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{PREAMBLE SHOWN DURING SCREENER}

00000000000000 (Centers for Disease Control and Prevention[J[J[1 CDC)0000C0000000000C000C000C00000000
HOOOooOOOdooobOboodoobbobOddoobobOddooobooddioobiboddooooooOdioooooodooooooodooooooc
uooooooo

{Base = All respondents}

ADQ1. [[I0O00OHOOHOOHOODODOOOEOODOOEOOD0OO0O00a

1 000
2[00

3 0000000000000
4 (000 [Single select, anchor]

{If answered ADQ1.04 is selected, then ask:}
ADQ2. [INOOOOOOIOOOOOOOOOOOODOOOOODCOOOOOOOOODOOOOOOODOOOOOOOOOCO0T

aon
aon

Uo000o0000000
000 [Single select, anchor]

B WON R

{If ADQ1 or ADQ2 = 03, 04 then do not include as part of Anxiety/Depression quota}

ADQ3. [JIHI00O0UOROO0ODOO0O00OO

a0t
aoooooo
00000000000
doooooon

A WN -

Q

- 000000000000OO0
b. 00O00O0OOOOO

- J000000o0OoCO
d. 0000000000

0O

020



0000o
ses1. [[NI0000000ODOOROOR0OOOOOUOOUOOUOODOOOODODOODOOE0O00ag

000000
000000
0 0000000 (General Education Diploma[][][] GED)
000000000
0000000000000
OO00000 (Associate Degree)
6 00 (dB.A.0B.S.0O00D
07 Q00000000000
08 (0000 (OMBA[OMS [IM.D. [JPh.D.)
09 0000

aDNweEr N PR

Ses2. [J1H00000C00OCO 2013 (00000000

$15,000 [1]
$15,000 [] $19,999
$20,000 [] $24,999
$25,000 [] $29,999
$30,000 [] $34,999
$35,000 [] $49,999
$50,000 [] $74,999
$75,000 [] $99,999
$100,000 (][]

10 0000

SES3. II000000O0000000O

01 {0 - 0000

02 [ji - 000

03 000 - 000000000
04 [J00 - 0000

05 000 - 000

06 00 - 00

07 000 - 00

08 (000

O 00O NN DNWN

030



MiL2. [0000000000000000000000000000000DO0D0000HOOO0DOO0DO00D 0000000000000
Lood0dotootodotoioooiooooa

1 [

2 0

8 000
9 0000

{Base = Current smokers}

PA1a. [[00000CO000OC0OO“ 1" 00000000“2" 000000000

{RANDOMIZE}

1 JOO0o0dO0o0dOC0ooOc
00000000000
aoa
O00000000000000
000000000
000000000
000000000
000000000
9 000000000
10 0000000
11 00000000
12 [J000000/000
13 00000000000
14 JO00000O0O0O0O
15 00000000
16 00000000
17. J0O0O00 {recode as 18}
18. 0000 {recode as 17}

ONONULT D WN

{Base = All respondents}
PA2. [JJ0O0000OCOO0OCO0

0000

0d
00o0oao
0d

oood

a D wnN -

{Base = Current smokers}

PA27. I0000O0D00ODO00C0OO00O. -

1 0000
2 (00d

040



3 000
4 000
5 000

050



{Base = Current Smokers and Former Smokers}

Dia. (00000000000 (chewing tobacco)[][] (snuff) [O00/000 (dip)J[] Redman[]JLevi

Garrett[|Beechnut[]Skoal[]Skoal Bandits [] Copenhagen [][][][]

1
2 0

{Base = Answers Yes to D1a}

D1b. (0000000000(chewing tobaceo)(J (snuff) OOOO/000 (dip)...

1 00
2 [
3 Q0000

{Base = Current Smokers [J0000000000}

D3a. [0 (snus) JOOO0OCOO0OCOO0OCO0OOCOCOOOOROO0OCOO00CO0000000000C00 (snus)Od
[] Camel Snus [] Marlboro Snus[]

10
2 [

{Base = Answers Yes to D3a}

D3b. [000000O0O.

