
 

 

 

 

 

 

 

 

National Tobacco Education Campaign: 

Rough Cut Testing of Print Ads 

Among 18-24 Year Olds Main Questionnaire 

 

 

 

 

 

 

 



 



 



 

 



 



 



 



 

Note: asked of non-smokers 

 



 

Note: asked of non-smokers 

 

 

 

 

 

 

 

 

 


