




















Attachment A3

AISL Monitoring System Screenshots: OPMS Annual Survey


Annual Survey Screenshots for
The NSF Advancing Informal STEM Learning (AISL) Program’s
Online Project Monitoring System (OPMS)
NOTE: The OPMS Annual Survey collects data for the previous calendar year (i.e., January 1 – December 31 of the previous year).
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OMB # 3145-0226, Expiration Date: 2/29/2016
Advancing Informal STEM Learning (AISL)
Online Project Monitoring System (OPMS)
Sponsored by the
National Science Foundation
Conducted by
Westat
1650 Research Boulevard
Rockville, Maryland  20850

Privacy Notice
Information from this monitoring system will be retained by the National Science Foundation, a federal agency, and will be an integral part of its Privacy Act System of Records in accordance with the Privacy Act of 1974 and maintained in the Education and Training System of Records, 63 Fed. Reg. 264, 272 (January 5, 1998).  These are confidential files accessible only to appropriate National Science Foundation (NSF) officials, their staffs, and their contractors responsible for monitoring, assessing, and evaluating NSF programs.  Only data in highly aggregated form, or data explicitly requested as “for general use,” will be made available to anyone outside of the National Science Foundation for research purposes.  Data submitted will be used in accordance with criteria established by NSF for monitoring research and education grants, and in response to Public Law 99-383 and 42 U.S.C. 1885c.
Public Burden
Submission of the requested information is voluntary.  Failure to provide full and complete information, however, may reduce the possibility for continued support thorough the award/project subject to this survey.  The public reporting burden for this collection of information is estimated to average 24.0 person hours for the Baseline submission, 8.0 person hours for each Annual Report, and 16.0 person hours for the Closeout Report, including the time for reviewing instructions. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden, to Suzanne Plimpton, Reports Clearance Officer for OMB Collection 3145-0226, National Science Foundation, 4201 Wilson Blvd., Suite 1265, Arlington, VA  22230.
If you have any questions, contact isehelp@westat.com
Contact Us



[image: ]


Section A: Project and the Lead Organization
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(SELECTING “SUBMIT” WILL SUBMIT SECTION A, MARK SECTION A AS “COMPLETE” ON THE SECTION MENU, AND RETURN TO THE SECTION MENU)


Section B: Key Personnel for the Project Team
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(B1-B4 ARE REVIEWED FOR EACH PERSON ENTERED IN A PREVIOUS REPORT. EACH PERSON ENTERED IN A PREVIOUS REPORT WILL HAVE AN “EDIT” BUTTON IN THE FAR RIGHT COLUMN OF THE KEY PERSONNEL TABLE. B1-B4 ARE 
SKIPPED IF THE BOX IS SELECTED IN THE COLUMN INDICATING THAT THE PERSON IS “NO LONGER KEY PERSONNEL.”)[image: ]
(CONTINUED ON NEXT PAGE)

[image: ]
(SELECTING “SAVE & CONTINUE” WILL RETURN YOU TO THE KEY PERSONNEL MAIN PAGE)


(B5-B8 ARE COMPLETED FOR EACH PERSON ENTERED IN THE CURRENT REPORT. EACH PERSON ENTERED IN THE CURRENT REPORT WILL HAVE A “DELETE” BUTTON IN THE FAR RIGHT COLUMN OF THE KEY PERSONNEL TABLE.)
[image: ]
(CONTINUED ON NEXT PAGE)
[image: ]
(SELECTING “SAVE & CONTINUE” WILL RETURN YOU TO THE KEY PERSONNEL MAIN PAGE)
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(SELECTING “SUBMIT” WILL SUBMIT SECTION B, MARK SECTION B AS “COMPLETE” ON THE SECTION MENU, AND RETURN TO THE SECTION MENU)



Section C: Organizational Partners
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(C1-C5 ARE COMPLETED FOR EACH PARTNER ENTERED IN THE CURRENT REPORT. EACH PARTNER ENTERED IN THE CURRENT REPORT WILL HAVE A “DELETE” BUTTON IN THE FAR RIGHT COLUMN OF THE PARNTER TABLE.)
[image: ]
(CONTINUED ON NEXT PAGE)

[image: ]
(SELECTING “SAVE & CONTINUE” WILL RETURN YOU TO THE PARTNER MAIN PAGE)

(C6 IS REVIEWED AND UPDATED FOR EACH PARTNER ENTERED IN A PREVIOUS REPORT. EACH PARTNER ENTERED IN A PREVIOUS REPORT WILL HAVE AN “EDIT” BUTTON IN THE FAR RIGHT COLUMN OF THE PARTNER TABLE. C6 IS SKIPPED IF THE BOX IS SELECTED IN THE COLUMN INDICATING THAT THE PARTNER IS “NO LONGER AN ORGANIZATIONAL PARTNER.”)
[image: ]
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(SELECTING “SUBMIT” WILL SUBMIT SECTION C, MARK SECTION C AS “COMPLETE” ON THE SECTION MENU, AND RETURN TO THE SECTION MENU)


Section D: Products, Programs, or Experiences for Public Audiences
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(SELECTING A DELIVERABLE IN THE “PREVIOUSLY ENTERED DELIVERABLE” TABLE WILL BRING YOU TO D2-D9F. D2-D9F ASK ABOUT DELIVERABLE ACTIVITIES IN THE PAST CALENDAR YEAR, OR JANUARY 1 – DECEMBER 31 OF THE PREVIOUS YEAR.)
(SELECTING A DELIVERABLE IN THE “NEW DELIVERABLE” TABLE WILL BRING YOU TO D10-D24B. D10-D19D ARE QUESTIONS ABOUT WHAT THE DELIVERABLE WILL ACCOMPLISH OVER THE COURSE OF THE GRANT. D20-D24B ARE QUESTIONS ABOUT WHAT THE DELIVERABLE ACCOMPLISHED IN THE PAST CALENDAR YEAR, OR JANUARY 1 – DECEMBER 31 OF THE PREVIOUS YEAR.)
(SELECTING A DELIVERABLE IN THE “PREVIOUSLY ENTERED DELIVERABLE” TABLE WILL BRING YOU TO D2-D9F)
(SELECTING “NO” TO D3 SKIPS TO D8/IMPACT LIST)
[image: ]


(THE VERSION OF D4 THAT APPEARS FOR “AUD COUNT PY” DEPENDS ON THE DELIVERABLE TYPE SELECTED WHEN THE DELIVERABLE WAS ADDED IN A PREVIOUS REPORT. THE VERSION OF D4 BELOW CORRESPONDS TO A DELIVERABLE TYPE OF “WEBSITE.”)
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(SELECTING “THE GENERAL PUBLIC ONLY” IN D7 SKIPS TO D8/IMPACT LIST)
[image: ]


[image: ]
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(D8A-9B IS COMPLETED/REVIEWED AND UPDATED FOR EACH IMPACT STATEMENT ENTERED IN A PREVIOUS REPORT. EACH IMPACT ENTERED IN A PREVIOUS REPORT WILL HAVE NO BUTTONS/OPTIONS IN THE FAR RIGHT COLUMN OF THE IMPACT TABLE.)

(SELECTING “NO” TO D8 RETURNS YOU TO THE IMPACT LIST– NO OTHER IMPACT QUESTIONS ARE ASKED)
[image: ]
[image: ]
(SELECTING “NONE” TO D9A SKIPS D9B AND RETURNS YOU TO THE IMPACT LIST)
[image: ]
(CONTINUED ON NEXT PAGE)
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(D9C-D9F ARE COMPLETED FOR EACH IMPACT STATEMENT ADDED IN THE CURRENT REPORT. EACH IMPACT ENTERED IN THE CURRENT REPORT WILL HAVE AN “EDIT” AND “DELETE” BUTTON IN THE FAR RIGHT COLUMN OF THE IMPACT TABLE.) 




[image: ]
(SELECTING “NONE” IN D9E WILL SUBMIT THE IMPACT, SKIP D9F, AND RETURN TO THE IMPACT LIST)
[image: ]
(SELECT “SAVE & CONTINUE” TO SUBMIT THE IMPACT AND RETURN TO THE IMPACT LIST)
[image: ]
(SELECT “SAVE AND CONTINUE” TO SUBMIT THE DELIVERABLE AND RETURN TO THE DELIVERABLE LIST)
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(SELECTING A DELIVERABLE IN THE “NEW DELIVERABLE” TABLE WILL BRING YOU TO D10-D24B. D10-D19D ARE QUESTIONS ABOUT WHAT THE DELIVERABLE WILL ACCOMPLISH OVER THE COURSE OF THE GRANT. D20-D24B ARE QUESTIONS ABOUT WHAT THE DELIVERABLE ACCOMPLISHED IN THE PAST CALENDAR YEAR, OR JANUARY 1 – DECEMBER 31 OF THE PREVIOUS YEAR.)[image: ]
(D10A IS ONLY ANSWERED IF THE DELIVERABLE TYPE SELECTED IN D10 IS “WEBSITE”)
[image: ]







(EACH OF THE EIGHT DELIVERABLE CATEGORIES IN D10 (E.G., AUDIO AND VIDEO) SKIPS TO A UNIQUE D11A-H (AUDIENCE COUNT) QUESTION. ALTHOUGH ALL EIGHT D11 ITEMS ARE DISPLAYED BELOW, ONLY ONE OF THE D11 QUESTOINS IS ANSWERED FOR EACH DELIVERABLE.)
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[image: ]
[image: ]
[image: ]
[image: ]
[image: ]

[image: ]
[image: ]





[image: ]
(CONTINUED ON NEXT PAGE)
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(SELECTING “THE GENERAL PUBLIC ONLY” IN D18 SKIPS D18A AND D18B)
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(SELECTING “THERE ARE NO IMPACTS FOR THIS DELIVERABLE” (OPTION AVAILABLE ONLY FOR DELIVERABLES MARKED “SECONDARY FOCUS” IN D13) WILL SKIP TO D20. FOR EACH IMPACT STATEMENT ENTERED INTO THE TABLE, ANSWER D19A-D19D)
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[image: ]
(SELECTING “NONE” TO D19C SKIPS D19D AND RETURNS YOU TO THE IMPACT LIST) 
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(SELECTING “SAVE & CONTINUE” RETURNS YOU TO THE IMPACT LIST)
[image: ]
(SELECTING “NO” TO D20 SKIPS THE REMAINING QUESTIONS, SUBMITS THE DELIVERABLE, AND RETURNS YOU TO THE DELIVERABLE LIST)
[image: ]


(SELECTING “YES” TO D20 BRINGS UP THE FOLLOWING POP UP)
[image: ]

(EACH OF THE EIGHT DELIVERABLE CATEGORIES IN D2 (E.G., AUDIO AND VIDEO) SKIPS TO A UNIQUE D21A-H (AUDIENCE COUNT) QUESTION. THE EXAMPLE SHOWN BELOW IS FOR “AUDIO AND VIDEO” DELIVERABLES.)
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[image: ]
(IN D24, SELECTING “THE GENERAL PUBLIC ONLY” AND THEN “SAVE & CONTINUE” SKIPS D25, SUBMITS THE DELIVERABLE, AND RETURNS YOU TO THE DELIVERABLE LIST) 
[image: ]

(IN D24A, SELECTING “SAVE & CONTINUE” SUBMITS THE DELIVERABLE AND RETURNS YOU TO THE DELIVERABLE LIST) 
[image: ]

[image: ]
(SELECT “SUBMIT” TO SUBMIT SECTION D AND RETURN TO THE SECTION MENU)




Section E: Products, Programs, or Experiences for Professional Audiences
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(SELECTING A DELIVERABLE IN THE “PREVIOUSLY ENTERED DELIVERABLE” TABLE WILL BRING YOU TO E2-E8F. E2-E8F ASK ABOUT DELIVERABLE ACTIVITIES IN THE PAST CALENDAR YEAR, OR JANUARY 1 – DECEMBER 31 OF THE PREVIOUS YEAR.)
(SELECTING A DELIVERABLE IN THE “NEW DELIVERABLE” TABLE WILL BRING YOU TO E9-E22. E9-E18D ARE QUESTIONS ABOUT WHAT THE DELIVERABLE WILL ACCOMPLISH OVER THE COURSE OF THE GRANT. E19-E22 ARE QUESTIONS ABOUT WHAT THE DELIVERABLE ACCOMPLISHED IN THE PAST CALENDAR YEAR, OR JANUARY 1 – DECEMBER 31 OF THE PREVIOUS YEAR.)


(SELECTING A DELIVERABLE IN THE “PREVIOUSLY ENTERED DELIVERABLE” TABLE WILL BRING YOU TO E2-E8F)
(SELECTING “NO” TO E3 SKIPS TO E7/IMPACT LIST)
[image: ]
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[image: ]











[image: ]







(E7A-E8B ARE COMPLETED/REVIEWED AND UPDATED FOR EACH IMPACT STATEMENT ENTERED IN A PREVIOUS REPORT. EACH IMPACT ENTERED IN A PREVIOUS REPORT WILL HAVE NO BUTTONS/OPTIONS IN THE FAR RIGHT COLUMN OF THE IMPACT TABLE.)
(SELECTING NO TO E7A RETURNS YOU TO THE IMPACT LIST– NO OTHER IMPACT QUESTIONS ARE ASKED)

[image: ]

[image: ]
(SELECTING “NONE” TO E8A SKIPS D8B AND RETURNS YOU TO THE IMPACT LIST)
[image: ]
(SELECT “SAVE AND CONTINUE” TO SUBMIT THE IMPACT AND RETURN TO THE IMPACT LIST)
[image: ]










(E8C-E8F ARE COMPLETED FOR EACH IMPACT STATEMENT ADDED IN THE CURRENT REPORT. EACH IMPACT ENTERED IN THE CURRENT REPORT WILL HAVE AN “EDIT” AND “DELETE” BUTTON IN THE FAR RIGHT COLUMN OF THE IMPACT TABLE.)
[image: ]
(SELECTING “NONE” IN E8E WILL SKIP E8F, SUBMIT THE IMPACT, AND RETURN TO THE IMPACT LIST)


[image: ]
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(SELECT “SAVE AND CONTINUE” TO SUBMIT THE DELIVERABLE AND RETURN TO THE DELIVERABLE LIST)
[image: ]



(SELECTING A DELIVERABLE IN THE “NEW DELIVERABLE” TABLE WILL BRING YOU TO E9-E22. E9-E18D ARE QUESTIONS ABOUT WHAT THE DELIVERABLE WILL ACCOMPLISH OVER THE COURSE OF THE GRANT. E19-E22 ARE QUESTIONS ABOUT WHAT THE DELIVERABLE ACCOMPLISHED IN THE PAST CALENDAR YEAR, OR JANUARY 1 – DECEMBER 31 OF THE PREVIOUS YEAR.)
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(CONTINUED ON NEXT PAGE)
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(SELECTING “THERE ARE NO IMPACTS FOR THIS DELIVERABLE” (OPTION AVAILABLE ONLY FOR DELIVERABLES MARKED “SECONDARY FOCUS” IN E11) WILL SKIP TO E19. FOR EACH IMPACT STATEMENT ENTERED INTO THE TABLE, ANSWER E18A-E18D.)
[image: ]
[image: ]
(SELECTING “NONE” TO E18C SKIPS E18D, SUBMITS THE IMPACT, AND RETURNS YOU TO THE IMPACT LIST)
[image: ]
(SELECTING “SAVE & CONTINUE” RETURNS YOU TO THE IMPACT LIST)
[image: ]

[image: ]
(SELECTING “NO” TO E19 SKIPS THE REMAINING QUESTIONS, SUBMITS THE DELIVERABLE, AND RETURNS YOU TO THE DELIVERABLE LIST. SELECTING “YES” TO E19 BRINGS UP THE FOLLOWING POP UP)

[image: ]
[image: ]

[image: ]
(SELECT “SAVE & CONTINUE” TO SUBMIT THE DELIVERABLE AND RETURN TO THE DELIVERABLE LIST)


[image: ]
(SELECT “SUBMIT” TO SUBMIT SECTION E AND RETURN TO THE SECTION MENU)


Section F: Formative and Summative Evaluation Questions
[image: ]


(SELECTING “THIS PROJECT HAS NO FORMATIVE EVALUATION” WILL SKIP TO F3)
[image: ]
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(FOR EACH EVALUATION QUESTION MARKED “NO LONGER APPLICABLE” IN F2, ANSWER F2A)
[image: ]

[image: ]
(SELECTING “THIS PROJECT HAS NO SUMMATIVE EVALUATION” WILL SKIP TO A SUBMIT PAGE FOR SECTION F)[image: ]
(FOR EACH EVALUATION QUESTION MARKED “NO LONGER APPLICABLE” IN F4, ANSWER F4A)
[image: ]
 (SELECT “SUBMIT” TO SUBMIT SECTION F AND RETURN TO THE SECTION MENU)
[image: ]

Section G: Project Accomplishments and Lessons Learned
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(SELECT “SAVE AND CONTINUE” TO SUBMIT SECTION G AND RETURN TO THE SECTION MENU)

[image: ]
(SELECT “SUBMIT FINAL REPORT” BUTTON TO SUBMIT THE REPORT)

[image: ]
Page 97 of 97

image2.png
AISL Online Project Monitoring System

Section Menu|  Print| Glossary|  Survey Navigation | Help Materials | Sianout |

This annual update has been authorized by the National Science Foundation. While you are not required to respond, your cooperation will ensure that the results of
this monitoring system are comprehensive, accurate, and timely.

INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

Project ID: Test201
Award Type: Test

‘The National Science Foundation (NSF) is collecting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain
data that can be used to evaluate the collective impact of the AISL portfolio of funded projects, to monitor participants” activities and accomplishments, and to
‘obtain information that can inform the design of future AISL efforts.

You should call your Westat contact person or email isehelp@westat.com if you have any questions about how to respond to a particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For
information on the items contained in the survey and how to address them, click on the Help Materials link.

Please complete each of the following sections of the Annual Update as they pertain to your AISL project. More than one person can log into
the survey and enter information. You may complete the sections in any order. When you have started a section, the status will change to
Incomplete. When you have completed a section, the status will change to Complete. Once all sections are complete, a Final Submit button will
‘appear at the bottom of the page. Select the Final Submit button to complete and submit your survey.

[ I status

]
[Section A: Project and the Lead Oraanization [ nNotstarted |
[Section B: Kev Personnel for the Project Team [ nNotstarted |
[Section C: Oraanizational Partners [ nNotstarted |
[Section D: Products. Proarams, or Experiences for Public Audiences [ nNotstarted |
[Section E: Products. Proarams. or Experiences for Professional Audiences [ nNotstarted |
[Section F: Formative and Summative Evaluation Questions [ nNotstarted |
[Section G: Project Accomplishments and Lessons Leamed [ nNotstarted |

]

[ Annual Submission Status: Not complete





image92.png
[~ Deliverable Type-
Question Guide
Deliverable List
Deliverable Type E9.  Please indicate the deliverable type that best describes this product, program, or experience. (Select one.)
Project Info

Geographic Reach A ) vileo

[Video segment/clip/program/seies (e.g., training videos, webinars)

[Audio segment/dip/program/series

Impact Organization [other audio or video (specify)

Tmpact List

Prev vear (PY)
[Blog/newsletter

[Discussion group/forumyinformation sharing network

[Curriculum

[Fraining workshop

[Presentation (e.s., lecture at 2 conference for formal educators)

[Research paper, issue brief, or publication (&.9. an artick in 2 peer reviewed journal)

[informational guide (e.g, teacher guides for museum exhibit)

[Demonstration/activity kit/guide (with supplies and/or instructions to perform experiments or activties)

[Program or event

[rheater production or performance

[Conference

[Residency program

[Other resource materials (secif)

Infrastructure Development or Enhancement for Facilitated Communication

[Evaluation tools
[Website for professional audiences (e.g., wiki website)

[Database (e.q., creating a new database or developing the capacity to contribute to an existing database)
[Customizable tools or computer infrastructure

[other infrastructure (specify)

Games and Information and Communication Technologies

[Game (e.., mobile online games, massively multiplayer online games, console games, board games)
[Simulation (e.g., a virtual museum exhibit, a simulation of a scientific phenomenon)

[Application for mobile/wireless device (e.g.,, GPS or iPhone/iPad application)

[other information and communication technology (speciy) [5)

Target Group

Geo Reach PY

Target Group PY

Project Website
[Project Website @

[other (specify) [5)

(Sove & Coninue)





image93.png
r—Project Info-
Question Guide

Deliverable List
Deliverable Type E10. Please provide a brief desc
Project Info

tion of this deliverable. The description should include information about:

« The deliverable’s purpose or what it will accomplish.
Geographic Reach

 The deliverable's content.
Target Group

Tmpact Organisation « Any unique or innovative features about the deliverable.
Impact List
Prev Year (PY)

Geo Reach PY

Target Group PY

212000 characters left

E11.

is deliverable is a primary or secondary focus of your overall AISL project.