1 00
2 [
3 000od

Categories Set #3

SCREENING LOGIC

Current Chewing Tobacco, Snuff,
Dip User

Answers 1to D1A & 1or2toD1b

Current Snus User

Answers 1to D3a & 1 or 2 to D3b

060



0oooo
000000

{Base = all respondents}
OH1. (000000000000000000000000

A WN R
[

{Base = current smokers}

TS1. 0000000000000

[1 PACK = 20 CIGARETTES]
[RANGE 1-100]

{Numeric response}

{Base = Respondents who SMOKE EVERY DAY (IF TS2 = 1)}
Ts2. [0000000OOO0O00000O

1 5000
2 6-30[
3 31-60 [

4 60000

{Base = current smokers}

Ts3. [000000OO0OOOOOOOOODOOOOODOOR0OD Dooooodooda
[

Ts5. [0000000O000O00O0000000

000100 = 20000
[RANGE 1-100]

{Numeric response}
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{Current E-Cig Users}

E1b. JJ000000000000O (disposable electronic vapor) (0000 (cartridges) 0000000000000
(tanks) 00000000

00000000000000000000

1. 000000000
2. 0000000000
3. J0000000000O

{Current E-Cig Users}
EO10c. (J0000000CO0O (electronic vapor) JN0I0OD00OOCOOCOOO0OCDOOO
01 000
02 [0
03 (000000
04 [
o5 (000

{Current E-Cig Users}
B10. (J000000COOCDOODOOOO0COOCDOT (CoMO

[SELECT ALL THAT APPLY, PRESENT RANDOMLY]

B10_1. (0000000000000

B10_2. (00000000O00000000O

B10_3. (0000000000000

B10_4. (0000O000O0000D0O00000O0O
B10_5. (0000O000O0000000

B10_6. J0000O0OO0OO0OO00O0

B10_7. (0000C0O0O000O0000000

B10_8. 0000000000

B10_9. (0000O00OO0N00000O0000

B10_10. [000000000000000

B10_11. (0000000000000

B10_12. (000000000

B10_13. [I000000C00C0OO0NOO0OO0OO00OG
B10_14. (000000000000

B10_15. (00000000

{Current E-Cig Users}
B12. [J0000000O0NO0OO00O00C00O

080



1. []
2. []
{Current E-Cig Users}
B12a. [JJJ00000CO000OCO0O0000

1.0]
2.

B12a_1. (0000
B12a_2. J000O0OO
B12a_3. [
B12a_4. JJUOOOOOOOOO
B12a_5. JUONOOO000OOOCO
B12a_6. [I[]

B12a_7. JUUOOOOOOOO

090



{Base = smokers}

QA1. [J10 3 l00I0O0IOODIOODOOODOOOONDOO0OO000a

0

{Base = current smokers who answered 1 or more to QA1}

QA2. [[IINHIOOHOONOOHOOOOOOOOO

[PRESENT IN RANDOM ORDER]
1
2 [

QA3_A. I000OOO

QA3_B. (0000000

QA3_C. JIIDOOOO0O0OOOO

QA3_D. [JJ0O0000OOO

QA3_E. [[I0000I0INOOOOOO

QA3_F. [N0IIODOIOODOOOODO0OODOO

QA3_G. JUOOOO zyban [O00O0OO0 Chantix (00000
QA3_H. JUUOOOO

QA3_I. (]I Smokefree.gov

QA3_J. JUOOOOOOOOOCOO

{Base = smokers}

QA4. [IIIO0OOOO

1
2 0

{Base = current smokers who answered 1 or more to QA1}

QAS. [[II0I0NIOD00C00C0AO. -

0oda
0oooo
00
0o

A OWN PR

{Base = current smokers who answered 1 or more to QA1}

QA6. JIUI00IO0OCD.

