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Change Request (83-C)

January 26, 2016

The Food and Drug Administration is submitting this nonmaterial/non-substantive change request (83-C) to incorporate minor edits in the documents for the Research and Evaluation Survey for the Public Education Campaign on Tobacco among LGBT Young Adults (RESPECT).

The purpose of this change request is to make the following minor modifications to the study documents by:
· Making minor wording changes to the study documents for clarity
· Clarifying the incentive process and amount
· Updating the vendor information
· Updating the contact information for questions about the survey
· Updating the number of participants planned for the study noted in the public documents

Details of the changes are included in the table below, and in the two supporting documents.

In conversations with OMB in the past, we noted that we expected to have non-substantive changes to our instruments based on the development/changes to the campaign creative.

Contents of the Change Request Package for OMB No. 0910-0808
IC Documents
	Att #

	Document
	IC Title
	Edits

	1
	Baseline Web Survey



	· Outcome baseline via social media
· Outcome baseline in person
	· Changed procedure for “Prefer Not to Answer” response option for questions; minor wording changes requested by FDA.
· Updated electronic nicotine product definition to be more consistent with PATH.
· Additional information in final thank you screens that was missing.

	3
	Screener



	· Pilot of in-person recruitment
· Media tracking screener
· Outcome screener via social media
· Outcome screener in person
	· Intercept and social media screeners have been split into two questionnaires to ensure survey responses stored separately from contact information.
· Minor wording adjustments. 
· Included screens that were missing prior to survey programming.

	5
	Screener Informed Consent



	· Pilot of in-person recruitment
· Media tracking screener
· Outcome screener via social media
· Outcome screener in person
	· Changed estimated number of screener respondents to be total across social media and intercept recruiting. 
· Removed reference to $5 early bird bonus for intercept respondent; information provided in web survey informed consent. 

	6
	Web Survey Informed Consent



	· Outcome baseline via social media
· Outcome baseline in person
	· Updated “Financial Considerations” with new incentive vendor information: incentives must be distributed via email and new vendor offers over 50 gift card options.
· Removed language in “Future Contacts” referencing $5 early bird bonus. Participants will be notified of bonus upon re-contact for follow-up.

	8
	Script for Recruiting Intercept Participants



	· Pilot of in-person recruitment
· Outcome screener in person
	· Removed reference to $5 early bird bonus to reduce confusion. Details in web survey informed consent. 
· Replaced number of intercept participants to be screened with total number of participants to be screened
· Added telephone number (if they choose) as identifying information to be requested in “What about Privacy?” 

	11
	Emails and Text Messages to Respondents


	Supplemental study document (no burden)
	· Minor wording adjustments to more clearly describe how respondents will receive the incentive, and how they can opt out of future emails or text messages.
· Updated language to clarify that participants will receive bonus incentive if complete survey within 48 hours of receiving initial email. 
· Removed references to unique access code for accessing baseline survey, unique links will be used instead. 
· Clarified that messages will come from RESPECT staff.
· Changed vendor for incentives, additional/new information provided in incentive email pertaining to new vendor

	
	


	Supporting document for change request
	Rationale for item changes to the RESPECT baseline instrument

	
	


	Supporting document for change request
	Rationale for item changes to the RESPECT screener instrument



Attachment 1_BaselineWebSurvey TC.docx
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Form Approved

OMB No. 0910-0808

Exp. Date 01/31/2019



Research and Evaluation Survey for the Public Education Campaign on Tobacco among Lesbian Gay Bisexual Transgender (LGBT)  (RESPECT)





Subjects for Questionnaire:
Section AA: Informed Consent

Section A: Demographic Items

Section B: Tobacco Use Behavior

Section C: Tobacco Use Intentions and Self-Efficacy

Section D: Cessation (Intention, Behavior, Motivation)

Section E: Attitudes, Beliefs & Risk Perceptions, Social Norm

Section F: Media Use and Awareness

Section G: Environment

Section H: LGBT Identity and Community



Notes: LGBT stands for Lesbian Gay Bisexual Transgender 

The “Prefer not to answer” option will be available for all questions; however, it will not be visible on the screen. Rather respondents will have the option of continuing to the next question without answering the current question.  If they do, they will be prompted to answer the question they skipped and “Prefer not to answer” will appear as an option. , but can continue without answering the question.

WID	[IF INTERCEPT] Our records indicate that a XX PREFILL AGE year old named XX PREFILL NAME answered some questions for this study.  Are you XX PREFILL NAME?  

1.	Yes

2.	No  

PROGRAMMER: FILL DATA FROM SCREENER IN THIS QUESTION.



 [IF WID=2] Thank you, but you are not eligible to take this survey.



Section AA: Informed consent

AA1.  [THE INFORMED CONSENT TEXT WILL BE INSERTED HERE.]



Section A: Demographic Items

The first part of the survey asks you some general questions about yourself.  

A1.	What is your date of birth?  (mm-dd-yyyy)?



A2.	Are you Hispanic, Latino/a, or of Spanish origin? Check all that apply.

|_|1	No, not of Hispanic, Latino/a, or Spanish origin

|_|2	Yes, Mexican American, Chicano/a

|_|3	Yes, Puerto Rican

|_|4	Yes, Cuban

|_|5	Yes, another Hispanic, Latino/a, or Spanish origin

|_|9	Prefer not to answer

A3.	What race or races do you consider yourself to be? (You can CHOOSE ONE ANSWER or MORE THAN ONE ANSWER or YOU MAY SKIP THIS QUESTION)

		

		
Yes

		
No

		
Prefer Not to Answer



		A3_1.	American Indian or Alaska Native

		|_|1

		|_|2

		|_|9



		A3_2.	Asian

		|_|1

		|_|2

		|_|9



		A3_3.	Black or African American

		|_|1

		|_|2

		|_|9



		A3_4.	Native Hawaiian or Other Pacific Islander

		|_|1

		|_|2

		|_|9



		A3_5.	White

		|_|1

		|_|2

		|_|9



		A3_6. Other

		|_|1

		|_|2

		|_|9



		A3_7. Prefer not to answer

		

		

		







A4. 	Which best describes your current job or paid employment status? 

|_|1	Work full-time at least 35 hours per week

|_|2	Work part-time 15 to 34 hours per week

|_|3	Work part-time less than 15 hours per week

|_|4	I don't currently work for pay

|_|5	Don’t know 

|_|9	Prefer not to answer



A5.	What is the highest grade or level of school you have completed?

|_|1	Less than high school

|_|2	Some high school, no diploma

|_|3	GED

|_|4	High school graduate—diploma

|_|5	Some college but no degree

|_|6	Associate degree—occupational/vocational

|_|7	Associate degree—academic program

|_|8	Bachelor’s degree (ex: BA, AB, BS)

|_|9	Master’s degree (ex: MA, MS, MEng, Med, MSW)

|_|10	Professional school degree (ex: MD, DDS, DVM, JD)

|_|11	Doctorate degree (ex: PhD, EdD)

|_|12	Don’t know

|_|99	Prefer not to answer

A6.	Are you currently enrolled in a degree program?

|_|1	Yes

|_|2	No 

|_|3	Don’t know

|_|9	Prefer not to answer

A7. Which of the following categories best describes your total household income in the past 12 months?

This is the total income before taxes of all persons in your household combined. Please include money from jobs, relatives, pensions, dividends, interest, social security payments or retirement benefits, net income from business, farm or rent, and any other money received by household members.

|_|1	Less than $10,000

|_|2	$10,000 to $14,999

|_|3	$15,000 to $24,999

|_|4	$25,000 to $34,999

|_|5	$35,000 to $49,999

|_|6	$50,000 to $74,999

|_|7	$75,000 to $99,999

|_|8	$100,000 to $149,999

|_|9	$150,000 to $199,999

|_|10	$200,000 or more

|_|11	Don’t know

|_|99	Prefer not to answer




Section B: Tobacco Use Behavior

The next section asks about your experiences with tobacco products.  

Cigarette Use

B1.	Have you ever tried cigarette smoking, even one or two puffs?

