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In 2015, the U.S. Census Bureau conducted the “2015 Summer Mandatory Messaging Test” (SMMT) to assess the impact on response, cost, and reliability of survey estimates of four sets of proposed design changes to the American Community Survey (ACS) mail materials, using the September 2015 ACS panel (Oliver et al., 2015).  The proposed changes aimed to improve the way we communicate the importance and benefits of the ACS while updating the look and feel of the mail materials.  Of the four designs evaluated, the Revised Design, which included the use of different logos on the envelopes and letters, the use of bold lettering and boxes to highlight elements of the material, and the addition of a box that read “Open Immediately” on the envelopes, proved to be the most promising.  The Revised Design increased the self-response rates significantly and increased the precision of the survey estimates.  
However, the Revised Design does not address the concern by some members of the public about the strong mandatory messages found throughout the ACS mail materials.  Of the remaining candidate treatments, a variation of the Revised Design called the Softened Revised Design, where references to the mandatory nature of the survey were either removed or softened throughout the mail materials, offered the best compromise.  Unfortunately, the Softened Revised Design lowered self-response (Oliver et al, 2015).  Therefore, we resumed our research into mail designs that soften the mandatory messages, with the hope that the resulting self-response rates would be higher than that of the Softened Revised Design.
In June 2016, we presented the results of the SMMT and other related research (Clark, 2015a; Clark, 2015b; Barth, 2015, Heimel et al., 2016) as well as recommendations made by the White House’s Social and Behavioral Science Team (SBST), to the National Academies’ Committee on National Statistics (CNSTAT) to obtain feedback from experts in the field.  In July 2016, we held a series of meetings with Don Dillman, a leading expert in the field of survey methodology to assist us in redesigning the ACS mail materials to soften the mandatory messages while maximizing self-response.  The result is two proposed experimental treatments that are derivatives of the Softened Revised Design – the Partial Redesign and the Full Redesign (Roberts, 2016).  
For the “2017 ACS Mail Design Test,” we will evaluate these two new experimental treatments and a third –– a modification of the Softened Revised Design treatment.  These experimental treatments are designed to increase awareness of the ACS through new messaging and an updated look-and-feel that increases respondent engagement and self-response while softening the tone of the mandatory requirement of the survey.  
Modifications to the original Softened Revised Design include the placement of the phrase “our toll free number” before the toll free number; an updated confidentiality statement; and a new design for the reminder letter-outgoing envelope that incorporates the Reingold design recommendations (U.S. Census Bureau, 2015).  The Partial Redesign and the Full Redesign treatments depart from the Softened Revised Design in the following ways:
· Removal of the “Multilingual Brochure” to reduce the number of mail pieces. This information is now included on the enclosed letter.
· The addition of a “Why We Ask” pamphlet, a color pamphlet designed to engage the recipient and provide summary information about the benefits of the ACS.
· Design changes to the front page of the questionnaire to provide instruction information that would have been contained on the “Instruction Card.” 
· The use of a letter instead of a postcard for the final reminder to allow us to include login information on the letter to make responding easier.  The accompanying envelope contains a new message, “Final Notice Respond Now” to make a strong push for response. 
Unlike recent research (Clark, 2015a; Clark, 2015b; Barth, 2015; Oliver et al., 2016; Heimel et al., 2016), which focused on changes to specific mail materials, the Partial Redesign and Full Redesign treatments test holistic changes to the mailing strategy.  The Full Redesign treatment differs from the Partial Redesign in that it varies communication content in the mail materials.  Per Don Dillman’s recommendations, the messages in the letters are written in a “folksy,” deferential style that is “non-threatening” (see Dillman et al., 2014 to learn more about this approach).      
Table 1 provides an overview of the differences among the four treatments (1 control and 3 experimental treatments).  The data are organized by the five possible mailings that an address in sample could receive.  The current production ACS mail contact strategy begins with an “initial mailing”.  Prospective respondents are invited to complete the ACS online or wait for a paper questionnaire.  About seven days later, these recipients receive a reminder letter.  About fourteen days later, recipients who have not responded receive a “questionnaire package” containing a paper questionnaire.  About four days later, these recipients receive a reminder postcard.  About fourteen days later, the nonrespondents who are not eligible for the Computer-Assisted Telephone Interview (CATI) operation (we do not have a telephone number for them) receive a final reminder postcard.
See Appendices A – D for facsimiles of the mail materials listed in Table 1.  The Appendices are presented in the following order:
· Appendix A: Current Production Treatment Materials (pages 1-12)
· Appendix B: Softened Revised Design Treatment Materials (pages 1-12)
· Appendix C: Partial Redesign Treatment Materials (pages 1-13)
· Appendix D: Full Redesign Treatment Materials (pages 1-13)
Table 1.  Description of Mail Materials for all Treatments in the 2017 Mail Design Test
	Mailing
Classification
	Current Production 
(control)
	Softened Revised Design
(experimental)
	Partial Redesign 
(experimental)
	Full Redesign
(experimental)