0ood 7 0o
0000 3o 0o
0o 6 0000
0000 1 0000
000000 1 000
0oooon

Nl D WN -

0100



7 000/000

QA7. IIINHIONIODOODUOOOOOUOO0OO

000000
0o0oooo
0o0oooo
0ooa

A OWN PR

{Base = current smokers who answered 1 or more to QA1}

0 s 8 OO W W MW
DIIDIID

N =
O

[RANDOMIZE ORDER]
- 000000000000
- 000000000
- 00000a
- 000000000
- 000000000
00000000
000000000
0ooooog
0oooao
000000000
k. 0000000000

o QL

T S@ ho o0

QA24a. [[IINIIOUOOUODOODODODOODOOROOO0OO
10

2 0

3 [0lvOoo

000ao
{BASE for this section is all RESPONDENTS}

DEMOL1. (00000

1 [

2 [l

DEMOS. [JJ0000--0

L 00000000000
2. 0oooo
3. 0oooo

011(]



4. 000

5. 0o

6. 0o—0oo
7. 0ooo

DEMO2. [[I0O00O0OO0O0O0 18 000

0

102000
304000
5 000000

DEMO3. [[I0000000

0o
0oooo
od

0d

gd

od
0ooa

A WODN R

N O DN WON e

{If DEMO3.01 or DEM03.02}

Demo3b. [I10000O00OOCO0O
1 [
2 [

{BASE = answers DEMO3b_01}

Demo3c. [10000ON00OCOO0CO
1
2 [

{BASE for this section is all RESPONDENTS}

T1. JI0000000C0OC0Oo0.--Oo00000o0a

01 OO00O0O000 Google[]Bing [] Yahoo
02 O00000000000000 webMD

03 O0000000000000R0000C000
04 OO00O0O000 Facebook

05 000000000

T2. 00000000000

10
2 [

0120



3 0O0/o00

{BASE = answers T2_01}

T3. J00O0000O00ROO0“ D000 0000000000000 iPhene OOOO0ANdroid [J[C[Blackberry ([
[0 Windows Phone [0

1
2 0
3 000

{BASE = answers T3_01 & Current Smoker}
T40. [OO000000COOOO000O0CDaee LOOOOOOO

1
2 0
3 0o0/o00

{BASE = answers T3_01 & Current Smoker}
T40B. [J0000OOO0OOOOOCDODOCOO0O0O0
1 0
2 [
3 {ui/ooo

0130



00000000000000

{BASE for this section is all RESPONDENTS}

EAD. (0000000000000 O(electronic vapor) [JOONONMO0 (electronic cigarettes/e-cigarettes) [J[1[1[]

1 [
2 0

{if EAD1 = 01}

EAD2. [I1I00000000000 (electronic vapor) (NOOOMOMN0 (electronic cigarettes/e-cigarettes) [][1[1[]
00000000000

0oooo

0o0oooo
00000000000R00000a
0oda

0oda

0ooa

000000000000
Oo0ooooon

1

oNO~UL D WDN

{if EAD1 =01}

F31_x. (000000000000(electronic vapor) J0000U000CO00CO00CO

01
02
03
04
05
06
07
08
09

0o

000000000

000000000

0000000000000
UO0O0000000CODOO00000RO00O0O0
000 zyban 0000000 chantix JOOO0OCO
tooooo

[0 Smokefree.gov [] CDC.gov/Tips [][]

do00o0oodoooooOoon

OAs1. [IIO0UOOOOOOODOOOONOOOOOOOODOOCOOCOOOOO0OOn

1
2

i
i

{Base = recall anti-smoking advertising (OAS1/1)}
OAs2. [HII0IOO0OCDO0OCDODOCDODOODODOOOOOCO0OOOG

[OPEN END]

014



0ooooo

{Based on segment type, randomly select an eligible ad type, and randomly select an eligible ad}

{Assign hidden variable to Ad Type selected and Assign hidden variable to Ad selected}

{IF Ad Type is “TV”, use this language}
O00000000CDOOD0O000000COOCDOCOO00O0COOCOOODOOOOOCOOCDOCD00O00RO0C000D00 . (000

000000000000

{IF Ad Type is “Radio”, use this language}

88

{ IF Ad Type is “Print” or “Digital”, use this language}

0000000DO0O0ODOOO0ODOOO00ON00000 000 "("Next”) 00 [0O00000OCOO00OO

{For Ad Types = TV or Print: }

Ooo0oooboootooo0ooOon:

{BASE = all RESPONDENTS and all Ad Types}

RC1. (00000C0OCOOC0OOCO
[OPEN END]

