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Community
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Ad Title

Medium

Link

Language

Image/Script

Community Health Media Center — Testing Educational Campaign Materials with African American and Hispanic Audiences

Attachment 2a: CHMC Ads for African American Audiences

Healthy Drinks: 13

Print: 7, TV: 5, Radio: 1

Target
Audience:
African
American
(from CHMC)

Target
Audience:
Hispanic
(from CHMC)

Womi bty se Mkl T
Protection
Boston Public Campaign: http://nced.cde.gov/chmce
Health Rollerboy /Apps/searchdetails.aspx?
Commission  |[MA Unhealthy Drink |Print CataloglD=2051 English Yes Yes
Boston Public http://nccd.cdc.gov/CHM
Health Protection C/Apps/searchdetails.aspx
Commission |MA Television TV 30s ?CataloglD=2055 English Yes Yes
VO: YOU DO SO MANY THINGS TO
PROTECT YOUR KIDS.
VO: BUT YOU MAY NEVER HAVE
REALIZED ONE OF THE THINGS THAT
X CAN HURT THEM.
Boston Public _ http://nccd.cdc.gO\{/CHM VO: 16-OUNCE SUGARY DRINKS LIKE
Health. . Prot.ectlon . C/Apps/searchdetails.aspx . SODAS AND SPORTS DRINKS
Commission |MA Radio Radio 30s ?CataloglD=2048 English FANTAIN 12 DACKETE AL CLIEAD Yes Yes
Los Angeles
County Choose Health http://nccd.cdc.gov/CHM
Department of LA: Unhealthy C/Apps/searchdetails.aspx
Public Health |CA Drink Print ?CataloglD=2200 English Yes Yes




Campaign

Shaded

Community

State

Ad Title

Medium

Language

Image/Script

Target
Audience:
African
American
(from CHMC)

Target
Audience:
Hispanic
(from CHMC)

Los Angeles
County Choose Health http://nccd.cdc.gov/CHM L i
Department of LA: Unhealthy C/Apps/searchdetails.aspx =
AA-6 Public Health |CA Drink TV 30s ?CataloglD=2196 English Yes Yes
Santa Clara
County Public ReThinkYourDri http://ncecd.cdc.gov/CHM
Health nk: Drowning C/Apps/searchdetails.aspx
AA-13 Department |CA English Print ?CataloglD=2427 English Yes Yes
Drinking
New York City Yourself Sick:
Department of African
Health and American http://nccd.cdc.gov/CHM Includes an General
Mental Woman_BrainSt C/Apps/searchdetails.aspx African audiences and
AA-1 Hygiene NY roke Print ?CataloglD=2556 English American actor adults
w
New York City H'I_t-il'lm
Department of v
Health and http://nccd.cdc.gov/CHM '""";:‘ PR
Mental C/Apps/searchdetails.aspx
AA-7 Hygiene NY Day :30 English |TV 30s ?CataloglD=2097 English Yes Yes
New York City Pouring on the
Department of Pounds: Are You
Health and Drinking http://nccd.cdc.gov/CHM
Mental Calories? C/Apps/searchdetails.aspx
AA-8 Hygiene NY English :30 TV 30s ?CataloglD=2420 English Yes Yes




Target

Audience: Target
African Audience:
Campaign American Hispanic
Shaded Community State Ad Title Medium Language Image/Script (from CHMC)  (from CHMC)
A SIP IH THE
RIGHT
New York City i EE
Department of Drinking -%
Health and Yourself Sick: http://nccd.cdc.gov/CHM m General General
Mental Sip In The Right C/Apps/searchdetails.aspx prepep———— audiences and | audiences and
Hygiene NY Direction Print ?CataloglD=2564 English adults adults
New York City
Department of
Health and Portion http://nccd.cdc.gov/CHM
Mental Control_Amput C/Apps/searchdetails.aspx
Hygiene NY ee_Drinks Print ?CataloglD=2081 English Yes Yes
Find Your
San Antonio Balance-Water http://nccd.cdc.gov/CHM
Metropolitan Bottle-Healthy C/Apps/searchdetails.aspx
AA-11 Health District |TX Drink Print ?CataloglD=2246 English Yes Yes
Find Your
Balance - Dose
San Antonio of Reality: http://ncecd.cdc.gov/CHM
Metropolitan Diabetes - C/Apps/searchdetails.aspx
AA-12 Health X Television TV 30 Sec ?CataloglD=2259 English Yes Yes




Campaign

Shaded

Community

Centers for

State

Ad Title

Medium

Link

Physical Activity: 6

Print: 5, TV: 0, Radio: 1

Language

Image/Script

Target
Audience:
African
American
(from CHMC)

Target
Audience:
Hispanic
(from CHMC)

Disease
Control and Our Community http://nccd.cdc.gov/chmc =
Prevention Deserves: Safer /Apps/searchdetails.aspx?
AA-18 (CDC) N/A Streets Print CataloglD=2467#text English Yes Yes
| O s deveer
A e LY
Centers for &
Disease
Control and Our Community http://ncecd.cdc.gov/CHM
Prevention Deserves: Jump C/Apps/searchdetails.aspx
AA-19 (CDC) N/A Rope Girl Print ?CataloglD=2461 English Yes Yes
Centers for CDC Obesity
Disease Infographic:
Control and Screen Time vs. http://nccd.cdc.gov/CHM
Prevention Lean Time ages C/Apps/searchdetails.aspx
AA-20 (CDC) N/A 11-14 Print ?CataloglD=2243 English Yes No
Centers for CDC Obesity
Disease Infographic: The
Control and More They http://ncecd.cdc.gov/CHM General General
Prevention Burn, The Better C/Apps/searchdetails.aspx audiences and | audiences and
AA-34 (CDC) N/A They Learn Print ?CataloglD=2240 English adults adults




Campaign

Shaded

Community

State

Ad Title

Medium

Language

Image/Script
Active Kids (30-second PSA)
(Music plays throughout)
Narrator: Chicagoans deserve to
live, work, learn and play in healthy

Target
Audience:
African
American
(from CHMC)

Target
Audience:
Hispanic
(from CHMC)

Department

City of North

and Bike Paths

Fit 2 Live
Campaign:
We're Supposed
to Eat Healthy

?CataloglD=2326
Healthy Food: 6

Print: 3, TV: 1, Radio: 2

http://nccd.cdc.gov/CHM
C/Apps/searchdetails.aspx

English

City of Chicago . )
. . environments. Our children deserve
Chicago/Childr Deserves- http://nccd.cdc.gov/CHM . .
. . ; more ways to be physically active
en's Memorial Healthy Places- C/Apps/searchdetails.aspx . . .
. . . . . and to exercise their bodies as well
AA-21 Hospital IL Active Kids Radio 30s ?CataloglD=2204 English e e reirde € b i of Yes Yes
Make Healthy
Miami-Dade Happen Miami: http://ncecd.cdc.gov/CHM
County Health Safe Walkways C/Apps/searchdetails.aspx

Little Rock AR Flyer Print ?CataloglD=2127 English Yes Yes
Teen My Mom and Dad are always
trying to get us to eat healthier. |
bet they think | only eat junk food
when Im not with themlike when Im
at school. | actually LIKE eating fresh
http://nccd.cdc.gov/CHM . . .
. . . . ; fruits and veggies, but its hard to
City of North Fit 2 Live Kids C/Apps/searchdetails.aspx !
X ) . . find that at school. And when youre
Little Rock [AR Radio Radio 30s ?CataloglD=2126 English i cmmmatinac sl catbla for Yes Yes




Community

State

Ad Title

Medium

Language

Target
Audience:
African
American
(from CHMC)

Target

Audience:
Hispanic
(from CHMC)

Mom 1 Moms talk to our kids all the
time about eating healthy.
SFX school bell and hall buzz
http: d.cdc. CHM
Gitv of North Fit to Li C/Ap //r}cc chzlg;)v.l/ Mom 2 One day, we all went to help
|.y oro ittotive . . bps/searchaelalls.aspx . out at school. (a little attitude) We
Little Rock |AR Parents Radio  |Radio 30s ?CataloglD=2125 English Yes Yes
Centers for
Disease Our Community
Control and Deserves: http://ncecd.cdc.gov/chmce
Prevention Mother/Daught /Apps/searchdetails.aspx?
AA-14 (CDC) N/A er Market Print CataloglD=2463 English Yes Yes
Make Healthy
Miami-Dade Happen Miami: http://nccd.cdc.gov/CHM
County Health Healthy Vending C/Apps/searchdetails.aspx
AA-17 Department |FL Options TV 30s ?CataloglD=2364 English Yes Yes
Centers for
Disease CDC Obesity
Control and Infographic: Go http://nced.cdc.gov/chmce General General
Prevention Light When You /Apps/searchdetails.aspx? audiences and | audiences and
AA-35 (CDC) N/A Grab A Bite Print CataloglD=2315 English adults adults




Campaign

Shaded Community State

Ad Title

Medium

Link

Healthy Living: 7

Print: 3, TV: 2, Radio: 2

Language

Image/Script

Target
Audience:
African
American
(from CHMC)

Target
Audience:
Hispanic
(from CHMC)

Make Healthy
Happen Miami:
Miami-Dade Imagine http://nccd.cdc.gov/CHM
County Health Miami_Daycare C/Apps/searchdetails.aspx
AA-25 Department |FL Center Print ?CataloglD=2328 English Yes Yes
Miami-Dade Make Healthy http://ncecd.cdc.gov/CHM
County Health Happen Miami: C/Apps/searchdetails.aspx
AA-26 Department |FL Parks TV 30s ?CataloglD=2363 English Yes Yes
Narrator: From the sunny skies of
excitement to shopping and
entertainment, there are a lot of
great things about living in Clark
Southern http://.nccd.cdc.gov/CHM .Cognty. Butin CIarlf County only one
- in five of us are eating the
Nevada Health SNHD_Healthy C/Apps/searchdetails.aspx .
. ) . . recommended number of fruits and
AA-28 District NV Choices Radio 60s ?CataloglD=2356 English T T T T Yes No
Find Your
San Antonio Balance - http://ncecd.cdc.gov/CHM
Metropolitan Walking - C/Apps/searchdetails.aspx
AA-29 Health District [TX Physical Activity |Print ?CataloglD=2245 English Yes Yes




Target

Audience: Target
African Audience:
Campaign American Hispanic
Shaded Community State Ad Title Medium Language Image/Script (from CHMC)  (from CHMC)
r - = s
Blazing Trails - s
Texas Across ﬁﬂ
Department of Communities: http://nccd.cdc.gov/CHM
State Health Long Live C/Apps/searchdetails.aspx
AA-31 Services X Texans TV 30s ?CataloglD=2439 English v -k Yes Yes

Narrator: Michelle always wanted to
be a mother. And when that day
came, she did everything she could

Centers for
to protect her son.

Disease . .
. Michelle: No trading lunches at
Control and Our Community http://ncecd.cdc.gov/CHM school today A.J
Prevention Deserves: C/Apps/searchdetails.aspx Y A
- . . Narrator: She volunteered as a room
AA-32 (CDC) N/A Michelle Radio 30s ?CataloglD=2482 English it b b el e Yes Yes
-

Centers for CDC Obesity

Disease Infographic: The

Control and New (Ab) http://nccd.cdc.gov/CHM & | e ] General General

Prevention Normal C/Apps/searchdetails.aspx m-'rﬂ . audiences and | audiences and
AA-33 (CDC) N/A Infographic Print ?CataloglD=2239 English adults adults




Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 2b: Online Eligibility Screener for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this screener: Thank you for your interest in participating in this survey about health
information. Your participation in this survey is completely voluntary. The screener will take approximately
3 minutes to complete. If you qualify to participate, the online survey will take approximately 22 minutes of
your time. In this online survey, you are going to be shown sample advertisements and asked to share your
honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated with this
online survey. Your answers will be kept secure to the extent permitted by law. There will be no risk to you.
You may stop at any time. You will receive your gift, as it is explained in your online survey invitation, after
completing the online survey.

If you have any questions about this online survey or about your rights as an online survey participant,
please email them to StudyInfo@fhi360.org.

By clicking ‘Continue,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to be approximately 3 minutes per
response, including the time for reviewing instructions, searching existing data sources, gathering and
maintaining the data needed, and completing and reviewing the collection of information. An agency may
not conduct or sponsor, and a person is not required to respond to a collection of information unless it
displays a currently valid OMB control number. Send comments regarding this burden estimate or any
other aspect of this collection of information, including suggestions for reducing this burden to CDC/ATSDR
Information Collection Review Office, 1600 Clifton Road NE, MS D-74, Atlanta, Georgia 30333; ATTN: PRA
(0920-0572).




GENERAL SCREEN OUT MESSAGE UNLESS OTHERWISE NOTED: Thank you for answering these
questions. Unfortunately, your responses indicate that you did not qualify for this particular online survey,
or that we have already reached our required quota of responses from participants similar to you. We
appreciate your enthusiasm for our online survey and hope you will join us on future online surveys!

Screening Criteria

S1.

S2.

S3.

CONOO O P~ WDN —

What is your gender?
MAIE ... Continue

FEMAIE. ... e Continue
[Recruit Approximately 50% Male and 50% Female]

In what year were you born?

Record year of birth: [4-DIGIT NUMERIC RESPONSE]..............cccceeeei. Continue
[Terminate if not age 25 to 64]

DOt KNOW/NOE SUIE..... it r e Terminate

Prefer NOtt0 @NSWET...........ovvei e Terminate

What is the highest level of education you have completed?

Grade SCNOOL......ciii e Continue
Less than high school graduate/some high school..................coocviiiiiinnnns Continue
High school graduate or completed GED ............cccvvvvvvviiiiiii Continue
Some college or technical SChOOI .............coovuiiiiiiiiiiii e, Continue
Received four-year college degree............oovvvviieieiiiiiiiiiiiiiiiie Continue
Some post graduate StUdIes..............oooeriiiiiiiiiii Continue
Received advanced degree. ........cooiviiiiiiiiiiiiiiiceeee e Continue
OtNer: Continue
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S4.  Please indicate your race or ethnic background. Are you....?

SELECT ONE
Ethnicity
Hispanic or Latino...........oooiiiiiiiii Continue
2 Not Hispanic or Latino........cocoeeiiiiiiiiiiii e Continue
SELECT ONE OR MORE
Race:
L 11 SRR Continue
2 Black or African AMErICAN. .........iieeee e Continue
3 American Indian or Alaska Native. .........ooveerii e Continue
4 Native Hawaiian or Other Pacific ISlander..............coooveviiiiiiiiiieeee Continue
D A AN e Continue

[IF S4/ethnicity =1 (Hispanic or Latino), CONTINUE TO S4-1. OTHERS SKIP TO S5.

S4_1. Please indicate below if you would prefer to take the survey in English or in Spanish.
T ENGlSN. ..o Continue
2 Spanish (€SPAM0I)..........uuvviiiiiiiiiiieee e Continue

[BASED ON RESPONSE TO S4_1, MOVE THEM TO QUESTION S4_A ON CORRESPONDING
ENGLIGH OR SPANISH SCREENER FOR HISPANIC AUDIENCES]

S5. In what state, city, and zip code do you currently live?
1 State: DROPDOWN LIST OF STATE CODES, ALPHABETIC CODED 1-50....  Continue

City: OPENENDED.........oooiiiiiii e Continue
3 Zip code: NUMERIC FIELD WITH FIVE DIGIT ZIP ENTRY. .....ooeeviiiinnnne, Continue

S6. Do you, or does any member of your household or immediate family work:

1 Fora market research company ...........cccccccveiiiiiiiiie Terminate
2 Foran advertising agency or public relations firm ...............ccccoeiiiiiiinnnn Terminate
3 For the media (TV/radio/newspapers/magazings) ............cccvvvvvvvvrreeereennnnn, Continue
4 As a healthcare professional (doctor, nurse, pharmacist, dietician, etc.) ........ Continue
5 NOne of the @DOVE.........oviieiiiiiiiiice e Continue

S6_1. As a part of your job, are you physically active for a total of at least 30 minutes per work day?
(Add up all the time you spend in any kind of physical activity that increases your heart rate and

makes you breathe hard.)