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer

B2.	[IF B1=1 or 9] During the past 30 days, on how many days did you smoke cigarettes?

|_|_|	days	[RANGE: 0-30, 99] 

[PN: IF RESPONDENT DOESN’T ANSWER 0-30, FILL WITH 99]

B3.	[IF B2=1 to 30] During the past 30 days, on the days you smoked, how many cigarettes did you smoke per day?

|_|1	Fewer than 5 cigarettes

|_|2	5-9 cigarettes

|_|3	10 cigarettes (1/2 a pack)

|_|4	11-19 cigarettes (more than 1/2 pack but less than 1 pack)

|_|5	20 cigarettes (1 pack)

|_|6	30 cigarettes (1 ½ packs)

|_|7	40 cigarettes (2 packs)

|_|8	More than 40 cigarettes (more than 2 packs)

|_|9	Prefer not to answer



B4.	[IF B2=1 to 30] On the days that you smoke, how soon after you wake up do you have your first cigarette? Would you say…

|_|1	Within 5 minutes

|_|2	6-30 minutes

|_|3	31-60 minutes

|_|4	After 60 minutes

|_|9	Prefer not to answer





B5.	[IF B2=1 to 30] Do you consider yourself a smoker?

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer

B6.	[IF B2=1 to 30] Do you consider yourself a social smoker?

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer



B7.	[IF B1=1] About how many cigarettes have you smoked in your entire life? Your best guess is fine.

|_|1	1 or more puffs but never a whole cigarette

|_|2	1 cigarette

|_|3	2 to 5 cigarettes

|_|4	6 to 15 cigarettes (about 1/2 a pack total)

|_|5	16 to 25 cigarettes (about 1 pack total)

|_|6	26 to 99 cigarettes (more than 1 pack, but less than 5 packs)

|_|7	100 or more cigarettes (5 or more packs)

|_|9	Prefer not to answer



B8.	[IF B1=1 AND B2=0 OR 99] About how long has it been since you last smoked cigarettes?  

|_|1	More than 30 days ago but within the past 3 months 

|_|2	More than 3 months ago but within the past 12 months

|_|3	More than 12 months ago but within the past 3 years

|_|4	More than 3 years ago 

|_|9	Prefer not to answer

B9.	Have you ever used smokeless tobacco, such as chewing tobacco, snuff, snus (rhymes with goose) or dip, such as Copenhagen, Skoal, Grizzly, Kodiak, and Red Seal even just a small amount? 

[image: ]

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer



B10.	[IF B9=1] During the past 30 days, on how many days did you use chewing tobacco, snuff, snus or dip? 

|_|1	0 days

|_|2	1 or 2 days

|_|3	3 to 5 days

|_|4	6 to 9 days

|_|5	10 to 19 days

|_|6	20 to 29 days or

|_|7	All 30 days

|_|9	Prefer not to answer



B11.	Have you ever smoked cigars, cigarillos, or little cigars such as Swisher Sweets, White Owl, Cheyenne, Dutch Masters, Garcia Y Vega or Middleton’s, even one or two puffs?

[image: ]

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer

[IF B11=1, ASK B12]



B12.	During the past 30 days, on how many days did you smoke cigars, cigarillos, or little cigars such as Swisher Sweets, White Owl, Cheyenne, Dutch Masters, Garcia Y Vega or Middleton’s?

|_|1	0 days

|_|2	1 or 2 days

|_|3	3 to 5 days

|_|4	6 to 9 days

|_|5	10 to 19 days

|_|6	20 to 29 days or

|_|7	All 30 days

|_|9	Prefer not to answer

B13.	Have you ever tried smoking tobacco out of a water pipe (also called “hookah”)?

[image: ]

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer

[IF B13=1, ASK B14]



B14.	During the past 30 days, on how many days did you smoke tobacco out of a water pipe (also called “hookah”)?

|_|1	0 days

|_|2	1 or 2 days

|_|3	3 to 5 days

|_|4	6 to 9 days

|_|5	10 to 19 days

|_|6	20 to 29 days or

|_|7	All 30 days

|_|9	Prefer not to answer



[image: ][image: ]B15.	These are examples of electronic cigarettes, also called “nicotine products: e-cigarettes”, “, e-cigs”, “vapor pens”, or “cigars, e-hookahs”. Electronic cigarettes sometimes look like regular cigarettes, but run on a, epipes, vape pens, hookah pens and personal vaporizers. These products are battery-powered, use nicotine fluid rather than tobacco leaves, and produce vapor instead of smoke. Some common brands include Fin, NJOY, Blu, e-Go and Vuse.  Have you ever tried electronic cigarettesthese products, even oneonce or two puffstwice?

[image: N:\Task_2_Data_Collection\FreshEmpire\Instruments\Instrumentation\Images\Main instrument images\Ecig iStock_000023822026_Large.jpg]

[image: N:\Task_2_Data_Collection\FreshEmpire\Instruments\Instrumentation\Images\Main instrument images\Ecig iStock_000023822026_Large.jpg]

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer



B16.	[IF B15=1] During the past 30 days, on how many days did you use electronic cigarettes, also callednicotine products, such as “e-cigarettes”, “e-cigs”, “vapor pens”, or “e-hookahs”?

|_|1	0 days

|_|2	1 or 2 days

|_|3	3 to 5 days

|_|4	6 to 9 days

|_|5	10 to 19 days

|_|6	20 to 29 days or

|_|7	All 30 days

|_|9	Prefer not to answer



B17.	During the past 30 days, on how many days did you drink one or more drinks of an alcoholic beverage?

|_|1	0 days

|_|2	1 or 2 days

|_|3	3 to 5 days

|_|4	6 to 9 days

|_|5	10 to 19 days

|_|6	20 to 29 days

|_|7	All 30 days

|_|9	Prefer not to answer



Section C: Tobacco Use Intentions and Self-Efficacy 

C1. [IF B1=2] Thinking about the future… 

		

		

		
Definitely Yes

		
Probably Yes

		
Probably Not

		
Definitely Not

		
Prefer Not to Answer



		C1_1.

		Do you think that you will try a cigarette soon?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		C1_2.

		Do you think you will smoke a cigarette at any time in the next year?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		C1_3.

		If one of your best friends were to offer you a cigarette, would you smoke it?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9







C2.	How sure are you that, if you really wanted to, you could avoid smoking cigarettes if…

[RANDOMIZE C2_1-C2_5]

		

		
Not at all sure

		
Slightly sure

		
Somewhat sure

		
Mostly sure

		
Completely sure

		
Prefer Not to Answer



		C2_1.	You are at a party, bar or club?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		C2_2.	You are in a place where most people are smoking?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		C2_3.	Someone you know offers it?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		C2_4.	Someone you want to get to know offers it? 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		C2_5.	Someone offers it to take a break? 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9










Section D: Cessation (Intention, Behavior, Motivation)

Cigarette Use

D1.	[IF  B2=1-30] How much do you want to stop smoking for good? Would you say…?

|_|1	Not at all

|_|2	A little

|_|3	Somewhat

|_|4	A lot

|_|9	Prefer not to answer



D2.	[IF  B2=1-30] How much do you think your health would improve if you were to stop smoking for good?

|_|1	Not at all

|_|2	A little

|_|3	Somewhat

|_|4	A lot

|_|9	Prefer not to answer



D3.	[IF  B2=1-30] How worried are you that smoking will damage your health in the future?

|_|1	Not at all worried

|_|2	A little worried

|_|3	Somewhat worried

|_|4	Very worried

|_|9	Prefer not to answer



D4.	[IF  B2=1-30] How worried are you that smoking will damage your physical appearance or attractiveness?

|_|1	Not at all worried

|_|2	A little worried

|_|3	Somewhat worried

|_|4	Very worried

|_|9	Prefer not to answer










[Ask ALL]  

Section E:	Attitudes, Beliefs & Risk Perceptions, Social Norms

The next set of questions asks for your opinions on cigarette use and other tobacco products.  

Attitude

E1. How much do you agree or disagree with the following statements about people who are tobacco-free? 



[RANDOMIZE ALL ROWS]



		

		

		

Strongly Disagree

		

Disagree

		

Neither Agree or Disagree 

		

Agree

		

Strongly Agree

		
Prefer Not to Answer



		E1_1.

		People who are tobacco-free are confident. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E1_2.

		People who are tobacco-free are trendsetting.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E1_3.

		People who are tobacco-free are happy.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E1_4.

		People who are tobacco-free are judgmental.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E1_5.

		People who are tobacco-free are attractive.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E1_6.

		People who are tobacco-free are basic. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E1_7.	

		People who are tobacco-free are boring.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E1_8.

		People who are tobacco-free are predictable.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9





E2. Smoking cigarettes is…  (pick one)

[RANDOMIZE E2_1-E2_2]

		E2_1.

		Bad

		|_|

		|_|

		|_|

		|_|

		|_|

		|_|

		|_|

		Good



		E2_2.

