DEPARTMENT OF TRANSPORTATION

1INFORMATION COLLECTION
SUPPORTING STATEMENT
COMPLIANCE LABELING OF
MOTOR VEHICLE TIRES AND RIMS
49 CFR Parts 569 & 574
OMB CONTROL NO. 2127-0050

INTRODUCTION

This is to request the Office of Management and Budget’s (OMB) renewed three-year approved
clearance for the information collection entitled, “Tire Identification and Recordkeeping” (OMB
Control Number: 2127-0050).

Part A. Justification

1. Circumstances that make the collection of information necessary. EXPLAIN THE
CIRCUMSTANCES THAT MAKE THE COLLECTION OF INFORMATION

NECESSARY. IDENTIFY ANY LEGAL OR ADMINISTRATIVE REQUIREMENT'S
THAT NECESSITATE THE COLLECTION. ATTACH A COPY OF THE
APPROPRIATE SECTION OF EACH STATUTE AND REGULATION MANDATING
OR AUTHORIZING THE COLLECTION OF INFORMATION.

49 U.S.C. 30117(b) requires each tire manufacturer to collect and maintain records of the
names and addresses of the first purchasers of new tires. This information is collected and
maintained to make it easier for tire manufacturers to identify and notify new tire purchasers, in
the event of a determination that the tire is defective or in noncompliance with a Federal motor
vehicle safety standard.

To carry out this mandate, 49 CFR part 574, Tire Identification and Recordkeeping,
requires tire dealers and distributors to record the names and addresses of retail purchasers of
new tires and the identification number(s) of the tires sold. Part 574 specifies a form to be
provided to tire dealers and distributors by tire manufacturers for recording this information. The
completed forms are returned to the tire manufacturers where they are retained for a minimum of
five years from the date of sale. Additionally, motor vehicle manufacturers are required to record
the names and addresses of the first purchasers of new motor vehicles, together with the
identification numbers of the tires on the new vehicles.

On October 15, 1982, the Motor Vehicle Safety and Cost Savings Authorization Act of
1982 (P.L. 97-311) was signed into law. This law prohibited the National Highway Traffic
Safety Administration (NHTSA) from enforcing the mandatory tire registration provisions in 49
CFR Part 574 against dealers and distributors whose business is not owned or controlled by a tire
manufacturer (hereinafter referred to as "independent dealers"). For independent dealers,
Congress specified that a voluntary registration system would take effect as soon as the agency
specified the format and content of the voluntary tire registration forms and standardized the



forms for all independent dealers. A final rule specifying the necessary requirements was
approved by the Office of Management and Budget (OMB) and published at 49 FR 4755;
February 8, 1984.

It should be emphasized that the previously specified mandatory tire registration
requirements remain applicable to all dealers and distributors other than independent dealers
(hereinafter referred to as "non-independent dealers") and that the requirements for tire and
vehicle manufacturers are unchanged.

2. How, by whom, and for what purpose is the information to be used.
INDICATE HOW, BY WHOM, AND FOR WHAT PURPOSE IS THE
INFORMATION IS TO BE USED. EXCEPT FOR A NEW COLLECTION,
INDICATE THE ACTUAL USE THE AGENCY HAS MADE OF THE
INFORMATION RECEIVED FROM THE CURRENT COLLECTION.

The information is used to facilitate notification by tire manufacturers to first purchasers
of defective or nonconforming tires, so that the purchasers may take appropriate action in the
name of motor vehicle safety. The information is used by a tire manufacturer when it determines
that some of its tires either fail to comply with an applicable safety standard or contain a safety-
related defect. With the information on the registration form, the tire manufacturer can notify the
first purchaser of the tire and provide the purchaser with any necessary information or
instructions. Since 2002, the agency on average has received 20 tire recall campaigns each year.

If the information in this data collection were not collected, tire manufacturers would be
in non-compliance with their statutory duty to collect the names and addresses of first purchasers
of new tires (imposed by 49 U.S.C. §30117(b)) and the Secretary of Transportation would not be
in compliance with the statutory mandate to establish the voluntary tire registration procedures
for independent dealers, as specified at 49 U.S.C. §30117(b)(2)(B).

