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Janet FranKston,
The Atlanta Journal-Constitution, 6.15.2005

Stephen H. Dunphy

The Seattle Times
5.16.2004
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Your input is important. How important? Your
household, chosen randomly to participate, actually
represents as many as 15,000 other households! By
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Patrick McGeehan, The New York Times, 5.20.2006
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See how news sources from
around the country use the
Consumer Expenditure Survey
to talk about how Americans
spend their money.

Spending Gap

“The top 20 percent of U.S. households
by income collectively spend more than
the bottom 60 percent on goods and
services...”

Television Week, 2.6.2006

Gift Giving
“Hispanics spend more on gifts, on

average, than other Americans.”

David Brooks, The New York Times,
3.30.2006

Energy Costs

“In [2003] households in southern states
spent an average of $1,321 on gasoline
and motor oil, a 28 percent increase over
a 5-year period. Electricity costs

averaged $1,251, a 9 percent increase.”

Thomas S. Brown, Daytona Beach News-Journal Online,
8.27.2005

Kids’ Clothes

“...[PJarents spend as much as $44,280

% on clothing and miscellaneous items

L [for their children through age 17.”

Eleska Aubespin
Gannett News Service, 4.5.2004
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Households
“Average household spending for
housing was $13,918 last year, up

3.6 percent... Average spending on food
| was $5,781, up 8.3 percent...”

Mark Dolliver, Adweek.com, 12.12.2005

| Young Adults 5
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A | Younger heads of
' households spend more
than three times as muc
on entertainment and
_ dining out than on health
B carels
e |

Joseph Perkins,
The Decatur Daily Democrat,
5.27.2004
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Gasoline

“...[1 Jn 2004, consumer expenditures per
household averaged $43,395; spendin
on gasoline and motor oil, with gasoline
accounting for virtually the entire sum,
were 3.7 percent of that, or $1,598.”

Daniel Gross, The New York Times, 5.7.2006

Apparel

‘Spending on clothes rose 11 percent
in 2004, or $176. Women’s clothes
accounted for most of that increase.”

Gregory Karp, Morning Call,
12.18.2005
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