1 Y Bt Continue
N et Continue
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THERE IS NO S7.
S8.  About how often do you use the Internet?

Several times @ day..........oviviiiiiiii e
ADOUL ONCE @AY ... .uveiiie e
3-50AYS @ WEEBK.......eviiiieiiiiiii e
1-2.dAYS @ WEEK.....oiiiiiiiiii e
Every few WeeKS. ..o
LSS OftEN L.

CONO TR~ WN -

DON t KNOW e,
S9.  About how much do you weigh without shoes?
POUNGS vttt ettt e e e e e e e e e e e e e e e e e e e e e e eees
8 DONtKNOW [ NOE SUME. ..o
O Prefer NOt 10 ANSWEr e
S10.  About how tall are you without shoes?
feet and NCNES e
8 DONTKNOW I INOt SUIE. ...t
9 Prefer NOt 10 @NSWEr oo

S10_1. CODING, DO NOT DISPLAY - CALCULATE BMI BASED ON S9/510

CALCULATING BMI (FROM CDC WEBSITE)
FORMULA: [WEIGHT (LB) / [HEIGHT (IN)}2 X 703

Continue
Continue
Continue
Continue
Continue
Continue
Terminate
Continue

Continue
Terminate
Terminate

Continue
Terminate
Terminate

Calculate BMI by dividing weight in pounds (Ibs) by height in inches (in) squared and multiplying by

a conversion factor of 703.
Example: Weight = 150 Ibs, Height = 5'5" (65")
Calculation: [150 + (65)?] x 703 = 24.96

IF BMI IS LESS THAN 18.5, CODE S10_1 AS 1 (UNDERWEIGHT). IF BMI IS AT LEAST 18.5

BUT LESS THAN 25, CODE 10_1 AS 2 (NORMAL). IF BMI IS AT LEAST 25 BUT LESS THAN 30,
CODE 10_1 AS 3 (OVERWEIGHT). IF BMI IS 30 OR ABOVE, CODE 10_1 AS 4 (OBESE).

UNDERWEIGHT
NORMAL
OVERWEIGHT
OBESE

AN -
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S11.

S11_1.

S11_2.

S12.

N —

During the past 7 days, did you drink any regular soft drinks (non-diet) or other sugary drinks — for
example, regular pop or soda (non-diet), sugary sports drinks and energy drinks, and fruit flavored
drinks (not counting 100% fruit juice)?

Y B et Continue
N O e Continue

[IF S11 =2 (NO), SKIP TO S12. OTHERS CONTINUE TO $11_1]

During the past 7 days, on how many days would you say you drank any regular soft drinks (non-
diet) or other sugary drinks?

Enter number of days: [Numeric Response: 1-7] ..............ccooiiiiiiiiiiiiiiii, Continue
On [IF S11_1=1, INSERT *“that day” IF S11_1>1, INSERT *“those ___[INSERT S11_1
RESPONSE]_ days”] when you drank at least one regular soft drink (non-diet) or other sugary
drink, about how many did you drink [IF S11_1>1, INSERT “ on average”]?

Enter number of drinks: [Numeric Response: 1-100].................cvvvvvvvveeniennn... Continue

During the past 7 days did you spend time doing any kind of physical activity that increased your
heart rate and made you breathe hard some of the time?

Y S e Continue
N O e Continue

[IF S12 =2 (NO), SKIP TO S13. OTHERS CONTINUE TO $12_1]

S12_1. During the past 7 days, on how many days would you say you spent time doing any kind of

1

physical activity that increased your heart rate and made you breathe hard some of the time?
NUMERIC RESPONSE 1-7.

Enter number of days: [Numeric Response: 1-7] ...............cooooiiiiiiiiiiiniee, Continue

S12_2. On [IF S12_1=1, INSERT ‘“that day” IF S12_1>1, INSERT “those ___[INSERT S12_1

S13.

1
2

RESPONSE]_ days”] when you spent time doing any kind of physical activity that increased your
heart rate and made you breathe hard some of the time, about how many minutes were you
physically active [IF S12_1>1, INSERT “on average’]?

Enter number of minutes: [Numeric Response: 0-1000]...................ccccveeeenes Continue

On average, about how many meals and snacks do you eat in a typical day?

number of meals [Numeric Response: 0-10]..............cccceeeeeiiiiiiiiiinns Continue
number of snacks [Numeric Response: 0-10]................cccceeeeeiiiiininnn, Continue

13



S13_1. During the past 7 days, on how many days would you say you ate healthy meals or snacks?
NUMERIC RESPONSE 0-7.

1 Enter number of days: [Numeric Response: 0-7] .............cccccoeeiiiiiiiiinnne, Continue
[IF $13_1 =0, SKIP TO INSTRUCTIONS BEFORE Q1. OTHERS CONTINUE TO $13_2]
S13_2. On[IF S13_1=1, INSERT “that day” IF S13_1>1, INSERT “those ___[INSERT S13_1
RESPONSE]_ days”] when you ate healthy meals or snacks, about how many healthy meals

and snacks did you eat [IF S13_1>1, INSERT “ on average”]?

1 number of meals [Numeric Response: 1-10]..............cccceeiiiiiiiiiiiinns Continue
2 number of snacks [Numeric Response: 1-10].............ccccceeeeiiiin, Continue
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Attachment 2c: Screen Captures of Online Eligibility Screener for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot - Online Screener Home Page
Surawy i

[ | | sunveys smithgeiger.omysunvey)selfoenve bec 141141

= Appraeed
CANS Hm. DE0TLIAT.)

Expornlas Dife- 207U

Aboud this sereanar Thank you for wour inlenast in pamicpating in this sufvay about haalth mlarmation. Your panticipation @
s survery 22 compipbely volunlary,  The Scoeenar will Bake apprommsataty 3 manules o complete. I you gualty 1o parfcygalo
the online sureey will take approximately 22 minutes of your Bme. [0 this online sursey you ara going o be shown sampla
acheirirssments and asked 10 shane your honds! opemons aboul Heim

Your ngponses will be enlefed mio & database and will only ba Soen by reSeanchers associled wilth thes cnline Surey
Your answers will ba kept sacure o the extent pammitted by lanw. There will be no sk to you You may stop i amy time_ You
wll rpconad wour Qift, &% il S eaplamed in your onling Surasy mastation, afler compledng tha onbng Surainy

I yiun ety Ay quissions ahowl thes onlinee Sursry of aboul your rights as an onbne sunnry panicipant. plsase emal 1hem o
Siudyindogliini s ong

By cliclng “Conbnue,” | am agressing 10 tha above projac descnpicn

=T o=~ BT S S s S

Pukbdic Beporting Burden Statement

Pl reporting beancen of this ©ole. bon of mdermabon iS eimalsd 10 be approairaiely 3 mnutes pe responss mckedeng e teme for
fiviRaing irsinuc ions, Searc hing exsting data sournces, pathenng and maintsning fh &ata nesded. and complsting and réviewing th
L olbesC 10y Off anSDTTLabon. A S0ENCY May ROl ©OoNOUE L of Sponsor, and a person & nok redusred 50 respond Do 3 Colbe Bon of rdarmabon
unliss f deplays a cumently vald OME conrol number, Send comments reganding this burden o5 mabe of any other atpect of ths
£ollarhon of mdarmabon, ine esng Tugoeshons far raduc ing e Burden ba CDCA TSI nlormabon Collac bon Hevesy Ofice, 1800
Cliflon Riaad ME. MS D-T4, Atlanta. Georgia 30333 ATTM, FRA (CE20-06T2)
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{Note to reviewers: Respondents who wish to participate and click “Continue” will be shown the
following screens.}

Screenshot — Online Screener Question S1
F o Aem U=y

= i ] sunEys sithgeiger.oom

i
n

What ks your gendar?

Coninue »
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Screenshot — Online Screener Question S2
Voo - mw-o X

= [ | sunveys smithgeiger.com

O
n

I what year wane you bom?

]
L
i
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{Note to reviewers: Respondents who refuse to respond or who respond “Don’t know/Not sure” to the
question “In what year were you born?,” or who indicate they are not between the ages of 25 and 64, will
be shown the general screen out message below and terminated.* All others will continue to the

guestions that follow.}

Screenshot — General Screen Out Message

= L | SUMVEs omithgeiger oom El

* This general screen out message will be the same that is shown at any point in the survey in which a respondent’s response does not
meet the screening criteria and they are being terminated.
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Screenshot — Online Screener Question S3
Voo A M- x]
=

C N [ surveys.smithgeigeroomysurn fearve/bec 14114 ]

What is the highest lavel of education you have complated?

iy %
L] 1 —1 HE

H SR 0D Loy ] =
i + ol wer

B i il G F el e S
W OTE =

H il TN D D)
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Screenshot — Online Screener Question S4

Lo L ] sunveys smithgeiger.com i : Bl

Please indicate your race of eihnic background. Are you..?

Ethmiciby

Race

{Note to reviewers: Only respondents who indicated in question S4 that they are “Not Hispanic or Latino” in
combination with “Black or African American” will advance to the next question. Those indicating they are
Hispanic in combination with any race will be redirected to the Hispanic screener; all others will be shown the
screen out message and terminated.}
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Screenshot — Online Screener Question S5

r Ty =

= N surveyT omithgaigercom

In whatl stafe. city, and zip code do you currently liva’?

Siate:

Sk S v

ity

Zip code;

ARth e -

O
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;creenshot - Online Screener Question S6

= i ] sunseys srithpeiger.oom

O
n

Do you, oF doas any mambar of your housahold of immediata family wok:

D8 @ ] PRI N (DT

A FEE e 3rE erelpina i (el rorie Ehaege o
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{Note to reviewers: Respondents who indicated in question S6 that they or someone in their
household or immediate family works “for a market research company” or “for an advertising
agency or public relations firm” will be shown the general screen out message and terminated. All
others will continue to the questions that follow.}

Screenshot — Online Screener Question S6_1

r Burowy "

Lo L ] sunveys smithgeiger.com i : Bl

Az @ part of your (oD, ane you physically active for & 1o1al of at least 30 minutes per work day?

{Audd up all the time you spend in any kind of physical actvily tnat increases your near: rale and makes you
braathe hard. )
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{Note to reviewers: There is no question $7.}

Screenshot — Online Screener Question S8

= i ] sunseys srithpeiger.oom

O
n

About how often do you use the Intermet?

Consnus «
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{Note to reviewers: Respondents who indicated in question S8 that they “never” use the Internet,
will be shown the general screen out message and terminated. All others will continue to the
guestions that follow.}

Screenshot — Online Screener Question S9

Sy =

o L | surveys.smithgeigeroom f : Bl

About how much do you walgh without shoes?
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{Note to reviewers: Respondents who prefer not to answer, or who respond “Don’t know/Not
sure,” to the question “About how much do you weigh without shoes?,” will be shown the general
screen out message and terminated. All others will continue to the questions that follow.}

Screenshot — Online Screener Question S10

Sy =

= L | SUMVEs omithgeiger oom i El

About how tall are you without shoes?
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{Note to reviewers: Respondents who prefer not to answer, or who respond “Don’t know/Not
sure,” to the question “About how tall are you without shoes?,” will be shown the general screen
out message and terminated. All others will continue to the questions that follow.}

Screenshot — Online Screener Question S11

Voo = (Sl-iolx]

= L | SUMVEs omithgeiger oom El

During the past T days, did you drink any regular sof drinks (non-diet) or other sugary drinks — for example,
reguiar pop of soda (non-diet), sugary sports drinks and energy drinks, and fruit lavored drinks (not counting
100% fruit juice)?

g
L]
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{Note to reviewers: Respondents who indicated “yes” on question S11 will be shown the following
screen (S11_1). Others will skip to Q12.}

Screenshot — Online Screener Question S11_1

- C fi [0 surveys.smithgeigercom

During the past T days, on how many days would you say you drank any regular soft drinks (non-diet) or
other sugary drinks?

i number of dars
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Screenshot — Online Screener Question S11_2

= - WL

= L ] TuPEy smithgeiger.com

O
n

Lin these 2 days when you drank at least one regular soft drink (non-diet) or other sugary drink. about how
many did you drink on average?

Ervigr rismbier of drinics
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Screenshot — Online Screener Question S12
Voo A M- x]
=

C N [ surveys.emithgeigeroom,surn foarve/bec 14114 ]

During the past 7 days did you spend tima dolng any kind of physical activity that increasad your haar rate
and mada }'E‘.'L:- breathe hard some of the timea’?

g

30



{Note to reviewers: Respondents who indicated “yes” on question S12 will be shown the following
screen (S12_1). Others will skip to Q13.}

Screenshot — Online Screener Question S12_1

- C fi [0 surveys.smithgeigercom

Ouring the past 7 days. on how many days would you say you spent time doing any kind of physical activity
that Increased your heart rate and made you breathe hard some of the timea?

i number of dars
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Screenshot — Online Screener Question $12_2
Voo A\ M- x]
=

C K [ surveyssmithgeigercomysunvey/selfsenve/bec 14114 ]

Oin those o days when you speni time daing amy Kind of physical activity that Increased your heart rate and
made you breathe hard some of the time, about how many minutes were you physically active on
average”’

e pur—tar f! e o
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;creenshot — Online Screener Question S13

= [ | sunveys smithgeiger.com

O
n

On average. about how many maals and snacks do you eat in a fypical day?
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Screenshot — Online Screener Question S13_1

r Ty =

= i | SUMVEs omithgeiger oom

During the past 7 days, on how many days would you say you ate healthy meals or snacks?

G i mamngy il m

ARth e -
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{Note to reviewers: Only respondents who indicate a number above “0” on S13_1 will be shown
the question below (S13_2), the last question of the screener.}

Screenshot — Online Screener Question S13 2

= L | SUMVEs omithgeiger oom

Oin thase 4 days whan you ate haalthy meals of snacks, abaut how many healthy maals and snacks did
you eat on average?
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 2d: Online Survey for Healthy Drinks
for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to
participate in this online survey, which is being conducted on behalf of the Centers for Disease
Control and Prevention, sometimes referred to as CDC, in Atlanta. The online survey will take
about 22 minutes to complete. In this online survey, you are going to be shown sample
advertisements and asked to share your honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated
with this online survey. Your answers will be kept secure to the extent permitted by law. There will
be no risk to you. You may stop at any time. You will receive your gift, as it is explained in your
online survey invitation, after completing the online survey.

If you have any questions about this online survey or about your rights as an online survey
participant, please email them to StudyInfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per
response, including the time for reviewing instructions, searching existing data sources, gathering
and maintaining the data needed, and completing and reviewing the collection of information. An
agency may not conduct or sponsor, and a person is not required to respond to a collection of
information unless it displays a currently valid OMB control number. Send comments regarding this
burden estimate or any other aspect of this collection of information, including suggestions for
reducing this burden to CDC/ATSDR Information Collection Review Office, 1600 Clifton Road NE,
MS D-74, Atlanta, Georgia 30333; ATTN: PRA (0920-0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within

the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight...................oooee Continue
2 Yes, | plan to try to gain weight.............ccccoininnn, Continue
3 Yes, | plan to try to maintain my current weight........... Continue
4 No, | have no plans to do anything about my weight..... Continue
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Q3.