		Unenjoyable

		|_|

		|_|

		|_|

		|_|

		|_|

		|_|

		|_|

		Enjoyable





E3A. [IF  B1= 2 OR B2= 0 AND B9=2 OR B10= 1 AND B11= 2 OR B12= 1 AND B13= 2 OR B14= 1 AND B15= 2 OR B16= 1] 

How much do you agree or disagree with the following statements? 

 [RANDOMIZE E3A_1-E3A_5]

		

		

		

Strongly Disagree

		

Disagree

		

Neither Agree or Disagree 

		

Agree

		

Strongly Agree

		
Prefer Not to Answer



		E3A_1.	

		I am proud to live tobacco-free.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3A_2.	

		Living tobacco-free is important to me.  

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3A_3.

		Tobacco use is harmful to the LGBT community.  

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3A_4.

		Being tobacco free when I go out makes me feel excluded.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3A_5.

		Using tobacco makes life harder.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9







E3B. [IF B2 NE 0 OR B10 NE 1 OR B12 NE 1 OR B14 NE 1 OR B16 NE 1]

How much do you agree or disagree with the following statements?

[RANDOMIZE E3B_1-E3B_7]



		

		

		

Strongly Disagree

		

Disagree

		

Neither Agree or Disagree 

		

Agree

		

Strongly Agree

		
Prefer Not to Answer



		E3B_1.

		I would be proud to live tobacco-free.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3B_2.

		Living tobacco-free is important to me.  

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3B_3.

		If I lived tobacco-free I would be proud to tell other people.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3B_4.

		Using tobacco interferes with my life. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3B_5.

		Tobacco use is harmful to the LGBT community.  

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3B_6.

		If I was tobacco free I would feel excluded when I go out. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E3B_7.

		Using tobacco makes life harder.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9







E4. How much do you agree or disagree with the following statements? If I smoke cigarettes every day, I will…

[RANDOMIZE ROWS]

		

		

		

Strongly Disagree

		

Disagree

		

Neither Agree or Disagree 

		

Agree

		

Strongly Agree

		
Prefer Not to Answer



		E4_1.	

		Shorten my life

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E4_2.	

		Be able to stop smoking when I want to

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E4_3.

		Damage my immune system

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E4_4.

		Turn off potential partners

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E4_5.

		Damage my teeth

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E4_6.

		Damage my skin 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E4_7.

		Develop lung cancer

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9





Social Norms

E5. How many of your four closest friends…

		

		

		0

None

		1

One

		2

Two

		3

Three

		4

Four

		9
Prefer Not to Answer



		E5_1.

		Smoke cigarettes?

		|_|0

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E5_2.

		Use a hookah or water pipe to smoke tobacco?

		|_|0

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E5_3.

		Use electronic cigarettes, also called nicotine products such as “e-cigarettes”, “e-cigs”, “vapor pens”, or “e-hookahs”?



Common brands are Blu, Njoy, Logic, Fin, Swisher, 21st Century Smoke, Vuse, Markten, V2 Cigs, Nicotek or Vapin Plus.

		|_|0

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9











E6. How many LGBT people who are your age...

		

		

		

None

		

A few

		

Some

		

Most

		

All

		
Prefer Not to Answer



		E6_1.

		Smoke cigarettes?

		|_|0

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E6_2.

		Use a hookah or water pipe to smoke tobacco?

		|_|0

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E6_3.

		Use electronic cigarettes, also called nicotine products such as “e-cigarettes”, “e-cigs”, “vapor pens”, or “e-hookahs”?



Common brands are Blu, Njoy, Logic, Fin, Swisher, 21st Century Smoke, Vuse, Markten, V2 Cigs, Nicotek or Vapin Plus.

		|_|0

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9









E7. How do LGBT people your age feel about cigarette smoking? Would you say most LGBT people your age...

|_|2	Strongly disapprove

|_|3	Somewhat disapprove

|_|4	Neither approve nor disapprove

|_|4	Somewhat approve

|_|4	Strongly approve

|_|9	Prefer not to answer 



E8. Compared to 3 months ago, people my age at LGBT bars, clubs and events are smoking...

|_|1	More often

|_|2	Less often

|_|3	About the same 

|_|4	Not sure 

|_|9	Prefer not to answer 



Perceived Approval 

E9. How much do you agree or disagree with the following statements? 

[RANDOMIZE E9_1-E9_3]

		

		

		

Strongly Disagree

		

Disagree

		

Neither Agree or Disagree 

		

Agree

		

Strongly Agree

		
Prefer Not to Answer



		E9_1.

		According to my friends, it is very important for me to not smoke cigarettes.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E9_2.

		According to most people who hang out where I hang out, it is very important for me to not smoke cigarettes. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E9_3.

		According to people my age in LGBT communities it is very important for me to not smoke cigarettes. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9









E10. How much do you agree or disagree with the following statements? If I only smoke cigarettes on some days (for example, smoking only when I go out), I will…

[RANDOMIZE ROWS]

		

		

		

Strongly Disagree

		

Disagree

		

Neither Agree or Disagree 

		

Agree

		

Strongly Agree

		
Prefer Not to Answer



		E10_1.

		Shorten my life

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E10_2.	

		Be able to stop smoking when I want to

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E10_3.

		Damage my immune system

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E10_4.

		Turn off potential partners

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E10_5.

		Damage my teeth

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E10_6.

		Damage my skin 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E10_7.

		Develop lung cancer

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9





APPROVAL OF SMOKING

E11.  This next set of questions asks about how willing or unwilling you are to do things with people who smoke cigarettes. Would you: 

		

		

		

Definitely Yes

		

Probably Yes

		

Probably Not

		

Definitely Not

		
Prefer Not to Answer



		E11_1.

		Go to a bar, club, party, concert or event where people are smoking cigarettes?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E11_2.

		Hang out with someone who smokes cigarettes? 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E11_3.

		Dance with someone who smokes cigarettes?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E11_4.

		Kiss someone who smokes cigarettes?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9



		E11_5.

		Date someone who smokes cigarettes?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|9















E12. How much do you agree or disagree with the following statements about smoking cigarettes?

		

		

		
Strongly Disagree

		
Disagree

		
Neither Agree or Disagree 

		
Agree

		
Strongly Agree

		
Prefer Not to Answer



		E12_1.	

		It is safe for me to smoke for only a year or two, as long as I quit after that.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_2.

		If I started to smoke occasionally I would not become addicted.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_3.

		Smoking cigarettes helps people relieve stress.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_4.	

		Cigarette ingredients are harmful.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_5.

		Cigarette ingredients are dangerous.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_6.

		Smoking is a way to show my identity to others.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_7.

		Smoking cigarettes can help keep your weight down.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_8.

		Smoking can cause damage to nearly every part of your body. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		E12_9.

		Smoking weakens your immune system. 

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9








Section F: Media Use and Awareness

Next, we’d like to ask you about your use of TV and other media.

F1.	How often do you…

		

		

Several times a day

		

About Once a Day

		

3-5 days a week

		

1-2 days a week

		

Every few weeks

		

Less often

		

Never

		

Prefer Not to Answer



		F1_1. Watch TV shows or movies on any platform including a TV set, a computer, laptop or tablet, a smartphone or an iPod or MP3 player?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F1_2. Watch videos on YouTube?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F1_3. Listen to streaming radio?

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9







F2.	Thinking about the social networking sites you use. About how often do you visit or use…

[RANDOMIZE ALL]

		

		

Several times a day

		

About Once a Day

		

3-5 days a week

		

1-2 days a week

		

Every few weeks

		

Less often

		

Never

		

Prefer Not to Answer



		F2_1. Facebook

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F2_2. Instagram

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F2_3. Twitter

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F2_4. 

Tumblr

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F2_5. 

Snapchat

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9





F3.	Thinking about the following websites. About how often do you visit or use…



[RANDOMIZE ALL]

		

		

Several times a day

		

About Once a Day

		

3-5 days a week

		

1-2 days a week

		

Every few weeks

		

Less often

		

Never

		

Prefer Not to Answer



		F3_1. Queerty http://www.queerty.com/

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F3_2. Logo TV http://www.logotv.com/

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F3_3. Out http://www.out.com/

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F3_4. Autostraddle http://www.autostraddle.com/

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F3_5. After Ellen http://www.afterellen.com/

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9



		F3_6. Gay.com http://www.gay.com/

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|6

		|_|7

		|_|9





F4.  How often do you go to concerts, live shows, or other events at a store, local stage, community center, or music venue? 

|_|1	Once a week or more often

|_|2	One or two times a month 

|_|3	Once every two or three months

|_|4	One or two times a year

|_|5	I do not attend concerts, live shows, or other events

|_|9	Prefer not to answer



F5.  In the past 30 days, on how many days did you go to an LGBT party, night, bar, club, or event? 

|_|1	0 days

|_|2	1-3 days

|_|3	4-6 days

|_|4	7 or more days

|_|5	Don’t remember how many days

|_|9	Prefer not to answer

F6.  How many LGBT celebrities, athletes, musicians, or artists do you follow on social media (e.g. Laverne Cox, Tegan & Sara, Ruby Rose, Angel Haze)?

|_|1	0

|_|2	1-2

|_|3	3-4 

|_|4	5 or more

|_|9	Prefer not to answer






Section G: Environment

The next section asks some questions about your household and peers.  

