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Welcome to the 2016 NGA Customer Satisfaction Survey. You have been selected to participate in this voluntary survey as a customer of NGA products or services

Thank you for your participation

Before you begin:

Participationis Voluntary. Your participation in this survey is voluntary, and you may withdraw at any time. Ifyou do not wish to answer a given question, you may skip to the next one. If you begin the survey and do notwantto continue, you can simply exitthe survey. Ifyou do not click the “submit” button atthe end of the questionnaire, your
answers and partcipation will not be recorde

Surve s Striclly Confidential. The information that you provide us is compl Onlythe: see your complete o To ensure confidentiality, study results will be reported only in summary, agaregate and statistical form. You will not be identiied in any way.

Survey data may be combined with other sources. Your responses may be combined other datasets containing customer service information (product usage rates, NGA website visits, etc.). Datasets will only be combined for the purpose of improving customer senice at NGA. Data will be summarized for all reporting and will not be
shared in combination with any idenifying information.

Request to share indvidual, anonymous Atthe end of the survey, we may ask your permission to use a guotation from your responses dluring future presentations, without aftributing the information to you/your name. Simply check your response to indicate whether you would like your ananymous responses to be
and we will honor your wishes.

‘Agency Disclosure Notice: The public reporting burden for this collection of information is estimated to average 10 minutes per response, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Send comments
regarding this burden estimate or any ofher aspect of this collection ofinformation, including suggestions for reducing the burden, to the Department of Defense, Washington Headquarters Senvices, Executive Senvices Directorate, Directives Division, 4800 Mark Center Drive, East Tower, Suite 02G09, Alexandria, VA 22350-3100. OB
Control Number 0704-0553. Respondents should be aware that notwithstanding any other provision of Iaw, no person shall be subject to any penalty for failing to comply with a collection of information ifit does not display a currently valid OB control number

By clicking NEXT, you acknowledge that you have read this information and agree to participate in this survey, with full knowlege that you can withdraw at any ime without penaly.Ifyou choose notto continue with the survey, you may close the browser window andor exitinformation wil be recorded.

Next »

Exit and clear survey.

This survey is currently not active. You will not be able to save your responses.
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Welcome to the 2016 NGA Customer Satisfaction Survey. You have been selected to participate in this voluntary survey as a customer of NGA products or services.
Thank you for your participation.
[ S— [/
Main Survey Questions
L ¥ ¥
[ —

Federal Civilian
LocaliState Civlian
Hilltay (ActiveReserves)
Contractor

Other.

oneofhe olowing answers

) Several times a day
Once a day

) Several times aweek
) Once a week

) Several times a month
) Once a month o less

NGA compare to your expectations?

My service experience with NGA...

Choos neaf e plowin anwers
) Exceeded my expectations in every way

) Exceeded my expectations in some ways
) Met my expectations exacly

) Did not fully meet my expeciations

) Failed to meet my expectations in every way

) No previous experience with NGAIo prior expectations for service experience 4
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4. For cach crterion leas rate isfaction with NGA
6-Very satisfied 5-Satisfied i issati issati 1-Very Dissatisfied

I - S S ST O RS 1

Reliability — Products and/or content are consistent in their level of
quality.

Classification — Products andlor content are available at the
Classification I need. © © © © © ©

1-Very Important 2-Important Important i i 6-Very Unimportant

I - RTE S G T SR T

— Products andlor content are consistent in their level of
quality.

Relevance — Products and/or content are pertinentto my needs.

_______ B
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6. Whatis the most significant way that you have used NGA products. in the last year to support your agency
7. youlike to see NGA i

8. Forwhich agency or organization do you work?

10.  How many i ¥ king

Chooseane o ke oioing s
© Less than one year
© 1105
© 6to10
© 1115
© 161020
© 211025
© 261030
© 3tormore
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Main Survey Questions
8. For which agency or organization do you work?

Cheose one of the following anowers

CIA

DEA

DHS

DIA

DNI

DOE

DOs

FBI

NGA

NRO

NSA

Treasury

USAF

UsS Army
USCG

usmc

US Navy
USAFRICOM
USCENTCOM
USEUCOM
USNORTHCOM
USPACOM
USSOUTHCOM
UsSsSOCoM
USSTRATCOM
USTRANSCOM

Main Survey Questions
9. To which agency or organization are you assigned?

Choose one of the following anowers

Please choose...

ClA
_|DEA

~ |DHS

DIA

DNI

DOE

Dos

FBI

NGA

NRO

NSA

Treasury

USAF

US Army
UsSCG

usmc

US Navy
USAFRICOM
USCENTCOM
USEUCOM
USNORTHCOM
USPACOM
USSOUTHCOM
USSOCOM
USSTRATCOM
USTRANSCOM
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To rank them, drag th {ght. I you never . ; .
Your choices Your ranking
Watch for emerping threats
Inform orbrief decision makers

Study issues of topics in depth
Develop new intelligence analysis or products

‘Conduct operational planning or targeting

Experiment with tools or systems
i Officers and Support, Report Officers, etc.)
[ ent, dissemination, ete)
Other
12. Which i ice optic ir GEOINT needs?
Chooseone of the pliwing answers

© I work with at least one NGA analyst embedded in my organization who provides customized senvices, content, andlor products for
rvice)

© Ieach outto NGA supportrepresentatve s who will provide me with answers or recommend experts f needead. (assisted-service)
(©) 1find my own NGA products andlor products via NGA web-enabled content, tools, andlor senvices. (self.service)

© Ireceive afeed or direct distibution of NGA producs.

© Other - Please Specty

13

Choose one of the following answers
© Very Satisfied
© Satisfied
© Somewhat Satisfied
© SomewhatDissatisfied
© Dissatisfied
© Very Dissatisfied
© NoOpinion

© Yes © No