) primary focus (i.e., at least 25 percent of your overall AISL project effort in terms of budget and/or staff time)
) Secondary focus (i.e., less than 25 percent of your overall AISL project effort in terms of budget and/or staff time)

E12.  Which of the following are the pr

ry and secondary STEM content foci of this deliverable?

 This item focuses exclusively on the STEM content that is being conveyed by this deliverable (e.g., what the project is looking to educate
professional audiences about).

+ Check up to twa primary STEM content foci for this deliverable. Check all remaining secondary STEM content foci that apply for this
deliverable.

STEM Content Area Primary | Secondary

Biological Sciences

[Environmental Biology 5] 5]
|Integrative Organismal Systems 5] 5]
[Molecular and Cellular Biosciences 5] 5]
[Evolution [m] [m]
[Anatomy 5] 5]

[m] [m]

[other biological sciences (specify)
Computer and Informational Sciences

[Computer and Network Systems

[intelligent Systems and Robotics

[other computer and informational sciences (specify)
Engineering

|Chemical, Bioengineering, Environmental, Transport Systems
|Civi, Mechanical and Manufacturing Innovation

[Electrical, Communications and Cyber Systems

|other engineering (specify)
Geosciences

|atmospheric Sciences

[Earth Sciences

ocean sciences

|Other geosciences (specify)
Math and Physical Sciences
lastronomical Sciences
|chemistry

[Materials Research

o|O|O|

|

O|o|O|O|

O|o|O|O|

[Mathematical Sciences
[Physics

[other math and physical sciences (specify)
Social, Behavioral and Economic Sciences
[Behavioral and Cognitive Sciences

[Human and Social Dynamics

|science of Learning

|science Resource Statistics

O|o|O|O|@| 0|

| O|o|O|O|

|Social and Economic Sciences
|archaeology/Paleontology

[other social, behavioral and economic sciences (specify)
Other

[ ] ) o] ] s | |

|scientific Tools
|other (specify)

|Animal Sciences [m] [m]
[Plant Sciences [m] [m]
[Environmental/Conservation/Climate Sciences ] ]
[Nanotechnology 5] 5]
|History of Science 5] 5]
[Eneray [m] [m]

[m] [m]

[m] [m]





image94.png
E13. Is this deliverable interdisciplinary (i.e., does it integrate concepts across multiple content areas)?

ONLY select "Yes" if your deliverable is interdisciplinary:

« Adeliverable is interdisciplinary if it integrates concepts, information, techniques, perspectives, theories, etc. from two or more
disciplines. For example, curriculum is interdisciplinary if a single lesson explores how math skills are utilized in a specific scientific field.

DO NOT select "Yes" if your deliverable is multidisciplinary OR the team developing the deliverable is multidisciplinary:

« Adeliverable is multidisciplinary if it includes, but does not integrate, concepts, information, techniques, perspectives, theories, etc. from
two or more disciplines. For example, curriculum is multidisciplinary if it includes one lesson about math skills and a separate lesson about.
a specific scientific field. In this case, math and science are not integrated.

A deliverable is NOT interdisciplinary simply because the team members developing the deliverable come from multiple disciplines. The
deliverable, and not the team, must integrate two or more disciplines in order to be interdisciplinary.

Click here to show examples of interdisciplinary professional audience deliverables.

) No
Yes

Yes, please describe the EXACT steps that will be taken to make this deliverable interdisciplinary.

2000 characters left

(Sove & Coninue )
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Question Guide
Deliverable List

Deliverable Type

Geographic Reach
Target Group
Impact Organization
Impact List

Prev Year (PY)

Geo Reach PY
Target Group PY

[~ Geographic Reach

E14.  Which of the following best describes the anticipated geographic reach of the professional audiences that will ultimately access or use
deliverable? (Check one.)

\gle community or metropolitan region
‘Select even if the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Select if the deliverable will reach professional audiences in two or more commurnities or metropolitan regions within a single state (e.g., a radio
program that will be broadcast in Los Angeles and San Francisco).

Multiple states and or U.S. ter
Do not select if the deliverable will only reach a professional audience in a single metropolitan area that spans multiple states (e.q., the
Washington, D.C., metropolitan area—which includes the District of Columbia, Maryland, and Virginia).

‘Specify in how many states and/ or territories you anticipate reaching professional aus

E15.  Will any steps be taken to TARGET this deliverable to international professional audiences outside of the United States and U.S.

DO NOT select "Yes"

ternational audiences will be passive observers/consumers of the deliverable.

« For example, a website is not targeting international audiences merely because it is accessible to an intenational audience via the.
internet. A website only TARGETS international audiences if it is specifically designed for or is marketed to a speific international audience.

Click here to show examples of how a deliverable is targeted to international professional audiences.

No
Yes

f Yes, please describe the EXACT steps that will be taken to TARGET intemational professional audiences with this deliverable:

212000 characters left
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Question Guide
Deliverable List

Deliverable Type

[
Target Group
Impact Organization
Impact List

Prev Year (PY)

Geo Reach PY
Target Group PY

E16.

—Target Group:

Please select all professional audience(s) in the table below that are targeted by this deliverable. (Check all that apoly.)

For each professional audience that you select, please provide your best estimate of the number of professionals that will ultimately be
reached by this deliverable over the course of your AISL award period.

If possible, provide an unduplicated count of individuals who will be reached. If you are only providing an unduplicated count, please leave the
duplicated count field blank.

Click here for the AISL definition of unduplicated counts.

In cases where it is not possible to provide an unduplicated count, provide a duplicated count of individuals who will be reached. If you are
only providing 2 duplicated count, please leave the unduplicated count field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

Number of anticipated participants over the course of the ATSL
award peric

Professional Audiences Unable to determine|

Unduplicated Count e e e

[Pre- - 12 teachers

[Post-secondary instructors

|informal educators

[staff at after-school and youth programs

[staff at community programs

[Exhibit designers

[Media producers and/or disseminators

|science writers/journalists

[scientists, engineers, and/or mathematicians

[Board members

[pirectors, presidents, and/or CEOs

[Funders

[Policymakers

[Researchers/evaluators

0| 0| 0| 0| 0| O O 0| 0| 0| 0] 0| 0] O 0

0| 0| 0| 0| 0| O O 0| 0| 0| 0] 0| 0] O 0

|other (specify)





image97.png
—Impact Organization
Question Guide
Deliverable List

Deliverable Type E17. Where will the information gained or disseminated from

deliverable ultimately have the greatest impact? (Check all that apply.)

CEcosapiucSach] Informal Learning Institution/ Organization

Target Group |arboretum or botanical garden
Impact Organization [Children's museum
Impact List lHistory or art museum

Prev Year (PY) [Natural history museum

Geo Reach PY |Science technology center or museum
Target Group PY [Multi-type museum (e.g., a museum that is both a science-technology museurn and a natural history museum)
[Tribal museum

[Nature or interpretive center

[Planetarium or fulldome theater

|Combined planetarium and science technology-center or museum

[200 or 2 combined zoo/aquarium

[Aquarium only

|Gibrary

[Theater or theater organization

|Community organization

[Vouth organization/after-school organization

[Other informal learning institution/organization(speci)
[Exhibit design/fabrication firm/entity

[Planetarium show production firm/entity

lindependent fim or media production firm/entity

[Print media production firm/entity

[Radio station or organization

[Television station or organization

[Television and radio station or organization

|website design firm/entity

[software design firm/entity

[Digital/interactive media design and production firm/entity
[Other media design/production (specify)
Educational Institution

[Pre-k-12 district/school (including charter schools and private schools)
|Continuing education institution
[2-year college or community college
|a-vear college or university

|Graduate or professional school
[other educational institution (specify)
[Educational or STEM materials development firm/entity
|Educational or STEM research firm/entity
[other educational support services (specify)
[Public or government agency

[Evaluation or research firm/entity

[Research and educational outreach firm/entity

[Research laboratory/center

|Consulting/public relations/marketing/communications firm/entity
[Foundation or grant-making institution

[Private company

[National or regional association or professional organization
[Other (specify)

[Multi-category (e.g., two or more organization categories)

0|0|0|0|0|0|0|C| 0| 0| 0| 0| 0| 0| O|@| 0|

0|0|0|0|0|0 0|0|0|0| 0| 0|0|0|0|3| 0|

[ s ]

][]

(Sove & Coninue )
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Question
Deliverable List

son Gui
Deliverable Type
Geographic Reach
Target Group

Impact Organization
Impact List

Prev Year (PY)

Geo Reach PY

Target Group PY

E18.

[~ Impact List

Please provide the following information about the anticipated impacts of this deliverable on your professional audience.

Use the table below to generate a list of impact statements that depict EACH of the professional audience outcomes that are expected to
occur as a result of THIS deliverable.

Each impact statement should be a single sentence that describes how a target audience will change as a result of exposure to this
deliverable. A well-written impact statement will include the following information:

« The professional audience that will change as result of exposure to this deliverable (e.g., instructors at STEM after school programs);
« The type of change that will be observed (e.g., an increase in knowledge or awareness); and
+ The subject or content area that is the focus of the impact.

A deliverable can have multiple impacts—e.g., one for increased knowledge AND another for enhanced interest. You should NOT combine two
impacts into a single statement.

Click here to hide examples of impact statements for professional audiences.
 Instructors at STEM after school programs wil learn about the scientific research process.
 Instructors at STEM after school programs will be interested in providing instruction about the scientific research process.
« Instructors at STEM after school programs will have more positive attitudes towards using the scientific research process with teenagers.
 Instructors at STEM after school programs will conduct scientific research with teenagers.

« Instructors at STEM after school programs will demonstrate mastery of the specific skills needed to teach teenagers about how to carry
out scientific research.

Once you have created this list, you will answer a set of questions for each impact statement about corresponding indicators, study desians,
and data collection methods. You should consult with your evaluator when generating  list of impact statements and answering the corresponding
questions.

STEP 1: Generate a list of impact statements for this deliverable.

 To add an impact, enter the impact statement in the text box in the Impact Statement column. Then, dlick the Add button in the right-
hand column of the table.

 You will be able to add additional impact statements at a later time.
STEP 2: Provide information about each impact.
« After you add an impact, the impact statement becomes a link to a set of questions for that particular impact.
« Click on the impact statement in the Impact Statement column to access and complete the questions for that impact.
 Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection methods.

1f no impacts will be measured for this deliverable, select the box below the table.

Imp: above) Information Status
Instructors at STEM after school programs will conduct scientific research with teenagers. NotStarted | (Edi)

=] There are no impacts for this deliverable.

(Sove & Coninue )
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r~Impact Info:

Impact Statement: Instructors at STEM after school programs will conduct scientific research with teenagers.

E18a. Please indicate the appropriate category for this impact statement. (Check one.)

Awareness, knowledge, or understanding of a concept or toj
scientific research process)

Engagement or interest in a concept or topic (e.g., instructors at STEM after school programs will be interested in providing instruction
about the scientiic research process)

Attitude regarding a concept or topic (e.g., instructors at STEM after school programs will have more positive attitudes towards using the
scientific research process with teenagers)

Behavior regarding a concept or topic (e.0., instructors at STEM after school programs will conduct scientific research with teenagers)

Skills regarding a concept or topic (e.g., instructors at STEM after school programs will demonstrate mastery of the specific skills needed to
teach teenagers about how to carry out scientific research)

Other (specify)

(e, instructors at STEM after school programs willlearn about the

E18b. What indicators will you use to determine whether this impact was achieved?

« Indicators are the evidence that will be used to measure progress towards a given impact. An indicator answers the question: How will
you know it when you see it?

« Effective indicators align directly to impacts and are dlear, measurable, unbiased, and sensitive to change. For instance, if an outcome
relates to knowledge gains, the indicator should measure knowledge gains as opposed to, say, participant interest.

« While indicators are measurable, they do not always need to be quantifiable. Indicators can also be qualitative and descriptive, i.e.,
“Participants will describe that they _."

Click here to show examples of indicators that might be used to measure progress towards the following impact: Instructors at STEM after
‘school programs will demonstrate mastery of the specific skills needed to teach teenagers about how to carry out scientific research.

1
1000 characters left

2.
211000 characters left

E
1000 characters left

a.
1000 characters left

5.
211000 characters left

E18c. Which of the following evaluation designs will be used to assess whether this it
attained? (Check al that apply.)

* If your evaluation design uses mixed methods, please check a/ of the study designs that apply.

impact and the correspon

Click here to show definitions for the study designs.

Qualitative, no comparison group
Quantitative, no comparison group
Quasi-experimental

Experimental
Other (specify)
None (impact will not be measured during the life of the grant award)

(Save & Coninue)
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Data Collection

Impact Statement: Instructors at STEM after school programs will conduct scientific research with teenagers.

E18d. Which of the following data collection methods will be used to assess whether
attained? (Check all that apply.)

impact and the correspondi

In responding to this item, please indicate whether each data collection activity will occur:
 Prior to the ATSL activity (data collected at any point in time before 2 participant engages in the AISL activity)

* During/at the end of the AISL activity (data collected while/ immediately after the participant engages in the AISL activity—e.
interview when leaving an exhibit)

+ At some point after the AISL activity (data collected at some point after the participant has ended engagement with the activity)

. an exit

When data will be collected

During/at the]
Data Collection Activity end of the ahter e oL
deliverable/ | gopoioty e, | deliverable/
activity activity activity
[Museum attendance (e.g., for specific exhibits) 5] 5] 5]
[Program attendance (e.g., number participating in youth programs/professional development sessions) [m] 5] 5]
[Number of viewers (e.g., for a movie, radio program, or television show) 5] 5] 5]
[Readership/citation/usage records 5] 5] 5]
[Number of requests for deliverable 5] 5] 5]
[Number of published or completed products by audience members 5] 5] 5]
|Website downloads 5] 5] 5]
|Website submissions [m] [m] [m]
|Website hits [m] [m] [m]
|school records (e.g., grades, test scores, course enrollment) 5] 5] 5]
[Other administrative/participation data (specify) =) =) =)

Data collected via the web/email

|Questionnaire/survey
[Formal assessment/test

[Focus groups

|Web logs by study subjects

|Other data collected via the web/email (specify)
|Questionnaire/survey

[Formal assessment/test

[Focus groups

linterviews

[Other data collected via telephone (specify)

Data collected AT informal science education venues/programs

O|o|o|O|g|
O|o|o|O|g|
O|o|o|O|g|

[ | | | |
[ | | | |
[ | | | |

|lQuestionnaire/survey [m] [m] [m]
[Formal assessment/test [m] [m] [m]
[Focus groups [m] [m] [m]
|Interviews (e.g., exit interviews) [m] [m] [m]
[Tracking and timing studies 5] 5] 5]
[Direct observations of visitors'/participants’/ educators’ conversations and/or behavior [m] 5] 5]
[Recording visitors'/participants/educators’ conversations and/or behavior [m] 5] 5]
[Diaries/journals/records maintained by study subjects while at the informal science education = = =
\venue/program

[Problem-solving tasks/sorting tasks/drawing tasks/concept maps 5] 5] 5]
|Learner artifacts [m] [m] [m]
[Think-aloud technigues/protocols 5] 5] =]
[Other data collected AT informal science education venues/programs (peci’) ] ] ]

of informal science education venues/other educational settings (e.

|lQuestionnaire/survey [m] [m] [m]
[Formal assessment/test [m] [m] [m]
[Focus groups [m] [m] [m]
|Interviews [m] [m] [m]
[Direct observations of study subjects’ conversations/behavior outside of the informal stience = = =
\venue/program

[Diaries/journals/records maintained by study subjects outside of the informal science education = = =
\venue/program

[Other data collected OUTSIDE of informal sience venues/other educational settings (speciy) ] ] ]
Othe

|Other (specify) [m] [m] [m]
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E18.

[~ Impact List

Please provide the following information about the anticipated impacts of this deliverable on your professional audience.

Use the table below to generate a list of impact statements that depict EACH of the professional audience outcomes that are expected to
occur as a result of THIS deliverable.

Each impact statement should be a single sentence that describes how a target audience will change as a result of exposure to this
deliverable. A well-written impact statement will include the following information:

« The professional audience that will change as result of exposure to this deliverable (e.g., instructors at STEM after school programs);
« The type of change that will be observed (e.g., an increase in knowledge or awareness); and

+ The subject or content area that is the focus of the impact.

A deliverable can have multiple impacts—
impacts into a single statement.

, one for increased knowledge AND another for enhanced interest. You should NOT combine two

Click here to show examples of impact statements for professional audiences.
Once you have created this list, you will answer a set of questions for each impact statement about corresponding indicators, study designs,

and data collection methods. You should consult with your evaluator when generating  list of impact statements and answering the corresponding
questions.

STEP 1: Generate a list of impact statements for this deliverable.

 To add an impact, enter the impact statement in the text box in the Impact Statement column. Then, dlick the Add button in the right-
hand column of the table.

 You will be able to add additional impact statements at a later time.

STEP 2: Provide information about each impact.

« After you add an impact, the impact statement becomes a link to a set of questions for that particular impact.
« Click on the impact statement in the Impact Statement column to access and complete the questions for that impact.

 Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection methods.

1F no impacts will be measured for this deliverable, select the box below the table.

Impact Statement (see examples above) Information Status

Instructors at STEM after school programs will conduct scientific research with teenagers. Complete (D]

=] There are no impacts for this deliverable.
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AISL Online Project Monitoring System

Section Menu|  Print| Glossary|  Survey Navigation | Help Materials | Sianout |

This annual update has been authorized by the National Science Foundation. While you are not required to respond, your cooperation will ensure that the results of
this monitoring system are comprehensive, accurate, and timely.

INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

Award Type: Test

‘The National Science Foundation (NSF) is collecting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain
data that can be used to evaluate the collective impact of the AISL portfolio of funded projects, to monitor participants” activities and accomplishments, and to
‘obtain information that can inform the design of future AISL efforts.

You should call your Westat contact person or email isehelp@westat.com if you have any questions about how to respond to a particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For
information on the items contained in the survey and how to address them, click on the Help Materials link.

Please complete each of the following sections of the Annual Update as they pertain to your AISL project. More than one person can log into
the survey and enter information. You may complete the sections in any order. When you have started a section, the status will change to
Incomplete. When you have completed a section, the status will change to Complete. Once all sections are complete, a Final Submit button will
‘appear at the bottom of the page. Select the Final Submit button to complete and submit your survey.

[ I status

]
[Section A: Project and the Lead Organization [ nNotstarted |
[Section B: Kev Personnel for the Project Team [ nNotstarted |
[Section C: Oraanizational Partners [ nNotstarted |
[Section D: Products. Proarams, or Experiences for Public Audiences [ nNotstarted |
[Section E: Products. Proarams. or Experiences for Professional Audiences [ nNotstarted |
[Section F: Formative and Summative Evaluation Questions [ nNotstarted |
[Section G: Project Accomplishments and Lessons Leamed [ nNotstarted |

]

[ Annual Submission Status: Not complete
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Atiention: The following set of questions, E20-E22, will ask about what this deliverable accomplished during
the past calendar year, NOT what you anticipate this deliverable will accomplish in the future.

5
(SELECTING “NO” TO E19 SKIPS THE REMAINING QUESTIONS, SUBMITS THE DELIVERABLE, AND RETURNS YOU TO THE
DELIVERABLE LIST)
—Geo Reach PY
‘Question Guide
E20. Which of the following best desc s the actual ges iphic reach of the professional audiences that accessed or used this deliverable E
between January 1st and December 31st of the previous year? (Check one.)
Single community or metropolitan region
Select even if the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).
" Multiple communities within a single state or U.S. territory
Select if the deliverable reached professional audiences in two or more communities or metropolitan regions within a single state (e.g., a radio v
\program that will be broadcast in Los Angeles and San Francisco). B
:
) Multiple states and or U.S. ters i3
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Geographic Reach
Target Group
Impact Organization
Impact List
Geo Reach PY

Target Group PY

[ Geo Reach PY"

E20.