G1.	Other than you, has anyone who lives with you used any of the following during the past 30 days…? Check all that apply.

|_|1	cigarettes

|_|2	cigars, cigarillos, or little cigars such as Swisher Sweets, White Owl, Cheyenne, Dutch Masters, Garcia Y Vega or Middleton’s

|_|3	tobacco out of a water pipe (also called “hookah”)

|_|4	No, no one who lives with me has used any form of tobacco during the past 30 days

|_|9	Prefer not to answer



G2.	How often do you attend church or religious services? Would you say…

|_|1	Never

|_|2	Less than once a month

|_|3	About once a month

|_|4	About 2 or 3 times a month

|_|5	Once a week

|_|6	More than once a week

|_|9	Prefer not to answer



Please tell us if you strongly disagree, disagree, neither agree nor disagree, agree, or strongly agree with the following statements. 

G3.	I would like to explore strange places. Would you say you…

|_|1	Strongly Disagree

|_|2	Disagree

|_|3     Neither agree nor disagree

|_|4	Agree

|_|5	Strongly Agree

|_|9	Prefer not to answer



G4.	I like to do frightening things. Would you say you…

|_|1	Strongly Disagree

|_|2	Disagree

|_|3     Neither agree nor disagree

|_|4	Agree

|_|5	Strongly Agree

|_|9	Prefer not to answer



G5.	I like new and exciting experiences, even if I have to break the rules. Would you say you…

|_|1	Strongly Disagree

|_|2	Disagree

|_|3     Neither agree nor disagree 

|_|4	Agree

|_|5	Strongly Agree

|_|9	Prefer not to answer



G6.	I prefer friends who are exciting and unpredictable. Would you say you…

|_|1	Strongly Disagree

|_|2	Disagree

|_|3     Neither agree nor disagree 

|_|4	Agree

|_|5	Strongly Agree

|_|9	Prefer not to answer



G7. 	Thinking about your mental health, which includes stress, depression, and problems with emotions, for how many days during the past 30 days was your mental health not good?

_____ Number of days (1-30)

|_|2	None

|_|3	Don’t know

|_|9	Prefer not to answer



G8. In the last month, how often have you

		

		

		
Never

		
Almost never

		
Sometimes

		
Fairly often

		
Very often

		
Prefer Not to Answer



		G8_1.

		Felt that you were unable to control the important things in your life.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		G8_2.

		Felt confident about your ability to handle your personal problems.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		G8_3.

		Felt that things were going your way.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		G8_4.

		Felt difficulties were piling up so high that you could not overcome them.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9










Section H: LGBT Identity and Community

Discrimination 



H1. Have you ever experienced discrimination, been prevented from doing something, or been hassled or made to feel inferior in any of the following seven situations because of your sexual identity (lesbian, gay, bisexual, transgender)?



		

		

		1

Yes

		2

No

		9

Prefer not to answer



		H1_1.

		In your family

		|_|1

		|_|2

		|_|9



		H1_2.

		At school

		|_|1

		|_|2

		|_|9



		H1_3.

		Getting a job

		|_|1

		|_|2

		|_|9



		H1_4.

		At work

		|_|1

		|_|2

		|_|9



		H1_5.

		At home

		|_|1

		|_|2

		|_|9



		H1_6.

		Getting medical care

		|_|1

		|_|2

		|_|9



		H1_7

		On the street or in a public setting

		|_|1

		|_|2

		|_|9







LGBT Community Involvement



H2_1. Have you ever attended an LGBT pride event? 

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer



H2_2. [IF H2_1= 1] Have you attended an LGBT pride event in the past 12 months? 

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer





LGBT Identity Development	

H3. For each of the following questions, please mark the response that best

indicates your current experience as an LGBT person. Please be as honest as possible: Indicate how you really feel now, not how you think you should feel. There is no need to think too much about any one question. Answer each question according to your initial reaction and then move on to the next.

		

		

		

Strongly Disagree

		

Disagree

		

Neither Agree or Disagree (Neutral)

		

Agree

		

Strongly Agree

		
Prefer Not to Answer



		H3_1.

		I am glad to be an LGBT person.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_2.

		My sexual identity is an insignificant part of who I am.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_3.

		I’m proud to be part of the LGBT community.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_4.

		My sexual identity is a central part of my identity.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_5.

		To understand who I am as a person, you have to know that I’m LGBT.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_6.

		Being an LGBT person is a very important aspect of my life.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_7.

		I believe being LGBT is an important part of me.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_8.

		I am proud to be LGBT.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_9.

		I feel part of the LGBT community.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9



		H3_10.

		I feel accepted by the LGBT community.

		|_|1

		|_|2

		|_|3

		|_|4

		|_|5

		|_|9







WEBTH Within 2 business days, we will send an email containing information about how to access and redeem your digital gift card.  This information must be sent via email to the email address you supplied before starting this survey.  



RECON Thank you for your responses!  We will be conducting additional rounds of this survey. The next round will take place in about 6 months.  Your participation in these next rounds is really important so that we can measure what has changed over time. When we contact you again via email or text message in the future, you will be able to decide if you want to take part in the survey at that time, and you can change your mind at any point. 



NEXT



Thank you for taking time to complete this survey. You may close this window now.



OMB No: 0910-0808				Expiration Date: 01/31/2019

Paperwork Reduction Act Statement:  The public reporting burden for this collection of information has been estimated to average 30 minutes per response. Send comments regarding this burden estimate or any other aspects of this collection of information, including suggestions for reducing burden to PRAStaff@fda.hhs.gov
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[bookmark: _Toc365473623]Attachment 3: LGBT Young Adult screener



Form Approved
OMB No. 0910-0808

Exp. Date 01/31/2019



Research and Evaluation Survey for the Public Education Campaign on Tobacco among LGBT (RESPECT)





Subjects for Screener:

Section AA: Interviewer selections and informed consent

Section A: Demographic items 

Section B: Contact Information



Section AA Interviewer selections and informed consent



[AA1 and AA2 are for in-person recruits only.  All others will skip to AA3.]

AA1.  INTERVIEWER, SELECT CITY



AA2.  INTERVIEWER, SELECT BAR

[GPS COORDINATES CAPTURED AT THIS SCREEN FOR AUTHENTICATION PURPOSES.]



AA3.

[SCREENER INFORMED CONSENT TEXT WILL BE DISPLAYED HERE.]



IF SOCIAL MEDIA AND AA3 [SCREENER CONSENT] = NO

REFSCRN.  Thank you for your time.

C0S. [IF INTERCEPT AND AA3=2(NO)]

Thank you for your consideration.  Please give the tablet back to the interviewer.  INTERVIEWER: ENTER A PASSWORD TO CONTINUE.

EXIT




Section A: Demographic Items

The first part of the survey asks you some general questions about yourself.  



[AO is for social media participants only. In person interviews skip to A1.]



A0. 	How did you find out about this survey?

|_|1	Facebook ad/Sponsored NewsFeed story

|_|2	Twitter ad/Promoted Tweet

|_|3	Someone sent it to me on Facebook

|_|4	Someone sent it to me on Twitter

|_|5	Someone sent it to me in another way

|_|6	Another way (Specify)

          |_|9      Prefer not to answer

A1.	What is the 5-digit zip code where you CURRENTLY live?

__ __ __ __ __ (5-digit, numeric responses only)

A2.	What is your age?