The forms on which the information is to be recorded are provided by the tire
manufacturers to both independent and non-independent dealers. The following describes the
collection of information responsibilities of tire dealers, tire manufacturers, and motor vehicle
manufacturers pursuant to Part 574.

Responsibilities of Independent Tire Dealers - In the case of independent dealers, 49
USC §30117(b)(2)(B) specifies that they must record the tire identification number(s) of the
tire(s) sold on a paper registration form, and hand that form to the tire purchaser. The purchaser
is then free to complete the remaining information, place a stamp on the registration form, and
return it to the tire manufacturer. However, as described in Section 3 below, the agency
completed rulemaking on Part 574 requirements to allow electronic means to be used to register
tires purchased from independent tire dealers, in lieu of filling out and mailing the paper forms.

Responsibilities of Non-Independent Tire Dealers - The non-independent dealers (i.e.,
tire dealers that are owned or directly controlled by the tire manufacturer) are required to record
the tire identification number(s) of the tire(s) sold, the purchaser's name and address, and the
seller's name and address on the form specified in Part 574. The non-independent dealers are
required to return this form directly to the tire manufacturer. However, at the point of sale of the




tires, the agency believes that most if not all of the non-independent tire dealers are using
electronic methods to transmit the tire purchaser information to the tire manufacturer.

Responsibilities of Tire Manufacturers - Part 574 requires the tire manufacturers to
maintain a record of the information on the registration forms received from both independent
and non-independent dealers for five years from the date of the tire sale. Tire manufacturers are
permitted to destroy the registration information after five years.

Responsibilities of Motor Vehicle Manufacturers - Motor vehicle manufacturers are
required to record the tire identification numbers of the tires shipped on new motor vehicles to
car dealers (original equipment tires). Car dealers return the names and addresses of the vehicle
purchasers to the vehicle manufacturers, who then match these names and addresses with the
vehicle tire numbers. The motor vehicle manufacturers must retain this information for five years
from the date of the sale of the vehicle.

3. Extent of automated information collection. DESCRIBE WHETHER, AND
TO WHAT EXTENT, THE COLLECTION OF INFORMATION INVOLVES
THE USE OF AUTOMATED, ELECTRONIC, MECHANICAL, OR OTHER
TECHNOLOGICAL COLLECTION TECHNIQUES OR OTHER FORMS OF
INFORMATION TECHNOLOGY, E.G. PERMITTING ELECTRONIC
SUBMISSION OF RESPONSES, AND THE BASIS FOR THE DECISION
FOR ADOPTING THIS MEANS OF COLLECTION. ALSO DESCRIBE ANY
CONSIDERATION OF USING INFORMATION TECHNOLOGY TO
REDUCE BURDEN.

Although for many years the tire registration requirements in Part 574 specified that
paper forms were to be used for recording tire purchaser information, the agency had issued
several letters interpreting Part 574 to allow tire dealers to use electronic means to register tires
for consumers. However, on November 28, 2008 the agency published in the FEDERAL
REGISTER a final rule (73 FR 72358) to amend Part 574 to specifically include provisions for
the use of electronic means to collect tire registration information. The use of electronic means
to collect tire registration information is completely voluntary as agreed upon by the tire dealers
and the tire manufacturers, as well as tire purchasers who may choose to register their tires using
the internet.

Under the new provisions in the final rule, independent tire dealers may now register the
tire recordkeeping information (date of sale, tire dealer’s name, purchaser’s name and address,
and tire identification numbers) directly with the tire manufacturer at the point of sale using any
secure electronic means (internet, tire registration software, etc.) permitted by the tire
manufacturer. This information is often collected as part of the tire sales transaction and now the
tire dealer can use automated methods to automatically transmit this information directly to the
tire manufacturer or its designee.