{BASE = all RESPONDENTS and all Ad Types}
RC5. 0000COO00OOO

1

NOuUubhWONDN

0oda
0ooa
0000
0000000
0oodo
0oooo
0oooa

{BASE = ONLY respondents exposed to Kristy’s ads}
RC20. [O000000(Kristy) DO00000O000O0O00

[Randomize Order except for last response item]

aooao

ua N WN PP

aooa

0000000 electronic vapor)[[]
U000000(electronic vapor) JOOOOOOOOO
U000DO00000CDOO00000O electronic vapor) 000000

015(



{BASE = all RESPONDENTS and all Ad Types}
RC3. [0000ODO0OOOOOCDO0OODO0O

000 10 5 00000000 1 00000000000s Dotootoooooodooioodootoo0oon

SCIomMmMOoONw®y
1
—_
1
—

0 RC3.A-JOOOO:
1 00000000
2 (00d
3 0000
4 00000
5 0000ood

{BASE = all RESPONDENTS and all Ad Types}
RC4. (100 10 5 J000OOOOO 1 00000OOs DO00ddCOoOOOOOdOCOOOOO0O0O

A. 00000000
00000000000
0o0oooo

o0 w

000000000
0oo0oao
000000000
0ooooa
000000000
0ooooao
00000000
0ooooooon

- 0000000
00000000000
0Oo000o0o0oo0ooO

oczgxrA-—Iomm

[J RC4.A-N [J000:

1 0000
0oda
0ooooooa
0ooa

A WODN

00{00000000000 = DO000000O000D “0O0"0i000oe= 0o, 00*00"0ti00oootooag

0160



5 0000
{BASE = all RESPONDENTS and all Ad Types}
RC5. [JJUUNODOOO0O0ODODOO00O0O0O

1 0000
2 (000
3 Q0oo
4 0000

[Base = IF RC5 is any of 1, 2, or 3]
RC6. [JHINIODODOOOONODOOOO0OOOOOO
{Open End}

{BASE = all RESPONDENTS and all Ad Types}

RC7. (000000000000
i

1

2 0
{Base = ask only if Rc7.01}
RC8. [JJI0I0IOOOOO0DOOOOOOOOOOOO

{Open End}
{BASE = all RESPONDENTS and all Ad Types}
RC9. JUOOOOOOOOOOOO

10
2 0

{Base = ask only if Rc9.01}
Rc10. [JJJ000000O00000ORODOO00000

{Open End}

{BASE = Smokers and all Ad Types}
RC11. (JO0000COOOO
1 0
2 0
{Base = ask only if Rc11.02}
RC12. [[JI000OOOOO00N0OOOO0OO0

{Open End}

{Base = ask only if Rc11.01}

0170



RC13. (000O00OO0CO0OO0OO0O00
{Open End}

RC19. [INH0O0OOOOOONOOOOODOODOODOODOOR0OR0OG0A

a0t

ag
0oooooon
ag

a0t

ke

[RANDOMIZE ORDER]

RC19a. [non-current e-cigarette smokers only] [JO000000000000(electronic vapor)[[]
RC19b. [I0O000000000000O0(electronic vapor)HOOOOOOOOO

RC19c. (J0000000000OO0 electronic vapor) HO00O00OO0OOOO

RC19d. (00000000O00O0O0CO00000000(electronic vapor) OO0

RC19e. [J0O00OOCO

{BASE = Smokers and all Ad Types}

English

Translation

RC14. In the future, because you saw or heard
this ad on television, on a scale from 1 to 5,
where 1 indicates not at all likely and 5 is
extremely likely, how likely would you be to
take the following actions in the next 6
months?

RC14B. [[[I0000000000000000000 105
00000000 1 00000000s fO0000o0oo00O
0 é D00000OO0OO00O0O00

RC14. In the future, because you saw this ad in
a newspaper or magazine, on a scale from 1 to
5, where 1 indicates not at all likely and 5 is
extremely likely, how likely would you be to
take the following actions in the next 6
months?

RC148. [[10000000000000000000 10 5
00000000 1 00000000s dO0000o00000G0
0 6 O00000OO0OO00O00O

RC14. In the future, because you saw this ad in
online, on a scale from 1 to 5, where 1
indicates not at all likely and 5 is extremely
likely, how likely would you be to take the
following actions in the next 6 months?

