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Main Survey Questions
8. For which agency or organization do you work?

Choossoneafhe llowing nswers

Please choose.
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Main Survey Questions

To which agency or organization are you assigned?

Choossoneafhe llowing nswers

Please choose.

CIA
_|pEA

“lons

DIA

DNI

DOE

DOS

Fal

NGA

NRO

NSA

Treasury

USAF

US Amy
USCG

UsmC

US Navy
USAFRICOM
USCENTCOM
USEUCOM
USNORTHCOM
USPACOM
USSOUTHCOM
USSOCOM
USSTRATCOM
USTRANSCOM





image7.png
ngacustomeropinions.nga.c.gov/indexphpr=survey/index/action/ previewgroup/sid/195623/gid/116.

£ ¢ |[Q seoren

@ () NGA ntranet Hom... G The Gl Home @ GeospatialIneligence.. @ geongaic @ Globe Stoneghost (1) Govt Surveys [ NG Tools [ X harcpaint [ X Tech [l Voluntold— The Pety..

11, Rank order these tasks from top to bottom, with the top being mostoften, based on hor often you do each in a typical week.
To rank them, drag them from the left bos to the right. If you never do the task, just leave it on the left sde.
Dot r g kg e i e 8 g o g g g e
Watch for emerging threts
Inform orbrif decision makers
Study issues oftopcs in depth
Develop aew inteligence analysis or products
Conduct operational plasning or targeing
Expericuent with tools orsystems
Development o evaluaion o ntelligence sources (Case Officers and Support. Report Oficers, etc)
Administostion fonctions of intellgeace production (.. management, dissemination, communications,etc)
Other

12. Which of the following NGA service options do you predominantly use to meet your GEOINT needs?

Chooseoneaf e fllwing answrs
© 1 Work with at least one NGA analyst embedded in my organization who provides customized senvices, content, andlor products for
me. (fullservice)
© Ireach outto NGA support representatives who will provide me with answers of recommend experts if needed. (assisted-service)
© 1find my own NGA products andlor products via NGA web-enabled content,tools, andlor services. (self-service)
© Ireceive a feed or direct distribution of NGA products.
© Other -Please Speciy

13. Please rate your Overall Satisfaction with NGA products and/or content you accessed during the past 90 days.

Chooseoneaf e fllwing answrs
(© Very Satisfied
© satisfied
© Somewnat Satisfied
© Somewhat Dissatisfied
© Dissatisfied
© Very Dissatisfied
© No Opinion

© Yes © No

May we have your permission to use  quotation from your survey response in future presentations, if we ensure that your personal identity is protected?

Your ranking.

Please enter your comment here:
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2016 NGA Customer Satisfaction Survey BACKUP

OMB Control Number 0704-0553
Exp. 30 Apr 2019
‘Welcome to the 2016 NGA Customer Satisfaction Survey. You have been selected to participate in this voluntary survey as a customer of NGA products or services.

Thank you for your participation

Before you begin:

Partcipationis Voluntary. Your partcipation in this survey is voluntary, and you may withdraw at any time. Ifou do not wish to answer a given question, you may skip to the next one. If you begin the survey and do not wantto continue, you can simply exitthe survey. Ifyou do not click the “submit” bution atthe end of the questionnaire, your
‘answers and participation will not be recorded.

‘Suney s Stricy Confidential. The information that you provide us is completely confidential. Only the researchers will see your complete survey responses. To ensure confidentialt, study resuits will be reported only in summary, aggregate and statistical form. You will not be idenified in any way.

‘Survey data may be combined with other sources. Your responses may be combined other datassts containing customer senice information (product usage rates, NGA website visits, etc). Datasets will only be combined for the purpose of improving customer service at NGA. Data will be summarized for all reporting and will not be
‘Shared in combination with any idenifing information.

"Request to share individual. anonymous responses (optional): At the end of the survey, we may ask your permission to use a quotation ffom your responses uring future presentations, without attributing the information to you/vour name. Simply check your response to indicate whether you would like your anonymous responses to be
‘shared and we will honor your wishes.

