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B

422.50 9,000,000 9,000,000 1,500,000 Beneficiaries

 Total 1,500,000

422.4 176 176 9,132 MA orgs New reg provisions: 4131-F

422.52 776 776 60,000 MA/SNPs New reg provisions: 4131-F

422.54 NO BURDEN

422.60 670 9,000,000 1,082,160 MA orgs

422.62 NO BURDEN

422.64 670 670 40,800 MA orgs

422.66 670 670 262,106 MA orgs

422.74 See 422.506 MA orgs

422.80 670 670 13,400 MA orgs

C

422.101 670 670 670 MA orgs

422.101(f) 335 335 8,040 MA/SNPs New reg provisions: 4131-F

422.103 20 20 2,000 MA/MSA plans New reg provisions: 4131-F
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422.105 670 223 892 MA orgs

422.106 670 200 400 MA orgs

422.107 460 8,280 MA/SNPs New reg provisions: 4131-F

422.111 NO BURDEN

422.112 670 100 800 MA orgs

422.113 NO BURDEN

422.118 670 670 1

422.128 3,400 3,400 121,550

422.132 670 670 26,800 MA orgs

D

422.152 670 670 28,140 MA orgs

422.156 NO BURDEN

422.157 NO BURDEN

422.158 4 4 4 4 192 192

E

422.202 670 670 18,760 MA orgs
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422.204 670 670 1,044 MA orgs

422.205 670 670 6,700 MA orgs

422.206 670 670 335 MA orgs

422.216 69 357 2,834,067 MA/FFS plans

F

422.254 670 670 341,000 MA orgs

422.270 670 200 100 MA orgs

G

422.304 NO BURDEN

 422.310 670 670 121,270 MA orgs

422.314 20 20,000 1,668 MA/MSA plans

422.320 670 670 750 MA orgs

I

422.400 100 100 100 42

J

422.458 NO BURDEN
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K

422.501 670 30 30 3,000 3,000 MA orgs

422.503 NO BURDEN

422.504 670 670 1,340 MA orgs

422.504(g) 436 3,400 707,200 MA orgs New reg provisions: 4131-F

422.506 670 10 20 220 220 MA orgs

422.508 670 10 10 20 20 MA orgs

422.510 NO BURDEN

422.512 NO BURDEN

422.516 670 670 4,690 MA orgs

L

422.550 NO BURDEN

M

422.562 NO BURDEN

422.564 670 670 70,380 MA orgs

422.568 670 670 117,250 MA orgs
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422.570 NO BURDEN

422.572 9 million 1,800,000 154,188

422.582 NO BURDEN

422.584 670 670 335

422.590 670 670 405,000 MA orgs

422.594 NO BURDEN

422.600 NO BURDEN

422.602 NO BURDEN

422.608 NO BURDEN

422.612 NO BURDEN

422.620 NO BURDEN

422.622 17,000 17,000 25,500

422.624 670 2,060,277 515,069

422.626 670 13,900 13,900 20,850

N

422.650 NO BURDEN
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422.662 NO BURDEN

422.668 NO BURDEN

422.670 NO BURDEN

422.686 NO BURDEN

422.690 NO BURDEN

422.698 NO BURDEN

4222260 NO BURDEN

422.2262(a) 670 670 8,040 New regulatory provisions:4131-F

422.2262(b) NO BURDEN New regulatory provisions:4131-F

422.2264 NO BURDEN New regulatory provisions:4131-F

422.2268 NO BURDEN New regulatory provisions:4131-F

422.2272 NO BURDEN New regulatory provisions:4131-F

422.2274 670 670 5,360 New regulatory provisions:4131-F

Total 12,935,728 7,029,541

Grand Total 21,935,728 8,529,541
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Wage Burden Est.

Sub Part Section New Costs
B 422.4 $517,031 $517,031 

422.50
422.52 $1,303,800 $1,303,800 
422.54
422.60 $23,244,354 $188,920 
422.62
422.64 $1,430,856 
422.66 $5,003,603 

C 422.74
422.80 $469,938 

422.101 $458,789 $442,039 
422.103 $109,960 $109,960 
422.105 $22,300 
422.106 $14,000 
422.107 $455,234 $455,234 
422.111
422.112 $28,000 

D 422.113
422.118 $35 
422.128 $3,058,750 
422.132 $938,000 

E 422.152 $98,350 
422.156
422.157
422.158 $6,720 

422.202 $469,000 
F 422.204 $26,000 

422.205 $167,500 
422.206 $11,725 

G 422.216 $70,851,675 

422.254 $11,958,870 
422.270 $3,507 

422.304
I 422.310 $4,252,939 

422.314 $58,497 
J 422.320 $18,750 

K
422.400 $1,050 

422.458

422.501 $105,100 



Wage Burden Est.

422.503
422.504 $38,928,756 38,881,856
422.506 $7,700 

L 422.508 $700 
422.510

M 422.512
422.516 $164,150 

422.550

422.562
422.564 $2,530,161 
422.568 $4,215,138 
422.570
422.572 $5,543,059 
422.582
422.584 $12,043 
422.590 $14,559,750 
422.594
422.600
422.602
422.608
422.612

N 422.620
422.622 $916,725 
422.624 $18,027,415 
422.626 $749,558 

422.650
422.662
422.668
422.670
422.686
422.690
422.698
422260
422.2262 $174,709 $174,709 

422.2264

422.2268

422.2272

422.2274 $294,692 $294,692 
Total $211,208,889 42,368,241
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