
 

 

 

 

 

 

 

National Tobacco Education Campaign: 

 

Rough Cut Testing of Radio Ads 

Among 18-54 Year Olds Main Questionnaire 

 

 

 

 

 

 



 

 

 



 



 

 

 

Note: The radio ad would be played in this box 



 



 



 



 

 



 



 



 

 



 

 



 



 