Many of the tire manufacturers also provide websites that allow tire purchasers to register
their tires using the internet instead of mailing in the paper registration form. Information
directing tire purchasers to tire registration websites, telephone numbers, etc., that are provided



or authorized by the tire manufacturers can be printed on the tire registration forms given by
independent tire dealers to the tire purchasers. Independent tire dealers also have the option of
sending the completed tire registration forms to the tire manufacturer (or its designee), and the
dealers may use electronic methods to complete the forms (for example, using information
collected during a sales transaction), thus reducing the paperwork burden on the tire purchaser.

For non-independent tire dealers, Part 574 now specifies that electronic means as
authorized by the tire manufacturer may be used to transmit the tire registration information
directly to the tire manufacturer or its designee. However, the agency believes that these tire
dealers have been collecting this information electronically as part of the sales transaction and
transmitting it directly to the tire manufacturer for many years, and that paper registration forms
are not typically used as a means of registering tires. However, the revisions to Part 574 in the
final rule codify what has been allowed for many years as stated in the agency’s interpretation
letters.

4. Describe efforts to identify duplication. DESCRIBE EFFORTS TO
IDENTIFY DUPLICATION. SHOW SPECIFICALLY WHY ANY SIMILAR
INFORMATION ALREADY AVAILABLE CANNOT BE USED OR
MODIFIED FOR USE FOR THE PURPOSES DESCRIBED IN ITEM 2
ABOVE.

NHTSA is the only Federal agency responsible for ensuring that new tires meet safety
standards. Thus, no other Federal agency is responsible issuing regulations requiring the
collection and retention of information about sales of new tires to first purchasers. Since this
information is required to be recorded only once and is not available elsewhere, there is no
duplication. Without Part 574, information necessary to inform new tire purchasers of
determinations of safety defects or non-compliances would not be available to the tire
manufacturers. Thus, the information collected under this collection of information is unique and
is not available through other sources.

5. Efforts to minimize the burden on small businesses. IF THE
COLLECTION OF INFORMATION IMPACTS SMALL BUSINESSES OR
OTHER SMALL ENTITIES, DESCRIBE ANY METHODS USED TO
MINIMIZE BURDEN.

Some of the tire dealers and motor vehicle dealers affected by this collection of
information are small businesses. Minimizing collection of information requirements, NHTSA
has ensured that at most, small businesses will need to spend 45 seconds per tire sale to record
the tire sale information on the paper forms that, in the case of independent tire dealers, is then
given to the purchaser.

We believe that many non-independent tire dealers and new motor vehicle dealers are
already using electronic means to collect tire purchaser information at the point of sale and are
then transmitting this information electronically to the tire manufacturers. However, it is not
possible to reduce further the burden of the information collected from new tire purchasers
because Congress mandated that independent tire dealers are required to provide tire registration



information to consumers, or to register tire purchases, as specified in Part 574.

The revisions that were made in the November 2008 final rule on Part 574
included additional means to register tires with the expectation that the paperwork burden on
independent tire dealers that are small businesses would be reduced. Small businesses may
choose to implement automated registration systems that would allow them to register the tires at
the point of sale for the consumer (similar to the methods now used by non-independent tire
dealers). Therefore a small business, independent tire dealer will have the option of purchasing
or otherwise obtaining software to automatically register tires, if they believe the investment in
additional equipment or software will reduce their paperwork burden sufficiently to justify the
investment. Otherwise, they can continue to provide paper forms to the purchasers.

6. Impact of less frequent collection of information. DESCRIBE THE
CONSEQUENCE TO FEDERAL PROGRAM OR POLICY ACTIVITIES IF

THE COLLECTION IS NOT CONDUCTED OR IS CONDUCTED LESS
FREQUENTLY, AS WELL AS ANY TECHNICAL OR LEGAL OBSTACLES
TO REDUCING BURDEN.

Since the information that is the subject of this collection of information is collected
once, it cannot be collected less frequently. This collection of information is necessary so that
tire manufacturers can identify purchasers of new tires that have been determined to either fail to
comply with an applicable safety standard or contain a safety-related defect. If this information
were not collected, tire manufacturers would have no ready means of being able to identify
purchasers of affected tires.

