OMB No. 3117-0016/USITC No. xx-x-xxx; Expiration Date: 6/30/2011
(No response is required if currently valid OMB control number is not displayed)

U.S. PURCHASERS’ QUESTIONNAIRE

PRESSURE SENSITIVE PLASTIC TAPE FROM ITALY

This questionnaire must be received by the Commission by no later than NOVEMBER 6. 2009

See page 4 of the Instruction Booklet for filing instructions.

Name of firm

Address

City State Zip Code
World Wide Web address

Has your firm purchased pressuresensitiveplasticp(as defined in the instruction booklet) from any source
(domestic or foreign) at any time since January 1, 2006?

|:| NO (Sign the certification below and promptly return only this page of the questionnaire to the Commission)

|:| YES (Read the instruction booklet carefully, complete all parts of the questionnaire, and return the entire
questionnaire to the Commission so as to be received by the date indicated above)

CERTIFICATION

I certify that the information herein supplied in response to this questionnaire is complete and correct to the best of my knowledge
and belief and understand that the information submitted is subject to audit and verification by the Commission.

By means of this certification 1 also grant consent for the Commission, and its employees and contract personnel, to use the
information provided in this questionnaire and throughout this review in any other import-injury investigations or reviews
conducted by the Commission on the same or similar merchandise.

| acknowledge that information submitted in this questionnaire response and throughout this review may be used by the
Commission, its employees, and contract personnel who are acting in the capacity of Commission employees, for developing or
maintaining the records of this review or related proceedings for which this information is submitted, or in internal audits and
investigations relating to the programs and operations of the Commission pursuant to 5 U.S.C. Appendix 3. | understand that all
contract personnel will sign non-disclosure agreements.

Name of Authorized Official Title of Authorized Official Date

Phone: ()
Signature Fax () E-mail address
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PART I.—GENERAL INFORMATION

i OMB statistics.-Hij

b OMB feedback.-Vih

p Establishments covered.-Fijih

B Ownership.--iiin

[ [l

i A
4 Related importers/exporters from Italy.-Hi

[Inl (@

& A A
b Related importers/exporters from all other countries.-Hij

[ @

L] A )
6 Related producers.-Hj

[Inl [l@

i A A
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PART I.--GENERAL INFORMATION--Continued

¥ Business plan.--ijijjh
o .
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PART I1.--PURCHASES AND RELATED INFORMATION

Blark Workman(202-2053248clark.workman@usitc.qov). Supply all data requested on a calendar-
year basis.

1 Contact information (Purchases).-Vih
-2
H
()
B &

p Purchases.-Fiilii

Quantity (in thousands of square yards) and value (in $1,000)
Item 2006 2007 2008 Jan.-Sep. 2009

Purchases of pressure
sensitive plastic tape
produced in--
The United States:
Quantity

Value

ltaly (subject?):
Quantity

Value

ltaly (nonsubject?):
Quantity

Value

All other countries:®
Quantity

Value

! Includes all imports from Italy other than those produced by Autoadesivitali S.p.A, Boston Tapes
S.p.A and Plausturopa.

ZIncludes all imports from Italy produced by Autoadesivitali S.p.A, Boston Tapes S.p.A and
Plausturopa.

® Please identify these countries:
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PART Il1.--TRADE AND RELATED INFORMATION--Continued

B Purchases before and after order.--

4 |
[ -4

i Changes in purchasing patterns. -

Source of purchases Trend Explanation for trend

The United States [ ] Decreased
[ Increased
[] Constant
[] Fluctuated

¥ ] Decreased
] Increased
[] Constant
[] Fluctuated

# ] Decreased
[] Increased
[ ] Constant
[] Fluctuated

All other countries [] Decreased

[] Increased
[ ] Constant
[] Fluctuated

b Supplier identification.-AElVEJMEh

Street address (not P.O. Share of

Supplier’s box), city, state, and zip | Contact person Telephone number 2008
name code or e-mail address |purchases

No. (%)
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PART Il1.--TRADE AND RELATED INFORMATION--Continued
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PART I1l.-- MARKET CHARACTERISTICS AND PURCHASING PRACTICES

Blark Workman(202-2053248clark.workman@usitc.gov)

1 Contact information (Market).-Vin
22
&
()
B &

p Firm type.-\ijiy

[ &
[1®
[1®
B Competition of sales.-- i
(s (&

i Types of customers.-
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

b End uses.- i}

Share of cost accounted for by
pressure sensitive plastic tape
Product(s) you produce (percent)
3
6 Demand for end use products.--
B ]
[(la (18 [ g [1b
b L
[ ol [ &

Changes in end uses.-Hjih

o L

Anticipated changes in end uses.-Hj

[l [1mn

Substitutes.-Hijiin

Substitute Description

Have changes in the prices of this
substitute affected the price for pressure
sensitive plastic tape?