___________ (Range: 15 to 80]

A3.	What is your current gender identity?

|_|1	Male

|_|2	Female

|_|3	Trans male/Trans man

|_|4	Trans female/Trans woman

|_|5	Genderqueer/Gender non-conforming

|_|6 	Different identity (please state): _______

|_|9	Prefer not to answer

A4. 	What sex were you assigned at birth, on your original birth certificate?

|_|1	Female

|_|2	Male

|_|9	Prefer not to answer



[If A3= 1 or 3 (male or trans male) display A5, ELSE display A6]

A5.	Which of the following best represents how you think of yourself?

|_|1	Gay

|_|2	Straight, that is, not gay

|_|3	Bisexual

|_|4	Something else

|_|5	I don’t know the answer

|_|9	Prefer not to answer



[If A5= 4, go to A7, if A5= 5 go to A8, else go to A9]

A6.	Which of the following best represents how you think of yourself?

|_|1	Lesbian or gay

|_|2	Straight, that is, not lesbian or gay

|_|3	Bisexual

|_|4	Something else

|_|5	I don’t know the answer

|_|9	Prefer not to answer



[If A6= 4, go to A7, if A6= 5 go to A8, else go to A9]

A7.	What do you mean by something else?

|_|1	You are not straight, but identify with another label such as queer, trisexual, omnisexual, or pansexual

|_|2	You are transgender, transsexual, or gender variant

|_|3	You have not figured out or are in the process of figuring out your sexuality

|_|4	You do not think of yourself as having sexuality

|_|5	You do not use labels to identify yourself

|_|6	You mean something else

|_|9	Prefer not to answer



[All Skip to A9]

A8.	What do you mean by don’t know?

|_|1	You don’t understand the words

|_|2	You understand the words, but you have not figured out or are in the process of figuring out your sexuality

|_|3	You mean something else 

|_|9	Prefer not to answer



A9. 	Have you attended an LGBT pride event in the past 12 months? 

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer

A10.	Have you ever tried cigarette smoking, even one or two puffs?

|_|1	Yes

|_|2	No

|_|9	Prefer not to answer

A11.	[IF A10=1] About how many cigarettes have you smoked in your entire life? Your best guess is fine.

|_|1	1 or more puffs but never a whole cigarette

|_|2	1 cigarette

|_|3	2 to 5 cigarettes

|_|4	6 to 15 cigarettes (about 1/2 a pack total)

|_|5	16 to 25 cigarettes (about 1 pack total)

|_|6	26 to 99 cigarettes (more than 1 pack, but less than 5 packs)

|_|7	100 or more cigarettes (5 or more packs)

|_|9	Prefer not to answer

A12.	[IF A10=1] During the past 30 days, on how many days did you smoke cigarettes?

|_|_|	days	[RANGE: 0-30, 99] 

A13.	Have you ever received money or gift cards from a company for sharing your opinions about LGBT health in a discussion group, interview, or survey?

|_|1   Yes, within the past 9 months

|_|2	Yes, more than 9 months ago

|_|3	No

|_|4	I’m not sure



Eligibility Criteria 

SET ELIGFLAG. IF [A1= VALID AND A2= 18 to 24-years-old] AND [A3= 3 to 5 OR A5= 1 or 3 OR A6= 1 or 3 OR A7= 1 or 2] THEN ELIGFLAG=1.  ELSE ELIGFLAG=2.



C1S_social media. 	[IF ELIGFLAG=2 AND SOCIAL MEDIA] Thank you for your responses. We have no further questions at this time.



C1S. 	[IF ELIGFLAG=2 AND INTERCEPT] Thank you for your responses. We have no further questions at this time. The interviewer will now give you $10 for answering these questions. 



 [IF ELIGFLAG=1 AND INTERCEPT] 

TRANS Based on your answers to our questions, you meet our criteria to complete our web survey for a $20 digital gift card.  We would like to collect your contact information and want to keep it secure.  Please hand the tablet back to the interviewer.  They will open another questionnaire and hand it right back.



Please give the tablet back to the interviewer.



INTERVIEWER: ENTER A PASSWORD TO CONTINUE

 [DISPLAY DISPOSITION]

Response has been recorded.



[INTERVIEW OPEN Section B (Intercept): Contact Information for Intercept Respondents AND HAND TABLET TO PARTICIPANT]



[IF ELIGFLAG=1 AND SOCIAL MEDIA DISPLAY Section B (Social Media): Contact Information for Social Media Respondents]



Section B (Social Media): Contact Information for Social Media Respondents

[IF ELIGFLAG=1 AND SOCIAL MEDIA]

SMEML. Based on your answers to our questions, you may be eligible to complete our survey for a $20 digitalelectronic gift card. Please provide your first name, email address and cell phone number so that we can send you a link to the web survey that. If you are eligible we will use this information to send you your $20 incentive electronic gift card after you complete on your own. You can choose whether you want to receive the link via email or text messagefull survey.

 If you complete the survey within 48 hours you will receive an added $5 for a total of $25.

 

First name______________

Please provide your contact information so that we can send you the survey.  We will try to send it with email or text, depending on which you prefer. Just in case, please provide both your email and cell phone number.  We will only use this information to contact you about the survey.

Primary Email address (please provide an email address that you check regularly to ensure          that you receive the survey link):______________

Confirm Email address________________

Cell phone number ___-____-____

Confirm Cell Phone Number ______-_______-_________



[PROGRAMMER NOTE: EMAIL ADDRESS WILL BE A REQUIRED FIELD, BUT CELL PHONE NUMBER IS OPTIONAL]



How would you prefer to be contacted?  



|_|1	via email 

|_|2	via SMS text message on your smartphone and email





[NEW SCREEN]

Thank you, we will verify your eligibility to continue with the survey now.





C1_social media. Ineligible due to survey responses:

Thank you for your responses. We have no further questions at this time. Your responses have been recorded. 



C2_social media. Ineligible due to duplicate email address 

[IF EMAIL IS ALREADY ENROLLED] Thank you for your responses. Our records indicate that we already have your email address on file. Thank you for completing the follow-up survey if you already have. If not, you will receive a reminder email with the survey link to complete and receive your incentive.  





C3_socialmedia. Eligible [IF SOCIAL MEDIA AND EMAIL IS NOT ALREADY ENROLLED]

Congratulations!  You are eligible and are invited to complete our web survey for a $20 electronic gift card. Please click Next to continue to the survey.

 



Section B (Intercept): Contact Information for Intercept Respondents



B1. [IF ELIGFLAG=1 AND INTERCEPT] Congratulations!  Based on your answers to our questions, you may be eligible to complete our survey for a $20 electronic gift card.  Please provide your first name, email address and cell phone number so that we can send you a link to the web survey that you will complete on your own. You can choose whether you want to receive the link via email or text message. If you complete the survey within 48 hours of receiving the link you will receive an added $5 for a total of $25.  

 

First name. ______________ 

 

Please provide your contact information so that we can send you the survey.  We will only use this information to contact you about the survey.



Primary Email address(please provide an email address that you check regularly to    ensure that you receive the survey link) ______________

Confirm Email address______________________

Cell phone number ___-____-____

Confirm phone number______________________

[If email address and/or cell phone number is already in our records go to C2, if new go to B3]





PROGRAMMER:  VALIDATE EMAIL ADDRESS AND CELL PHONE NUMBER FOR CORRECT FORMAT. EMAIL ADDRESS IS REQUIRED TO MOVE FORWARD.



B3. 	[IF ELIGFLAG=1 AND INTERCEPT] The survey can be taken on a laptopcomputer, tablet or on the web on a smart phone, like an iPhone or a Droid.  



an Android.  How would you prefer to receive the survey link?  



|_|1	via email 

|_|2	via SMS text message on your smartphone and email



[IF ELIGFLAG=1 AND DUPLICATE FLAG=2 AND INTERCEPT]



C1_intercept. Ineligible due to survey responses:

Thank you for your responses. Our records indicate that we already have your email address or cell phone number on file. Thank you for completing the survey if you already have. If not, you will receive a reminder email or text message with the survey link to complete and receive your incentive.  We have no further questions at this time. 



C2_intercept. Ineligible due to duplicate email address or cell phone number

	

Thank you for your responses. Our records indicate that we already have your email address or cell phone number on file. Thank you for completing the survey if you already have. If not, you will receive a reminder email or text message with the survey link to complete and receive your incentive.  We have no further questions at this time. 





C3_intercept. Eligible



Congratulations!  You meet our criteria and are invited to complete our survey for a	$20 digitalelectronic gift card. Within the next 24 hoursfew days, if you have not previously 	been invited, we will send you an email or text message with a link to the 	web survey that you will complete on your own. 



[Intercept participants only]



If you 	complete the survey 	withwithin 48 hours of receiving the link you will receive an 	added $5 for a total of $25.  



The interviewer will now give you $10 for answering these questions.





