
Inputs Immediate Outcome
Short-term Public 

Health Outcome

Intermediate Public 

Health Outcome

Preventing Youth 

Access

Advertising 

Restrictions

Information 

Dissemination

Product Standards

New and Modified 

Risk Tobacco 

Products

Decreased availability of 

tobacco products to youth

Increased levels of 

information about the 

negative health effects of 

tobacco use 

Reduced levels of HPHCs, 

pesticides, abuse liability 

and/or appeal of tobacco 

products

Decreased levels of tobacco 

advertising that increases 

the appeal of tobacco to 

youth and that is misleading

Changes in behavioral 

precursors—knowledge, 

attitudes, beliefs, perception 

of risk—consistent with 

nonsmoking

Decreased tobacco use 

prevalence

Increased awareness of /

knowledge about changes in 

Immediate Outcomes

Reduced susceptibility to 

experiment with tobacco 

products among youth and 

young adults

Increased intention to quit 

Reduced exposure to 

HPHCs, pesticides, abuse 

liability and/or appeal of 

tobacco products

Changed consumer 

perceptions and product 

preferences

Long-term Public 

Health Outcome

Reduced tobacco-related 

morbidity and mortality

Reduced initiation of 

tobacco use among youth 

and young adults 

Increased

 cessation attempts by 

tobacco users

Public Health 

Outcome

DRAFT

Public Education

Increased levels of 

information relevant to FDA 

CTP activities

Decreased population 

exposure to HPHCs
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