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Target
Audience: Target
African Audience:
Campaign American (from Hispanic (from
Shaded Community State Ad Title Medium Link Language Image/Script CHMC) CHMC)

Community Health Media Center — Testing Educational Campaign Materials with African American and Hispanic Audiences

Attachment 3a: CHMC Ads for Hispanic Audiences (English-speaking)
Healthy Drinks: 14

Print: 6, TV: 7, Radio: 1

VO: YOU DO SO MANY THINGS TO
PROTECT YOUR KIDS.

VO: BUT YOU MAY NEVER HAVE

Boston Public http://nccd.cdc.gov/CHMC/ REALIZED ONE OF THE THINGS THAT
Health Protection Apps/searchdetails.aspx?Ca CAN HURT THEM.
Commission [MA Radio Radio 30 Sec |taloglD=2048 English Yes Yes

Boston Public http://nccd.cdc.gov/CHMC/

Health Protection Apps/searchdetails.aspx?Ca

Commission |MA Television TV 30 Sec taloglD=2055 English Yes Yes
Boston Public Protection- http://nccd.cdc.gov/CHMC/

Health Babygate- Apps/searchdetails.aspx?Ca m - =

Commission |MA Unhealthy Drink [Print taloglD=2054 English e Yes Yes




Target

Audience: Target
African Audience:
Campaign American (from Hispanic (from
Shaded Community State Ad Title Language Image/Script CHMC) CHMC)
Los Angeles
County Choose Health http://nccd.cdc.gov/CHMC/
Department of LA: Unhealthy Apps/searchdetails.aspx?Ca E— :
HE-6 Public Health |CA Drink TV 30 Sec taloglD=2196 English e Yes Yes
Los Angeles
County Choose Health http://nccd.cdc.gov/CHMC/
Department of LA: Unhealthy Apps/searchdetails.aspx?Ca
HE-7 Public Health |CA Drink Print talogID=2200 English Yes Yes
Santa Clara
County Public ReThinkYourDri http://nccd.cdc.gov/CHMC/
Health nk: Drowning Apps/searchdetails.aspx?Ca
HE-16 Department |CA English Print taloglD=2427 English Yes Yes
Cut Back on
Tri-County Unhealthy http://nccd.cdc.gov/CHMC/
Health Drinks:Televisio Apps/searchdetails.aspx?Ca
HE-17 Department |CO n Eng TV 30 Sec taloglD=2249 English No Yes




Campaign

Shaded

Target

Audience: Target
African Audience:
American (from Hispanic (from
Community State Ad Title Language Image/Script CHMC) CHMC)
New York City
Department of Drinking
Health and Yourself Sick: http://nccd.cdc.gov/CHMC/ General General
Mental Adult Apps/searchdetails.aspx?Ca audiences and | audiences and
Hygiene NY Male_Diabetes [Print taloglD=2558 English adults adults
}F
New York City "
Department of RS VO POURING DN TRE POUNDS?
Health and http://nccd.cdc.gov/CHMC/ .1;'!‘.:"_".'!':."3..'?..-_
Mental Apps/searchdetails.aspx?Ca _
Hygiene NY Day :30 English [TV 30 Sec taloglD=2097 English Yes Yes
= r Eu w-lth
Wi L
New York City T — Wuh -'\;
Department of o ,.f i
Health and http://nccd.cdc.gov/CHMC/ Uheax —
Mental Apps/searchdetails.aspx?Ca i fw T
Hygiene NY Man Walking TV 45 Sec taloglD=2089 English Yes Yes
A SIP IN THE
RIGHT DIRECTION
New York City ﬁ' = =
Department of Drinking ! -ma
Health and Yourself Sick: http://nccd.cdc.gov/CHMC/ General General
Mental Sip In The Right Apps/searchdetails.aspx?Ca m audiences and | audiences and
Hygiene NY Direction Print taloglD=2564 English - a TR - adults adults




Campaign

Shaded Community

New York City
Department of

State

Ad Title

Pouring on the
Pounds: Are You

Language

Image/Script

Target
Audience:
African

Target
Audience:
American (from Hispanic (from

CHMC) CHM(C)

Miami-Dade
County Health
Department

FL

Make Healthy
Happen Miami:
Imagine What
We Can
Do_Bikes

Print

Physical Activity: 10

Print: 7, TV: 1, Radio: 2

http://nccd.cdc.gov/CHMC/
Apps/searchdetails.aspx?Ca
taloglD=2322

English

Health and Drinking http://nccd.cdc.gov/CHMC/

Mental Calories? Apps/searchdetails.aspx?Ca

Hygiene NY English :30 TV 30 Sec taloglD=2420 English Yes Yes
Find Your

San Antonio Balance - Dose

Metropolitan of Reality: http://nccd.cdc.gov/CHMC/

Health Diabetes - Apps/searchdetails.aspx?Ca

HE-14 District TX Television TV 30 Sec taloglD=2259 English Yes Yes

Find Your

San Antonio Balance-

Metropolitan Drinking http://nccd.cdc.gov/CHMC/

Health Fountain- Apps/searchdetails.aspx?Ca e

District Healthy Drink  [Print taloglD=2247 English

Yes Yes




Campaign
Shaded

Community

State

Ad Title

Language

Image/Script

Target
Audience:

Target
African Audience:

American (from Hispanic (from
CHMC) CHM(C)

(o =
EALTHY ===
Make Healthy H
Miami-Dade Happen Miami: http://nccd.cdc.gov/CHMC/ ﬂ
County Health Safe Walkways Apps/searchdetails.aspx?Ca _
Department |FL and Bike Paths |Print taloglD=2326 English Yes Yes
Make Healthy
Miami-Dade Happen Miami: http://nccd.cdc.gov/CHMC/
County Health Active Apps/searchdetails.aspx?Ca
Department  [FL Transportation [TV 30 Sec taloglD=2347 English Yes Yes
Centers for CDC National
Disease Prevention
Control and Media Initiative: http://nccd.cdc.gov/CHMC/
Prevention Playing Apps/searchdetails.aspx?Ca
HE-26 (CDC) N/A Basketball Print taloglD=2177 English No Yes
Safer Streets (30-second PSA)
(Music plays throughout)
Narrator: Chicagoans deserve to
City of Chicago live, work, learn and play in healthy
Chicago/Childr Deserves- http://nccd.cdc.gov/CHMC/ environments. We deserve
en's Memorial Healthy Places- Apps/searchdetails.aspx?Ca healthier, people friendly streets for
HE-29 Hospital IL Safer Streets  [Radio 30 Sec |talogID=2207 English safe walking and biking. So the City Yes Yes




Target

Audience: Target
African Audience:
Campaign American (from Hispanic (from
Shaded Community State Ad Title Language Image/Script CHMC) CHMC)
= »
My Healthy- ?';E_;ﬁ’éhm'n i
Pima County Physical Activity-| http://nccd.cdc.gov/CHMC/ =5
Health Solutions that Apps/searchdetails.aspx?Ca
Department |AZ Move Print taloglD=2139 English No Yes
MALE: | TOLD MY SON MARCUS TO
PREPARE FOR AN OPPONENT LIKE
HES NEVER SEEN
AND HE SAID WHO?
Pima County My Healthy- http://nccd.cdc.gov/CHMC/
Health Small Changes- Apps/searchdetails.aspx?Ca TO WHICH | ANSWEREDME.
Department [AZ Basketball Radio 30 Sec [taloglD=2149 English No Yes
Centers for
Disease
Control and Our Community http://nccd.cdc.gov/CHMC/
Prevention Deserves: Jungle Apps/searchdetails.aspx?Ca
HE-27 (CDC) N/A Gym Boys Print taloglD=2464 English No Yes
Centers for
Disease
Control and Our Community http://nccd.cdc.gov/chmc/ =
Prevention Deserves: Safer Apps/searchdetails.aspx?Ca
HE-28 (CDC) N/A Streets Print talogID=2467#text English Yes Yes




Campaign
Shaded

Community

San Antonio
Metropolitan
Health District

State

Ad Title

Find Your
Balance -
Walking -
Physical Activity

Print

http://nccd.cdc.gov/CHMC/
Apps/searchdetails.aspx?Ca
taloglD=2245

Healthy Food: 7

Print: 5, TV: 1, Radio 1

Language

English

Target
Audience:

Target
African Audience:
American (from Hispanic (from

Image/Script CHMC) CHMC)

HEALTHT it s
Make Healthy
Miami-Dade Happen Miami: http://nccd.cdc.gov/CHMC/
County Health Healthy Vending Apps/searchdetails.aspx?Ca| |  [ea———
Department |FL Machines Print taloglD=2324 English Yes Yes
Make Healthy
Miami-Dade Happen Miami: http://nccd.cdc.gov/CHMC/
County Health Healthy Vending Apps/searchdetails.aspx?Ca
HE-22 Department  [FL Options TV 30 Sec taloglD=2364 English Yes Yes
Centers for
Disease Our Community
Control and Deserves: http://nccd.cdc.gov/chmc/
Prevention Family at Apps/searchdetails.aspx?Ca
HE-18 (CDC) N/A Market Print taloglD=2465 English Yes Yes




Target

Audience: Target
African Audience:
Campaign American (from Hispanic (from
Shaded Community State Ad Title Language Image/Script CHMC() CHMC)
Food Options (30-second PSA)
(Music plays throughout)
Narrator: Chicagoans deserve to
City of Chicago live, work, learn and play in healthy
Chicago/Childr Deserves- http://nced.cdc.gov/CHMC/ environments. We deserve better
en's Memorial Healthy Places- Apps/searchdetails.aspx?Ca food options that consist of fresh
HE-19 Hospital IL Food Options  [Radio 30 Sec |taloglD=2206 English fruits and vegetables, and lots of Yes Yes
’E'LT;.Z“LZ‘LEE;'?‘;TEH
My Healthy- ¥
Pima County Healthy Choices- http://nccd.cdc.gov/CHMC/ —r
Health Community Apps/searchdetails.aspx?Ca
HE-23 Department [AZ Nutrition Print taloglD=2135 English No Yes
My Healthy-
Pima County Small Changes- http://nccd.cdc.gov/CHMC/
Health Outdoor Apps/searchdetails.aspx?Ca
HE-24 Department |AZ Cooking Print taloglD=2131 English No Yes
Find Your
San Antonio Balance-Viva http://nccd.cdc.gov/CHMC/
Metropolitan Veggies- Apps/searchdetails.aspx?Ca
HE-25 Health District [TX Nutrition Print taloglD=2266 English Yes Yes




HE-40

Campaign

Shaded

Community

Ad Title

Link

Healthy Living: 10

Print: 5, TV: 3, Radio: 2

Language

Image/Script

Audience:

Target
Target

African Audience:

American (from Hispanic (from

CHMC) CHMC)

TEEN: OBESITY IS AN EPIDEMIC
THAT THREATENS ALL OF US.
UNHEALTHY FOOD IS
Pima County My Healthy- http://nccd.cdc.gov/CHMC/ EVERYWHEREON EVERY CORNER.
Health Healthy Choices- Apps/searchdetails.aspx?Ca
Department [AZ Food Desert Radio 30 Sec [taloglD=2150 English ANEIGHBORHOOD No Yes
My Healthy-
Pima County Healthy Food- http://nccd.cdc.gov/CHMC/
Health Grapes Apps/searchdetails.aspx?Ca
Department |AZ Basketball Print taloglD=2128 English No Yes
Pima County My Healthy- http://nccd.cdc.gov/CHMC/
Health Physical Activity-| Apps/searchdetails.aspx?Ca
Department [AZ Soccer Print taloglD=2133 English No Yes
L
Pima County My Healthy- http://nccd.cdc.gov/CHMC/
Health Small Changes- Apps/searchdetails.aspx?Ca
Department |AZ Walking Print taloglD=2132 English No Yes




Target

Audience: Target
African Audience:
Campaign American (from Hispanic (from
Shaded Community State Ad Title Language Image/Script CHMC) CHMC)
This Is My
Pima County Healthy- Active http://nccd.cdc.gov/CHMC/
Health Living Lifestyle: Apps/searchdetails.aspx?Ca
Department |AZ Television TV 30 Sec taloglD=2214 English No Yes
Miami-Dade Make Healthy http://nccd.cdc.gov/CHMC/
County Health Happen Miami: Apps/searchdetails.aspx?Ca
HE-35 Department |FL Parks TV 30 Sec talogID=2363 English == Yes Yes
Narrator: Michelle always wanted to
be a mother. And when that day
Centers for came, she did everything she could
Disease to protect her son.
Control and Our Community http://apps.nccd.cdc.gov/c Michelle: No trading lunches at
Prevention Deserves: hmc/Apps/searchdetails.as school today A.J.
HE-36 (CDC) N/A Michelle Radio 30 Sec |px?CataloglD=2482 English Narrator: She volunteered as a room Yes Yes
Public Health - Let's Do This http://nccd.cdc.gov/CHMC/
Seattle & King King County Apps/searchdetails.aspx?Ca
HE-43 County WA Television TV 30s taloglD=2349 English Yes Yes
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Campaign
Shaded

Community

San Antonio
Metropolitan
Health

State

Ad Title

Find Your
Balance-More
Sweet MomentsH

http://nccd.cdc.gov/CHMC/
Apps/searchdetails.aspx?Ca

Language

Image/Script

Target
Audience: Target
African Audience:
American (from Hispanic (from
CHMC) CHMC)

HE-44 District TX Nutrition Print taloglD=2272 English Yes Yes
Los Angeles Choose Health
County LA: Choose Less- http://nccd.cdc.gov/chmc/
Department of Weigh Less: Apps/searchdetails.aspx?Ca

HE-45 Public Health [CA Cheeseburger |Print taloglD=2500 English No Yes
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 3b: Online Eligibility Screener
for Hispanic Audiences (English-speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

SA.  Thank you for taking the time to Gracias por tomarse el tiempo de participar en
complete this survey. Please esta encuesta. Indique a continuacion si prefiere
indicate below if you would prefer to completar la encuesta en inglés o en espafiol.
take the survey in English or in
Spanish.

1 English (Inglés)
2 Spanish (Espafiol)

IF RESPONSE 2, SEND RESPONDENT TO HISPANIC-SPANISH SURVEY SCREENER. IF
RESPONSE 1, CONTINUE TO SB IN ENGLISH]

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to be approximately 3 minutes per
response, including the time for reviewing instructions, searching existing data sources, gathering and
maintaining the data needed, and completing and reviewing the collection of information. An agency may
not conduct or sponsor, and a person is not required to respond to a collection of information unless it
displays a currently valid OMB control number. Send comments regarding this burden estimate or any
other aspect of this collection of information, including suggestions for reducing this burden to CDC/ATSDR
Information Collection Review Office, 1600 Clifton Road NE, MS D-74, Atlanta, Georgia 30333; ATTN: PRA
(0920-0572).

Notificacion al participante sobre el estimado de carga

Se estima que el tiempo de reporte publico para esta recopilacién de informacién es un promedio de 3
minutos por respuesta, incluyendo el tiempo para revisar las instrucciones, investigar las fuentes de datos
existentes, recopilar y mantener los datos necesarios, completar y revisar la recopilacién de informacion.
Una agencia no puede realizar ni patrocinar, y no se requiere de ninguna persona que responda a ninguna
recopilacion de informacién, a menos que muestre un nimero de control actualmente valido de la Oficina
de Administracion y Presupuesto (OMB por sus siglas en inglés). Envie los comentarios sobre el estimado
de esta carga o sobre cualquier otro aspecto de esta recopilacion de informacion, incluyendo sugerencias
para reducir este tiempo, a: CDC/ATSDR, Information Collection Review Office, 1600 Clifton Road NE, MS
D-74, Atlanta, GA 30333, ATTN: PRA (0920-0572).
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SB.

SC.

SD.

~NOoO OB~ WD —

~NOoO O~ WD —

N —

Which language are you most comfortable speaking with your friends and family?

English always

English mostly

A little more in English

About the same amount in English and Spanish
A little more in Spanish

Spanish mostly

Spanish always

In what language do you prefer to watch, read, and listen to media (such as TV or radio)?

English always

English mostly

A little more in English

About the same amount in English and Spanish
A little more in Spanish

Spanish mostly

Spanish always

IF RESPONSES 4-7 IN SC (CONSUMING MEDIA IN SPANISH), ASK SD. OTHERS SKIP
TO ENGLISH SCREENER INTRODUCTION.

You mentioned that you watch, read, or listen to media (such as TV or radio) in Spanish, at
least sometimes. We are looking for respondents who are comfortable taking this survey in
Spanish. Are you willing to take the survey in Spanish?

Yes, I'll take it in Spanish
No thank you, | prefer to take it in English

IF RESPONSE 1, SEND RESPONDENT TO HISPANIC-SPANISH SCREENER (STARTING
AT INTRODUCTION). IF RESPONSE 2, CONTINUE TO ENGLISH SCREENER
INTRODUCTION.