In addition, if this information were not collected, the tire manufacturers would not be
able to comply with the statutory duty specified at 49 U.S.C. §30117 (b), to maintain purchaser
records.

7. Special Circumstances. EXPLAIN ANY SPECIAL CIRCUMSTANCES

THAT WOULD CAUSE AN INFORMATION COLLECTION TO BE

CONDUCTED IN A MANNER:

- REQUIRING RESPONDENTS TO REPORT INFORMATION TO THE AGENCY
MORE OFTEN THAN QUARTERLY;

- REQUIRING RESPONDENTS TO PREPARE A WRITTEN RESPONSE TO A
COLLECTION OF INFORMATION IN FEWER THAN 30 DAYS AFTER RECEIPT OF
IT;

- REQUIRING RESPONDENTS TO SUBMIT MORE THAN AN ORIGINAL AND TWO
COPIES OF ANY DOCUMENT;

- REQUIRING RESPONDENTS TO RETAIN RECORDS, OTHER THAN HEALTH,
MEDICAL, GOVERNMENT CONTRACT, GRANT-IN-AID, OR TAX RECORDS FOR
MORE THAN THREE YEARS;

- IN CONNECTION WITH A STATISTICAL SURVEY, THAT IS NOT DESIGNED TO
PRODUCE VALID AND RELIABLE RESULTS THAT CAN BE GENERALIZED TO
THE UNIVERSE OF STUDY;

- REQUIRING THE USE OF A STATISTICAL DATA CLASSIFICATION THAT HAS



NOT BEEN REVIEWED AND APPROVED BY OMB;

- THAT INCLUDES A PLEDGE OF CONFIDENTIALITY THAT IS NOT SUPPORTED
BY AUTHORITY ESTABLISHED IN STATUTE OR REGULATION, THAT IS NOT
SUPPORTED BY DISCLOSURE AND DATA SECURITY POLICIES THAT ARE
CONSISTENT WITH THE PLEDGE, OR WHICH UNNECESSARILY IMPEDES
SHARING OF DATA WITH OTHER AGENCIES FOR COMPATIBLE
CONFIDENTIAL USE; OR

- REQUIRING RESPONDENTS TO SUBMIT PROPRIETARY TRADE SECRET, OR
OTHER CONFIDENTIAL INFORMATION UNLESS THE AGENCY CAN
DEMONSTRATE THAT IT HAS INSTITUTED PROCEDURES TO PROTECT THE
INFORMATION'S CONFIDENTIALITY TO THE EXTENT PERMITTED BY LAW.

The procedures specified for this information collection are consistent with the guidelines
set forth in 5 CFR 1320.6.

8. Compliance with 5 CFR 1320.8(d). IF APPLICABLE, PROVIDE A COPY

AND IDENTIFY THE DATE AND PAGE NUMBER OF PUBLICATION IN

THE FEDERAL REGISTER OF THE AGENCY'S NOTICE, REQUIRED BY

5 CFR 1320.8(d), SOLICITING COMMENTS ON THE INFORMATION
COLLECTION PRIOR TO SUBMISSION TO OMB. SUMMARIZE PUBLIC
COMMENTS RECEIVED IN RESPONSE TO THAT NOTICE AND

DESCRIBE ACTIONS TAKEN BY THE AGENCY IN RESPONSE TO

THOSE COMMENTS. SPECIFICALLY ADDRESS COMMENTS

RECEIVED ON COST AND HOUR BURDEN.