	Initial Mailing

Outgoing Envelope







Frequently Asked Questions Brochure

Letter



Instruction Card

Multilingual Information


“Why We Ask” pamphlet
	

Your Response is Required by Law




11.5 x 6 (envelope size)

YES


No Callout Box



YES

Brochure Included


NO
	

Your Response is Important to Your Community

Open Immediately

11.5 x 6

NO


Callout Box

Softened Wording

YES

Brochure Included


NO
	

Your Response is Important to Your Community

Open Immediately

11.5 x 6

NO


Callout Box

Softened Wording

YES*

Included in the letter


YES
	

Your Response is Important to Your Community



9.5 x 4.375

NO


Callout Box

Wording Changes

NO

Included in the letter


YES

	Reminder Letter

	
	
	
	

	Outgoing Envelope
	No message
	No  message
	No message
	No message

	
Letter
	

	

	

	
Wording changes

	Questionnaire Package
 
	
	
	
	

	Outgoing Envelope
	Your Response is Required by Law
	Your Response is Important to Your Community

Open Immediately

	Your Response is Important to Your Community

Open Immediately
	Your Response is Important to Your Community

	Questionnaire
	Current
	Current
	Design Changes**
	Design Changes**


	Frequently Asked Questions Brochure

Letter
	YES


Current

	NO


Softened  Wording
	NO


Softened Wording
	NO


Wording Changes


	Instruction Card
	YES
	YES
	NO
	NO


	Return Envelope
	YES
	YES
	YES
	YES

	Reminder Postcard
	Postcard

	Postcard

Softened Wording
	Postcard

Softened Wording
	Postcard

Wording changes

	Final Reminder
(only nonrespondents not eligible for CATI)
	Postcard


	Postcard

Softened Wording
	Letter***

Softened Wording

‘Final Notice Respond Now’ on envelope
	Letter

Wording changes

‘Final Notice Respond Now’ on envelope


* Necessary because the letter did not have space to print both the respondent address and the log in information. 
**The front page will include instruction information that would have been placed on the instruction card.  
***The wording placement is slightly different compared to the Softened Revised Design Treatment postcard.

Because we provide more instruction information about the ACS on the first page of the paper questionnaire associated with the Partial and Full Redesign treatments, the “please print today’s date” question found on the first page of the current production questionnaire (see page 9 of Appendix A) has been moved to the second page of the revised questionnaire (see page 11 of Appendix E).  This move could potentially affect analysts’ ability to calculate a person’s age when not provided. 
When a person’s age is not provided and only the month and year of birth are provided (see question 4 of Appendix E), analysts calculate the missing age using the “please print today’s date” information.  Historically, such cases are not common.  However, these cases could be impacted by the move of the “please print today’s date” to the second page of the questionnaire. We will assess this change in this study. 
[bookmark: _Toc475713574][bookmark: _Toc274232273][bookmark: _Toc480455697]Research Questions and Methodology

2.1	Research Questions

The results of the “2017 ACS Mail Design Test” has the potential to improve the respondent experience by addressing two concerns: increasing respondent engagement and reducing respondent burden.  It is our hope that if these concerns are satisfied, it will result in a higher self-response rate for either the Partial Redesign or Full Redesign treatment as compared to the Softened Revised Design.  Table 2 presents the research questions that this test will answer at specified points in time. 
Table 2. Research Questions for the Mail Design Test
	Research Question
	Treatment Comparison
	When to Compare

	What is the impact of placing the multilingual information on a letter instead of a brochure and including a “Why We Ask” pamphlet on self-response return rates?
	Partial Redesign vs Softened Revised Design 

	· Date Questionnaire Package is mailed
· Date final reminder postcard/letter is mailed
· Date CATI ends

	What is the impact of placing the multilingual information on a letter instead of a brochure; including a “Why We Ask” pamphlet; and using “folksy” wording that conveys a deferential tone on self-response return rates?
	Full Redesign vs Softened Revised Design 

	· Date Questionnaire Package is mailed
· Date final reminder postcard/letter is mailed
· Date CATI ends 

	What is the impact of using “folksy” wording that expresses a deferential tone on self-response return rates?
	Full Redesign vs Partial Redesign 
	· Date Questionnaire Package is mailed
· Date final reminder postcard/letter is mailed
· Date CATI ends