Q3_1.

Q3_2.

Q4.

Q4_1.

Q4_2.

During the past 12 months, did you try to cut back on regular soft drinks (non-diet) or
other sugary drinks? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

During the past 12 months, did you try to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e e Continue

During the past 12 months, did you try to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

In the past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO
NOT ROTATE.

1 LoSe WEIGNt.....vveeiiiiiiii Continue
2 Gainweight.........c.ccoeoeiii Continue
3 Maintain your current weight.............c.coovivieeennnnnn, Continue

Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.

1 LSS . ettt Continue
2 MOT . e Continue
3 AbOUt the SAME... ... Continue

And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO
NOT ROTATE.

1 More healthy.............ovvvvviiiiii, Continue
2 Less healthy...........coooviiiiiiiiii e Continue
3 About the SAME .........evviiiiiiiiiiiiii e Continue

[CHECK S11. IF $11=1 (YES) ASK Q5. OTHERS SKIP TO Q7]
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Q5.

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in...? SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

[CHECK S11. IF $11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]

1 Not at all interested...........cccooeviiiiiiiiiiin, Continue
2 Alittle interested..........ccoooevviiiiiii Continue
3 Somewhat interested..........c.cooovvviiiiiiiiiiiie Continue
4 Veryinterested..........ccvvveeiiiiiiii Continue
S Extremely interested ............ccccoiiiis Continue

A Cutting back on regular soft drinks (non-diet) or other sugary drinks
B Being more physically active
C Eating healthier meals and snacks

[THERE IS NO Q6]

Q7.

Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, ROTATE LIST.

1 Not atall iKely...........oovvvvveiiii i, Continue
2 Somewhat unlikely.............ooviiii Continue
3 Neither likely nor unlikely...............ccccvviiiiiinns Continue
4 Somewhat lIKely..........covvviieiiii, Continue
5 Extremely lKely .......coovvvieiii e, Continue
A Look for more information on the health benefits of cutting back on regular soft
drinks (non-diet) or other sugary drinks
B Talk to a friend about the health benefits of cutting back on regular soft drinks

(non-diet) or other sugary drinks
C Participate in community efforts to reduce obesity

[Self-Efficacy Questions]

Q8.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, ROTATE LIST.

1 Strongly disagree..........cccvvvveeiiiiiiii e, Continue
2 Somewhat diSagree. .........oovvvvvviiiiiiiiiiieeee e, Continue
3 Neither agree nor disagree............oooovvvveeiiiiiiinnnnnn, Continue
4 Somewhat agree..........occvvvveeieiiiie Continue
5 Strongly agree.........ovvvveiiiiiiii Continue
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A | feel as though | can make a difference regarding my risk for being overweight or
obese

B Iam confident that | can protect myself from being overweight or obese

C There are many things | can do to protect myself from being overweight or obese

D Generally speaking, it is possible to reduce one’s risk for being overweight or obese

[Behavioral Beliefs]

Q9.  Onascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cceveeeeiiiiii Continue
2 Somewhat disagree..............oooeeeeiiiiii Continue
3 Neither agree nor disagree..........cccoeevvevieeeeeiiininnne... Continue
4 Somewhat agree. .........ocvvvveeeiiiiiiii e Continue
5 Strongly agree.........coooviiiiiii e Continue
Eliminating regular soft drinks (non-diet) and other sugary drinks during meals every day
would...
A ...make me feel that | was doing something good for my health
B ...make eating meals less enjoyable for me
C ...help me prevent weight gain
D ...make life more stressful for me
E ...help me save money
F ...make it easier for me to drink milk or water at mealtimes
G ...help me lose weight
H ...help me maintain a healthy weight
[Community Attitudes]
Q10.  Which of the following statements best describes how you think the problem of obesity

should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal

responsibility for what they eat and how physically active they are................... Continue
Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active....... Continue

Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easierto do .................. Continue
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CAMPAIGN EVALUATIONS

MOST RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A
DISCRETE CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19.
AFTER THE ENTIRE CAMPAIGN IS SHOWN, ASK Q20.

Q11.  CAMPAIGN SHOWN - CODE, DO NOT DISPLAY

SHOW: Now we would like to show you a few different health-related ads, including a television,
print, and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another
community or city, please rate it as if it were an ad from your local community. Also, please note
that the video quality of these ads may vary — please rate them based on the content of the ads,
not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear
the TV and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12.

Q13.

Q14.

Q15.

Q16.

Q17.

If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO
NOT ROTATE

1 Y S Continue
2 NO . et Continue
Why or why not? OPEN ENDED............ccccciiiiii e, Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S Continue
2 N0 Continue
Why or why not? OPEN ENDED...........cccccoiiiiiii e, Continue

Did you think this ad would be effective to motivate you or someone else to cut back on
regular soft drinks or other sugary beverages — for example, regular pop or soda (non-
diet), sugary sports drinks and energy drinks, fruit flavored drinks (not counting 100% fruit
juice), or other sugary drinks?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.
SINGLE RESPONSE, DO NOT ROTATE

1 Not at all effective..........coeeeveeiiiiiiie Continue
2 Somewhat ineffective..........ccooooviviiiiiiiiiiii Continue
3 Neither effective nor ineffective..............cocevvvvennnnn. Continue
4 Somewhat effective............ooveeiiiiiiiii, Continue
5 Extremely effective ...........ccvvvvviiiiiii Continue

Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE
RESPONSE, DO NOT ROTATE

1 Y OU. et s Continue
2 People [IKe YOU.........evvvveiiiiiiiiii Continue
3 SOMEBONE BISE.. e Continue
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Q18. On ascale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT.
RANDOMIZE LIST.

Strongly disagree. ..........vvviiiiiiiiiiiii Continue
Somewhat disagree..............oooeeeeeiiiii Continue
Neither agree nor disagree............ccccceevivvivrreeninnnn. Continue
Somewhat agree.........cccvvvviiiiiiiiiii Continue
Strongly agree.........ovvvveiiiiiii Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

Nee—TITomMmmMOO >

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS
BEFORE Q20.

Q19.  You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED. ..ot Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we will not ask you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]



Campaign Summary Evaluation

Q20. Considering the impact of these ads together, please indicate how much you agree or
disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree............evvvvviiiiiiiiiiiiiiiiieee Continue
2 Somewhat disagree..............oooeeeeeiiiii Continue
3 Neither agree nor disagree.............cccovvvvvveeeiininnnnn. Continue
4 Somewhat agree..........ccvvviiiiiiiiiiii Continue
S Strongly agree.........ovvvveiiiiiii Continue
A | trust the information in this set of ads.
B This set of ads was convincing.
C This set of ads grabbed my attention.
D This set of ads told me something | didn’t already know.
E The message about regular soft drinks (non-diet) or other sugary drinks in this set
of ads was persuasive.
F This set of ads gave me good reasons to cut back on regular soft drinks (non-diet)

or other sugary drinks.
G This set of ads gave me good reasons to stop drinking regular soft drinks (non-
diet) or other sugary drinks.

BEFORE THE SECOND CAMPAIGN SEQUENCE IS EVALUATED, SHOW: Now you will see
another series of ads to evaluate. Once again, even if an ad is from another community or city,
please rate it as if it were an ad from your local community.
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INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER
EACH AD SHOWN, ASK Q22-Q29.

Q21. ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN

SHOW: We would now like to show you a few more ads and then gather your reactions to them. If
you are watching a television or radio ad, please make sure the volume on your computer is turned
up, so that you may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community, and please rate the ads based on their content, not on the quality of the
video. Please note that we would like your reaction to each ad individually — we are not interested
in comparing any of the ads to one another.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE
1 Y S Continue
2 NO . ettt Continue
Q23.  Why orwhy not? OPEN ENDED............ccccooiiiiiiiiiiiiice Continue

Q24. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e Continue
Q25.  Why orwhy not? OPEN ENDED...........ccccccoiiiiiiiiiiii e Continue

Q26. Did you think this ad would be effective to motivate you or someone else to cut back on
regular soft drinks or other sugary drinks — for example, regular pop or soda (non-diet),
sugary sports drinks and energy drinks, fruit flavored drinks (not counting 100% fruit juice),
or other sugary drinks?

Please use a scale from 1to 5, where 1 is not at all effective and 5 is extremely effective.
SINGLE RESPONSE, DO NOT ROTATE

1 Not at all effective.........cccoevviiviiiiiiiiiie e, Continue
2 Somewhat ineffective.............coeveviiiiiiieies Continue
3 Neither effective nor ineffective.............cccooeeevivinnnee.. Continue
4 Somewhat effective...........cooovviiiiiiiiiie Continue
5 Extremely effective ...........cccooeiiiii Continue

Q27.  Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE

RESPONSE, DO NOT ROTATE.
1 Y OU. e Continue
2 People lIKe YOU..........ovvveiiiiiii Continue

3 SOMEONE €IS .. e, Continue



Q28. On ascale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

Strongly disagree...........vvviiiiiiiiiiiii Continue
Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieee Continue
Neither agree nor disagree.........ccooeevvvvieeeiiiiiinnennnn. Continue
Somewhat agree..........ccvvvvieeeiiiiiii e Continue
Strongly agree.........ovvvveiiiiii Continue

OB WON -

Overall, | liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

N~ ITOTMmMmOOW>

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER
Q29.

Q29. You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED ... ..o Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we are not interested in comparing any of the ads to one another.
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Pre-Post Questions

[Behavioral Intentions]
[CHECK S11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Q30.  Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S e, Continue
2 N O e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]

Q30_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q30_2. Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q30_3. Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q31.  Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight.................cceviinnnnn, Continue
2 Yes, | plan to try to gain weight..............ccocceiiinn Continue
3 Yes, | plan to try to maintain my current weight............ Continue
4 No, | have no plans to do anything about my weight...... Continue

[CHECK $11. IF $11=1 (YES), ASK Q32. OTHERS SKIP TO Q32_1]
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Q32.  Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in cutting back on reqular soft drinks (non-diet) or other
sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

1 Not at all interested............ccoeevviiiiiiiiiiecee Continue
2 Alittle interested..........coooviiiiiiiiii Continue
3 Somewhat interested..........ccoooovviiiiiiiiiiii Continue
4 Veryinterested..........ccevveeiiiiiii Continue
S Extremely interested ..o, Continue

Q32_1. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to be more physically active? SINGLE

RESPONSE, DO NOT ROTATE.
1 Not at all interested.............cooeeviiiiiiiii Continue
2 Alittle interested..........coovvviiiiiii e Continue
3 Somewhat interested..........c.ooooviiiiiiiiiiii Continue
4 Veryinterested..........ccovvieeiiiiii Continue
S Extremely interested ... Continue

Q32_2. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to eat healthier meals and snacks? SINGLE

RESPONSE, DO NOT ROTATE.
1 Not atallinterested.........coeevieeiiee e Continue
2 Alittle interested.........ooovvevi e Continue
3 Somewhat interested........ooooeviiiiii Continue
4 Very interested..........ccovvieeiiiiii Continue
S Extremely interested .........ccooooeiiiiiii, Continue
[THERE IS NO Q33]

Q34. Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID

FORMAT, RANDOMIZE LIST
1 Not atall iKely...........ovvvvvviiiii Continue
2 Somewhat unlikely.............ccoooiiiiiiii Continue
3 Neither likely nor unlikely.............cccocvviiiiiiiininnnnnn.. Continue
4 Somewhat lKely..........covvviiieiii Continue
5 Extremely [IKely ... Continue
A Look for more information on the health benefits of cutting back on regular soft
drinks (non-diet) or other sugary drinks
B Talk to a friend about the health benefits of cutting back on regular soft drinks

(non-diet) or other sugary drinks
C Participate in community efforts to reduce obesity



[Self-Efficacy Questions]

Q35.

Q36.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST

1 Strongly disagree...........coceeveiiiiiiiii Continue
2 Somewhat disagree..............oooeeeeeiiiii Continue
3 Neither agree nor disagree............cccccovvvivvriieennnnn. Continue
4 Somewhat agree. .........ccvvvveeeiiiiiiii Continue
5 Strongly agree........coeeeeiiiiiiii e Continue

A | feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

OO

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........vvveeiiiiiiiiiiii, Continue
2 Somewhat diSagree. .........ooovvvvviiiieiiiiiiiiiceeee Continue
3 Neither agree nor disagree............cccccevvviiivineeennnnn. Continue
4 Somewhat agree..........cvvvvviiiiiiiiiii, Continue
5 Strongly agree.........ovvvveiiiiiiii Continue

Eliminating regular soft drinks (non-diet) and other sugary drinks during meals every day
would...

...make me feel that | was doing something good for my health

...make eating meals less enjoyable for me

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make it easier for me to drink milk or water at mealtimes

...help me lose weight

...help me maintain a healthy weight

ITIGomMmMmMmoO >
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[Community Attitudes]

Qa37.

Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal

responsibility for what they eat and how physically active they are................... Continue
Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active....... Continue

Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to do.................. Continue
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CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will
be used for analyzing the results of the survey in total. They will not be identified with you
personally.

C1. Has a healthcare professional ever told you that you are overweight or at risk for being
overweight? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue
3 Don't KNOW / NOtSUME ...ovveeeee e Continue

C2. Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

1 Y S e, Continue
2 N O e Continue
3 Don't Know / NOtSUME ...ovveeeeee e Continue

C3.  Whatis your current occupational status? Are you...? Please select the option that best
applies to you. SINGLE RESPONSE, DO NOT ROTATE.

1 Employed full time..........ccccvvviiiiiii Continue
2 Employed parttime...........cccccvvviiiiiiiiiiiiiiiee, Continue
3 Unemployed...........oooeviiiiiiiiiiiiiiiee e Continue
4 HOMEMAKET.......coeeiiiiiiiiie e Continue
S Student ..o Continue
6 REtIred ..oveeeeiei e, Continue
7 DiSabled .....coeiiiiiie e Continue
8 Other (Please specify: ), Continue
10 Prefer notto answer...........cccoovviiiiiiiiee, Continue

C4.  What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

1 Marmfied ..., Continue
2 Unmarried living with a partner............................ Continue
3 DIVOrCEA ...t Continue
4 Widowed ..., Continue
5 Separated...........ooovviiiiiiii Continue
6 Single, never been married ............ccccvvvviiiiiiiiinnn Continue
8 Prefer not to answer..............ccccovvviiiiiiiieiie e Continue



C5.

C6.

C7.

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ..............cccccccviinnnn. Continue
2 Prefer not to answer [Check BoX]................cccoovvvivivnnnnnnnn. Continue

What is your household’s total income from all sources before taxes? SINGLE
RESPONSE, DO NOT ROTATE

1 UNnder $20,000.........cooieeeeeeeee e Continue
2 $20,000 10 $29,999 .....oiiiiiiiiie e, Continue
3 $30,000 10 $39,999 .....oiiiiiiee e Continue
4 $40,000 10 $49,999 ..o, Continue
5 $50,000 10 $74,999 ... Continue
6 $75,000 10 $99,999 ... it Continue
7 $100,000 10 $199,999 .....vveiiiee e, Continue
8 $200,000 OF MOTE........cceeiieeeieeeeeee e, Continue
9 Prefer not 10 anSWer.........c.oovvveiiiie e, Continue

In the following list of items, please indicate which devices you currently use or own.

MULTIPLE RESPONSE, ROTATE LIST.

