[bookmark: _GoBack]United States Food and Drug Administration

Quantitative Information in Direct-to-Consumer Television Advertisements Survey

OMB CONTROL NUMBER: 0910-0821
EXPIRATION DATE: 08/31/2019

Change Request (83C)

September 25, 2017

Based on our pretesting, we revised the Study 2 questionnaire. The questionnaire remains largely the same; however, we changed the medical condition of interest from cataracts (and blurriness) to macular degeneration (and blind spots). The revised questionnaire is similar in length to the original questionnaire and therefore the burden estimate has not changed.