DESCRIBE EFFORTS TO CONSULT WITH PERSONS OUTSIDE THE AGENCY TO
OBTAIN THEIR VIEWS ON THE AVAILABILITY OF DATA, FREQUENCY OF
COLLECTION, THE CLARITY OF INSTRUCTIONS AND RECORDKEEPING,
DISCLOSURE, OR REPORTING FORMAT (IF ANY), AND ON THE DATA
ELEMENTS TO BE RECORDED, DISCLOSED, OR REPORTED.
CONSULTATION WITH REPRESENTATIVES OF THOSE FROM WHOM
INFORMATION IS TO BE OBTAINED OR THOSE WHO MUST COMPILE
RECORDS SHOULD OCCUR AT LEAST ONCE EVERY 3 YEARS--EVEN IF THE
COLLECTION OF INFORMATION ACTIVITY IS THE SAME AS IN PRIOR
PERIODS. THERE MAY BE CIRCUMSTANCES THAT MAY PRECLUDE
CONSULTATION IN A SPECIFIC SITUATION. THESE CIRCUMSTANCES SHOULD
BE EXPLAINED.

As part of the periodic process to request OMB to renew approval of an existing
collection of information, on November 25, 2014, NHTSA published in the FEDERAL
REGISTER an announcement that the agency planned to ask OMB for a renewal of approval to
collect the Part 574 information, and sought public comments on the proposed renewal (79 FR
70271) A 60-day comment period was provided for submission of public comments on the
proposed renewal of this information collection and the proposed amendments to Part 574. The
agency received no public comments in response to this notice.



On February 19, 2015, the agency published in the FEDERAL REGISTER an additional
request for comments notice (80 FR 8943) in which the agency asked that if the public had
additional comments on the proposed renewal of this information collection with OMB, those
comments should be provided directly to OMB within 30 days.

9. Payment or gifts to respondents. EXPLAIN ANY DECISION TO
PROVIDE ANY PAYMENT OR GIFT TO RESPONDENTS, OTHER THAN
REMUNERATION OF CONTRACTORS OR GRANTEES.

No payment or gift will be provided to any respondent.

10. Assurance of confidentiality. DESCRIBE ANY ASSURANCE OF
CONFIDENTIALITY PROVIDED TO RESPONDENTS AND THE BASIS
FOR THE ASSURANCE IN STATUTE, REGULATION, OR AGENCY
POLICY.

Because NHTSA will neither collect nor maintain any of the information that is the
subject of this collection of information, this question does not apply to NHTSA.

11. Justification for collection of sensitive information. PROVIDE
ADDITIONAL JUSTIFICATION FOR ANY QUESTIONS OF A SENSITIVE
NATURE, SUCH AS SEXUAL BEHAVIOR AND ATTITUDES, RELIGIOUS
BELIEFS, AND OTHER MATTERS THAT ARE COMMONLY
CONSIDERED PRIVATE. THIS JUSTIFICATION SHOULD INCLUDE
THE REASONS WHY THE AGENCY CONSIDERS THE QUESTIONS
NECESSARY, THE SPECIFIC USES TO BE MADE OF THE
INFORMATION, THE EXPLANATION TO BE GIVEN TO PERSONS
FROM WHOM THE INFORMATION IS REQUESTED, AND ANY STEPS
TO BE TAKEN TO OBTAIN THEIR CONSENT.

There are no private questions involved in this information-collection activity. Non-
independent tire dealers are required to collect, and tire manufacturers are required to collect and
maintain for five years, the name and address of the tire purchaser, the name and address of the
tire seller, and the tire identification number(s) of the tire(s) sold.

12. Estimate of burden hours for information requested. PROVIDE
ESTIMATES OF THE HOUR BURDEN OF THE COLLECTION OF

INFORMATION. THE STATEMENT SHOULD:

- INDICATE THE NUMBER OF RESPONDENTS, FREQUENCY OF RESPONSE,
ANNUAL HOUR BURDEN, AND AN EXPLANATION OF HOW THE BURDEN WAS
ESTIMATED. UNLESS DIRECTED TO DO SO, AGENCIES SHOULD NOT
CONDUCT SPECIAL SURVEYS TO OBTAIN INFORMATION ON WHICH TO BASE
HOUR BURDEN ESTIMATES. CONSULTATION WITH A SAMPLE (FEWER THAN
10) OF POTENTIAL RESPONDENTS IS DESIRABLE. IF THE HOUR BURDEN ON
RESPONDENTS IS EXPECTED TO VARY WIDELY BECAUSE OF DIFFERENCES IN
ACTIVITY, SIZE, OR COMPLEXITY, SHOW THE RANGE OF ESTIMATED HOUR



BURDEN, AND EXPLAIN THE REASONS FOR THE VARIANCE. GENERALLY,
ESTIMATES SHOULD NOT INCLUDE BURDEN HOURS FOR CUSTOMARY AND
USUAL BUSINESS PRACTICES.