1 A desktop COMPULEL.........cuviiiiiiiiiiiiiiieeee e, Continue
A laptop COMPULET......evveieii e Continue

3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone, etc.
..................................................................................... Continue

4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
..................................................................................... Continue

S An iPod or other mp3 player ........cccooooviiiiiiiiiiiiiie e Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: That is the last question. Thank you for your time. Please click “OK” to confirm

your participation.
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Attachment 2e: Screen Captures of Online Survey for Healthy Drinks for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

F oo S = » | 07 7

= i ] sunEys sithgeiger.oom

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?

56



Screenshot — Online Survey Question Q1_2

r Ty -

- C fi [0 surveys.smithgeigercom

Are you planning o be more physically sctlive within the mext 30 days?

s

Coninue »

ARth e -
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Screenshot - Online Survey Question Q1_3
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Are you planning to aat healthier meals and snacks within the next 30 days?

Coninue »
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Screenshot — Online Survey Question Q2
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Screenshot — Online Survey Question Q3

y — - W -0
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During the past 12 months, did you iy 1o cut Back on reguiar soft drinks (non-diet) or sthar sugary drinks?
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Screenshot — Online Survey Question Q3_1

r Ty -

- C fi [0 surveys.smithgeigercom

During the past 12 months, did you iry io be more physically active?

s

ARth e -
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Screenshot — Online Survey Question Q3_2
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Uuring the past 12 months, did you Iry (o eal haalthier meals and snacks?
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Coninue »

ARth e -
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Screenshot — Online Survey Question Q4
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Screenshot — Online Survey Question 4_1
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Screenshot — Online Survey Question Q4_2
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5
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{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9
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Screenshot — Online Survey Question Q10

y .. N

&= L ] sunveys.smithgeiger.comysunseyseffoenebec 1411 36 ri

3l
Which of the following statements best describes how you think the problem of cbesity should be sohed in
YOUr community?
Bty b3 g [ORaTR Nty DOQOHT) Il |8 Datst sddwiedl by Pl drloiong Mg T 90 Ml @ E3k ioe Syl 10 2l NeaiTy To00s and i Doy 30t S
Oy b gt ndeddagl piobles Bt i bind sabed By piaple Bilkisg pemandl ridoarebily e ahal By 6af ind bow plrrcally st By an

Ooteicly 18 B 35 iyl 304 ¢ Goremenily [AORAET Mok i Bt $0vibd By DbODll [N P B0ma) rapondsbelify 150 whdl Py &35 303 how Dhyded a0y

i vs Py S Snd B Sommunily woiking ISgethed B miks Tis bEfiaysni eiaei B 20

70



{Note to reviewers: At this point, some respondents will be shown a set of ads (TV, radio and/or print) that
correspond to a discrete campaign (randomly chosen). Others will be shown randomly chosen individual ads that
do not correspond to a discrete campaign. After each ad is shown, they will be asked Q12-Q19.}

Screenshot: Initial Screen for Ad Evaluations
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation

- C fi [0 surveys.smithgeigercom
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Screenshot: Ad Survey Question Introduction Page
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Screenshot — Online Survey Question Q12
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Screenshot — Online Survey Question Q13
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Screenshot — Online Survey Question Q14
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Screenshot — Online Survey Question Q15
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Screenshot — Online Survey Question Q16
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Screenshot — Online Survey Question Q17
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Screenshot — Online Survey Question Q18
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q18 for the item
“This ad grabbed my attention,” will be shown the question below (Q19). Others will skip to next ad or, if

appropriate, will be shown Q20.}

Screenshot — Online Survey Question Q19

- C fi [0 surveys.smithgeigercom

You mantioned that this ad grabbed your attention. VWhat makes 11 stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: Q20 below will only be shown if respondents have evaluated individual ads that together
comprise a campaign.}

Screenshot — Online Survey Question Q20
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{Note to reviewers: At this point, respondents who were being shown individual
ads corresponding to a discrete campaign, will begin seeing a set of randomly
chosen individual ads (TV, radio, and/or print) that do not correspond to a
campaign. Those who were already being shown individual ads not
corresponding to a campaign, will continue to be shown individual spots. After
each ad is shown, they will be asked Q22-29 (which are the same as Q12-Q19,
presented above). Respondents will then see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30_2.}

Screenshot — Online Survey Question Q30

= i ] sunEys sithgeiger.oom

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30_2.}

Screenshot — Online Survey Question Q30_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3
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Screenshot — Online Survey Question Q31
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32
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Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?

90



Screenshot — Online Survey Question Q32_1
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Screenshot — Online Survey Question Q32_2
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{Note to reviewers: There is no Q33}

Screenshot — Online Survey Question Q34
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Screenshot — Online Survey Question Q35
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Screenshot — Online Survey Question Q36
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Screenshot — Online Survey Question Q37
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Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1
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Screenshot — Online Survey Question C2
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Screenshot — Online Survey Question C3
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Screenshot — Online Survey Question C4
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Screenshot — Online Survey Question C5
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Screenshot — Online Survey Question C6
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Screenshot — Online Survey Question C7
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Screenshot — Survey End Page
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 2f: Online Survey for Physical Activity
for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to participate
in this online survey, which is being conducted on behalf of the Centers for Disease Control and
Prevention, sometimes referred to as CDC, in Atlanta. The online survey will take about 22 minutes to
complete. In this online survey, you are going to be shown sample advertisements and asked to share your
honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated with this
online survey. Your answers will be kept secure to the extent permitted by law. There will be no risk to you.
You may stop at any time. You will receive your gift, as it is explained in your online survey invitation, after
completing the online survey.

If you have any questions about this online survey or about your rights as an online survey participant,
please email them to Studylnfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per response,
including the time for reviewing instructions, searching existing data sources, gathering and maintaining the
data needed, and completing and reviewing the collection of information. An agency may not conduct or
sponsor, and a person is not required to respond to a collection of information unless it displays a currently
valid OMB control number. Send comments regarding this burden estimate or any other aspect of this
collection of information, including suggestions for reducing this burden to CDC/ATSDR Information
Collection Review Office, 1600 Clifton Road NE, MS D-74, Atlanta, Georgia 30333; ATTN: PRA (0920-
0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

next 30 days? SINGLE RESPONSE, DO NOT ROTATE

Y S e, Continue
N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

30 days? SINGLE RESPONSE, DO NOT ROTATE

Y S e, Continue
N O e Continue

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within the next

Are you planning to be more physically active within the next 30 days? SINGLE RESPONSE, DO

NOT ROTATE

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE

Y S et Continue
N e Continue

RESPONSE, DO NOT ROTATE

Are you planning to do something about your weight within the next 30 days? SINGLE

Y S et Continue
N O e Continue

RESPONSE, ROTATE 1-3.

oo -

Yes, | planto try to lose weight...............ccc Continue
Yes, | plan to try to gain weight............ccccooveiiennnnn Continue
Yes, | plan to try to maintain my current weight........... Continue
No, | have no plans to do anything about my weight..... Continue
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Q3.

Q3_1.

Q3_2.

Q4.

Q4_1.

Q4_2.

Q5.

During the past 12 months, did you try to cut back on reqular soft drinks (non-diet) or other sugary
drinks? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e Continue

During the past 12 months, did you try to be more physically active? SINGLE RESPONSE, DO
NOT ROTATE

1 Y S et Continue
2 N O e Continue

During the past 12 months, did you try to eat healthier meals and snacks? SINGLE RESPONSE,
DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

In the past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO NOT
ROTATE.

1 LOSE WEIGNE....evviiiiiie e, Continue
2 Gain Weight.........oooivii Continue
3 Maintain your current weight.............ccccooiiviiiiinnnnnn Continue

Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.

1 LSS . ettt Continue
2 MOTE. e Continue
3 AbOUt the SAME... ... e Continue

And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO NOT
ROTATE.

1 More healthy.............ovvvvviiiiiiiii, Continue
2 Lesshealthy............coooiiiiiiiiii Continue
3 Aboutthe same ...............ovvvviiiiiiiiiie e, Continue

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how
interested are you in...? SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

[CHECK $11. IF $11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]

1 Not at allinterested.........ccoooveviviiiieeee, Continue
2 Alittle interested.........oooveeeii Continue
3 Somewhat interested.........ooveviiii, Continue
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4 Veryinterested..........cccvveeeiiiii Continue
S Extremely interested ..o, Continue

A Cutting back on regular soft drinks (non-diet) or other sugary drinks
B Being more physically active
C Eating healthier meals and snacks

[THERE IS NO Q6]

Q7. Thinking about the next six months, how likely are you to...? Please use a scale from 1 to 5, where
1is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID FORMAT, ROTATE LIST.
1 Not at all iKely.........oovvvvviiiiiii e, Continue
2 Somewhat unlikely.............ooiiiii, Continue
3 Neither likely nor unlikely.............ccccoviiiiiiiinnnnn. Continue
4 Somewhat liKely..........uvvvvvviiiiiii, Continue
S Extremely lKely ........oovvvieiiii Continue
A Look for more information on the health benefits of being more physically active
B Talk to a friend about the health benefits of being more physically active
C Participate in community efforts to reduce obesity
[Self-Efficacy Questions]
Q8.  Onascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you

strongly agree, please indicate how much you agree or disagree with each of these statements.
SINGLE RESPONSE GRID FORMAT, ROTATE LIST.

1 Strongly disagree...........vvvviiiiiiiiiiiii Continue
2 Somewhat diSagree. .........ooovvvvviiiieiiiiiiiiicee Continue
3 Neither agree nor disagree............cccceevviviivinneennnn Continue
4 Somewhat agree.........cccvvvvvviiiiiiiiiii Continue
5 Strongly agree.........oovveviiiiiiiiii Continue

| feel as though | can make a difference regarding my risk for being overweight or obese
| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

OO w>x>r
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Q9.

[Behavioral Beliefs]

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of these statements.
SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

Strongly disagree...........cccoeeeiiiiiiii Continue
Somewhat disagree.............coooeiviiiiiiiiiii Continue
Neither agree nor disagree............cccccovvvivvriieennnnn, Continue
Somewhat agree..........cccvvvvvviiiiiiiiiiii Continue
Strongly agree........oooeeeiiiii i Continue

[S2 I >N SO NN \ S

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

T OTMMmOoOO w>

[Community Attitudes]

Q10.

Which of the following statements best describes how you think the problem of obesity should be
solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal

responsibility for what they eat and how physically active they are..................... Continue
Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active.......... Continue

Obesity is both an individual and community problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are, and the community working
together to make these behaviors easier to do............ccccoceeeiiiciic Continue
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CAMPAIGN EVALUATIONS

MOST RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A DISCRETE
CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19. AFTER THE ENTIRE
CAMPAIGN IS SHOWN, ASK Q20.

Q11.  CAMPAIGNS SHOWN - CODE, DO NOT DISPLAY

SHOW: Now we would like to show you a few different health-related ads, including a television, print,
and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another community or city,
please rate it as if it were an ad from your local community. Also, please note that the video quality of these
ads may vary — please rate them based on the content of the ads, not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear the TV
and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE ABOVE
THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that the video may
stop to buffer from time to time. We do not expect buffering to continue for more than 30 seconds. If you
find that it is buffering too long, you can suspend the survey at any time and return to this point in the
survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio loads; also note that the
audio may stop to buffer from time to time. We do not expect buffering to continue for more than 30
seconds. If you find that it is buffering too long, you can suspend the survey at any time and return to this
point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO NOT
ROTATE

1 Y S e, Continue
2 N e Continue
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Q13.

Q14.

Q15.

Q16.

Q17.

Why or why not? OPEN ENDED............cccccoiiiiiiii, Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue
Why or why not? OPEN ENDED..............ccccooiiii, Continue

Did you think this ad would be effective to motivate you or someone else to be more physically

active to lose weight or be healthier?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective. SINGLE

RESPONSE, DO NOT ROTATE
1 Not atall effective.........oveeveeeeie e Continue
2 Somewhat ineffective..........ccoooeveiiii Continue
3 Neither effective nor ineffective...........cooveveeeeiinnn, Continue
4 Somewhat effective.........oovveei Continue
5 Extremely effective ..., Continue
Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE
RESPONSE, DO NOT ROTATE
1 Y OU e, Continue
2 People IKe YOU........cvvvviieiiiiii e, Continue
3 SOMEONE IS, Continue
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Q18.

Q19.

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of the following
statements about this advertisement. SINGLE RESPONSE GRID FORMAT. RANDOMIZE LIST.

N~ ITOomMmMmMOoOO >

1 Strongly disagree...........ccvvvvviiiiiiiiiiiiee Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieeee Continue
3 Neither agree nor disagree............ccccoeevvvveeeiiinnnnn. Continue
4 Somewhat agree..........ccvvvviiiiiiiiii, Continue
S Strongly agree.........ovvvveiiiiii Continue

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS BEFORE Q20.

You mentioned that this ad grabbed your attention. What makes it stand out? OPEN

................................................................................................. Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see another ad to
evaluate. Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community. Please note that we would like your reaction to each ad individually — we will not ask
you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]
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Campaign Summary Evaluation

Q20. Considering the impact of these ads together, please indicate how much you agree or disagree

with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

GO~ WON -

Strongly disagree...........ccceeeeiiiiiii Continue
Somewhat diSagree. ..........oovvvviiiiiiiiiiiiiiieee Continue
Neither agree nor disagree..........cccoeeevivieieeiiiinnnnnn, Continue
Somewhat agree.........cc.vvveeeeiiiiiiiiie Continue
Strongly agree........cooeeeiiiiiiiii Continue

| trust the information in this set of ads.

This set of ads was convincing.

This set of ads grabbed my attention.

This set of ads told me something | didn’t already know.

A

B
C
D

M m

BEFORE THE SECOND CAMPAIGN SEQUENCE IS EVALUATED, SHOW: Now you will see another

The message about the health benefits of being more physically active in this set of ads
was persuasive.

This set of ads gave me good reasons to be more physically active.
This set of ads gave me good reasons to try to lose weight.

series of ads to evaluate. Once again, even if an ad is from another community or city, please rate it as if it
were an ad from your local community.
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INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER EACH AD
SHOWN, ASK Q22-Q29.

Q21.  ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN

SHOW: We would now like to show you a few more ads and then gather your reactions to them. If you are
watching a television or radio ad, please make sure the volume on your computer is turned up, so that you
may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from your
local community, and please rate the ads based on their content, not on the quality of the video. Please
note that we would like your reaction to each ad individually — we are not interested in comparing any of the
ads to one another.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE ABOVE
THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that the video may
stop to buffer from time to time. We do not expect buffering to continue for more than 30 seconds. If you
find that it is buffering too long, you can suspend the survey at any time and return to this point in the
survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio loads; also note that the
audio may stop to buffer from time to time. We do not expect buffering to continue for more than 30
seconds. If you find that it is buffering too long, you can suspend the survey at any time and return to this
point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO NOT
ROTATE

1 Y S e Continue
2 N e s Continue
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Q23.

Q24.

Q25.

Q26.

Q27.

Why or why not? OPEN ENDED.............ccccccooiiiii Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e Continue
2 N O e, Continue
Why or why not? OPEN ENDED............ccccciiiiiiiiiii Continue

Did you think this ad would be effective to motivate you or someone else to be more physically

active to be healthier or lose weight?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective. SINGLE

RESPONSE, DO NOT ROTATE
1 Not at all effective..........oeevveeiiiiiiie Continue
2 Somewhat ineffective..........ccoooovvviiiiiiiiiii Continue
3 Neither effective nor ineffective.............ccccceeeeiiiin. Continue
4 Somewhat effective............ccovvieiiiiiii Continue
5 Extremely effective ...........ccvvvvviiiiii Continue

Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE RESPONSE,

DO NOT ROTATE.
1 Y OU. et Continue
2 People [IKe YOU.........cvvvveeieiiiii e, Continue
3 SOMEBONE BISE.. .o Continue
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Q28. On ascale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of the following
statements about this advertisement.

