CFPB/GMMB
Campaign Evaluation Survey

METHODOLOGY:

National online survey of 1,332 adults, age 30 to 65.
N=932 between the ages of 30 to 44
N=400 between the ages of 45 to 65

Sample to be divided equally among 4 test cells:
- N =233 per cell between 30 and 44
- N =100 per cell between 45 and 65

A. [Introduction/Screening]

# Al) What is your gender?
VLI ..t 1
FEMAIE ... e 2
# A2) What is your age? [DROP DOWN BOX]
# A3) Which of the following best describes your situation with regard to financial

decision-making and bill paying?

I am the primary financial decision-maker for my household...............cccccevvennnnee. 1
I share the financial decision-making responsibility for my household.................. 2
I do not participate in financial decision-making for my household....................... 3
Don’t KNOW/RETUSEA ......oviiiiiie et 98

[TERMINATE IF A3 = 3 OR 98]

# Ad) What is the zip code in which you live?

Insert 5 digit zip code:



B.

#

[Purchase Decision/Information Resources]

B1)

B2)

B3)

Which of the following have you done recently, that is, within the past twelve

months? Select all that apply. [MULTIPLE SELECT]
BUY @ NOME . e
Buy a car (or getting an auto 10an) .........cccccveveiiiiiieeii s
Take out a loan to pay for COEGE .....ooieiiiiie e
Open a NeW bank aCCOUNT ........ccveieiieieeie e ns
APPLlY TOr @ Credit Card .......ooveeiieiee e
Enter into a formal dispute with a financial institution
(a bank, credit card COMPany, €1C.)......ccuririrriiie e
Pay off credit card debt completely.........ccooevieiiiiiiieece e
Pay off student loans completely..........coooieiiiiiii e
Make a plan for retireMeNt .........cccvevieeceece e
NONE OF thE @DOVE ...

Which of the following do you intend to do within the next twelve months?

Select all that apply. [MULTIPLE SELECT]
BUY @NOME .o
Buy a car (or getting an auto 10an) .........ccooceeiiiiriinienie e
Take out a loan to pay for COEgE .....ovvveiiiiecee e
Open a New Dank aCCOUNT ........ooiiierieiieie e
APPLY TOr a Credit Card ........coovevveie e
Enter into a formal dispute with a financial institution
(a bank, credit card COmMpPany, €1C.)......ccceviriieriiere e
Pay off credit card debt completely.........ccooeiiiiiii e
Pay off student loans completely..........ccoovoieiieiiiiei e
Make a plan for retireMeNt .........covoiirieieeee e
NONE OF the @DOVE ...

Which of the following financial matters are you currently most concerned

about? Select all that apply. [MULTIPLE SELECT]
Paying for yourself or a child to go to college. ......c.ccooevvvveeiiececiciececeee
Having enough money to retire comfortably..........ccccoviiiiiiiiiiee
Having enough money to pay your Dills............cccovveiiiieiici e
Getting out OF deDL.....cc.eei e
Having enough money to buy a home ...
NONE OF thE @DOVE ... e

.6

.6

.1



B4)

B5)

Which of the following resources do you currently utilize for financial

information or advice? [MULTIPLE SELECT]
Advice from friends and family..........cccooiiiiiii
Information from your empIOYEr ..........ccoeiiiiiiee e
BOOKS s
Newspapers and MAJAZINES ..........cueveeuerieereseeseesieseeseeseeseesseesseseesseessessessees
WED SITES e s
DVDS, CDS OF VIAEOTAPES .....vecvveveerieiiiesieeiesiiesieesiesreesieeseesseesseessesseessaesessnesses
Pamphlets and brochures provided by banks or other financial companies......
TeleViSION PrOQIaMS ......eeveeiieiieeie et ste st s e et e e raesre e e reesaeeneesreeseeaneesnaeneeas
RAAIO PrOGraAmMS oottt rs
Investment research services like Value Line or Morningstar .............c.co.......
ALtending eVENES OF SEMINAIS ......ceiieiiiie ittt
Other [Please specify S
None of the above [UNique reSPONSE] ......coovevererieeiiinie e

Do you regularly follow the advice of any of the following?
SUZE OFMIAN Lttt e et e e e et e e et e e sbe e e e ae e e snbeeenneeas
Clark HOWAIT .....coviiieciecce e
DAVE RAMISEY ...ttt
RODEI KIYOSAKI ....c.vveeiiciieiiiee e
RON LEIBDET ..ottt e et re e
GOITTWITTIS 1.ttt enre e e
Jennifer WESTNOVEN ........coviiiecec e
JUIE STAV ..ttt ettt e sre et e e e snaeee s
Other [Please specify oo
NONE OF TNESE ...t sraeae s




Persona profiling

# B8) How much do you agree or disagree with the following statement:
“I tend to rely on data more than people to make financial decisions.”