- IF THIS REQUEST FOR APPROVAL COVERS MORE THAN ONE FORM,
PROVIDE SEPARATE HOUR BURDEN ESTIMATES FOR EACH FORM AND
AGGREGATE THE HOUR BURDENS.

- PROVIDE ESTIMATES OF ANNUALIZED COST TO RESPONDENTS FOR THE
HOUR BURDENS FOR COLLECTIONS OF INFORMATION, IDENTIFYING AND
USING APPROPRIATE WAGE RATE CATEGORIES. THE COST OF
CONTRACTING OUT OR PAYING OUTSIDE PARTIES FOR INFORMATION
COLLECTION ACTIVITIES SHOULD NOT BE INCLUDED HERE. INSTEAD, THIS
COST SHOULD BE INCLUDED IN ITEM 14.

It is estimated that this collection affects approximately 10 million respondents annually.
This group consists of approximately 20 tire manufacturers, 59,000 new tire dealers and
distributors, and 10 million consumers who choose to register their tire purchases with the tire
manufacturers. A response is required by motor vehicle manufacturers upon each sale of a new
vehicle and by non-independent tire dealers with each sale of a new tire. A consumer may elect
to respond when he or she purchases a new tire from an independent dealer.

NHTSA requests OMB approval for three years for this collection of information. The
collection of information burden is estimated as follows:

Tire Manufacturers 20

New tire dealers and distributors 59,000
Consumers 10,000,000
Total tire registrations 54,000,000
Total registration hours (by purchasers) 225,000 hours

Recordkeeping hours (transfer of handwritten data to electronic plus
electronic collection and electronic storage of data by tire

25,000 hours
manufacturers)

Total annual tire registration and recordkeeping hours 250,000 hours

Under the November 2008 final rule revisions to Part 574, tire registration by purchasers
is now facilitated by additional electronic means, and this may result in an increased response
rate for tire purchasers as described in the notice. Given that the various new options of
registering new tires are voluntary, we do not know to what extent they would be utilized by
independent tire dealers, tire manufacturers and consumers. Therefore, based on the information
that is available, these are our estimates of burden.



The same information (name and address of the purchaser) would be collected regardless
of the format (either filling out the paper form or typing the information on a company website).
Because some people type faster and some people write faster, NHTSA believes that the amount
of time it will take to provide information about the name and address of the purchaser would be
very roughly the same, regardless of the format. To the extent more consumers registered their
tires, actual burdens realized could thus increase concomitantly with the higher registration rates.
On the other hand, it may be possible for tire manufacturers and independent tire dealers to
develop electronic tire registration systems tied in with systems currently used for sales
transactions to automatically register the tires with the tire manufacturer at little additional cost.

NHTSA believes that virtually all recordkeeping by tire manufacturers is already done
electronically. NHTSA estimates that it takes roughly 25,000 hours to transfer handwritten data
to an electronic format for storage. Because, with website-based information, there would be no
change in format (i.e., going from electronic reporting to electronic storage), NHTSA believes
there would be virtually no burden hours imposed in transferring information provided on a tire
manufacturer’s website to a recordkeeping site. For these reasons, NHTSA believes the
recordkeeping burden hours for tire manufacturers would remain at 25,000 hours.

The monetized cost associated with the total burden hours, using a labor rate of $20 per
hour, is $5,000,000 ($20.00 x 250,000).

13. Estimate of the total annual costs burden. PROVIDE AN ESTIMATE OF

THE TOTAL ANNUAL COST BURDEN TO RESPONDENTS OR

RECORDKEEPERS RESULTING FROM THE COLLECTION OF

INFORMATION.

