Community Health Media Center — Testing Educational Campaign Materials with
African American and Hispanic Audiences

List of Attachments to the HMTS Expedited Review Form

Attachment 1 - Testing Plan and Burden Hours Table
Attachment 1a: Testing Plan
Attachment 1b: Burden Hours Table

Attachment 2 - Materials for African American Audiences

Attachment 2a: CHMC Ads for African American Audiences

Attachment 2b: Online Eligibility Screener for African American Audiences

Attachment 2c: Screen Captures of Online Eligibility Screener for African American Audiences
Attachment 2d: Online Survey for Healthy Drinks for African American Audiences

Attachment 2e: Screen Captures of Online Survey for Healthy Drinks for African American Audiences
Attachment 2f: Online Survey for Physical Activity for African American Audiences

Attachment 2g: Screen Captures of Online Survey for Physical Activity for African American Audiences
Attachment 2h: Online Survey for Healthy Food for African American Audiences

Attachment 2i: Screen Captures of Online Survey for Healthy Food for African American Audiences
Attachment 2j: Online Survey for Healthy Living for African American Audiences

Attachment 2k: Screen Captures of Online Survey for Healthy Living for African American Audiences

Attachment 3 - Materials for Hispanic Audiences (English-speaking)

Attachment 3a: CHMC Ads for Hispanic Audiences (English-speaking)

Attachment 3b: Online Eligibility Screener for Hispanic Audiences (English-speaking)

Attachment 3c: Screen Captures of Online Eligibility Screener for Hispanic Audiences (English-speaking)
Attachment 3d: Online Survey for Healthy Drinks for Hispanic Audiences (English-speaking)

Attachment 3e: Screen Captures of Online Survey for Healthy Drinks for Hispanic Audiences (English-speaking)
Attachment 3f: Online Survey for Physical Activity for Hispanic Audiences (English-speaking)

Attachment 3g: Screen Captures of Online Survey for Physical Activity for Hispanic Audiences (English-speaking)
Attachment 3h: Online Survey for Healthy Food for Hispanic Audiences (English-speaking)

Attachment 3i: Screen Captures of Online Survey for Healthy Food for Hispanic Audiences (English-speaking)
Attachment 3j: Online Survey for Healthy Living for Hispanic Audiences (English-speaking)

Attachment 3k: Screen Captures of Online Survey for Healthy Living for Hispanic Audiences (English-speaking)

Attachment 4 - Materials for Hispanic Audiences (Spanish-speaking)

Attachment 4a: CHMC Ads for Hispanic Audiences (Spanish-speaking)

Attachment 4b: Online Eligibility Screener for Hispanic Audiences (Spanish-speaking)

Attachment 4c: Screen Captures of Online Eligibility Screener for Hispanic Audiences (Spanish-speaking)
Attachment 4d: Online Survey for Healthy Drinks for Hispanic Audiences (Spanish-speaking)

Attachment 4e: Screen Captures of Online Survey for Healthy Drinks for Hispanic Audiences (Spanish-speaking)
Attachment 4f: Online Survey for Physical Activity for Hispanic Audiences (Spanish-speaking)

Attachment 4g: Screen Captures of Online Survey for Physical Activity for Hispanic Audiences (Spanish-speaking)
Attachment 4h: Online Survey for Healthy Food for Hispanic Audiences (Spanish-speaking)

Attachment 4i: Screen Captures of Online Survey for Healthy Food for Hispanic Audiences (Spanish-speaking)
Attachment 4j: Online Survey for Healthy Living for Hispanic Audiences (Spanish-speaking)

Attachment 4k: Screen Captures of Online Survey for Healthy Living for Hispanic Audiences (Spanish-speaking)



