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EVERY TIME

YOU PUT OUT
A'CIGARETTE'
IS ANEW
CHANCE TO TRY
QUITTING AGAIN.

€ more you try to more

works for you. Keep going:"Yc u’re, 2 _, qﬁ‘ T RY
e

to quitting for good. Learn how to makey xt quit at COU'g'cl;S - 4,
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If yc re che ing__.that over, it’s a sign you’|;e r"‘é?dy tc .
since every quit attempt gets you closer to beco
a non-smoker, take a small steﬁ-.j:oda'y_._ ;
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EVERY f
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‘ Get suggestions to help you quitat COUNTS %',
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IF AT FIRST

YOU DON'T
SUCCEED,

TRY, TRY,

TRY, TRY
AGAIN.

It takes most smokers multiple tries
to finally quit smoking. Don't give up.

EVERY

TRY

Start quitti inat COUNTS ==,
a qUI lngagalna iCov e




With each quit, you learn more

about what works for you and get EVERY B

closer to quitting for good. TRY

So don’t give up. Get support for your next quitat COUNTS =%
GOV
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