
OMB Approval No.  1225-0059

CUSTOMER SATISFACTION SURVEY AND CONFERENCE
EVALUATION CLEARANCE FORM

A. SUPPLEMENTAL SUPPORTING STATEMENT

A.1. Title: CPI Web User Survey / CPI Data Users Survey

A.2. Compliance with 5 CFR 1320.5:  
Yes __X___ No _____

A.3. Assurances of confidentiality:  
No pledge of confidentiality will be given.

A.4. Federal cost:  $5,000—Includes staff 
time to develop and administer the survey.

A.5. Requested expiration date 
(Month/Year): 01/2016 (this is an 
estimate; or 6 weeks following OMB 
approval). 

A.6. Burden Hour estimates:

a. Number of Respondents:              1400
   a.1. % Received Electronically 100%
b. Frequency:                                 One-time
c. Average Response Time:         15 min.
d. Total Annual Burden Hours:      350 hrs

A7.  Does the collection of information 
employ statistical methods?

___X____ No 

_______ Yes (Complete Section B and attach
BLS review sheet).



A.8. Abstract:

CPI Stakeholder Consultation Plan

Who are the stakeholders?
The Consumer Price Index (CPI) program is a program within the Offices of Prices and Living Conditions of 
the Bureau of Labor Statistics. The CPI is designed to be a measure of the cost of living. It measures the change 
in prices over time paid by consumers for a market basket of goods and services. The CPI for All Urban 
Consumers (CPI-U), all items, U.S. city average is the most widely known measure of inflation in the U.S. The 
CPI also publishes price index data for regions of the country and for large metropolitan areas. Additionally, the
program publishes data for hundreds of different items categories and aggregates of goods and services.

This outreach survey has multiple objectives.  First, we would like to learn more about our user audience, for 
example, who are they, which CPI data do they prefer to use, and how often do they visit our website?  Related 
objectives include the following:

 Which specific data products are used?
 What level of detail is preferred in our data products?
 Which publications are used, and preferred?
 How are CPI data accessed, and how satisfied are data users with access to the data, the usability of our

website, and documentation provided on the website?
 Does the current release schedule meet data users’ needs?  
 Which analytical measures are most useful?  Are there suggestions for alternative measures?
 How satisfied are data users with different types of CPI data, news releases, and articles provided by 

BLS?
 Is BLS customer service satisfactory?

Plan for consulting with stakeholders
We have developed two overlapping surveys of its stakeholders. One will be administered via SurveyMonkey to
online users. This survey will pop up for data users that access www.bls.gov/cpi and other CPI pages for a 
period of four weeks. Another survey will be designed to be sent to a group of specific target users. This survey 
will overlap with the first, but will include several open ended questions and, besides data access, will focus on 
CPI methodology and possible changes to the timing and method of CPI data release. This survey will be 
emailed to a group of users drawn from known stakeholder groups (e.g., Social Security Administration, 
Census, Federal Reserve Bank Employees who do CPI related work, Selected Academics, etc.) 

We will send potential respondents an email with the survey invitation.  We will follow-up email addresses that 
bounce and send the survey invitation to corrected email addresses.  All of our responses will be collected via 
web (using SurveyMonkey).    No pledge of confidentiality will be given.  Respondents will be told “This 
survey is being administered by SurveyMonkey.com and resides on a server outside of the Bureau of Labor 
Statistics (BLS) domain. The BLS cannot guarantee the protection of survey responses and advises against the 
inclusion of personally-identifiable information.”

Based on our testing, we assume that it will take respondents an average of 15 minutes to complete the survey. 
Based on estimates from a similar program in OPLC, we estimate we will receive a total of 1,400 responses 
from web users (n=1000) and selected users (n=400). For both surveys, this results in an estimated response 
burden of 350 hours (1,400 respondents X 15 minutes = 350 hours). We are using the results of this survey 
internally for planning purposes.  We are not employing statistical methods because we don’t have a sample 
frame of all CPI data users and therefore, can’t extrapolate the results to all CPI data users.

A copy of the surveys and email invitation are attached.

http://www.bls.gov/cpi


Program Official                     Date Departmental Clearance Officer        Date

B. SURVEYS AND EVALUATIONS EMPLOYING STATISTICAL 
METHODS

B.1. Describe (including a numerical estimate) the potential respondent universe and any sampling or
other respondent selection methods to be used.  Data on the number of entities (e.g., establishments, State and
local government units, households, or persons) in the universe covered by the collection and in the
corresponding sample are to be provided in tabular form for the universe as a whole and for each of the
strata in the proposed sample. Indicate expected response rates for the collection as a whole.  If the collection
had been conducted previously, include the actual response rate achieved during the last collection.

B.2. Describe the procedures for the collection of information including:

• Statistical methodology for stratification and sample selection,
• Estimation procedure,
• Degree of accuracy needed for the purpose described in the justification,
• Unusual problems requiring specialized sampling procedures, and
• Any use of periodic (less frequently than annual) data collection cycles to reduce burden.

B.3. Describe methods to maximize response rates and to deal with issues of non-response.  The accuracy 
and reliability of information collected must be shown to be adequate for intended uses.  For collections based
on sampling, a special justification must be provided for any collection that will not yield "reliable" data that 
can be generalized to the universe studied.

B.4. Describe any tests of procedures or methods to be undertaken.  

B.5. Provide the name, affiliation (company, agency, or organization) and telephone number of 
individuals consulted on statistical aspects of the design and the name of the agency unit, contractor(s), 
grantee(s), or other person(s) who will actually collect and/or analyze the information for the agency.