Introduction

SHOW: About this screener: Thank you for your interest in participating in this survey about health
information. Your participation in this survey is completely voluntary. The screener will take approximately
3 minutes to complete. If you qualify to participate, the online survey will take approximately 22 minutes of
your time. In this online survey, you are going to be shown sample advertisements and asked to share your
honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated with this
online survey. Your answers will be kept secure to the extent permitted by law. There will be no risk to you.

13



You may stop at any time. You will receive your gift, as it is explained in your online survey invitation, after
completing the online survey.

If you have any questions about this online survey or about your rights as an online survey participant,
please email them to Studylnfo@fhi360.org.

By clicking '‘Continue,' | am agreeing to the above project description.

GENERAL SCREEN OUT MESSAGE UNLESS OTHERWISE NOTED: Thank you for answering these
questions. Unfortunately, your responses indicate that you did not qualify for this particular online survey,
or that we have already reached our required quota of responses from participants similar to you. We
appreciate your enthusiasm for our online survey and hope you will join us on future online surveys!

Screening Criteria

S1.

S2.

S3.

CONOO T A~ WN -

What is your gender?
MaIE .. Continue

FEMAIE. ... e Continue
[Recruit Approximately 50% Male and 50% Female]

In what year were you born?

Record year of birth: [4-DIGIT NUMERIC RESPONSE].............cccvvvve.... Continue
[Terminate if not age 25 to 64]

DOt KNOW/NOE SUME......coiiiiiiee et Terminate

Prefer NOt 10 ANSWET.........vve e Terminate

What is the highest level of education you have completed?

Grade SCNOOL. ...ttt Continue
Less than high school graduate/some high school..................coocviiiiinnnnns Continue
High school graduate or completed GED ............cccvvvvvvviiiiiii Continue
Some college or technical SChOOI .............cooiuiiiiiiiiiiiii e, Continue
Received four-year college degree............oovviiiiiiiiiiiiiiiiiiiieeeie Continue
Some post graduate StUdIes..............oooeiiiiiiiiiiii Continue
Received advanced degree. ..........uuvveriiriiiiiiiiiiiiiieeeeeeee e Continue
OtNer: Continue

14



S4.

Gl B~ WON -

S4-A.

Please indicate your race or ethnic background. Are you....?

SELECT ONE

Ethnicity
Hispanic or Latino...........oooiiiiiiiiii e Continue
Not HiSpanic Or Latin.........coooveieiiiiiiiiie e Continue

SELECT ONE OR MORE

Race:
VNI e e, Continue
Black or African AMEICAN. .. .. cee e Continue
American Indian or Alaska NatiVe..........oouvve i, Continue
Native Hawaiian or Other Pacific ISlander.............coooeeveieiee e Continue
A AN e Continue

IF NOT RESPONSE 1IN ETHNICITY (HISPANIC OR LATINO), SCREEN OUT.

You mentioned that you are Hispanic or Latino. What country or countries are you and your

family originally from, before coming to the United States? You may choose as many as
apply. MULTIPLE RESPONSES ALLOWED, DO NOT ROTATE.

Argentina
Bolivia
Chile
Colombia
Costa Rica
Cuba
Dominican Republic
Ecuador

9 El Salvador
10 Guatemala
11 Honduras
12 Mexico

13 Nicaragua
14 Panama
15 Paraguay
16 Peru

17 Puerto Rico
18 Spain

19 Uruguay
20 Venezuela
21 Other (Specify: )

CONO OV~ WDN —
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S5.

In what state, city, and zip code do you currently live?

1 State: DROPDOWN LIST OF STATE CODES, ALPHABETIC CODED 1-50....  Continue
City: OPEN ENDED.......coiiiiiiiiiiiiii e Continue

3 Zip code: NUMERIC FIELD WITH FIVE DIGIT ZIP ENTRY. .......cccvvvvneen. Continue
S6. Do you, or does any member of your household or immediate family work:

1 For a market research company ............ccccvvieiiiiiiiiiiii e Terminate

2 For an advertising agency or public relations firm ..............cccccvvviiiiiiinnnnnn. Terminate

3 For the media (TV/radio/newspapers/magazines) ............ccc.eevevveeereeeeeennnnn. Continue

4 As a healthcare professional (doctor, nurse, pharmacist, dietician, etc.) ........ Continue

5 NONe 0f the @DOVE........coiiiiiiiiiiiiice e Continue
S6_1. As a part of your job, are you physically active for a total of at least 30 minutes per work day?

wn
®

S9.

(Add up all the time you spend in any kind of physical activity that increases your heart rate and

makes you breathe hard.)

THERE IS NO S7.

About how often do you use the Internet?

Several times @ day..........oveviiiiiiiie s
ADOUL ONCE @ AY.....vveiiie et
3-5dAYS @ WEEK......eeviiiieiiiiiii e
1-2.dAYS @ WEEK.....oiiiiiiiiiiieii e e
EVery few WEEKS.......cooiiiiiiiiii
LSS OftEN L.

CONO O hR~LWDND -

About how much do you weigh without shoes?

pounds (or KILOS) e e
8 DONTKNOW / INOt SUME. ..t
9 Prefer NOt 10 @NSWEr oo

Continue
Continue

Continue
Continue
Continue
Continue
Continue
Continue
Terminate
Continue

Continue
Terminate
Terminate
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510.

We would like to know approximately how tall you are, without shoes. Are you more comfortable
answering in feet/inches or in meters/centimeters?

T FEBHINCNES oo Continue
2 MeterS/CeNtMEIErS. e e Continue
S10-A. About how tall are you without shoes?
feet and inches (or meter[s] and centimeters).......... Continue
8 DONTKNOW I INOE SUIE. ...t Terminate
O Prefer N0t 10 ANSWET o Terminate

S10_1.

S11.

S11_1.

1

CODING, DO NOT DISPLAY — CALCULATE BMI BASED ON S9/510

CALCULATING BMI (FROM CDC WEBSITE)
FORMULA: [WEIGHT (LB) / [HEIGHT (IN)J2 X 703
Calculate BMI by dividing weight in pounds (Ibs) by height in inches (in) squared and multiplying by
a conversion factor of 703.
Example: Weight = 150 Ibs, Height = 5'5" (65")
Calculation: [150 + (65)?] x 703 = 24.96

IF BMI IS LESS THAN 18.5, CODE S10_1 AS 1 (UNDERWEIGHT). IF BMI IS AT LEAST 18.5
BUT LESS THAN 25, CODE 10_1 AS 2 (NORMAL). IF BMI IS AT LEAST 25 BUT LESS THAN 30,
CODE 10_1 AS 3 (OVERWEIGHT). IF BMI IS 30 OR ABOVE, CODE 10_1 AS 4 (OBESE).

UNDERWEIGHT
NORMAL
OVERWEIGHT
OBESE

oo -

During the past 7 days, did you drink any regular soft drinks (non-diet) or other sugary drinks — for
example, regular pop or soda (non-diet), sugary sports drinks and energy drinks, and fruit flavored
drinks (not counting 100% fruit juice)?

Y S e Continue
N O et Continue

[IF S11 =2 (NO), SKIP TO S12. OTHERS CONTINUE TO $11_1]

During the past 7 days, on how many days would you say you drank any regular soft drinks (non-
diet) or other sugary drinks?

Enter number of days: [Numeric Response: 1-7] ..............ccooooiiiiiiiiiiiiiee Continue

17



S11_2. On [IF S11_1=1, INSERT “that day” IF S11_1>1, INSERT “those ___[INSERT S11_1
RESPONSE]_ days”] when you drank at least one regular soft drink (non-diet) or other sugary
drink, about how many did you drink [IF S11_1>1, INSERT “ on average”]?

1 Enter number of drinks: [Numeric Response: 1-100]..............ccccvvvvvvviinnnnnnn. Continue
S12.  During the past 7 days, did you spend time doing any kind of physical activity that increased your
heart rate and made you breathe hard some of the time?

L Y O e Continue
2 N O Continue

[IF S12 =2 (NO), SKIP TO S13. OTHERS CONTINUE TO $12_1]

S12_1. During the past 7 days, on how many days would you say you spent time doing any kind of
physical activity that increased your heart rate and made you breathe hard some of the time?
NUMERIC RESPONSE 1-7.

1 Enter number of days: [Numeric Response: 1-7] ................ccccciiiiiiiiiiiinn, Continue
S$12_2. On[IF S12_1=1, INSERT “that day” IF S12_1>1, INSERT “those ___[INSERT S12_1
RESPONSE]_ days”] when you spent time doing any kind of physical activity that increased your

heart rate and made you breathe hard some of the time, about how many minutes were you
physically active [IF S12_1>1, INSERT “on average”]?

1 Enter number of minutes: [Numeric Response: 0-1000].............................. Continue

S13.  On average, about how many meals and snacks do you eat in a typical day?

1 number of meals [Numeric Response: 0-10]......................oo oo, Continue
number of snacks [Numeric Response: 0-10]...............ccccceeeeeiiniiinnn, Continue

S13_1. During the past 7 days, on how many days would you say you ate healthy meals or snacks?
NUMERIC RESPONSE 0-7.

1 Enter number of days: [Numeric Response: 0-7] ............cccccceeeieiiiiiiiiinn, Continue

[IF S13_1=0, SKIP TO INSTRUCTIONS BEFORE Q1. OTHERS CONTINUE TO S13_2]

S13_2. On[IF S13_1=1, INSERT “that day” IF S13_1>1, INSERT “those ___[INSERT S13_1
RESPONSE]_ days”] when you ate healthy meals or snacks, about how many healthy meals
and snacks did you eat [IF S13_1>1, INSERT “ on average”]?

1 number of meals [Numeric Response: 1-10]..............cccoooviiiiieinniinnnn. Continue
2 number of snacks [Numeric Response: 1-10].............ccccooviiiiiiennninnne Continue
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Attachment 3c: Online Eligibility Screener for Hispanic Audiences (English-Speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Screener Question SA
gy =

o 2 1 swrveyramithgeiger.comm/survey fselfverse Bec/ 14 1060

Far= fupgrewved

Crisalas Dida Z2IWITID

Thank you for taking the time 1o complete this survey. Pleases indicate below if you would prefer 1o take the
survey In English or in Spanish.

Gracias por tomarse el tlempo de parlicipar en esta encuesta. Indique a continuacion si prefiere completar la
encuasta en inglés o en espafial

Lrsghenss jbmagley

Hpasiih (B e fiod

Fullic Reporing Dwerden Statsmeni

Puibhe fepoitrg Durden of e collecbon of formaban i catmated 1o e approximately 3 manules e Pes e rec el e trne Tor
FE AT IS inactons, seanching eamsbing doby sources, gaihenng and maenipeneng tree dats nesced, snd) Coempldetng sned) reveeweng e
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Screenshot — Online Screener Question SB
oy =

= C [ swerveyssmithgeiger.oom/cerveyselfosne bec 141063

Which language are you masi comforable speaking with your fiends and family?

Erighes iy s

Ervgluih meai By

A e Ol in ENgREn

Abcul e pame amguntin Dnghih and Spansih
A W PRI i Spanish

Spanizh modBy

Spanish abwdys

%
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Screenshot — Online Screener Question SC
= = | ek -

Wi

- c sunveys smithgeiger.oom

nwhat language 3o you prafar 1o watch, read. and listen 1o media (such as TV of radio)?

{Note to reviewers: Respondents who indicate “English always,” “English mostly,” or “A little more
in English” will continue to the English screener introduction. Respondents who indicate “About the
same amount in English and Spanish,” “A little more in Spanish,” “Spanish mostly,” or “Spanish

always” in question SC will continue to question SD.}
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Screenshot — Online Screener Question SD

= c surveys smithgeiger.com

You mentioned that you watch, read, or listen to media (such as TV or radio) in Spanish, at least sometimes
We are looking for respondents whao are comfortable taking this survey in Spanish. Are you willing to fake the
survay in Spanish’?

{Note to reviewers: Respondents who indicate “Yes, I’ll take it in Spanish” will be sent to the
Hispanic-Spanish screener (starting at the introduction). Respondents who indicate “No thank you, |
prefer to take it in English” continue to the English screener introduction.}
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Screenshot - English Screener Introduction

Loy x N e e e a— _ ) o b

= = O | surveyssmithgeigeroom/cerveyselfcense bec/14 1063 L+

4%

fbout this sorgans Thank you Tor your inlenast in parbcipating in ihis survey about health information. Y'our panticipation in
Ehis sunvey is comgelaly woluntary.  The screener will take appeoximataly 3 minules 6 complata, If you qualiy to partcpale,
ther onling Sunnoy will 1ake approximately 22 minubes of your Gme. In this onling Swhy you afnd gaing bo be Shivm sample
adverisements and asked 1o shage your honest opinions aboul tham

Your responses will be entered inko & database and will only be saen by researchers associnled with Bhis onling sy
Your answers will be kepl secwne o the exiend permefiod by . Thaoe will b no nsk 10 you. You may Siop o amy Brme. You
will recenve your gift, &s il s explained in your onling survey myitation, afler complating the onlne surey

F wou have any quastons about this onling sunsay of about your nghts &s an onlng survey paricipant, please emad them o
Studvinfog@ihilel ong

By clicking "Continue.” | am agrasaing 1o ha above project description

{Note to reviewers: Respondents who wish to participate and click “Continue” will be shown the
following screens.}
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Screenshot — Online Screener Question S1

- R e = T N -
4 = € [) surveyssmithgeiger.com/survey/selfserve/bec/141063 i =
E | 4%
What is vour gender?
Wb
Famale
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Screenshot - Online Screener Question S2

_— o T e R —— e i A S . ¢ ealEE

€ & € [ surveysamithgeiger.comsurveyselfserve/bec/141063 o=

In what year wera you borm?
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Coh ¥ vt B dusi

Prater nat i anwvar
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{Note to reviewers: Respondents who prefer not to answer or who respond “Don’t know/Not sure” to the
question “In what year were you born?,” or who indicate they are not between the ages of 25 and 64, will
be shown the general screen out message below and terminated.* All others will continue to the
qguestions that follow.}

Screenshot — General Screen Out Message

n

= i sunveys smithgeiger.oom

* This general screen out message will be the same that is shown at any point in the survey in which a respondent’s response does not
meet the screening criteria and they are being terminated.
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Screenshot — Online Screener Question S3
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Screenshot - Online Screener Question S4 )
- -l WSS e e W ' % el

# < € [ surveyssmithgeiger.com/survey/selfserve/bec/141063 i =

Plaass indicate yvour race or athnic background. Are you...?

S Ll OF TR

Mlack or Alcan Amavisan
ArrEncEs Ban o Al Mot
kv awnane o Ofar Paode miandes
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Screenshot — Online Screener Question S4-A

= 5 [ suronemithoelgee oo suivey sl ene hee 141063 o —

| | ™

¥ou manboned thal you ane Hispanic or Lating, What country or couniries are you and your family originally
frem. bafore coming to the Uinited States?

Wiy ey LR B Ty B A0Sy

ArgErLE
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Screenshot - Online Screener Question S5

i o T e R —— e i A S . ¢ ealEE

# & € [ surveyssmithgeiger fselizarve/bec/141063 i =

In whal stabe, city, and Zip code do you curmently live?

State:

| Suelectone r

City:

Zip code;
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Screenshot — Online Screener Question S6
LI . ek . —

L o i sunveys omithgeiger.com
-

D you, oF doas any mambar of your household or immediate family vk

{Note to reviewers: Respondents who indicated in question S6 that they or someone in their
household or immediate family works “for a market research company” or “for an advertising
agency or public relations firm” will be shown the general screen out message and terminated. All
others will continue to the questions that follow.}
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Screenshot — Online Screener Question S6_1
Loy S i - b

= i Sunveys smithgeiger.oom

As a part of your job, are you physically active for a total of at least 30 minutes per work day?

{Add up all the fime you spand in any kind of physical activity that increases your heart rate and makes you
braathe hard.)

¥E

K

{Note to reviewers: There is no question S7.}
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Screenshot — Online Screener Question S8

= i Sunveys smithgeiger.oom

About how often do you use the Internat?

{Note to reviewers: Respondents who indicated in question S8 that they “never” use the Internet,
will be shown the general screen out message and terminated. All others will continue to the

qguestions that follow.}

33



Screenshot — Online Screener Question S9

p
&

= i sunveys smithgeiger.oom

About hiow miuch do you walgh without shoas?

{Note to reviewers: Respondents who prefer not to answer, or who respond “Don’t know/Not
sure” to the question “About how much do you weigh without shoes?,” will be shown the general
screen out message and terminated. All others will continue to the question that follow.}

mn
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Screenshot — Online Screener Question S10

= i Sunveys smithgeiger.oom

Wia would like 1o know appreximataly haw tall you are, without shoas. Ara you mons comiortable answaning in
featiinches or in meters/centimeters?

{Note to reviewers: Respondents who prefer not to answer, or who respond “Don’t know/Not
sure,” to this question will be shown the general screen out message and terminated. All others will
continue to the questions that follow.}
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Screenshot — Online Screener Question S10-A

J e N I o i e il A S 1 enam

About how tall are you without shoes?

