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Focus Group Study of Youth Reactions to
Creative Advertising Concepts Desighed
to Prevent Youth Tobacco Use among
Multicultural Youth

Addendum C - Tobacco Product Photographs












et s Ty i Lo i i e S Ll L ........ g St
e s







ARRH |

sl R q Ay o LR i a0y
mnhxmﬁa‘"wu«%.ﬁ..‘.mvmh\* .,..H Sl




.:_:,.:“__

-.-.-.-ﬁn-ll_




END



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9