RC148. [[II0O0000O000000000 10 5 0000
0000 1 000000005 0000000000000 e O
Uoo00oooooooooon

RC14. In the future, because you heard this ad

RC148. [[NHIO00000000000000 10 5 000

0180




on the radio, on a scale from 1 to 5, where 1 00000 1 000000005 000O00aoa0a060 6
indicates not at all likely and 5 is extremely OO00oO00a000O0006

likely, how likely would you be to take the
following actions in the next 6 months?

TIOMMoOON P

10 1-800-QUIT-NoW[NO0000

00000000000 www.cde.gov/tips00000000O0O0
O00000000

O000oooO

00 Twitter 000000000

O000o0

0000000 (electronic vapor) JOOOOO
O000C0000C0000

O000o

[ RC14.A-H [JO00:

1

a D wiN

0ooda
0000
o000
o000
ooon

RC14c. [(JIOOOCKTEXTFILL: if ad type = TV, “000000000000"; if ad type = Print, “00000000000
[0”; if ad type = Digital, “00000000"; if ad type = Radio, “I0000COI00 0000 1 05 0O00OU0OO 1
00000000s O0D0000000000o 6 HOOOOOOODOUOOO0OG

[PRESENT IN RANDOM ORDER]

[ANSWER ALL]

1

au b wWwN

NN
aodo
aodo
aodo
aoo

¢4_1. 00000000

¢4_2. 00000000000

C4_3. IIIONO0O0O0OO(electronic vapor)[[

¢4_4. 0000000000000 (electronic vapor) OO0
c4_s. [[N00O00OO0ROOOO0OO

RC24b. [JIHTEXTFILL: if ad type = TV, “[I00000000000"; if ad type = Print, “000000000000" ; if
ad type = Digital, “00J000000"; if ad type = Radio, “[I00000000" }0000000OCO000OCOOO0OCOOO
0ooooooon

1
2

a
a

0190



3 [0lvOOo

{BASE = Non-Smokers and all Ad Types}

OO0000O00000000C€TEXTFILL: if ad type = TV or Print or Digital, “saw”; if ad type = Radio, “heard”}[][]

Oo0000Oot0OC0OOon

{BASE = Non-Smokers and all Ad Types}
RC15. (0000000000000

1
2 0

{Base = ask only if Rc15.02}
RC16. [JJI0I0OOOOO000O0ODOOOOO0O0O

{Open End}

{Base = ask only if Rc15.01}
RC17. [JJ000OODOO0ONOOOOOO0O0OOOOO

{Open End}

English

Translation

RC18. In the future, because you saw or heard this ad
on television, on a scale from 1 to 5, where 1 indicates
not at all likely and 5 is extremely likely, how likely
would you be to take the following actions in the next
6 months?

RC18. [[I00000O000O000000000 10 5 0000000
0 1000000005 0000000000000o 6 Oo0OD0OO0O
Uoooooo

RC18B. In the future, because you saw this ad in a
newspaper or magazine, on a scale from 1 to 5, where
1 indicates not at all likely and 5 is extremely likely,
how likely would you be to take the following actions
in the next 6 months?

RC18. 1IIO000D00O0O000000000 1 0 5 D00000O
0 1000000005 0000000000000o 6 0oo0oooooa
aoooooa

RC18. In the future, because you saw this ad in online,
on a scale from 1 to 5, where 1 indicates not at all
likely and 5 is extremely likely, how likely would you
be to take the following actions in the next 6 months?