Fawt and
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Screenshot — Online Screener Question S11
AT S xR - 3 ﬂ

- C [ surveyssmithgeiger.com

During the past 7 days, did you drink any regular $oft drinks (non-diet) or other Sugany drinks = for example,
regular pop or soda {non-diei), sugary sports drinks and energy drinks, and frult flavored drinks (nod counting
100% fruit juice)?

{Note to reviewers: Respondents who indicated “yes” on question S11 will be shown the following
screen (S11_1). Others will skip to Q12.}

37



Screenshot — Online Screener Question S11_1
| urcmy 13 llll il i -, o [ =

= = 2 ] surveysamithgeiger.oom/survey/selfzere bec/ 141063

4%

During the past 7 days, on how many days would you say you drank any ragular soft drinks (non-diat) or
oiher sugary drinks?

Ember nismbar of days
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Screenshot — Online Screener Question $11_2
J ey = — - - - bt
& < C [ surveyssmithgeiger.com/survey/selfsene/bec/ 141063
5%

in those 3 days when you drank at least one regular soft drink (non-diat) or other sugary drink. about how

many did you drink on average?

Embee numsper ol deinks
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Screenshot — Online Screener Question S12

= c sunveys.smithgeiger.oom

During the past 7 days did you spend tire doing any kind of phoyesical activity thal incraased your haar rata
and made you breathe hard some of the tima?

T

{Note to reviewers: Respondents who indicated “yes” on question S12 will be shown the following
screen (S12_1). Others will skip to Q13.}
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Screenshot — Online Screener Question S12_1
| urcmy 13 llll il i -, o [ =

= = O | surveyssmithgeigeroom/cerveyselfoense bec/14 1063

1%

During the past 7 days, on how many days would you say you spent tima doing any kind of physical activity
that increased ':,rc-ur heart rate and made '_.'D'l.l breathe hard some of the tima?

Eabes niimbier of days
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Screenshot — Online Screener Question $12_2

Sy x i A= —_— Y - Eﬂ“

= Y surveysamithgeiger.com/curveyselfzense bec/ 141063 o,

7%

Cin those 4 days when you spent ime daing any kind of physical actvity that increased your heart rate and
made you breathe hard some of the time, about how many minutes were you physically active on
average”’

Embits pismbiar of miralis
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Screenshot — Online Screener Question S13
[ s -

T mreg.r.-‘selrm'e ';I'l'l'l':l_ﬁ_é_ ﬁ-' =

On average. about how many meals and snacks do you eat in a typical day?
number of maEh

number of inagis
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Screenshot — Online Screener Question S13_1

= i Sunveys smithgeiger.oom

CDuring the past T days. on how many days would you say you ate healthy meals or snacks?

{Note to reviewers: Only respondents who indicate a number above “0” on S13_1 will be shown
the question below (S13_2), the last question of the screener.}
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Screenshot — Online Screener Question S13 2
[ ey x —
#= = T | swrveyssmithgeigeroom/cerveyselfoense bec/ 141063

E

On those 4 dl}'& W Wau ata J'IEIH.F-';" maals or snacks, about how many MIHH_';I' maals and snacks did
you eat on average?

numsbee ol maak

fusber of phschi
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 3d: Online Survey for Healthy Drinks
for Hispanic Audiences (English-speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to
participate in this online survey, which is being conducted on behalf of the Centers for Disease
Control and Prevention, sometimes referred to as CDC, in Atlanta. The online survey will take
about 22 minutes to complete. In this online survey, you are going to be shown sample
advertisements and asked to share your honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated
with this online survey. Your answers will be kept secure to the extent permitted by law. There will
be no risk to you. You may stop at any time. You will receive your gift, as it is explained in your
online survey invitation, after completing the online survey.

If you have any questions about this online survey or about your rights as an online survey
participant, please email them to StudyInfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per
response, including the time for reviewing instructions, searching existing data sources, gathering
and maintaining the data needed, and completing and reviewing the collection of information. An
agency may not conduct or sponsor, and a person is not required to respond to a collection of
information unless it displays a currently valid OMB control number. Send comments regarding this
burden estimate or any other aspect of this collection of information, including suggestions for
reducing this burden to CDC/ATSDR Information Collection Review Office, 1600 Clifton Road NE,
MS D-74, Atlanta, Georgia 30333; ATTN: PRA (0920-0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within

the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight...................oooee Continue
2 Yes, | plan to try to gain weight............ccccovvvieiiinnnn, Continue
3 Yes, | plan to try to maintain my current weight........... Continue
4 No, | have no plans to do anything about my weight..... Continue
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Q3.

Q3_1.

Q3_2.

Q4.

Q4_1.

Q4_2.

During the past 12 months, did you try to cut back on regular soft drinks (non-diet) or
other sugary drinks? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

During the past 12 months, did you try to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e e Continue

During the past 12 months, did you try to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

In the past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO
NOT ROTATE.

1 LoSe WEIGNt.....vveeiiiiiiii Continue
2 Gainweight.........c.ccoeoeiii Continue
3 Maintain your current weight.............c.coovivieeennnnnn, Continue

Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.

1 LSS . ettt Continue
2 MOTE. e Continue
3 AbOUt the SAME... ... e Continue

And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO
NOT ROTATE.

1 More healthy..............ovvvviiiiii, Continue
2 Less healthy...........coooviiiiiiiiii e Continue
3 About the SAME .........evviiiiiiiiiiiiii e Continue

[CHECK S11. IF $11=1 (YES) ASK Q5. OTHERS SKIP TO Q7]
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Q5.

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in...? SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

[CHECK S11. IF $11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]

1 Not at all interested...........c.coevviiiiiiiiiiiieen, Continue
2 Alittle interested..........cooeeveiiiiiiii Continue
3 Somewhat interested..........cccooovviiiiiiiiiiiiii Continue
4 Veryinterested..........ccovveeiiiiiii Continue
S Extremely interested .........cccoooeiiiiiiii, Continue

Cutting back on regular soft drinks (non-diet) or other sugary drinks
Being more physically active
Eating healthier meals and snacks

O W >

[THERE IS NO Q6]

Q7.

Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, ROTATE LIST.

1 Not atall iKely..........oovvvvviiiiii, Continue
2 Somewhat unlikely.............oooooiiiiin Continue
3 Neither likely nor unlikely...............cccovviviiiiinnins Continue
4 Somewhat liKely..........ovvvvvvviiiiiii, Continue
5 Extremely lKely .......coovvvieiii e, Continue
A Look for more information on the health benefits of cutting back on regular soft
drinks (non-diet) or other sugary drinks
B Talk to a friend about the health benefits of cutting back on regular soft drinks

(non-diet) or other sugary drinks
C Participate in community efforts to reduce obesity
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[Self-Efficacy Questions]

Q8.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, ROTATE LIST.

B
C
D

1 Strongly disagree...........vviiiiiiiiiiiii Continue
2 Somewhat diSagree. ..........oovvvvvviiiiiiiiiiiiiee e, Continue
3 Neither agree nor disagree..........ccooeevvevieeeeiiiininnnn, Continue
4 Somewhat agree. .........ocvvvveeiiiiiiiii Continue
S Strongly agree.........ovvveeiiiiiiii Continue

| feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

[Behavioral Beliefs]

Q9.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

Strongly disagree...........vvvveiiiiiiiiiiii Continue
Somewhat diSagree. ........ooovvvvvviiiieiiiiiiiiieeee e Continue
Neither agree nor disagree............ccccceevvvvivinneeninnn. Continue
Somewhat agree.........ccccvvvvviiiiiiiiiii, Continue
Strongly agree.........ovvvvviiiiiiiii Continue

G~ WON -

Eliminating regular soft drinks (non-diet) and other sugary drinks during meals every day
would...

ITIGoOmMmMmMmoO >

...make me feel that | was doing something good for my health
...make eating meals less enjoyable for me

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make it easier for me to drink milk or water at mealtimes
...help me lose weight

...help me maintain a healthy weight
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[Community Attitudes]

Q10.  Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

1 Obesity is an individual problem that is best solved by people taking personal

responsibility for what they eat and how physically active they are................... Continue
2 Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active....... Continue

3 Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easierto do .................. Continue

CAMPAIGN EVALUATIONS

SOME RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A
DISCRETE CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19.
AFTER THE ENTIRE CAMPAIGN IS SHOWN, ASK Q20.

Q11. CAMPAIGN SHOWN - CODE, DO NOT DISPLAY

SHOW: Now we would like to show you a few different health-related ads, including a television,
print, and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another
community or city, please rate it as if it were an ad from your local community. Also, please note
that the video quality of these ads may vary — please rate them based on the content of the ads,
not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear
the TV and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
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continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE
1 Y S et Continue
2 N O e Continue
Q13.  Why orwhy not? OPEN ENDED............cccccoiiiiiiiiee, Continue

Q14. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e Continue
2 N O e Continue
Q15.  Why or why not? OPEN ENDED............cccccoiiiiiiiiiiiiicee, Continue

Q16.  Did you think this ad would be effective to motivate you or someone else to cut back on
regular soft drinks or other sugary beverages — for example, regular pop or soda (non-
diet), sugary sports drinks and energy drinks, fruit flavored drinks (not counting 100% fruit
juice), or other sugary drinks?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.
SINGLE RESPONSE, DO NOT ROTATE

1 Not at all effective..........coeeveeiiiiiie Continue
2 Somewhat ineffective..........ccoooovvviiiiiiiiiii, Continue
3 Neither effective nor ineffective..............ocooevevvnnnnn. Continue
4 Somewhat effective..........cooovveiiiiiii, Continue
5 Extremely effective ..........ccoooeiiiiiii Continue
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Q17.  Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE
RESPONSE, DO NOT ROTATE

1 Y OU. et Continue
2 People [IKe YOU.........ovvvveiiiiiiiiii Continue
3 SOMEONE EISE.... e Continue

Q18.  On ascale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT.
RANDOMIZE LIST.

Strongly disagree...........vvvviiiiiiiiiiiiii Continue
Somewhat diSagree. ........oooovvvviiiiiiiiiiiiiiieeee Continue
Neither agree nor disagree.........cccooeeeveeeeeeiiiinnnennn.n. Continue
Somewhat agree..........covvvieeeiiiiiii e Continue
Strongly agree..........ovvveviiiiiiii Continue

OB~ WON -

Overall, | liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

N~ ITOTMmMmOO W>

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS
BEFORE Q20.

Q19.  You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED. ... ..o Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we will not ask you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]



Campaign Summary Evaluation

Q20. Considering the impact of these ads together, please indicate how much you agree or
disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree............evvvvviiiiiiiiiiiiiiiiieee Continue
2 Somewhat disagree..............oooeeeeeiiiii Continue
3 Neither agree nor disagree.............cccovvvvvveeeiininnnnn. Continue
4 Somewhat agree..........ccvvviiiiiiiiiiii Continue
S Strongly agree.........ovvvveiiiiiii Continue
A | trust the information in this set of ads.
B This set of ads was convincing.
C This set of ads grabbed my attention.
D This set of ads told me something | didn’t already know.
E The message about regular soft drinks (non-diet) or other sugary drinks in this set
of ads was persuasive.
F This set of ads gave me good reasons to cut back on regular soft drinks (non-diet)

or other sugary drinks.
G This set of ads gave me good reasons to stop drinking regular soft drinks (non-
diet) or other sugary drinks.

BEFORE THE SECOND CAMPAIGN SEQUENCE IS EVALUATED, SHOW: Now you will see
another series of ads to evaluate. Once again, even if an ad is from another community or city,
please rate it as if it were an ad from your local community.

INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER
EACH AD SHOWN, ASK Q22-Q29.

Q21.  ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN

SHOW: We would now like to show you a few more ads and then gather your reactions to them. If
you are watching a television or radio ad, please make sure the volume on your computer is turned
up, so that you may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community, and please rate the ads based on their content, not on the quality of the
video. Please note that we would like your reaction to each ad individually — we are not interested
in comparing any of the ads to one another.

Please click “Next” to continue.
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NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE
1 Y S et Continue
2 N O e Continue
Q23.  Why or why not? OPEN ENDED...........cccccoiiiiiiiiiieeiiiiiiiceeee i Continue

Q24. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e, Continue

Q25.  Why or why not? OPEN ENDED...........cccccoeviiiiiiiiiie e Continue
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Q26.

Q27.

Q28.

Did you think this ad would be effective to motivate you or someone else to cut back on
regular soft drinks or other sugary drinks — for example, regular pop or soda (non-diet),
sugary sports drinks and energy drinks, fruit flavored drinks (not counting 100% fruit juice),
or other sugary drinks?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.
SINGLE RESPONSE, DO NOT ROTATE

1 Not at all effective.........cccoeveiiiiiiiiiiiiiieee, Continue
2 Somewhat ineffective............cooeevvieiiiiiii Continue
3 Neither effective nor ineffective.............c.ccocoeeiviinnens Continue
4 Somewhat effective...........cooovviiiiiiiiie Continue
S Extremely effective ...........cccooeiiiiii Continue

Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE
RESPONSE, DO NOT ROTATE.

1 Y OU. et Continue
2 People IKe YOU.........cvvvviiiiiiiii Continue
3 SOMEONE €IS e Continue

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

1 Strongly disagree..........cccvveveeiiiiii Continue
2 Somewhat disagree..............oooeeeeeiiiiii Continue
3 Neither agree nor disagree............cccccevvvvvivireennnnn. Continue
4 Somewhat agree.........cccvvvvvviiiiiiiiii, Continue
5 Strongly agree..........oooviiiiiii e Continue

Overall, | liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

Nee—"ITOomTMmMOoOOoOwm>

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER
Q29.
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Q29.  You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED ... .o Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we are not interested in comparing any of the ads to one another.

Pre-Post Questions

[Behavioral Intentions]
[CHECK S11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Q30.  Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]

Q30_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N e Continue

Q30_2. Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y et Continue
2 N e Continue

Q30_3. Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S e Continue
2 N O e Continue
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Q31.  Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight................cccoeiviiinnnn, Continue
2 Yes, | plan to try to gain weight.............cccccceeiinn Continue
3 Yes, | plan to try to maintain my current weight............ Continue
4 No, | have no plans to do anything about my weight...... Continue

[CHECK S11. IF $11=1 (YES), ASK Q32. OTHERS SKIP TO Q32_1]

Q32.  Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in cutting back on regular soft drinks (non-diet) or other
sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

1 Not at all interested............ccooevviiiiiiiiie Continue
2 Alittle interested..........cooveviiiiiii e Continue
3 Somewhat interested..........cooooovviiiiiiiiiii Continue
4 Veryinterested...........covveeeiiiii Continue
S Extremely interested ... Continue

Q32_1. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE.

1 Not at all interested.............ccooeeviiiiiiiii Continue
2 Alittle interested..........coovvviiiiiiii e Continue
3 Somewhat interested.............cooveiiiiiiiiie Continue
4 Veryinterested...........ooeeeeiiiiiie Continue
5 Extremely interested ... Continue

Q32_2. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE.

1 Not at all interested...........c.cooviiiiiiiiiieee Continue
2 Alittle interested..........covvvviiiiiiii e Continue
3 Somewhat interested..........ccooooviiiiiiiiiiii Continue
4 Veryinterested. ..., Continue
S Extremely interested ..........ccccovviii Continue

[THERE IS NO Q33]



Q34.

1
2
3
4
5

A

B

C

[Self-Efficacy Questions]

Q35.

Thinking about the next six months, how likely are you to...? Please use a scale from 1 to

5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, RANDOMIZE LIST

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these

Look for more information on the health benefits of cutting back on regular soft

Not at all iKely..........ovvvvvvviiiiiii i, Continue
Somewhat unlikely.............cccoooiiiii Continue
Neither likely nor unlikely.............cccoooiiiiiiiiiiiiinnn. Continue
Somewhat liKely..........ovvvvvvviiiiii, Continue
Extremely lKely ........covvvieiiii Continue

drinks (non-diet) or other sugary drinks

Talk to a friend about the health benefits of cutting back on regular soft drinks

(non-diet) or other sugary drinks
Participate in community efforts to reduce obesity

statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST

OO

GO oD -~

Strongly disagree...........ccoveeeiiiiiiii Continue
Somewhat disagree..............oooeeeeeiiiii Continue
Neither agree nor disagree............cccceevvvivvrnieennnnnn. Continue
Somewhat agree. .........ccvvvvieiiiiii Continue
Strongly agree.........coooviiiiiiii e Continue

| feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese
There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese
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Q36.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........cccvvveeeiiiiiii Continue
2 Somewhat disagree..............cooeeeeeiiiiii Continue
3 Neither agree nor disagree..........cccoeevvevieeeiiiiinnnnnn... Continue
4 Somewhat agree..........ccvvvieeeiiiiiiiie Continue
5 Strongly agree.........cooeviiiiiii e Continue

Eliminating regular soft drinks (non-diet) and other sugary drinks during meals every day
would...