E21.

Which of the following best describes the actual geographic reach of the professional audiences that accessed or used t
between January 1st and December 31st of the previous year? (Check one.)

deliverable

Single community or metropolitan region
Select even if the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Select if the deliverable reached professional audiences in two or more communities or metropolitan regions within a single state (e.., a radio
program that will be broadcast in Los Angeles and San Francisco).

Multiple states and or U.S. territories
Do not select if the deliverable only reached a professional audience in a single metropolitan area that spans multiple states (e.q., the
Washington, D.C., metropolitan area—which includes the District of Columbia, Maryland, and Virginia).

Specify in how many states and,
31st of the previous yea

Did this deliverable TARGET international professional audiences outside of the United States and U.S. territories between January 1st
and December 31st of the previous year?

DO NOT select "Yes"

ternational audiences were passive observers/consumers of the deliverable.

« For example, a website is not targeting intemnational audiences merely because it is accessible to an international audience via the
internet. A website only TARGETS international audiences if it is specifically designed for or is marketed to a speific international audience.

Click here to show examples of how a deliverable is targeted to international professional audiences.

No
Yes

If Yes, please describe the EXACT steps that were taken to TARGET international professional audiences with this deliverable between
january 1st and December 31st of the previous vear:

2000 characters left
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E22.

[ Target Aud PY

In the table below, please select each professional audience that this deliverable reached between January 1st and December 31st of
the previous year. (Check all that apply.)

For each professional audience that you select, please provide your best estimate of the number of professionals that you reached with
this deliverable in the previous yea

1f possible, provide an unduplicated count of individuals who were reached during the previous year. If you are only providing an unduplicated
count, please leave the duplicated count field blank.

Click here for the AISL definition of unduplicated counts.

In cases where it is not possible to provide an unduplicated count, provide a duplicated count of individuals who were reached during the
previous year. If you are only providing 3 duplicated count, please leave the unduplicated count field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

Number of participants between January 1st and December

Professional Audiences 31st of the previous year

" i Unable to determine|
Unduplicated Count | Duplicated Count e e e

[Pre- - 12 teachers

[Post-secondary instructors

|informal educators

[staff at after-school and youth programs

[staff at community programs

[Exhibit designers

[Media producers and/or disseminators

|science writers/journalists

[scientists, engineers, and/or mathematicians

[Board members

[pirectors, presidents, and/or CEOs

[Funders

[Policymakers

[Researchers/evaluators

0| O0| 0] 0] O ) e 0| 03] 0] ) ) 0| 3|

0| 0| 0| 0| 0| O O 0| 0| 0| 0] 0| 0] O 0

|other (specify)
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r—Deliverable List:

Use the tables below to review and update information about previously entered professional audience deliverables and, if necessary, add
information for new professional audience deliverables.

 The information collected for each deliverable is very important, and you should carefully consider your response to each item. The information

you provide will maximize the AISL program’s capacity to report on specific trends and accomplishments at the program, project, and deliverable
levels.

STEP 1: In the first table below, review and update previously entered deliverables.
 To review and update information on a deliverable, click on the deliverable name in the column titled Previously Entered Deliverable Name.

« Clicking on the deliverable name will bring you to a set of questions about deliverable accomplishments between January 1st and December
31st of the previous year.

STEP.

: In the second table below, add new professional audience deliverables.

 To add a deliverable, enter the deliverable name in the text box in the New Deliverable Name column. Then, dlick the Add button in the right-hand
column of the table.

Your project wil likely have multiple deliverables (e.g., a museum exhibit and a website). You should enter the name of each deliverable that
was not entered in a previous report. Click here to review the OPMS list of professional audience deliverable types. If your deliverable type is
not included on this list, you can enter it in an “Other” category when you provide information about the deliverable type.

« After you add a deliverable, click on the deliverable name in the New Deliverable Name column.

Clicking on the deliverable name will bring you to a set of questions about the expected deliverable accomplishments over the course of the
AISL grant as well as actual deliverable accomplishments between January 1st and December 31st of the previous year.

Previously Entered Deliverable Name Information Status
TesT Complete
New Deliverable Name Information Status
Test professional audience deliverable: workshop Complete (&)

1f you have completed adding and updating the professional audience deliverables, please diick the Submit button.

Don't have Adobe® Acrobat® Reader®? Download it free!
Adobe® Acrobat® Reader®

[E=)
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This annual update has been authorized by the Nitional Sciance Foundation. While you are not raquired to respond, your cooperation will ansure that the results of this
monitoring system ara comprehensive, sccurate, and timely.
INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

Project ID: Test201
Award Type: Test

The Nistional Sciance Foundation (NSF) i collacting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain data
that can be used to evaluate the collactive impact of the AISL portfolio of funded projects, to monitor particpants’ activities and accomplishmants, and to obtain
information that can inform the design of future AISL efforts.

You should call your Westat contact parsan or mail is=help@westst.com i you have any questions about how to respond to 2 particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For information on
the itams contained in the survey and how to sddress them, dlick on tha Help Materials link.

each of the following sections of the Update as they pertain to your ATSL project. More than one. can log into the and
i con, You may the sections in any order. When you have started a section, the will to 10 you have ced 3 section,
the status will change to Complete. Once all sections are. a Final il at the bottom of the page. Select the Final o

complete and submit your survey.

[ 1l Status |
[Section A1 Project snd the Lead Oraanization I complete |
[Section o1 Key Personnel for the Project Team T complete |
[Section C; Organizationsl Fariners T complete |
[Section D Products, Proarams. or Experiences for Public Audiences T complete |
[Section £ Products, Proarams, or Experiences for Professionsl Audiences T complete |
[Section F: Formative and Summative Evalustion Questions [ Norsmmed ]
[Section G proiect Accomplishments snd Lessons Learned I vorsmmed |

]

I Aol SubrissIon Status ot complets
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[—Formative Eval

Question Guide

F1.  Please review and, if necessary, update the following contact information for the organization or
evaluation.

+ If your project does not have a formative evaluation, check the box at the bottom of the screen.
Organization name: st
Primary point of contact: =
Telephone number for the primary point of contact: IETE
(#ae-gaa-#4%)
Email address for the primary point of contact: E@zeon

[ This project has no formative evaluation.

Save & Continue
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Question Guide.

Formative Eval

[Formatvetnio |

[—Formative Info-

F2.  Please review and, if necessary, update the formative evaluation questions entered

a previous report.
Use the following steps to update previously entered evaluation questions and add new evaluation questions in the table below.

STEP 1: Update previously entered evaluation designs.

 Review each previously entered evaluation question. If the evaluation design has changed, you can check any new evaluation designs and
uncheck any evaluation designs that will no longer be used to examine the evaluation question. Click "edit” to save these changes.

« If an evaluation question no longer applies, check the appropriate box in the column titled Check if question is no longer applicable. Click
“edit” to save this change.

STEP.

Add new evaluation questions.
+ To add a new evaluation question, type the question in the text box in the Formative Evaluation Question column.

 Check all evaluation designs that will be used to answer the evaluation question. If your evaluation design uses mixed methods, please
check all designs that apply.

 If you will use an evaluation design that is not listed in the table, specify the evaluation design type in the text box in the Other column.
 Click the Add button in the right-hand column to add the completed evaluation question and designs to the table.

Evaluation Design
(check all that apply)

Formative Evaluation Question| Qualitative, Quantitative, . Check if question is no longer applicable
no no Other

comparison| comparison mental | (specify)
group

[oreviously entered question 5] ] (5]
[newly entered question X
5] 5] El G
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No Longer Applicable:

Question Guide

e2a.
Evaluation question: previously entered question

Please describe why this evaluation question no longer applies to your ATSL project.

212000 characters left
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—Summative Eval
Question Guide

F3. Please review and, i necessary, update the following contact informiation for the organization or individual conducting your summative
)

« If your project does not have a summative evaluation, check the box at the bottom of the screen.
Organization name: test
Primary point of contact: =
Telephone number for the primary point of contact: R
(###-2a2-#288)
Email address for the primary point of contact: @2 com

[ This project has no summative evaluation.
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Project and the Lead Organization

This section is designed to collect information about the primary point of contact at the lead organization and the public venues that participated in your AISL project.

—Contact Info

« If there are no changes, click the Save & Continue button.

Primary point of contact for this survey:

Street address:

City:
State:

Zip code:

Telephone number for the primary point of contact:
(##2-sa8-2888)

Email address for the primary point of contact:

Save & Continue

AL Please review and, if necessary, update the following contact information for the primary
be responsible for answering any follow-up questions about your project’s responses to this survey.

int of contact at the lead organization that will

I

st

Aabama =
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F4.  Please review and, if necessary, update the summative evaluation questions entered in a previous report.

Use the following steps to update previously entered evaluation questions and add new evaluation questions in the table below.

STEP 1: Update previously entered evaluation designs.

 Review each previously entered evaluation question. If the evaluation design has changed, you can check any new evaluation designs and
uncheck any evaluation designs that will no longer be used to examine the evaluation question. Click "edit” to save these changes.

« If an evaluation question no longer applies, check the appropriate box in the column titled Check if question is no longer applicable. Click
“edit” to save this change.

STEP 2: Add new evaluation questions.
+ To add a new evaluation question, type the question in the text box in the Summative Evaluation Question column.

 Check all evaluation designs that will be used to answer the evaluation question. If your evaluation design uses mixed methods, please
check all designs that apply.

 If you will use an evaluation design that is not listed in the table, specify the evaluation design type in the text box in the Other column.
 Click the Add button in the right-hand column to add the completed evaluation question and designs to the table.

Evaluation Design
(check all that apply)

Summative Evaluation Question| Qualitative, Quantitative, o, Check if question is no longer applicable
no no Other
comparison| comparison (specify)
group
[reviousy entered ueston) &) =
[mewly entered question X
[m] [m] [m] [m]
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No Longer Applicable

Question Guide
Fan.  Please describe why this evaluaton aveston no fonger appies 1o your AISL projet.

No Longer Applicable.

Evaluation question: previously entered question

No Longer Applicable

212000 characters left
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Question Guide.

Formative Eval
Formative Info

No Longer Applicable

Submit:

If you wish at this time to review and change any of your responses, please diick on any section of the Question Guide to the left. If you revise any of
your answers, be sure to diick the Save & Continue button below the question in order to save your changes. If you are ready to submit now, click the
‘Submit button to submit this section.

(Subrit)
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This annual update has been authorized by the Nitional Sciance Foundation. While you are not raquired to respond, your cooperation will ansure that the results of this
monitoring system ara comprehensive, sccurate, and timely.
INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

Project ID: Test201
Award Type: Test

The Nistional Sciance Foundation (NSF) i collacting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain data
that can be used to evaluate the collactive impact of the AISL portfolio of funded projects, to monitor particpants’ activities and accomplishmants, and to obtain
information that can inform the design of future AISL efforts.

You should call your Westat contact parsan or mail is=help@westst.com i you have any questions about how to respond to 2 particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For information on
the itams contained in the survey and how to sddress them, dlick on tha Help Materials link.

each of the following sections of the Update as they pertain to your ATSL project. More than one. can log into the and
i You may the sections in any order. When you have started a section, the will to 10 you have ced 3 section,
the status will change to Complete. Once all sections are. a Final il at the bottom of the page. Select the Final o

complete and submit your survey.

[ 1l Status |
[Section A1 Project snd the Lead Oraanization I complete |
[Section o1 Key Personnel for the Project Team T complete |
[Section C; Organizationsl Fariners T complete |
[Section D Products, Proarams. or Experiences for Public Audiences T complete |
[Section £ Products, Proarams, or Experiences for Professionsl Audiences T complete |
[Section F: Formative and Summative Evaluation Questions T complete |
[Section G: Proiect Accomplishments snd Lessons Learned I Norsmmed |

]

I Aol SubrissIon Status ot complets
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[~ Question G1-G5
Question Guide

M G1.  What do you consider to be your most significant project accomplishment during the past year? What is noteworthy about this
Questioncr | pecomplishment?

Question G7

18000 characters left

G2

ibe your progress in developing or strengthening partnerships or linkages among your project's organizational partners
during the past year.

18000 characters left

G3.  Describe your progress in developing or strengthening partnerships or linkages between your project and formal educational
organizations (e.g., pre-K-12 school systems, colleges and universities) during the past year.

000 characters left

G4.  Describe steps taken in the past year to use findings uncovered through your project's formative evaluation.

« For example, provide examples of how the scope, focus, design, or implementation of the project was revised to reflect findings
from your formative evaluation.

o Enter "N/A" if your project does not have a formative evaluation.

000 characters left

G5.  Describe any lessons that you learned as a result of this project that may be of use to other AISL Pri
possible, please address each of the following categories:

ipal Investigators. If

+ Designing and managing project deliverables and activities
« Collaborating with partners

« Identifying and measuring project impacts

* Recruiting/retaining participants

o Sustainability

« Other aspects of your project

8000 characters left

(Sove & Coninue )
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Question Guide

Question G6
Question G7

[~ Question G6:

G6. In the table below, attach any products, publications, logic models, or data collection instruments that you would like to share
‘with other AISL projects.

To attach a file, enter a title in the File Title field and select a file type from the File Type drop down menu. If you select "Other”
for your file type, specify the file type in the Other (specify) field. Use the Browse button to locate and select the file on your
computer. Then, dick the Upload button. Repeat for each file you would like to upload.

Anything you upload may be viewed by NSF, other AISL projects, and other interested parties. Please only upload materials that
are ready to be shared.

Only upload final products. Do ot attach products that are still in draft form.
The maximum file size is 10MB per product.

Whenever possible, convert files to PDF documents. For help with this process, please contact your Westat contact person or
email ISEhelp@westat.com.

Allowable file types include .pdf, .doc, .docx, s, :xIsx,.txt, .pp, .visio, jpeg, jpg, and .gif.

[m] Select this box if you do not have any files to attach.

File Title:

File Type: | _Selecttpe— =
Other (specify):

File: Chioose Fie ] o fie chosen
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Juestion Guide

Question G7

[~ Question G7:

G7.  In the table below, enter any websites that contain project materials (e.g., a project website, a blog, or an online video) that you
‘would like to share with other AISL projects.

 To add a website, type the website address in the text box in the Website column.
« For each website, type a description of the website materials in the Description of Materials on Website column.

+ When the website address and description have been entered and completed, diick the Add button in the right-hand column of the
table.

« Select the box above the table if there are no websites for this project.

[ Select this box if there are no websites for this project.

Website
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AISL Online Project Monitoring System

Section Menu| Print| Glossary | Survey Navigation

| | | el Materisls | Sian out

This annual update has been authorized by the Nitional Sciance Foundation. While you are not raquired to respond, your cooperation will ansure that the results of this
monitoring system ara comprehensive, sccurate, and timely.

INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

Project ID: Test201
Award Type: Test

The Nistional Sciance Foundation (NSF) i collacting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain data
that can be used to evaluate the collactive impact of the AISL portfolio of funded projects, to monitor particpants’ activities and accomplishmants, and to obtain
information that can inform the design of future AISL efforts.

You should call your Westat contact parsan or mail is=help@westst.com i you have any questions about how to respond to 2 particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For information on
the itams contained in the survey and how to sddress them, dlick on tha Help Materials link.

Please complete each of the following sections of the Annual Update as they pertain to your AISL project. More than one person can log into the survey and enter
information, You may complete the sections in any order. When you have started  section, the status will change to Incomplate. When you have completed a section,
the status will change to Complete. Once all sections are complete, a Final Submit button will appear at the bottom of the page. Select the Final Submit button to
complete and submit your survey.

Status
Section A: Project and the Lead Organization| Complete
Section B: Key Personnel for the Project Team Complete
Section C: Organizational Partners Complete
Section D: Products, Proarams. or Experiences for Public Audiences Complete
Section E: Products, Programs, or Experiences for Professional Audiences Complete
Section F: Formative and Summative Evaluation Questions Complete
Section G: Project Accomplishments and Lessons Learned Complete
‘Annual Submission Status:Complete

You have now completed all seven sections of the Annual Submission. Al information for your project has been recorded. Click on the Submit bution above to submit your
surveyto NSF.
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AISL Online Project Monitoring System

Thank You!
Thank you for submitting your Advancing Informal STEM Learning Annual Report.
1f you have any questions, please contact your Westat contact person or email ISEhelp@westat.com.
1f you would like to print your responses, please dlick Print.

You will be contacted next year to complete another annual report if your project is ongoing or a closeout report if your project has ended.
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Question Guide

Contact Info

—Venues-

A2, Please review and, formation about previously entered public venues in the table below. If applicable, please add
new public venues in which your project will reach public or professional audiences.

 If your project has no public venues, please check the box below the table.

STEP 1: Update previously entered public venues.

« For each previously entered public venue, select an option from the drop-down menu in the Venue use in the past calendar year column
and dlick the "update” button.

 You cannot delete previously entered venues. Instead, select "No longer part of project” from the drop-down menu in the Venue use in
the past calendar year column and click the "update” button.

STEP 2: Add new public venues.

« For the purposes of this collection, public venue refers to a physical public setting in which public or professional audiences will convene
to participate in an AISL-related product, program, or experience.

+ To add a public venue to the table below, enter the venue name and zip code in the text boxes and select a venue type. Then, dlick the
/Add button in the right-hand column of the table.

« After you have added a venue to the table, use the Update button to change information about it or use the Delete button to remove it.

Venue Venue us¢ the past
Public Venue Name ip Code Public Venue Type Frie e
rest 22222 |Restaurant Used in past year =)
Selectvenue tpe =
other specty: Selectvenue us [ ]

[T This project has no physical public settings in which it will reach public or professional audiences.
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Question Guide

Contact Info

Submit:

If you wish at this time to review and change any of your responses, please diick on any section of the Question Guide to the left. If you revise any of
your answers, be sure to diick the Save & Continue button below the question in order to save your changes. If you are ready to submit now, click the

‘Submit button to submit this section.

(Subrit)
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AISL Online Project Monitoring System

Section Meny | print

This annual update has been authorized by the National Science Foundation. While you are not required to respond, your cooperation will ensure that the results of

this monitoring system are comprehensive, accurate, and tims

ely.

Glossary|  Survev Navigstion |  Help Materials | Sian out |

INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

‘The National Science Foundation (NSF) is collecting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain
data that can be used to evaluate the collective impact of the AISL portfolio of funded projects, to monitor participants’ activities and accomplishments, and to obtain

information that can inform the design of future AISL efforts.

Project ID: Test201
Award Type: Test

You should call your Westat contact person or email isehelp@westat.com if you have any questions about how to respond to a particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For information
on the items contained in the survey and how to address them, dlick on the Help Materials link.

Please complete each of the following sections of the Annual Update as they pertain to your AISL project. More than one person can log into the
‘any order. When you have started a section, the status will change to
I sections are complete, a Final Submit button will

survey and enter information. You may complete the sections.
Incomplete. When you have completed a section, the status

change to Complete. Once

‘appear at the bottom of the page. Select the Final Submit button to complete and submit your survey.

[ staws |

[Section A: Project and the Lead Organization [ complete |
[Section B: Kev Personnel for the Project Team [ Notstarted |
[Section C: Oraanizational Partners [ Notstarted |
[Section D: Products. Proarams, or Experiences for Public Audiences [ Notstarted |
[Section E: Products. Proarams. or Experiences for Professional Audiences [ Notstarted |
[Section F: Formative and Summative Evaluation Questions [ Notstarted |
[Section G: Project Accomplishments and Lessons Leamed [ Notstarted |
]

Annual Submission Status.

Not complete
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Key Personnel for the Project Team

This section collects information about each P1, co-P1, named advisor, key team member, and consultant that makes substantial contributions to
your AISL project and that has an ongoing relationship in the development of project deliverables. If you have questions concerning who would
qualify as key personnel for the project team, please call your Westat contact person or email isehelp@westat.com.

Use the table below to review information about previously entered personnel and, if applicable, add information for new project team members.
STEP 1: Click on each previously entered key personnel to review information.