	Research Question
	Treatment Comparison
	When to Compare

	What is the overall impact of the experimental treatment vs the control treatment on final response rates, data collection costs, and reliability of survey estimates?
	All Experimental Treatments vs Current Production
	· Closeout

	Research Question
	Treatment Comparison
	When to Compare

	Is the item missing data rate for the month/day fields of the “please print today’s date” question the same?
	Partial and Full Redesign Treatments vs. Current Production
	· Closeout



The self-response return rates for the treatment comparisons will be calculated at the following points in time: 
· Date the mail questionnaire package is mailed to households that did not respond online: 
· Rationale: Determine the effect of each treatment on self-response for households provided one mode for self-response (Internet) and a reminder letter (M1 mailing universe). 
· Date the final reminder postcard/letter is mailed to households that did not respond to the survey online or by mail: 
· Rationale: Determine the cumulative effect of each treatment on self-response for nonrespondent households that now have two choices for self-response (Internet and mail) and have received a reminder postcard (M2 mailing universe). 
· Through the Computer-Assisted Telephone Interview (CATI) closeout:
· Rationale: Determine the cumulative effect of each treatment on self-response for the households that have received a final reminder postcard or letter and still have not responded and (M3 mailing universe).
The final response rates will be calculated at closeout after all data collection operations, including the nonresponse operations, CATI and the Computer-Assisted Personal Interview (CAPI) are completed.  
· Rationale: Determine the effect of each treatment on overall survey response and the impact on costs and survey estimates. 
Self-response return rates, final response rates, data collection costs, and effect on survey estimates will play a role in evaluating the experimental treatments.  See Section 2.2 for the formulae for the self-response return rates and the final response rates.
To assess if there is an impact of moving the date from the first page of the questionnaire to the second page, we will first answer the following question: Is the item missing data rate for the month/day fields of the “please print today’s date” question the same for the treatment and production questionnaires?  The item missing data rates will be calculated for the control treatment, the Partial Redesign treatment, and the Full Redesign treatment.  If the answer to the above question is “yes” then there is no impact.  If there is an impact, we will provide the number of cases where the age calculation would be affected. 
2.2	Methodology

2.2.1	Sample Design
The monthly ACS production sample of approximately 295,000 addresses is divided into 24 groups, where each group contains approximately 12,000 addresses.  Each group is a representative subsample of the entire monthly sample and each monthly sample is representative of the entire yearly sample and the country.  We will use two randomly selected groups for each treatment.  Hence, each treatment will have a sample size of approximately 24,000 addresses.  In total, approximately 96,000 addresses will be used for the four treatments, which includes the current production treatment group.  The current production treatment will have the same mail materials as the rest of production, but will be sorted and mailed at the same time as the other treatment materials.
The sample size(s) are chosen so that we may conduct 90-percent confidence level hypothesis tests to determine if the differences between control and experimental treatment self-response return rates are greater than 1.25-percent.  In calculating our sample size, we assume that the survey achieves a 50-percent response rate and that our statistical test has a power value (discernment of this 1.25-percent difference) of 80-percent.
2.2.2	Self-Response Return Rates
	 
Self-Response Return Rate 
	=
	
Number of mailable/deliverable sample addresses that provided a non-blank[footnoteRef:2] paper questionnaire via mail or TQA, OR a complete or sufficient partial Internet response[footnoteRef:3] [2:    The paper form contains no data defined persons and no respondent-provided telephone number.]  [3:    Respondent reaches the first question in the detailed person questions section for the first person in the household.] 

	     


*100 

	
	
	Total number of mailable/deliverable sample addresses[footnoteRef:4] [4:    We will remove addresses where the initial mailing was returned by the postal service as undeliverable-as-addressed and for which we did not receive a response in any mode.  ] 


	


Note: The numerator encompasses all possible response modes, including Telephone Questionnaire Assistance (TQA) (part of the mail mode), which is available throughout all phases of data collection.  Depending upon the point in time though, direct response via paper questionnaire may not be possible.

2.2.3	Final Response Rates
	Final              = Response Return Rate 
	
	
Number of the addresses that provided a complete or sufficient partial response 
	 *100


	
	
	Total number of mailable/deliverable sample addresses, excluding nonrespondent addresses that were not subsampled for CAPI, and addresses determined to be out-of-scope

	


Note: The numerator will be calculated across mode and by mode (Internet, mail, CATI, and CAPI).   
2.2.4	Item Missing Data Rates
	Item Missing Data Rate
	=
	
Number of eligible housing units that did not provide a required response for the item 
	
 *100


	
	
	Total number of eligible housing units required to provide a response to the item

	


2.2. 5	Standard Error of the Estimates
We will estimate the variances of the point estimates using the Successive Differences Replication (SDR) method with replicates – the standard method used in the ACS (see U.S. Census Bureau, 2014, Chapter 12).  In calculating the self-response return rates and final response rates, we will use replicate base weights, which only account for sampling probabilities.  We will calculate the variance for each rate and for the difference between rates using the formula below.  