A ...make me feel that | was doing something good for my health
B ...make eating meals less enjoyable for me
C ...help me prevent weight gain
D ...make life more stressful for me
E ...help me save money
F ...make it easier for me to drink milk or water at mealtimes
G ...help me lose weight
H ...help me maintain a healthy weight
[Community Attitudes]
Q37.  Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.
1 Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are................... Continue
2 Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active....... Continue
3 Obesity is both an individual and community problem that is best solved by people taking

personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easierto do.................. Continue
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CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will
be used for analyzing the results of the survey in total. They will not be identified with you
personally.

C1. Has a healthcare professional ever told you that you are overweight or at risk for being
overweight? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue
3 Don't KNOW / NOtSUME ...ovveeeee e Continue

C2. Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

1 Y S et Continue
2 N O e Continue
3 Don’t KNnoOW / NOE SUE ...ovveeeeeee e Continue

C3.  Whatis your current occupational status? Are you...? Please select the option that best
applies to you. SINGLE RESPONSE, DO NOT ROTATE.

1 Employed full ime...........cccooiiii Continue
2 Employed parttime...........cccoovvviiiiiiiiiiiiiiieee, Continue
3 Unemployed...........coooviiiiiiiiiiiiiiiiieeeee i Continue
4 HOMEMAKET..........ovviieiiiiie e Continue
5 Student .....ooveei Continue
6 Retired .....oooeviee e, Continue
7 Disabled .........ooovvveiicieee e Continue
8 Other (Please specify: )t Continue
10 Prefernotto answer..........ccoooeeevvviiiiiiiiiie e, Continue

C4.  What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

1 Married ... Continue
2 Unmarried living with @ partner..............cocvveviieenee Continue
3 DIVOrCEA ...oeveiie e Continue
4 Widowed ......oovvviiii Continue
S Separated.........ooooeiiiiiiii Continue
6 Single, never been married .............cccvvvviiiiiiiiien Continue
8 Prefer not to answer...........coovvvveeiiiiiieeeieeeee Continue



C5.

C6.

C7.

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ..............cccccccvciiiinnnn. Continue
2 Prefer not to answer [Check BoX]................cccoovvvivivnnnnnnnn. Continue

What is your household’s total income from all sources before taxes? SINGLE
RESPONSE, DO NOT ROTATE

1 UNnder $20,000.........cooieeeeeeeee e Continue
2 $20,000 10 $29,999 .....ooiiiiiiiie e, Continue
3 $30,000 10 $39,999 .....oiiiiiiee e Continue
4 $40,000 10 $49,999 ..o, Continue
5 $50,000 10 $74,999 ... Continue
6 $75,000 10 $99,999 ... it Continue
7 $100,000 10 $199,999 ... vveiiiee e, Continue
8 $200,000 OF MOTE........cceeiieeeieeeeeee e, Continue
9 Prefer not 10 anSWer.........c.oovvveiiiie e, Continue

In the following list of items, please indicate which devices you currently use or own.

MULTIPLE RESPONSE, ROTATE LIST.

1 A desktop COMPULET........cooiiiiieeiiii e, Continue
A laptop COMPULEL........ccoiiie e Continue

3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone, etc.
..................................................................................... Continue

4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
..................................................................................... Continue

S An iPod or other mp3 player ... Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: Thank you for your time. Please click “OK” to confirm your participation.
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Attachment 3e: Screen Captures of Online Survey for Healthy Drinks for Hispanic Audiences (English-speaking)
Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q1_2
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Screenshot - Online Survey Question Q1_3

Voo T = » T - ¥ T

= [ | sunveys smithgeiger.com

O
n

Are you planning to aat healthier meals and snacks within the next 30 days?

Coninue »
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Screenshot — Online Survey Question Q2

_— N T ——— il B T e

i e _ - -_m{w.-‘selfsewe-ﬂluﬁi

Are you planning to do somathing about your waight within the next 30 days?

Wik, | plan o iy 0 g weigi

Wik, | plan 5 By W glls weight

i, | pLan 8 My V0 SRR oy CLAMO] waigh!

Ho, | v N plang 10 62 BnyEng aboul my weght

68



Screenshot — Online Survey Question Q3
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Screenshot — Online Survey Question Q3_1
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Screenshot — Online Survey Question Q3_2
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Screenshot — Online Survey Question Q4
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Screenshot — Online Survey Question 4_1
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Screenshot — Online Survey Question Q4_2
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5
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{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9
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Screenshot — Online Survey Question Q10
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{Note to reviewers: At this point, some respondents will be shown a set of ads (TV, radio and/or print) that
correspond to a discrete campaign (randomly chosen). Others will be shown randomly chosen individual ads that
do not correspond to a discrete campaign. After each ad is shown, they will be asked Q12-Q19. }

Screenshot: Initial Screen for Ad Evaluations
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation
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Screenshot: Ad Survey Question Introduction Page

r Ty =

= i | SUMVEs omithgeiger oom i ervebec 14113

Plsase answer tha following quisions aboul th ad you st viewed

ARth e -

82



Screenshot — Online Survey Question Q12
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Screenshot — Online Survey Question Q13
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Screenshot — Online Survey Question Q14
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Screenshot — Online Survey Question Q15
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Screenshot — Online Survey Question Q16
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Screenshot — Online Survey Question Q17
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Screenshot — Online Survey Question Q18
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q18 for the item
“This ad grabbed my attention,” will be shown the question below (Q19). Others will skip to next ad or, if

appropriate, will be shown Q20.}

Screenshot — Online Survey Question Q19

- C fi [0 surveys.smithgeigercom

You mantioned that this ad grabbed your attention. VWhat makes 11 stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: Q20 below will only be shown if respondents have evaluated individual ads that together

comprise a campaign.}

Screenshot — Online Survey Question Q20
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{Note to reviewers: At this point, respondents who were being shown individual
ads corresponding to a discrete campaign, will begin seeing a set of randomly
chosen individual ads (TV, radio, and/or print) that do not correspond to a
campaign. Those who were already being shown individual ads not
corresponding to a campaign, will continue to be shown individual spots. After
each ad is shown, they will be asked Q22-29 (which are the same as Q12-Q159,
presented above). Respondents will then see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30 _2.}

Screenshot — Online Survey Question Q30

= i ] sunEys sithgeiger.oom .

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30_2.}

Screenshot — Online Survey Question Q30_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3
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Are you planning io eal healthier meals and snacks within the next 30 days?
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Screenshot — Online Survey Question Q31
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32

" Wntir = O X

Ty =

- C fi [0 surveys.smithgeigercom

Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?
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Screenshot — Online Survey Question Q32_1
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Screenshot — Online Survey Question Q32_2
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Screenshot — Online Survey Question Q34
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Screenshot — Online Survey Question Q35
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Screenshot — Online Survey Question Q36

= N T —— e il S

= =2 O ﬂmﬁ&mi&gﬁgﬁm&umyﬂﬁkmﬁkﬂﬁlﬂﬂbi

On & scake from 1 to 5, where 1 indicates that you strongly disagres and 5 indicates thal you sirongly agres,
please indicate hew much you agree or disagree with each of these statements.

Eliminating reguiar soft drinks (non-diet) and other sugary drinks during meals every day would. ..

Shongly Somewhal Husuir sgran Somaahal b ald
e e [ it il R NS

P T S TR

Mkl il ol & SERESH dod M

miakot it gasher for rme 0 drind el o wated at meatiees

kol Pk B BAEE Wi (hoar Smaiiing Saod ket My healh

__help me maistan 2 beafy waighl

maki eabng meak less enivabie o me

ey me pieeinl weighl gisn

| 91%

104



Screenshot — Online Survey Question Q37
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Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1
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Screenshot — Online Survey Question C2
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Screenshot — Online Survey Question C3
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Screenshot — Online Survey Question C4
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Screenshot — Online Survey Question C5
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Screenshot — Online Survey Question C6
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Screenshot — Online Survey Question C7
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Screenshot — Survey End Page
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 3f: Online Survey for Physical Activity
for Hispanic Audiences (English-speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to participate
in this online survey, which is being conducted on behalf of the Centers for Disease Control and
Prevention, sometimes referred to as CDC, in Atlanta. The online survey will take about 22 minutes to
complete. In this online survey, you are going to be shown sample advertisements and asked to share your
honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated with this
online survey. Your answers will be kept secure to the extent permitted by law. There will be no risk to you.
You may stop at any time. You will receive your gift, as it is explained in your online survey invitation, after
completing the online survey.

If you have any questions about this online survey or about your rights as an online survey participant,
please email them to Studylnfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per response,
including the time for reviewing instructions, searching existing data sources, gathering and maintaining the
data needed, and completing and reviewing the collection of information. An agency may not conduct or
sponsor, and a person is not required to respond to a collection of information unless it displays a currently
valid OMB control number. Send comments regarding this burden estimate or any other aspect of this
collection of information, including suggestions for reducing this burden to CDC/ATSDR Information
Collection Review Office, 1600 Clifton Road NE, MS D-74, Atlanta, Georgia 30333; ATTN: PRA (0920-
0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

next 30 days? SINGLE RESPONSE, DO NOT ROTATE

Y S e, Continue
N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

30 days? SINGLE RESPONSE, DO NOT ROTATE

Y S e, Continue
N O e Continue

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within the next

Are you planning to be more physically active within the next 30 days? SINGLE RESPONSE, DO

NOT ROTATE

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE

Y S et Continue
N e Continue

RESPONSE, DO NOT ROTATE

Are you planning to do something about your weight within the next 30 days? SINGLE

Y S et Continue
N O e Continue

RESPONSE, ROTATE 1-3.

oo -

Yes, | planto try to lose weight...............ccc Continue
Yes, | plan to try to gain weight............ccccooveiiennnnn Continue
Yes, | plan to try to maintain my current weight........... Continue
No, | have no plans to do anything about my weight..... Continue
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Q3.

Q3_1.

Q3_2.

Q4.

Q4_1.

Q4_2.

During the past 12 months, did you try to cut back on reqular soft drinks (non-diet) or other sugary

drinks? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e Continue

During the past 12 months, did you try to be more physically active? SINGLE RESPONSE, DO

NOT ROTATE
1 Y S et Continue
2 N O e Continue

During the past 12 months, did you try to eat healthier meals and snacks? SINGLE RESPONSE,

DO NOT ROTATE
1 Y S et Continue
2 N O e Continue

In the past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO NOT
ROTATE.

1 LOSE WEIGNE....evviiiiiie e, Continue
2 Gain Weight.........oooivii Continue
3 Maintain your current weight.............cccoooeeeieiiiiiinnn Continue

Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.

1 LSS ettt Continue
2 MOTE. e Continue
3 AbOUtthe SAME... ... Continue

And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO NOT
ROTATE.

1 More healthy.............ovvvviiiiiii, Continue
2 Less healthy...........coooviiiiiiiiiii Continue
3 Aboutthe same ............ooovvviiiiiiiiii e Continue
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Q5.

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how

interested are you in...? SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

A
B
C

[CHECK S11. IF $11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]

1 Not at all interested...........c.coovviiiiiiiiiieeen, Continue
2 Alittle interested..........ccoooevviiiiiii Continue
3 Somewhat interested...........ccooovviiiiiiiiiiiiiie Continue
4 Veryinterested..........ccovveeeiiiiii Continue
S Extremely interested .........ccooooiiiiiiii, Continue

Cutting back on regular soft drinks (non-diet) or other sugary drinks
Being more physically active
Eating healthier meals and snacks

[THERE IS NO Q6]

Q7.  Thinking about the next six months, how likely are you to...? Please use a scale from 1 to 5, where
1is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID FORMAT, ROTATE LIST.
1 Not atall iKely..........oovvvvviiiii, Continue
2 Somewhat unlikely...........cccooeeiiii Continue
3 Neither likely nor unlikely.............ccccoviiiiiiiinnnnnn. Continue
4 Somewhat liKely..........ovvvvvviiiiiiii, Continue
S Extremely lKely ........coovvvieiiii Continue
A Look for more information on the health benefits of being more physically active
B Talk to a friend about the health benefits of being more physically active
C Participate in community efforts to reduce obesity
[Self-Efficacy Questions]
Q8.  On ascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you

strongly agree, please indicate how much you agree or disagree with each of these statements.

SINGLE RESPONSE GRID FORMAT, ROTATE LIST.

OO w>x>r

1 Strongly disagree...........vvvviiiiiiiiiiiii Continue
2 Somewhat diSagree. .........ooovvvvviiiiiiiiiiiiiieee Continue
3 Neither agree nor disagree............ccceevvvviinniiiinniennn Continue
4 Somewhat agree..........oovvvvveiiiiiie Continue
5 Strongly agree.........ovveveiiiiiiii Continue

| feel as though | can make a difference regarding my risk for being overweight or obese
| am confident that | can protect myself from being overweight or obese
There are many things | can do to protect myself from being overweight or obese

Generally speaking, it is possible to reduce one’s risk for being overweight or obese
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[Behavioral Beliefs]

Q9.  On ascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of these statements.
SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........vvvvvieiiiiiiiiii, Continue
2 Somewhat diSagree. ..........ooovvvviiiiiiiiiiiiiie Continue
3 Neither agree nor disagree..........cccoeevvvvieieeiiiinnnnnn, Continue
4 Somewhat agree..........cccvvvvviiiiiiiiiiii Continue
S Strongly agree.........ovvvviiiiiiiiie Continue

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ITIToOMMmMmOoOO wW>

[Community Attitudes]

Q10.  Which of the following statements best describes how you think the problem of obesity should be
solved in your community? SINGLE RESPONSE, ROTATE 1-2.

1 Obesity is an individual problem that is best solved by people taking personal

responsibility for what they eat and how physically active they are...................... Continue
2 Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active.......... Continue

3 Obesity is both an individual and community problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are, and the community working
together to make these behaviors easierto do.............ccccccoei i, Continue

CAMPAIGN EVALUATIONS

SOME RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A DISCRETE
CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19. AFTER THE ENTIRE
CAMPAIGN IS SHOWN, ASK Q20.

Q11.  CAMPAIGNS SHOWN - CODE, DO NOT DISPLAY
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SHOW: Now we would like to show you a few different health-related ads, including a television, print,
and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another community or city,
please rate it as if it were an ad from your local community. Also, please note that the video quality of these
ads may vary — please rate them based on the content of the ads, not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear the TV
and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE ABOVE
THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that the video may
stop to buffer from time to time. We do not expect buffering to continue for more than 30 seconds. If you
find that it is buffering too long, you can suspend the survey at any time and return to this point in the
survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio loads; also note that the
audio may stop to buffer from time to time. We do not expect buffering to continue for more than 30
seconds. If you find that it is buffering too long, you can suspend the survey at any time and return to this
point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12. If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO NOT

ROTATE
1 Y S e, Continue
2 N O e Continue
Q13.  Why or why not? OPEN ENDED............cccoeiiiiiiiiieeeeeii e, Continue

Q14. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e Continue
2 NO. e Continue
Q15.  Why or why not? OPEN ENDED............cccccoiiiiiiiiiiiiiiiiiiiicceee, Continue
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Q16. Did you think this ad would be effective to motivate you or someone else to be more physically
active to lose weight or be healthier?
Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective. SINGLE
RESPONSE, DO NOT ROTATE

1 Not at all effective.........cccoeviiiiiiiiiiiiiiie i, Continue
2 Somewhat ineffective..........ccoooovvviiiiiiiiiiii Continue
3 Neither effective nor ineffective............c.ococeveerenennn. Continue
4 Somewhat effective.............ocoeeiiiiiiiii, Continue
S Extremely effective ...........cccoooiiiiii Continue

Q17.  Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE
RESPONSE, DO NOT ROTATE

1 Y OU e Continue
2 People [IKe YOU.........cvvvveeiiiiiiici e, Continue
3 SOMEONE BISE... .o, Continue

Q18.  On ascale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of the following
statements about this advertisement. SINGLE RESPONSE GRID FORMAT. RANDOMIZE LIST.

1 Strongly disagree...........ccovvvveeiiiiiiiie Continue
2 Somewhat disagree..............ooeeeeeeeiiiii Continue
3 Neither agree nor disagree..........cccoeeeveviviiiiiiineenenn. Continue
4 Somewhat agree. .........ocvvvveeeiiiiiii Continue
5 Strongly agree.........coooviiiiiii e Continue

Overall, | liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

Nee—"TITOoOTMmMmMOO © >

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS BEFORE Q20.

Q19.  You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED. ... Continue
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BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see another ad to
evaluate. Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community. Please note that we would like your reaction to each ad individually — we will not ask
you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]

Campaign Summary Evaluation

Q20. Considering the impact of these ads together, please indicate how much you agree or disagree
with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cooveeeiiiiiiii Continue
2 Somewhat diSagree. .........ooovvvvviiiiiiiiiiiiee Continue
3 Neither agree nor disagree..........cccoeeevevieeeeiiiinnnnnne, Continue
4 Somewhat agree..........cevveeeiiiiiiiiii Continue
5 Strongly agree.........oooeeiiiiiiiiiii Continue

| trust the information in this set of ads.

