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Public reporting burden for this collection of information is estimated to average 30 minutes per response, including the time for reviewing
instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of
information. An agency may not conduct or sponsor, and a person is not reqired to respond to, a collection of information unless it displays a
currently valid OMB control number. Send comments regarding this burden estimte or any other aspect of this collection of informtion,
including suggestions for reducing this burden to: NIH, Project Clearance Branch, 6705 Rockledge Drive, MSC 7974, Bethesda, MD 20892-
7974, ATTN: PRA (0925-0645). Do not return the completed form to this address
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Life Events Study
Alcohol and Breast Cancer Study

National Cancer Institute

Overview:

Today, you will be asked to participate in two studies; each study is relatively short (adding up to a total of about 30 minutes for both studies),
50 we have combined them for converience

Goer. e .
Why s this research being done?

In the first study, Life Events, we are interested in learning about various aspects of life and how they make people feel. In the second study,
Alcohol and Breast Cancer, we are interested in learning about how people respond to information about alcohol and breast cancer
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Who is being asked to take part in these research studies?

We are asking women aged 18 and older to take part in these studies. Because the second study involves examining reactions to a
message abolt the link between alcohol and breast cancer, women are only eligible for this study if they consume five or more alcoolic
beverages per week

What procedures will be performed for research purposes?
Ifyou agree to be inthese studies, you will be asked to do the following

Life Events Study

1. Wiite a paragraph or two about something that has happened to you in your life or another aspect of your life
2. Answer several questions about that evert

3. Write & paragraph or two about a value that is important to you

Alcohol and Breast Cancer Study
1. Read information about the link between alcohol and breast cancer.
2. Answer questions about the information you read and your beliefs about alcohol and breast cancer.

The totaltime required to complete both of these studies should be approximately 30 mintes

What are the benefits and risks to participation?

Participants will help contribte to the body of knowledge in social and health psychology. These studies do not include any medical
procedures, and present minimal risk. Risks include any discorfort you may feel while writing about ife events or reading about the link
between alcohol and breast cancer

Is participation voluntary?
Your participation in these studies is entirely voluntary and you may refuse to complete either study at any point, even after you give consent to
participate, or refuse to answer any questions with which you are uncomfortable

E

Times NewRoman  -[12 ~

A e

Clipboard & 5

AaBbCcl

Thormal

Fate 5 [B 7 U - ae x. X' Aar Tho Spaci... Heading1  Heading 2

Stytes

AaBbCc AaBb( A4aBbCi

_ Change

A

Stytes ~

HArna -

. Repisce

I select -
atting

[This page for all individuals]

vk com s 5 FEEVIEN I

ouB o 0825.0645
ExpraonDat 13017

Pubic reporing urden for 5 colecton o fomatonis as3mated o average 0 mints e espars, kg o o o oviowg
Insucions seacing anstg dat suces, ahengand maréaning o 09 pedsd, and Compie) adrovenng o colecsonof
ifcmeson A 5900y ot condc o Spancr, a3 paSoni o quredto espond 0, @ colcton o fcmatonress 1 4Sios &
ot ok OV conrl nmber.Sandcommees 608 4 b Gsmete o any o asoct o s coectonoflomata,
incoing uagesons e rducing e ot e, PrctClasanco Branc, 6705 Roxkacs O, MSC 7674, 860930, 20892
7674, ATIN PRA (425.0645) Dot o complitd forn o s acoss

Consatom

Lo Evers Sy
i —

Notonst Cancestnss

v
Todly i b kot Prciot s, ch s bl Shr (83309 Do 31t of st 20 it o both 1550,
Sowe v combinad et camonence

Vs rasarcn bing do?
I st s, i Evnts, e arerostadinioaming abut varios aspecs o a how By ko poople et n o second s,
Acohol and Brsst ancer,wo o iresod nsaming 264k b pacpespond o rfomatn 3bout el and st concer.

[Page for individuals in Self-affimation conditions only]
e EEEEEE———————— e )
sk om r T

Bistart| © @ (& » (2 1bow- M. | ]2 Merosoft. | @ ooty | © 1box-robe. | @ surveytonke. [ [sumvever., D7ess2 [« @6 1w

Pageilofd  Wordsi19 | 5

EgisnS) | £ |





[image: image3.png]O‘ d9-50 #11 Attach A Survey SereenShots.doc [Compatibility Mode] - Microsoft Word ==
[ www.SUrveymonkey com/s,aspx PREVIEW_MODE =DO_NOT_USE_THIS_LINK_FOR_COLLECTIONSM =1765CyhIGZI TBNNOTK3tA 70BN = | Home | ime  pageloyout  Refeences  Malings  Review  View  Developer Encote)s  Acrobat ©
- ﬁ & Tmesnewroman -1z - (A" 7|[B}] = Kl = @4 Find -
N AaBbCcl | AaBbCcl .l
Who will kiiow which specific individuals have chosen to participate in these research studies? e . ABbC AaBbe - A o Repiace
e (B2 0w xa2 A - o] | snomer |1hospoc. Hesdngt  Hesang? <
Your name and other identifying information will ot be connected to your rests of to your responses on the questionnaires. Information that