Where: 
 the estimate calculated using the rth replicate
 the estimate calculated using the full sample 

2.2.6	Effect of Response on Cost and Survey Estimates
In evaluating the three experimental treatments, it is not sufficient to only compare their self-response return rates and final response rates.  A treatment’s data collection costs and effect on the survey estimates, if adopted, are also important.  Past and recent research (Dillman, 1996; Barth, 2015; Oliver et al., 2016) has shown that treatments that soften or remove the mandatory language in the ACS reduce self-response.  As a result, the CATI and CAPI workloads, which cost more per case to complete than self-response cases, increase.  
For each experimental treatment, we will evaluate impacts under the following three scenarios:
· Maintain the current sample size: this scenario will apply the results from this test to a full year of ACS sample to evaluate the effect on the cost and reliability of estimates of using the given experimental treatment methodology for an entire ACS data collection year.
· Maintain current reliability: this scenario will use the results from this test to determine the initial sample size and cost necessary to maintain the reliability achieved using the current ACS methodology.  
· Maintain costs: this scenario applies the results from this test to determine how much the sample size would need to decrease or how much it could increase to collect the ACS data using the test strategies within the 2017 budget.  The effect on reliability of the survey estimates will also be determined.
[bookmark: _Toc480455698]Literature Review

Between October 2013 and November 2014, the U.S. Census Bureau collaborated with Reingold Inc. to research and propose design and messaging changes to the ACS mail materials that could potentially increase the ACS self-response rates (U.S. Census Bureau, 2015). The high-level recommendations from the report are:
· Emphasize the Census brand in ACS mail materials.
· Use visual design principles to draw attention to key messages and help respondents better navigate ACS material.
· Use deadline-oriented messages to attract attention and create a sense of urgency.
· Prioritize an official “governmental” appearance over a visually rich “marketing” approach.
· Emphasize effective “mandatory” messaging.
· Demonstrate benefits of ACS participation to local communities.
· Draw a clearer connection between objectionable questions and real-world applications and benefits.
· Streamline mail packages and individual materials.

Based on these and other recommendations, the ACS conducted five field tests in 2015 to improve the mail materials and messaging and simultaneously address respondent burden, respondent concerns about the perceived intrusiveness of the ACS, and self-response rates.  A description of these five tests is provided below:
· Paper Questionnaire Package Test: conducted March 2015 to examine ways to reduce the complexity of this package (Clark, 2015a).
· Mail Contact Strategy Modification Test: conducted April 2015 to examine ways to streamline the mail materials (Clark, 2015b).
· Envelope Mandatory Messaging Test: conducted May 2015 to study the impact of removing mandatory messages from the envelopes (Barth, 2015).
· Summer Mandatory Messaging Test: conducted September 2015 to study the impact of removing or modifying the mandatory messages from the mail materials (Oliver et al., 2016).
· Why We Ask: conducted November 2015 to study the impact of including a flyer in the paper questionnaire mailing package explaining why the ACS asks the questions that it does (Heimel et al., 2016).

In June 2016, we presented the results of these research as well as recommendations made by the Whitehouse’s Social and Behavioral Science Team (SBST), to the National Academies’ Committee on National Statistics (CNSTAT) to obtain feedback from experts in the field (Plewes, 2016). In July 2016, we also held a series of meetings with Don Dillman who provided a critique of our current mail materials and messaging and 2015 research and offered suggestions for improvement.  The result is two newly proposed mail treatments that are derivatives of the Softened Revised Design treatment from the “2015 Summer Mandatory Messaging Test” (Oliver et al., 2016) – the Partial Redesign and the Full Redesign.  These two new treatments involve changes to the ACS mail materials and communications strategy based on social exchange theory.  See Dillman (2014) for details.
[bookmark: _Toc480455699]Potential Actions
The conclusions drawn from the “2017 ACS Mail Design Test” could result in new mail materials put into production, as well as revisions to the current materials.
[bookmark: _Toc343688103][bookmark: _Toc343688104][bookmark: _Toc480455700]Major Schedule Tasks

	Tasks (minimum required)
	Planned Start
(mm/dd/yy)
	Planned Completion (mm/dd/yy)