Name Agency/Company/Organization Number Telephone
Steve Reed DOL/BLS/CPI 202-691-5378
Robin Kaplan DOL/BLS/OSMR 202-691-7383



INSTRUCTIONS FOR COMPLETING CUSTOMER SATISFACTION SURVEY AND 
CONFERENCE EVALUATION CLEARANCE FORM

A.1. Title: Provide the title for the customer satisfaction or conference evaluation. This should be consistent with 
what appears on the collection instrument.

A.2.  Compliance with 5 CFR 1320.5: If the survey or evaluation complies with 5 CFR 1320.5 (see below), mark 
an “X” next to “YES.” If the survey or conference evaluation does not comply with 5 CFR 1320.5, mark an “X” 
next to “No” and explain any special circumstances that would cause an information collection to be conducted in a 
manner:

• requiring respondents to report information to the agency more often than quarterly;

• requiring respondents to prepare a written response to a collection of information in fewer than 30 
days after receipt of it;

• requiring respondents to submit more than an original and two copies of any document;

• requiring respondents to retain records, other than health, medical, government contract, 
grant-in-aid, or tax records for more than three years;

• in connection with a statistical survey, that is not designed to produce valid and reliable results 
that can be generalized to the universe of study;

• requiring the use of a statistical data classification that has not been reviewed and approved by 
OMB;

• that includes a pledge of confidentiality that is not supported by authority established in statute or 
regulation, that is not supported by disclosure and data security policies that are consistent with 
the pledge, or which unnecessarily impedes sharing of data with other agencies for compatible 
confidential use; or

• requiring respondents to submit proprietary trade secret, or other confidential information unless 
the agency can demonstrate that it has instituted procedures to protect the information's 
confidentiality to the extent permitted by law.

A.3. Assurances of confidentiality: Describe any assurance of confidentiality provided to respondents and the basis
for the assurance in statute, regulation, or agency policy (if applicable, otherwise omit).

A.4. Federal costs: Provide estimates of annualized cost to the Federal government.  For example, this could 
include quantification of hours, operational expenses (such as equipment, overhead, printing, and support staff), and 
any other expense that would not have been incurred without this collection of information. These estimates should 
only include expenses that would not have been incurred without this collection of information.

A.5. Requested expiration date: Enter the date thru which you would like approval to conduct your customer 
satisfaction survey and/or conference evaluation. The date entered here should be consistent with the time you need 
to conduct the survey/evaluation. Please note that this date cannot extend beyond the expiration date currently 
assigned to OMB No. 1225-0059).

A.6. Burden Hour and burden costs estimates:

a. Enter the number of respondents (i.e., number of those to which the survey or conference evaluation is addressed).



a.1. Enter the estimated percentage of responses that will be submitted electronically. This item does not 
apply to conference evaluations.

b.  Enter the frequency for which the survey and/or conference evaluation will be conducted. For example, if the 
collection is conducted on an annual basis, enter “annually.” If the collection will only be conducted once then 
retired, enter “one-time.” If the collection is triggered by an event (such as a customer’s experience with a product or
service), enter “on occasion.” Other frequencies could include: Monthly, Bi-monthly, Semi-annually, or Bi-
annually.

c. Enter the average time it would reasonably take to complete the survey or conference evaluation. Average 
response time includes the time for reviewing instructions, searching existing data sources, gathering and 
maintaining the data needed, and completing and reviewing the collection of information.  

d.  Enter the total estimated annual burden hours for the collection of information. Generally, for the purposes of 
customer satisfaction and conference evaluations submitted under 1225-0059, this is obtained by multiplying the 
average response time by the number of respondents.

A.7. Does the collection of information employ statistical methods? If the collection of information does not 
employ statistical methods, enter a “X” next to “NO.” If statistical methods are employed, enter an “X” next to 
“YES” and complete Section B -SURVEYS AND EVALUATIONS EMPLOYING STATISTICAL METHODS 
and attach a BLS concurrent sheet signed by the BLS reviewer. 

Statistical methodology involves drawing a sample from a defined population and inferring the results obtained to 
the population from which the sample was drawn.  The important point here is inference to the population.  If 
inferences are not being made and the results are used only internally for planning purposes, statistical methodology 
is not being used.  However, if the results will be made public and inferences are likely to be made, proper statistical
methodology is required.

Please note, BLS review should be conducted prior to submitting for Departmental review.

A.8. Abstract: Provide a statement covering the agency’s need for the information, uses to which it will be put, and 
a brief description of the respondents. Other than for 1-time surveys and conference evaluations, describe whether, 
and to what extent, the collection of information involves the use of automated, electronic, mechanical, or other 
technological collection techniques or other forms of information technology (e.g., permitting electronic submission 
of responses).

Note: Guidance for completing Section B., Statistical Methods, is provided within the form.



U.S. DEPARTMENT OF LABOR
Bureau of Labor Statistics Concurrence of Customer Satisfaction Surveys Employing

Statistical Methods

TO:                                                        DATE:                                      FAX: 

[Enter program sponsor contact]          _____ /_____/______            ______-_____-_______
FROM: PHONE

[Enter name of BLS reviewer]        ______-_____-_______
ACTION:  Review the attached report proposal, indicate approval or disapproval and return to 
the Sponsoring agency or program.  Comments shall not be made on the proposed report but in 
the comments space below. 
TITLE OF SURVEY OR EVALUATION

CLEARANCE             
 ______ Approved                    ______ Disapproved (See comments below)

 ______ Approved with caveats (See comments below)

COMMENTS                                     Think! Privacy Act
(Insert additional pages as needed)

(Attach sheet if additional space is necessary)
Disclaimer: BLS is approving only the statistical methodology as presented in the written documentation, and not 
necessarily passing judgment on the questionnaire itself nor on the necessity to conduct the collection of 
information.

SIGNATURE OF BLS REVIEWER DATE                
_____ /_____/______      

DL-1-150A (Rev. 5/03)
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