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Attachment 2. Screen Shots of the MMWR 2016 Customer Service Feedback Survey Pilot
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To retur to a previous page, use the “Previous” button at the bottom of the page (NOTthe “Back” button on your browser
menu). To advance, use the “Next” button atthe bottom of the page.

5. Which of the following Morbidity and Mortality Weekly Reports (MMWR) publications are you familiar with?
(Selectall that apply.)

[ ety

[ Recommendations and Reports

[ Sunedance Summares

[ Sumplements

[] Summary of Notfable Dissases

] Summary of Noifable Noninectious Conitons and Discase Outbreaks

] 1 am o famrwih any f these MM publations.
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

10 How frequently do you read or access MMWR?
Never
Atleast once a year
Atleast fourtimes a year

Atleastonce a month

Wesky or more often than weekly

1. Overall, how satisfied are you with MMWR?

Very satisies Satisfed dissatisfied Dissatisies Very dissatisfies

\eySafsfed  Safifed nordissafisfed  Dissatiled  \erydissafisied  publcation.

"Recommendations and
FReports

‘Suneitance Summaris

Supplements.

Summary of Notifable - - .
Diseases and Conditons. -

‘Summary of Notiabie
Noninfectous Concitions.
‘and Disease Outbreaks.
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13. How satisfied are you with the following aspects of MMWR?

Nefther satisfied Not appicabe /
\eySasfed  Safifed nordissafifed  Dissatiled  VeryDissatisfied  Don'tknow
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

14. How satisfied are you with the MMWWR Express application (app) for mobile devices?

1 have not used the.
Nefther satisfied nor MR Express
Ve satisfied Satisfed dissatisfied Dissatisies Very dissatisfies ‘appication.

15. MMWR reports now link to Altmetric™ data that provide feedback on the attention the reports receive onine in real-
time through social and traditional media. Altmetric™ data for a MMWR report are provided by the article’s pinned
Altmetric™ donut:

oz

[Fp—

15. How satisfied are you with the Altmetric ™ feature that allows you to view the attention a report receives oniine in
realtime through social and traditional media?

Nefther satisfied nor 1 am not aware of this
Ve satisfied Satisfed dissatisfied Dissatisies Very dissatisfies feature.

16. Please rate MMWR on the following attributes:
Very good Good Fai Poor Very Poor Dontknow,

Crecivity

Depth of content

Breadth of content

Timelness

Usefuiness
Qualty of content
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

17. How interested would you be in MMWR publications adding these proposed features?

Dont know or o
Very interestes Inferesied Somewhatinterested Nt interested. preference.
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To retur to a previous page, use the “Previous” button at the bottom of the page (NOTthe “Back” button on your browser
menu). To advance, use the “Next” button atthe bottom of the page.

18. How interested would you be in MMWR offering more content in the following areas?

Very nterested Inferesied Somewhatinterested Nt interested. preference.

Mental heatth
Injury prevenion

Healh economics

‘Global heatth

Envionmental heatth

Chroni diseases

Other (please speciy)

Prev Next

sousreany

£ SurveyMonkey

‘See boweasy s to grate a suvey.




image15.png
MMWR 2016 Customer Satisfaction Feedback Survey Pilot

To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

19.In the past 12 months, what other sources of medical or scientific information have you read or accessed? (Select all
that apply)

[ American doumat of Pubc Heatth (AJPH)
[ Anmaisof temal Medicine

[ oMed Central

[ vtsh Medica doumal (8149

[ CDC's Heath Akt Network

[ inicalnfectious Discases (GID)

] Communicabi Diseasss Report wesky (COWR)
[ IntemationalJoumai o Epidemioogy

[] Emering Infctious Dissases

[ Envionmental Heah Persoecties (EHF)
(] Evidemiogy

[] Evosunitance

] The Guice to Communty Prevenive Senvies
] e Joumai of the Amercan Medicat Association (AMA)
[ New England Joumai of Medicine

[] Pedtrcs:

[ Preventing Chronic Disease

[ Pubtc Liraryof Scence (PLoS)

[] PromED-mai

[] scence

[ e Lancet

[T] WHO Weekl Epidemilogical Record (WER)
[] Other (please specity)

Prev Next
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20.In the past 12 months, what oniine platforms have you read or accessed for medical or scientific information? (Select
all that apply)

[] Epocetes
[] MedPage Today
[ Medscape or WebMD.
[] Mendekey

[ Quanteud

[ Readcube

[ seruo

[] Other (please specity)
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

21.Whatare your top 3 preferred sources for accessing digital news content? (Select 3 options).
[7] ABGNEWS Digtal Network (abenews g0 com)

[ 0L News (rews.aolcom)

[] 88C (wwnwbbx.com)

[T] 85 News Network wwsbsnews.com)