OMB No: 0910-0808				Expiration Date: 01/31/2019

Paperwork Reduction Act Statement:  The public reporting burden for this collection of information has been estimated to average 5 minutes per response. Send comments regarding this burden estimate or any other aspects of this collection of information, including suggestions for reducing burden to PRAStaff@fda.hhs.gov



LAST [IF INTERCEPT] Please give the tablet back to the interviewer.



PASS [IF INTERCEPT] INTERVIEWER:  ENTER A PASSWORD TO CONTINUE. 

PROGRAMMER: THIS SCREEN CANNOT MOVE FORWARD UNTIL PASSWORD IS ENTERED.  PASSWORD IS EXIT

Response has been recorded.
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ATTACHMENT 5: SCREENER INFORMED CONSENT 



[FOR INTERCEPT RESPONDENTS, THE FOLLOWING TEXT WILL BE PROGRAMMED INTO THE SCREENER ON THE TABLET AND WILL BE THE FIRST SCREEN THAT THE RESPONDENTS SEE UPON BEING HANDED THE TABLET.]  

RTI, a non-profit research organization, is working with the FDA to learn more about opinions and behaviors related to tobacco and use of media within the LGBT community. You are one of approximately 2025,000 young adults within 24 cities across the United States that is being asked to complete a short self-administered screening survey to determine eligibility for this study.  Our questions today will only take about 5 minutes.  Your answers to the questions will be kept private to the fullest extent allowable by law, and your participation is voluntary.  You will be provided with $10 in cash after completing this short screening survey.  If we determine you are eligible for the study, you will have the opportunity to later complete one or more additional online surveys on your own as part of this study for $20-$25 each.  If you have any questions before getting started, please feel free to ask the researcher who gave you this tablet.

C1.  Do you consent to participate in this short screening survey?

1. Yes, I consent to participate in this short screener

2. No, I do not want to participate in this short screener



[FOR SOCIAL MEDIA RESPONDENTS THE FOLLOWING TEXT WILL BE THE FIRST SCREEN THAT RESPONDENTS SEE UPON LAUNCHING THE SURVEY]

RTI, a non-profit research organization, is working with the FDA to learn more about opinions and behaviors related to tobacco and use of media within the LGBT community. You are one of approximately 6,50025,000 young adults within 24 cities across the United States that is being invited through social media to complete a short self-administered screening survey to determine eligibility for this study.  This will only take about 5 minutes.  Your answers to the questions will be kept private to the fullest extent allowable by law, and your participation is voluntary.  If we determine you are eligible for the study, you will have the opportunity to complete one or more additional online surveys on your own as part of this study for $20 each.  

C1.  Do you consent to participate in this short screener?

1. Yes, I consent to participate in this short screener

2. No, I do not want to participate in this short screener



OMB No: 0910-0808				Expiration Date: 01/31/2019

Paperwork Reduction Act Statement:  The public reporting burden for this collection of information has been estimated to average 5 minutes per response. Send comments regarding this burden estimate or any other aspects of this collection of information, including suggestions for reducing burden to PRAStaff@fda.hhs.gov


image4.emf
Attachment6_WebSu rveyInformedConsent TC.docx


Attachment6_WebSurveyInformedConsent TC.docx
Form Approved

OMB No. 0910-080

Exp. Date 01/31/2019



ATTACHMENT 6: WEB-SURVEY INFORMED CONSENT FOR INTERCEPTALL RESPONDENTS INITIAL/BASELINE SURVEY



Research and Evaluation Survey for the Public Education Campaign on Tobacco among LGBT (RESPECT LGBT):

The RESPECT LGBT survey asks young LGBT adults, ages 18-24 years, about opinions and behaviors related to tobacco, use of media and about their LGBT identity. The survey will take about 30 minutes to complete. About 12,600 people in 24 cities across the United States will take this survey. 

Sponsor:  This study is sponsored by the U. S. Food and Drug Administration’s Center for Tobacco Products (FDA-CTP).  RTI International, a not-for-profit research organization, is conducting the study on the behalf of the FDA-CTP.  

Financial Considerations:  Within two days of completing the survey you will receive an email or text message (depending on your indicated preference) offering you the choice of one of 9 over 50 $20 electronic gift cards for your participation.  [FILL FOR INTERCEPT RESPONDENTS: If you complete this survey within 48 hours of receiving the initial email invitation you will receive an additional $5, for a total of $25.] 

Voluntary Participation:  Your participation is completely voluntary.  You can refuse to answer any and all questions.  You can stop participation at any time. 

Confidentiality:  The protection of personal information is a primary concern to all institutions involved in this project. All members of the research team receive confidentiality training. Your answers to the survey questions will be kept confidential to the fullest extent allowable by law.  Only we or other researchers involved in this project will have access to the answers you provide. Your name or email address will not be reported with any answers you provide.  Your answers will be combined with answers of many others and reported in a summary form.  All staff involved in this research are committed to confidentiality and have signed a Confidentiality Pledge.  To help us ensure your answers are kept confidential and private, please complete the survey in a place where no one can look over your shoulder and view your answers. In addition, as is the case with all information transmitted online there is a possibility of a breach of confidentiality due to third parties illegally intercepting content. Your answers to questions will not be stored with any personally identifying information and will not be able to be connected with your identity by third parties.

Possible Benefits and Risks: There are no direct benefits to you for participating in this study. It is possible that some questions might make you feel mildly uncomfortable, but you can skip those if you choose.

Future Contacts 

To help us understand changes over time, we may contact you in the future to invite you to participate in this study again.  Each of these additional surveys will also be completely voluntary and you will be offered $20-25 for your participation.  

Further Questions:  If you have any questions about the research now or in the future you can contact the Project toll free number [CONTACT INFORMATION].at 1-800-848-4072.   If you have questions about your rights as a study participant, call RTI’s Office of Research Protection at 1‐866‐214-2043 (a toll‐free number).

CC1.  Do you consent to participate in this web survey?

1. Yes

2. No

OMB No: 0910-0808				Expiration Date: 01/31/2019
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ATTACHMENT 8: TALKING POINTS FOR RECRUITING INTERCEPT PARTICIPANTS



Hi, I’m ______ from RTI International, a non-profit research organization.  How are you?  Tonight we’re giving $10 in cash to people who use this tablet to take a 5 minute survey.  When you are done, if the tablet says you are eligible we’ll send you an email message inviting you to participate in an online survey for another $20-25.  Here, you can read more about the study on this tablet. [HAND TABLET TO R QUEUED UP TO THE INFORMED CONSENT SCREEN.]



Answers to Frequently Asked Questions from Bar Patrons (FAQs)



What is this about?

We’re trying to learn more about opinions and behaviors related to tobacco and media use amongst the young adult LGBT community and how public education campaigns affect these things.



Why should I participate?

Four reasons:

· You’ll earn $10 in cash with about 5 minutes of your time.  

· If you’re eligible you’ll have the chance to participate in another online survey on your own time for $20-25, if you choose.  

· You may find the questions to be interesting.

· And it’s your chance to voice your opinions on behalf of the young adult LGBT community. 



I don’t think I’m eligible.  I’m not LGBT or I’m not 18-24.

Ok.  Thank you for letting me know.



How long will it take?  

It will take 5 minutes to complete the first survey for $10, which will determine if you are eligible for the online survey for $20-25.  



Who is sponsoring this study?  

The study is sponsored by the Food and Drug Administration’s (FDA) Center for Tobacco Products (CTP).  RTI International (RTI) has been selected by the FDA to conduct this research.



Who is the FDA CTP?

The Family Smoking Prevention and Tobacco Control Act, signed into law in June 2009, granted the U.S. Food and Drug Administration (FDA) the authority to regulate tobacco products. FDA then established CTP to regulate the manufacture, marketing, and distribution of tobacco products to protect public health and to reduce tobacco use.    



Who is RTI International? 

RTI International (RTI) is a not-for-profit research organization located in North Carolina.  RTI conducts research projects for a wide variety of government agencies, universities, and private companies.  



How was I chosen? 

You are in the right place at the right time!  We are visiting LGBT bars in 24 cities across the United States to invite approximately 2025,000 young adults to complete this short survey to determine eligibility for the study.  



I’m from out of town.  Can I still participate?

No, I’m sorry, you aren’t eligible.



What happens to the information I provide?  

Each computerized survey—which is identified only by code number—will be electronically transmitted to RTI later this evening. You will know right away if you are eligible, and then we will use the email address or cell phone number you provide (depending on your preference) to send you an invitation for the online survey. The answers you provide on this tablet or later to the online survey will be combined with all other participants’ answers, and then coded, totaled, and turned into statistics for analysis.  