	Author drafts REAP, obtains CR feedback, updates and distributes Final REAP
	
12/07/16
	
04/18/17

	PM/Author conducts research activities
	07/20/17
	11/09/17

	Author drafts initial report, obtains CR feedback, updates  and obtains final report  sign off by the CRs and Division Chief
	

11/13/17
	

05/09/18

	Post report to the Internet
	05/10/18
	05/31/18
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Initial Mailing – Outgoing Envelope
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Initial Mailing - FAQ Brochure:
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Current Production Treatment Materials
Initial Mailing - Letter[image: ]

Current Production Treatment Materials 
Initial Mailing - Instruction Card
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Current Production Treatment Materials 
Initial Mailing - Multilingual Brochure
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Reminder Letter – Outgoing Envelope
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Current Production Treatment Materials 
Reminder Letter
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Current Production Treatment Materials 
Questionnaire Package – Outgoing Envelope
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Questionnaire Package – Return Envelope
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Current Production Treatment Materials
Questionnaire Package – Letter
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Current Production Treatment Materials 
Questionnaire Package – Instruction Card
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Current Production Treatment Materials 
Questionnaire Package– Page One of Questionnaire
[image: ]







Current Production Treatment Materials 
Questionnaire Package - FAQ Brochure:
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Current Production Treatment Materials 
Reminder Postcard[image: ]
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Current Production Treatment Materials 
Final Reminder Postcard
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Appendix B: Softened Revised Design Treatment Materials 

Initial Mailing – Outgoing Envelope
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Softened Revised Design Treatment Materials 
Initial Mailing – Letter
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Softened Revised Design Treatment Materials 
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Initial Mailing – Instruction Card
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Softened Revised Design Treatment Materials 
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Initial Mailing – Multilingual Brochure
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Softened Revised Design Treatment Materials 
[image: ]


Reminder Letter – Outgoing Envelope
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Softened Revised Design Treatment Materials 
Reminder Letter
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Softened Revised Design Treatment Materials 
Questionnaire Package – Outgoing Envelope [image: ]


Questionnaire Package – Return Envelope
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Softened Revised Design Treatment Materials 
Questionnaire Package – Letter
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Softened Revised Design Treatment Materials 
Questionnaire Package – Instruction Card
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Softened Revised Design Treatment Materials 
Questionnaire Package - Page One of Questionnaire
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Softened Revised Design Treatment Materials 
Reminder Postcard
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Softened Revised Design Treatment Materials 
Final Reminder Postcard
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Appendix B

Appendix C: Partial Redesign Treatment Materials 

Initial Mailing – Outgoing Envelope
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Partial Redesign Treatment Materials 
Initial Mailing – Why We Ask Brochure (front)
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Partial Redesign Treatment Materials 
Initial Mailing – Why We Ask Brochure (back)
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Partial Redesign Treatment Materials 
Initial Mailing – Letter
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Partial Redesign Treatment Materials 
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Partial Redesign Treatment Materials 
Initial Mailing – Instruction Card
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Partial Redesign Treatment Materials 
Reminder Letter – Outgoing Envelope
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Partial Redesign Treatment Materials 
Reminder Letter
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Partial Redesign Treatment Materials 
Questionnaire Package – Outgoing Envelope
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Questionnaire Package – Return Envelope
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Partial Redesign Treatment Materials - DRAFT
Questionnaire Package – Letter
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Partial Redesign Treatment Materials 
Questionnaire Package – Page One of Questionnaire
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Partial Redesign Treatment Materials 
Reminder Postcard
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Final Reminder Letter – Outgoing Envelope
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Partial Redesign Treatment Materials 
Final Reminder Letter
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Appendix D: Full Redesign Treatment Materials 

Initial Mailing – Outgoing Envelope
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Full Redesign Treatment Materials 
Initial Mailing – Why We Ask Brochure
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Full Redesign Treatment Materials 
Initial Mailing – Why We Ask Brochure (back)
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Full Redesign Treatment Materials 
Initial Mailing – Letter
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Full Redesign Treatment Materials 
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Full Redesign Treatment Materials - DRAFT
Reminder Letter – Outgoing Envelope
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Full Redesign Treatment Materials 
Reminder Letter
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Full Redesign Treatment Materials 
Questionnaire Package – Outgoing Envelope
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Questionnaire Package – Return Envelope
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Full Redesign Treatment Materials - DRAFT
Questionnaire Package – Letter
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Full Redesign Treatment Materials 
Questionnaire Package – Page One of Questionnaire
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Full Redesign Treatment Materials 
Questionnaire Package – Page Two of Questionnaire
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Full Redesign Treatment Materials 
Reminder Postcard
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Final Reminder Letter – Outgoing Envelope
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Full Redesign Treatment Materials 
Final Reminder Letter
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A Message From John H. Thompson, Dirctor of the U.S. Census Bureau

A few days 390, you shouid have received instructons for completing the American Community Survey.
niine. Local communities depnd on nformation rom tis survey o decde whera schooks,

highways, hosptas, and other important sevices are needed. I you have not aready responded,
please do 5o row.