 Review information about each individual to confirm that it is correct. To review and update information on an individual listed below, dlick on
his or her name in the column titled Name of Individual.

 Ifan individual is no longer a part of your project, check the box in the column titled "No longer key personnel” and dick the "Edit” button.

STEP 2: Add new key personnel.

+ To add a member of your project team, type the individual’s name in the text box in the Name of Individuzl column. Then, dick the Add button
in the right-hand column of the table.

 After the individual is added to the table, click on his or her name in the Name of Individual column to access and complete a set of questions
for the individual.

 To delete a new individual, dlick the "Delete” button in the appropriate row.

Name of Individual Informati

test key personnel

No longer key personnel

Not Started o

test key personnel 2
test key personnel 2 Not Started

1f you have completed adding and updating information on the individual members of your project team, please click the Submit
button.
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B1.

B2.

[~ Question B1-84-

Name: test key personnel

Please review and, if necessary, update the following contact information for this individual.

« Ifthere are no changes, dlick on the Save & Continue button.

‘With what organi indi

e ]

Which of the following best describes the organization with which th

idual affiliated? (f no organization, enter "ot applicable.”)

« Please select one organization type.

« If your organization is a division or department of a larger entity (e.q., a museum within a university), you should also provide information below about
your division or department (as opposed to the larger entity) by selecting one division/department type.

 Select Not Applicable for both the organization and division if the individual is not affliated with an organization.
 Select Not Applicable for division/department if there is no separate division within the organization.

 Ifthe organization type for a given organization is not listed on the table below, select “other” (under Other) and provide specific information as to how
the organization type should be coded. The information you provide will help us develop new organization codes for future collections.

Organization [ Division/ department
[Arboretum or botanical garden

[Children’s museum

[Fistory or art museum

[Natural history museum

[Science-technology center or museum

[MUl-type museum (e.g., & museum that is both 3 science-technology museum and  natura] history museum)
[rribal museum

INature or interpretive center

[Planetarium or fulldome theater

[Combined planetarium and science technology-center or museum

[290 or a combined zoo/aquarium

[Aquarium only

ltibrary

[Theater or theater organization

[Community organization

[Youth organization/after-school organization

[other informal arning nstuion/organization (s0ec’)
[Exhibit design)fabrication firm/entity
[Planetarium show production firm/enfity [
[independent fim or media production firm/entity [
[Print media production firmy/entity [
[Radio stafion or organization [
[Television station or organization [
[Television and radio station or organization [
[Website design firm/entity [
[Software design firm/entity [
[Digital/interactive media design and production firm/entity [
[other media design/production (speciy) [
Educational Institution
[Pre-K-12 district/school (including charter schools and private schools) [
[Continuing education institution [
[2-vear college or community college [
[a-year college or university [
[Graduate or professional school [
[other educational institution (specify)
|Educational or STEM materials development firmyntity
[Educational or STEM research firm/entity [
[other educational support services (specify)
[Public or government agency
[Evaluation or research firm/entity [
[Research and educational outreach firm/entity [
[Research laboratory/center [
[Consulting/public relations/marketing/communications firm/antity [
[Foundation or grant-making institution [
[Private company [
[National or regional assodiation or professional organization [
|Other (specify) [
Multi-category

[Multi-category (e.g., two or more organization categories)

[Not Applicable (i.e., the individual is not affiiated with an organization) ) [
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B3.  What role will

[Principal investigator

idual assume on your project? (Select one Primary Role and s many Secondary Roles as apply.)

Primary Role
(select one)

econdary Role
(select all that
appl)

[m]

|Co-principal investigator

[Program management

|Committee member/chair

[Content specialist.

[Materials design or development (e.g., film producer, curriculum writer, exhibit designer)

[Computer programmer or web designer

|Advisor/consultant

[Marketing and/or outreach (e.g., program promoter, exhibit public relations, participant recruitment)

[Educator/programming provider (e.g., exhibit guide, after school leader)

[Trainer

[External evaluator

[internal evaluator

[Researcher

|other (specify)

0|0|O|O|0|0|0|C| 0| 0| E| o] O

B4.  Please provide the following contact information for this ir

Zip code: [
Telephone number:  [ri1i-t1i-t111

Email address:

[i@testcom
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[~ Question B5-B8-

Name: test key personnel 2

B5.  With what orgal

e ]

B6.  Which of the following best describes the organiz

idual affiliated? (f no organization, enter "ot applicable.”)

ion with which this individual is affiliated?

« Please select one organization type.

« If your organization is a division or department of a larger entity (e.q., a museum within a university), you should also provide information below about
your division or department (as opposed to the larger entity) by selecting one division/department type.

 Select Not Applicable for both the organization and division if the individual is not affliated with an organization.
 Select Not Applicable for division/department if there is no separate division within the organization.

 Ifthe organization type for a given organization is not listed on the table below, select “other” (under Other) and provide specific information as to how
the organization type should be coded. The information you provide will help us develop new organization codes for future collections.

Organizatic Division/ department
[Arboretum or botanical garden

[Children’s museum

[Fistory or art museum

[Natural history museum

[Science-technology center or museum

[Multi-type museum (e.g., a museum that is both a science-technology museurn and 2 natural history museum)
[Tribal museum

[Nature or interpretive center

[Planetarium or fulldome theater

[Combined planetarium and science technology-center or museum

[200 or a combined zoo/aquarium

[Aquarium only

[Gibrary

[Theater or theater organization

[Community orgznization

[Vouth organization/after-school organization

[Other informal learning institution/organization (specify) £
[Exhibit design/fabrication firmy/entity

[Planetarium show production firm/entity

[independent fim or media production firm/entity

[Print media production firm/entity

[Radio station or organization

[Television station or organization

[Television and radio station or organization

[Website design firm/entity

[Software design firm/entity

[Digital/interactive media design and production firm/entity

[other media design/production (specify)

Educational Institution

[Pre-k-12 district/school (indluding charter schools and private schools)
[Continuing education institution

[2-year college or community college

[a-vear college or university

[Graduate or professional school

[other educational institution (specify) £
[Educational or STEM materials development firmy/entity i

[Educational or STEM research firm/entity
[Other educational support services (specify) £
[Public or government agency i

[Evaluation or research firm/entity

[Research and educational outreach firm/entity

[Research laboratory/center

[Consulting/public relations/marketing/communications firm/entity
[Foundation or grant-making institution

[Private company

[National or regional assodiation or professional organization
|Other (specify)
Multi-category

[Multi-category (e.g., two or more organization categories)
Not Applicable
INot Applicable (i.e., the individual s ot affiliated with an organization) [
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B7.

[Principal investigator

econdary Role
(select all that
appl)

|Co-principal investigator

[Program management

|Committee member/chair

[Content specialist.

[Materials design or development (e.g., film producer, curriculum writer, exhibit designer)

[Computer programmer or web designer

[Advisor/consultant

[Marketing and/or outreach (e.g., program promoter, exhibit public relations, participant recruitment)

[Educator/programming provider (e.g., exhibit guide, after school leader)

[Trainer

[External evaluator

[internal evaluator

[Researcher

|Other (specify)

0|0)0|0|0|0| 0| 0| | 0] 0] 0] 0] @) 0|

B8.  Please provide the following contact informa

Zip code: 222z
Telephone number: (222222222

Fmail address: fesigszcon 1]
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Key Personnel for the Project Team

This section collects information about each PI, co-P1, named advisor, key team member, and consultant that makes substantial contributions to your AISL project
and that has an angaing relationship in the development of project deliverables. IF you have questions concerning who would qualify as key personnel for the
project team, please call your Westat contact person or email isehelp@estat.com.

Use the table below to review information about previously entered personnel and, if applicable, add information for new project team members.

STEP 1: Click on each previously entered key personnel to review information.

+ Review information about each individual to confirm that it is correct. To review and update information on an individual listed below, click on his or her
name in the column titled Name of Individual.

« If an individual is no longer a part of your project, check the box in the column titled "No longer key personnel” and click the "Edit” button.

STEP 2: Add new key personnel.

+ To add a member of your project team, type the individual’s name in the text box in the Name of Individual column. Then, dlick the Add button in the right-
hand column of the table.

o After the individual is added to the table, click on his or her name in the Name of Individusl column to access and complete a set of questions for the
individual.

+ To delete 3 new individual, click the "Delete" button in the appropriate row.

Name of Individual Information Status No longer key personnel
test key personnel
test key personnel Complete ] (Ea)

test key personnel 2
test key personnel 2 Complete

1F you have completed adding and updating information on the individual members of your project team, please dlick the Submit button.
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AISL Online Project Monitoring System

Section Meny | print

This annual update has been authorized by the National Science Foundation. While you are not required to respond, your cooperation will ensure that the results of

this monitoring system are comprehensive, accurate, and tims

ely.

Glossary|  Survev Navigstion |  Help Materials | Sian out |

INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

‘The National Science Foundation (NSF) is collecting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain
data that can be used to evaluate the collective impact of the AISL portfolio of funded projects, to monitor participants’ activities and accomplishments, and to obtain

information that can inform the design of future AISL efforts.

Award Type: Test

You should call your Westat contact person or email isehelp@westat.com if you have any questions about how to respond to a particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For information
on the items contained in the survey and how to address them, dlick on the Help Materials link.

Please complete each of the following sections of the Annual Update as they pertain to your AISL project. More than one person can log into the
survey and enter information. You may complete the sections in any order. When you have started a section, the status wil
Incomplete. When you have completed a section, the status will change to Complete. Once all sections are complete, a Final Submit button

‘appear at the bottom of the page. Select the Final Submit button to complete and submit your survey.

change to

[ staws |

[Section A: Project and the Lead Organization [ complete |
[Section B: Kev Personnel for the Project Team [ complete |
[Section C: Organizational Partners [ Notstarted |
[Section D: Products. Proarams, or Experiences for Public Audiences [ Notstarted |
[Section E: Products. Proarams. or Experiences for Professional Audiences [ Notstarted |
[Section F: Formative and Summative Evaluation Questions [ Notstarted |
[Section G: Project Accomplishments and Lessons Leamed [ Notstarted |
]

Annual Submission Status.

Not complete
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Organizational Partners

In this section, please provide information about each of your organizational partners. For the purposes of the OPMS, this includes project partners, sub-awardees,
and co-funders (who provide at least 10% of the total project budget). If you have questions concerning who would qualify as an organizational partner please call
your Westat contact person or email isshelp@westat.com.

Use the table below to review information about previously entered organizational partners, and if necessary, add information for new organizational partners.

STEP 1: Click on each previously entered organizational partner to review information.

« Review information about each organizational partner to confirm that it is correct. To review and update information on an organization listed below, dlick on
the organization's name in the column titled Partner Organization.

 1f an organizational partner is no longer a part of your project, check the box in the column titled "No longer an organizational partner” and lick the "Edit"
button.
STEP 2: Add new organizational partners.

+ To add a new organizational partner, enter the organization's name in the text box in the Partner Organization column. Then, dlick the Add button in the
right-hand column.

+ Click the organization's name in the Partner Organization column to access and complete a set of questions for that organization.

+ Do not include formative or summative evaluators here. You will enter information about evaluators in Section F: Formative and Summative
Evaluation Questions.

+ 1If a venue is also an organizational partner, please enter the information about this venue in this section and in Section A: Project and the Lead
Organization. If the venue is not an organizational partner, please only enter the information in Section A.

artner Organizal No longer an organizational partner
test oraanizational partner
test oraanizational partner test Not Started =]
test oraanizational partner 2
test orqanizational partner 2 Not started

1f you have completed adding and updating your organization's partners, please lick the Submit button.
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— Question C1-C5

Cl. Organization name:
test organizational partner 2

c2.

ion/department: (If no division/department, enter "not applicable.”)

e ]

Which of the following best describes this organization (o division within an organization)?

« Please select one organization type.

« Ifthe organization is a division or department of a larger entity (e.g., a museum within a university), you should also provide information below about the
division or department (as opposed to the larger entity) by selecting one division/department type.

« Ifthere is no division/department for this organization, select Not Applicable.

« Ifthe organization type for a given organization is not listed on the table below, select “other” (under Other) and provide specific information as to how the
organization type should be coded. The information you provide will help us develop new organization codes for future collections.

ion/
department
[Arboretum or botanical garden

[Children’s museum

[Fistory or art museum

[Natural history museum

[Science-technology center or museum

[MUl-type museum (e.g., & museum that is both 3 science-technology museum and  natura] history museum)
[rribal museum

INature or interpretive center

[Planetarium or fulldome theater

[Combined planetarium and science technology-center or museum

[290 or a combined zoo/aquarium

[Aquarium only

ltibrary

[Theater or theater organization

[Community organization

[Youth organization/after-school organization

[other informal arning nstuion/organization (s0ec’)
[Exhibit design)fabrication firm/entity

[Planetarium show production firm/enfity

[independent fim or media production firm/entity

[Print media production firmy/entity

[Radio station or organization

[Television station or organization

[Television and radio station or organization

[Website design firm/entity

[Software design firm/entity

[Digital/interactive media design and production firm/entity
[other media design/production (specify)
Educational Institution

[Pre-K-12 district/school (including charter schools and private schools)
[Continuing education institution
[2-vear college or community college
[a-year college or university

[Graduate or professional school
[other educational institution (specify)
|Educational or STEM materials development firmyntity
[Educational or STEM research firm/entity
[other educational support services (specify)
[Public or government agency

[Evaluation or research firm/entity

[Research and educational outreach firm/entity

[Research laboratory/center

[Consulting/public relations/marketing/communications firm/antity
[Foundation or grant-making institution

[Private company

[National or regional assodiation or professional organization
|Other (specify)
Multi-category

[Multi-category (e.g., two or more organization categories)

Not Applicable
[Not Applicable (i, there is no division/department for this organization)
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Ca.  What role will this organization assume on your project?

A

999 characters left

C5.  Please provide the following contact information for this organization:

Primary point of contact: fist

Zip code:
Telephone number for the
primary point of contact:

Email address for the
primary point of contact:

o

k@zcom
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« If there are no changes, click the Save & Continue button.

Telephone number for the primary point of contact:
Email address for the primary point of contact:

Save & Continue

C6.  Please review and, if necessary, update the following contact information for this organization.

test organizational partner

st

[

[

[i@testcom
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Organizational Partners

In this section, please provids information about ach of your organizational partners. For the purposes of the OPMS, this includes project partners, sub-avardees, and co-
Funders (who provida at least 10% of tha total projact budgat). If you have questions concerning who would qualify as an organizational partner plaase call your Westat
contact parson or smail is2help@usstat.com.

Use the table below to raview information about praviously antered organizationsl partners, and if necassary, add information for new organizationsl partnars.

STEP 1: Click on each previously entered organizational partner to review i tion.

« Review information about each organizationsl partner to confirm that it is coract. To raview and update information on an organization listed below, click on the
organization's nama in the column titled Pariner Organization.

« 1 an organizational partnr is no longsr  part of your projct, chack the box in the column titled "No longer an organizationsl partner’ and dlick the "Edit" button.

STEP 2: Add new organizational partners.

+ To 2dd = new organizationsl partner, anter the organization's name in the text box in the Fartner Organization column. Thn, click th Add button in the right-hand
column.

+ Click the organization's name in the Partner Organization column to access and complete 3 sst of questions for that organization.
Do not includs formative or summstive evalustors hare. You vill antar information sbout svaluators in Section F: Formative and Summative Evaluation Questions.

« 1f 2 vanus is also 2n organizationsl partner, plesse enter the information about this venus in this saction 2nd in Section A: Project and the Lead Organization. If
the venus s not an organizational partner, please only enter the information in Section A-

Partner Organizal Information

No longer an organizat

Comlete. 8] [ED]

Lest organizational partner 2 test Complete

nal partner

test organizational partner

1f you have completed adding and updating your organization's partners, please dlick the Submit button.
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AISL Online Project Monitoring System

Section Menu| Print| Glossary | Survey Naviaation

el Materisls | Sian out

This annual update has been authorized by the Nitional Sciance Foundation. While you are not raquired to respond, your cooperation will ansure that the results of this
monitoring system ara comprehensive, sccurate, and timely.
INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

Project ID: Test201
Award Type: Test

The Nistional Sciance Foundation (NSF) i collacting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain data
that can be used to evaluate the collactive impact of the AISL portfolio of funded projects, to monitor particpants’ activities and accomplishmants, and to obtain
information that can inform the design of future AISL efforts.

You should call your Westat contact parsan or mail is=help@westst.com i you have any questions about how to respond to 2 particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For information on
the itams contained in the survey and how to sddress them, dlick on tha Help Materials link.

each of the following sections of the Update as they pertain to your ATSL project. More than one. can log into the and
information. You may complete the sections in any order. When you have started a section, the. will to 10 you have ced 3 section,
the status will change to Complete. Once all sections are complete, a Final Submit button will appear at the bottom of the page. Select the Final Submit button to
complete and submit your survey.

[ 1l Status |
[Section A1 Project snd the Lead Oraanization I complete |
[Section o1 Key Personnel for the Project Team T complete |
[Section C; Organizationsl Fariners T complete |
Section D Products. Proarams, or Experiences for Public Audiences [ Norsmmed ]
[Section £ Products, Proarams, or Experiences for Professionsl Audiences [ Norsmmed |
[Section F: Formative and Summative Evaluation Questions [ Norsmmed |
[Section G Proiect Accomplishments snd Lessons Learned I vorsmmed |

]

I Aol SubrissIon Status ot complets
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Use the tables below to review and update i tion about previously entered public audience deliverables and, if necessary, add information for new public audience
deliverables.

+ The information collected for each dsliverable is very important, and you should carsfully consider your rasponse to sach item. The information you provide vill
maximize the AISL program's capacity ta report on Spacfic trands and accomplishmants st the program, project, and delivarable levels.

STEP 1: In the first table below, review and update previously entered del

+ To review and update information on a deliverable, dlick on the dsliverable name in the column titled Freviously Entered Deliverable Name.
+ Clicking on the dsliverable name vill bring you to = sat of quastions about daliverabls sccomplishments batween January Lst and Dacember 315t of the previous
year.
STEP 2: In the second table below, add new public audience deliverables.

+ To 2dd a daliverable, enter the deliverable name in the text box in the New Deliverable Name column. Then, click the Add button in the right-hand column of the
table.

Your project vill likely have multiple deliverables (s.g.. 3 museum exhibit and = websits). You should anter the name of sach deliverabls that vas not entersd in &
previous report. Click hars to review the OPMS st of public audience deliverable types. 1f your daliverable t/pe is not included on this list, you can enter it in an
“Gthar” category vhan you provids information sbout the deliverable type.

+ after you add 3 deliverable, click on the deliverable name in the New Deliverable Name column.

Clicking on the deliverable name will bring you to 3 sat of quastions sbout the expacted deliverable accomplishments over the course of the AISL grant as vell as
actual deliverable sccomplishments batveen January 1st and Decembar 315t of the previous year-

sly Entered Deliverable Name

mation Status
‘Test public sudience deliverable: Websits

Not Started

New Deliverable Name

test oublic audience dliverable: math proaram for children

(|

Not Started

1f you have complated adding and updating the public audience deliverables, plaase diick the Submit button.

Don't have Adobe® Acrobat@ Reader@? Download it fras!
Adobe® Acrobat® Reader®
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—Prev Year (PY)
Question Guide
Deliverable List

Prev Year (PY) D2.  Were there any icant changes to the scope, content, and/or structure of this deliverable between January 1st and December
‘Aud Count PY. 315t of the previous year?

Geo Reach PY
No

Target Group PY
= = Yes, the deliverable has been suspended or cancelled

Target Aud PY
Tmpact List lease describe the factors that contributed to the decision to suspend o cancel this deliverable:

212000 characters left

Yes, other

lease describe the changes to the scope, content and/or structure of this deliverable in the previous year:

212000 characters left

D3.  Did this deliverable reach any public audiences between January 1st and December 31st of the previous year?

Yes
No

Save & Continue
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| s, T the table below, please selectthe method(s) that were used to delver this product, program, or experience to your public BreviYean(EY) D4g. In the table below, please select the method(s) that were used to deliver this product, program, or experience to your
| e e o ot oF e e o, 9ram, o experien | hud Count PY public audiences between January 15t and December 315t of the previous year.
Geo Reach PY
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gt Group Target Group PY previous year.
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Clck here forthe AISL defiiton of unduplicated counts. count, plesse leave the duplicated count field blank. B

In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL definition of unduplicated counts.