What about Privacy?  

The only identifying information we will ask you to put into this tablet is your first name, telephone number, and your email address so we can send you an invitation to the online survey if you are eligible.   All RTI staff members and interviewers have signed a Privacy Agreement guaranteeing that they will not reveal any information to anyone other than authorized project staff.  All information collected as part of the study will be kept private to the fullest extent allowable by law, and nothing you tell us will be reported with your name.  



Where do I get more information about the study? 

If you have other questions about this survey, you may call toll-free:  XXXX, 800 334-8571-848-4072 extension XXXXX22204.  If you have questions about your rights as a study participant, call toll-free:  RTI’s Office of Human Research Protections at 1-866-214-2043.





Answers to Frequently Asked Questions from Bouncers or Other Bar staff (FAQs)



What are you doing?/Stop soliciting patrons/Who authorized this?

Hi, I’m _________ with RTI International.  We are hosting a research event today.  We’re studying opinions and behaviors related to tobacco use and media use amongst young adult members of the LGBT community on behalf of the FDA.  Patrons are paid $10 in cash to participate in the study.



[_____/my manager, _________] cleared this with (_________).  [SHOW COPY OF EMAIL CONFIRMATION FROM OWNER/MANAGER/EVENT COORDINATOR.]
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ATTACHMENT 11: EMAILS AND TEXT MESSAGES TO RESPONDENTS 



Initial Recruitment Email



FROM: RESPECT Staff

SUBJECT: Your invitation to the RESPECT Study



Hi [FIRST NAME],



Thanks for taking the time to talk our staff at [VENUE/EVENT NAME]; based on the information you provided, you are eligible to participate in the RESPECT Study Web Survey.  If you complete this short web survey by [DATE/TIME],within 48 hours, you’ll receive a $25 gift card for a store of your choice from among 9many online and in-store options, like Amazon.com, Starbucks, or Panera Bread. If you participate after [DATE/TIME],the early bird deadline, you will still receive a $20 gift card. 



This is an ongoing study. That means if you participate in this survey, we’llwe will contact you again to complete similar surveys every few months. Each survey will offer the same $20 gift card, with an extra $5 if you respond quickly. 



You can click the link below to take the survey or to learn more about it. You’ll need the access code below to complete the survey. 



SURVEY LINK



Your Access Code: [ACCESS CODE]

Follow this link to the Survey:



${l://SurveyLink?d=Take%20the%20Survey}

Follow the link to opt out of future emails:
${l://OptOutLink?d=Click here to unsubscribe}



Your answers are completely confidential and will be released only as summaries in which no individual’s answers can be identified.



 If you have any questions or comments about the RESPECT survey, please call the project helpline toll free at ____________800-848-4072 between 9 am and 5 pm, Eastern Time, Monday through Friday.  



Thank you very much for helping with this important study.



Sincerely,

RESPECT Study Team
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Initial Recruitment Text

As promised at [VENUE/EVENT], here is your link to the RESPECT Survey: [survey link here] ID________. ]. Submit within 2 days for $25.  Thank you! Text STOP to opt out.








1st Reminder Prompt



FROM: RESPECT Staff

SUBJECT: Complete the RESPECT Web Survey for a $20 gift card



Dear [FIRST NAME],



This is a reminder that you were selected to participate in the RESPECT study. Please click on the following link to participate in the web survey or to learn more about it. You will need the Survey Access Code below to start the survey.  For completing this brief survey, you will receive a $20 gift card for a store of your choice from among 9many  online and in-store options including Amazon.com, Starbucks, or Panera Bread. 



SURVEY LINK



YourFollow this link to the Survey Access Code: [ACCESS CODE]:



${l://SurveyLink?d=Take%20the%20Survey}

Follow the link to opt out of future emails:
${l://OptOutLink?d=Click here to unsubscribe}



You were selected for this study based on your answers to the survey you completed at [VENUE/EVENT NAME], and we really need you to take the survey so that your views and experiences are counted.  



Your participation is voluntary and your answers are completely confidential.



Thanks for your participation!

RESPECT Study Team



PS:  If you have any questions, please feel free to call the project helpline toll free at ____________800-848-4072 between 9 am and 5 pm, Eastern Time, Monday through Friday.  
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1st Reminder Text

Please complete the RESPECT Survey for $20 at: [survey link here] ID________.]. We value your input! Text STOP to opt out.






2nd Reminder Prompt



FROM: RESPECT Staff

SUBJECT: Time is running out to participate in the RESPECT Study



Dear [FIRST NAME],



You were selected to participate to share your experiences and opinions in the RESPECT study based on your participation in a short survey at [VENUE/EVENT NAME]. We have not yet received your response.  We cannot replace you in this study and really need you to participate in the survey so that your views and experiences are represented. For completing this brief survey, you will receive a $20 gift card for a store of your choice from among 9for many online and in-store options including Amazon.com, Starbucks, or Panera Bread.



Please click on the following link to participate in the web survey or to learn more about it. You will need the Survey Access Code below to start the survey.  



SURVEY LINK



Your Access Code: [ACCESS CODE]

Follow this link to the Survey:



${l://SurveyLink?d=Take%20the%20Survey}

Follow the link to opt out of future emails:
${l://OptOutLink?d=Click here to unsubscribe}



The study is being conducted by RTI International--a non-profit research organization.   The survey will take about 30 minutes to complete.  Your participation is completely voluntary.  The answers you provide will remain completely confidential.



We greatly appreciate your participation.

RESPECT Study Team
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2nd Text Prompt

Time is running out to complete the RESPECT Survey for $20 at: [survey link here] ID________.]. Your experiences matter! Text STOP to opt out.






3rd Reminder Prompt



FROM: RESPECT Staff

SUBJECT:  Last Chance to participate in the RESPECT Study for a $20 gift card



Dear [FIRST NAME],



This is a final reminder that you were selected to participate in the RESPECT Study. Please click on the following link to participate in the web survey or to learn more about it. You will need the Survey Access Code below to start the survey.  For completing this brief survey, you will receive a $20 gift card for a store of your choice from among 9for many online and in-store options including Amazon.com, Starbucks, or Panera Bread.



SURVEY LINK



YourFollow this link to the Survey Access Code: [ACCESS CODE]:



${l://SurveyLink?d=Take%20the%20Survey}

Follow the link to opt out of future emails:
${l://OptOutLink?d=Click here to unsubscribe}



The survey will take about 30 minutes to complete.  Your participation is completely voluntary.  The answers you provide will remain completely confidential.



We appreciate your participation!

RESPECT Study Team
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3rd Text Prompt

Last chance to complete the RESPECT Survey for $20 at: [survey link here]  ID________.]. Make your voice heard! Text STOP to opt out.






Breakoff/Timeout Email

FROM: RESPECT Staff

SUBJECT: Please Complete your RESPECT Survey



Dear [FIRST NAME],



Thank you for getting started on the RESPECT survey. Your survey is not complete and cannot yet be included in our study. We cannot replace you in this study and need you to complete the survey so that your views and experiences are represented. Your participation is completely voluntary, and the answers you provide will remain completely confidential.



Within two days of completing the survey, you will receive a $20 gift card for a store of your choice from among 9of many online and in-store options including Amazon.com, Starbucks, or Panera Bread.



SURVEY LINK

Your Access Code: [ACCESS CODE]



Follow this link to the Survey:



${l://SurveyLink?d=Take%20the%20Survey}

Follow the link to opt out of future emails:
${l://OptOutLink?d=Click here to unsubscribe}



If you have any issues in continuing your RESPECT survey, please call the project helpline toll free at ____________800-848-4072 between 9 am and 5 pm, Eastern Time, Monday through Friday.  We greatly appreciate your participation.



Thank you,

RESPECT Study Team
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Breakoff/Timeout Text

Please finish the RESPECT Survey to receive $20. Click the link to finish: [survey link here] Have questions? Call XXX-XXX-XXXX800-848-4072. Text STOP to opt out.






Thank You Email



FROM: RESPECT Staff

SUBJECT: Thank you!



Hi [FIRST NAME],



Thanks for completing your RESPECT survey. Within 2 days you’ll receive an email from RESPECT Staff offering you your gift card for participation.



We’llWe will contact you again in a coupleabout six months to complete another survey and offer you the same gift card as a reward, so please be on the lookout for that invitation email. 



Thanks again for your help!

RESPECT Study Team
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Thank you Text

Thanks for completing your RESPECT survey. Within 2 days you’ll receive an email from RESPECT Staff offering you your gift card.






