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ON-SITE VISITOR SURVEY #1
       [THIS SURVEY CONTAINS MESSAGING CONDITIONS]

OPENING SCRIPT
Hi, my name is ________________.  ]. I am a student working with George Mason University and the National Park Service to conduct a survey of park visitors. We are interested to know more about your park experiences and feelings about park communication. Your participation is completely voluntary and your answers will be kept completely anonymous.  The survey will take about 13 minutes of your time to complete today. We will be using the tablets to complete the survey. We are only asking a select number of visitors to complete this survey, would you be willing to help the National Park Service understand how their messaging works?

If “No”: OK.  Thank you for your time. Have a good day.
	
If “Yes”:  OK.  Thank you for agreeing to participate. Your responses are really important because they will help the park managers understand overall impressions visitors have towards future communication efforts about climate change. Once we are done the information collect will be used to evaluate the overall utility and effectiveness the messages we use.

Before we begin, I would like to let you know that this survey has been approved by the Office of Management and Budget. I am also required to tell you that a Federal agency may not conduct or sponsor, and that you are not required to respond to, a collection of information unless it has a currently valid OMB control number. The control number for this collection is 1024-XXXX. Secondly, your participation is voluntary and your name will never be connected with your individual responses

At the end of the survey you will be asked to provide your email address that will only be used to send you a follow survey in a few weeks.  Both are also voluntary.  

We will use this computer tablet to complete the entire survey. Please stay nearby in case you have questions while you are completing the survey. Now, before you begin, I would like to tell you a few things about the program. First, to start, read the first page and then hit continue to begin. After that, each page, like this one, will have a series of questions, and you simply have to select the bubble that represents your answer choice. The program will automatically move to the next question until you are done. Thank you again. Can we begin?
By continuing to the survey on the next page, you are confirming that you are over 18 years of age and agree to engage in this research study.

Paperwork Reduction and Privacy Act Statement: The Paperwork Reduction Act requires us to tell you why we are collecting this information, how we will use it, and whether or not you have to respond. This information will be used by the National Park Service as authorized by 54 U.S.C. 100701.  This information will be used by NPS administrators and interpreters who are preparing interpretation and educational materials for the public at national parks.  Your response is voluntary. Your name and contact information have been requested for follow-up mailing purposes only. When analysis of the questionnaire is completed, all name and address files will be destroyed and will in no way be connected with the results of this survey. A federal agency may not conduct or sponsor, and you are not required to respond to, a collection of information unless it displays a currently valid OMB Control Number.

Burden Estimate: We estimate that it will take about 13 minutes to complete this information collection.  This includes the initial contact time to explain the purpose of the study and the time it will take to complete the survey questions. You may send comments concerning the burden estimates or any aspect of this information collection to: Dr. Edward Maibach, PhD, Director Center for Climate Change Communication, 4400 University Dr., MS 6A8 Fairfax, VA 22030.



NOTE TO REVIEWERS: For the purposes of this review, any justifications or annotated explanation will be contained in shaded boxes preceding the section or question. The shaded boxes will not appear on the final survey instruments when administered to the respondents 

SECTION 1: VISITOR PROFILE: 
The questions in this section are related to the respondents’ park visitation history and experiences on the day of the survey. This information will provide park managers with several common measures of emotions. Emotional measures are particularly relevant because managers want to develop messages that resonate with a variety of audiences.

Knowing how different kinds of attachment (identity, dependence, or social) (Q1)  are related to a visitor’s experience and stewardship behavior at the park will help the NPS reach its goal of creating meaningful connections with visitors based on the type of attachment they may feel.  This information will be cross-referenced with the questions related to the respondent’s reactions to the subsequent message treatment presented. Understanding how place attachment is related to climate change message reactions and stewardship behaviors will allow the park managers and planners to provide a variety of frames to create information concerning climate change.

[bookmark: _Toc273790477][bookmark: _Ref277943855]Q1.	How much do you agree or disagree with the following statements?
Select one answer for each row.
	
		Strongly Agree
	Agree
	Neither Agree nor Disagree
	Disagree
	Strongly Disagree




	I feel this park is a part of me
		
	
	
	
	




	Visiting this park says a lot about who I am
		
	
	
	
	




	This park is very special to me
		
	
	
	
	




	I feel no commitment to this park
		
	
	
	
	





The positive emotion “awe” occurs often in nature and is thought to lead to greater park attachment, positive stewardship behavior, and openness to new information (e.g. climate change impacting parks). Question 2 will allow managers to understand how to leverage visitors’ experiences of awe to communicate important climate messages.