A
U

[Non-project website: Video/Audio that can be accessed or downloaded
|(e.5.. 2= = podzast) on other nom-proiect vebsites (e.g., Facebook, | — [—
[rwitter, Tnstagram, or other social networking sites)

[other (speci) | [ [

In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the
Clicc hers for the AISL dafinition of duplicatad couns. number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
il leave the unduplicated count field blank.
You anly nesd to provids an unduplicated count or = duplicatad count, not bath. Hovever, you should provida both if your projact 1
collects both unduplicated and duplicated participation data. Click here for the AISL definition of duplicated counts.
)
| You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project
collects both unduplicated and duplicated participation data.
i 1 [ovo or co-rROM [&]
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[[] [Tlevision (e.g., network or cable) ] L [ Project Website
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[ [commercal theater (o.g., movie theater) [ [ 5]
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[Project website: Video/Audio that can be accessed or dovnloaded
\(2.9., a5 2 podcast) from your project website

[Non-project vebsite: Video/Audio that can be accessed or downloaded
|(e.9., as a podcast) on other non-project websites (e.., Facebook,

AISL Online Project Monitoring System Twitter, Instagram, or other social networking sites)
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| | Question Guide
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Al nt PY ‘audiences between January 1st and December 31st of the previous yeas

Geo Reach PY
e For each selected delivery method, provide the number of individuals that you reached with this deliverable i the previous year.
arget Group,

Target Aud by 1 possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, viev, read, and/or
> e this delarsble betvsan Janusry L2t and Decamber 315t o the previous yesr. If you are enly provding an nduplicsted coun, lesse
leave the dupcated count iald lank

Tmpact List

Click here for the AISL dafinition of unduplicated counts.

In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL dafinition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both f your project
collacts both unduplicated and duplicated participation data.

Unable to determine. 26
at this time

Delivery Methods for Exhibit Unduplicated Count  Duplicated Count

1455 | B | P3|

" oo NE e W |

Page: 26 o152 | Wort

() %
!
1
|
|





image25.png
A

NMYTE

NSF: AISL Online Project Monit.. % | 4

€

isedermo westatcom/SOURCE/Annusl/SecD/SureyBRAR sspq=aDécEDelnId=141 Elve

L e S

Mailings  Review

[B) Most Visted @ Geting Started {3 Help Dek Login Page

Guide
Deliverabl

I

List
Prev Year (PY)
‘Aud Count PY.
Geo Reach PY
Target Group PY
Target Aud PY

Tmpact List

Products, Programs, or Experiences for Public Audiences

Test public audience deliverable (Events)

[ Aud Count PY-

i Fm AV . OPMS_Annual Survey_Screenshots.docx - Microsoft Word

AR

5 Stytes

Dac. Inthe table below, please select the method(s) that were used to deliver this product, program, or experience to your public
audiences between January 1st and Dacember 31st of the previous year.

For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.
1f possible, provids an unduplicated count of the numbar of individusls that used 2 given delivery mathod to listen, view, read,
pleasse leave the duplicated count field blank.

Click here for the AISL dafinition of unduplicated counts.

In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL dafinition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both f your project
collacts both unduplicated and duplicated participation data.

Delivery Met! ams, Events, and Activities

[in-person o field-based activity (.g., students at an after-

|school/summer program, adults attending a science café at a public venue, o
|scientists taking questions at a museum)

‘and/or usa this deliverable between January 1st and Dacember 315t of the previous year. If you are only providing an unduplicated count,

[Thester at an informal science education vanus (.g., = museum)

[ [
Professional theater T T
[ [

[Theater in another satting (e.g., community center)

[Real-time online discussion group and)or vidsoconferancing (2.9, [ —
)

[rosect vebaite: Accessed/used/dovmioaded from your profect vebatte | | T

[Non-projact website: Accassed/used/dounloaded on other non-profect.
|vebsites (a.g., Facebook, Tuitter, Instagram, or other social netwarking
lsites)

[Mobile/virsless device (e.g., submitting dats on 3 cell phone via texting)

oo 0 O)/o|@oo O

oo O O0|(@oo

[other (specit) [ [ [

Deliverable List

‘Aud Count PY
Geo Reach PY
Target Group PY
Target Aud PY

k|

Tmpact List

Question Guide
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Prev Year (PY)

[—Aud Count PY
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1n the table below, please select the method(s) that were used to deliver this product,
audiences between January 15t and December 315t of the previous year.

rogram, or experience to your public

For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.

If possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, view, read, and/or
use this deliverable between January 1st and December 315t of the previous year. If you are only providing an unduplicated count, please
leave the duplicated count field blank.

Click hera for the AISL definition of unduplicated counts.

In cases vhere it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the
number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicatad count or a duplicated count, not both. However, you should provide both if your project
collects both unduplicated and duplicated participation data.

[T v—
at this time

Delivery Methods for Exhibit Unduplicated Count  Duplicated Count

-Aud Count PY
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Test public audience deliverable (Resource Materials) obile/vireless devics (e.g., submitting data on a cell phone via texting)
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[ Aud Count PY- \

Detwerable st

ENen(O) Dad. In the table below, please select the method(s) that were used to deliver this product, program, or experience to your public
nt Py ‘audiences between January 1st and December 31st of the previous yeas M

Geo Reach PY

\Y

e —— For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.
arget Group. N
Target Aud PY 1f possible, provids an unduplicated count of the numbar of individusls that used 2 given delivery mathod to listen, view, read,
‘and/or usa this deliverable between January 1st and Dacember 315t of the previous year. If you are only providing an unduplicated count,
pleasse leave the duplicated count field blank.

27

Tmpact List

J

Click here for the AISL dafinition of unduplicated counts. |

In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please

) leave the unduplicated count field blank. '
| Click here for the AISL dafinition of duplicated counts.
You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both f your project
i collacts both unduplicated and duplicated participation data.

Unable to ) [—Aud Count PY-
e ol ot e Question Guide

Deliverable List

P——— e —— ETT—
Bl ————Te—— T B D4g. In the table below, please select the method(s) that were used to deliver this product, program, or experience to your
Nom-projact wabsite: Accassad/used/devmioadad on othar non-praject Aud Count PY public audiences between January 1st and December 31st of the previous year.
[l |websites (e.g., Facebook, Twitter, Instagram, or other social networking o "
e e T | Toroct Grou PV For each selected delivery method, provide the number of individuals that you reached with this deliverable in the
Bl T I e B g [Forercromov | For och selec
lsctre b scienists at 2 museum or particpating in  forum) !
[Real-tims online discussion roup and/or vidzoconfarencng (2.5,
|skype) o I 1f possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, view, read,
[ Ry p—— T T 5] and/or use this deliverable between January 1st and December 31st of the previous year. If you are only providing an unduplicated
count, please leave the duplicated count field blank.
[ |obile/wirless device T T 5]
[ [other (speaf) | [ [ @] Click here for the AISL definition of unduplicated counts.
I In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the
number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please

leave the unduplicated count field blank.
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number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.
f AISL Online Project Monitoring System | Click here for the AISL definition of duplicated counts.
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In the table below, please select the method(s) that were used to deliver this product, program, or experience to your public
audiences between January 1st and Dacember 31st of the previous year.

For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.
1f possible, provids an unduplicated count of the numbar of individusls that used 2 given delivery mathod to listen, view, read,
‘and/or usa this deliverable between January 1st and Dacember 315t of the previous year. If you are only providing an unduplicated count,
pleasse leave the duplicated count field blank.

Click here for the AISL dafinition of unduplicated counts.
In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL dafinition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both f your project
collacts both unduplicated and duplicated participation data.

[Project website: Accassed/used/dovnloaded from your project website r [ [5]
[Non-projact website: Accassed/used/downioaded on other non-project

|vebsites (o.g., Facebook, Tuitter, Instagram, or other social networking

Jsites)

[Exhibits Accessed/used at an exhibit (2.9, ot 2 Kiosk in 3 museum

|exhibit)

loovnloaded to computer or other device T T

lovo or co-romM

[video game.

[Mobile/vireless device (e.g., GPs, i7ad)
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[Board game. [ [
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Click hare for the AISL definition of unduplicated counts 7
In cases whare it s not possible to provide an unduplcated count for a givan dalivary mathod, provide » duplicated count of the
number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.
Clik here for the AISL definition of duplicated counts.
You only need to provide an unduplcated count or a duplicated count, not both. Howevar. you should provide both I your project
collects both unduplicated and duplicated partcipation data.
=
J— Unduplcated Count Duplcated Count Ul todeter
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-Aud Count PY-
Question Guide
Deliverable List
Prev Year (PY) N .
D4g. In the table below, please select the method(s) that were used to deliver this product, program, or experience to your
Aud Count PY public audiences between January 1st and December 31st of the previous year.
Geo Reach PY
For each selected delivery method, provide the number of individuals that you reached with this deliverable in the
Target Group PY Previogs pomr.
Target Aud PY
Tmpact List 1f possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, view, read, 3
and/or use this deliverable between January 1st and December 31st of the previous year. If you are only providing an unduplicated -
count, please leave the duplicated count field blank. o
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—Aud Count PY:
Question Guide
Deliverable List

ClE A E) D4g. In the table below, please select the method(s) that were used to deliver this product, program, or experience to your
‘Aud Count PY public audiences between January 15t and December 315t of the previous year.

Geo Reach PY
ery method, provide the number of individuals that you reached with this deliverable in the

Target Group PY
Target Aud PY
Impact List

1f possible, provide an unduplicated count of the number of individuzls that used a given delivery method to listen, view, read,
and/or use this deliverable between January 1st and December 31st of the previous year. If you are only providing an unduplicated
count, please leave the duplicated count field blank.

Click here for the AISL definition of unduplicated counts.

In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the
number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project
collects both unduplicated and duplicated participation data.

Unable to
Duplicated Count  determine at this

Unduplicated

Delivery Methods Count

lProject Website

‘Save & Continue
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Deliverable List

PrevYear (PY)

|
f

Py,
Geo Reach PY
Target Group PY

Target Aud PY

Tmpact List

[—Aud Count PY-

AISL Online Project Monitoring System

Products, Programs, or Experiences for Public Audiences

Test public audience deliverable (Other)

Dah. In the table below, please select the method(s) that were used to deliver this product, program, or experience to your public
‘audiences between January 1st and December 31st of the previous yeas

For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.
1f possible, provids an unduplicated count of the numbar of individusls that used 2 given delivery mathod to listen, vie, read, and/or
use this deliverable between January 1st and December 31st of the pravious year. I you are only providing an unduplicated count, please
leave the duplicated count field blank.

Click here for the AISL dafinition of unduplicated counts.
In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL dafinition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both f your project
collacts both unduplicated and duplicated participation data.

[ —
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Question Guide
Delive ist

Prev Year (PY)
“Aud Count PY.
Geo Reach PY.
Target Group PY
Target Aud PY

Tmpact List

Geo Reach PY-

D5 Which of the following best describes the actual geographic reach of the public audiences that accessed or used this deliverable between January 15t and
December 315t of the previous year? (Check one.)

Single community o metropolitan region
Selact even if the community or metropolitan ragion spans multple states (e.9., the Washington, D.C., metropolitan area—which includes the Distrct of Columbis,
Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Selact if the deliverable reached public audiences in two or more communities or metropolitan regions within 3 single state (e.9., 3 radio program that will be broadcast
in Los Angeles and San Francisco).

Multiple states and or U.S. territories.
Do not select if the deliverable only reached 3 public audience in 3 single matropolitan area that spans multple states (=.5., the Washington, D.C., metropolitan
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[—Geo Reach PY-

5. Which of the following best describes the actual geographic reach of the public audiences that accessed or used this defiverable between January 1st and
December 315t of the previous year? (Check one.)

Single commaunity or metropolitan region
Select aven i the community or metropolitan region spans multple states (2.9., the Washington, D.C., metropolitan ares—which includes the District of Columbia,
Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Selact i the deliverabl reached public audiences in two or more communities or matropolitan regions within 3 single state (2.3, 3 radio program that will be broadeast
in Los Angeles and San Francisco).

Multiple states and or U.S. territories
Do not select if the deliverable only reached 2 public sudience in 3 Single metropolitan area that spans multiple states (2.g., the Washington, D.C., metropolitan
srea—uhich includes the District of Columbis, Naryland, and Virgini).

‘Specify in how many states and /o territories this deliverable reached public audiences between January 1st and December 315t of the previous year:

Did this deliverable TARGET international public audiences outside of the United States and U.S. territories between January 15t and December 315t of the
previous year?

DO NOT select "Yes" if international audiences were passive observers/ consumers of the deliverable.

* For example, 2 website is not targating international audiences merely because it is accassible to an international audience via the interat. A website only
TARGETS intemational audiences if it is spacifically designed for or is marketed to 3 spacific international audience.

Click here to hide xamples of how  deliverable is targsted to intemational public audiencas.

« The film targated intemational sudisnces bacause it vas licansed to theaters in Canada and Europe batween January 1st and Dacember 315t of the
pravious year.

« The exhibit vas launched st = sits that is commanly visitad by international audiences. To targst the internations! visitors, translated exhibit information
s available betveen January 1st and Dacember 31st of the pravious year.

« The activities targsted international audiences bacauss they were advertisad and promoted through an internations! scienca netvork batween January st
and Dacembar 315t of the pravious year.

o

ves

1f Yes, please describe the EXACT steps that vers taken to TARGET international public audiences vith this deliverable between January 1st and December 3ist
of the previous year:
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‘Question Guide
5. Which of the following best describes the actual geographic reach of the public audiences that accessed or used this deliverable
between January 15t and December 315t of the previous year? (Check one.)
. )
gle community or metropolitan regi
Select even i the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan ares—which includes the
District of Columbia, Maryland, and Virginia).
M Multiple communities within a single state or U.S. territory
Select if the deliverable reached public audiences in two or more communities or metropolitan regions within a single state (e.g., a radio program
that will be broadcast in Los Angeles and San Francisco). 5
Multiple states and or U.S. territories
Do not select if the deliverable only reached a public audience in a single metropolitan area that spans multiple states (e.g., the Washington,
D.C., metropolitan area—which includes the District of Columbia, Maryland, and Virginia).
Specify in how many states and/or territories this deliverable reached public audiences between January 15t and December 315t
of the previous year
D6. Did this deliverable TARGET intern: al public audiences outside of the United States and U.S. territories between January 1st and
December 31st of the previous year?
DO NOT select "Yes" if international audiences were passive observers/consumers of the deliverable.
« For example, a website is not targeting international audiences merely because it is accessible to an international audience via the
internet. A website only TARGETS international audiences if it is specifically designed for or is marketed to a specific international audience.
=| Click here to show examples of how a deliverable is targeted to international public audiences.
No
Yes
If Yes, please describe the EXACT steps that were taken to TARGET international public audiences with this deliverable between January 1st
and December 31st of the previous vear:
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—Target Group PY:

Question Guide
Deliverable List

RIEVAY et (BY) D7.  Which of the following best describes the public audience(s) that were targeted by this d
"Aud Count PY and December 315t of the previous year? (Check ore.)

Geo Reach PY.

erable between January 1st

« For the purposes of this item, target group refers to (1) a specific age group (e.g., youth, age 5-10), (2) caregivers
Target Group PY interacting with their children, and/or (3) public audiences traditionally underrepresented in STEM.

Target Aud PY
Impact List

The general public only (i.e., there was NO effort to direct this deliverable toward a specific target group)

The general public AND specific target groups (i.e., the deliverable targeted BOTH the general public AND one or more
specific target groups)

A specific target group only (i.e., the deliverable targeted 2 specific target group(s)—but NOT the general public)
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[ Target Aud PY-

D72, Which of the following age groups and_or public audiences underrepresented in STEM did thi deliverable TARGET betwaen January 1st and December 31t of the previous year?
(Check al chac apply.)
DO NOT select s public sudience type unless ther is 2 spcific sfort to reach that audience through targated outresch and/or the deliverable is spacifically designed for

‘specific group. For example, sven though an exhibit is sccassible to il public audience types, an exhibit only TARGETS 2 public audience type i it is specifically designed for or
marksted to that audience.

Age Groups.
Children, age 0-4.
Children, age 5-10.
Youth,age 11-14
Youth,age 15-18

Adults, age 19-54

oooooO

Seniors, age 55 2nd over

i

Audiences Traditionally Underrepresented in STEM
English langusge leamers

Racial groups

Ehic sroups

Persons with disabilities

Low income individusls/families

Residenes in an inner ity

Residents in s rursl community

Ooooooooo

Women/girlz

f

Click here to hide examples of how deliverables target public audiences.

« The afterschool program targeted urbsn and rural youth, Betwasn Janusry 15t snd December 313t of the previous year, program staff conducted outresch and recruited urban
and rural youth through partnerhips with locs! arganizations that serve thess populations.

+ Between January 15t and December 315t of the previous yesr, the exhibie targeted Latino adults through bilingual material prasentation and advertisements in venuss used by.
Litino sdults.

* The website was availzble betwean Janusry 1t and Dacember 315t of the previous year. To target children ages 5-10, the website content was developad in a style that s
accassible snd engaging for young children.
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Children, age 5-10
Youth, age 11-14
Youth, age 15-18
Adults, age 19-54

Seniors, age 55 and over

Public Audiences Traditionally Underrepresented in STEM
English language learners
Racial groups
Ethnic groups.
Persons vith disabilities
Lowincome individuals/families
Residents in an inner city
Residents in a rural community

Women/girls

Other
Families (i.e., parents or other caregivers interacting with children)
Other (specify)

D7b.  Please describe the EXACT steps that were taken between January 1st and December 31t of the previous year to TARGET this deliverable to EACH of the age
groups and/or public audiences underrepresented in STEM selected in D7a.

Click here to show examples of how deliverables target public audiences.
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Question i
Deliverable List

)

Target Group PY
[Target Aud Y

Tmpact List

ct List-

Please review and update each impact for this deli and, ifn » add new impacts this deli igned to achieve with your public audiences.
The table below should list impact statements that depict EACH of the public audience outcomes that are expacted to occur as 3 result of THIS daliverable.

Each impact statement should be a single sentence that describes how a targst audience will change as a result of exposurs to this deliverable. A well-written
impact statemant vill include the folloving mformation:

+ The public audience that vill change as result of exposure to this deliverable (=.g., middle school girls);

+ The type of change that vill be observed (2.3, 3n incresse in knowledg or awareness); and

+ The subject or content area that is the focus of the impact.

A deliverable can have multile impacts—s.g., one for increased knowladge AND another for enhanced interest. You should NOT combine two impacts into a single
Statement.

Click here to show examples of impact statements for public audiences.

Once you have updated/craated this ist, you vill ansver 3 st of questions for each impact statemant. You hould consult with your evalustor when
updating/generating the ist of impact statements and answering the corresponding questions.
STEP 1: Review and update previously entered impacts.
+ To review and update the impact(s) for this deliverable, click on the impact statement in the Impact Statement column. Each impact statement is 3 link to a
et of questions for that particular impact.
STEP 2: Add new impacts.

+ To 2dd an impact, enter the impact statement in the text box in the Impact Statement column. Then, click the 4dd button in the right-hand column of the
table.

+ After you add an impact, the impact statement becomes a link to a sat of questions for that particular impact. Click on the impact statement in the Impact
Statement column o access and complate the questions for that impact.

+ Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection mathods.

Tmpact N
‘Applicable

Impact Statement (see examples above)

Middle school qils villlearn about the scientific research procsss. ot Started
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Question Guide
Impact Statement: Middle school girls will learn about the scientific research process.
D8a. TIs this impact still applicable to this deliverable?

« If you select "No," you will no longer be able to access or update this impact.

© ves
No

1f no, please describe why this impact no longer pertains to this deliverable.

212000 characters left
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—Impact Info.

Impact Statement: Middle school girls wi
Indicators:

2.
3
a4
s.

Doa.

learn about the scienti

research process.

1R

Please review and, if necessary, update the evaluation design(s) that will be used to assess whether thi
indicators have been attained. (Check all that apply.)

« If your evaluation design uses mixed methods, please check af of the study designs that apply.

Click here to show definitions for the study designs.