1 Strongly disagree. ..........vvevviiiiiiiiiiiii, Continue
2 Somewhat diSagree. ..........ooovvvvviiieiiiiiiiiiee Continue
3 Neither agree nor disagree............cccccovvvivvnnieennnnn. Continue
4 Somewhat agree..........cccvvvviiiiiiiiiiii Continue
S Strongly agree.........ovvveiiiiiiii Continue

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

N~ ITOomMmMmMOoOO o>

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER Q29.

Q29. You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED. ..ot Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see another ad to
evaluate. Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community. Please note that we would like your reaction to each ad individually — we are not
interested in comparing any of the ads to one another.

Pre-Post Questions

[Behavioral Intentions]
[CHECK S11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Q30.  Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the
next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S e, Continue
2 N e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]
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Q30_1.

Q30_2.

Q30_3.

Q31.

Q32.

Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within the next
30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE RESPONSE, DO
NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight...............cccooveeeeneen Continue
2 Yes, | plan to try to gain weight...............cccoovveinnnne, Continue
3 Yes, | plan to try to maintain my current weight............ Continue
4 No, | have no plans to do anything about my weight..... Continue

[CHECK S11. IF $11=1 (YES), ASK Q32. OTHERS SKIP TO Q32_1]

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how
interested are you in cutting back on reqular soft drinks (non-diet) or other sugary drinks? SINGLE
RESPONSE, DO NOT ROTATE.

1 Not at all interested.............cooeeiviiiiiiiiie e, Continue
2 Alittle interested.........ccoooeiiiiiiii e, Continue
3 Somewhat interested.............cooeeeiiiiiiii Continue
4 Veryinterested..........ooovveeiiiiie Continue
) Extremely interested ...........ccccceiiii Continue
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Q32_1. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how
interested are you in trying to be more physically active? SINGLE RESPONSE, DO NOT ROTATE.

Q32_2.

Q34.

[S2 I~ SO NN S e

Not at all interested.............coovvviiiiiiiiee Continue
Alittle interested.........cooooviiiiiiiii e Continue
Somewhat interested.............cooveiiiiiiiii e Continue
Veryinterested..........ccouviieiiiiii Continue
Extremely interested ..o, Continue

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how

interested are you in trying to eat healthier meals and snacks? SINGLE RESPONSE, DO NOT

ROTATE.
1 Not atallinterested.........cooeeevieeiiiiee e Continue
2 Alittle interested........oovvveee e, Continue
3 Somewhat interested.........ccoovveviieii Continue
4 Veryinterested...........covveeeiiiiii Continue
S Extremely interested ... Continue
[THERE IS NO Q33]

Thinking about the next six months, how likely are you to...? Please use a scale from 1 to 5, where
1is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID FORMAT, RANDOMIZE

LIST

GO~ WON -

Notatall iKely............ooooeerieii Continue
Somewhat unlikely............cccco, Continue
Neither likely nor unlikely.............ccccooviiiiiiiininnnn. Continue
Somewhat liKely..........ovvvvvviviiiiii, Continue
Extremely lIKely ........oovvveeiiii Continue

Look for more information on the health benefits of being more physically active

O w >

Talk to a friend about the health benefits of being more physically active
Participate in community efforts to reduce obesity
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[Self-Efficacy Questions]

Q35.

Q36.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of these statements.
SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........ccevveeeiiiiii Continue
2 Somewhat disagree..............ooeeeeeiiiiiii Continue
3 Neither agree nor disagree.............ccccevvviiivinieennnn. Continue
4 Somewhat agree..........ccvvvvvviiiiiiiiii, Continue
5 Strongly agree........coooeveiiiiiii e Continue

| feel as though | can make a difference regarding my risk for being overweight or obese
| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

o0 w>x

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of these statements.
SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........cccovvveeiiiiii Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieeee Continue
3 Neither agree nor disagree..........cccoeeevvvieeeeeiiininnnnnn Continue
4 Somewhat agree..........ccvvvveeeiiiiiiiie Continue
5 Strongly agree..........oooviiiiiii e Continue

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ITIGoOTMmMmMmOoOO >
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[Community Attitudes]

Qa7.

Which of the following statements best describes how you think the problem of obesity should be
solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal

responsibility for what they eat and how physically active they are................cccveeeen. Continue
Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active.................. Continue

Obesity is both an individual and community problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are, and the community working
together to make these behaviors easier to do..............ooooiiii Continue
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CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will be used
for analyzing the results of the survey in total. They will not be identified with you personally.

C1.  Has a healthcare professional ever told you that you are overweight or at risk for being
overweight? SINGLE RESPONSE, DO NOT ROTATE

T Y S Continue
2 N O, Continue
3 Don't KNowW / NOtSUME ...ovveeee e Continue

C2.  Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

1 Y Bt Continue
2 N O Continue
3 DontKnoW /NOtSUME ....oveeeeee e Continue

C3.  Whatis your current occupational status? Are you...? Please select the option that best applies to
you. SINGLE RESPONSE, DO NOT ROTATE.

1 Employed full time...........ccooviiiiiiiii Continue
2 Employed part time............cceevvvviiiiiiiiiiiiiiiieee Continue
3 Unemployed.........evvviviiiiiiiiiiiii Continue
4 HOMEMAKEN......... i Continue
5 SNt e Continue
B Retired .....ooovveiiei Continue
T Disabled ......oiieiii Continue
8 Other (Please specify: ) Continue
10 Prefer notto anSWer.........ccoeeveeiviiviiiiciiieeee e Continue

C4. What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

T MaImEd .. Continue
2 Unmarried living with a partner...............ccccvvviiiennnn. Continue
3 DIVOICEA .. Continue
4 WIdOWEA ...covcieiii Continue
5 Separated...........cccciiiiiiiiii Continue
6 Single, neverbeenmarried ... Continue
8 Prefernotto ansSwer........ooooovvveiiiiiiiie e, Continue
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C5.

C6.

C7.

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ...........cccccccvvvvvevinnnnnn. Continue
2 Prefer not to answer [Check BoX]...................coooeiiiiiiiiiinnnn, Continue

What is your household’s total income from all sources before taxes? SINGLE RESPONSE, DO
NOT ROTATE

1 UNder $20,000........c..cceiiiieeee e Continue
2 $20,000 10 $29,999 .....ooiiiiiee e Continue
3 $30,000 10 $39,999 ..., Continue
4 $40,000t0 $49,999 ...ttt Continue
5 $50,000 10 $74,999 ...oiiiiii e, Continue
6 $75,000 10 $99,999 ....iiiiiiiii e Continue
7 $100,000 10 $199,999 ... .o Continue
8 $200,000 OF MOTE.......ceeeeeeeeee e e e, Continue
9 Prefer notto anSWET..........ooveviviiiii e, Continue

In the following list of items, please indicate which devices you currently use or own. MULTIPLE
RESPONSE, ROTATE LIST.

1 A desktop COMPULET........ccooiiiiiiiiii e Continue
A laptop COMPULEL........ccoii e Continue

3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone, etc.
..................................................................................... Continue

4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
..................................................................................... Continue

S An iPod or other mp3 player ... Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: That is the last question. Thank you for your time. Please click “OK” to confirm your
participation.
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Attachment 2g: Screen Captures of Online Survey for Physical Activity for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

F oo S = » | 07 7

= i ] sunEys sithgeiger.oom

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q1_2

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Are you planning o be more physically sctlive within the mext 30 days?

s

Coninue »
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Screenshot - Online Survey Question Q1_3

Voo T = » T - ¥ T

= [ | sunveys smithgeiger.com

O
n

Are you planning to aat healthier meals and snacks within the next 30 days?

Coninue »
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Screenshot — Online Survey Question Q2

y — Am R
=

C N [ surveys.emithgeigeroom,surn fearve/bec 141130 ]

Are you planning (o do somelning aboul your waighl within the next 30 days?y

Vs, | plan o iy i iae we

| pia: AT L
s, | plan W iy 0 ggen weegnt
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Screenshot — Online Survey Question Q3

y — - W -0
=

C N [ surveys.emithgeigeroom,surn frervebec 141130 O

During the past 12 months, did you iy 1o cut Back on reguiar soft drinks (non-diet) or sthar sugary drinks?

6%
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Screenshot — Online Survey Question Q3_1

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

During the past 12 months, did you {ry 10 Be mone physically active?

s
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Screenshot — Online Survey Question Q3_2

r At = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Uuring the past 12 months, did you Iry (o eal haalthier meals and snacks?

s

Coninue »

132



Screenshot — Online Survey Question Q4

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

In thie past year, have you tred 1o 9o any of the fallowing ™

Lo weighi
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Screenshot — Online Survey Question 4_1

y .. N

= [ | sunveys smithgeiger.com

O
n

Compared to a year ago, do you weigh...?

LS

ADGUE T Yl
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Screenshot — Online Survey Question Q4_2

- C A [ surveyscmithgeiger.com

O
n

And compared 10 a year ago, would you say that you are...7

W neaiTy
e P

Ao ot ST
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5

RN x

« ChH surveys.smithgeiger.com

Overall, on a scale from 1o 5. where 1 is not at all interested and 5 Is extremely interested. how Interested
are you in...?

Notata Al Somgwtat Very Extromely
~ceaind rieresied ~cered risresied ~iceiind
2 3 4
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Hong more physcaly ative

CHNg Dack on reguiar 501 drinks (NON-Giet) Of OMO! SV

a'niy

136



{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9
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Screenshot — Online Survey Question Q10
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{Note to reviewers: At this point, respondents will begin to be shown ads for their evaluation.}

Screenshot: Initial Screen for Ad Evaluations

Vo

=X NN c...» (o
= 2 [ surveyssmithgeiger.comysunvey selfoere bec 141136 o=
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation

' St = (i - T x
= i | SUMVEs omithgeiger oom .
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Screenshot: Ad Survey Question Introduction Page

r Sy = ARth e - T x
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{Note to reviewers: Q11-Q21 have been intentionally removed from this physical activity survey as they correspond
to campaign evaluations. There will be no campaign evaluations in the African American physical activity wave; only
individual ads not corresponding to a discrete campaign will be evaluated. After each ad is shown, they will be asked

Q22-Q29.}
Screenshot — Online Survey Question Q22

= L ] TuPEy smithgeiger.com

il
m

If you saw or heard this message, would if get your attention?
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Screenshot — Online Survey Question Q23

Voo S = » | 07 7

= [ | sunveys smithgeiger.com
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n

Wiy or why not?
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Screenshot — Online Survey Question Q24

y - .. N

= i | sunvEyssmithgeiger.oom

O
I

I5 this message Dellevable?
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Screenshot — Online Survey Question Q25

Voo S = » | 07 7

= i | sunvEyssmithgeiger.oom

O
I

Why or wiy net?
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Screenshot — Online Survey Question Q26
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Screenshot — Online Survey Question Q27

r At = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

VWho would you say this ad is trying 1o reach?
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Screenshot — Online Survey Question Q28
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q28 for the item
“This ad grabbed my attention,” will be shown the question below (Q29). Others will skip to next ad.}

Screenshot — Online Survey Question Q29

*= C N surveys.smithgeiger.oom i e 14113 |

You mentioned that this ad grabbed your attention. YWhat makes it stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: After the last ad is shown, respondents will see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30_2.}

Screenshot — Online Survey Question Q30

= i ] sunEys sithgeiger.oom

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30 2.}

Screenshot — Online Survey Question Q30_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3

r Sy = ARth e - T x
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Are you planning io eal healthier meals and snacks within the next 30 days?
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Screenshot — Online Survey Question Q31
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32

" Wntir = O X

Ty =

- C fi [0 surveys.smithgeigercom

Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?
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Screenshot — Online Survey Question Q32_1
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Screenshot — Online Survey Question Q32_2

y — Am R
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{Note to reviewers: There is no Q33}

Screenshot — Online Survey Question Q34
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Screenshot — Online Survey Question Q35
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Screenshot — Online Survey Question Q36
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Screenshot — Online Survey Question Q37
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Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1
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Has a healthcars professional ever told You that you are ovenyasght or at nsk Tor being overwelght?
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Screenshot — Online Survey Question C2

y - .. N
+ ¥ F. 111 5E

N SuPVEyT omithagaiperenm. surs fas

O
m

Has anyone alse in your household been identified by a health care professional as being overweight or at risk
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Screenshot — Online Survey Question C3

Voo e (S0
. C M [ suneyssmithgeiger.com yisetfoan 141131

O
n

Vhat is your currant Sccupational status? Are you..?

168



Screenshot — Online Survey Question C4
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Screenshot — Online Survey Question C5
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How many children (under age 18) live in your household?
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Screenshot — Online Survey Question C6
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Screenshot — Online Survey Question C7
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Screenshot — Survey End Page

r At = ARth e - T x

= i | SUMVEs omithgeiger oom i farvebec a1 131 El

Thal s tihe lasl quiasion. Thank you for your b

Pliasa chek “Finish® 1o confirm your parbcipaon

173



Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 2h: Online Survey for Healthy Foods
for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to
participate in this online survey, which is being conducted on behalf of the Centers for Disease
Control and Prevention, sometimes referred to as CDC, in Atlanta. The online survey will take
about 22 minutes to complete. In this online survey, you are going to be shown sample
advertisements and asked to share your honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated
with this online survey. Your answers will be kept secure to the extent permitted by law. There will
be no risk to you. You may stop at any time. You will receive your gift, as it is explained in your
online survey invitation, after completing the online survey.

If you have any questions about this online survey or about your rights as an online survey
participant, please email them to StudyInfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per response, including the
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and
completing and reviewing the collection of information. An agency may not conduct or sponsor, and a person is not
required to respond to a collection of information unless it displays a currently valid OMB control number. Send
comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for
reducing this burden to CDC/ATSDR Information Collection Review Office, 1600 Clifton Road NE, MS D-74, Atlanta,
Georgia 30333; ATTN: PRA (0920-0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within

the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e Continue

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S e Continue
2 N e Continue

Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight....................coo Continue
2 Yes, | plan to try to gain weight.............ccccvvvviieinin. Continue
3 Yes, | plan to try to maintain my current weight.......... Continue
4 No, | have no plans to do anything about my weight.... ~ Continue
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Q3.

Q3_1.

Q3_2.

Q4.

Q4_1.

Q4_2.

Q5.

During the past 12 months, did you try to cut back on regular soft drinks (non-diet) or

other sugary drinks? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

During the past 12 months, did you try to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e Continue

During the past 12 months, did you try to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

In the past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO

NOT ROTATE.
1 LosSe WEIGNt.....vveeiiiiiiii Continue
2 Gainweight.........ooooii Continue
3 Maintain your current weight................ooovviieinnnnnnn, Continue

Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.

1 LSS ettt e, Continue
2 MO . e Continue
3 About the SaMe. ... oovi e Continue

And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO

NOT ROTATE.
1 More healthy..............ovvvvieiiiii, Continue
2 Less healthy...........coooviiiiiiiii Continue
3 About the SAME .......vvvvviiiiiiiiiiieee e Continue

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in...? SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

[CHECK $11. IF $11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]

1 Not at all interested...........coveviiiiiiiiis Continue
2 Alittle interested..........cooveviiiiiiii Continue
3 Somewhat interested............ccooveiiiiiiiiii, Continue
4 Veryinterested. ..., Continue
S Extremely interested ... Continue
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A Cutting back on regular soft drinks (non-diet) or other sugary drinks
B Being more physically active
C Eating healthier meals and snacks

[THERE IS NO Q6]

Q7. Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, ROTATE LIST.