Q2.	Some people describe the feeling of “awe" as a response to things perceived as vast and overwhelming that alters the way they understand the world. Please tell us your experience with feelings of “awe.” (Select one answer for each row.)

	
		Strongly Agree
	Agree
	Neither Agree nor Disagree
	Disagree
	Strongly Disagree




	I had the feeling of “awe” during my visit in the park today.
		
	
	
	
	




	In general, I often experience the feeling of “awe”
		
	
	
	
	




	I feel a sense of wonder almost every day.
		
	
	
	
	




	I seek out experiences that challenge my understanding of the world.
		
	
	
	
	





Question 3-6 will help NPS determine if visitors making the connection between global climate change and parks. Are they making this connection on their own or are parks explicitly making this connection for them? Specifically, are they making this connection before entering the park, with their preexisting beliefs about climate change or through raw/direct experiences in the park on their own? This will allow the park service to know whether their efforts are helping to shape beliefs, or if visitor’s are engaged with this issue before coming to the park. 

You may have noticed that climate change has been appearing in the news more often these days. For the purposes of this survey, climate change refers to the idea that the world’s average temperature has been increasing over the past 150 years due primarily to human activities and may be increasing more in the future.
Q3.	Before this visit, how often over the past year had you thought about the effects climate change has on national parks?(Select one answer).
· Very Often
· Often
· Sometimes
· Rarely
· Never


[bookmark: _Toc273790482][bookmark: _Ref277961700]Q4.	During this park visit (and not including this survey), how often have you thought about the effects of climate change on this national park and on all national parks? (Select one answer for each row).

	I have thought about it…
		Very Often
	Often
	Sometimes
	Rarely
	Never




	In relation to this national park
		
	
	
	
	




	In relation to all national parks
		
	
	
	
	

	[Go to Q5]
	[Skip to Q6]






[bookmark: _Toc273790483]Q5.	What led you to think about the effect of climate change on this national park?  (Check all that apply.
  It occurred to me on my own
  I heard about it before visiting this park
  I heard about it from other park visitors
[bookmark: _Ref273336311][bookmark: _Ref273336315][bookmark: _Toc273790484]  I learned from National Park Service information or a ranger at the park 

[bookmark: _Ref277958423]Q6a.	Have you noticed or experienced evidence of climate change in this national park?
Select one answer.
· Yes
· No
· Don’t Know

Q6b. 	What was it you noticed? _________ [50 character text box]




Question 7 is designed to assess participants’ best placement in the Global Warming’s Six Americas audience segmentation as either 1) Alarmed, 2) Concerned, 3) Cautious, 4) Disengaged, 5) Doubtful, and 6) Dismissive.  This segmentation will be used to classify visitors into homogenous groups based on the following aspects of their relationship to climate change: 1) intensity of interest, 2) beliefs, 3) attitudes, and 4) behaviors. NPS will use this classification to better understand visitor audiences and information needs. This question represents a shorter means of segment placement, compared to the 15 and 36 item screener instruments usually employed. This item is asked of visitors before they read the climate change message in order to obtain a pre-score of their climate change profile.

Q7.	Which one of the following statements describes you best?
	Select one answer.

· I'm very certain that human-caused climate change is happening, and I'm very worried about it.
· I'm moderately certain that human-caused climate change is happening, and I'm somewhat worried about it.
· I suspect that climate change is happening, and although I'm not certain if it is human-caused or not, I am a little worried about it.
· I really haven't thought much about climate change, so I'm not sure what to think about it.
· I suspect that climate change is not happening, or isn't human-caused, but if it is I am fairly sure that it won't be a problem during the next several decades.
· I'm moderately or very certain that climate change is not happening, or if it is, that it isn't human caused, and that it isn't a problem.