I3 select~

would make it possible to identify you or any other participant will never be included in any report or publication of resuits. The coded data will iR Gy S I

be accessible orlly to those working on the project. Data collected for these projects will be stored, but will not be connected with your name

or any other identifying information, and 5o no one working with the data will know which specific individuals have chosen to participate in
these research studies

Vs rasarcn bing do?
I st s, i Evnts, e arerostadinioaming abut varios aspecs o a how By ko poople et n o second s,
Acohol and Brsst ancer,wo o iresod nsaming 264k b pacpespond o rfomatn 3bout el and st concer.

o vemerkey ol FREVEN : - T

Contacts and Questions Vi e g ven o 6 o bt w538 9 e sy e g o 03
If you have questions about the Life Events Study, you may cotact Rebecca Ferrer t rebecca ferrer@ ih.gov. If you have questions about s ekt s e o, 1 3 b ey s s o
the Alcohol and Breast Cancer Study, you may contact Willam Klein at Kieimwm@mail nih gov.
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1. Please briefly describe 3 things that currently make you very angry.
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2. Please describe in more detail the one recent situation that has made you most happy. Write your description in such away that
someone reading it might even become happy just from learning about the situation. You should write a few paragraphs, o for
about five minutes.
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1. Please briefly describe 3 things that currently make you very fearful.
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2. Please describe in more detail the one recent situation that has made you most fearful. Write your description in such a way that
someone reading it might even become fearful just from learning about the situation. You should write a few paragraphs, o for
about five minutes.

scriben mor dutalth omerecet stuaonthathas made you most appy. W your descripon  such away tht
« i . migh even become happy st fom eaming bout e stuaton. You shoud Wik  few paragraph, o for
aboutive mintes.

Prev Dane

Powered by SurveyMonkey
Chesk aut aur sample survevs and ereate your own naw!

[This page for Conditions 2 and 7]

(i)

[Page for individuals in Self-affimation conditions only]
R

v saveymeckey com

1.1t sy we areIteested i nvestigating values. By vlues we mean themral pinipes and sandards by whih

Bistart| © @ [ » [ Inbox- Microsoft Ot... | [¥] 3 Microsoft Ofice .. +| & spoty |[€ 3 Google chrome - (L TESS2 [«C@% 225PM  pagesor7 | words33 | S Englisn(us) | O |





[This page for Conditions 3 and 8]

[image: image6.png]CAEERETR #11 Atach A Survey ScreenShats.do [Compatibilty Mode] - Micosoft Word P
[ www.surveymonkey com/s.aspx 2PREVIEW_MODK

0_NOT_USE_THIS_LINK_FOR_COLLECTIONSSM =17f65CvhIGzI TBNNOrK3tA708fSghI Home | Inset | Pagelajout  References  Maings  Review  View  Developer  EndNoteXs  Acobat @
[2) CoverPage - S o @, Hyperiink 15 Header - A~ (5l QuickParts - (& Signature ine - | T Equation
e [fwe BOm

Table | Picture Clip Shapes Smartart Chart
S T

Page ek () Crosereterence | 2] Page Number Drop Cap - g Obiect -

Aobookmark | Footer~ —) Qworsat-  FBosteatme | £2 symbol-
pages | Tables lusrations Links Header & Footer symbos ‘

1. Please briefly describe 3 things that currently make you very angry.

2. Please describe in more detail the one recent situation that has made you most angry. Write your description in such a way that
someone reading it might even become angry just from learning about the situation. You should write a few paragraphs, or for
about five minutes.
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2. Please describe in more detail the one recent situation that has made you most surprised. Write your description in such a way

that someone reading it might even become surprised just from learning about the situation. You should write a few paragraphs,
or for about five minutes.
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‘How much do you currently fedl afraid?
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1. Inthis study we are interested in investigating values. By values we mean the moral principles and standards by which
people try to live their lives. For example, honesty might be a core value for some people. That is, they may try to be honest in all
they do when dealing with other people.

Please look at the list of values below, and check the one that is most important to you.

