
Attachment A: University of Illinois’ Online Assessment Results Table

Results from on-line questionnaire to government employees that have conducted outreach and testing 

programs with private well owners (N = 91)

No. %

Your private well owner program was designed to serve 
well owners at what scale?

    Local 9 9.89

    Community 7 7.69

    County 35 38.46

    Multi-County 19 20.88

    State 19 20.88

    Multi-state 1 1.10

    National 1 1.10

How much funding was dedicated to your private well 
owner program?

    <$1,000 18 20.69

   $1,000–$5,000 19 21.84

   $5,000–$20,000 16 18.39

   $20,000–$50,000 10 11.49

   >$50,000 24 27.59

What was your private well owner program duration?

   Ongoing 50 55.55

   < Month 8 8.88

   Month– Year 11 12.22

   >Year 21 23.33

Was your private well owner program successful?

   Unsuccessful 0 0

   Not very successful 8 8.88

   Successful 34 37.77

   Very successful 34 37.77

   Extremely successful 15 16.67

What methods were used to advertise your private well 
owner program?  (check all that apply)

    Website 54 60.67

    E-mail 37 41.57

    Radio 36 40.45

    Newspaper 62 69.99

    Press release 56 62.92

    Flyers 47 52.81

    Word-of-mouth 65 73.03

    Public meetings 35 39.33

If there were any program incentives, what were they? 
(check all the at apply)

    Free testing 55 69.62

    Additional financial incentive 6 7.59

    Educational credit 4 5.06

    Gift 2 2.53



    Free or reduced professional services 18 22.78

    Other 29 36.71