[bookmark: _Toc273790487]SECTION 2: MESSAGE TESTING & EVALUATION: This section will be used to address the following two research questions: Is current park messaging effectively connecting with visitors? Is current park messaging effectively connecting with visitors? Here, visitors will be randomly assigned to see and read 1/16 possible climate change message, whose content is based on the four key climate change messages the NPS is currently using and would like systematically tested. They will then be asked about their perceptions of the message and whether the message sparked a desire to find out more information and share it with others. NOTE: The following flier depicts Assateague Island National Seashore, and is provided as a representative example of the message treatments prepared for this collection, all of which can be found as a supplementary document. These treatments have been developed following extensive content analysis of park websites and documents, and in close collaboration with NPS personnel at each target park. At each sampling location, only 1 of 8 message treatments (5 local and 3 national) will be presented to each respondent using a randomization algorithm in the Qualtrics survey software. Following this, respondents will be asked about their perceptions of the message they saw. Questions 8-12 will seek to understand whether certain messages spark a desire to find out more and share information based upon the key dependent variables.  

[bookmark: _Toc273790488][bookmark: _Ref277961464]In this next section we would like understand more about the types of messages that would help us to more effectively communicate with visitors about our ongoing stewardship efforts here at [NPS SITE]. Please read this flier and answer the questions that follow.
[image: ASIS 2_Page_1]
[bookmark: _Toc273790491]











[bookmark: _Toc273790494][bookmark: _Ref277962262]








Q8.	Now, reflecting on the flier, including the text and pictures, please indicate whether you agree or disagree with these following statements. Select one answer for each row.

	
The flier….
		Strongly Agree
	Agree
	Neither Agree nor Disagree
	Disagree
	Strongly Disagree




	Was easy to understand.
		
	
	
	
	




	Gave me interesting information.
		
	
	
	
	




	Made me feel helpless.
		
	
	
	
	




	Made me want to do something about climate change.
		
	
	
	
	




	Made me hopeful.
		
	
	
	
	




	Made me feel responsible for reducing climate change.
		
	
	
	
	




	Gave me information that was believable 
		
	
	
	
	





[bookmark: _Ref277961598]
Q9.	Based upon this flier, how interested are you in learning more about the effects of climate change in this national park? Select one answer.

· Extremely interested
· Very interested
· Moderately interested
· Slightly interested
· Not at all interested

Q10.	Do you feel similar information about climate change is important enough to be included in the visitor guide for this park? Select one answer.

· Strongly Agree
· Agree
· Neither agree nor disagree
· Disagree
· Strongly disagree

Q11.	How likely would you be to share any of the information from this flier with other people you know?  Select one answer.

· Extremely likely
· Very likely
· Neither likely nor unlikely
· Very unlikely
· Extremely unlikely 

NOTE: This question will only be shown when random message treatments that portray a narrative about climate change at Everglades National Park. We will use this message to determine perceptions of similarity of conditions. 

[bookmark: _Toc273790495][bookmark: _Ref277988378]Q12.	Based upon this message, how similar do you feel the effects of climate change will be between Everglades National park and this national park you are visiting?  Select one answer.

· Completely different
· Mostly different
· Somewhat similar
· Mostly the same
· Exactly the same
· [bookmark: _Toc273790496]Don’t know

SECTION 3: This section is presented after the messages in order to assess the impact of the messages. 

Items Q13 and Q14 tap possible positive emotions generated by NPS climate change response actions. It allows NPS to assess if visitors are aware of its actions and are proud of them. Of interest here is whether these feelings of pride for the NPS will inspire visitors to take similar actions in their own lives. 

[bookmark: _Ref277943015]Q13.	How familiar would you say you are with the National Park Service’s climate change response efforts? Select one answer.
· Extremely familiar
· Very familiar
· Moderately familiar
· Slightly familiar
· Not at all familiar

[bookmark: _Toc273790497][bookmark: _Ref277943159]Q14.	How proud would you say you are of the National Park Service's climate change response efforts?  Select one answer.
· Extremely proud
· Very proud
· Moderately proud
· Slightly proud
· Not at all proud
In order to investigate the dynamics of behavior change among visitors, it is important to examine a few specific behaviors in more detail.  The next questions (Q15-Q16) ask about views of and intentions toward two behaviors linked to climate change- one a climate mitigation behavior, the other an adaptation behavior. These behaviors were selected because they can be performed by virtually any visitor, and can be implemented by all parks in our sample.