A This set of ads was convincing.

B This set of ads grabbed my attention.

C This set of ads told me something | didn’t already know.

D The message about the health benefits of being more physically active in this set of ads
was persuasive.

This set of ads gave me good reasons to be more physically active.

This set of ads gave me good reasons to try to lose weight.

M m

BEFORE THE SECOND CAMPAIGN SEQUENCE IS EVALUATED, SHOW: Now you will see another
series of ads to evaluate. Once again, even if an ad is from another community or city, please rate it as if it
were an ad from your local community.

INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER EACH AD
SHOWN, ASK Q22-Q29.

Q21. ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN
SHOW: We would now like to show you a few more ads and then gather your reactions to them. If you are
watching a television or radio ad, please make sure the volume on your computer is turned up, so that you

may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from your
local community, and please rate the ads based on their content, not on the quality of the video. Please
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note that we would like your reaction to each ad individually — we are not interested in comparing any of the
ads to one another.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE ABOVE
THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that the video may
stop to buffer from time to time. We do not expect buffering to continue for more than 30 seconds. If you
find that it is buffering too long, you can suspend the survey at any time and return to this point in the
survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio loads; also note that the
audio may stop to buffer from time to time. We do not expect buffering to continue for more than 30
seconds. If you find that it is buffering too long, you can suspend the survey at any time and return to this
point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad from your
local community.

Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO NOT

ROTATE
1 Y S e Continue
2 N O e Continue
Q23.  Why orwhy not? OPEN ENDED...........cccccooiiiiiiiiiiiiiiiiiecee Continue

Q24. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e, Continue
Q25.  Why or why not? OPEN ENDED............ccccoooiiiiiiiiiiieec e Continue
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Q26.

Q27.

Q28.

Q29.

Did you think this ad would be effective to motivate you or someone else to be more physically
active to be healthier or lose weight?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective. SINGLE
RESPONSE, DO NOT ROTATE

1 Not at all effective.........cooevveeiiiiiii Continue
2 Somewhat ineffective............coeeeviiiiiiiiii Continue
3 Neither effective nor ineffective..............ccccoeeeeiiin. Continue
4 Somewhat effective...........cooveviiiiiiiii Continue
5 Extremely effective ...........cccovviiviiiiii Continue

Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE RESPONSE,
DO NOT ROTATE.

1 Y OU. e, Continue
2 People [IKe YOU.........cvvvveeiiiiiiei e, Continue
3 SOMEONE BISE... e Continue

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of the following
statements about this advertisement.

1 Strongly disagree...........ccoveeeeiiiiiii Continue
2 Somewhat disagree.............coooeeieeiiiii Continue
3 Neither agree nor disagree............cccccevvvivvrneeennnnnn. Continue
4 Somewhat agree.........c.cccvvvvvviiiiiiiiiii, Continue
5 Strongly agree........coooeeiiiiiiiiii Continue

Overall, | liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

Nee—"ITOmMmMmMOoOOoOm>

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER Q29.

You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED ... Continue
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BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see another ad to
evaluate. Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community. Please note that we would like your reaction to each ad individually — we are not
interested in comparing any of the ads to one another.

Pre-Post Questions

[Behavioral Intentions]
[CHECK S11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Q30.  Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the
next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]

Q30_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within the next
30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q30_2. Are you planning to be more physically active within the next 30 days? SINGLE RESPONSE, DO

NOT ROTATE.
1 Y S et Continue
2 N e Continue

Q30_3. Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q31.  Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight...............ccccoeeeiiien Continue
2 Yes, | plan to try to gain weight............ccccooeeeiinnnnn Continue
3 Yes, | plan to try to maintain my current weight............ Continue
4 No, | have no plans to do anything about my weight..... Continue
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[CHECK S11. IF $11=1 (YES), ASK Q32. OTHERS SKIP TO Q32_1]

Q32.  Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how
interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks? SINGLE

RESPONSE, DO NOT ROTATE.
1 Not at all interested............ccooveiviiiiiiiieee, Continue
2 Alittle interested.........ccooooiiiiiiiii . Continue
3 Somewhat interested.............cooeeeiiiiiiii Continue
4 Veryinterested...........oovveeiiiiie Continue
S Extremely interested .........ccooooeiiiiiii, Continue

Q32_1. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how
interested are you in trying to be more physically active? SINGLE RESPONSE, DO NOT ROTATE.

1 Not at all interested............ccooovviiiiiiiiii Continue
2 Alittle interested..........coovvviiiiiiii e Continue
3 Somewhat interested..........cooooovviiiiiiiiiiiii Continue
4 Veryinterested..........cccoeeeeiii Continue
S Extremely interested ..o Continue

Q32_2. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested, how
interested are you in trying to eat healthier meals and snacks? SINGLE RESPONSE, DO NOT

ROTATE.
1 Not atallinterested.........cooevvieeei e Continue
2 Alittle interested.........cooveevee e Continue
3 Somewhat interested.........ooooviviiiii Continue
4 Very interested..........oovvvvieiiii Continue
) Extremely interested ..o, Continue
[THERE IS NO Q33]

Q34. Thinking about the next six months, how likely are you to...? Please use a scale from 1 to 5, where
1is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID FORMAT, RANDOMIZE

LIST
1 Notatall lIKely.........ccovveviieiii Continue
2 Somewhat unlikely.............ooooeriiiii, Continue
3 Neither likely nor unlikely.............ccccovvveiiiiiinnininnns Continue
4 Somewhat lKely..........covvvieiiiii Continue
5 Extremely [IKely ... Continue
A Look for more information on the health benefits of being more physically active
B Talk to a friend about the health benefits of being more physically active
C Participate in community efforts to reduce obesity
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[Self-Efficacy Questions]

Q35.

Q36.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of these statements.

SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

o0 w>x>r

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that you
strongly agree, please indicate how much you agree or disagree with each of these statements.

Gl B WOWN —

| feel as though | can make a difference regarding my risk for being overweight or obese

Strongly disagree..........vvviiiiiiiiiiiii
Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieeee
Neither agree nor disagree..........cccoeevvevieeeeeiinninnnnn,
Somewhat agree..........ccvvvvviiiiiiiiiii,
Strongly agree.........ovvvveeiiiii

Continue
Continue
Continue
Continue
Continue

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

(S I =N SO NN S e

Strongly disagree..........cccovvveeiiiii
Somewhat disagree..............ooeeeeeeiiii
Neither agree nor disagree............ccccceevvivivineeennnn
Somewhat agree..........cccvvvviiiiiiiiii
Strongly agree.........coooviiiiiii e

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

T OTMMmOoOO w>

Continue
Continue
Continue
Continue
Continue
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[Community Attitudes]

Qa7.

Which of the following statements best describes how you think the problem of obesity should be
solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal

responsibility for what they eat and how physically active they are................cccvveeeenn Continue
2 Obesity is a community problem that is best solved by people working together
to make it easier for everyone to eat healthy foods and be physically active.................. Continue
3 Obesity is both an individual and community problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are, and the community working
together to make these behaviors easier to do..............ooooiiii Continue
CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will be used

C1.

C2.

C3.

for analyzing the results of the survey in total. They will not be identified with you personally.

Has a healthcare professional ever told you that you are overweight or at risk for being
overweight? SINGLE RESPONSE, DO NOT ROTATE

T Y Bt Continue
2 N O Continue
3 Don't KNOW / MOt SUME ...ovveeee e Continue

Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

1 Y Bttt Continue
2 N O Continue
3 DoNtKNOW /NOtSUME ...oveeeeeee e Continue

What is your current occupational status? Are you...? Please select the option that best applies to
you. SINGLE RESPONSE, DO NOT ROTATE.

1 Employed full ime...........cccoooiiii e, Continue
2 Employed part time............cevvvvviiiiiiiiiiiiiiiii Continue
3 Unemployed........ccvvviiiiiiiii Continue
4 HOmMEMaKer.........o i Continue
O Student ..., Continue
B Retired ....oooovveiii Continue
7 Disabled ........ooeiiiiiiiii e Continue
8 Other (Please specify: P Continue
10 Prefernotto ansSwer..........ooovvveieiiiiiieieeiee e Continue

128



C4.

C5.

C6.

C7.

What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

1 Married ..o Continue
2 Unmarried living with a partner........................... Continue
3 DIVOrced ... Continue
4 Widowed ......oooovvviiiiiiiii Continue
9 Separated.........eeeiiiiiiiiiii Continue
6 Single, never been married .................ccooei Continue
8 Prefernottoanswer.............ccccoooe, Continue

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ............cccccccvvvvvvvvennnnn. Continue
2 Prefer not to answer [Check BoX]................ccooeeiiiiiiiiiiinnnnn, Continue

What is your household’s total income from all sources before taxes? SINGLE RESPONSE, DO
NOT ROTATE

1 UNder $20,000.......coooieeeeeeeeee e Continue
2 $20,000 10 $29,999 .....iiiiii e, Continue
3 $30,000 10 $39,999 ...t Continue
4 $40,000 10 $49,999 ..., Continue
5 $50,000 10 $74,999 ..., Continue
6 $75,000 10 $99,999 ...iiiiiiiiii e Continue
7 $100,000 10 $199,999 ....ooiiiiiiiiiiiiiee e Continue
8 $200,000 OF MOTE.......eeeeee et Continue
9 Prefer not 1o anSWer.........c.oovvviiiie e Continue

In the following list of items, please indicate which devices you currently use or own. MULTIPLE
RESPONSE, ROTATE LIST.

1 A desktop COMPULET.........ccviiiiiiiiiiiiiie e Continue
A laptop COMPULET......uvvieii e Continue

3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone, etc.
..................................................................................... Continue

4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
..................................................................................... Continue

S An iPod or other mp3 player ... Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: Thank you for your time. Please click “OK” to confirm your participation.
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Attachment 3g: Screen Captures of Online Survey for Physical Activity for Hispanic Audiences (English-speaking)
Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q1_2

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Are you planning o be more physically sctlive within the mext 30 days?

s

Coninue »
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Screenshot - Online Survey Question Q1_3
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Are you planning to aat healthier meals and snacks within the next 30 days?

Coninue »
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Screenshot — Online Survey Question Q2
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Screenshot — Online Survey Question Q3
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During the past 12 months, did you iy 1o cut Back on reguiar soft drinks (non-diet) or sthar sugary drinks?

6%
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Screenshot — Online Survey Question Q3_1

r Sy = ARth e - T x
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s
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Screenshot — Online Survey Question Q3_2
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Screenshot — Online Survey Question Q4

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

In thie past year, have you tred 1o 9o any of the fallowing ™

Lo weighi

139



Screenshot — Online Survey Question 4_1
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Screenshot — Online Survey Question Q4_2
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5
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{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9

y .. N

= L | ] surveys smithgeiger.oomysu rvey)selfoene bec 1411 3¢ e

3%
On a scale from 1 o 5. where 1 indicates that you sirongly disagres and 5 indicates that you strongly agres,
please indicate how much you agree of disagree with each of these statements.

Baing mare physically active several times pear waek would....

Faangly Heu g uf Ml agred Hg 3 uF ool
LoTea REELEC o EIeE e ager
1 -] 3 4 g

=y L e ArE s ler =y

Ary P TR R BN NIIAE

L P LR At

L P A R A

OO PR T L

il P R AR PAPERIE S AT T Ay | s
R P LI R e

= P e B | A B R AR e b RS

145



Screenshot — Online Survey Question Q10
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{Note to reviewers: At this point, most respondents will be shown a set of ads (TV, radio and/or print) that
correspond to a discrete campaign (randomly chosen). Others will be shown randomly chosen individual ads that
do not correspond to a discrete campaign. After each ad is shown, they will be asked Q12-Q19. }

Screenshot: Initial Screen for Ad Evaluations
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation
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Screenshot: Ad Survey Question Introduction Page
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Screenshot — Online Survey Question Q12
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Screenshot — Online Survey Question Q13
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Screenshot — Online Survey Question Q14
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Screenshot — Online Survey Question Q15
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Screenshot — Online Survey Question Q16
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Screenshot — Online Survey Question Q17
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155



Screenshot — Online Survey Question Q18
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q18 for the item
“This ad grabbed my attention,” will be shown the question below (Q19). Others will skip to next ad or, if

appropriate, will be shown Q20.}

Screenshot — Online Survey Question Q19

- C fi [0 surveys.smithgeigercom

You mantioned that this ad grabbed your attention. VWhat makes 11 stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: Q20 below will only be shown if respondents have evaluated individual ads that together
comprise a campaign.}

Screenshot — Online Survey Question Q20
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{Note to reviewers: At this point, respondents who were being shown individual
ads corresponding to a discrete campaign, will begin seeing a set of randomly
chosen individual ads (TV, radio, and/or print) that do not correspond to a
campaign. Those who were already being shown individual ads not
corresponding to a campaign, will continue to be shown individual spots. After
each ad is shown, they will be asked Q22-29 (which are the same as Q12-Q159,
presented above). Respondents will then see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30 _2.}

Screenshot — Online Survey Question Q30

= i ] sunEys sithgeiger.oom .

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30 2.}

Screenshot — Online Survey Question Q30_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3
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Are you planning io eal healthier meals and snacks within the next 30 days?

s
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Screenshot — Online Survey Question Q31
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32

" Wntir = O X

Ty =

- C fi [0 surveys.smithgeigercom

Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?
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Screenshot — Online Survey Question Q32_1
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Screenshot — Online Survey Question Q32_2
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Screenshot — Online Survey Question Q34
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Screenshot — Online Survey Question Q35
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Screenshot — Online Survey Question Q36
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Screenshot — Online Survey Question Q37
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Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1
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Screenshot — Online Survey Question C2
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Screenshot — Online Survey Question C3
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Screenshot — Online Survey Question C4

y .. N

= [ | sunveys smithgeiger.com

O
n

Vhat i5 your marnital status?

Contnus =

177



Screenshot — Online Survey Question C5
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178



Screenshot — Online Survey Question C6
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Screenshot — Online Survey Question C7
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Screenshot — Survey End Page
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 3h: Online Survey for Healthy Foods
for Hispanic Audiences (English-speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to
participate in this online survey, which is being conducted on behalf of the Centers for Disease
Control and Prevention, sometimes referred to as CDC, in Atlanta. The online survey will take
about 22 minutes to complete. In this online survey, you are going to be shown sample
advertisements and asked to share your honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated
with this online survey. Your answers will be kept secure to the extent permitted by law. There will
be no risk to you. You may stop at any time. You will receive your gift, as it is explained in your
online survey invitation, after completing the online survey.

If you have any questions about this online survey or about your rights as an online survey
participant, please email them to StudyInfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per response, including the
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and
completing and reviewing the collection of information. An agency may not conduct or sponsor, and a person is not
required to respond to a collection of information unless it displays a currently valid OMB control number. Send
comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for
reducing this burden to CDC/ATSDR Information Collection Review Office, 1600 Clifton Road NE, MS D-74, Atlanta,
Georgia 30333; ATTN: PRA (0920-0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

Q3.

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within

the next 30 days? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N O e Continue

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S e Continue
2 N e Continue

Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight..................coeevnn, Continue
2 Yes, | plan to try to gain weight.............ccccvvvviinnnn. Continue
3 Yes, | plan to try to maintain my current weight.......... Continue
4 No, | have no plans to do anything about my weight....  Continue

During the past 12 months, did you try to cut back on reqular soft drinks (non-diet) or
other sugary drinks? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e, Continue
2 N e Continue
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Q3_1.

Q3_2. During the past 12 months, did you try to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE
1 R T U Continue
2 NO et Continue
Q4.  Inthe past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO
NOT ROTATE.
1 LOSE WEIGNt......eeeeeiiiiiiiecc e Continue
2 Gainweight.........ooooi Continue
3 Maintain your current weight..............c.oooviiieennnnnnn, Continue
Q4_1. Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.
1 PP PPPRPRRPRRR Continue
2 MOPE... et Continue
3 About the Same..........oovvviiiiiiiiiiee e Continue
Q4_2. And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO
NOT ROTATE.
1 More healthy..........ooooiiiiiii e, Continue
2 Lesshealthy.............oooo i, Continue
3 About the SAME ......vvvviiiiiiiiiiiieeeeee e Continue
Q5. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in...? SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.
[CHECK S11. IF S11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]
1 Not at all interested............cccvvviiiiiiiiiiiieee, Continue
2 Alittle interested.............ooooiiiiiii Continue
3 Somewnhat interested.............coooiiiiiiiii Continue
4 Veryinterested..........ovvvviiii, Continue
S Extremely interested ..., Continue
A Cutting back on regular soft drinks (non-diet) or other sugary drinks
B Being more physically active
C Eating healthier meals and snacks
[THERE IS NO Q6.]

During the past 12 months, did you try to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N O e Continue
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Q7. Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, ROTATE LIST.