Qualitative, no comparison group

Quantitative, no comparison group
Quasi-experimental

Other speci) ]

None (impact will not be measured during the life of the grant award)

o
o
o
[m]
[m]

impact and the corresponding
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Question Guide
Deliverable List

Impact List

No Longer Applicable’
Data Collection

—Data Collection

Impact Statement: Middle school girls will learn about the scientific research process.
Indicators:

LR

corresponding indicators have been attained. (Check 2l that apply.)

In responding to this item, please indicate whether each data collection activity will occur:

interview when leaving an exhibit)

 Prior to the ATSL activity (data collected at any point in time before 2 participant engages in the AISL activity)

DOb.  Please review and, if necessary, update the data collection methods that your project will use to determine if this impact and the

« During/at the end of the AISL activity (data collected while/ immediately after the participant engages in the AISL activity—e.g., an exit

+ At some point after the AISL activity (data collected at some point after the participant has ended engagement with the activity)

When data will be collected
During/at the]
Data Collection Activity o e end of the ahter e oL
deliverable/ | gopoioty e, | deliverable/
activity activity activity
[Administrative/participation data
[Museum attendance (e.g., for specific exhibits) 5] 5] 5]
[Program attendance (e.g., number participating in youth programs/professional development sessions) [m] 5] 5]
[Number of viewers (e.g., for a movie, radio program, or television show) 5] 5] 5]
[Readership/citation/usage records 5] 5] 5]
[Number of requests for deliverable 5] 5] 5]
[Number of published or completed products by audience members 5] 5] 5]
|Website downloads 5] 5] 5]
|Website submissions [m] [m] [m]
|Website hits [m] [m] [m]
|school records (e.g., grades, test scores, course enrollment) 5] 5] 5]
[Other administrative/participation data (specify) =) =) =)

Data collected via the web/emai
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Data collected via the web/email
|Questionnaire/sarvey

[Formal assessment/test

FFows areups

e

[other data collested via the web/email (specify)

[ ] ot
[ ] ot
[ ] ot

|Questionnaire/survey [] [] []
[Formal assessment/test [=] [=] [=]
|Fozus groups a a o
[Interviews [m] [m] [m]
[Other data collexted via tel%none fspe(l'y) o] o] o]
Data collected AT informal education venues/proarams

|Questionnaire/survey [m] [m] [m]
[Formal assessment/test o o o
[Fozus groups (] (] ]
|Interviews (e.g., exit interviews) (] [] []
I racking and timing studies (] (] =]
[Direct observativns of visitors/partidpants educstors’ wiversations and/c behavior &l &l &l
[Recording visitors /participants'/educators’ sonversations and/or behavior a a =]
oo eurnalivecords matained oy tudy Subiacts whie ot th infernal scence educeton ) ) )
[Problem solving tasks/sortirg tasks/drawing tasks/concept maps 5] 5] [5]
|Learner artifacte a a [=]
[Thnk-alo.d teckniques/protocols (] (] =]
[Ofer data colleted AT infarmal science ad IEAtior venias/nrogiams (snecf) O O O

articipant’shome)

|Questionnaire/sarvey =] =] =]
[Fo el assessmentiest ] ] ]
|rozus groups [E] [E] [5]
[Interviews =] =] =]
[Direct observations of study subjects’ convarsations/behavior outside of the informal science [ [ [
\venue/program

[Diar es/curnals records maintained 5y study subjacts outsige of the normal science sducation [ [ [
\venue/orogram

|oter data colle-ted QUTSIDE of informal science venues/other sducaional ssttings (spzcify) " " "

oter (specit)
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Question Guide

Deliverable List
)
Target Group PY

Target Aud PY
Tmpact List

ct List:

D3, Please review and update each impact for this deli and, ifn » add new impacts this deli is designed to achieve with your public audiences.

The table below should list impact statements that depict EACH of the public audience outcomes that are expacted to occur as 3 result of THIS daliverable.

Each impact statement should be a single sentence that describes how a targst audience will change as a result of exposurs to this deliverable. A well-written
impact statemant vill include the folloving mformation:

+ The public audience that vill change as result of exposure to this deliverable (=.g., middle school girls);
+ The type of change that vill be observed (2.3, 3n incresse in knowledg or awareness); and
+ The subject or content area that is the focus of the impact.

A deliverable can have multile impacts—s.g., one for increased knowladge AND another for enhanced interest. You should NOT combine two impacts into a single
Statement.

Click here to show examples of impact statements for public audiences.

Once you have updated/craated this ist, you vill ansver 3 st of questions for each impact statemant. You hould consult with your evalustor when
updating/generating the ist of impact statements and answering the corresponding questions.
STEP 1: Review and update previously entered impacts.

+ To review and update the impact(s) for this deliverable, click on the impact statement in the Impact Statement column. Each impact statement is 3 link to a
et of questions for that particular impact.

STEP 2: Add new impacts.

+ To 2dd an impact, enter the impact statement in the text box in the Impact Statement column. Then, click the 4dd button in the right-hand column of the
table.

+ After you add an impact, the impact statement becomes a link to a sat of questions for that particular impact. Click on the impact statement in the Impact
Statement column o access and complate the questions for that impact.

+ Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection mathods.

[ —
Impact Statement (see examples al e

Middle school qils villlearn about the scientific research procsss. Complate

Middle school qirls vill be interssted in the scientific rassarch process. Not Started
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r—Impact Info &
Question Guide r
TImpact Statement: Middle school girls will be interested in the scientific research process.
D9c. Please indicate the appropriate category for this impact statement. (Check one.)
Awareness, knowledge, or understanding of a concept or topic (e.g., middle school girls will learn about the scientific research process)
[Engagement or interest in a concept or topic (e.g., middle school girls will be interested in the scientific research process)
Attitude regarding a concept or topic (e.g., middle school girls will have more positive attitudes toward scientific careers)
Behavior regarding a concept or topic (e.g., middle school girls will conduct scientific research)
Skills regarding a concept or topic (e.g., middle school girls will demonstrate specific skills necessary to carry out scientific research)
Other (specify) [=
D9d. What indicators will you use to determine whether this impact will be achieved?
« Indicators are the evidence that will be used to measure progress towards a given impact. An indicator answers the question: How will
'you know it when you see it?
o Effective indicators align directly to impacts and are clear, measurable, unbiased, and sensitive to change. For instance, if an impact
relates to knowledge gains, the indicator should measure knowledge gains as opposed to, say, participant interest.
+ While indicators are measurable, they do not always need to be quantifiable. Indicators can also be qualitative and descriptive, i.e.,
"Participants will describe that they ...
Click here to show examples of indicators that might be used to measure progress towards the following impact: Middle school girls will learn
about the scientific research process.
1
211000 characters left
2.
41000 characters left
3.
211000 characters left o
@)
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Question Guide
Deliverable List
Impact List

Data Collection

Impact Statement: Middle school girls will be interested in the scientific research process.

DOf.  Which of the following data collection methods will be used to assess whether
attained? (Check all that apply.)

impact and the corresponding indicators have been

In responding to this item, please indicate whether each data collection activity will occur:

(dat collected at any point in time before 2 participant engages in the AISL activity)

« During/at the end of the AISL activity (data collected while/ immediately after the participant engages in the AISL activity—e.g., an exit

interview when leaving an exhibit)
+ At some point after the AISL activity (data collected at some point after the participant has ended engagement with the activity)

When data will be collected

B

Ui | denerabir | SRR
[Museum attendance (e.g., for specific exhibits) 5] 5] 5]
[Program attendance (e.g., number participating in youth programs/professional development sessions) [m] 5] 5]
[Number of viewers (e.g., for a movie, radio program, or television show) 5] 5] 5]
[Readership/citation/usage records 5] 5] 5]
[Number of requests for deliverable 5] 5] 5]
[Number of published or completed products by audience members 5] 5] 5]
|Website downloads 5] 5] 5]
|Website submissions [m] [m] [m]
|Website hits [m] [m] [m]
|school records (e.g., grades, test scores, course enrollment) 5] 5] 5]
[Other administrative/participation data (specify) =) =) =)

Data collected via the web/email

lQuestionnaire/survey

[Formal assessment/test

[Focus groups

|[web logs by study subjects

O|o|o|O|g|
O|o|o|O|g|
O|o|o|O|g|

[other data collected via the web/email (specify)

Data collected via telephone

lQuestionnaire/survey

[Formal assessment/test

[Focus groups

linterviews

[ | | | |
[ | | | |
[ | | | |

[Other data collected via telephone (speciy)

Data collected AT informal science education venues/programs

|lQuestionnaire/survey [m] [m] [m]
[Formal assessment/test [m] [m] [m]
[Focus groups [m] [m] [m]
|Interviews (e.g., exit interviews) [m] [m] [m]
[Tracking and timing studies 5] 5] 5]
[Direct observations of visitors'/participants’/ educators’ conversations and/or behavior [m] 5] 5]
[Recording visitors'/participants/educators’ conversations and/or behavior [m] 5] 5]
[Diaries/journals/records maintained by study subjects while at the informal science education = = =
\venue/program

[Problem-solving tasks/sorting tasks/drawing tasks/concept maps 5] 5] 5]
|Learner artifacts [m] [m] [m]
[Think-aloud techniques/protocols 5] 5] 5]
[Other data collected AT informal science education venues/programs (peci’) ] ] ]

of informal science education venues/other educational settings a participant's home)

|lQuestionnaire/survey [m] 5] 5]
[Formal assessment/test [m] [m] 5]
[Focus groups [m] [m] 5]
|Interviews [m] [m] 5]
[Direct observations of study subjects’ conversations/behavior outside of the informal science ] ] ]
\venue/program
[Diaries/journals/records maintained by study subjects outside of the informal science education ] ] ]
\venue/program

[m] [m] [m]

[Other data collected OUTSIDE of informal science venues/other educational settings (specify)

[Other (specit) 5] 5] 5]
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Deliverable List

)

Target Group PY
[Target Aud Y

H
:

Tmpact List

ct List-

D3, Please review and update each impact for this deli and, ifn » add new impacts this deli is designed to achieve with your public audiences.

The table below should list impact statements that depict EACH of the public audience outcomes that are expacted to occur as 3 result of THIS daliverable.

Each impact statement should be a single sentence that describes how a targst audience will change as a result of exposurs to this deliverable. A well-written
impact statemant vill include the folloving mformation:

+ The public audience that vill change as result of exposure to this deliverable (=.g., middle school girls);

+ The type of change that vill be observed (2.3, 3n incresse in knowledg or awareness); and

+ The subject or content area that is the focus of the impact.

A deliverable can have multile impacts—s.g., one for increased knowladge AND another for enhanced interest. You should NOT combine two impacts into a single
Statement.

Click here to show examples of impact statements for public audiences.

Once you have updated/craated this ist, you vill ansver 3 st of questions for each impact statemant. You hould consult with your evalustor when
updating/generating the ist of impact statements and answering the corresponding questions.
STEP 1: Review and update previously entered impacts.
+ To review and update the impact(s) for this deliverable, click on the impact statement in the Impact Statement column. Each impact statement is 3 link to a
et of questions for that particular impact.
STEP 2: Add new impacts.

+ To 2dd an impact, enter the impact statement in the text box in the Impact Statement column. Then, click the 4dd button in the right-hand column of the
table.

+ After you add an impact, the impact statement becomes a link to a sat of questions for that particular impact. Click on the impact statement in the Impact
Statement column o access and complate the questions for that impact.

+ Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection mathods.

Impact

‘Applicable

Middle school qils villlearn about the scientific research procsss. Complate

Middle school qirls vill be interssted in the scientific rassarch process. Complate
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[~ Deli List-

Use the tables below to review and update i tion about previously entered public audience deliverables and, if necessary, add information for new public audience
deliverables.

+ The information collected for each dsliverable is very important, and you should carsfully consider your rasponse to sach item. The information you provide vill
maximize the AISL program's capacity ta report on Spacfic trands and accomplishmants st the program, project, and delivarable levels.

STEP 1: In the first table below, review and update previously entered del

+ To review and update information on a deliverable, dlick on the dsliverable name in the column titled Freviously Entered Deliverable Name.
+ Clicking on the dsliverable name vill bring you to = sat of quastions about daliverabls sccomplishments batween January Lst and Dacember 315t of the previous
year.
STEP 2: In the second table below, add new public audience deliverables.

+ To 2dd a daliverable, enter the deliverable name in the text box in the New Deliverable Name column. Then, click the Add button in the right-hand column of the
table.

Your project vill likely have multiple deliverables (s.g.. 3 museum exhibit and = websits). You should anter the name of sach deliverabls that vas not entersd in &
previous report. Click hars to review the OPMS st of public audience deliverable types. 1f your daliverable t/pe is not included on this list, you can enter it in an
“Gthar” category vhan you provids information sbout the deliverable type.

+ after you add 3 deliverable, click on the deliverable name in the New Deliverable Name column.

Clicking on the deliverable name will bring you to 3 sat of quastions sbout the expacted deliverable accomplishments over the course of the AISL grant as vell as
actual deliverable sccomplishments batveen January 1st and Decembar 315t of the previous year-

sly Entered Deliverable Name

mation Status

‘Test public sudience deliverable: Websits Complate

New Deliverable Name

test oublic audience dliverable: math proaram for children

(|

Not Started

1f you have complated adding and updating the public audience deliverables, plaase diick the Submit button.

Don't have Adobe® Acrobat@ Reader@? Download it fras!
Adobe® Acrobat® Reader®
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—Deliverable Type:
Question Guide
Deliverable List
Deliverable Type D10. Please indicate the deliverable type that best describes this product, program, or experience. (Select one.)
Audience Count

Project Info [Audio and video

[Planetarium show (at one or more public venues) [
[Full-length film/movie [
Target Group [Television segment/episode/program/series [
Target Audience |Video segment/dlip/program/series (that does not originate on television or full-length film/movie) @
E—— [Radio segment/episode/program/series (that originates on AM/E/HD/satellte radio) ‘
|Audio segment/episode/program/series (that does not originate on radio) [
|other audio or video (specify) [

Geographic Reach

Impact List
Prev Year (PY)

Aud Count PY Exhibits (not including virtual exhibits)

Geo Reach PY [Permanent exhibit (create/revise exhibit at one or more public venues)
Target Group PY [Temporary exhibit (create/revise exhibit at one or more public venues) [
Torget Aud PY [Traveling exhibit (create/revise traveling exhibit at two or more public venues) [

[other exhibit (specify) [

Programs, Events, and Activities
|after-school or summer program for youth (e.g., at a youth or community center)
[Science cafe

|Group/dlub (e.g., astronomy club)

|Group-oriented program (e.g., family nights at 2 museum)

[Festival or other one-time/annual event.

[Theater production or performance

[Research and/or data collection BY citizen scientists

|[Other program or event (specify)

Resource Materials and Information Sharing

[Blog/newsletter
[Newspaper/magazine (article or entire publication) [
[Discussion group/forum (e.g., face-to-face or online) [
[Presentation BY STEM/other professionals for the general public (e.g., lectures by scientists or other STEM professionals at museums or
lother public venues)

[Presentation BY informal learners (e.g., seminar by citizen scientists describing findings from their research or data) [
[Research paper or issue brief (e.., paper prepared by citizen scientists describing findings from their research or data) [
[informational guides (e.g., family guides that help explain key concepts in 3 museum exhibit) [
[Demonstration/activity kit/guide (with supplies and/or instructions to perform experiments or activities) [
[Social media presence [
|other resource materials (specify) [

Infrastructure Development or Enhancement for Facilitated Communication

[Wiki website (e.g., allows creation and editing of interiinked web pages via 3 web browser using a simplified markup language)
[Database on project website (e.g., database to collect data from citizen scientists)

[Patabase on non-project website (e.g., developing the capacity to contribute to an existing database)

[other infrastructure (specify) [

Games and Information and Communication Technologies

[Game (e.., mobile online games, massively multiplayer online games, console games, board games)
[Social virtual world (e.g., computer-based simulated environments such as Second Life) [
[Simulation (e.g., a virtual museum exhibit, & simulation of a scientific phenomenon) [
[Application for mobile/wireless device (e.g., GPS or iPhone/iPad application) [
[other information and communication technology (speciy) [

Project Website

[Project website ®
Othe

[other (specify)
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Question Guide
Deliverable List

Deliverable Type

Audience Count
Project Info
Geographic Reach
Target Group
Target Audience
Target Group Data
Impact List

Prev Year (PY)
Aud Count PY

Geo Reach PY
Target Group PY.
Target Aud PY

—Website Info-

D10a. Which of the following products, programs, or experiences are included on your project website? (Select al that apply for your project.
website.)

[CIFull-length film/movie

[Television segment/episode/program/series

[Cvideo segment/clip/program/series (that does not originate on television or full-length film)
[CIRadio segment/episode/programyseries (that originates on AM/FM/HD/satellite radio)
[Claudio segment/episode/program/series (that does not originate on radio)
[log/newsletter

[CINewspaper/magazine (article or entire publication)

[piscussion group/forum

[Clpresentation (e.q., Powerpoint slides from presentation by scientists for informal learners)
[CIResearch paper o issue brief

[Clactivity or informational guide/kit (e.g., family guides for a museum exhibit)

Clwiki site

[Cpatabase

[JGame (e.g., mobile online games, massively multiplayer online games, console games)
[Csocial virtual world (e.g., computer-based simulated environments such as Second Life)
[Csimulation (e.g.,  virtual museum exhibit, a simulation of a scientific phenomenon)
[Capplication for mobile/wireless device (e.g., GPS or iPhone/iPad application)

[other components that appear on a project website (specify)
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—Audience Count
Question Guide
Deliverable List

Deliverable Type Dila. In the table below, please select the method(s) that will be used to deliver
‘audiences.

product, program, or experi

\ce to your pul
Audience Count

Project Info

For each selected delivery method, provide your best estimate of the number of indivic
Geographic Reach deliverable over the course of the AISL grant award period.

juals that you expect to reach with this

Target Grou
= = 1f possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,

Target Audience and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
Target Group Data field blank.
Impact List Click here for the AISL definition of unduplicated counts.

Prev Year (PY)

In cases where itis not possible to provide an unduplicated count for 3 given delivery method, provide a duplicated count of the number of
Aud Count PY. individuals that will listen, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated
Geo Reach PY. count field blank.
Target Group PY Click here for the AISL definition of duplicated counts.
Target Aud PY

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

[pvD or cp-RoM

[m]

[Accessed at an exhibit (e.g., video segment that appears in @ museum
lexhibit)

|aM/FM/HD/satellite radio

[Television (e.g., network or cable)

[Theater at an informal science education institution (e.g., IMAX theater in
|museum, planetarium)

|commercial theater (e.g., movie theater)

[Theater in another setting (e.g., community center)

[Fulldome

[Project website: Video/Audio that can be accessed or downloaded (e.0., 25|
la podcast) from your project website

[Non-project website: Video/Audio that can be accessed or downloaded
\(e.., as & podcast) on other non-project websites (e.g., YouTube or social
Inetworking site)

O O |O0|0Doo|ooo|o

O O |O0|0Doo|ooo

[other (specify) [ ]

(Save & Coninue)
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—Audience Count-

Question Guide
Deliverable List
Deliverable Type D11b. In the table below, please select the method(s) that will be used to deliver this product, program, or experience to your public audiences.
Audience Count

For each selected delivery method, provide your best estimate of the number of individuals that you expect to reach with this deliverable

Project Info over the course of the AISL grant award period.
Geographic Reach

Target Group 1f possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,
" ‘and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
arget Audience Field blank.

Target Group Data
Impact List

Prev vear (PY) In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the number of
prT—— individuals that will listen, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated count
ud Count field blank.

Geo Reach PY

Click here for the AISL definition of unduplicated counts.

Click here for the AISL definition of duplicated counts.
Target Group PY

Target Aud PY You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects both
unduplicated and duplicated participation data.

[ [traveling exhibit (create/revise traveling exhibit at two or more public venues) 5]
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Juestion Guide
Deliverable List
Deliverable Type
Audience Count
Project Info
Geographic Reach
Target Group
Target Audience
Target Group Data
Impact List

Prev Year (PY)
Aud Count PY

Geo Reach PY
Target Group PY
Target Aud PY

—Audience Count

Dilc. Inthe table below, please select the method(s) that will be used to deliver

product, program, or experience to your public

‘audiences.