Q15. 	Many parks are adapting to the effects of climate change by altering roads, walkways, buildings, and other facilities. How likely is it that you will use each of the following methods to learn more about how this park is adapting to climate change? Select one answer for each row.
	Likely to…
	Extremely Likely
	Somewhat Likely
	Neither Likely nor Unlikely
	Somewhat Unlikely
	Extremely Unlikely

	Ask a ranger about how this park is adapting to climate change
	
	
	
	
	

	Look up or Google ‘climate change and national parks’ online
	
	
	
	
	

	‘Like’ the NPS Climate Change Response Facebook Page
	
	
	
	
	



Q16.	Many parks are working to lessen their contribution to climate change by investing in greater energy efficiency. How likely is it that you will use each of the following methods to learn more about how this park is lessening its contribution to climate change?  Select one answer for each row.
	Likely to…
	Extremely
Likely
	Somewhat Likely
	Neither Likely nor Unlikely
	Somewhat Unlikely
	Extremely Unlikely

	Ask a ranger about this park is lessening its carbon footprint
	
	
	
	
	

	Look up or google ‘climate change and national parks’ online
	
	
	
	
	

	Like the NPS Climate Change Response Facebook Page
	
	
	
	
	





This question (Q17) allows managers to understand at what point it might be best to engage audiences about climate change during their visit. 
Q17.	How long have you been at this park? Select from the drop down menu.

	· Just arrived
	
	· 2 days

	· A quarter of a day
	· 
	· 3 days

	· Half a day
	· 
	· 4 days

	· Most of the day
	· 
	· 5 days

	· One day
	· 
	· 6+ days


The purpose of these questions (Q18-Q19) is to help managers and planners to better understand the stewardship intentions of their visitors. Knowing what behaviors park visitors intend to engage in, and their relationship to other attitudinal variables in this section will be invaluable to the NPS’s aim behind climate change communication – increasing a stewardship ethic. The general list of behaviors in Question 18 were chosen because they are readily available across all parks units and were identified as targets by the NPS in the preliminary analysis undertaken. 

Q18.	During this park visit, how likely are you to do the following actions? Select "already did this" if you have already done it. Select one answer for each row.
	At the park, I’m likely to…
	Extremely Likely
	Somewhat Likely
	Neither Likely nor Unlikely
	Somewhat Unlikely
	Extremely Unlikely
	
	Already did this
	Not Available

	Bring or buy a reusable beverage container
	· 
	· 
	· 
	· 
	· 
	· 
	· 
	· 

	Seek out a recycling bin instead of using a trash can
	· 
	· 
	· 
	· 
	· 
	· 
	· 
	· 

	Inquire about conservation volunteer opportunities
	· 
	· 
	· 
	· 
	· 
	· 
	· 
	· 

	Attend a program or visit an exhibit about climate change
	· 
	· 
	· 
	· 
	· 
	· 
	· 
	· 

	Talk with others about climate change and the national parks
	· 
	· 
	· 
	· 
	· 
	· 
	· 
	· 

	Walk, bike or take public transportation around the park instead of driving
	· 
	· 
	· 
	· 
	· 
	· 
	· 
	· 

	Turn off your car engine to avoid idling
	· 
	· 
	· 
	· 
	· 
	· 
	· 
	· 



Q19.	How confident are you that the actions you take at the park will help to reduce the effects of climate change? Select one answer.
· Extremely confident
· Very confident
· Moderately confident
· A little bit confident
· Not at all confident
Question20 measures how confident the visitor feels that collective efforts at the park will make a difference in helping the park minimize or adapt to climate change. 

Q20.	How confident are you that the following park actions will reduce the impact of climate change at this park? Select one answer for each row.

	
		Extremely confident
	Very confident
	Moderately confident
	A little bit confident
	Not at all confident




	energy efficiency measures like installing solar panels
		
	
	
	
	




	adapting existing structures such as buildings, sidewalks and roads
		
	
	
	
	








A key element of the NPS climate communication strategy is to convey to visitors the parks’ efforts to address climate change. Several national and local brochures and displays at parks are currently used to demonstrate behaviors and choices as a means of education and inspiration. This question (Q21) will allow the park service to know which particular behaviors visitors are most interested in hearing about, which will guide what park behaviors they communicate.

Q21.	How interested are you in learning about the following steps that this park could take to address climate change? Select one answer for each row.