[l ML §
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

Have changes in the prices of this

substitute affected the price for pressure
Substitute Description sensitive plastic tape?
2. Lo [
3. LY [
4. [ L §
5 [ ML §
0 Changes in substitutes.-Hiih

[l M
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

1 Anticipated changes in substitutes.-Ej
[ [l@h
P Demand trends.--
b w
[Ta ) L [
b L

[Jd ) [l& [
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

B Anticipated demand trends.--
k | |
[a W) (& !
) | |
[a W) (& !

| Market studies.- i

) Changes in factors affecting supply.-Hjijih

[l [lgm
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

[ Importance of supply source.--{jiik

o

[ .
.
[m_

Conditions of competition.--

e
[l Cm

[l [y
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

8 Decisions based on producer .-G
g e [y [ & [
o [ [ (16 [
-
n
n

L Decisions based on country-of-origin.-Hiji
Ly [ [y [ [
L) [ [ & L
=
n

.
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

f Purchasing frequency.--
R |
)
[w
[
[
LI
L@ )
) ]
ol [ ]
P Number of suppliers contacted.-Hn
P Supplier negotiations.--
{ ]
o [ )
) ]

[l g
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

B Change in suppliers.-Hih

[l CImw

B New suppliers.--

B »
[ [1ga
b m
[ [
B Supplier qualification.-
[l [y @ [w
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

B Factors considered vis-a-vis suppliers.-Hjjw
Y Failure to certify.—jh
[ W
8 Purchasing factors.-iij
Very Somewhat Not
important important important
Availability ...........ccoeerereererenen, ] ] ]
Delivery terms ........co.ocoeeveveeerenenenss ] ] ]
Delivery time .........ccc.oooeveveveevereeennn, ] ] ]
Discounts offered...........cccocveeveennen. ] ] ]
Extension of credit............ccoeveenene.. ] ] ]
PHCE .o ] ] L]
Minimum gty requirements.............. L] ] ]
Packaging .........c.cccoeveveveeeeerenennns ] ] ]
Product consistency.........cccccceeeennn. ] L] L]
Quality meets industry standards.... L] L] L]
Quality exceeds industry standards L] L] ]
Product range..........c.cceeveveeeeveenenns ] ] ]
Reliability of SUPPIY .....c.cccevevverennanee. ] ] ]
Technical support/service ............... ] ] ]
U.S. transportation costs................. ] ] ]
Other (specify):
........ O [] [
........ O [] [
........ O [ [
] Major purchasing factors.- i
1.
2.
3.

Other factors or comments:
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

8 Quality characteristics.-Vi
B Choice of product not based on price.--§ijjij
B Freguency of decisions based on price.-Hiy

[l [ (& [



Business Proprietary
BpPressure Sensitive Plastic Tape

PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

B Price leaders.-Hjiy

8 Frequency of price changes.-Hi}

B Changes in U.S. industry.--

§ |
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PART I11.--MARKET CHARACTERISTICS AND PURCHASING PRACTICES--Continued

B Changes in U.S. industry.--Continued

b L}

B Effect of revocation.-Vijiik

)
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PART IV.-- PRODUCT COMPARISIONS

Blark Workman(202-2053248clark.workman@usitc.gov)

74 Contact information (Product Comparisons).-\ih
22
&
()
B &

4 Country knowledge.-Hijgr
[ I8
[k
[1®
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PART IV.-- PRODUCT COMPARISIONS--Continued

¥ Interchangeability by country-pair.--slie fJikEhlwaysliFrequentlyifs BometimesiNtheverif o

familiarityfh

Country-pair

Italy (subject)®

Italy (nonsubject)®

Other countries

United States

Italy (subject)

Italy
(nonsubject)

' For any country-pair producing pressure sensitive plastic tape which is sometimes or never
interchangeable, please explain the factors that limit or preclude interchangeable use:

Plasturopa S.p.A.