‘Agency Disclosure Notice: The public reporting burden for this collection of information is estimated to average 10 minutes per response, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Send comments
regarding this burden estimate or any other aspect ofthis collection of information, including suggestions for reducing the burden, to the Department of Defense, Washington Headquarters Senvices, Executive Senices Directorate, Direciives Division, 4800 Mark Center Drive, East Tower, Suite 0209, Alexandria, VA 22350-3100. OMB
‘Control Number 0704-0553. Respondents should be aware that notwithstanding any other provision of law, no person shall be subjectto any penalty for failing to comply with a collection of information if it does not isplay a currently valid OMB control number.

By dlicking NEXT, you acknowledge that you have read this information and agree to participate in this survey, with full knowledge that you can withdraw at any time without penalty.If you choose notto continue with the survey, you may close the browser window andlor exitinformation will be recorded.

This survey is currently not active. You will not be able to save your responses.





image2.png
€ ) ® | ngacustomeropinions.nga.ic.gov/indexphplr=survey/index/action/previewgroup/sid/195623/gid/716 Bl ¢ |[Q searcn

a9 3 A

@ () NGA Intranet Hom.. G The Giobe [ Home @ GeospatialIneligence.. @ geongaic @ Globe Stoneghst (1) Govt Surveys [ NG Tools [ X arepaint [ X Tech [l Voluntold — The Pety..

2016 NGA Customer Satisfaction Survey Backup 1212121

OME Control Nutaber 0704-0553
Exp. 30 Apr2019
Welcome to the 2016 NGA Customer Satisfaction Survey. You have been selected to participate in this voluntary survey as a customer of NGA products or services.

Thank you for your participation.
L) GE— L
Main Survey Questions

1. Which of the following best describes your employment type?

2. How frequently do you use NGA products and/or content to support your work?

e —
© Severaltimes a day
© Onceaday
© Severaltimes aweek
© Onceaweek
© Severaltimes a month
© Once amonth orless

3. Thinking of the NGA products and/or content that you have accessed during the past 90 days, how did your actual service experience with NGA compare to your expectations?

My service experience with NGA...

Choose e e s
©) Exceeded my expectations in every way
©) Exceeded my expectations n some ways
© Metmy expectations exacty
© Didnotully meet my expectatons
© Failed o meet my expectations in every way
© No previous experience with NGAno prior expectations for senvice experience.
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4. For each criterion listed below, please rate your overall safisfaction with NGA products and/or content that you have accessed during the past 90 days.
6-Very Satisfied 5-satisfied 4-Somewhat Satisfied 3-Somewhat Dissatisfied 2-Dissatisfied 1-Very Dissatisfied

Timeliness - Products andior content are published when | need
e [S) [S) [S) [S) [S) [S)

Reliabilty — Products andlor content are consistent n ther [svel of
T e e e e e e

Relevance — Products andlor content are pertinentto my needs.

Discoverability - can easily find the products andlor content | need.

Classification — Products andlor content are available at the
dlassification | need. © © © © © ©

5. Thinking about NGA products and/or content you accessed during the past 90 days, please rate the importance of the following criteria to your daily work.

1-Very Important 2-Important 3-Somewhat Important 4-Somewhat Unimportant 5-Unimportant 6-Very Unimportant

Timeliness - Products andior content are published when | need
e [S) [S) [S) [S) [S) [S)

Relabitty —Prodcts ancior content ars consstent n thelr el of
T o o o o o o

Relevance — Products andlor content are pertinentto my needs.

Discoverability - can easily find the products andlor content | need.
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Clssifcation — Producs andor contet are avaiable at the
Gaceteaton need. o o o o o o

6. Whatis the most significant way that you have used NGA products and/or content in the last year to support your agency or organization's mission?

7. How would you like to see NGA improve ifs products and/or content?

8. For which agency or organization do you work?

Choose one afthe pollowing nwers

Please choose... ~

9. Towhich agency or organization are you assigned?

Choose one afthe pollowing nwers

Please choose... ~

10.  How many years of experience do you have working with or using intelligence products?

e e e ptoing covers
© Less than one year
© 105
© 61010
© 1015
© 15020
© 21025
© 200
© 31ormore

11 Rank order these tasks from top to bottom, with the top being most often, based on how often you do each in a typical week.