	
		Extremely interested
	Very interested
	Moderately interested
	Slightly
interested
	Not at all interested




	Scientific research on climate change effects (such as shifts in species)
		
	
	
	
	




	Adapting to climate change impacts (such as reinforcing buildings for extreme weather)
		
	
	
	
	




	Preventing climate change by saving energy at the park
		
	
	
	
	




	Educational programs for visitors
		
	
	
	
	





This question (Q22) is asked to not only to determine the accuracy of a visitor’s knowledge about climate change, but also how much of a threat the visitor perceives climate change to be to parks. There is a body of research that theorizes if a person understands the risk of a behavior or activity the more likely they will be to seek information to assess the risk.
[bookmark: _Toc273790499][bookmark: _Ref277962459]


This question (Q23) will be used to determine what aspects of the National Park Service’s mission the visitor feels is threatened by climate change impacts. This information will help the park to better communicate the risks and impacts of climate change in order to engage the public in conservation efforts. This is a question of psychological perception – the visitor is not expected to know the correct or accurate answer.

[bookmark: _Toc273790500][bookmark: _Ref277962546]Q22.	In your opinion, how likely is it that climate change will harm each of the following aspects of this national park?  Select one answer for each row.

	
The park’s…
	Extremely Likely
	Very 
Likely
	Somewhat likely
	Very Unlikely
	Extremely Unlikely
	Don’t know

	Natural resources
	
	
	
	
	
	

	Ability to remain open to visitors
	
	
	
	
	
	

	Historic resources
	
	
	
	
	
	

	Recreational opportunities for people like me
	
	
	
	
	
	


[bookmark: _Toc273790506][bookmark: _Ref277962788]This question (Q24) assesses visitor confidence in NPS as a climate change messenger. A large literature has established the role of trust in moderating communication processes in many contexts, making it valuable for NPS to monitor trust levels among visitors. This item does not employ a 5-point scale in order to preserve the ability to compare participant responses against data from national baseline surveys that used a 4-point scale.

Q23.	How much do you trust or distrust the National Park Service as a source of information about climate change? Select one answer.

· Strongly trust 
· Somewhat trust
· Somewhat distrust
· Strongly distrust
· Don’t know



SECTION 4: CLIMATE BELIEFS: The questions in this section measure basic climate change beliefs, risk, perceptions, and involvement. These questions seek to determine whether after reading the message, at the most basic level, whether visitor’s certainty that climate change is happening, has increased. Determining whether these beliefs have increased is key to determining whether the messages influenced visitor stewardship and/or climate behavior, a key question of this survey.

These items (Q25-Q28) will be used to assess individual’s beliefs about the reality and causes of climate change. Measuring the prevalence of belief and skepticism in climate change is important to interpretive development, as knowledge of your audience is a foundational concept in NPS interpretation.
[bookmark: _Ref273335060][bookmark: _Ref273335331][bookmark: _Toc273790507][bookmark: _Ref277937854]
Q24.	Do you think that climate change is happening? Select one answer.
· Yes   [Go to Q26a]
· No    [Go to Q26b]
· Don't know    [Go to Q27]

[bookmark: _Toc273790508][SHOWN ONLY IF ANSWER TO Q25 IS “YES”]
Q25.	How sure are you that climate change is happening? Select one answer.
· Extremely sure
· Very sure
· Neither sure nor unsure
· Somewhat sure
· Not at all sure