1 Notatall lIKely.........ccvvvviieiii Continue
2 Somewhat unlikely............oovvvviiiii, Continue
3 Neither likely nor unlikely.............cccoooiiiiiiiiiniiinnn. Continue
4 Somewhat lIKely..........covvviieiii, Continue
5 Extremely lIKely ......ovvvveeiie e, Continue
A Look for more information on the health benefits of eating healthier meals and
snacks
B Talk to a friend about the health benefits of eating healthier meals and snacks
C Participate in community efforts to reduce obesity
[Self-Efficacy Questions]
Q8.  Onascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that

you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, ROTATE LIST.

1 Strongly disagree...........coovveeeiiiiiiii Continue
2 Somewhat disagree..............oooeeeiiiiiiiiiii Continue
3 Neither agree nor disagree............ccccceeviviviinneeennnn, Continue
4 Somewhat agree.........c.ccvvvvvviiiiiiiiiiii, Continue
5 Strongly agree.........oooeeiiiiiiiiii Continue

A | feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

OO
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[Behavioral Beliefs]

Q9.  Onascale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly diSagree...........vvvveieiiiiiiiiii, Continue
2 Somewhat diSagree. ..........ooovvviiiiiiiiiiiiiice Continue
3 Neither agree nor disagree..........cccoeeevevieeeeeiiinnnenn. Continue
4 Somewhat agree..........c.evveeeeiiiiiiiie Continue
S Strongly agree.........oevveviiiiiiiii Continue
Eating healthier meals and snacks several times per week would...
A ...make me feel that | was doing something good for my health
B ...give me more energy and stamina
C ...help me prevent weight gain
D ...make life more stressful for me
E ...help me save money
F ...make me feel more comfortable with the way | look
G ...help me lose weight
H ...help me maintain a healthy weight
[Community Attitudes]
Q10.  Which of the following statements best describes how you think the problem of obesity

should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are.................. Continue
Obesity is a community problem that is best solved by people working together

to make it easier for everyone to eat healthy foods and be physically

0 - YRR Continue
Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to

o o TSP URR T PUPPPPRRRRN Continue
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CAMPAIGN EVALUATIONS

SOME RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A
DISCRETE CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19.
AFTER THE ENTIRE CAMPAIGN IS SHOWN, ASK Q20

Q11. CAMPAIGNS SHOWN — CODE, DO NOT DISPLAY

SHOW: Now we would like to show you a few different health-related ads, including a television,
print, and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another
community or city, please rate it as if it were an ad from your local community. Also, please note
that the video quality of these ads may vary — please rate them based on the content of the ads,
not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear
the TV and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12.  If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE

Q13.  Why orwhy not? OPEN ENDED............ccccciiiiiiiiiiiiee,

Q14. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S e
2 NO. e
Q15.  Why or why not? OPEN ENDED...........cccccooiiiiiiiiiiiiiiiee

Q16.  Did you think this ad would be effective to motivate you or someone else to eat healthier

meals and snacks to lose weight or be healthier?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.

SINGLE RESPONSE, DO NOT ROTATE

Not at all effective.........cccoeveiiviiiiiiiiiiiee i,
Somewhat ineffective............coeeiviiiiiiiiiies
Neither effective nor ineffective............c.ococevievennnn.
Somewhat effective.............cveeiiiiiiiiii,
Extremely effective ..o

GO~ WON -

Q17.  Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE

RESPONSE, DO NOT ROTATE.

1 Y OU. e,
2 People iKe YOU.........cuvviiiiiiiii e,
3 SOMEONE IS e,
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Q18.

Q19.

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT.
RANDOMIZE LIST.

Nee—TITomMmmMmOO >

Strongly disagree...........vvvvviviiiiiiiiii, Continue
Somewhat disagree..............oooeeeeieiiiiiii Continue
Neither agree nor disagree............cccccovvivvvriieennnnnn. Continue
Somewhat agree.........ccccvvvviiiiiiiii Continue
Strongly agree.........ovvvveeiiiiii e, Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS
BEFORE Q20.

You mentioned that this ad grabbed your attention. What makes it stand out? OPEN

.................. Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each

ad individually — we will not ask you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]
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Campaign Summary Evaluation

Q20. Considering the impact of these ads together, please indicate how much you agree or
disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........cccvvvvviiiiiiiiiiii Continue
2 Somewhat disagree..............cooeeeeeiiiiii Continue
3 Neither agree nor disagree............cccccovviivvrnieennnnn Continue
4 Somewhat agree.........cccvvvvvviiiiiiiiii Continue
S Strongly agree.........ovvvveiiiiiii Continue

A | trust the information in this set of ads.

B This set of ads was convincing.

C This set of ads grabbed my attention.

D This set of ads told me something | didn’t already know.

E The message about the health benefits of eating healthier meals and snacks in
this set of ads was persuasive.

F This set of ads gave me good reasons to eat healthier meals and snacks.

G This set of ads gave me good reasons to try to lose weight.

BEFORE THE SECOND CAMPAIGN SEQUENCE IS EVALUATED, SHOW: Now you will see
another series of ads to evaluate. Once again, even if an ad is from another community or city,
please rate it as if it were an ad from your local community.

INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER
EACH AD SHOWN, ASK Q22-Q29.

Q21.  ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN

SHOW: We would now like to show you a few more ads and then gather your reactions to them. If
you are watching a television or radio ad, please make sure the volume on your computer is turned
up, so that you may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community, and please rate the ads based on their content, not on the quality of the
video. Please note that we would like your reaction to each ad individually — we are not interested
in comparing any of the ads to one another.

Please click “Next” to continue.
NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE

ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
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than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22. If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE
1 Y et Continue
2 N O e Continue
Q23.  Why or why not? OPEN ENDED............ccccoiiiiiiiiiiiiiicii, Continue

Q24. s this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 N et Continue
Q25.  Why or why not? OPEN ENDED............ccccoiiiiiiiiiiiiicee e Continue
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Q26.

Q27.

Q28.

Did you think this ad would be effective to motivate you or someone else to eat healthier

meals and snacks to be healthier or lose weight?

Please use a scale from 1to 5, where 1 is not at all effective and 5 is extremely effective.

SINGLE RESPONSE, DO NOT ROTATE

Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE

OB~ WON -

Not at all effective.........cccoeveiiiiiiiiiiiiiiee i, Continue
Somewhat ineffective.............coeeiviiiiiiiie Continue
Neither effective nor ineffective.............ccccceeeeeiiinn. Continue
Somewhat effective...........ccoovveiiiiiii Continue
Extremely effective ..o Continue

RESPONSE, DO NOT ROTATE

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,

3

Y OU e, Continue
People [IKe YOU.........vvvveeeiiiiiiii e, Continue
SOMEBONE BISE... e Continue

RANDOMIZE LIST.

NXNee—"ITOomMmMmMOO W>

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER

Q29.

GO~ WON -

Strongly diSagree..........vvvvvvieiiiiiiiii, Continue
Somewhat diSagree. .........ooovvvviieiiiiiiiiiiieeee Continue
Neither agree nor disagree............ccccoevvvivvrnieennnnn. Continue
Somewhat agree.........cccvvvvvviiiiiiiiiii Continue
Strongly agree.........oevvvviiiiiiiii Continue

Overall, | liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it
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Q29. You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED. ... Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we are not interested in comparing any of the ads to one another.

Pre-Post Questions

[Behavioral Intentions]
[CHECK S11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Q30.  Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]
Q30_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N e Continue

Q30_2. Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q30_3. Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q31.  Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight................coeeiiiiinnne, Continue
2 Yes, | plan to try to gain weight............cccccoeeeiinnnnn Continue
3 Yes, | plan to try to maintain my current weight............ Continue
4 No, | have no plans to do anything about my weight...... Continue

[CHECK $11. IF $11=1 (YES), ASK Q32. OTHERS SKIP TO Q32_1]

193



Q32.  Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in cutting back on reqular soft drinks (non-diet) or other
sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

1 Not at all interested...........cccooeviiiiiiiiiii e, Continue
2 Alittle interested.........cooooiiiiiiiiii Continue
3 Somewhat interested...........cccooeeiiiiiiiiie, Continue
4 Veryinterested...........oooveeeeiiii, Continue
S Extremely interested ............cccooiiiis Continue

Q32_1. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to be more physically active? SINGLE

RESPONSE, DO NOT ROTATE.
1 Not at all interested...........c.coevvviiiiiiiiieeeeen, Continue
2 Alittle interested.........cooooviiiiiiiiie Continue
3 Somewhat interested............ccooveiiiiiiiie, Continue
4 Veryinterested..........ccooveeeiiiiii Continue
S Extremely interested .........ccooooeiiiiiiii, Continue

Q32_2. Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to eat healthier meals and snacks? SINGLE

RESPONSE, DO NOT ROTATE.
1 Not atall interested..........ccoovveeviei e, Continue
2 Alittle interested........oovveeiei e, Continue
3 Somewhat interested.........ccoovveviiiiii Continue
4 Veryinterested..........ccovveeeiiiiii Continue
S Extremely interested .........ccooooeiiiiiii, Continue
[THERE IS NO Q33]

Q34. Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID

FORMAT, RANDOMIZE LIST
1 Not at all iKely. ... Continue
2 Somewhat unlikely..........ccccoeeeiiiiiiiiiiieees Continue
3 Neither likely nor unlikely...............vvvin. Continue
4 Somewhat lKely.........ccovvvireeiii, Continue
5 Extremely lIKely ... Continue
A Look for more information on the health benefits of eating healthier meals and
snacks
B Talk to a friend about the health benefits of eating healthier meals and snacks

C Participate in community efforts to reduce obesity
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[Self-Efficacy Questions]

Q35.

Q36.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST

1 Strongly disagree...........coceeveiiiiiiiii Continue
2 Somewhat disagree..............oooeeeeeiiiii Continue
3 Neither agree nor disagree.............ccccevvviviinieennnn, Continue
4 Somewhat agree. .........ccvevveeeiiiiiiii Continue
5 Strongly agree........ccooeviiiiiii e Continue

A | feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

OO

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........vvvveiiiiiiiiiiiii, Continue
2 Somewhat diSagree. ........ooovvvvviiiiiiiiiiiiieeee s Continue
3 Neither agree nor disagree............ccccceevvivivinieennnnnn. Continue
4 Somewhat agree.........cccvvvvvvviiiiiiiiii, Continue
S Strongly agree.........oovveviiiiiiiii Continue

Eating healthier meals and snacks several times per week would...
...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ToOMMmMmOoOO >
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[Community Attitudes]

Qa37.

Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are................... Continue
Obesity is a community problem that is best solved by people working together

to make it easier for everyone to eat healthy foods and be physically

[0 - RSSO Continue
Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to do.................. Continue

CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will

C1.

C2.

C3.

be used for analyzing the results of the survey in total. They will not be identified with you
personally.

Has a healthcare professional ever told you that you are overweight or at risk for being
overweight? SINGLE RESPONSE, DO NOT ROTATE

1 Y S et Continue
2 NO . e Continue
3 Dont KNnOW / NOE SUME ..vveeee e, Continue

Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

1 Y S et Continue
2 N O et Continue
3 Don't KNOW / NOt SUME ...ovveeeeeee e Continue

What is your current occupational status? Are you...? Please select the option that best
applies to you. SINGLE RESPONSE, DO NOT ROTATE.

1 Employed full ime...........ccooiiiii i Continue
2 Employed parttime..........cccooeeeiini Continue
3 Unemployed..........ooooiiiiiiiiie Continue
4 HomemMaKer...........veieiiiiiieee e, Continue
5 StUAENt ..o Continue
6 RELIEA ..oeeiieee e Continue
7 Disabled .........cooeiiiiiii e Continue
8 Other (Please specify: ) Continue
10 Prefer not to ansSwer............ooooovvvviiiiiviiccciiiee e Continue
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C4.

C5.

C6.

C7.

What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

1 Marmied ... Continue
2 Unmarried living with a partner........................o.o. Continue
3 D170 (1= I Continue
4 WiIdOWET ...ovveiiiiee e Continue
5 Separated..........ooooeiiiiiiii Continue
6 Single, never been married ............cccccvvviiiiiiiininnnn. Continue
8 Prefer not to answer.............ooveeiiiiiiiiiieeeeiie Continue

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ...........ccccccccvvveveinennnn. Continue
2 Prefer not to answer [Check BoX]................cccoovvviviinnnnnnn. Continue

What is your household’s total income from all sources before taxes? SINGLE
RESPONSE, DO NOT ROTATE

1 UNder $20,000.......c.ooeeeeeeeeeee e Continue
2 $20,000 10 $29,999 ... Continue
3 $30,000 10 $39,999 ..., Continue
4 $40,000 10 $49,999 ...t Continue
5 $50,000 10 $74,999 ...t Continue
6 $75,000 10 599,999 ...ttt Continue
7 $100,000 10 $199,999 ... Continue
8 $200,000 OF MOTE......ceeeeeeeeeee e Continue
9 Prefer notto anSWer..........ocoeviiiiii e, Continue

In the following list of items, please indicate which devices you currently use or own.

MULTIPLE RESPONSE, ROTATE LIST.

1 A desktop COMPULET.......ccooivii i, Continue
A laptop COMPULET.......cooi i Continue
3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone,
<] (o Continue
4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
.................................................................................... Continue
S AniPod or other mp3 player ... Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: Thank you for your time. Please click “OK” to confirm your participation.
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Attachment 3i: Screen Captures of Online Survey for Healthy Food for Hispanic Audiences (English-speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?

200



Screenshot — Online Survey Question Q1_2

r Sy = ARth e - T x
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Are you planning o be more physically sctlive within the mext 30 days?

s

Coninue »
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Screenshot - Online Survey Question Q1_3
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Are you planning to aat healthier meals and snacks within the next 30 days?
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Screenshot — Online Survey Question Q2
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Screenshot — Online Survey Question Q3
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Screenshot — Online Survey Question Q3_1
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Screenshot — Online Survey Question Q3_2
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Screenshot — Online Survey Question Q4
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Screenshot — Online Survey Question 4_1
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Screenshot — Online Survey Question Q4_2
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5
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{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9
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Screenshot — Online Survey Question Q10
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{Note to reviewers: At this point, some respondents will be shown a set of ads (TV, radio and/or print) that
correspond to a discrete campaign (randomly chosen). Others will be shown randomly chosen individual ads that
do not correspond to a discrete campaign. After each ad is shown, they will be asked Q12-Q19.}

Screenshot: Initial Screen for Ad Evaluations
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation
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Screenshot: Ad Survey Question Introduction Page

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur erve/bec/ 141131 —

Plsase answer tha following quisions aboul th ad you st viewed

217



Screenshot — Online Survey Question Q12
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Screenshot — Online Survey Question Q13
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Screenshot — Online Survey Question Q14
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Screenshot — Online Survey Question Q15
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Screenshot — Online Survey Question Q16
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Screenshot — Online Survey Question Q17
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Screenshot — Online Survey Question Q18
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q18 for the item
“This ad grabbed my attention,” will be shown the question below (Q19). Others will skip to next ad or, if

appropriate, will be shown Q20.}

Screenshot — Online Survey Question Q19

- C fi [0 surveys.smithgeigercom

You mantioned that this ad grabbed your attention. VWhat makes 11 stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: Q20 below will only be shown if respondents have evaluated individual ads that together
comprise a campaign.}

Screenshot — Online Survey Question Q20
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{Note to reviewers: At this point, respondents who were being shown individual
ads corresponding to a discrete campaign, will begin seeing a set of randomly
chosen individual ads (TV, radio, and/or print) that do not correspond to a
campaign. Those who were already being shown individual ads not
corresponding to a campaign, will continue to be shown individual spots. After
each ad is shown, they will be asked Q22-29 (which are the same as Q12-Q159,
presented above). Respondents will then see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30 _2.}

Screenshot — Online Survey Question Q30

= i ] sunEys sithgeiger.oom .

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30 2.}

Screenshot — Online Survey Question Q30_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?

230



Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3
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Screenshot — Online Survey Question Q31
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32
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Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?
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Screenshot — Online Survey Question Q32_1
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Screenshot — Online Survey Question Q32_2
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Screenshot — Online Survey Question Q34
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Screenshot — Online Survey Question Q35
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Screenshot — Online Survey Question Q36
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Screenshot — Online Survey Question Q37
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Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1
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Screenshot — Online Survey Question C2
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Screenshot — Online Survey Question C3
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Screenshot — Online Survey Question C4
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Screenshot — Online Survey Question C5
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Screenshot — Online Survey Question C6
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Screenshot — Online Survey Question C7
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Screenshot — Survey End Page
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Form Approved
OMB No. 0920-0572
Expiration Date: 2/28/2015

Attachment 3j: Online Survey for Healthy Living
for Hispanic Audiences (English-speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Introduction

SHOW: About this online survey: Thank you for answering these questions. You are qualified to
participate in this online survey, which is being conducted on behalf of the Centers for Disease
Control and Prevention, sometimes referred to as CDC, in Atlanta. The online survey, will take
about 22 minutes to complete. In this online survey you are going to be shown sample
advertisements and asked to share your honest opinions about them.