1 Not at all iKely..........oovvvvviiiiii e, Continue
2 Somewhat unlikely.............cccoooiiiiii Continue
3 Neither likely nor unlikely...............ccccoviinniiin. Continue
4 Somewhat liKely..........ovvvvvvviiiiiii, Continue
S Extremely lKely .......coovvvieiiii Continue
A Look for more information on the health benefits of eating healthier meals and
snacks
B Talk to a friend about the health benefits of eating healthier meals and snacks
C Participate in community efforts to reduce obesity
[Self-Efficacy Questions]
Q8.  Onascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that

you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, ROTATE LIST.

1 Strongly disagree...........cocveeeiiiiiiii Continue
2 Somewhat disagree..............oooeeeeiiiiiiiiii Continue
3 Neither agree nor disagree..........ccceeeevevieeeeiiiiiinnnne, Continue
4 Somewhat agree.........ccvvvveeeiiiiiiiii Continue
5 Strongly agree.........oooeeiiiiiiiiiii Continue

A | feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

OO
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[Behavioral Beliefs]

Q9.  Onascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly diSagree...........vvvveieiiiiiiiiii, Continue
2 Somewhat diSagree. ..........ooovvveiiiiiiiiiiiiieee Continue
3 Neither agree nor disagree..........cccoeeevevieeeeiiiinnne.n. Continue
4 Somewhat agree..........c.evveeeeiiiiiiiie Continue
S Strongly agree.........oevveviiiiiiiii Continue
Eating healthier meals and snacks several times per week would...
A ...make me feel that | was doing something good for my health
B ...give me more energy and stamina
C ...help me prevent weight gain
D ...make life more stressful for me
E ...help me save money
F ...make me feel more comfortable with the way | look
G ...help me lose weight
H ...help me maintain a healthy weight
[Community Attitudes]
Q10.  Which of the following statements best describes how you think the problem of obesity

should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are.................. Continue
Obesity is a community problem that is best solved by people working together

to make it easier for everyone to eat healthy foods and be physically

0 - YRR Continue
Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to

o o TSP URR T PUPPPPRRRRN Continue
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CAMPAIGN EVALUATIONS

MOST RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A
DISCRETE CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19.
AFTER THE ENTIRE CAMPAIGN IS SHOWN, ASK Q20

Q11.  CAMPAIGNS SHOWN — CODE, DO NOT DISPLAY

SHOW: Now we would like to show you a few different health-related ads, including a television,
print, and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another
community or city, please rate it as if it were an ad from your local community. Also, please note
that the video quality of these ads may vary — please rate them based on the content of the ads,
not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear
the TV and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE

Q13.  Why orwhy not? OPEN ENDED............cccccoiiiiiiiiiee,

Q14. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e,
2 N e
Q15.  Why or why not? OPEN ENDED.............ccccvvviiiiiiiiiiiiiceeceeeeeeeee

Q16.  Did you think this ad would be effective to motivate you or someone else to eat healthier

meals and snacks to lose weight or be healthier?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.

SINGLE RESPONSE, DO NOT ROTATE

Not at all effective..........coeeeveeiiiiiiie
Somewhat ineffective...........coooovvviiiiiiiiiiii,
Neither effective nor ineffective.............cocoeveevennn.
Somewhat effective............ocveeiiiiiiiiiii,
Extremely effective ...........ccvvvvviiiiiii

(S I =N SO NN S e

Q17.  Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE

RESPONSE, DO NOT ROTATE.

1 Y OU e,
2 People IKe YOU........cvvvviiiiiiiii e,
3 SOMEONE EISE.....eee e
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Q18.

Q19.

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT.
RANDOMIZE LIST.

Nee—TITomMmmMmOO >

Strongly diSagree...........vvvvviiiiiiiiiiiii, Continue
Somewhat disagree..............oooeeeeiiiiiiiii Continue
Neither agree nor disagree............cccccovviivvriieennnnnn, Continue
Somewhat agree..........cccvvvvviiiiiiiii Continue
Strongly agree..........ovvvveiiiiii e, Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS
BEFORE Q20.

You mentioned that this ad grabbed your attention. What makes it stand out? OPEN

.................. Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we will not ask you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]
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Campaign Summary Evaluation

Q20. Considering the impact of these ads together, please indicate how much you agree or

disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

mooOw>

F
G

1 Strongly disagree. ........c.cccvvvviiiiiiiiiiiiii Continue
2 Somewhat disagree..............cooeeeeeiiiiii Continue
3 Neither agree nor disagree............cccccovviivvrnieennnnn Continue
4 Somewhat agree.........cccvvvvvviiiiiiiiii Continue
S Strongly agree.........ovvvveiiiiiii Continue

| trust the information in this set of ads.

This set of ads was convincing.

This set of ads grabbed my attention.

This set of ads told me something | didn’t already know.

The message about the health benefits of eating healthier meals and snacks in
this set of ads was persuasive.

This set of ads gave me good reasons to eat healthier meals and snacks.

This set of ads gave me good reasons to try to lose weight.

BEFORE THE SECOND CAMPAIGN SEQUENCE IS EVALUATED, SHOW: Now you will see
another series of ads to evaluate. Once again, even if an ad is from another community or city,
please rate it as if it were an ad from your local community.
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INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER
EACH AD SHOWN, ASK Q22-Q29.

Q21. ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN

SHOW: We would now like to show you a few more ads and then gather your reactions to them. If
you are watching a television or radio ad, please make sure the volume on your computer is turned
up, so that you may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community, and please rate the ads based on their content, not on the quality of the
video. Please note that we would like your reaction to each ad individually — we are not interested
in comparing any of the ads to one another.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22.

Q23.

Q24.

Q25.

Q26.

Q27.

If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE
1 | = T Continue
2 NO. et Continue
Why or why not? OPEN ENDED............ccccoiiiiiiiiii, Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S Continue
2 NOL Continue
Why or why not? OPEN ENDED............ccccoiiiiiiiiiiii Continue

Did you think this ad would be effective to motivate you or someone else to eat healthier

meals and snacks to be healthier or lose weight?

Please use a scale from 1to 5, where 1 is not at all effective and 5 is extremely effective.

SINGLE RESPONSE, DO NOT ROTATE

1 Not at all effective..........ooveveeiiiiiiiiee, Continue
2 Somewhat ineffective.............coeveviiiiiiiiiiieee Continue
3 Neither effective nor ineffective.............ccccceeeveiininn. Continue
4 Somewhat effective...........coovvviiiiiiii Continue
5 Extremely effective ...........ccvvvvviviiiiii Continue
Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE
RESPONSE, DO NOT ROTATE
1 D 0T T Continue
2 People [IKe YOU.........vvvvviiiiiiiiici e, Continue
3 SOMEONE EISE......vviiiieeiie e Continue
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Q28.

Q29.

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

Nee—TIToTMmMmMOO ®@ >

Strongly disagree...........vvvvviviiiiiiiiii, Continue
Somewhat disagree..............oooeeeieiiiiiiii Continue
Neither agree nor disagree............cccccovvvivvriieennnnn. Continue
Somewhat agree..........cccvvvvviiiiiiiiiii ) Continue
Strongly agree.........oevvvviiiiiiiii Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER

Q29.

You mentioned that this ad grabbed your attention. What makes it stand out? OPEN

.................................................................................... Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we are not interested in comparing any of the ads to one another.

Pre-Post Questions

[Behavioral Intentions]

Q30.

[CHECK S$11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S e, Continue
2 N e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]
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Q30_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within

Q30_2.

Q30_3.

Q31.

Q32.

Q32_1.

the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S ettt Continue

2 NO et Continue
Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S ettt Continue

2 NO. e Continue

Are you planning to do something about your weight within the next 30 days? SINGLE

RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight.................ccoeiiiinnnn, Continue
2 Yes, | plan to try to gain weight...............ccccovvvvinnne, Continue
3 Yes, | plan to try to maintain my current weight............ Continue
4 No, | have no plans to do anything about my weight...... Continue

[CHECK S11. IF $11=1 (YES), ASK Q32. OTHERS SKIP TO Q32_1]

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely

interested, how interested are you in cutting back on regular soft drinks (non-diet) or other

sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

1 Not at all interested............ccooeeviiiiiiiiiieen, Continue
2 Alittle interested..........ccoovevveeiiiiii Continue
3 Somewhat interested............ccooveiiieiiiii, Continue
4 Veryinterested...........oooeeeeeiiii, Continue
) Extremely interested ..., Continue

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE.

1 Not at all interested...........coveveiiiiiiii Continue
2 Alittle interested..........ccoooevviiiiii Continue
3 Somewhat interested............ccooveiiiiiiiiii, Continue
4 Veryinterested.........cccoveeeiiii Continue
S Extremely interested ... Continue
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Q32_2. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE.

Q34.
1
2
3
4
5
A
snacks
B
C
[Self-Efficacy Questions]
Q35.

Gl B~ WON -

Not at all interested............cccooeiiiiiiiiiiin, Continue
Alittle interested.........cooooiiiiiiiiii Continue
Somewhat interested...........cccooeeiiiiiiiiie, Continue
Veryinterested...........oooveeeeiiii, Continue
Extremely interested ............cccooiiiis Continue

[THERE IS NO Q33]

Thinking about the next six months, how likely are you to...? Please use a scale from 1 to

5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, RANDOMIZE LIST

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that

Notat all lIKely.........ccvvveiieeii Continue
Somewhat unlikely.............cocoiiiiiiiiis Continue
Neither likely nor unlikely...............cccovvviiiiennnn. Continue
Somewhat lKely..........covvieiiiii, Continue
Extremely lIKely ......ooooveiie e, Continue

Look for more information on the health benefits of eating healthier meals and

Talk to a friend about the health benefits of eating healthier meals and snacks
Participate in community efforts to reduce obesity

you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST

(@R

OB~ WON -

Strongly disagree...........ccvveeeiiiiii Continue
Somewhat disagree..............oooeeeeiiiiii, Continue
Neither agree nor disagree...........ccccceeviviivvinneennnn, Continue
Somewhat agree..........ccvvvveeiiiiii Continue
Strongly agree.........ovvvvveiiiiiiiie e Continue

| feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese



Q36.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........vvviiiiiiiiiiiii, Continue
2 Somewhat disagree..............oooeeeeeiiiii Continue
3 Neither agree nor disagree............cccccevvvivivieeeennnnnn. Continue
4 Somewhat agree.........cccvvvvvviiiiiiiiii Continue
S Strongly agree.........ovvvveiiiiiii Continue

Eating healthier meals and snacks several times per week would...

A ...make me feel that | was doing something good for my health
B ...give me more energy and stamina
C ...help me prevent weight gain
D ...make life more stressful for me
E ...help me save money
F ... make me feel more comfortable with the way | look
G ...help me lose weight
H ...help me maintain a healthy weight
[Community Attitudes]
Q37.  Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.
1 Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are................... Continue
2 Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically
0111 TSP OPPPPRRRN Continue
3 Obesity is both an individual and community problem that is best solved by people taking

personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to
o o TP PPPPPPPRR Continue
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CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will
be used for analyzing the results of the survey in total. They will not be identified with you

personally.

C1. Has a healthcare professional ever told you that you are overweight or at risk for being

overweight? SINGLE RESPONSE, DO NOT ROTATE

C2. Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

C3.  Whatis your current occupational status? Are you...? Please select the option that best

Y S e Continue
N O e Continue
Don't KNoW / NOLtSUME ...ovveeee e Continue

Y S et Continue
N e Continue
Don't KNOW / MO SUME ...ovveee e Continue

applies to you. SINGLE RESPONSE, DO NOT ROTATE.

= 00O N O~ WN -

0

Employed full time..........ccoooeeeee e, Continue
Employed parttime..........cccoveeeiiiie e, Continue
Unemployed...........oeveeiiiiiiiiiiiiiiiieee e Continue
HOMEMAKET.......ccoiiiiiiiiiiee e, Continue
Student ..o Continue
REUIEd ..vvvieeeii e Continue
Disabled .....cooiiiiiiiiiee Continue
Other (Please specify: ) Continue
Prefer notto answer...........cccooviiiiiiiie e, Continue

C4.  What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

OO A WN

Marmied . ... Continue
Unmarried living with a partner................ccvveeee Continue
DIVOrCEA ...ooveiiie e Continue
WIdOWE ...oeiie e Continue
Separated...........ooovviiiiiii Continue
Single, never been married ...........cccccvvvvviviiirininnn, Continue
Prefer not 10 anSWer............voveviiiiiiieeeieeeee, Continue
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C5.

C6.

C7.

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ................ccccccoevininn, Continue
2 Prefer not to answer [Check BoX]................cccoovvviiiiinnnnnnn. Continue

What is your household’s total income from all sources before taxes? SINGLE
RESPONSE, DO NOT ROTATE

1 UNder $20,000.......ccooeeee e Continue
2 $20,000 10 $29,999 ..., Continue
3 $30,000 10 $39,999 .....oiiiiii e Continue
4 $40,000 10 $49,999 ..o, Continue
5 $50,000 10 $74,999 ... Continue
6 $75,000 10 $99,999 ... it Continue
7 $100,000 10 $199,999 ... .vve i Continue
8 $200,000 OF MOTE........cceeeeeeeeeeeeeeee e Continue
9 Prefer nott0 anSWer.........c.oovvviiiie e, Continue

In the following list of items, please indicate which devices you currently use or own.

MULTIPLE RESPONSE, ROTATE LIST.

1 A desktop COMPULEL.........cuviiiiiiiiiiiiiiieeee e, Continue
A laptop COMPULET.......uiiiiieeiiiii e, Continue

3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone, efc.
.................................................................................... Continue

4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
.................................................................................... Continue

S An iPod or other mp3 player ........cccooooviiiiiiiiiiiiiie e Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: That is the last question. Thank you for your time. Please click “OK” to confirm

your participation.
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Attachment 2i: Screen Captures of Online Survey for Healthy Food for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?

192



{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

F oo S = » | 07 7

= i ] sunEys sithgeiger.oom

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q1_2

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Are you planning o be more physically sctlive within the mext 30 days?

s

Coninue »
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Screenshot - Online Survey Question Q1_3

Voo T = » T - ¥ T
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Are you planning to aat healthier meals and snacks within the next 30 days?

Coninue »
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Screenshot — Online Survey Question Q2
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Screenshot — Online Survey Question Q3

y — - W -0
=
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During the past 12 months, did you iy 1o cut Back on reguiar soft drinks (non-diet) or sthar sugary drinks?