ZIncludes imports from companies other than Autoadesivitalia S.p.A., Boston Tapes S.p.A., and

% Includes only imports from Autoadesivitalia S.p.A., Boston Tapes S.p.A., and Plasturopa S.p.A.
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PART IV.-- PRODUCT COMPARISIONS--Continued

4 Country preferences.-Hjj
o [

| Availability of merchandise.-Aj

[l M |
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PART IV.-- PRODUCT COMPARISIONS--Continued

| Factor country comparisons.- i
product from product from product from
United States United States United States
compared to compared to compared to
product from product from product from
Italy
(] () ()
.| 8 .| g _ | 8
2|l 8|52 8|52 8| s
S| E| 5|l 8] | 5| 8] €| &
Qualiy sl 8|23/ 8|2]|5]|s] ¢
AVAIIADIIILY .......c..ooeveeeeeeeeeeeree e O O oo O go1tg o Od
DeliVery terms ........cccovveveeeeeeereesenneens O O Olg O golytg O O
Delivery ime .........cccoovveeevveeereersreninen. O O oo O go1tg o Od
Discounts offered ...........c.ccccveeeveveennnnn, O O odOjtg O oo o o
Extension of credit............c.cccoeeveeenenenn. O O OgOl1to 0o goglg o O
PHCE oo O O OgOl1to 0o goglg o O
Minimum quantity requirements.............. O O o1 o gljg o O
PACKAGING ©.v.veveveeceireeeeesieeeee e O O OgOlg O oo O O
Product CONSIStENCY .........ccevvevererennan O O dOjtgog O gojytg o o
Quality meets industry standards............ O O dOjtgog O gojytg o o
Quality exceeds industry standards......... O O dOjtgog O gojytg o o
Product raNge........cccevveeeeeeeseereseenseenn O O OgOlg O oo O O
Reliability of SUPPIY «...veveeeeeeeeererereeenn, O O OgOl1to 0o goglg o O
Technical support/service ....................... O O o1 o gljg o O
U.S. transportation costs® ....................... O O OgOlg O oo O O
Other (specify):
O O Ot o Ojo 0O O
O O Ot o Ojo 0O O
O O Ot o Ojo 0O O
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PART IV.-- PRODUCT COMPARISIONS--Continued

14 Continued.

product from product from product from
Italy ltaly Italy
compared to compared to compared to
product from product from product from
(] () ()
.| g .| 8 .| 8
2|l 8| 5|2 8|52 8| s
S|l e| 5l S| | 5| &) €| &
Quality | S| E|la|S|=|a]| S| E
AVaIlADITILY ... O O OgOlg O oo O O
DeliVEry termsS ........ccovevveeeeeeeiererernenenns O O OoOl1o o gogljlg o O
Delivery time ........cocovveeeveeereeeeeees O O OgOlg O oo O O
Discounts offered .............cccovevvreennnnn. O O OgOl1to 0o goglg o O
Extension of credit............c.cocooevevvennnn. O O OgOl1to 0o goglg o O
PHCEY ..ot O O OgOl1to 0o goglg o O
Minimum quantity requirements.............. O O OgOlg O oo O O
PACKAGING «.v.veveeveeeieeeceeeeeeeeeee e O O oo O Oop4o O O
Product CONSIStENCY .........c.cveeveeereenerena. O O OgOlg O oo O O
Quality meets industry standards............ O O OgOl1to 0o goglg o O
Quality exceeds industry standards........ O O Oofto o go1tgo o O
Product range...........coceueveververeveerereneenanns O O oo O Oop4o O O
Reliability of SUPPIY .....cvoveveeeeeeeeerenan O O dOjtgog O gojytg o o
Technical support/service ....................... O O OoOl1o o gogljlg o O
U.S. transportation costs® ...................... O O OoOl1o o gogljlg o O
Other (specify):
O o oo o oo o o
O o oo o oo o o
O o oo o oo o o
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PART IV.-- PRODUCT COMPARISIONS--Continued

v

Minimum quality.--

4

Change in price.--

B

|
[ix [y (e
|
Source Always
§ []
| ]
Source Always
Country ]
(please specify)
Country ]
(please specify)
L]
L]
L]
L
[ bl
[
[lmn
]

[ el e

Usually
[

Usually
[]

[

[

[

Sometimes

[

Sometimes

[

[

Rarely or
never

[

Rarely or
never

[

[

[