Your responses will be entered into a database and will only be seen by researchers associated
with this online survey. Your answers will be kept secure to the extent permitted by law. There will
be no risk to you. You may stop at any time. You will receive your gift, as it is explained in your
online survey invitation, after completing the online survey.

If you have any questions about this online survey or about your rights as an online survey
participant, please email them to StudyInfo@fhi360.org.

By clicking 'Next,' | am agreeing to the above project description.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 22 minutes per
response, including the time for reviewing instructions, searching existing data sources, gathering
and maintaining the data needed, and completing and reviewing the collection of information. An
agency may not conduct or sponsor, and a person is not required to respond to a collection of
information unless it displays a currently valid OMB control number. Send comments regarding this
burden estimate or any other aspect of this collection of information, including suggestions for
reducing this burden to CDC/ATSDR Information Collection Review Office, 1600 Clifton Road NE,
MS D-74, Atlanta, Georgia 30333; ATTN: PRA (0920-0572).
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[BACKGROUND HEALTH BEHAVIORS AND ATTITUDES]

[Contemplation and Behavioral Intentions]

Pre-Post Questions

Q1.

Q1_2.

Q1_3.

Q2.

[CHECK S11. IF $11=1 (YES), ASK Q1. OTHERS SKIP TO Q1_2]

Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

[IF Q1=1 SKIP TO Q1_2. IF Q1=2 CONTINUE TO Q1_1]

_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within

the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S e, Continue
2 N O e Continue

Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N et Continue

Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight....................coo Continue
2 Yes, | plan to try to gain weight.............ccccvvvviiininn. Continue
3 Yes, | plan to try to maintain my current weight.......... Continue
4 No, | have no plans to do anything about my weight.... ~ Continue
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Q3.

Q3_1.

Q3_2.

Q4.

Q4_1.

Q4_2.

During the past 12 months, did you try to cut back on regular soft drinks (non-diet) or
other sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

During the past 12 months, did you try to be more physically active? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S e, Continue
2 N O e Continue

During the past 12 months, did you try to eat healthier meals and snacks? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e, Continue

In the past year, have you tried to do any of the following? MULTIPLE RESPONSE, DO
NOT ROTATE.

1 LOSE WEIGNE....evviiiiiie e, Continue
2 Gainweight.........oooooii Continue
3 Maintain your current weight...............coovivieieninnnn, Continue

Compared to a year ago, do you weigh...? SINGLE RESPONSE, DO NOT ROTATE.

1 LSS . ettt Continue
2 MOTE. e e Continue
3 ADOUt the SAME... ... e Continue

And compared to a year ago, would you say that you are...? SINGLE RESPONSE, DO
NOT ROTATE.

1 More healthy..........ooovvviiiiii e, Continue
2 Lesshealthy............cooooiiiiiiiii Continue
3 About the SAME ......vvveiiiiiiiiiie e Continue
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Q5.

Q7.

Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in...? SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

[CHECK S11. IF $11=1 (YES), INSERT A. INSERT B AND C FOR ALL PERSONS]

OB~ WON -

Not at all interested...........cccooeeviiiiiiiii e, Continue
Alittle interested..........ccoooevviiiiiii Continue
Somewhat interested...........ccooovvviiiiiiiiiiii Continue
Veryinterested..........ccvveeeeiiiii Continue
Extremely interested ............ccccoiiiis Continue

A Cutting back on regular soft drinks (non-diet) or other sugary drinks
B Being more physically active
C Eating healthier meals and snacks

[THERE IS NO Q6]

Thinking about the next six months, how likely are you to...? Please use a scale from 1 to

5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT, ROTATE A-C AND D-F.

1 Not atall iKely..........coovvevviiiii, Continue
2 Somewhat unlikely..........cccccoeeiiiii, Continue
3 Neither likely nor unlikely...............cccovvviiiiinnnnn. Continue
4 Somewhat lKely..........covvvieiiiii Continue
) Extremely lIKely .......c.ovvvveiiii, Continue
A Look for more information on the health benefits of cutting back on regular soft
drinks (non-diet) or other sugary drinks
B Look for more information on the health benefits of being more physically active
C Look for more information on the health benefits of eating healthier meals and
snacks
D Talk to a friend about the health benefits of cutting back on regular soft drinks
(non-diet) or other sugary drinks
E Talk to a friend about the health benefits of being more physically active
F Talk to a friend about the health benefits of eating healthier meals and snacks

G Participate in community efforts to reduce obesity
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[Self-Efficacy Questions]

Q8.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

B
C
D

1 Strongly diSagree...........vvvveieiiiiiiiiii, Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieee Continue
3 Neither agree nor disagree..........cccoeevvivieeeeiiiiinnnnn, Continue
4 Somewhat agree. .........ccevvieeeiiiiiiie e Continue
S Strongly agree.........ovvvveiiiiii Continue

| feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese

[Behavioral Beliefs]

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

Q9.

Q9_1.

Strongly disagree...........cocveeeiiiiiiii Continue
Somewhat disagree..............cooeeeeeeiiii Continue
Neither agree nor disagree............ccccevvvivvrneeennnnnn. Continue
Somewhat agree..........covvviieeiiiiii Continue
Strongly agree........ccoooviiiiiii e Continue

A owOoND -~

Eliminating regular soft drinks (non-diet) and other sugary drinks during meals every day

would...

TIToOMMmMmOoOO w>

...make me feel that | was doing something good for my health
...make eating meals less enjoyable for me

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make it easier for me to drink milk or water at mealtimes
...help me lose weight

...help me maintain a healthy weight

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cccvveeiiiiiiii Continue
2 Somewhat diSagree.........cooovvvviiiieeiiiiiiiie e Continue
3 Neither agree nor disagree.............cccoeeeeeeiiciiinnnnnn Continue
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Q9_2.

4 Somewhat agree. .........ccccvvvvviiiiiiiiiii Continue
S Strongly agree.........ovvvveiiiiiii Continue

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

T OTMMOoOO WX

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cocvveeiiiiiiiii Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiieeee Continue
3 Neither agree nor disagree..........cccoeeevvvieeeeiiiinnnnnn, Continue
4 Somewhat agree..........ccvvvvieeeiiiiiiie Continue
5 Strongly agree.........coooviiiiiiii e Continue

Eating healthier meals and snacks several times per week would...
...make me feel that | was doing something good for my health
... give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ITIGOTMmMmMmOoOO >

[Community Attitudes]

Q10.

Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are.................. Continue
Obesity is a community problem that is best solved by people working together

to make it easier for everyone to eat healthy foods and be physically

ACHIVE. e Continue
Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to

o o S PRTPRTRRTP Continue
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CAMPAIGN EVALUATIONS

SOME RESPONDENTS WILL FIRST SEE A SET OF ADS THAT CORRESPOND TO A
DISCRETE CAMPAIGN (RANDOMLY CHOSEN). AFTER EACH AD SHOWN, ASK Q12-Q19.
AFTER THE ENTIRE CAMPAIGN IS SHOWN, ASK Q20.

Q11.  CAMPAIGNSHOWN - CODE, DO NOT DISPLAY, FIRST

SHOW: Now we would like to show you a few different health-related ads, including a television,
print, and/or radio ad, and then ask you to evaluate each ad. Even if an ad is from another
community or city, please rate it as if it were an ad from your local community. Also, please note
that the video quality of these ads may vary — please rate them based on the content of the ads,
not on the quality of the video.

Please make sure the volume on your computer is turned up, so that you may both see and/or hear
the TV and radio ads.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q12.

Q13.

Q14.

Q15.

Q16.

Q17.

If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE.
1 Y S Continue
2 NO . et Continue
Why or why not? OPEN ENDED............ccccooiiiiiiiiiiiis Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S e Continue
2 N0 e Continue
Why or why not? OPEN ENDED............ccccooiiiiiiiiiiiiies Continue

Did you think this ad would be effective to motivate you or someone else to...? SINGLE

RESPONSE GRID FORMAT, RANDOMIZE LIST.

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.

1 Not at all effective..........oeevveeiiiiiie e, Continue
2 Somewhat ineffective.............ooovvvviiiiiiiiiii, Continue
3 Neither effective nor ineffective..............ccooeeeeennie. Continue
4 Somewhat effective............cooviviiiiii Continue
5 Extremely effective ..........cccvvvviiiiiiii Continue

A Cut back on regular soft drinks (non-diet) or other sugary drinks
B Be more physically active
C Eat healthier meals and snacks

Who would you say this ad is trying to reach? Please check all that apply. MULTIPLE

RESPONSE, DO NOT ROTATE.
1 Y OU et Continue
2 People [IKe YOU. ........coevvereiieii Continue
3 SOMEONE €IS e, Continue
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Q18.

Q19.

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each

On a scale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

Nee—TITomMmMmMOO >

Strongly disagree...........uvvvvieiiiiiiiiii, Continue
Somewhat disagree..............oooeeeeeiiiiiii Continue
Neither agree nor disagree............cccccovvviviriieennnnn Continue
Somewhat agree.........cccvvvvvviiiiiiiii, Continue
Strongly agree.........ovvvveiiiiiii Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

IF RESPONSE 4 OR 5 TO Q18G, ASK Q19. OTHERS SKIP TO INSTRUCTIONS

BEFORE Q20.

You mentioned that this ad grabbed your attention. What makes it stand out? OPEN

ENDED.....oooeieeeeeeeeei Continue

ad individually — we will not ask you to compare one ad to any other.

[ONLY ASK Q20 ONCE A WHOLE “CAMPAIGN” IS EVALUATED]
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Campaign Summary Evaluation

Q20.

Considering the impact of these ads together, please indicate how much you agree or
disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

Mmoo w >

®

—r X &

1 Strongly disagree...........vvvvviviiiiiiiiii, Continue
2 Somewhat disagree..............cooeeeeeiiiiii Continue
3 Neither agree nor disagree.............ccccoevvivvinneennnnn. Continue
4 Somewhat agree.........cccvvvvvviiiiiiiii, Continue
S Strongly agree.........ovvvveiiiiii Continue

| trust the information in this set of ads.

This set of ads was convincing.

This set of ads grabbed my attention.

This set of ads told me something | didn’t already know.

THEREISNOE

The message about the health benefits of being more physically active in this set
of ads was persuasive.

The message about the health benefits of eating healthier meals and snacks in
this set of ads was persuasive.

This set of ads gave me good reasons to cut back on regular soft drinks (non-diet)
or other sugary drinks.

This set of ads gave me good reasons to stop drinking regular soft drinks (non-
diet) or other sugary drinks.

This set of ads gave me good reasons to be more physically active.

This set of ads gave me good reasons to eat healthier meals and shacks.

This set of ads gave me good reasons to try to lose weight.
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INDIVIDUAL SPOT EVALUATIONS

EACH RESPONDENT WILL SEE A SET OF RANDOMLY CHOSEN INDIVIDUAL ADS. AFTER
EACH AD SHOWN, ASK Q22-Q29.

Q21. ADS SHOWN - CODE, DO NOT DISPLAY, ADS SHOWN

SHOW: We would now like to show you a few more ads and then gather your reactions to them. If
you are watching a television or radio ad, please make sure the volume on your computer is turned
up, so that you may both see and hear the video or audio.

Once again, even if an ad is from another community or city, please rate it as if it were an ad from
your local community, and please rate the ads based on their content, not on the quality of the
video. Please note that we would like your reaction to each ad individually — we are not interested
in comparing any of the ads to one another.

Please click “Next” to continue.

NOTE: WHEN THE TV ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING MESSAGE
ABOVE THE SCREEN: This ad is a TV ad. Please be patient while the video loads; also note that
the video may stop to buffer from time to time. We do not expect buffering to continue for more
than 30 seconds. If you find that it is buffering too long, you can suspend the survey at any time
and return to this point in the survey simply by clicking on the original survey link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.

NOTE: WHEN THE RADIO ADS ARE PRESENTED, PLEASE SHOW THE FOLLOWING
MESSAGE ABOVE THE SCREEN: This ad is a radio ad. Please be patient while the audio
loads; also note that the audio may stop to buffer from time to time. We do not expect buffering to
continue for more than 30 seconds. If you find that it is buffering too long, you can suspend the
survey at any time and return to this point in the survey simply by clicking on the original survey
link.

And remember: even if an ad is from another community or city, please rate it as if it were an ad
from your local community.
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Questions for Each Ad

SHOW: Please answer the following questions about the ad you just viewed.

Q22.

Q23.

Q24.

Q25.

Q26.

Q27.

If you saw or heard this message, would it get your attention? SINGLE RESPONSE, DO

NOT ROTATE
1 Y S Continue
2 NO. et Continue
Why or why not? OPEN ENDED............ccccciiiiiiiiiic e Continue

Is this message believable? SINGLE RESPONSE, DO NOT ROTATE

1 Y St Continue
2 NO. e Continue
Why or why not? OPEN ENDED............ccccooiiiiiiiiie, Continue

Did you think this ad would be effective to motivate you or someone else to...?

Please use a scale from 1 to 5, where 1 is not at all effective and 5 is extremely effective.

SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Not at all effective..........coeeeveeiiiiiie e, Continue
2 Somewhat ineffective.............coovvvveiiiiiiiii, Continue
3 Neither effective nor ineffective...............cccoevevennnen. Continue
4 Somewhat effective............cooviviiiiii Continue
5 Extremely effective ..........cccvvvviiiiiiii Continue

A Cut back on regular soft drinks (non-diet) or other sugary drinks
B Be more physically active
C Eat healthier meals and snacks

Who would you say this ad is trying to reach? Please check all that apply. SINGLE
RESPONSE, DO NOT ROTATE

1 Y OU. e e, Continue
2 People [IKe YOU. ..., Continue
3 SOMEONE €IS e, Continue
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Q28. On ascale from 1 to 5, where 1 indicates that you strongly disagree, and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of the
following statements about this advertisement. SINGLE RESPONSE GRID FORMAT,
RANDOMIZE LIST.

Strongly disagree. ..........vvviiiiiiiiiiiii Continue
Somewhat disagree..............cooeeeeeiiiiii Continue
Neither agree nor disagree............cccccovviivvrnieennnnn Continue
Somewhat agree.........cccvvvvvviiiiiiiiii Continue
Strongly agree.........ovvvveiiiiiii Continue

Gl B~ WON -

Overall, I liked this ad

| am interested in this ad’s topic

| trust the information in this ad

This ad was confusing

This ad was convincing

This ad said something important to me
This ad grabbed my attention

| learned something new from this ad
| can do what this ad suggests

This ad was easy to understand

| would notice this ad if | saw/heard it

Nee—TITomMmmMOO >

IF RESPONSE 4 OR 5 TO Q28G, ASK Q29. OTHERS SKIP TO INSTRUCTIONS AFTER
Q29.

Q29.  You mentioned that this ad grabbed your attention. What makes it stand out? OPEN
ENDED. ...ttt Continue

BEFORE THE NEXT AD IS EVALUATED, UNTIL THE LAST AD, SHOW: Now you will see
another ad to evaluate. Once again, even if an ad is from another community or city, please rate it
as if it were an ad from your local community. Please note that we would like your reaction to each
ad individually — we are not interested in comparing any of the ads to one another.
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Summary Evaluation

Q29_1. Considering the impact of these ads together, please indicate how much you agree or
disagree with each statement. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

MMoOO >

®

— X &

1 Strongly diSagree...........vvvveieiiiiiiiiii, Continue
2 Somewhat diSagree. .........ooovvvviiiieiiiiiiiiiieee Continue
3 Neither agree nor disagree.........cccooeeeveeeeieiiiiinnnnnn, Continue
4 SOmewhat agree. .........ccvvvieeeiiiiiiie e Continue
S Strongly agree.........oovvveiiiiii Continue

| trust the information in this set of ads.

This set of ads was convincing.

This set of ads grabbed my attention.

This set of ads told me something | didn’t already know.

THEREISNOE

The message about the health benefits of being more physically active in this set
of ads was persuasive.

The message about the health benefits of eating healthier meals and snacks in
this set of ads was persuasive.

This set of ads gave me good reasons to cut back on regular soft drinks (non-diet)
or other sugary drinks.

This set of ads gave me good reasons to stop drinking regular soft drinks (non-
diet) or other sugary drinks.

This set of ads gave me good reasons to be more physically active.

This set of ads gave me good reasons to eat healthier meals and shacks.

This set of ads gave me good reasons to try to lose weight.
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Pre-Post Questions

[Behavioral Intentions]
[CHECK S11. IF $11=1 (YES), ASK Q30. OTHERS SKIP TO Q30_2]

Q30.  Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

[IF Q30=1 SKIP TO Q30_2. IF Q30=2 CONTINUE TO Q30_1]

Q30_1. Are you planning to cut back on regular soft drinks (non-diet) or other sugary drinks within
the next 30 days? SINGLE RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N e Continue

Q30_2. Are you planning to be more physically active within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 N O e Continue

Q30_3. Are you planning to eat healthier meals and snacks within the next 30 days? SINGLE
RESPONSE, DO NOT ROTATE.