 [SHOWN ONLY IF ANSWER TO Q25 IS “NO”]
[bookmark: _Toc273790509]Q26.	How sure are you that climate change is not happening? Select one answer.
· Extremely sure
· Very sure
· Neither sure nor unsure
· Somewhat sure
· Not at all sure
[bookmark: _Ref273339521][bookmark: _Toc273790510][bookmark: _Ref277937904]
[SHOWN ONLY IF ANSWER TO Q25 IS “YES” OR “DON’T KNOW”]
Q27.	Let’s assume for a moment that climate change is happening. Do you think it is…
Select one answer.
· caused mostly by human activities
· caused mostly by natural changes in the environment
· Other (Please specify) [50 character text box]
· none of the above because climate change isn’t happening
[bookmark: _Ref273339555][bookmark: _Toc273790511]
[SHOWN ONLY IF ANSWER TO Q25 IS “YES” OR “DON’T KNOW”]
Q28.	How much do you think climate change will harm you personally?  Select one answer.
· A great deal
· A moderate amount
· Only a little
· Not at all
· Don't know
This item (Q29) measures the extent to which an individual’s attitudes about climate change are strongly held (i.e. stable and resistant to change). This will help the NPS understand how individuals with relatively strong, stable attitudes toward climate change will respond to messages compared to individuals with relatively weak, unstable attitudes about climate change.
[bookmark: _Ref273339561][bookmark: _Toc273790512][bookmark: _Ref277939201]
Q29.	How important is the issue of climate change to you personally?  Select one answer.
· Extremely important
· Very important
· Somewhat important
· Not too important
· Not at all important
This question (Q30) assesses whether visitor’s exposure to climate change information in the park, or through the message they read on this survey, increases their perceived understanding of climate change. Past research states that this has a strong influence over how much they talk about an issue with others (a key dependent variable of this study).
[bookmark: _Ref273337776][bookmark: _Ref273337783][bookmark: _Ref273337870][bookmark: _Toc273790514][bookmark: _Ref277962911]
Q30.	Personally, how well-informed do you feel you are about climate change? Select one answer.
· Extremely well-informed
· Very well-informed
· Fairly well-informed
· Not very well-informed
· Not at all well-informed
This question (Q31) will help managers determine whether visitors are participating in discussions with others about the topic of climate change before they came to the park. Sparking a conversation among visitors about climate change is one of the key communication goals of the NPS, and past research suggests that such discussions increase knowledge of an issue, thus influencing stewardship behavior.
[bookmark: _Ref273337891][bookmark: _Toc273790515][bookmark: _Ref277962939]
Q31.	Within the past two weeks, including today, how often have you had conversations about climate change?  Select one answer.
· Five or more times
· Four times
· Three times
· Two times
· Once
· Never



SECTION 5: DEMOGRAPHICS: 
Understanding the demographic nature of the respondents will help elucidate any potentially important differences in how visitors from different backgrounds respond to the NPS messages about climate change.

The following questions (Q32–Q38) are important as they will help NPS better understand how particular groups respond to their messaging.

Q32.	Are you a resident or citizen of the United States?  (Select one answer).
· Yes
· No
· [Shown only if answer is “Yes”]  What is your zip code?  [11 character text box]
[Shown only if answer is “No”]  What is your country of origin?  [50 character text box]

Q 33. How far did you travel to visit the park? (Select one answer)
· Under 5 miles
· Under 20 miles
· 20-50 miles
· 50-100 miles
· More than 100 miles

Q34.	Please indicate the highest level of education you have completed.  (Select one answer).
· Some high school
· High school diploma/GED
· Some college
· Undergraduate degree 
· Graduate degree

Q35.	What is your gender? (Select one answer).  
· Male 
· Female

Q36.	What is your approximate combined annual household income?  (Select one answer).

	· Less than $25,000
	· $80,000 to $99,999

	· $25,000 to $39,999
	· $100,000 to $149,999

	· $40,000 to $59,999
	· Over $150,000

	· $60,000 to $79,999
	



Q37.	Are you Hispanic or Latino?  (Select one answer).
· Yes
· No


Q38.	Which of these categories best indicates your race? (Check all that apply).
· American Indian or Alaska Native
· Asian
· Black or African American
· Native Hawaiian or other Pacific Islander
· White


[bookmark: _Ref286368886]Q39.	What is your age range?  (Select one answer).
· 18-25
· 26-35
· 36-45
· 46-55
· Over 55
This question (Q39) asks visitors their interest in receiving more information about climate change impacts on the parks and participating in follow up research upon their return home. We are combining these questions so as to only ask for email addresses one time

Q40.	Thanks for your time today! One more thing.  We would look forward to hearing how the rest of your visit here went. May we send you a follow-up survey via email three weeks from now? Check all that apply.

· I would like to participate in the follow-up of the survey when I return home.
· I would also like to receive a one-time email with more information related to climate change and the national parks.
·  I would NOT like to receive a survey or any additional information.
[bookmark: _GoBack]
If you would like more information or to participate in the follow-up survey, please provide your email in the box below

Your email address: ___________________ [50 character text box]

Your email address will only be used to send you a follow-up survey. Your email address will be assigned a random numeric identifier in our database used to connect your responses today to those in the follow up survey while protecting your anonymity.  Email addresses will be completely destroyed at the conclusion of this study.
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