Completely Completely
Disagree Agree
1 2 3 4 5 6 7

# B9) How much do you agree or disagree with the following statement:

“I tend to rely on people more than data to make financial decisions.”

Completely Completely
Disagree Agree
1 2 3 4 5 6 7

# B10) How much do you agree or disagree with the following statement:

“I consult multiple sources of information to understand all angles when making
financial decisions.”

Completely Completely
Disagree Agree
1 2 3 4 5 6 7

# B11) How much do you agree or disagree with the following statement:

“I tend to look for a single comprehensive reference point when making
financial decisions.”

Completely Completely
Disagree Agree
1 2 3 4 5 6 7




SPLIT SAMPLE:

Sample 1: Views Campaign 1
Sample 2: Views Campaign 2
Sample 3: Views Campaign 3
Sample 4: Views Campaign 4

Each sample split will view a single campaign consisting of 3 creative executions.

Each sample split will include:
N=233 respondents from the target age group (ages 30 to 44)
N=100 respondents from older ager group (ages 45 to 65)




C. Creative 1 Testing

C1l. Creative 1

Please review the advertisement on the next page and then answer the questions that follow:

[DISPLAY: <FILE NAME OF CREATIVE>]

Having seen this ad, how likely would you be to ...

Definitely | Probably Might or Probably Definitely
will might not | will not will not
Cle) | Find out more about the organization 1 2 3 4 5
C1f) Visit the website 1 2 3 4 5
Clg) Call the organization 1 2 3 4 5
C1h) Speak to friends and family about 1 2 3 4 5
the organization
# Cla) Is this advertisement relevant to you personally?
B (TP ORI OPR RPN 1
[ TP TP U PP R OURPRPPRPPPPIN 2
DON T KNMOW ...ttt bbb bbb 98
# Cld) How appealing is the overall look of this advertisement?
Not at all Extremely
appealing appealing
0 3/4]5]6 8 10
# Cli) If you were to see this ad, do you think you would stop and look at it or ignore
the ad without looking?
StOP @NA TOOK ......cveeeiecieceee e
Ignore Without I0OKING .......ccoiiiiiiiiiie e
DON T KNOW ...t
# Cl)) Is this an ad you would tell other people about?

o



# C2) Please indicate whether you liked, disliked or felt neutral about each of the
following messages that were part of the advertisement. [Note: the message content in the table
below will be different for each of the three sample splits.]

Liked | Dis- | Neutral
liked
C2a) | [INSERT COPY TEST 1] 1 2 08
C2b) | [INSERT COPY TEST 2] 1 2 08
C2c) | [INSERT COPY TEST 3] 1 2 08
C2d) | [INSERT COPY TEST 4] 1 2 98

D. Creative 2 Testing
D1. [Repeat C1 battery for Creative 2]
D2. [Repeat C2 battery for Creative 2]
E. Creative 3 Testing
El. [Repeat C1 battery for Creative 3]

E2. [Repeat C2 battery for Creative 3]

F.  [Overall Campaign Evaluation]

# F16)  To the best of your recollection, what was the name of the organization that was
featured in the three ads you just looked at? [RANDOMIZE ANSWER CHOICES]

Consumer Financial Protection Bureau (CFPB) .........ccoccviiiieiieiinnnns 1
Federal Trade CommisSion (FTC)...ccocovviveiiiie e 2
Better BUSINESS BUIAUL...........ccuviiiiiiiiie ettt 3
Federal RESEIVE BanK.........ccouveivieiiiii i 4
Consumer Federation Of AMEriCa.......cccccceveeiiiieeiiie e 5
CONSUMET REPOITS ..ottt 6
National Association of Realtors..........cccoooveeiiiiiiiii e 7
Some Other OrganiZation..........cccveveiierieie e 8
DONT KNMOW ...ttt sab e e s s arae s 98