1 Y S et Continue
2 NO . e, Continue

Q31.  Are you planning to do something about your weight within the next 30 days? SINGLE
RESPONSE, ROTATE 1-3.

1 Yes, | plan to try to lose weight................ooooeeiiiin Continue
2 Yes, | plan to try to gain weight..................cccoe Continue
3 Yes, | plan to try to maintain my current weight.......... Continue
4 No, | have no plans to do anything about my weight...... Continue

[CHECK S11. IF S11=1 (YES), ASK Q32. OTHERS SKIP TO INSTRUCTIONS BEFORE
Q32_1]
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Q32.  Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely

interested, how interested are you in cutting back on reqular soft drinks (non-diet) or other

sugary drinks? SINGLE RESPONSE, DO NOT ROTATE.

[S2 I~ SO RN \ S I

Not at all interested...........c.cooviiiiiiiiiiiieeeen, Continue
Alittle interested.........ccoooiviiiiiiii Continue
Somewhat interested..........c.coooeviiiiiiiiiiiii Continue
Veryinterested..........ccvveeeiiiiiii Continue
Extremely interested ..o, Continue

Q32_1 Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely
interested, how interested are you in trying to be more physically active? SINGLE

RESPONSE, DO NOT ROTATE.
1 Not at all interested............ccooeeviiiiiiiiiin, Continue
2 Alittle interested..........ccoovevveiiiii Continue
3 Somewhat interested..........ccoooovviiiiiiiiiiiii Continue
4 Very interested..........covveeeiiii Continue
S Extremely interested ..., Continue

Q32_2 Overall, on a scale from 1 to 5, where 1 is not at all interested and 5 is extremely interested,
how interested are you in trying to eat healthier meals and snacks? SINGLE RESPONSE,

DO NOT ROTATE.
1 Not atallinterested.........ccooeeeiii e Continue
2 Alittle interested.........oveeivie e Continue
3 Somewhat interested.........cooovviviiii, Continue
4 Veryinterested...........ovvveeiiiiii, Continue
5 Extremely interested ..., Continue
[THERE IS NO Q33]
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Q34.  Thinking about the next six months, how likely are you to...? Please use a scale from 1 to
5, where 1 is not at all likely and 5 is extremely likely. SINGLE RESPONSE GRID
FORMAT ROTATE A-C AND D-F.

1 Notatall liKely.........ccvvveiiiiii Continue
2 Somewhat unlikely............cccooeveii Continue
3 Neither likely nor unlikely............ccoooeviiiiiiiiiinnn.. Continue
4 Somewhat lIKely..........coviiiiiii Continue
5 Extremely [IKelY ......oovvvveeeiiee e, Continue
A Look for more information on the health benefits of cutting back on regular soft
drinks (non-diet) or other sugary drinks
B Look for more information on the health benefits of being more physically active
C Look for more information on the health benefits of eating healthier meals and
snacks
D Talk to a friend about the health benefits of cutting back on regular soft drinks
(non-diet) or other sugary drinks
E Talk to a friend about the health benefits of being more physically active
F Talk to a friend about the health benefits of eating healthier meals and snacks
G Participate in community efforts to reduce obesity
[Self-Efficacy Questions]
Q35. On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that

you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

OO

1 Strongly disagree...........cccveeeiiiiiiiiiii Continue
2 Somewhat disagree..............coeeeeeiiiiiiiie e Continue
3 Neither agree nor disagree............ccccceevviiiviinnnnnn. Continue
4 Somewhat agree.........cccvvvvviiiiiiiiii Continue
5 Strongly agree........coooeiiiiiiii e Continue

| feel as though | can make a difference regarding my risk for being overweight or
obese

| am confident that | can protect myself from being overweight or obese

There are many things | can do to protect myself from being overweight or obese
Generally speaking, it is possible to reduce one’s risk for being overweight or obese
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Q36.

Q36_1.

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree...........cccceeeeiiiiiiiii Continue
2 Somewhat disagree..............ooooeeiiiiiiiiiiiii Continue
3 Neither agree nor disagree..........cccooeevevieeeeeiiinnnnn, Continue
4 Somewhat agree..........ccovveeeiiiiiiiii Continue
5 Strongly agree........coooeviiiiiii e Continue

Eliminating reqular soft drinks (non-diet) and other sugary drinks during meals every day
would...

...make me feel that | was doing something good for my health
...make eating meals less enjoyable for me

...help me prevent weight gain

...make life more stressful for me

...help me save money

...make it easier for me to drink milk or water at mealtimes
...help me lose weight

...help me maintain a healthy weight

T OTMMmOoOO W

On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that
you strongly agree, please indicate how much you agree or disagree with each of these
statements.  SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........ccoveeeiiiiiiiii Continue
2 Somewhat diSagree. .........ocovvvvvvieiiiiiiiiiiieeee, Continue
3 Neither agree nor disagree..........cccoeeevevieeeeeiiinnnnnn, Continue
4 Somewhat agree..........ccovvveeeiiiiiiii Continue
5 Strongly agree........coooeeeiiiiiiiiii Continue

Being more physically active several times per week would...

...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ITIGoOTMmMmMmoOO >
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Q36_2. On a scale from 1 to 5, where 1 indicates that you strongly disagree and 5 indicates that

you strongly agree, please indicate how much you agree or disagree with each of these
statements. SINGLE RESPONSE GRID FORMAT, RANDOMIZE LIST.

1 Strongly disagree..........cccoeeviiiiiii Continue
2 Somewhat disagree..............coooeeiiiii, Continue
3 Neither agree nor disagree..........cccooevvevieeeeiiiinnnn, Continue
4 Somewhat agree..........ccovveeeiiiiiiiii Continue
5 Strongly agree........coooeviiiiiii e Continue

Eating healthier meals and snacks several times per week would...
...make me feel that | was doing something good for my health
...give me more energy and stamina

...help me prevent weight gain

...make life more stressful for me

...help me save money

... make me feel more comfortable with the way | look

...help me lose weight

...help me maintain a healthy weight

ITIGooTMmMmMmoO w>

[Community Attitudes]

Qa37.

Which of the following statements best describes how you think the problem of obesity
should be solved in your community? SINGLE RESPONSE, ROTATE 1-2.

Obesity is an individual problem that is best solved by people taking personal
responsibility for what they eat and how physically active they are.................. Continue
Obesity is a community problem that is best solved by people working together

to make it easier for everyone to eat healthy foods and be physically

0111 TP RPN UPPPPRRRRTI Continue
Obesity is both an individual and community problem that is best solved by people taking
personal responsibility for what they eat and how physically active they are, and the
community working together to make these behaviors easier to

o o T PP PPPPPRPRRRRR Continue
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CLASSIFICATION

SHOW: You're almost done! These last few questions are for classification purposes only and will
be used for analyzing the results of the survey in total. They will not be identified with you

C1.

C2.

C3.

C4.

personally.

Has a healthcare professional ever told you that you are overweight or at risk for being

overweight? SINGLE RESPONSE, DO NOT ROTATE

1 Y S
2 N
3 DontKnow /NOtSUME ....coveeee e,

Has anyone else in your household been identified by a health care professional as being
overweight or at risk for being overweight? SINGLE RESPONSE DO NOT ROTATE

T Y St
2 N
3 DontKnow /NOtSUME ....cveeeee e,

What is your current occupational status? Are you...? Please select the option that best

applies to you. SINGLE RESPONSE, DO NOT ROTATE.

1 Employed full time...........ccooiiiiiiii
2 Employed part time............ccvvviviiiiiiiiiiin
3 Unemployed........covvviiiiiiii
4 HOMEMAKET.......coiiiiiieeieeeiie e
O Student ...
6
7
8
1

Other (Please specify:
0 Prefer Notto anSWer........oooueeeee e

What is your marital status? SINGLE RESPONSE, ROTATE 1-6.

Marmied .....ovviii e
Unmarried living with a partner..................ccceee s
DIVOrCEA ...ovviii e
WIdOWE ..o,
Separated...........ooviiiiiiii
Single, never been married ...........cccvvvviviiiiiiiiiiiiieeen,
Prefer not to ansSwer.......c.cooovvveeviiiie e

COOOOT A~ WN —

Continue
Continue
Continue

Continue
Continue
Continue

Continue
Continue
Continue
Continue
Continue
Continue
Continue
Continue
Continue

Continue
Continue
Continue
Continue
Continue
Continue
Continue
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C5.

C6.

C7.

How many children (under age 18) live in your household?

1 Enter number: [Numeric Response] ...............cccccceeeeiinininn, Continue
2 Prefer not to answer [Check BoX]................ccoooeiiiiiiiiniinnnn, Continue

What is your household’s total income from all sources before taxes? SINGLE
RESPONSE, DO NOT ROTATE

1 UNder $20,000........cooeee e Continue
2 $20,000 10 $29,999 ....iiiiiii e, Continue
3 $30,000 10 $39,999 .....oiiiiiie e Continue
4 $40,000 10 $49,999 ..., Continue
5 $50,000 10 $74,999 ... Continue
6 $75,000 10 $99,999 ... it Continue
7 $100,000 10 $199,999 .....vveiiiee e, Continue
8 $200,000 OF MOTE.......coeeeeeeeee e, Continue
9 Prefer Nott0 anSWer.........c.oovvviiiieeeieeee e Continue

In the following list of items, please indicate which devices you currently use or own.

MULTIPLE RESPONSE, ROTATE LIST.

1 A desktop COMPULET.........ccviiiiiiiiiiiiiiiiieer e Continue
A laptop COMPULET.......vviiiiie e, Continue

3 A smartphone, such as an iPhone, BlackBerry, Android, Windows phone, etc.
.................................................................................... Continue

4 A tablet, such as an iPad, Kindle Fire, Nook Color, Motorola Xoom, etc.
.................................................................................... Continue

S An iPod or other mp3 player ..o Continue

6 None of these — EXCLUSIVE - ANCHOR

SHOW: That is the last question. Thank you for your time. Please click “OK” to confirm

your participation.
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Attachment 3k: Screen Captures of Online Survey for Healthy Living for Hispanic Audiences (English-speaking)

Community Health Media Center — Testing Educational Campaign
Materials with African American and Hispanic Audiences

Screenshot — Online Survey Start Screen
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any regular soft drinks
(non-diet) or other sugary drinks, ?” will be shown the following screen (Q1). Others will skip to Q1_2.}

Screenshot — Online Survey Question Q1

« Cnh surveys smithgeiger.com O

Are you planning to stop drinking regular soft drinks (non-giet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q1, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q1_1). Others will skip to Q1_2.}

Screenshot - Online Survey Question Q1_1

= i ] sunEys sithgeiger.oom .

Arg you planning o cut Back on reqular soft drinks (non-dist) or other sugary drinks within the next 30 days?
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Screenshot — Online Survey Question Q1_2

r Sy = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

Are you planning o be more physically sctlive within the mext 30 days?

s

Coninue »
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Screenshot - Online Survey Question Q1_3

Voo T = » T - ¥ T

= [ | sunveys smithgeiger.com

O
n

Are you planning to aat healthier meals and snacks within the next 30 days?

Coninue »
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Screenshot — Online Survey Question Q2
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Screenshot — Online Survey Question Q3

y — - W -0
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277



Screenshot — Online Survey Question Q3_1

r Sy = ARth e - T x
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s
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Screenshot — Online Survey Question Q3_2

r At = ARth e - T x
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Uuring the past 12 months, did you Iry (o eal haalthier meals and snacks?

s
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Screenshot — Online Survey Question Q4
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Screenshot — Online Survey Question 4_1
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Screenshot — Online Survey Question Q4_2
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{Note to reviewers: All respondents will be asked Q5. However, respondents who had selected “no” for screener
QS11, “did you drink any regular soft drinks (non-diet) or other sugary drinks?,” will not be shown the item in Q5
that asks “how interested are you in cutting back on regular soft drinks (non-diet) or other sugary drinks.”}

Screenshot — Online Survey Question Q5
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{Note to reviewers: There is no Q6}

Screenshot — Online Survey Question Q7
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Screenshot — Online Survey Question Q8
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Screenshot — Online Survey Question Q9
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Screenshot — Online Survey Question Q9_1
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Screenshot — Online Survey Question Q9_2
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Screenshot — Online Survey Question Q10
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{Note to reviewers: At this point, most respondents will be shown a set of ads (TV, radio and/or print) that
correspond to a discrete campaign (randomly chosen). Others will be shown randomly chosen individual ads that
do not correspond to a discrete campaign. After each ad is shown, they will be asked Q12-Q19. }

Screenshot: Initial Screen for Ad Evaluations
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{Note to reviewers: The screen below is a sample of the screen respondents will see when viewing each ad. The
questions they will be asked for each ad will be the same, regardless of the ad they see.}

Screenshot: Sample Screen of Ad Presentation
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Screenshot: Ad Survey Question Introduction Page
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Screenshot — Online Survey Question Q12
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Screenshot — Online Survey Question Q13
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Screenshot — Online Survey Question Q14
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Screenshot — Online Survey Question Q15
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Screenshot — Online Survey Question Q16
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Screenshot — Online Survey Question Q17

r At = ARth e - T x

= C # [ surveys.cmithgeigeroom/sur frarya/bec 141130 -

VWho would you say this ad is trying 1o reach?
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Screenshot — Online Survey Question Q18
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{Note to reviewers: Only respondents who selected “somewhat agree” or “strongly agree” on Q18 for the item
“This ad grabbed my attention,” will be shown the question below (Q19). Others will skip to next ad or, if

appropriate, will be shown Q20.}

Screenshot — Online Survey Question Q19
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You mantioned that this ad grabbed your attention. VWhat makes 11 stand out?
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Screenshot: Transition Page before Each Ad
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{Note to reviewers: Q20 below will only be shown if respondents have evaluated individual ads that together

comprise a campaign.}

Screenshot — Online Survey Question Q20
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{Note to reviewers: At this point, respondents who were being shown individual
ads corresponding to a discrete campaign, will begin seeing a set of randomly
chosen individual ads (TV, radio, and/or print) that do not correspond to a
campaign. Those who were already being shown individual ads not
corresponding to a campaign, will continue to be shown individual spots. After
each ad is shown, they will be asked Q22-29 (which are the same as Q12-Q159,
presented above). Respondents will then see the questions that follow.}
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q30). Others will skip to Q30 _2.}

Screenshot — Online Survey Question Q30
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Are you planning to stop drinking regular soft drinks (non-diet) or other sugary drinks within the next 30 days?
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{Note to reviewers: Only respondents who selected “no” for Q30, “are you planning to stop drinking regular soft
drinks (non-diet) or other sugary drinks?,” will be shown the following screen (Q30_1). Others will skip to Q30 2.}

Screenshot — Online Survey Question Q30_1
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Screenshot — Online Survey Question Q30_2
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Screenshot — Online Survey Question Q30_3
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Screenshot — Online Survey Question Q31
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{Note to reviewers: Only respondents who selected “yes” for screener QS11, “did you drink any reqular soft drinks
(non-diet) or other sugary drinks?,” will be shown the following screen (Q32). Those who responded “no” to QS11

on the screener will skip to Q32_1.}

Screenshot — Online Survey Question Q32
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Overall, on & scale from 110 5, where 1 |s not at all interested and 5 is extremely interested. how interested
are you in cutiing back on regular soft drinks (non-diet) or other sugary drinks?
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Screenshot — Online Survey Question Q32_1
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Screenshot — Online Survey Question Q32_2
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Screenshot — Online Survey Question Q34
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Screenshot — Online Survey Question Q35
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Screenshot — Online Survey Question Q36
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Screenshot — Online Survey Question Q36_1
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Screenshot — Online Survey Question Q36_2
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Screenshot — Online Survey Question Q37

y — .
=

C B | [ surveyssmithgeiger.comysurvey/selfserve/bec/ 141130 ]

Which of the falloving statarnants bast dascribas how you think the probiam of obesity should Ba salved in
}'ﬂl.lr cmnmunirjr'?
Oy (8 3 L0emurn b Dbty TLait o Bl e ey oSt el rlin 10! B Pridbol (F BABARY Bof it B ] D2y 10000 N3 B Dol 30y Bt
TR (8 A0 LS e aE i g, B e By BSne A PRt ] reRnathdn lar Gml By B0 NS R PRk 1 BEbvE Ty 2

sty i O g0 indesdodl 3nd Commnity Drobigm Pal i Besl Lotald by peophe Lking personal responsibety tor whal Py &30 and how Dhylic aly

ac B Ty 4, and Ba CSmrautily wofioty] Boelher B Fake P Sehiredin ikl i do

317



Screenshot: Initial Screen for Classification Questions
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Screenshot — Online Survey Question C1
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Screenshot — Online Survey Question C2
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Screenshot — Online Survey Question C3
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Screenshot — Online Survey Question C4
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Screenshot — Online Survey Question C5
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How many children (under age 18) live in your household?
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Screenshot — Online Survey Question C6
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Screenshot — Online Survey Question C7
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Screenshot — Survey End Page
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