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Population Assessment of Tobacco and Health (PATH) Study (NIDA)

FIGURE 1. CONCEPTUAL MODEL FOR PACKAGING AND HEALTH
WARNING LABELS
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FIGURE 2. CONCEPTUAL MODEL FOR HEALTH EDUCATION CAMPAIGNS
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FIGURE 3. CONCEPTUAL MODEL FOR PRODUCT REGULATION
(ADDITIVES) AND PERFORMANCE STANDARDS
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FIGURE 4. CONCEPTUAL MODEL FOR MODIFIED RISK TOBACCO
PRODUCTS AND NEW TOBACCO PRODUCTS

New products
Substantial Equivalence determinations
Modified Risk Tobacco Product claim

Y

2. Policy-specific mediators
2a. Product design and

3. Incidental effects Iz)zrflor(rlnance. .
3a. Changes in product |« - ndustry 1nnovat.10n
availability 2c. Product marketing

4. Moderators

4a. Demographics
4b. Biological factors
4c. Dependence

4d. Price

5. General mediators

5a. Consumer perception of
regulated product

5b. Changes in beliefs about
harmfulness of other products
Sc. Attitude to products

<€

6. Proximal outcomes

6a. Patterns of tobacco use
behavior

> 6al. Way products used
6a2. Quitting

6a3. Relapse

6a4. Initiation

|

7. Distal Outcomes
7a. Health outcomes




Population Assessment of Tobacco and Health (PATH) Study (NIDA)

FIGURE 5. CONCEPTUAL MODEL FOR INDUSTRY ADVERTISING AND
PROMOTION
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FIGURE 6. CONCEPTUAL MODEL FOR CONTRABAND
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