- THE COST ESTIMATES SHOULD BE SPLIT INTO TWO COMPONENTS: (A) A
TOTAL CAPITAL AND START-UP COST COMPONENT (ANNUALIZED OVER ITS
EXPECTED USEFUL LIFE); AND (B) A TOTAL OPERATION AND MAINTENANCE
AND PURCHASE OF SERVICES COMPONENT. THE ESTIMATES SHOULD TAKE
INTO ACCOUNT COSTS ASSOCIATED WITH GENERATING, MAINTAINING, AND
DISCLOSING OR PROVIDING THE INFORMATION. INCLUDE DESCRIPTIONS OF
METHODS USED TO ESTIMATE MAJOR COSTS FACTORS INCLUDING SYSTEM
AND TECHNOLOGY ACQUISITION, EXPECTED USEFUL LIFE OF CAPITAL
EQUIPMENT, THE DISCOUNT RATE(S), AND THE TIME PERIOD OVER WHICH
COSTS WILL BE INCURRED. CAPITAL AND START-UP COSTS INCLUDE,
AMONG OTHER ITEMS, PREPARATIONS FOR COLLECTING INFORMATION
SUCH AS PURCHASING COMPUTERS AND SOFTWARE; MONITORING,
SAMPLING, DRILLING AND TESTING EQUIPMENT; AND RECORD STORAGE
FACILITIES.

- IF COST ESTIMATES ARE EXPECTED TO VARY WIDELY, AGENCIES
SHOULD PRESENT RANGES OF COST BURDENS AND EXPLAIN THE REASONS
FOR THE VARIANCE. THE COST OF PURCHASING OR CONTRACTING OUT
INFORMATION COLLECTION SERVICES SHOULD BE A PART OF THIS COST
BURDEN ESTIMATE. IN DEVELOPING COST BURDEN ESTIMATES, AGENCIES
MAY CONSULT WITH A SAMPLE OF RESPONDENTS (FEWER THAN 10), UTILIZE
THE 60-DAY PRE-OMB SUBMISSION PUBLIC COMMENT PROCESS AND USE



EXISTING ECONOMIC OR REGULATORY IMPACT ANALYSIS ASSOCIATED
WITH THE RULEMAKING CONTAINING THE INFORMATION COLLECTION, AS
APPROPRIATE.

- GENERALLY, ESTIMATES SHOULD NOT INCLUDE PURCHASES OF
EQUIPMENT OR SERVICES, OR PORTIONS THEREOF, MADE (1) PRIOR TO
OCTOBER 1, 1995, (2) TO ACHIEVE REGULATORY COMPLIANCE WITH
REQUIREMENTS NOT ASSOCIATED WITH THE INFORMATION COLLECTION,
(3) FOR REASONS OTHER THAN TO PROVIDE INFORMATION OR KEEP
RECORDS FOR THE GOVERNMENT, OR (4) AS PART OF CUSTOMARY AND
USUAL BUSINESS OR PRIVATE PRACTICES.

NHTSA believes that the collection of information associated with Part 574 is of a very
elementary nature and thus can be collected electronically through websites that are already
provided by most tire manufacturers. The purchasers can use their existing computer equipment
and internet access to register their tires or they can use publicly available computer equipment
and internet access at their local public library. Thus, NHTSA does not see any extra costs
resulting from electronic collection of information procedures.

Postage Costs - The main costs of this collection of information result from postage costs
needed to mail the paper tire registration forms to the tire manufacturers. As stated earlier,
INHTSA estimates that there are a total of 54,000,000 tire registrations per year. In response to a
previous request for comments notice, CIMS, a tire registration and recall service company,
stated that each registration form on average lists between two to three tires. If it is assumed that
it costs 34 cents (a postcard stamp) to mail half of 18 million forms (assuming each form
registers three tires), the total postage can be estimated at $3,060,000. The agency estimates that
the other half of consumers will use tire manufacturer websites identified on the tire registration
forms and register their tires using the internet, thus no postage would be needed for these forms.