Respond now at https://respond.census.gov/acs
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A Message From John H. Thompson, Diector of the US. Census Bureau
The US. Consus Bureau recently sent you a aques to complete the American Commaniy Survey
online.  you have not aready responded to this mportant sunvey, plase do 50 how.

‘Complete the survey using ONLY ONE o the following options:

« Respond online at https://respond.census.gov/acs

« If you are unable to respond online, please fill out and
mail back the enclosed questionnaire.

Yourresponse is importan to your community.
The Conss Bureau has randomly selected your address to recave this survey as part of  nationally
representative sample. You are required by U, aw to respond t this survey. Because you will

b providing important iformation on behalf of your communty, s vial that you completa tis
survey o help meet critcal nescs in your area - ncuding datermining whers to locte new schocls,
hospitals, and fra stations.

1§ you do ot respond promply, = Census Bursau nterviswer may contact you to complete the urvey.
Your answers are completaly confidential.

By law, the Census Bureau cannot publih o release information that would identy you

or your housshold

1§ you need help complting the survey or have questions, lease callou tollree number
1-800-354-7271.

Thank you for your prompt response.

Sincarly,

v e—

John H. Thompzon
Directo, US. Consus Buraau

Enclosures
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Now is the time to respond.

The UsS. Cansus Bureau has sent you several equests to complete the American Community
Survey. I you hava not already responded, f is imperative that you comlete this survey now.

Complete and mail back your paper que:
Or respond at https://respond.census.gov/acs

1§you do not respond promptly, a Census Bureau interviewer may contact you to complate the
suney.

1§you nsed help complaing the survey or have questions, please cal ou toll free number
12800-354-7271

-
O th—

John 1. Thompson
Director, US. Consus Bureau
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US. Census Bureau
Washington, DC 20233

A Message From John H. Thompson, Director of the U.S. Census Bureau:

‘Your address has been randomly selected by the U.S. Census Bureau to participate in the
American Community Survey. The Census Bureau conducts this survey each year to give our
country an up-to-date picture of how we live ~ including our education, housing, and jobs.

Communities across the country rely on information from this survey to decide where important
services are needed, including:

« Improving roads and reducing traffic

« Building schools
« Planning for the health care needs of the elderly

Respond now at https://respond.census.gov/acs

Because your household has been asked to participate on behalf of your community, it s vital
that you complete this survey to help meet ritical needs in your area. Your response is required
by USS. law.

1f you are unable to complete the survey online, we wil send you a paper questionnaire in
few weeks. The Census Bureau is using the Intemet to collect this information to conserve natural
resources, save taxpayers money, and process data more efficiently.

f you need help completing the survey or have questions, please cal our tollfree number
1-800-354-7271.

Thank you in advance for your prompt response.
Sincerely,
C)A St —
John H. Thompson
Director, UsS. Census Bureau
Enclosures
American community survey data help determine the annual distribution of
more than $400 billion in federal funds to communities nationwide.

census.gov
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Will my response be confidential?

Yes. The U.S. Census Bureau i required by law to protect this information. The Census Bureau is not
permitted to publicly release your responses in a way that could identify you. We are conducting this
survey under the authority of Title 13, United States Code, Sections 141 and 193. Federal law

protects your privacy and keeps your answers confidential (Title 13, United States Code, Section 9).
Per the Federal Cybersecurity Enhancement Act of 2015, your data are protected from cybersecurity
risks through sereening of the systems that transmit your data.

Am | required to fill out this survey?

Yes. Your response to this survey s required by law (Title 13, U.S. Code, Sections 141, 193, and 221).
As a randomly selected representative of your community, you are the voice of your neighbors and
peers. To create an accurate picture of your community, it is critical that you respond.

How will the Census Bureau use the information | provide?

Your confidential response will be aggregated with information from other nearby households to
produce a portrait of your community. This information is made freely accessible to government
leaders, businesses, nonprofit organizations, and the public at large.

Based on the information you provide, you may be asked to participate in other Census Bureau
surveys that are voluntary. We may combine your answers with information that you gave to other
agencies to enhance the statistical uses of these data. This information will be given the same
protection as your survey response.