6%
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Screenshot — Online Survey Question Q3_1

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

During the past 12 months, did you {ry 10 Be mone physically active?

s
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Screenshot — Online Survey Question Q3_2

r At = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Uuring the past 12 months, did you Iry (o eal haalthier meals and snacks?

s

Coninue »
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Screenshot — Online Survey Question Q4
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Screenshot — Online Survey Question 4_1
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Screenshot — Online Survey Question Q4_2
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5
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{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9
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Screenshot — Online Survey Question Q10
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{Note to reviewers: At this point, some respondents will be shown a set of ads (TV, radio and/or print) that
correspond to a discrete campaign (randomly chosen). Others will be shown randomly chosen individual ads that
do not correspond to a discrete campaign. After each ad is shown, they will be asked Q12-Q19.}

Screenshot: Initial Screen for Ad Evaluations
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation

- C fi [0 surveys.smithgeigercom
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Screenshot: Ad Survey Question Introduction Page
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Screenshot — Online Survey Question Q12
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Screenshot — Online Survey Question Q13
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Screenshot — Online Survey Question Q14
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Screenshot — Online Survey Question Q15
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Screenshot — Online Survey Question Q16
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Screenshot — Online Survey Question Q17
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VWho would you say this ad is trying 1o reach?
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Screenshot — Online Survey Question Q18
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q18 for the item
“This ad grabbed my attention,” will be shown the question below (Q19). Others will skip to next ad or, if

appropriate, will be shown Q20.}

Screenshot — Online Survey Question Q19

- C fi [0 surveys.smithgeigercom

You mantioned that this ad grabbed your attention. VWhat makes 11 stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: Q20 below will only be shown if respondents have evaluated individual ads that together
comprise a campaign.}

Screenshot — Online Survey Question Q20
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{Note to reviewers: At this point, respondents who were being shown individual
ads corresponding to a discrete campaign, will begin seeing a set of randomly
chosen individual ads (TV, radio, and/or print) that do not correspond to a
campaign. Those who were already being shown individual ads not
corresponding to a campaign, will continue to be shown individual spots. After
each ad is shown, they will be asked Q22-29 (which are the same as Q12-Q19,
presented above). Respondents will then see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30_2.}

Screenshot — Online Survey Question Q30

= i ] sunEys sithgeiger.oom

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30 2.}

Screenshot — Online Survey Question Q30_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3
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Are you planning io eal healthier meals and snacks within the next 30 days?
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Screenshot — Online Survey Question Q31
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32
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Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?
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Screenshot — Online Survey Question Q32_1
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Screenshot — Online Survey Question Q32_2

y — Am R
=

C N [ surveys.emithgeigeroom,surn fearve/bec 141130 ]

Cregrall, on a scala from 110 5 where 1 15 not at all Interasted and 5 s exiramaly intarastad. hovw intarastad
are you in trying 1o eat healthier meals and snacks?

1 a3l 3l 38 mienpidesd
T o o e o b R

Y - Somwrwhiul Pioeited
4 Wiy invieTesied

L. [ abemedy risrertss

229



{Note to reviewers: There is no Q33}

Screenshot — Online Survey Question Q34
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Screenshot — Online Survey Question Q35
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Screenshot — Online Survey Question Q36
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Screenshot — Online Survey Question Q37
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Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1
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Screenshot — Online Survey Question C2

y - .. N
+ ¥ F. 111 5E

N SuPVEyT omithagaiperenm. surs fas

O
m

Has anyone alse in your household been identified by a health care professional as being overweight or at risk
for bedng overwelght?

Consnis »

236



Screenshot — Online Survey Question C3
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Screenshot — Online Survey Question C4
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Screenshot — Online Survey Question C5
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How many children (under age 18) live in your household?
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Screenshot — Online Survey Question C6
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Screenshot — Online Survey Question C7
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Screenshot — Survey End Page
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 2j: Online Survey for Healthy Living
for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to
participate in this online survey, which is being conducted on behalf of the Centers for Disease
Control and Prevention, sometimes referred to as CDC, in Atlanta. The online survey will take
about 22 minutes to complete. In this online survey, you are going to be shown sample
advertisements and asked to share your honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated
with this online survey. Your answers will be kept secure to the extent permitted by law. There will
be no risk to you. You may stop at any time. You will receive your gift, as it is explained in your
online survey invitation, after completing the online survey.

If you have any questions about this online survey or about your rights as an online survey
participant, please email them to StudyInfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per
response, including the time for reviewing instructions, searching existing data sources, gathering
and maintaining the data needed, and completing and reviewing the collection of information. An
agency may not conduct or sponsor, and a person is not required to respond to a collection of
information unless it displays a currently valid OMB control number. Send comments regarding this
burden estimate or any other aspect of this collection of information, including suggestions for
reducing this burden to CDC/ATSDR Information Collection Review Office, 1600 Clifton Road NE,
MS D-74, Atlanta, Georgia 30333; ATTN: PRA (0920-0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within

the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S e, Continue
2 N O e Continue

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N et Continue

Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight....................coo Continue
2 Yes, | plan to try to gain weight.............ccccvvvviiinnn. Continue
3 Yes, | plan to try to maintain my current weight.......... Continue
4 No, | have no plans to do anything about my weight.... ~ Continue
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Q3.

Q3_1.

Q3_2.

Q4.

Q4_1.

Q4_2.

During the past 12 months, did you try to cut back on regular soft drinks (non-diet) or
other sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

During the past 12 months, did you try to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S e, Continue
2 N O e Continue

During the past 12 months, did you try to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e, Continue

In the past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO
NOT ROTATE.

1 LOSE WEIGNE....evviiiiiie e, Continue
2 Gainweight.........oooooii Continue
3 Maintain your current weight...............coovivieieninnnn, Continue

Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.

1 LSS . ettt e, Continue
2 MOTE. e e Continue
3 ADOUt the SAME... ... e Continue

And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO
NOT ROTATE.

1 More healthy..........oooiviiiiii e, Continue
2 Lesshealthy............cooooiiiiiiiii Continue
3 About the SAME ......vvveiiiiiiiiiie e Continue
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Q5.

Q7.

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in...? SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

[CHECK S11. IF $11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]

OB~ WON -

Not at all interested...........cccooeeviiiiiiiii e, Continue
Alittle interested..........ccoooevviiiiiii Continue
Somewhat interested...........ccooovvviiiiiiiiiiii Continue
Veryinterested..........ccoveeeiiiiiii Continue
Extremely interested ............ccccoiiiis Continue

A Cutting back on regular soft drinks (non-diet) or other sugary drinks
B Being more physically active
C Eating healthier meals and snacks

[THERE IS NO Q6]

Thinking about the next six months, how likely are you to...? Please use a scale from 1 to

5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, ROTATE A-C AND D-F.

1 Not atall iKely..........coovvevviiiii, Continue
2 Somewhat unlikely.............ccccceviiiiii, Continue
3 Neither likely nor unlikely...............cccovvviiiiinnnnn. Continue
4 Somewhat lKely..........covvvieiiiii Continue
) Extremely lIKely .......c.ovvvveiiii, Continue
A Look for more information on the health benefits of cutting back on regular soft
drinks (non-diet) or other sugary drinks
B Look for more information on the health benefits of being more physically active
C Look for more information on the health benefits of eating healthier meals and
snacks
D Talk to a friend about the health benefits of cutting back on regular soft drinks
(non-diet) or other sugary drinks
E Talk to a friend about the health benefits of being more physically active
F Talk to a friend about the health benefits of eating healthier meals and snacks

G Participate in community efforts to reduce obesity
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[Self-Efficacy Questions]

Q8.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

B
C
D

1 Strongly disagree..........vvvvvviviiiiiiiiii, Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieee Continue
3 Neither agree nor disagree..........cccoeevvivieeeeiiiiinnnnn, Continue
4 Somewhat agree. .........ccevvieeeiiiiiiie e Continue
S Strongly agree.........ovvvveiiiiiiii Continue

| feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

[Behavioral Beliefs]

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

Q9.

Q9_1.

Strongly disagree...........cooveeeiiiiiiii Continue
Somewhat disagree..............oooeeeeeiiiiii Continue
Neither agree nor disagree............ccccevvvivvrnieennnnnn. Continue
Somewhat agree. .........ocvvvvieeiiiiii Continue
Strongly agree.........coooviiiiiii e Continue

A oODND -~

Eliminating regular soft drinks (non-diet) and other sugary drinks during meals every day

would...

ToOMMmMmOoOO W >

...make me feel that | was doing something good for my health
...make eating meals less enjoyable for me

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make it easier for me to drink milk or water at mealtimes
...help me lose weight

...help me maintain a healthy weight

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cccvveeiiiiiiii Continue
2 Somewhat diSagree..........ooovvvviiiiieeiiiiiie e Continue
3 Neither agree nor disagree.............cccoeeeeeeiiciiinnnnnn Continue
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Q9_2.

4 Somewhat agree. .........ccccvvvvviiiiiiiiiii Continue
S Strongly agree.........ovvvveiiiiiii Continue

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

T OTMMOoOO WX

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cocvveeiiiiiiiii Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiieeee Continue
3 Neither agree nor disagree..........cccoeeevvvieeeeiiiinnnnnn, Continue
4 Somewhat agree..........ccvvvvieeeiiiiiiie Continue
5 Strongly agree.........coooviiiiiiii e Continue

Eating healthier meals and snacks several times per week would...
...make me feel that | was doing something good for my health
... give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way I look

...help me lose weight

...help me maintain a healthy weight

ITIGoOTMmMmMmOoOO >

[Community Attitudes]

Q10.

Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are.................. Continue
Obesity is a community problem that is best solved by people working together

to make it easier for everyone to eat healthy foods and be physically

ACHIVE. e Continue
Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to

o o S PRTPRTRRTP Continue
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CAMPAIGN EVALUATIONS

MOST RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A
DISCRETE CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19.
AFTER THE ENTIRE CAMPAIGN IS SHOWN, ASK Q20.

Q11.  CAMPAIGNSHOWN - CODE, DO NOT DISPLAY, FIRST

SHOW: Now we would like to show you a few different health-related ads, including a television,
print, and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another
community or city, please rate it as if it were an ad from your local community. Also, please note
that the video quality of these ads may vary — please rate them based on the content of the ads,
not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear
the TV and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12.

Q13.

Q14.

Q15.

Q16.

Q17.

If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE.
1 Y S Continue
2 NO . et Continue
Why or why not? OPEN ENDED............ccccooiiiiiiiiiiiis Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S e Continue
2 N0 e Continue
Why or why not? OPEN ENDED............ccccooiiiiiiiiiiiiies Continue

Did you think this ad would be effective to motivate you or someone else to...? SINGLE

RESPONSE GRID FORMAT, RANDOMIZE LIST.

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.

1 Not at all effective..........oeevveeiiiiiie e, Continue
2 Somewhat ineffective.............ooovvvviiiiiiiiiii, Continue
3 Neither effective nor ineffective............c.ccoeeeeiinnnnn. Continue
4 Somewhat effective............cooviviiiiii Continue
5 Extremely effective ..........cccvvvviiiiiiii Continue

A Cut back on regular soft drinks (non-diet) or other sugary drinks
B Be more physically active
C Eat healthier meals and snacks

Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE

RESPONSE, DO NOT ROTATE.
1 Y OU et Continue
2 People [IKe YOU. ........coevvereiieii Continue
3 SOMEONE €IS e, Continue
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Q18.

Q19.

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

Nee—TITomMmmMOO >

Strongly disagree. ..........vvvvviiiiiiiiiiii, Continue
Somewhat disagree..............cooeeeeeiiiiii Continue
Neither agree nor disagree............cccccovviivvrnieennnnn Continue
Somewhat agree.........cccvvvvvviiiiiiiiii Continue
Strongly agree.........ovvvveiiiiiii Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS

BEFORE Q20.

You mentioned that this ad grabbed your attention. What makes it stand out? OPEN

ENDED.....oooeieeeeeeeeei Continue

ad individually — we will not ask you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]

251



Campaign Summary Evaluation

Q20.

Considering the impact of these ads together, please indicate how much you agree or
disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

Mmoo w >

®

—r X &

1 Strongly disagree...........vvvvviviiiiiiiiii, Continue
2 Somewhat disagree..............cooeeeeeiiiiii Continue
3 Neither agree nor disagree............ccccceevvviviinneeennnn, Continue
4 Somewhat agree.........cccvvvvvviiiiiiiii, Continue
S Strongly agree.........ovvvveiiiiii Continue

| trust the information in this set of ads.

This set of ads was convincing.

This set of ads grabbed my attention.

This set of ads told me something | didn’t already know.

THEREISNOE

The message about the health benefits of being more physically active in this set
of ads was persuasive.

The message about the health benefits of eating healthier meals and snacks in
this set of ads was persuasive.

This set of ads gave me good reasons to cut back on regular soft drinks (non-diet)
or other sugary drinks.

This set of ads gave me good reasons to stop drinking regular soft drinks (non-
diet) or other sugary drinks.

This set of ads gave me good reasons to be more physically active.

This set of ads gave me good reasons to eat healthier meals and shacks.

This set of ads gave me good reasons to try to lose weight.
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INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER
EACH AD SHOWN, ASK Q22-Q29.

Q21. ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN

SHOW: We would now like to show you a few more ads and then gather your reactions to them. If
you are watching a television or radio ad, please make sure the volume on your computer is turned
up, so that you may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community, and please rate the ads based on their content, not on the quality of the
video. Please note that we would like your reaction to each ad individually — we are not interested
in comparing any of the ads to one another.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22.

Q23.

Q24.

Q25.

Q26.

Q27.

If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE
1 Y S Continue
2 NO. et Continue
Why or why not? OPEN ENDED............ccccciiiiiiiiiic e Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y St Continue
2 NO. e Continue
Why or why not? OPEN ENDED............ccccooiiiiiiiiie, Continue

Did you think this ad would be effective to motivate you or someone else to...?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.

SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Not at all effective..........coeeeveeiiiiiie e, Continue
2 Somewhat ineffective.............coovvvveiiiiiiiii, Continue
3 Neither effective nor ineffective...............cccoeveeennne. Continue
4 Somewhat effective............cooevviiiiiii Continue
5 Extremely effective ..........cccvvvvvviiiiiii Continue

A Cut back on regular soft drinks (non-diet) or other sugary drinks
B Be more physically active
C Eat healthier meals and snacks

Who would you say this ad is trying to reach? Please check all that apply. SINGLE
RESPONSE, DO NOT ROTATE

1 Y OU. e e, Continue
2 People [IKe YOU. ........couvveriiiiii Continue
3 SOMEONE IS .. e, Continue
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Q28. On ascale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

Strongly disagree. .........ccvvvviviiiiiiiiii Continue
Somewhat disagree..............cooeeeeeiiiiii Continue
Neither agree nor disagree............cccccovviivvrnieennnnn Continue
Somewhat agree.........cccvvvvvviiiiiiiiii Continue
Strongly agree.........ovvvveiiiiiii Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

Nee—TITomMmmMOO >

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER
Q29.

Q29.  You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED. ...ttt Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we are not interested in comparing any of the ads to one another.

255



Summary Evaluation

Q29_1. Considering the impact of these ads together, please indicate how much you agree or
disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

MMoOO >

®

— X &

1 Strongly diSagree...........vvvveieiiiiiiiiii, Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieee Continue
3 Neither agree nor disagree..........cccoeeeeeeeiiiiiiinnnnnne, Continue
4 SOmewhat agree. .........ccvvvieeeiiiiiiie e Continue
S Strongly agree.........oovvveiiiiii Continue

| trust the information in this set of ads.

This set of ads was convincing.

This set of ads grabbed my attention.

This set of ads told me something | didn’t already know.

THEREISNOE

The message about the health benefits of being more physically active in this set
of ads was persuasive.

The message about the health benefits of eating healthier meals and snacks in
this set of ads was persuasive.

This set of ads gave me good reasons to cut back on regular soft drinks (non-diet)
or other sugary drinks.

This set of ads gave me good reasons to stop drinking regular soft drinks (non-
diet) or other sugary drinks.

This set of ads gave me good reasons to be more physically active.

This set of ads gave me good reasons to eat healthier meals and shacks.

