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B. COLLECTIONS OF INFORMATION EMPLOYING STATISTICAL METHODS

1.  Describe (including a numerical estimate) the potential respondent universe and any
sampling or other respondent selection method to be used. Data on the number of entities
(e.g., establishments, State and local governmental units, households or persons) in the
universe and the corresponding sample are to be provided in tabular form. The tabulation
must also include expected response rates for the collection as a whole. If the collection has
been conducted before, provide the actual response rate achieved.

The respondent universe for this study consists of all groundfish permit holders in the Northeast Region that are members of a groundfish sector. Published data for delimiting the number of participating vessels are available via the NMFS Northeast Regional Office (NERO) database.  The total number of permit holders participating in the sector program is 244.

Given that the phone survey will try to capture all participants, no other sampling method will be used. Based on the response rate of the initial survey implemented by the Gulf of Maine Research Institute, we expect to have a similar response rate of approximately 62% of groundfish permit holders who are also sector members. 

2.  Describe the procedures for the collection, including: the statistical methodology for
stratification and sample selection; the estimation procedure; the degree of accuracy
needed for the purpose described in the justification; any unusual problems requiring 
specialized sampling procedures; and any use of periodic (less frequent than annual) data
collection cycles to reduce burden.

A census of all permit holders participating in the sector program will be attempted and this represents the sampling strategy for the survey. The initial survey achieved a 62% percent response rate. 
 
Data collection will occur via phone surveys. The projected study year is 2013.

3.  Describe the methods used to maximize response rates and to deal with nonresponse.
The accuracy and reliability of the information collected must be shown to be adequate for
the intended uses. For collections based on sampling, a special justification must be
provided if they will not yield "reliable" data that can be generalized to the universe studied.

Various steps have been and will continue to be taken to maximize response rates. The first step to increase response rates will be to use a pre-existing refined survey tool that has already been tested and revised. . A maximum of 15 attempts (minimum 9) will be made by phone to reach the Groundfish permit holder. Where numerous attempts are unsuccessful, a paper copy of the survey will be sent to the permit holder’s address, with an envelope with prepaid postage.  No further attempt to contact the respondent will be made.   

Prior to survey implementation, we will reach out to key industry representatives to inform them about the purpose of the survey as well as the timing.  This will include contacting by email/phone all the sector managers that work for and coordinate the activity of each of the sectors members that will be called to complete the survey.  
Prior to the implementation of the survey, interviewers will explain that the survey is anonymous, participation is voluntary and that the interview can be stopped at any point. It will also be explained that participants can skip questions they do not want to answer. In the previous study there was no pattern to the very few questions that were refused or skipped. In general all questions were completed by those taking the survey. Additionally, as the survey is done as a phone interview, the respondent will have the opportunity to ask for clarification.

Additionally, we have information about the characteristics of all potential respondents including vessel size, sector membership, homeport that we can use to categorize non-respondents in order to evaluate for the need to adjust to non-response bias.

4.  Describe any tests of procedures or methods to be undertaken. Tests are encouraged as
effective means to refine collections, but if ten or more test respondents are involved OMB
must give prior approval.

Market Decisions piloted this survey in 2010 prior to full implementation when it was conducted by the Gulf of Maine Research Institute. Refinements/adjustments were made to reflect feedback from the pilot test. Additionally, survey results from the initial round conducted indicated that some questions were not valuable/useful and were therefore removed. A review of the study description, the study methodology, and the survey instrument has been undertaken. NMFS personnel in various regions have reviewed the survey tool and provided comments on both the survey tool and the study. 

In order to mirror the 2010 study, we will attempt a census of all permit holders that are sector members. The survey will be implemented by telephone. When a working telephone number is called, the interview will be conducted with the individual that holds the groundfish fishery permit. After several phone attempts, a paper survey will be mailed to the permit holder’s address.  A total of 542 permit holders were interviewed in the 2010 survey. This total included 244 permit holders who had signed up for sectors, 56 active vessel owners who were not planning to participate in the sector program, and 242 permit holders who were not active in the groundfish fishery in 2009. The overall response rate for sector member respondents was 62% (total response rate for all respondents was slightly higher at 64%).

This round will target only those permit holders that have signed up for a sector.  We expect to get approximately the same number of respondents (244). 







5.  Provide the name and telephone number of individuals consulted on the statistical
aspects of the design, and the name of the agency unit, contractor(s), grantee(s), or other
person(s) who will actually collect and/or analyze the information for the agency.

The internal NMFS team is made up of Dr. Daniel Holland, Economist, 206-302-1752 and Dr. Patricia Pinto da Silva, Social Scientist NEFSC (508) 495-1252.  Dr. Holland and Dr. Pinto da Silva will be responsible for analyzing the data that results from the implementation of this survey. They will also be responsible for writing any resulting reports or publications and disseminating results. Note that Dr. Holland was employed by the Gulf of Maine Research Institute when this survey was designed and initially implemented.  

Josh Weirsma also participated in the design of this survey. His contact information is: 603.682.6115, josh.wiersma@gmail.com.

Market Decisions, a survey and research company based out of Portland Maine implemented the first iteration of this study. They can be contacted by phone on: 207-767-6440 or 800-293-1538. Their website is: www.marketdecisions.com.
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