RC18. [[INO000O000O00000 10 5 00000000 10
00000005 0O000000R0O0000 6 Do0OoUOoOo0o00
aoo

RC18. In the future, because you heard this ad on the
radio, on a scale from 1 to 5, where 1 indicates not at
all likely and 5 is extremely likely, how likely would
you be to take the following actions in the next 6

RC18. [[NHIO00O0N0O00000000 10 5 00000000 1
000000005 O000000D0O000O0D 6 DUOOOOOOOOOOO
aoda

0200




| months? |

00 1-8oo-QuUIT-Now[HI00O000CDO00OOO
UO000000000 www.cde.gov/tipsHUONNNN00000000OO0
O000C0000CDO0OO00O00

O00000000CDO0OODO0OOn

O00000000CDO00CO
0000000000000 (electronic vapor) (00000

00 Twitter 000000000

0000000000000

O00000000

00000

0 RC18.A-H [J00:
1 00000
2 (00d
3 0000
4 (000
5 0000

ST IOMMUO®mP

0210



{BASE = All respondents, all ad types}
Rc30. (0 10000000 sO0di0dtiitiftbitbitoidoOitooton

0ooa
N
0oda
N
‘0d

a D wWwN PR

BASE = All respondents, all ad types}
RC31. (00 1000000 st0UOO00OOO0OCOO0IOOOOCOO0OCOO00O0O0

aoon
aoo
aoon
aoo
ag

G DN wWN -

{BASE = All respondents, all ad types}
RC32. [0 10000000 sO000000000000000R0000C0O00O

0000
ooon
0oo0ooon
ooon
aoo

b wNE

0220



	ADQ2. 即使医生或其他合格的医疗专业人员尚未诊断出您有任何这些医疗症狀，但您可曾想过自己有下列任何医疗症状？（请选择所有合适选项）
	ADQ3. 在过去两周内，您有多经常被以下任何问题困扰？
	d. 情绪低落、沮丧或绝望
	
	低社经地位
	SES1. 您完成的最高教育程度或已获得的最高学历是什么？如果您是在其他国家接受教育，请从下列选出具有同等教育水平的选项。
	SES2. 以下哪项收入范围最符合您的 2013 年税前家庭总收入？
	SES3. 以下哪项陈述最符合您目前的就业状况？
	MIL2. 您目前是否为美国武装部队（包括正规部队、国民警卫队或预备役单位）的现役军人？现役军人不包括为预备役或国民警卫队的培训人员，但包括执行任务的服役人员，例如在阿富汗或伊拉克执行任务的人员。

	心理/心态
	PA1a. 请选出您吸烟的两个最主要原因，其中“1”是最主要的原因，“2”是第二主要的原因。
	PA2. 您认为吸烟有多危险或者有多安全？
	PA27. 如果可以重新来过，您是否还会开始吸烟？您会说...

	吸烟行为 – 口嚼烟草、鼻烟、浸烟膏或口含烟等
	D1a. 您是否曾经使用过口嚼烟草 (chewing tobacco)、鼻烟 (snuff) 或浸膏烟/口含烟 (dip)，如 Redman、Levi Garrett、Beechnut、Skoal、Skoal Bandits 或 Copenhagen等品牌？
	D1b. 您现在是否使用口嚼烟草(chewing tobacco)、鼻烟 (snuff) 或浸膏烟/口含烟 (dip)...
	D3a. 湿鼻烟 (snus) 是一种无需吐出的无烟烟草制品，通常单包或预先包装成小袋出售，放置在嘴唇下的牙龈使用。您是否曾经使用过湿鼻烟 (snus)，如 Camel Snus 或 Marlboro Snus？
	D3b. 您现在是否使用湿鼻烟...

	心态与行为
	健康整体印象
	OH1. 您的健康状况总体来说是极好、很好、好、一般还是差？

	吸烟行为
	TS1. 您现在平均每天吸多少支烟？
	TS2. 您通常在起床后什么时候吸第一支烟？
	TS3. 您第一次吸烟（吸部分或吸完一整支烟，吸一两口也算）是多大年纪？ 请以岁为单位输入年龄。

	使用电子蒸汽烟产品及烟草替代品
	E1b. 您是否经常使用一次性电子蒸汽烟 (disposable electronic vapor) 产品、带烟弹 (cartridges)的电子蒸汽烟产品，或带烟油瓶 (tanks) 的电子蒸汽烟产品？
	B10. 以下选项​​中，是否有任何原因让您（目前使用）电子蒸汽烟产品 (可多选)？
	B12a. 您是否在以下任何地方使用电子蒸汽烟产品？

	试图戒烟
	QA1. 在过去 3 个月内，您为了彻底戒烟而坚持不吸烟的时间达到一天或更长时间有多少次？
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