# F17)  What kind of organization do you think it was? [RANDOMIZE ANSWER

CHOICES]
A JOVEIMMENT AJENCY ...ttt 1
A NOE-TOr-Profit. ..o s 2

A TOr-profit COMPANY ......ccvoiiiiiiieee s 3



Don’t know



# F18) Having seen all three ads, how likely would you be to ...

Definitely | Probably | Mightor | Probably | Definitely
will might not | will not | will not
F18a) Find out more about the 1 2 3 4 5
organization
F18b) | Visit the website 1 2 3 4 5
F18c) | Call the organization 1 2 3 4 S
F18d) | Speak to friends and family about 1 2 3 4 5
the organization
# F5)  Based on the three ads, do you believe that the organization is...?
Yes No Don’t
know

F5a) | Trustworthy 1 2 98

F5b) | Effective 1 2 98

F5c) | Helpful 1 2 98

F5d) | Powerful 1 2 98

F5e) | Friendly 1 2 98

F5f) | Approachable 1 2 98

F5g) | Important 1 2 98

F5h) | Unique 1 2 98

F5i) | Authoritative 1 2 98

# F9) The ads were for an organization called the Consumer Financial Protection Bureau
or CFPB. Having seen these three ads, how do you feel about the CFPB?

| hate it I love it
0 1|12 |(3|4|5|6|7]8]|9 10

# F10)  Thinking about the series of ads you’ve just seen for the CFPB, which one of these
phrases applies to the ad campaign as a whole?
You would certainly remember it was for the CFPB ...................... 1
It is pretty good at making you remember it is for the CFPB ......... 2
It is just okay at making you remember it is for the CFPB.............. 3



It could have been for any brand related to personal finances ........
It could have been for almost anything ...........ccccoovvviiieiiniiiies



F11)  Think about how seeing these ads made you feel. Please indicate how strongly you
felt each of these emotions at any time while looking at the ads.

[Randomize] Did not Felt
feel at extremely
all strongly
Flla) Attracted 0 112|13(4]|5|6|7|8|9 10
F11b) Excited 0 112|13(4]5|6|7|8|9 10
F1ic) Confident 0 112|13(4]|5|6|7|8|9 10
F11d) Contented 0 112|13(4|5|6|7|8|9 10
F11f) Surprised 0 1(2|3|4|5|6|7|8]9 10
F11h) Inspired 0 112|13(4|5|6|7|8|9 10
And how strongly did you feel these emotions?
[Randomize] Did not Felt
feel at extremely
all strongly
F11i) Repelled 0 1(2|3|4|5|6|7|8]9 10
F11j) Inadequate 0 1(2|3|4|/5|6|7|8]9 10
F11k) Sad 0 112|13(4]|5|6|7|8|9 10
F111) Annoyed 0 112|13(4]|5|6|7|8|9 10
F11n) Disappointed 0 1(2|3|4|/5|6|7|8]9 10
F11o0) Guilty 0 112|13(4]|5|6|7]|8|9 10

F12) How different are these ads from other advertising that you have seen?

They are very different from any other advertising............cccccoeeuenne. 1
They are somewhat different from other advertising ............c......... 2
They are not very different from other advertising ............cc.cccoee... 3
They are not at all different from other advertising............c.cccoc....... 4

F13) How much new information do the ads give you about CFPB?

A 1ot of Nnew INFOrMation .........cccceeiiiiiii i 1
Some NEW INFOrMAtiON.........ccoviiiiii e 2
NO NEW INFOrMALION ....ccciiiiiii e 3
No information at all...........ccoooeiiiiiii e 4

F6)  Did this campaign communicate to you that the CFPB is a consumer advocate?
Y B e 1
N O s 2
DON’E KNOW ... 98



# F7)  Did this campaign communicate to you that the CFPB is a government regulator of
the financial industry?

Y B e 1
N e 2
DON T KNOW ...ttt 98
# F8)  Did this campaign communicate to you that the tools and services offered by the
CFPB are free of charge?
Y B e 1
N e 2
DONM T KNOW ...t 98

# F14) How strongly do you agree or disagree that the ads make you think the CFPB is
really different from other government agencies?