Incentive Offer Email



From: RESPECT Staff 



Subject line: Here is your RESPECT Study Gift Card



Dear [FIRST NAME],



Thank you for participating in the RESPECT study! Enclosed is your Virtual Visa Reward.gift card 

reward.



You are receiving a [$20/$25] GiftCard Passgift card, which can be used to instantly. Select an Amazon.com Gift Card or choose an eGift card from top brands such as Amazon.com, Starbucks, Chili’s, Barnes and Noble, Gap Brand, Panera Bread, and Dunkin’ Donuts.



The reward has no expiration date.



Redeem My Reward!

		[image: http://static.tangocard.com/graphics/item-images/tango-card.png]

Amount: {{amount}}



		Card Number:{{redemption_number}}



		PIN: {{redemption_pin}}





How to use Online:

1.     To activate online: go to www.tangocard.com/activate.

2.     Enter your Card Number and PIN into the form fields.

3.     Click the "activate" button. Your Tango Card is now ready to redeem for top-name gift cards or donate to charity.

If you don't want to spend your entire Tango Card value right away, you can create a Tango Card account by clicking the "Create Account" button at the top and registering.  This allows you to store the balance of the card to redeem at another time.



If you need assistance with your Virtual Rewardgift card, please contact cs@tangocard.com.

RTI willmay contact you again to participate in other RESPECT surveys and give you the opportunity to earn more gift cards like this one. 



Thank you,



Price Fulfillment ServicesRESPECT Study Team 

				 

						[image: http://static.tangocard.com/graphics/item-images/tango-card.png]

						Amount: {{amount}}



		Card Number:{{redemption_number}}



		PIN: {{redemption_pin}}





















		 

		How to use Online:

1.     To activate online: go to www.tangocard.com/activate.

2.     Enter your Card Number and PIN into the form fields.

3.     Click the "activate" button. Your Tango Card is now ready to redeem for top-name gift cards or donate to charity.

If you don't want to spend your entire Tango Card value right away, you can create a Tango Card account by clicking the "Create Account" button at the top and registering.  This allows you to store the balance of the card to redeem at another time.

If you need assistance with your gift card, please contact cs@tangocard.com.

RTI may contact you again to participate in other RESPECT surveys and give you the opportunity to earn more gift cards like this one.

Thank you,

RESPECT Study Team

Tango Card is only valid for purchases made at www.tangocard.com. Internet access is required. The redemption of the Tango Card is subject to Tango Card’s Terms of Service at https://www.tangocard.com/terms-of-service and Privacy Policy at http://www.tangocard.com/privacy.

REF #: {{order_reference_id}}

[image: https://tango-static-prod.s3.amazonaws.com/uploads/e6e9b5ab8011304012e4bbe21a56052af09ad310]

[image: https://tango-static-prod.s3.amazonaws.com/uploads/a5504a80586ee3caa112fcd23cf735efb6296a00]
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Follow Up Survey Recruitment E-mail



FROM: RESPECT Staff

SUBJECT: New RESPECT Survey - Your link and access code



Dear [FIRST NAME],



You are being contacted to participate in a new RESPECT survey. You previously participated in a RESPECT survey and we need your help again. The study is being conducted by RTI International—an independent, non-profit research organization. 



For completing this brief web-based survey by [DATE/TIME],within 48 hours of receiving this email, you will receive a $25 gift card for a store of your choice from among 9many online and in-store options, including Amazon.com, Starbucks, and Domino’s Pizza If you participate more than 48 hours after [DATE/TIME],receiving this email, you will still receive a $20 gift card. 



If you participate in this survey, we will contact you again to complete similar surveys at a later time. Each survey you complete will offer a $20 gift card, with an extra $5 if you respond quickly. 



Please click on the following link to participate in the survey or to learn more about it. To take the survey, you will need the access code below.



SURVEY LINK



Your Access Code: [ACCESS CODE]



The survey will take about 30 minutes to complete.  Your participation is completely voluntary.  The answers you provide will remain completely confidential.



Your views and experiences are very important, so we hope you will make your voice heard by taking the survey!  



Thank you,

RESPECT Study Team
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Rationale for Item Changes to the RESPECT Baseline Instrument.docx
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OMB Control No. 0910-0808



		Item Number

		Description

		Addition

		Deletion

		Edit

		Rationale

		Prior Approval Given by OMB



		Notes

		Prefer Not to Answer Response Option

		

		

		X

		Due to programming limitations we have changed the format of “Prefer Not to Answer” for all questions. “Prefer Not to Answer” will be available for all questions, but it will not be visible on the screen. Respondents who skip questions will receive a soft prompt reminding them to answer the question, but they may skip the question if they choose to do so.  

		Original item approved 1/26/16.



		WID

		Participant Verification

		X

		

		

		Added this item to ensure that the correct participant (first name) of the correct age is taking the survey.

		New item. 



		A1

		Confirm Age

		

		

		X

		Removed day from date of birth. This information is unnecessary for verifying age against screener data and has potential data security implications.

		Original item approved 1/26/16.



		B15

		Electronic Nicotine Product Use

		

		

		X

		Updated definition of electronic nicotine products to be more consistent with PATH. 

		Original item approved 1/26/16.



		B16

		Past 30-day Electronic Nicotine Product Use

		

		

		X

		Updated definition of electronic nicotine products to be more consistent with PATH.

		Original item approved 1/26/16.



		E5_3, E6_3

		Perceived Tobacco Use of Friends, Perceived Tobacco Use of LGBT People Your Age 

		

		

		X

		Edited to reflect updated electronic nicotine product definition.

Edited to reflect correct brand name for the V2 Cig brand. 

		Original item approved 1/26/16.



		WEBTH

		Information about Incentive Distribution

		X

		

		

		Added to provide information about when and how to expect incentive. 

		New item.



		RECON

		Information about Follow-up Surveys Invitations

		X

		

		

		Added to provide information about what to expect for future contacts. 

		New item.



		NEXT

		Final Thank You 

		

		

		X

		Added instructions for exiting survey webpage. 

		Original item approved 1/26/16.
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Rationale for Item Changes to the RESPECT Screener Instrument.docx
Rationale for Items Added to or Removed From the RESPECT LGBT Screener Instrument

OMB Control No. 0910-0808



		Item Number

		Description

		Addition

		Deletion

		Edit

		Rationale

		Prior Approval Given by OMB



		AA Instructions	

		Screener Consent

		X

		

		

		Added language to be displayed to intercept and social media participants who do not respond “YES” to screener consent.

		New item.



		C1S_social media & C1S

		Ineligible (due to age, city of residence, and/or sexual identity)

		X

		

		

		Added language to be displayed to social media and intercept participants who are ineligible for baseline survey. 

		New item.



		TRANS

		Contact Information Questionnaire Transition (Intercept) 

		X

		

		

		Added language to notify intercept participants of eligibility for the baseline survey and that they will be providing their contact information in a separate questionnaire for data security. 

		New item.



		SMEML

		Contact Information Questionnaire (Social Media) 

		

		

		X

		Changed language indicating that incentives will be distributed via email (due to change in incentive vendor) and clarifying the incentive distribution and contact procedure; Added language to notify participants that we are going to be verifying eligibility (to verify that participant is not a duplicate); 

Edited contact preference question to improve clarity. 

		Original item approved 1/22/16.



		C1_social media

		Ineligible Due to Survey Responses (Social Media)

		

		

		X

		Added standard Qualtrics language that participants see when they reach the final survey screen. 

		Original item approved 1/22/16.



		C2_social media

		Ineligible Due to Providing Duplicate Email (Social Media)

		

		

		X

		Added to clarify that email address is already on file (cell phone number is no longer a required field). 

		Original item approved 1/22/16.



		C3_socialmedia

		Eligible (Social Media)

		

		

		X

		Added instructions for eligible participants to continue on to the Baseline survey. 

		Original item approved 1/22/16.



		B1

		Contact Information Questionnaire (Intercept)

		

		

		X

		Added clarifying language to refer to the new survey vendor correctly (electronic rather than digital gift card) and make process of receiving incentive clear to participants: removed superfluous text. 

		Original item approved 1/22/16.



		B3

		Contact Method Preference

		

		

		X

		Edited to improve clarity. 

		Original item approved 1/22/16.



		C3_intercept

		Eligible (Intercept)

		

		

		X

		Added clarifying language to refer to the new survey vendor correctly and make process of receiving incentive clear to participants; Added language about receiving screener incentive. 

		Original item approved 1/22/16.
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