USDA <P Local Foods

National Agricultural Statistics Service (NASS), Agricultural Statistics Board, United States Department of Agriculture (USDA).

This is a new data collection series that NASS will be
conducting in 2016. This document shows the type of data
that NASS plans to publish from this survey.

Currently, the plans are to conduct this survey once every
five years following the Census of Agriculture. The following
tables will be generated referencing the target survey year of
2015. The initial publication date is scheduled for December
2016.

State level data will be published where it is possible, but
due to disclosure issues the data may need to be published
on a regional basis.



Local Foods Marketing Channels, 2015

Item

United
States

Alabama

Alaska

...(Other
States)

SALES OUTLETS

Other direct-to-consumer marketplaces (see text)

Direct-to-consSUMEr SalesS......coveeenenineniieeieeeceieeceeeeens

Farmers Markets ....uuevececeeneeneeceeneeneeeeeseeeeeeee e

Stores or stands located on the farm operation .......

Stores or stands located off the farm operation ....

Community Supported Agriculture (CSA) .....cvveveveeenn.

Online marketplace ...

Direct-to-retail Sales..........uvueeeevmvieirirrr e e

Supermarkets or supercenters........coovrieneeeeeeeeennns

Restaurant or Caterer...... e

Other direct-to-retail outlets..........cvveeevevevnririnnnne

Direct-to-institution Sales........cceveveeeeeeeeveerieeeeee e

K=12 SCROOIS.....ooveereeeeeeceeceereire et er e e eneaene

Colleges and Universities.......cc.uveeeeeeeveerneieeeeeeeerennns

HOSPILAIS....cve et eer e v v e e ee e

Other direct-to-institution outlets...........cccoveeeruennenn..

Direct-to-intermediate markets sales..........ccvuvvuvrurunnnn

wofarms
sales ($)
....farms
sales ($)

sales ($)
...farms
sales ($)
....farms
sales ($)

sales ($)

....farms
sales ($)
...farms
sales ($)
...farms
sales ($)
...farms
sales ($)

...farms
sales ($)
....farms
sales ($)
....farms
sales ($)
....farms
sales ($)
...farms
sales ($)

....farms
sales ($)




Local Foods Marketing Channels, 2015 (Continued)

United ...(Other
Item States Alabama Alaska States)

Distributors, food hubs, and brokers.........................farms

sales ($)

Wholesale marketplaces.........ccccceeeevecrvcvveseeseecenneefarms
sales ($)

Food processors or makers........cccuueveeeeeeveececcevneenfarms
sales ($)

FARMERS MARKETS

Total farmers markets where products were sold.....................number
Participated in 1 market.........c.cveeeeeeveccerrerrenneennfarms
Participated in 2 markets.........cccevuveeceeeevecnernennefarms
Participated in 3 markets or more.................c.............farms

One-way travel to highest grossing farmers market :
NONEL. ottt sttt st cr e st s e sr s ene st s s s s smssre s
110 20 MIIES ittt sttt sttt st s vsre v er e s e st e
2110 40 MIIES ..ottt sttt st st st
41 t0 60 MileS ...eevrvrerereerrreieenennns
60 10 100 MIIES ..veerrerrerecrreee ettt ettt sttt ser e e s an
100 t0 200 MIIES c.ueierereerireteseitere st se it et st et e s vsreseassarasennes

200 MIIES OF MOTE ...ttt ee e rereere e e seese e ssanseeens

ON-FARM STORES AND STANDS

Operations who sold through this on-farm store:
NONIE ettt e e e s s s e se e s s se e se e s se e se e s enee
1 - 4 OPEIAtiONS ..ottt e eeee e ere v e e se e e sransresreeeesenn
5 0r MOIrE OPEFrAtiONS .....uvievieeceeceececetirnreere e e se v sre st e seeee s sessreaas

OFF-FARM ROADSIDE STANDS OR STORES

Farm stands or stores:
Owned by this Operation ............veeeeeceeeeceeeee e
Not owned by this operation ...........eeveeceieee s

One-way travel to highest grossing farm stand or store:
NONEL. ottt sttt st cr e st s e s sr s ene st s s s smseneens
110 20 MIIES ittt sttt sttt st er e s vsre v s er e s e st e
2110 40 MIIES ..ceet ettt ettt bttt enes




Local Foods Marketing Channels, 2015 (Continued)

Item

United
States

Alabama

Alaska

...(Other
States)

41to 60 miles ....covreeevrnnennne . R
60 0 100 MIIES .ottt sttt et se e er e s e st e s sreans
100 £0 200 MIIES ..ouerreneerenirteenie st et se vt se e s v s se e ses e senes
200 MBS OF MOKE ..uceeeverereeireteseitereseitere s rere s saresesssanesessssareses

Number of operations who sold through highest grossing farm stand:

NONE ..cvveeeeceeereene.

1 - 4 OPEratioNS ...t eee ettt et e s e e e bt e st seeeas
5 0F MOIe OPEratioNS ......c.eeeeeerreeeeieeerirteee et isseeeireeessssensseesissens

COMMUNITY SUPPORTED AGRICULTURE (CSA) ENTERPRISES

Community Supported Agriculture (CSA) enterprise owned by:
Owned by this operation ..........ovciiieeceeeeccee e e

ANOLEr OPEIratioN ...ocoiceceeeeereeeee et et er e ce e srens
Group Of OPEratioNS .....c.ceeeeeeeeceirie e e e vere e s e s s sra st e srese e
Farmers’ COOPEIAtiVE .......ueeeeeeeeeeceerrereeeeeeceeseeeasarereseeeeeeesesranereens
TRIFA PAMLY .ottt st sr e s e s e s arasra e

Number of other operations who sold through the CSA:
NONE ettt st cr et s e sarecr e st s e amesr e st s se s
1 - 5 0PEratioNS ..ttt ettt et s e e st et se e
6 - 14 OPEIAtIONS ... eee e ssasere et e ee e e s renene e
15 OF MOre OPEratioNS ....ccceeeeeierieeeee ettt ere s e sresre s

One-way travel to highest grossing CSA pick-up site:
None (I0cated ON farM)....eeeeeeeeenee et sere st e st s seseane
110 20 MIIES ittt sttt s sr e s e eresn e s e anee
2110 40 MIIES ..ottt sttt st s s e s e st
47 £0 60 MIIES ..ceveereeieeeerierirecee et sttt st e sre st seasrese e ssre st e sessnasnesens
60 10 100 MIIES ..ovueeeerrerertcee ettt sttt et sttt en e e e s en e en
100 to 200 miles...............

200 MIIES OF MOTE ... eeeeceerre e eeeeee e erreere v e eeeseessansasean







Similar detailed tables are planned for the following categories:

Selected Operator Characteristics by Marketing Channel

Direct to Consumer, Retail, and Intermediate Sales as a Percent of Total
Operation Sales by State

Crop and Livestock Sales by Marketing Channel

Marketing Channel Practices by Value of Products Sold Directly to
Consumers, Retailers and Intermediaries

Marketing Channel Practices by Farm Type
Farm Characteristics by Marketing Channel
Internet Use and Federal Farm Program Participation by Marketing Channel

Direct Marketing Expenses



The following documentation topics will also be addressed in the publication.

- Statistical Methodology

0 Survey Procedures

o0 Estimating Procedures

0 Revision policy

0 Reliability
- 1Terms and Definitions Used for Bee and Honey Production Estimates
- linformation Contacts

- Access to NASS Reports