AQGIEe SIIONGIY . 1
AGree SIIGLY ... 2
Neither agree NOr dISAGIEE .......cviveeieeierie e 3
Disagree Slightly .....c.ccoovviieiiee e 4
DiSagree StroNGIY ......coeoiiiieiieie e 5
# F15) How strongly do you agree or disagree that what the ads say or show about the
CFPB is believable?
AQGIEe SIIONGIY .o 1
AGree SIIGLY ..o 2
Neither agree NOr diSAGIEE ......ccveveeieeierie et 3
Disagree Sightly .......coooveiieiiee e 4
DiSagree StroNGIY ......ccooiiiieiiiie e 5

G. [General Segmenting Questions]

# Gl) How often do you use the Internet to look for information that will help you
make a financial decision?

ONCE @ YEAI OF I8SS.. .ttt
ONnce every feW MONTNS .........cveii e
ONCE @ MONEN ...ttt et
2 - 3HIMES PEr MONTN....cciiiiiiice e
At least once a week, but NOt eVeryday ..........ccccceeeririiiii i
ONCE @ TAY OF IMOTE....c.veeiieeiecieeieete e et e s e e et e s e taesee s e e sreeaesneesreeaesneenreenee e



G2)

G3)

G4)

G5)

B7)

G6)

G7)

G8)

Overall how satisfied are you with the information available on the Internet to
help you make financial decisions?

Completely SAISTIEU .......c.ooeiiieee e
MOSEIY SAtISTIEA. ... ...eeieciece e s
SoMeWhat SAtISTIEA ........ccviiiiiie e
Neither satisfied nor dissatisfied............ccccevviiiiieic i
Somewhat diSSAtISTIEA .........ccooviiiiiicie e
MOSEY diSSALISTIEU .......cceeeieie e
Completely disSatiSTIe.........ccoueiiiiiiieiie e

How much do you agree or disagree with the following statement? “I would
trust information provided by the government to help me make financial
decisions.”

Y0010 YA o T PSSP
AAGTEE ettt e e re e
Neither agree NOK AISAGIEE ......cvevveieeiese e sie et reesee e ns
DISAQIEE ...ttt ettt ettt sttt b et r et et r bt nneenrs
SErONGIY QISAGIEE ....c.vveeeee et sre e
DON T KNOW ... ettt sr e ae s 99

Prior to taking this survey, had you ever heard of the Consumer Financial
Protection Bureau (CFPB)?

Do you consider yourself Spanish/Hispanic/Latino/a?

Yes, Spanish/Hispanic/LatiNO/a...........cccveveiieereiiieieeie e
No, not Spanish/Hispanic/Latino/a...........ccccueeiieieiieiieicce e

Which of the following best describes your race? (check all that apply)
[SELECT MULTIPLE]

MV NTEE OF CAUCASTAN ...t eeneeeesnenenenennnnns
Black or AfriCan-AMEIICAN ......vveeeeeeee e e e e e e e e e e e

Native American or AlaSKa NATIVE. ..........ueee e eeeeenenees
Other [ANCHOR]......o ittt nre e
Prefer not to say [UNIQUE/ANCHOR]......cccociiiiiinieiesieree e 99

What was the last year of education that you completed?



Did not complete high sChool ..........ccooooieii 1

High school graduate — regular high school diploma...........cccccceviniiniencinne. 2
High school graduate — GED or alternative credential.............cccccoevvvveivinnnne. 3
SOME COIBQER. ..ttt 4
COllEge GratUALE ........ccueeveeeecieeie ettt e e e enreenee e 5
PoSt graduate €AUCALION ...........ooeiiieieiie e 6
PIefer NOT L0 SAY ....vcviiieiieeiesie et ste et esre e nraene s 99

# G9) What is your marital status?
Y T =T TR ST 1
SINGIE et e et nre e e 2
SEPATALEM ...t nee e 3
DIVOICEA ..t bbbttt bbb 4
WIAOWE/WIAOWET .......oviiiiiiieiieeie ettt sttt 5
Prefer NOT L0 SAY .. ..cveiieiieciesie et e e esre e sraeee s 99

#  G7)

# G10) What is your household’s approximate annual income, including wages, tips,

investment income, public assistance, income from retirement plans, etc.?
Would you say it is...