It s important that wo hear from all respondents. I you would rather respond in a
different language, please use the following resources:

‘Complete Ia Encussta sobre la Comuridad Estadounidense en Intaret:
hitps:/respond.consus.gov/acs

Sitiens praguntas sobra ol cusstionari, lamenos al 1}-877-833-5625 para

hablar con uno de nuestros empleados qua habla espanol. La llmada es gratis
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United States* Complete the American Community Survey online.

Census

Keep this card.

Youwill naed information from th
RESPOND ‘address label on this card to log in.
Now

Ven ol otro lade para azpafol.

https://respond.census.gov/acs

Hyou nesd help or have questions, please call ou tolfree number 1-800-354.7271

United States™

Census

Complte la Encuesta sobre la Comunidad Estadounidense en Internet.

RESPONDA .
RrORR https://respond.census.gov/acs

Si usted necesita ayuda o tiene preguntas acerca de la encuesta,
por favor llame sin cargo al 1-877-833-5625.

Guarde esta tarjeta.
Neceritara a formacion de I stiquetade direccin en el ot lado de exta tarita pre nicar
I sesion o ntemet.

See the other sid for Engish.
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A Message From John H. Thompson, Director of the U.S. Census Bureau:

A few days a0, you should have received instructions for completing the Amrican Commanity Survey
online. Local communities depend on information from this survey to decide where schools,

highways, hospitals, and other important senvices are nesded. f you have not already responded,
please do 50 now.

1 we do not receive your response online, we will mail 3 paper questionnaire to your address.
Your response i ciically important to your local community and your country and i required by
1w Responding promptly will prevent your receiing aditionsl reminder maiings, phane calls, or
personal vsits from Cansus Bureau interviewers.

1 you nesd help in completing the survey or have questions, please cal our tollfree number
1-800-354-7271.

S
.
it

John K. Thompson
Director, US. Consus Bureau
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A Message From John H. Thompson, Director of the US. Census Bureau:

The USS. Cansus Bureau racenly sent you a request to complate the American Community Survey.
online. i you have ot areadly responded to this important survey, please do 5o now.

Complete the survey using ONLY ONE of the following options:

« Respond online at httpsi//respond.census.gov/acs

« If you are unable to respond online, please fill out and
mail back the enclosed questionnaire.

Your response is important to your community.
The Census Burcau has randory selected your address to recsive this survey as part of 3 nationally
reprasaniative sample. You are requirad by US. law to respond to this survey. Because you wil

be providing important information on behalf of your community, t s ita that you complate this
survey to help mest critical need in your area - including dtermining where to locate new schol,
hospitas, and fire statons.

1fyou do not respond promptly, a Cansus Bureau interviewer may contact you to complste the survey.

Your answers are completely confidential.
By law, the Census Bureau cannot publish or elease information that would identify you
or your household
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The US. Cansus Bureau has sent you saveral raquests to complate the American Commnity Survey.
1 you have ot alreadly responded, it is important that you complets this survey now.

Complete and mail back your paper questionnaire now.

Or respond at https://respond.census.gov/acs
Log in using this user ID:

1 you do not respond prompty, = Cansus Bureau intsrviewer may contact you to complets the survey.

1 you nesd help completing the survey or have questions, plesse cal our tollfree number
1-800-354-7271

Thank you.
Sincersly,

O th—

John K. Thompson

Dirctor, US. Consus Bureau

Now is the time to respond.
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U Consus Buresu
Washington, OC 20233

1 am wrting to request your help with the American Community Survey. The Cansus Buresu condiucts this
survey each year to give our country an up-to-date picture of how we fve  incuding information about
ur acucaton, housing, and jobs. Communitiss across the county rely on information from this survey to.
decide whre important serices are needed, incuding roads, schools, hospials, and veterans' senvices.
Your address has been selected to represent your communiy.

The Cansus Bureau would prefer that you answer his survey online sing the secure website and.
User D provided below. Answering online saves taxpayer money, conserves natural resources, and
makes processing the resuts quicker and more eficient.

1 would appreciate you complating ths sunvy for all people iving at this address to help identiy critcal
necds in your area | ealize that ot everyone is comfortable responding online. If you are unable to
complete the survey oniine, the Census Bureau will send you 2 paper questionnaire in about 3 weeks.
Your response i required by law (Tite 13, US. Cods).

The enclosed brochure, “How Your Responsas Help America,” explains more about why paricuiar
‘questions are included in this suvey.If you need help comleting the survey or have questions, please
all cur tolfres number 1-800-354-7271

Thank you in advance foryour prompt response.