Costs to Print Paper Forms and to Record the Information — According to information
provided by CIMS, it costs three and one-half cents a tire to print the registration form and to
retain information about the tire. Thus, these costs for 54 million tires is at most (an
overestimate because we know in many cases more than one tire are registered on one form)
$1,890,000. However, this overestimate takes into account the loss resulting when forms are
printed but not used to mail information to the tire manufacturer.

Total Costs — The total estimated costs to respondents to comply with this collection of
information are estimated to be $4,950,000 annually. ($3,060,000 + $1,890,000 = $4,950,000).

14. Estimates of costs to the Federal Government. PROVIDE ESTIMATES OF
ANNUALIZED COST TO THE FEDERAL GOVERNMENT. ALSO,
PROVIDE A DESCRIPTION OF THE METHOD USED TO ESTIMATE
COSTS, WHICH SHOULD INCLUDE QUANTIFICATION OF HOURS,
OPERATIONAL EXPENSES SUCH AS EQUIPMENT, OVERHEAD,
PRINTING, AND SUPPORT STAFF, AND ANY OTHER EXPENSE THAT
WOULD NOT HAVE BEEN INCURRED WITHOUT THIS COLLECTION
OF INFORMATION.




The Federal Government neither collects nor retains any information as a result of this
collection of information. The information is collected by tire dealers, provided voluntarily by
tire purchasers, and retained by tire manufacturers.

15. Explanation of the program change or adjustments. EXPLAIN THE
REASONS FOR ANY PROGRAM CHANGES OR ADJUSTMENTS

REPORTED IN QUESTIONS 12 OR 13.

The agency continuously refines its cost burden estimates based upon the newest
information that can be obtained from industry sources and also based upon information
provided by tire industry and public responses to the Federal Register notices announcing
application of renewal of this information collection. During the previous renewal process, the
agency estimated the cost for mailing in tire registration cards based on the cost of a postage
stamp ($0.44 in 2012). At this time, the agency believes a better estimate of cost is based on the
cost of a postcard stamp ($0.34 in 2015). In a 2008 Final Rule, the agency required the size of
the registration card to be no larger than 4 % inches high, 6 inches long, and 0.016 inch thick, so
that a postcard stamp may be used to mail the form. The agency required the form to be
postcard-sized to reduce the cost burden to consumers returning the registration form by mail. As
a result, the total cost estimate stated in Item 13 in this renewal application is $900,000 less than
the previous application because the assumed postage cost used decreased from $0.44 to $0.34
per form.

16. Publication of results of data collection. FOR COLLECTIONS OF
INFORMATION WHOSE RESULTS WILL BE PUBLISHED, OUTLINE
PLANS FOR TABULATION, AND PUBLICATION. ADDRESS ANY
COMPLEX ANALYTICAL TECHNIQUES THAT WILL BE USED.
PROVIDE THE TIME SCHEDULE FOR THE ENTIRE PROJECT,
INCLUDING BEGINNING AND ENDING DATES OF THE COLLECTION
OF INFORMATION, COMPLETION OF REPORT, PUBLICATION DATES,
AND OTHER ACTIONS.

This collection of information will not be published.

17. Approval for not displaying the expiration date of OMB approval. IF
SEEKING APPROVAL TO NOT DISPLAY THE EXPIRATION DATE FOR
OMB APPROVAL OF THE INFORMATION COLLECTION, EXPLAIN
THE REASONS THAT DISPLAY WOULD BE INAPPROPRIATE.

We request approval not to include the expiration date for OMB approval on the
registration forms. This is an ongoing program, required by statute. Also, the registration forms
are printed by private companies at their expense. Since the expiration date changes every three



years, having the date on the forms means that dealers will have to get new cards (and discard
the old ones) at least every three years, with no changes other than a different expiration date, or
they would be giving out cards that have an expired date that may confuse consumers.

18. Exceptions to the certification statement. EXPLAIN EACH EXCEPTION
TO THE CERTIFICATION STATEMENT "CERTIFICATION FOR
PAPERWORK REDUCTION ACT SUBMISSIONS."

No exceptions to the certification statement are made.