LSS than $15,000 .......ccccuiiiiiriiiiiie ettt s bt be e s e st e s sabe e s eraeeaas 1
At least $15,000 but less than $25,000........cccccuvivieiiiicie e 2
At least $25,000 but less than $35,000...........cccveeiriiieiie e 3
At least $35,000 but less than $50,000.........c..cccvivieiiiiiieiie e 4
At least $50,000 but less than $75,000.........c.c.cocieveriiieiie e 5
At least $75,000 but less than $100,000.........cccceeveeiiiiiieiie e 6
At least $100,000 but less than $150,000.........cccccverieieiiriiiieiee e see e 7
R T O 010 [0 g 4 To] (=R 8
DONT KNMOW ...ttt ettt ettt e s b b e e e s e b e e e s s sabba e e s sbbaneeaans 98

Prefer NOT L0 SAY .....cveiieieeie ettt e et esraeae s 99



# G11) Which of the following best describes your current employment or work status?

SeIf EMPIOYEU ... 1
Work full-time for an emMpPlOYer.........cccoiiiiieiie s 2
Work part-time for an emploYer ..o 3
HOMEBMEKET ...ttt es 4
FUI-EIME STUABNT. ... s 5
Permanently sick, disabled, or unable to WOrk...........cccooeviniiiiiiiiiiice 6
Unemployed or temporarily laid off ..o 7
] (=T SRRSO 8
Prefer NOT L0 SAY ....vcveiieieeiesie ettt e e sre e nraene s 99
# G12) Are you currently a member of the U.S. Armed Services, either in Active Duty
or Reserve?
B (TP UR PR RPN 1
[ T T TP TP U PP TTPPUPRPPPPRPPPPIN 2
DON"t KNOW/NOT SUIE ...ttt 99

# G12a) What is your component?

N 11} TSRS PPR 1
Army National Guard (activated or non-activated)..........cccccceveerreiinniiienenne. 2
Army Reserve (activated or non-activated)..........cccooveveeieiiienneie e 3
VY . e 4
Navy Reserve (activated or non-activated) ...........cccoeevivervnienieene s 5
AT FOICR ettt sttt sb et nne e e 6
Air National Guard (activated or non-activated)...........ccceevvevvereriveniesiesiiennnns 7
Air Force Reserve (activated or non-activated)..........coceveinieniinienccie e 8
T L= O o] o1 USSR 9
Marine Corps Reserve (activated or non-activated) ............cccevveviveiieiiecinnns 10
C0BSE GUANT ...t bbbt 11
Coast Guard Reserve (activated or non-activated) ..........cccccevvevenenieennnenne. 12
Public Health SErvICe ......ccviiiiiiceee 13
National Oceanic and Atmospheric Administration (NOAA) ......cccccevvvvenne 14
DON T KNOW ...ttt bbbttt 98

PIefer NOT L0 SAY .. .ooviiieiieeiesie ettt 99



# G13) How many children do you have who are financially dependent on you? Please
include children not living at home, and step-children as well.
0 (No financially dependent children) ..........cccooveveiieieeie i

o] 11T (PSPPSR TPPRUPRPRPPIR
PIefer NOT L0 SAY .. .eoviiiiiiieeiesie sttt sttt

Thank you for participating!

[Note: All respondents who take any part of the survey will be given the option to view the PRA
and privacy notifications as a link on the first page of the survey, and automatically shown the full
notifications at the survey closing.]

Paperwork Reduction Act

According to the Paperwork Reduction Act of 1995, an agency may not conduct or sponsor, and a
person is not required to respond to a collection of information unless it displays a valid OMB
control number. The OMB control number for this collection is 3170-0024. It expires on
12/31/2015. The time required to complete this information collection is estimated to average
approximately 20 minutes per response. Responding to this collection of information is voluntary.
Comments regarding this collection of information, including the estimated response time,
suggestions for improving the usefulness of the information, or suggestions for reducing the burden
to respond to this collection should be submitted to Bureau at the Consumer Financial Protection
Bureau (Attention: PRA Office), 1700 G Street NW, Washington, DC 20552, or by email to
PRA@cfpb.gov.

Privacy Notice

The information you provide through your participation in the Campaign Evaluation Survey will assist the
Consumer Financial Protection Bureau (“CFPB”) in developing the most effective consumer
communications. The CFPB will not obtain or access any information that directly identifies participants,
and any answers or comments you provide will not be tied to you individually. The agency will only obtain
and access de-identified results and aggregated analyses of those results. Your participation is voluntary.
This collection of information is authorized by Pub. L. No. 111-203, Title X, Section 1013, codified at 12
U.S.C. § 5493.


mailto:PRA@cfpb.gov




