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S.  Social Marketing-Communications Manager
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	 SEQ CHAPTER \h \r 1This interview is to be administered to the staff person who is responsible for developing a comprehensive social marketing/communications strategy for the system of care community, including a social marketing strategic plan, public education activities and overall outreach activities. 



[Note to interviewer: Review Consent form with respondent and obtain signature before proceeding with the interview]
Overview
1.
What is the name of the agency that employs you?

What is your position/title?
2.
Are you involved in any structured social marketing efforts?
If yes, what is your role?
3.
Briefly describe the (name of grant program) ’s social marketing efforts. What types of social marketing activities have you engaged in during the past year?  

4.
How are these activities structured and organized?

5.
How have program evaluation information and data been used in social marketing activities?

6.
Since grant funds were received, have any social marketing activities focused on stigma reduction? If so, please describe.
7.
How are family representatives and members of the intended service population involved in social marketing activities for (name of grant program)?  

8.
How are youth involved in social marketing activities for (name of grant program) ?  

9.
Have there been any efforts to involve other child-serving agencies in social marketing activities?  

If yes, which agencies have been involved and in what roles?


1 = Mental Health
4 = Juvenile Justice



2 = Education

5 = Public Health



3 = Child Welfare
6 = other (describe)




[circle all that apply]
10.
What efforts have been made to ensure that social marketing activities are culturally and linguistically competent? 
Have these efforts been effective in getting you closer to the goal of having a culturally and linguistically competent social marketing process?

Do you think these efforts have been sufficient? What else could be done?
Outreach
11.
Since grant funds were received, have there been any outreach efforts to inform your intended service population about  (name of grant program)  and its services?  (E.7.a.)

[Data entry: code outreach efforts]

How effective have the outreach efforts been? For example, have you seen an increase in calls to  (name of grant program)  or an increase in awareness or interest in the community? Explain.

Have these efforts been sufficient, that is, has  (name of grant program)  been able to reach everyone?
5=Efforts made have been very effective and sufficient to accomplish larger goals; no or only minor additional efforts needed

4=Efforts made have been moderately effective but not sufficient to accomplish larger goal; some additional efforts needed

3=Efforts made have been somewhat effective but not sufficient to accomplish larger goal; considerable additional efforts needed

2=Efforts have been made BUT have not been effective or have been minimally effective

1=No or almost no effort has been made toward accomplishing larger goal
12.
Since grant funds were received, have there been any outreach efforts to inform other agencies, community-based providers, private providers, family organizations, primary health care providers, etc. about the  (name of grant program)  and its services?  (E.6.a.)

How effective have these efforts been, and in what way? 
Have these efforts been sufficient to ensure that all providers and organizations have been aware of  (name of grant program) ?
5=Efforts made have been very effective and sufficient to accomplish larger goals; no or only minor additional efforts needed

4=Efforts made have been moderately effective but not sufficient to accomplish larger goal; some additional efforts needed

3=Efforts made have been somewhat effective but not sufficient to accomplish larger goal; considerable additional efforts needed

2=Efforts have been made BUT have not been effective or have been minimally effective

1=No or almost no effort has been made toward accomplishing larger goal
13.
Since grant funds were received, have there been any outreach efforts to specific cultural groups or populations?  (E.4.a.)

How effective would you say these efforts have been? For example, have you seen an increase in interest or awareness?

Have these efforts been sufficient? What more could be done? 
5=Efforts made have been very effective and sufficient to accomplish larger goals; no or only minor additional efforts needed

4=Efforts made have been moderately effective but not sufficient to accomplish larger goal; some additional efforts needed

3=Efforts made have been somewhat effective but not sufficient to accomplish larger goal; considerable additional efforts needed

2=Efforts have been made BUT have not been effective or have been minimally effective

1=No or almost no effort has been made toward accomplishing larger goal
14.
Since grant funds were received, how have you used social marketing activities to share information about (name of grant program) with other agencies and organizations that serve children, youth, and families?  (B.6.a.)

[Data entry: code mechanisms]

Have these mechanisms been effective? If yes, in what ways?

Have these efforts been sufficient? What more could be done? 
5=Efforts made have been very effective and sufficient to accomplish larger goals; no or only minor additional efforts needed

4=Efforts made have been moderately effective but not sufficient to accomplish larger goal; some additional efforts needed

3=Efforts made have been somewhat effective but not sufficient to accomplish larger goal; considerable additional efforts needed

2=Efforts have been made BUT have not been effective or have been minimally effective

1=No or almost no effort has been made toward accomplishing larger goal
15.
Have any social marketing efforts been made to hire and/or contract with a pool of staff and service providers who reflect the cultural and linguistic background (for example, race, ethnicity, language, gender) of the children, youth, and families served by (name of grant program)? (B.4.c.)

How effective have these efforts been? Explain.

Have efforts been sufficient to hire and/or contract with the number or type of staff and service providers needed to meet the cultural and linguistic needs of the populations served?
[Note: If staff are already in place, i.e., no hiring was necessary, probe for diversity of staff vis population served.]
5=Efforts made have been very effective and sufficient to accomplish larger goals; no or only minor additional efforts needed

4=Efforts made have been moderately effective but not sufficient to accomplish larger goal; some additional efforts needed

3=Efforts made have been somewhat effective but not sufficient to accomplish larger goal; considerable additional efforts needed

2=Efforts have been made BUT have not been effective or have been minimally effective

1=No or almost no effort has been made toward accomplishing larger goal
16.
What options are available for conducting social marketing activities in languages other than English? 
Thank you for taking the time to answer my questions. Do you have any questions for me, or is there anything else you want to tell me about your social marketing activities?