For each selected delivery method, provide your best estimate of the number of individuals that you expect to reach with this
deliverable over the course of the AISL grant award peri

If possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,
and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
field blank.

Click here for the AISL definition of unduplicated counts.
In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the number of
individuals that willlisten, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated
count field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

Unable to determi

ery Methods for Programs, Events, and Acti

[in-person or field-based activity (e.g., students at an sfter-school/summer
ram, adults attending a science café at a public venue, scientists taking
louestions at 8 museum)

[}

[Theater at an informal science education venue (e.g., a museur)

[Professional theater

[Theater in another setting (e.g., community center)

[Real-time online discussion group and/or videoconferencing (e.g., Skype)

[Project website: Accessed/used/downloaded from your project website

[Non-project website: Accessed/used/downloaded on other non-project
|websites (e.g., social networking sites)

[Mobile/wireless device (e.g., submitting data on 2 cell phone via texting)

00| O |o|o|o|o|o| O

] ] | o | ) |

|other (specify)





image49.png
Question Guide
Deliverable List

D11d. In the table below, please select the method(s) that will be used to deliver this product, program, or experience to your public
‘audiences.

Audience Count

Project Info

For each selected delivery method, provide your best estimate of the number of
Geographic Reach deliverable over the course of the AISL grant award period.

ividuals that you expect to reach with this

Target Grou
= = 1f possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,

Target Audience and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
Target Group Data field blark.
Impact List Click here for the AISL definition of unduplicated counts.

Prev Year (PY)

In cases where itis not possible to provide an unduplicated count for 3 given delivery method, provide a duplicated count of the number of
Aud Count PY. individuals that will listen, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated
Geo Reach PY. count field blank.
Target Group PY Click here for the AISL definition of duplicated counts.
Target Aud PY

°
g
1
i
=
v
<
o
H

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

[Printed hard copy materials

[Project website: Accessed/used/downloaded from your project website

[Non-project website: Accessed/used/downloaded on other non-project
|websites (e.g., social networking sites)

[in-person or field-based activity (e.g., informal learners attending 2 lecture
lby scientists at 3 museum or participating in  forum)

[Real-time online discussion group and/or videoconferencing (e.g., Skype)

[Physical materials (e.g., manipulatives)

[Mobile/wireless device

Oooo|o|o|Ooo

Oooo|o|o|Ooo

|other (specify) [
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—Audience Count

Question Guide
Deliverable List
Deliverable Type Dile. Inthe table below, please select the method(s) that will be used to deliver
Audience Count

is product, program, or experience to your public audiences.

For each selected delivery method, provide your best estimate of the number of indi
over the course of the ATSL grant award period.

iduals that you expect to reach with this deliverable

Project Info

Geographic Reach

Target Group 1f possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,
" ‘and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
arget Audience Field blank.

Target Group Data
Impact List

Prev vear (PY) In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the number of
prT—— individuals that will listen, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated count
ud Count field blank.

Geo Reach PY

Click here for the AISL definition of unduplicated counts.

Click here for the AISL definition of duplicated counts.
Target Group PY

Target Aud PY You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects both
unduplicated and duplicated participation data.

Unable to determine
at this time

[-] |Patabase located on other non-project website (e.g., developing the capacity| [5]
|to contribute to an existing database)

Delivery Methods Unduplicated Count  Duplicated Count
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Juestion Guide
Deliverable List
Deliverable Type
Audience Count
Project Info
Geographic Reach
Target Group
Target Audience
Target Group Data
Impact List

Prev Year (PY)
Aud Count PY

Geo Reach PY
Target Group PY
Target Aud PY

—Audience Count

D11f. In the table below, please select the method(s) that will be used to deliver this product, program, or experience to your public

‘audiences.
For each selected delivery method, provide your best estimate of the number of individuals that you expect to reach with this
deliverable over the course of the AISL grant award period.
1f possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,
‘and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
feld blank.
Click here for the AISL definition of unduplicated counts.
In cases where itis not possible to provide an unduplicated count for 3 given delivery method, provide a duplicated count of the number of
individuals that wil listen, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated
count field blank.
Click here for the AISL definition of duplicated counts.
You only need to provide an unduplicated count or  duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

] |project website: Accessed/used/downloaded from your project website 5]

[ |Non-project website: Accessed/used/downloaded on other non-project =
|websites (e.g., social networking sites)

[ |Exhibit: Accessed/used at an exhibit (e.g., at a kiosk in 8 museum exhibit) 5]

] |pownloaded to computer or other device 5]

[J _|pvD or cO-ROM [m]

] _|video game 5]

[ _[poard game 5]

] _|Mobile/wireless device (e.g., GPS, iPad) 5]

[]_[other (specify) 5]
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Question Guide
Deliverable List

Deliverable Type

Audience Count
Project Info
Geographic Reach
Target Group
Target Audience
Target Group Data
Impact List

Prev Year (PY)
Aud Count PY

Geo Reach PY
Target Group PY.
Target Aud PY

[ Audience Lount-

D11g. In the table below, please select the method(s) that will be used to deliver this product, program, or experience to your public audiences.

For each selected delivery method, provide your best estimate of the number of individuals that you expect to reach with this deliverable
over the course of the ATSL grant award period.

If possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,
and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
field blank.

Click here for the AISL definition of unduplicated counts.
In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the number of
individuals that willlisten, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated count
field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects both
unduplicated and duplicated participation data.

Unable to determine
at this time

Delivery Methods Unduplicated Count  Duplicated Count

[ |project website 5]
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Question Guide

Deliverable List
Deliverable Type D11h. In the table below, please select the method(s) that will be used to deliver this product, program, or experience to your public audiences.

Audience Count
P— For each selected delivery method, provide your best estimate of the number of individuals that you expect to reach with this deliverable

LSS over the course of the AISL grant award peri
Geographic Reach

If possible, provide an unduplicated count of the number of individuals that are expected to use a given delivery method to listen, view, read,
" and/or use this deliverable during the AISL grant award period. If you are only providing an unduplicated count, please leave the duplicated count
arget Audience Field blank.

Target Group Data

Target Group

Click here for the AISL definition of unduplicated counts.

Tmpact List

Prev vear (PY) In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the number of

prT—— individuals that will listen, view, read, and/or use this deliverable. If you are only providing a duplicated count, please leave the unduplicated count
ud Count field blank.

Geo Reach PY
Click here for the AISL definition of duplicated counts.

Target Group PY
Target Aud PY You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects both
unduplicated and duplicated participation data.

] |TEST DELIVERABLE "OTHER" [m]
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D12.  Please provide a brief descri tion should include information about:

ion of this deliverable. The descr

o « The deliverable’s purpose or what it will accomplish.
Project Info

-  The deliverable's content.
Geographic Reach

Target Group + Any unique or innovative features about the deliverable.

Target Audience
Target Group Data
Impact List

Prev Year (PY)
Aud Count PY

2000 characters left

Geo Reach PY . B "
D13. Please indicate whether this deliverable is a primary or secondary focus of your overall ATSL project.
Target Group PY

Target Aud PY

°
g
1
i
=
v
<
o
H

) primary focus (i.e., at least 25 percent of your overall AISL project effort in terms of budget and/or staff time)
" secondary focus (i.e., less than 25 percent of your overall AISL project effort in terms of budget and/or staff time)

D14.  Which of the following are the primary and secondary STEM content foci of this deliverable?

 This item focuses exclusively on the STEM content that is being conveyed by this deliverable (e.g., what the project is looking to educate

‘public audiences about).
+ Check up to two primary STEM content foci for this deliverable. Check all remaining secondary STEM content foci that apply for this

deliverable.

STEM Content Area Primary | Secondary

Biological Sciences
[Environmental Biology 5] 5]
|Integrative Organismal Systems 5] 5]
[Molecular and Cellular Biosciences 5] 5]
[Evolution [m] [m]
[Anatomy 5] 5]
[Other biological sciences (specify) =) =)

Computer and Informational Sciences
[Computer and Network Systems

[intelligent Systems and Robotics

[other computer and informational sciences (specify)
Engineering

|Chemical, Bioengineering, Environmental, Transport Systems
|Civi, Mechanical and Manufacturing Innovation

[Electrical, Communications and Cyber Systems

|other engineering (specify)
Geosciences

|atmospheric Sciences

[Earth Sciences

ocean sciences

|Other geosciences (specify)
Math and Physical Sciences
lastronomical Sciences
|chemistry

[Materials Research

o|O|O|

O|o|O|O|

O|o|O|O|

[Mathematical Sciences
[Physics

[other math and physical sciences (specify)
Social, Behavioral and Economic Sciences
[Behavioral and Cognitive Sciences

[Human and Social Dynamics

|science of Learning

|science Resource Statistics

O|o|O|O|@| 0|

| 0| (3| ) 7 | ) 3 | 1 0 3

|Social and Economic Sciences
|archaeology/Paleontology

[other social, behavioral and economic sciences (specify)
Other

[ ] ) o] ] s | |

|scientific Tools
|other (specify)

|Animal Sciences [m] [m]
[Plant Sciences [m] [m]
[Environmental/Conservation/Climate Sciences ] ]
[Nanotechnology 5] 5]
|History of Science 5] 5]
[Eneray [m] [m]

[m] [m]

[m] [m]
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D15, Is this deliverable interdisciplinary (i.e., does it integrate concepts across multiple content areas)?

ONLY select "Yes" if your deliverable is interdisciplinary:

« A deliverable is interdisciplinary if it integrates concepts, information, tachniques, perspectives, theories, stc. from tuo or more disciplines. For example,
television series is interdisciplinary if 2 single episode explores how math skills are utilized in a specific scientfic fisld.

DO NOT select "Yes" if your deliverable is multidisciplinary OR the team developing the deliverable is multidisciplinary:

« & deliverable is multidisciplinary if it includes, but does not integrate, concapts, information, tachniques, perspectives, theories, stc. from two or more.
disciplines. For example, = talevision seriss is multidisciplinary if it includes ona spisods about math skills and = separate spisods about 3 spacific scientific
fisld. In this case, math and science are not integrated.

« A deliverable is NOT interdisciplinary simply because the team members developing the deliverable come from multiple disciplines. The deliverable, and not
the team, must integrate two o more disciplines in order to be interdisciplinary.

Click here to hide examles of interdisciplinary public audience deliverables.

« The film is intardisciplinary because it teaches viewsrs how tachnology and enginesring are utilizsd in  rangs of fislds including madicine, physics, and
sarth sciance.

« The exhibit is interdisciplinary bacause it explores the inter-relatednass of energy demand, vater consumption, and dimate changs.

« The festival is interdisciplinary because sach activity at the festival demonstrates connections batween STEM disciplines and the arts.

ves

If Yes, please describe the EXACT steps that vill be taken to maks this deliverable interdisciplinary:
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D15. Is this deliverable interdisciplinary (.e., does it integrate concepts across multiple content areas)?

ONLY select "Yes" if your deliverable is interdisciplinary:

« Adeliverable is interdisciplinary if it integrates concepts, information, techniques, perspectives, theories, etc. from two or more
disciplines. For example, 3 television series is interdisciplinary if a single episode explores how math skills are utilized in a specific scientific
field.

inary OR the team developing the deliverable is multidisciplinas

DO NOT select "Yes" if your deliverable is multidiscif

« Adeliverable is multidisciplinary if it includes, but does not integrate, concepts, information, techniques, perspectives, theories, etc. from
two or more disciplines. For example, a television series is multidisciplinary if it includes one episode about math skills and a separate
episode about a specific scientific field. In this case, math and science are not integrated.

« A deliverable is NOT interdisciplinary simply because the team members developing the deliverable come from multiple disciplines. The
deliverable, and not the team, must integrate two or more disciplines in order to be interdisciplinary.

Click here to show examples of interdisciplinary public audience deliverables.

No
Yes

1f Yes, please describe the EXACT steps that will be taken to make this deliverable interdisciplinat

2000 characters left

D16.  Which of the following best describes the anticipated geographic reach of the public audiences that will ultimately access or use this
deliverable? (Check one.)

Single community or metropolitan region
Select even if the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Select if the deliverable will reach public audiences in two or more communities or metropolitan regions within a single state (e.g., a radio
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Deliverable Type
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Geographic Reach
Target Group
Target Audience
Target Group Data
Impact List

Prev Year (PY)
Aud Count PY

Geo Reach PY
Target Group PY
Target Aud PY

[~ Geographic Reach

D17.

ipated geographic reach of the public audiences that will ultimately access or use this

deliverable? (Check one.)

Single community or metropolitan region
‘Select even if the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Select if the deliverable will reach public audiences in two or more communities or metropolitan regions within a single state (e.g., a radio
program that will be broadcast in Los Angeles and San Francisco).

Multiple states and or U.S. territories
Do not select if the deliverable will only reach a public audience in a single metropolitan area that spans multiple states (e.g., the Washington,
D.C., metropolitan area—which includes the District of Columbia, Maryland, and Virginia).

how many states and/or territories you anticipate reaching public audiences:

Speci

Will any steps be taken to TARGET this deliverable to international public audiences outside of the United States and U.S. ter

DO NOT select "Yes" if international audiences will be passive observers/consumers of the deliverable.

« For example, a website is not targeting international audiences merely because it is accessible to an intenational audience via the.
internet. A website only TARGETS international audiences if it is specifically designed for or is marketed to a speific international audience.

Click here to show examples of how a deliverable is targeted to international public audiences.

No
Yes

f Yes, please describe the EXACT steps that will be taken to TARGET intemational public audiences with this deliverable:

212000 characters left





image57.png
Question Guide

EETT—

[~ Target Group:

D18.  Which of the following best describes the public audience(s) that will be targeted by this deliverable? (Check one.)

o For the purposes of this item, target group refers to (1) a specific age group (e.g., youth, age 5-10), (2) caregivers interacting with their
children, and/or (3) public audiences traditionally underrepresented in STEM.

The general public only (i.e., there will be NO effort to direct this eliverable toward a specific target group)

The general public AND specific target groups (i.e., the deliverable is intended for BOTH the general public AND one or more specific target.
groups)

A specific target group only (i.e., the deliverable is intended for a specific target group(s)—but NOT the general public)

Save & Continue
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D18b.

[~ Target Audience-

that apply.)

D18a. Which of the following age groups and/or public audiences underrepresented in STEM will be TARGETED by this deliverable? (Check all

« DO NOT select a public audience type unless there is a specific effort to reach that audience through targeted outreach and/or the
deliverable is specifically designed for a specific group. For example, even though an exhibit is accessible to all public audience types, an
exhibit only TARGETS a public audience type if it is specifically designed for or marketed to that audience.

Age Groups
[ children, age 0-4

[ children, age 5-10

[ Youth, age 11-14

[ Youth, age 15-18

[ adults, age 19-54

[ seniors, age 55 and over

Public Audiences Traditionally Underrepresented in STEM
[ english language learners

] Racial groups

[ Ethnic groups

[ Persons with disabilities

[ Low income individuals/families

[ Residents in an inner city

[ Residents in a rural community

[ women/girls

Other

[ Families (i.e., parents or other caregivers interacting with children)

[ other (specify)

Please describe the EXACT steps that will be taken to TARGET this deliverable to EACH of the age groups and/or public audiences

underrepresented in STEM selected in D18a.

Click here to show examples of how deliverables target public audiences.

(Save & Coniinve )

2000 characters left
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Prev Year (PY)
Aud Count PY

Geo Reach PY
Target Group PY
Target Aud PY

[—Target Group Data

D18c. Will your project obtain a count for the number served by this deliverable for any of the following public audience characteri
the course of your AISL grant for this deliverable? (Check all that apply.)

« Mark each characteristic for which you will be able to provide a count or subset of counts.

o Mark "No if your project will not provide counts for any of the below categories.

Gender

Race/ethnicity

Age

Public audiences traditionally underrepresented in STEM
Families

oooooo

No, my project will not provide counts for any of the above categories for this deliverable

Save & Continue
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D19,

—Impact List

Please provide the following information about the anticipated impacts of this deliverable on your public audience.

Use the table below to generate a list of impact statements that depict EACH of the public audience outcomes that are expected to occur as a
result of THIS deliverable.

Each impact statement should be a single sentence that describes how a target audience will change as a result of exposure to this
deliverable. A well-written impact statement will include the following information:

« The public audience that will change as result of exposure to this deliverable (e.g., midde school giris);
« The type of change that will be observed (e.g., an increase in knowledge or awareness); and

+ The subject or content area that is the focus of the impact.

A deliverable can have multiple impacts—
impacts into a single statement.

, one for increased knowledge AND another for enhanced interest. You should NOT combine two

Click here to show examples of impact statements for public audiences.

Once you have created this list, you will answer a set of questions for each impact statement about corresponding indicators, study designs,
and data collection methods. You should consult with your evaluator when generating  list of impact statements and answering the corresponding
questions.

STEP 1: Generate a list of impact statements for this deliverable.

 To add an impact, enter the impact statement in the text box in the Impact Statement column. Then, dlick the Add button in the right-
hand column of the table.

 You will be able to add additional impact statements at a later time.
STEP 2: Provide information about each impact.

« After you add an impact, the impact statement becomes a link to a set of questions for that particular impact.

« Click on the impact statement in the Impact Statement column to access and complete the questions for that impact.

 Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection methods.

1F no impacts will be measured for this deliverable, select the box below the table.

5] There are no impacts for this deliverable.

(Sove & Coninue )
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[~ Impact Info:

Impact Statement:  Middle school girls will conduct scientific research.

D19a. Please indicate the appropriate category for this impact statement. (Check one.)

Awareness, knowledge, or understanding of a concept or topic (e.g., middle school girls will learn about the scientific research process)
Engagement or interest in a concept or topic (e.g., middle school giris will be interested in the scientific research process)

Attitude regarding a concept or topic (e.g., middle school girls will have more positive attitudes toward scientific careers)

Behavior regarding a concept or topic (.g., middle school girls will conduct scientific research)

Skills rega ., middle school girls will demonstrate specific skills necessary to carry out scientific research)

D19b. What indicators will you use to determine whether this impact will be achieved?

 Indicators are the evidence that will be used to measure progress towards a given impact. An indicator answers the question: How will
you know it when you see it?

« Effective indicators align directly to impacts and are clear, measurable, unbiased, and sensitive to change. For instance, if an impact
relates to knowledge gains, the indicator should measure knowledge gains as opposed to, say, participant interest.

 While indicators are measurable, they do not always need to be quantifiable. Indicators can also be qualitative and descriptive,
“Participants will describe that they "

Click here to show examples of indicators that might be used to measure progress towards the following impact: Middle school giris willlearn
about the scientific research process.

1
1000 characters left

2.
11000 characters left

E
21 1000 characters left

a
1000 characters left

5.
211000 characters left

D19c. Which of the following evaluation designs will be used to assess whether this impact and the corresponding indicators have been
attained? (Check al that apply.)

 If your evaluation design uses mixed methods, please check g/l of the study designs that apply.

Click here to show definitions for the study designs.

(7). qualitative, no comparison group

[7] quantitative, no comparison group

[ quasi-experimental

(5] Experimental

(5] other (specify)

(7] None (impact will not be measured during the lfe of the grant award)

(Sove & Coninue )
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—Data Collection

Impact Statement:  Middle school girls will conduct scientific research.