Artistic skills
Athletics

Businessfearning money

Compassion

Conscientiousness

Creativity

Friendliness

Generosity

Hedonism (the pursuit of pleasurelhappiness)
Honesty

Independence

Intelligence

Kindness
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Musical ability/appreciation
Politics

Relations with friends or family
Spirituality/Religiousness

Sense of Humor

Spontaneity/Living life in the moment
Trustworthiness

Other: {write in)

Please type a short statement about why this value is important to you. Take a few minutes to think about this value and how
this value has influenced your past behaviors or attitudes. Please write about how you use this value in your everyday life - at
work, at home, with friends, or in dealing with strangers. If you can, try to recall and write about specific occasions on which this
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Sense of Humor
Spontaneity/Living life in the moment
Trustworthiness

Other: {write in)

Please type a short statement about why this value is important to you. Take a few minutes to think about this value and how
this value has influenced your past behaviors or attitudes. Please write about how you use this value in your everyday life - at
work, at home, with friends, or in dealing with strangers. If you can, try to recall and write about specific occasions on which this
value determined what you did.
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Spirituality/Religiousness

Sense of Humor

Spontaneity/Living life in the moment
Trustworthiness
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Please type a short statement about why this value could be important to another person. Take a few minutes to think about
how this value may influence this person’s behaviors or attitudes. Please write about how this person may use this value in
everyday life - at work, at home, with friends, or in dealing with strangers. Only think about why this value might be important to
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Spirituality/Religiousness
Sense of Humor

Spontaneity/Living life in the moment
Trustworthiness

Other: {write in)
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Please type a short statement about why this value could be important to another person. Take a few minutes to think about
how this value may influence this person’s behaviors or attitudes. Please write about how this person may use this value in
everyday life - at work, at home, with friends, or in dealing with strangers. Only think about why this value might be important to
another person, and not why it is unimportant to you.
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Alcohol & Breast Cancer
Drinking a single alcoolic drink a day increases awoman's chance of developing breast cancer, according to a 2008 quantitative review
and synthesis of many studies examining the association of alcohol and breast cancer. Further, a recent 2011 study in the Journal of the
American Medical Association found that consurmption of 3-6 alcoholic drinks per week carried a 15%increased risk of breast cancer. Dr.
Wendy Chen of Brigham and Women's Hospital in Boston, and lead author of this study, stated "There aren't many modifiable risk factors for
breast cancer, so it's important to think about this."

How much alcohol?
"The recomrmendation would not be to stop drinking altogether, but to keep it below the range of three to six glasses a week." Chen said
Alcohol may increase the risk of breast cancer by raising the levels of estrogen in the body. Estrogen has a well-established link with breast
cancer, with research suggesting estrogen can play a role in both triggering its development and encouraging the growth of tumors

Drinking too ruch could be dangerous
Considering the potential harmful effects of drinking, including breast cancer, itis advised that those who do drink more than 7 drinks per
week should cut down their consumption. Additionally, based on recent evidence, wornen who drink even 3-6 drinks per week might consider
cutting down their consumption. According to the U.S. Department of Health and Human Services, women should not exceed 1 serving per
day (12 0z. of beer, 5 oz. of wine, or 1.5 oz. of hard liquor) and should drink no more than 7 servings per week
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study, stated “There aren’t many modifiable risk factors for breast cancer, so it’s important to think
about this.”

‘How much alcohol?
"The recommendation would not be to stop drinking altogether, but to keep it below the range of
three to six glasses a week,” Chen said. Alcohol may increase the risk of breast cancer by raising the
Levels of estrogen n the body. Estrogen has a well-established link with breast cancer, with research
suggesting estrogen can play arole in both riggering its development and encouraging the growth of
fumors.

Drinking too much could be dangerous
Considering the potential harmful effects of drinking, including breast cancer, it is advised that those
who do drink more than 7 drinks per week should cut down their consumption. Additionally, based
on recent evidence, women who drink even 3-6 drinks per week might consider cutting down their
consumption. Accordingto the U.S. Department of Health and Human Services, women should not
exceed 1 serving per day (12 oz. of beer, 5 oz. of wine, or 1.5 oz. of hard liquor) and should drink no
more than 7 servings per week.
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1. lintend to decrease my alcohol consumption in the next 2 weeks.

() 1 Definitely will not do
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() 7 Defnitely will do

2.Ifyou have any interest in altering your alcohol consumption in the next 7 days, how will you go about it? Please list below
any steps that you think you will take to reduce your alcohol consumption.

3. How worried are you about developing breast cancer in the future?

() 7 Extremely worried B
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4. Overall, how do you think your chance of developing breast cancer compares to the average woman your age?

() 1 Much lower
[OF]

O3

() 4 About the same
Os

Os

() 7 Much higher

5. |feel very vulnerable to breast cancer.
() 1 Strongly disagree
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O

Os
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() 7 Strongly agree

6. The evidence linking alcohol and breast cancer is convincing
() 1 Strongly disagree
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6. The evidence linking alcohol and breast cancer is convincing
() 1 Strongly disagree

[OF]
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O

Os
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() 7 Strongly agree

To learn more about the link between alcohol and cancer (including breast cancer), go to
ttp: i cancer govicancertopicsfiactsheetRisk/alcool
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