John H. Thompzon
Director, U, Genus Buresu
Enclosure
The American Community Survey helps dtarmina the annual distrbution of
more than $400 billion in federal funds to communities nationwide.

—— consusgov.
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Am 1 required to answer this survey?

Yes. Your response to this survey s raquired by law (Ttle 13, US. Code, Sections 141, 193, and 221).
s 3 selected representative of your community, you are the voice of your neighbors and peers. To
resta an sccurate piturs of your community, i crical that you raspand,

How will the Cansus Bureau use the information | provide?
Your confidantial respanse wil be combined with information from other nearby househald o
produce 3 porirat of your community. This combined information is made fresly accessibl ©
‘overnment eaders, businesses, nonproft arganizatons, and the public t large

Based on the information you provide, you may be asked to paricpate i other Cansus Bureau
surveys that are voluntary. We may combine your answers with information that you gave to other
‘agencis to enhance the satisica uses of these dats. This informstion wil be ghven the same
protacton as your survey response.

it is important that we hear from al respondents. Ifyou would rather respond i
different language, please use the following resources:

Complete Ia Encuesta sobe Ia Comunidad Estadounidense en Intemet:
hitps/lrespond.census.gov/acs

Entre 2 u cunta usando esta indenticacion de usari:

Sitiene praguntas sobre el cusstionario, limenos af 1-877_833-5625 para
hablar con uno de nuestros empleados que habla espaol. La lamada s rats.
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U Consus Buresu
Washington, OC 20233

A fow days ago, | sent you a request to complata the American Community Survey, which helps
communities and businesses throughout the U.S. plan for the future of our country. Local
communities depend on information from this important Cansus Bureau survey to decide where
Schools, highways, hospitals, and other important services ara needsd. If you have already
responded, | wan to thank you. I not, I would really appreciate racaiving your responsa soon.

1 you are not able to answer online or prafer to answer by mall, the Census Bureau will
mal a paper questionnaire to your addrass n about 10 days.

Just as paople are required to respond to jury duty, get a driver's license, pay thei taxes, and
report thair Income, they also have the oblgation to respond to this survey. The survey asks for
information about your housing and each person iving at this addrass.

I'very much appreciate your help in complating this Census Bureau survey. ffyou have any.
questions about the survey, | invte you to call our toll-ree number 1-800-354-7271, 50 3
‘Cansus Bureau representative can answer tham.

G-t

John H. Thompson
Director, U.S. Census Bureau

—— consusgov.
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U Consus Buresu
Washington, OC 20233

Dear Resident:

s promised, | am sending an American Commrity Survey questionnaire to you and others from
whom a responsa has not yet been racaived. | hope this will make t easier for you to raspond.

Thosa who raceive this raquest are raquired by a nationl law (itle 13, U.S. Code) to complete
the American Community Survey. Responsas from peopla in every state provide an understanding
of how communites differ with regard to housing, education, transportation, health, and other
ssues. Your answers assist in identifying local neads such as job training, highway construction,
and the buiding of health care facites

13150 want to lat you know that ff you prafer to respond online instead of sending back the paper
questionnare, you can do 50 by going 1o hitps:/respond.census.gov/acs and using information
from the cover of the enclosed questionnaire to log n. Some oniing respondents may find It
helpful to sae the questions befora starting the oniine version. If you complets the survey online,
please do not send back the papar questionnaire. Answering this survey online saves taxpayer
‘money, but | appreciate recaiving your response by whichaver method is most convenient for
you.

You wil sae in the questionnaire that questions are asked about your housing and each person
living at this address.

1 you need help complating this survey or hava quastions, please call our tol-free number
1-800-354-7271.

Ilook forward to recaiving your respons.

éf% o

John H. Thompson
Director, U.S. Census Bureau

Enclosures.

— censusgov.
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1 have asked for you help in completng the American Commurity Survey. f you
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‘Complete and mail back your paper questionnaire now.
Or respond at https:/respond.census. gov/acs
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U Consus Buresu
Washington, OC 20233

Soon, Census Bureau Interviewers will be attempting to contact households who hav not yet
responded 1o the American Community Survey. We do this in-person follow-up 35 part of our
effort to produce the most accurate results possible. Thara is stil tme to respond online, and |
would appraciate t if you would respond now bacausa it saves the cost of sending someone to
your home..

Responding to the survey helps national, state and local offcals make informed decisions with
timely and accurate data. Your responsa Is criicaly important to your local community and your
country and i required by law (Tite 13, U.S. Code).

1 you are unable to respond online, please call our tolfree number 1-800-354-7271 to complete
the survey.

S —
G

John H. Thompson
Director, U.S. Census Bureau

—— consusgov.