[ NN Digkal Network (wcenn.com)

] Daiy News Onine Eciton (wwnydaihneus com)

[] Fox News Digtal Network (s fomews.com)

[] Google News (news.google.com)

(] Hufington Post (wwhuggingtonpost com)

[] LA Times (wwwatimes com)

(] MSNBC Digtal Network (waismsnb msn com o oday mnbe.msn.com)
] National Publc Radio (wwenproro)

[] Reuters wunkreuters com)

[7] e New York Times Brand (i nyimes com)

[] Tibune Newspapers

[(] USATODAY stes (USATODAY com)

[] Vo wwwvox.com)

] Wel Strect Joumal Onfne (wwwwsicom)

[ Weshington Post (wwwwashingtonpos. com)

] Yahoo! News Websies (news yahoo.com or kcal yahoo.com)
[] Otner plesse speciy)

Prev Next
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

22. How valuable is MMWR to you?

\ery valuable Valuable

23. How important to you are the following aspects of MMWR?

Very mportant Imporant  Somewhat mporant Nt important preference.
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
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24. Howimportant to you are the following characteristics of MMWR?

Venjmportant Imporant  Somewhat mporant Nt important preference.

Cicalto my job o o o
perfomance - -

An overalsource of
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

25. How useful is MMWR for the following?
Very useful Usetul ‘Someuhat useful Notuseful Dontknow,

Providing clear gudance
for CLINICAL best

practices (e, vaccination O (
schedules, STD treatment,

etc)

Proviing clear gudance
for EPIDEMIOLOGICAL
best practices (e.0
outbreak investgatins,
reporting parameters,
‘methodology, etz

Providing suneilance data
that are reevant to your O (
work
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To retur to a previous page, use the “Previous” button at the bottom of the page (NOTthe “Back” button on your browser
menu). To advance, use the “Next” button atthe bottom of the page.

26. Which of the following actions have youtaken after reading or accessing MMWR? (Select al that apply)
[7] 1 have discussed information from MYWR withofhers

[7] 1 have shared infomatin from MYWR withofhers

[] 1 have seves information from MMWR for uture reference oruse

[T 1 have used nformaton from MR o hep infom decisins relted to my wok

[T] 1 have used formaton from MR o form developmen of a presertation, recommendation o eport

[7] 1 have use information from MMWR to infomn developmen of a publication

[] 1 have uses information from MMWR to wrte @ media story

[ 1 have nottaken any acton afterreading or accessing MMAR

[] Other (please specity)

27. 1 you have suggestions for making MMWR more useful for you, please enter them here.

Prev Next

sousreany

£ SurveyMonkey

‘Seeboweasy s to grate a suvey.




image22.png
MMWR 2016 Customer Satisfaction Feedback Survey Pilot

THANK YOU!

‘Thank you for taking the MMVWR 2016 Customer Feedback Survey Pilot We appreciate the time you have taken and will

sl us o mprov ur serces o you
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Form Approved
OMB No. 0920-0874
Expiration Date: 0613012016

‘Thank you for taking the MMVWR 2016 Customer Feedback Survey Pilot We actively use feedback from our readers to
constantly improve our delivery,format and content and provide you with the best possible MMWR publications. We appreciate
the time you have taken and wil actively use itto improve our services to you

‘This survey should take, on average, 15 minutes to complete. You will have to complete this survey in one siting, as you will
ot be able to return to edit your response once you exitthe survey. You may edit your responses unti the last page of the
survey s completed. To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button
on your browser menu). To advance, use the “Next” button atthe bottom ofthe page.

fyou have any questions or problems, please contact MMUR at MMWR@sdc gov.

By continuing on to the next screen, you will have consented to complete this survey.

“The puble reporting burden of his collction of nformaton i estmated to average 15 minutes per response, ncluding the time for eviewing
nstructons, searching existing data soutces, gathering and maintainng the data needed, and completing and reviewing the collecion of
nfomnation. An agency may not conductor sponsor, and a person & not requited o respond to a colction of infornation unless  displays a
curenty valis OM control number. Send comments regarding this burden estimate or an other aspect o this coliecion of nformation, inchuding
‘suggestionsforreducing this burden to - CDC/ATSDR Repors Clearance Offer, 160 Cliton Road NE, MS D-74, Atlnta, Georgia 30333 ATTN.
PRA(0920.0974)
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

1. Which best describes your primary profession? (Choose only one.)

Health Communicator
Health / Welness Coordinator
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To retum to a previous page, use the “Previous” bution atthe botiom of the page (NOT the “Back” button on your browser
menu).To advance, use the “Next” button atthe bottom of the page.

2.Inwhat sector is your primary profession?
(Choose only one.)

() Academis: Facuy | Researcher Sttt
() Academis: Student

() Business  Prate incusty
Girical Heatheare
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