This set of ads gave me good reasons to try to lose weight.
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Pre-Post Questions

[Behavioral Intentions]
[CHECK S11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Q30.  Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]

Q30_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S e Continue
2 N e Continue

Q30_2. Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q30_3. Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 NO . e, Continue

Q31.  Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight................ooooeeiiiin Continue
2 Yes, | plan to try to gain weight..................cccoe Continue
3 Yes, | plan to try to maintain my current weight.......... Continue
4 No, | have no plans to do anything about my weight...... Continue

[CHECK S11. IF S11=1 (YES), ASK Q32. OTHERS SKIP TO INSTRUCTIONS BEFORE
Q32_1]
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Q32.  Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely

interested, how interested are you in cutting back on reqular soft drinks (non-diet) or other

sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

[S2 I~ SO RN \ S I

Not at all interested...........c.cooviiiiiiiiiiiieeeen, Continue
Alittle interested.........ccoooiviiiiiiii Continue
Somewhat interested..........c.coooeviiiiiiiiiiiii Continue
Veryinterested...........ovveeeiiiiiii Continue
Extremely interested ..o, Continue

Q32_1 Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to be more physically active? SINGLE

RESPONSE, DO NOT ROTATE.
1 Not at all interested............ccooeeviiiiiiiiiin, Continue
2 Alittle interested..........ccoovevveiiiii Continue
3 Somewhat interested..........ccoooovviiiiiiiiiiiii Continue
4 Very interested..........covveeeiiii Continue
S Extremely interested ..., Continue

Q32_2 Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested,
how interested are you in trying to eat healthier meals and snacks? SINGLE RESPONSE,

DO NOT ROTATE.
1 Not atallinterested.........ccooeeeiii e Continue
2 Alittle interested........ooeveeii Continue
3 Somewhat interested.........cooovviviiiii, Continue
4 Veryinterested...........ovvveeiiiiii, Continue
5 Extremely interested ..., Continue
[THERE IS NO Q33]
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Q34.  Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT ROTATE A-C AND D-F.

1 Notatall liKely.........ccvvveiiiiii Continue
2 Somewhat unlikely............cccooeveii Continue
3 Neither likely nor unlikely............ccoooeviiiiiiiiiinnn.. Continue
4 Somewhat lIKely..........coviiiiiii Continue
5 Extremely [IKelY ......oovvvveeeiiee e, Continue
A Look for more information on the health benefits of cutting back on regular soft
drinks (non-diet) or other sugary drinks
B Look for more information on the health benefits of being more physically active
C Look for more information on the health benefits of eating healthier meals and
snacks
D Talk to a friend about the health benefits of cutting back on regular soft drinks
(non-diet) or other sugary drinks
E Talk to a friend about the health benefits of being more physically active
F Talk to a friend about the health benefits of eating healthier meals and snacks
G Participate in community efforts to reduce obesity
[Self-Efficacy Questions]
Q35. On ascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that

you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

OO

1 Strongly disagree..........ccoveeeiiiiiiiii Continue
2 Somewhat disagree..............coeeeeeiiiiiiiie e Continue
3 Neither agree nor disagree............ccccceevviiiviinnnnnn. Continue
4 Somewhat agree.........cccvvvvviiiiiiiiii Continue
5 Strongly agree........coooeiiiiiiii e Continue

| feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese
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Q36.

Q36_1.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cccceeeeiiiiiiiii Continue
2 Somewhat disagree..............ooooeeiiiiiiiiiiiii Continue
3 Neither agree nor disagree..........cccooeevevieeeeeiiinnnnn, Continue
4 Somewhat agree..........ccovveeeiiiiiiiii Continue
5 Strongly agree........coooeviiiiiii e Continue

Eliminating reqular soft drinks (non-diet) and other sugary drinks during meals every day
would...

...make me feel that | was doing something good for my health
...make eating meals less enjoyable for me

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make it easier for me to drink milk or water at mealtimes
...help me lose weight

...help me maintain a healthy weight

T OTMMmOoOO wW>

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. ~ SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........ccoceeeiiiiiiiiii Continue
2 Somewhat diSagree. .........ocovvvvvvieiiiiiiiiiiieeee, Continue
3 Neither agree nor disagree..........cccoeeevevieeeeeiiinnnnnn, Continue
4 Somewhat agree.........cccvvvveeeiiiiiiiii Continue
5 Strongly agree........coooeeeiiiiiiiiii Continue

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ITIGoOTMmMmMmoOoO >
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Q36_2. On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that

you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........cccoeeviiiiiii Continue
2 Somewhat disagree..............ooooeeiiiiiiiiiiiii Continue
3 Neither agree nor disagree..........cccooevvevieeeeiiiinnnn, Continue
4 Somewhat agree..........ccovveeeiiiiiiiii Continue
5 Strongly agree........coooeviiiiiii e Continue

Eating healthier meals and snacks several times per week would...
...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ITIGoOTMmMmMmoO >

[Community Attitudes]

Qa37.

Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are.................. Continue
Obesity is a community problem that is best solved by people working together

to make it easier for everyone to eat healthy foods and be physically

0111 TSP UPPPPRRRRTI Continue
Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to

o o T PP PPPPPRPRRRRR Continue
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CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will
be used for analyzing the results of the survey in total. They will not be identified with you

C1.

C2.

C3.

C4.

personally.

Has a healthcare professional ever told you that you are overweight or at risk for being

overweight? SINGLE RESPONSE, DO NOT ROTATE

1 Y S
2 N
3 DontKnow /NOtSUME ....coveeee e,

Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

1 Y S,
2 N
3 DontKnow /NOtSUME ....oveeeeeee e,

What is your current occupational status? Are you...? Please select the option that best

applies to you. SINGLE RESPONSE, DO NOT ROTATE.

1 Employed full time...........cooooiiiiiiiee
2 Employed part time............ccvvviviiiiiiiiiiiin
3 Unemployed........covvviiiiiiii
4 HOMEMAKET.......coiiiiiieeieeeiie e
O Student ...
6
7
8
0

Other (Please specify:
10 Prefernotto answer..........ccvvvveeeeiiiiiiiiiieeeeen
What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

Marmied .....ovviii e
Unmarried living with a partner..................ccceee s
DIVOrCEA ...ovviii e
WIdOWE ..o,
Separated...........ooviiiiiiii
Single, never been married ...........cccvvvviviiiiiiiiiiiiieeen,
Prefer nott0 anSWer............evviviiiiii e

OO A WN

Continue
Continue
Continue

Continue
Continue
Continue

Continue
Continue
Continue

Continue
Continue
Continue
Continue
Continue
Continue

Continue
Continue
Continue
Continue
Continue
Continue
Continue
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C5.

C6.

C7.

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ...............cccccceeeeiinininn, Continue
2 Prefer not to answer [Check BoX]................ccoooeiiiiiiiiniinnnn, Continue

What is your household’s total income from all sources before taxes? SINGLE
RESPONSE, DO NOT ROTATE

1 UNder $20,000........cooeee e Continue
2 $20,000 10 $29,999 ....iiiiiii e, Continue
3 $30,000 10 $39,999 .....oiiiiiie e Continue
4 $40,000 10 549,999 ..., Continue
5 $50,000 10 $74,999 ... Continue
6 $75,000 10 $99,999 ... it Continue
7 $100,000 10 $199,999 .....vveiiiee e, Continue
8 $200,000 OF MOTE.......coeeeeeeeee e, Continue
9 Prefer not 1o anSWer.........ccovvviiiiiieie e, Continue

In the following list of items, please indicate which devices you currently use or own.

MULTIPLE RESPONSE, ROTATE LIST.

1 A desktop COMPULET.........ccviiiiiiiiiiiiiiiiieer e Continue
A laptop COMPULET.......vviiiiie e, Continue

3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone, etc.
.................................................................................... Continue

4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
.................................................................................... Continue

S An iPod or other mp3 player ........cccooooeiiiiiiiiiiiiiii e, Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: That is the last question. Thank you for your time. Please click “OK” to confirm

your participation.
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Attachment 2k: Screen Captures of Online Survey for Healthy Living for African American Audiences

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

F oo S = » | 07 7

= i ] sunEys sithgeiger.oom

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q1_2

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Are you planning o be more physically sctlive within the mext 30 days?

s

Coninue »
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Screenshot - Online Survey Question Q1_3

Voo T = » T - ¥ T

= [ | sunveys smithgeiger.com

O
n

Are you planning to aat healthier meals and snacks within the next 30 days?

Coninue »
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Screenshot — Online Survey Question Q2

y — Am R
=

C N [ surveys.emithgeigeroom,surn fearve/bec 141130 ]

Are you planning (o do somelning aboul your waighl within the next 30 days?y

Vs, | plan o iy i iae we

| pia: AT L
s, | plan W iy 0 ggen weegnt
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Screenshot — Online Survey Question Q3

y — - W -0
=

C N [ surveys.emithgeigeroom,surn frervebec 141130 O

During the past 12 months, did you iy 1o cut Back on reguiar soft drinks (non-diet) or sthar sugary drinks?

6%
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Screenshot — Online Survey Question Q3_1

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

During the past 12 months, did you {ry 10 Be mone physically active?

s
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Screenshot — Online Survey Question Q3_2

r At = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Uuring the past 12 months, did you Iry (o eal haalthier meals and snacks?

s

Coninue »
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Screenshot — Online Survey Question Q4

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

In thie past year, have you tred 1o 9o any of the fallowing ™

Lo weighi
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Screenshot — Online Survey Question 4_1

y .. N

= [ | sunveys smithgeiger.com

O
n

Compared to a year ago, do you weigh...?

LS

ADGUE T Yl

274



Screenshot — Online Survey Question Q4_2

- C A [ surveyscmithgeiger.com

O
n

And compared 10 a year ago, would you say that you are...7

W neaiTy
e P

Ao ot ST
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5

= i ] sunEys sithgeiger.oom
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{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9
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Screenshot — Online Survey Question Q9_1
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Screenshot — Online Survey Question 9_2

y .. N

. C N O sunveyssmithgeiger.comysuneeyseffoene bec 141 206 =

3%,
On a scale from 10 5, where 1 indicates that you strengly disagree and S indicates that you strongly agree.
p|ﬂl5-E' indicate how much You agrea or Iﬂiﬁﬂg re@ with each of these statemenis,

Eating healthiar maals and snacks savaral timeas par waak would..
Eencly Sarmaewioar! Mear aorea Sormew i SEohcly
LEE S = e fild debadyrid Foet ] ikl g
1 i} 1 i -

migid e M0 T | w e doeng S3merang pood i my neaie
mapD el DRGNS Wl apit gan

maain B g STesaAs tor ma

maf kD Pl S3 Py

mLgif e e e COmAabin Wil The Wy |0

mapD el TLRENEIES 3 DT webgnt

W ITHE O ENTY B7D FaTeng

maphey rra B weta

281



Screenshot — Online Survey Question Q10
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{Note to reviewers: At this point, some respondents will be shown a set of ads (TV, radio and/or print) that
correspond to a discrete campaign (randomly chosen). Others will be shown randomly chosen individual ads that
do not correspond to a discrete campaign. After each ad is shown, they will be asked Q12-Q19.}

Screenshot: Initial Screen for Ad Evaluations
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation

- C fi [0 surveys.smithgeigercom

284



Screenshot: Ad Survey Question Introduction Page

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur erve/bec/ 141131 —

Plsase answer tha following quisions aboul th ad you st viewed

285



Screenshot — Online Survey Question Q12
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Screenshot — Online Survey Question Q13
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Screenshot — Online Survey Question Q14
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Screenshot — Online Survey Question Q15
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Screenshot — Online Survey Question Q16
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Screenshot — Online Survey Question Q17

r At = ARth e - T x
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VWho would you say this ad is trying 1o reach?
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Screenshot — Online Survey Question Q18
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q18 for the item
“This ad grabbed my attention,” will be shown the question below (Q19). Others will skip to next ad or, if

appropriate, will be shown Q20.}

Screenshot — Online Survey Question Q19

- C fi [0 surveys.smithgeigercom

You mantioned that this ad grabbed your attention. VWhat makes 11 stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: Q20 below will only be shown if respondents have evaluated individual ads that together

comprise a campaign.}

Screenshot — Online Survey Question Q20
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{Note to reviewers: At this point, respondents who were being shown individual
ads corresponding to a discrete campaign, will begin seeing a set of randomly
chosen individual ads (TV, radio, and/or print) that do not correspond to a
campaign. Those who were already being shown individual ads not
corresponding to a campaign, will continue to be shown individual spots. After
each ad is shown, they will be asked Q22-29 (which are the same as Q12-Q19,
presented above). Respondents will then see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30_2.}

Screenshot — Online Survey Question Q30

= i ] sunEys sithgeiger.oom

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30 2.}

Screenshot — Online Survey Question Q30_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3

r Sy = ARth e - T x
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Are you planning io eal healthier meals and snacks within the next 30 days?

s
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Screenshot — Online Survey Question Q31

y — Am R
=

C N [ surveys.emithgeigeroom,surn fearve/bec 141130 ]

Are you planning fo do somathing about your waight within the next 30 days?
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32

" Wntir = O X

Ty =

- C fi [0 surveys.smithgeigercom

Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?
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Screenshot — Online Survey Question Q32_1
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Ovarall, on a scale from 110 5, whare 1 ks not at all interested and 5 is axtremely interasted, how interestad
are you in frying to be more physically active?
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Sgrrramartul] e evied
£ = Ny a0

P L T e e ]

303



Screenshot — Online Survey Question Q32_2

y — Am R
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Cregrall, on a scala from 110 5 where 1 15 not at all Interasted and 5 s exiramaly intarastad. hovw intarastad
are you in trying 1o eat healthier meals and snacks?
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{Note to reviewers: There is no Q33}

Screenshot — Online Survey Question Q34

Voo T - » | -

= C # [ surveyssmithgeiger.oomysurvey selfsere/bec 141206 e

Thinking abaut the nect i months, how likely are you ta...?
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Screenshot — Online Survey Question Q35
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On a scale from 1 o 5. where 1 indicates that you sirongly disagres and 5 indicates that you strongly agres,
please indicate how much you agree of disagree with each of these statements.
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Screenshot — Online Survey Question Q36
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On a scale from 1 to 5, whare 1 indicates that you strongly disagres and 5 indicates that you sirongly agres,
P|EH!H Indicate how much ':,'EHJ agrea ar -H|5-BEI"EE with each of these statements,
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Screenshot — Online Survey Question Q36_1

y .. N
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On a scale from 110 5, whera 1 indicates that you strangly disagree and S indicates that you strongly agree.
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Screenshot — Online Survey Question Q36_2
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On a scale from 110 5, whera 1 indicates that you strangly disagree and S indicates that you strongly agree.

please indicate how much you agres or Iﬂiﬂﬂg ree with each of these statemeanis.
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Screenshot — Online Survey Question Q37
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Which of the falloving statarnants bast dascribas how you think the probiam of obesity should Ba salved in
YOIT ESmmunity?
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Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1

y — Am R
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Has a healthcars professional ever told You that you are ovenyasght or at nsk Tor being overwelght?

Tl
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Screenshot — Online Survey Question C2
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Has anyone alse in your household been identified by a health care professional as being overweight or at risk
for bedng overwelght?

Consnis »
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Screenshot — Online Survey Question C3
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Vhat is your currant Sccupational status? Are you..?
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Screenshot — Online Survey Question C4
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Screenshot — Online Survey Question C5
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How many children (under age 18) live in your household?
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Screenshot — Online Survey Question C6
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VWhat is your household's tofal income from all sources befora taxes?
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Screenshot — Online Survey Question C7
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In the followang list of ems. please indicate which davices you currently use ar own
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Screenshot — Survey End Page
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