D19d. Which of the following data collection methods will be used to assess whether
attained? (Check all that apply.)

impact and the corresponding indicators have been

In responding to this item, please indicate whether each data collection activity will occur:

F to the AISL acti

(dat collected at any point in time before 2 participant engages in the AISL activity)

« During/at the end of the AISL activity (data collected while/ immediately after the participant engages in the AISL activity—e.g., an exit
interview when leaving an exhibit)

+ At some point after the AISL activity (data collected at some point after the participant has ended engagement with the activity)

When data will be collected

During/at the]
Data Collection Activity end of the ahter e oL
deliverable/ | gopoioty e, | deliverable/
activity activity activity
[Museum attendance (e.g., for specific exhibits) 5] 5] 5]
[Program attendance (e.g., number participating in youth programs/professional development sessions) [m] 5] 5]
[Number of viewers (e.g., for a movie, radio program, or television show) 5] 5] 5]
[Readership/citation/usage records 5] 5] 5]
[Number of requests for deliverable 5] 5] 5]
[Number of published or completed products by audience members 5] 5] 5]
|Website downloads 5] 5] 5]
|Website submissions [m] [m] [m]
|Website hits [m] [m] [m]
|school records (e.g., grades, test scores, course enrollment) 5] 5] 5]
[Other administrative/participation data (specify) =) =) =)

Data collected via the web/email

|Questionnaire/survey
[Formal assessment/test

[Focus groups

|Web logs by study subjects

|Other data collected via the web/email (specify)
|Questionnaire/survey

[Formal assessment/test

[Focus groups

linterviews

[Other data collected via telephone (specify)

Data collected AT informal science education venues/programs

O|o|o|O|g|
O|o|o|O|g|
O|o|o|O|g|

[ | | | |
[ | | | |
[ | | | |

|lQuestionnaire/survey [m] [m] [m]
[Formal assessment/test [m] [m] [m]
[Focus groups [m] [m] [m]
|Interviews (e.g., exit interviews) [m] [m] [m]
[Tracking and timing studies 5] 5] 5]
[Direct observations of visitors'/participants’/ educators’ conversations and/or behavior [m] 5] 5]
[Recording visitors'/participants/educators’ conversations and/or behavior [m] 5] 5]
[Diaries/journals/records maintained by study subjects while at the informal science education = = =
\venue/program

[Problem-solving tasks/sorting tasks/drawing tasks/concept maps 5] 5] 5]
|Learner artifacts [m] [m] [m]
[Think-aloud techniques/protocols 5] 5] 5]
[Other data collected AT informal science education venues/programs (peci’) ] ] ]

of informal science education venues/other educational settings (e.

|lQuestionnaire/survey [m] [m] [m]
[Formal assessment/test [m] [m] [m]
[Focus groups [m] [m] [m]
|Interviews [m] [m] [m]
[Direct observations of study subjects’ conversations/behavior outside of the informal stience = = =
\venue/program

[Diaries/journals/records maintained by study subjects outside of the informal science education = = =
\venue/program

[Other data collected OUTSIDE of informal sience venues/other educational settings (speciy) ] ] ]
Othe

|Other (specify) [m] [m] [m]
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D19.  Please provide the following information about the anticipated impacts of this deliverable on your public audi

ce.
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Audience Count Use the table below to generate a list of impact statements that depict EACH of the public audience outcomes that are expected to occur as a
result of THIS deliverable.

Geographic Reach Each impact statement should be a single sentence that describes how 3 target audience will change as a result of exposure to this
e deliverable. A well-written impact statement willinclude the following information:

Target Audience « The public audience that will change as resut of exposure to this deliverable (e.q., middie school girls);

Target Group Data « The type of change that will be observed (e.g., an increase in knowledge or awareness); and

Impact List

Prev Year (PY)
“Aud Count PY. A deliverable can have multiple impacts—e.g., one for increased knowledge AND another for enhanced interest. You should NOT combine two
impacts into a single statement.

+ The subject or content area that is the focus of the impact.

Geo Reach PY
Target Group PY Click here to show examples of impact statements for public audiences.

Target Aud PY
= Once you have created this list, you will answer a set of questions for each impact statement about corresponding indicators, study designs,

and data collection methods. You should consult with your evaluator when generating  list of impact statements and answering the corresponding
questions.

STEP 1: Generate a list of impact statements for this deliverable.

 To add an impact, enter the impact statement in the text box in the Impact Statement column. Then, dlick the Add button in the right-
hand column of the table.

 You will be able to add additional impact statements at a later time.
STEP 2: Provide information about each impact.

« After you add an impact, the impact statement becomes a link to a set of questions for that particular impact.

« Click on the impact statement in the Impact Statement column to access and complete the questions for that impact.

 Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection methods.

1F no impacts will be measured for this deliverable, select the box below the table.

Impact
Middle school girls will conduct scientific research. Complete (&)

atement (see examples above) Information Status

[m] There are no impacts for this deliverable.
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—Aud Count PY

D21a. In the table below, please select the method or methods that were used to deliver this product, program, or experience to your public
audiences between January 1st and December 31st of the previous year.

For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.

If possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, view, read, and/or use
this deliverable between January 1st and December 31st of the previous year. Jf you are only providing an unduplicated count, please leave the
duplicated count field blank.

Click here for the AISL definition of unduplicated counts.

In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the number of
individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please leave the
unduplicated count field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

[pvD or cp-RoM

[Accessed at an exhibit (e.g., video segment that appears in @ museum
lexhibit)

|aM/FM/HD/satellite radio

[Television (e.g., network or cable)

[Theater at an informal science education institution (e.g., IMAX theater in
|museum, planetarium)

|commercial theater (e.g., movie theater)

[Theater in another setting (e.g., community center)

[Fulldome

[Video/Audio that can be accessed or downloaded (e.g., 25 2 podcast) from
r website

[Video/Audio that can be accessed or downloaded (e.g., a5 2 podcast) on
lother non-project websites (e.g., YouTube or social networking site)

[m]
[m]
[m]
[m]
[m]
[m]
[m]
[m]
[m]
[m]
o]

O0o|o(oooo|oolo

|other (specify)
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Deliverable List
ekae AME IV D21b. In the table below, please select the method or methods that were used to deliver this product, program, or experience to your public
audiences between January 1st and December 31st of the previous year.

= — For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.
eographic Reac!

1f possible, provids an unduplicated count of the numbar of individusls that used 2 given delivery mathod to listen, vie, read, and/or
use this deliverable between January 1st and December 31st of the pravious year. I you are only providing an unduplicated count, please
leave the duplicated count field blank.

Target Group Data

Tempact Lt Click here for the AISL dafinition of unduplicated counts.

EeneT(E) In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

‘Aud Count PY
Target Group PY Click here for the AISL dafinition of duplicated counts.

Target Aud PY
You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both f your project
collacts both unduplicated and duplicated participation data.

[ —

Delivery Methods for Exhibit

Unduplicated Count  Duplicated Count
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—Geo Reach PY
Question Guide
D22 Which of the following best describes the actual geographic reach of the public audiences that accessed or used this deliverable
m between January 1st and December 31st of the previous year? (Check one.)
| | Single community or metropolitan region
‘Select even f the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
m District of Columbia, Maryland, and Virginia).
[roroct Audience | Multiple communities within a single state or U.S. territory
Select f the deliverable reached public audiences in two or moré communities or metropolitan regions within 3 single state (e.g.,  radio program
m that will be broadcast in Los Angeles and San Francisco).
v o | Multiple states and or U.S. territories
Do not select if the deliverable only reached a public audience in a single metropolitan area that spans multiple states (e.g., the Washington,
[Aud countey | DIC., metropolitan area—which includes the District of Columbis, Maryland, and Virginia).
‘Specify in how many states and/or territories this deliverable reached public audiences between January 1st and December 31st
of the previous yea
D23.  Did this deliverable TARGET international public audiences outside of the United States and U.S. territories between January 1st and
December 31st of the previous year?
DO NOT select "Yes" if international audiences were passive observers/consumers of the deliverable.
« For example, a website is not targeting international audiences merely because it is accessible to an international audience via the
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Products, Programs, or Experiences for Public Audiences Question Guide
Test public audeince deliverable (2)
Deliverable Type D21b. In the table below, please select the method or methods that were used to deliver this product, program, or experience to your public
I N [Redencecoumt | Sudiences hetween Jamary 19t and December 315¢ of the previous year.
| | By e et M—
| - e For ench selectad delivery method, provide the number of individuals that you ranched with this deliverable in the previous yea:
cographic Reac
D21c. Inthe table below, please select the method or methods that were used to deliver this product, program, or experience to your
B Audience count | public audiences between January 1st and December 315t of the previous year. Target Group If possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, view, read, and/or
| | o e use this daliverable batween January 1st and December 31st of the previous year. If you are only providing an unduplicated count, please
For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year. leave the duplicated count field blank.
Target Group Data
- L oo, rovide n andapicated counof e s of sl hat v v il b e e, i o, — Gl hare or the ATSL dafintion of unduplicated counts.
| | and/or use fhs deliverable betwean Jamuary 1st and Dacember 31t of the previous year. 1 you are ony providing an unduplicated court,
| Pk [rrevvenrom |
In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the
J Click here for the AISL dafinition of unduplicated counts. number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.
| I coses here i not possible to provide an undupliated coun for  aven dalvery mathod, provide = duplicated count of the
i of Indiidats thot hstaned to, vieva, e sndjor ssed this deiversbie. Yoo ste onty proudng  duphcsted ot plsse i hare for the AISL dafinition of duplicated counts.
leave the unduplicated count fied blank.
Target Aud PY
Click here for the AISL dafinition of duplicated counts. You enly need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project
: collects both unduplicated and duplicated participation data.
You only need to provide an unduplicated count or a duplcated count, not both. Hovever, you should provide both if your project
{ collects both unduplicated and duplicated pariipation data.
[T —
| — Delivery Methods for Exhibit Unduplicated Count  Duplicated Count e o Jaterr =
e cated Count  Duplicated Count  dete
in-person or fsld-bazed sctity (s.g. students st an afir-
] [school/summer program, aduts altending a scence café at a public venue, e
[cienist tang guestions at 3 mussum) —rr
7] [Theater at 2n informal science education venue (=.9., 3 museum) [ [ a
[]_|professional theater ]
[ _[rheater in another satting (e.g., community center) [ [ 5]
Real-time online discussion arous and/or videcconferendng (e.9. — — =
[Skype) [~ Geo Reach PY
[Project vebsite: Accessed/used/dovnloadsd from your project website | | [ 5] Question Guide
ot bt caecdvcd doiadd n o s | [ [ =
|vmbttes (e.5. social networking sites) 5 . 5 .
z = D22 Which of the following best describes the actual geographic reach of the public audiences that accessed or used this deliverable
[Mobile/vireless device (.., submitting dats on 3 cell phone via texting) [ [ ju] [Audience count | between January 1st and December 31st of the previous year? (Check one.)
[other (speci) | f f o [projectnte |
Single community or metropolitan region
Geographic Reach Select even f the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
[romctcromw | District of Columbia, Maryland, and Virginia).
[roroct Audience | Multiple communities within a single state or U.S. territory
Teselaunen) Select i the deliverable reached public audiences in two or more communities o metropolitan regions within a single state (e.9., a radio program
‘ TTTEE—— that will be broadcast in Los Angeles and San Francisco).
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| s s @ Gting s 3 Do s — Click hare for the ATSL definition of unduplicated counts. 5
Prev Year (PY]
@ In cases vhere it i not possible to provids an unduplicated countfor  given delivery mathod, provide  duplicated count of the
number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
| eroducts rorans, e Sperncs Pl Auences Aicomrt o s et
Test public audeince deliverable (2)
i Click here for the AISL definition of duplicated counts.
i
‘ . [ Aud Count PY- You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project
‘ _ collects both unduplicated and duplicated participation data.
| D21d. In the table below, please select the method or methods that were used to deliver this product, program, or experience to your
[Feiencecoum | B o R T PO
EET— =5
T~ rorench . o4, provide the mumber of indiidass that you reached with this deiverable nthe previous year. Delivery Methods for Programs, Events, and Activities Unduplicated Count  Duphicated Count  determine at this
[ ime
J [rargetcroww | 1f possible, provids an unduplicated count of the numbar of individusls that used 2 given delivery mathod to listen, view, read, 1n-person or field-based activity (e.g., students at an after-
e and/or use fhs deliverable betwean Jamuary 1st and Dacember 31t of the previous year. 1 you are ony providing an unduplicated court, lschoal/summer program, adults attending a science café at a public venue,
plesse leave the duplicated count ied blank [scientists taking questions at s museum)
Click here for the AISL definition of unduplicated counts. [Theater at an informal sciance education venus (=.g., & museum)
In cases whers it s ot possible to provide an unduplicated count for 3 given dslivery mathod, provide a duplicated count of the. [Professional theater
i of Indiidats thot hstaned to, vieva, e sndjor ssed this deiversbie. Yoo ste onty proudng  duphcsted ot plsse -
| e v [Theater in another satting (e.g., community center)
[Real-time online discussion group and/or videoconfarancing (e.9.,
Clekhare for the ATSL dafinion of duplcated counts. v
| i [stype)
You only need to provide an unduplicated count or a duplcated count, not both. Hovever, you should provide both if your project [Project vebsite: Accessed/used/dovnloaded from your project website
collects both unduplicated and duplicated pariipation data.
i e e partidpa [Non-project website: Accessed/used/dovmloaded on other non-project =
[websites (e.g., social networking sites) _
[Mobile/vireless device (e.g., submitting data on 2 cell phone via texting)
|Other (specify) [
[Printed hard copy materials ]
|Accessed/used/downloaded from your project website [ [ ]
[rccessed/used/donmioaded on other non-project websites (e3, socil Save & Continue
Intvering ses) o
in-person or feld-based sctiity (e.g, informal leamers attnding 2
5 |cctue by scientists at « museum o particpatng in a oram) o
Real-time online discussion grous and/or videoconferendng (e 9.
O |spe) o
[ |physical materials (e.g., manipulatives) [ [ ju]
] [pobile/vireless device T T 5]
’ [ [other (specify) | [ [ o
I ‘Save & Continue
i o
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(—Aud Count PY-
3 1 £ 1 Question Guide
AISL Online Project Monitoring System F T
Dalivarablaivee D21d. In the table below, please select the method or methods that were used to deliver this product, program, or experience to your
Section Meny | Pont  Glossar Servey Nevioation public audiences between January 1st and December 31st of the previous year.
- For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.
Products, Programs, or Experiences for Public Audiences. Geographic Reach
et public audeince delverable (3 1f possible, provide an unduplicated count of the number of individuals that used a given delivery mathod to listen, view, read,
v and/or use this deliverable between January 1st and December 31st of the previous year. If you are only providing an unduplicated count,
Pplease leave the duplicated count field blank.
(—Aud Gount PY- Target Group Data
Quesion uide Click here for the AISL definition of unduplicated counts.
betow,plase selectthe maths o mathods that were wsed to deliver i roduct,pragram, or experie L duplicated count dei hod, provide  duplicated count of th
Deiverabie vpe 250, T the table below, lease seectthe mathod or mathods thet were ssed to dalver this prodc, rograrm, o experience tyour public In cases where it is not possible to provide an unduplicated count for a given delivery method, provide a duplicated count of the
[Aodience comne | ‘audiences between January 1t and December 315t of the previous year. ‘Aud Count PY number of individuals that listened to, vieved, read, and/or used this deliverable. If you are only providing a duplicated count, please
m Geo Reach PY leave the unduplicated count field blank.
For each selected delivery method, provide the number of ndiiduals thatyou reached with his dliverable nthe previous year.
Target Group PY Click here for the AISL definition of duplicated counts.
[oetcow | 1# possible, provide an unduplicated count of the number of indviduals that used = given delivry mathod tolsten, view, read, and/or —T
[rorsetAvsonce | e s delverble btvmsn Jenussy 1ot 31 December 3t of e previos year. Iy a1 ny providng on nkplesed . pesse You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project
- ated coune collects both unduplicated and duplicated participation data.
Clck hereforthe ATSL definton of unduplicated counts
In cases whers it s ot possible to provide an unduplicated count for 3 given dslivery mathod, provide a duplicated count of the. R =
numbar of individuals that listened to, viewed. read, and/or used this deliverable. 1f you ara only providing a duplicated count, plazse
I pumber Jstanes Deiery Methods for Resource Waterials and Tnformation Sharing  Unduplated Count Duplcated Count_ determine at this
Clck hereforthe ATSL definton of duplicated counts printed hard copy materials [
You anly nesd to provide an unduplicated count or = duplicated count, not both. Hoever, you should provide both I your preject [Accessedused/dovnionded from your profect website
e nduneared and duplcaad pertiipaton date
flacts both undupl e partcpat = 7] |Accessed/used/dovnloaded on other non-project websites (e.g., social
|networking sites)
p—— P T lo-person or eld-bazed activity (a.., informal learmars attending 2
P P at this time |lecture by scientists at a museum or participating in a forum)
Real-time online discussion group and/or videoconferencing (¢.9.
|Skype)
Physical materials (e.g., manipulatives)
Save & Continue Mobile/vireless device
|Other (specify) [
o
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Deliverable List

Deliverable Type

Geographic Reach

Target Group Data
Tmpact List
PrevYear (V)

Aud Count PY

Target Group PY

Target Aud PY

[ Aud Count PY-

Products, Programs, or Experiences for Public Audiences

Test public audeince deliverable (2)

D21f. In the table below, please select the method or methods that were used to deliver this product, program, or experience to your
public audiences between January 15t and December 315t of the previous year.

For each selected delivery method, provide the number of individuals that you reached with this deliverable in the previous year.
1f possible, provids an unduplicated count of the numbar of individusls that used 2 given delivery mathod to listen, view, read,
‘and/or usa this deliverable between January 1st and Dacember 315t of the previous year. If you are only providing an unduplicated count,
pleasse leave the duplicated count field blank.

Click here for the AISL dafinition of unduplicated counts.
In cases vhere it s not possibls to provids an unduplicatad count for 3 givan delivery mathod, provids = duplicated count of the
number of individuals that listanad to, viewed, read, and/or used this daliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.

Click here for the AISL dafinition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both f your project
collacts both unduplicated and duplicated participation data.

Unable to
icated Count  Duplicated Count deter

‘Technologies

[accessed/used/donnioaded from your project website

[Accessed/usad/donmioaded on other non-project websites (2.5., social
|networking sites)

[rccassedruses ot an exhivi (a5, 3t Kook n = museurn exhit) T T

loovnloaded to computer or other device T T

lovo or co-romM

[video game.

[Mobile/vireless device (e.g., GPs, i7ad)

oojoooeEolo|O
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[ [
[Board game [ [
[ [
[ [

|other (specify) [
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at this time

Delivery Methods

Unduplicated Count  Duplicated Count

—

[Wiki website (e.g., allows creation and editing of interlinked web pages via a
|web browser using a simplified markup language)

[ Save & Continue.
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Deliverable List

Deliverable Type

Geographic Reach

Target Audience
Target Group Data

Geo Reach PY
Target Group PY
Target Aud PY
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H
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2
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[—Geo Reach PY.

D22. Which of the following best describes the actual geographic reach of the public audiences that accessed or used this deliverable
between January 1st and December 315t of the previous year? (Check one.)

Single community or metropolitan region
Select even f the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
‘Select if the deliverable reached public audiences in two or more communities or metropolitan regions within  single state (e.g., a radio program
that will be broadcast in Los Angeles and San Francisco).

Multiple states and or U.S. territories
Do not select if the deliverable only reached a public audience in a single metropolitan area that spans multiple states (e.g., the Washington,
D.C., metropolitan area—which includes the District of Columbia, Maryland, and Virginia).

‘Specify in how many states and/or territories this deliverable reached public audiences between January 1st and December 315t
of the previous yea

D23. Did this deliverable TARGET international public audiences outside of the United States and U.S. territories between January 1st and
December 31st of the previous year?
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AISL Online Project Monitoring System

To enter the Advancing Informal STEM Learning (AISL) Oniine Project Monitaring System (OPHS), please type your
User Login and Password in the boxes below, then click on Login.
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Click here for the AISL definition of duplicated counts. x

Target Aud PY

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project
collects both unduplicated and duplicated participation data.

AISL Online Project Monitoring System

Unable to
Unduplicated Count  Duplicated Count  determine at this
time

Delivery Methods for Games and Information and Communication

Technologies.

Products, Programs, or Experiences for Public Audiences |Accessed/used/downloaded from your project website

Test public audeince deliverable (2) |Accessed/used/dovnloaded on other non-project websites (e.g., social

|networking sites)
|Accessed/used at an exhibit (e.g., at a kiosk in 3 museum exhibit)
-
Questin e T [oovmlonded to computar or othar devis
ovo or co-rom
515, Inth table below, leaceselctthe mothod or mthods that ware v o dever tis produc,program, o experiencet your public
[Webetetnre | ‘audiences between January 1st and December 31st of the previous year. |Video game
T eonrd game
For enchslected defery mtihod,providethe mumlberof ndidust tat you raches it i dalverabe i the reviousyear.
[oroeccioe | obile/virelens device (e, GPS, )
15 possile proide an unduplicate coun, of the number of indvidualathat used a given davery methad to lsten, vie, read, and/or e e —
m use this deliverable between January 1st and December 31st of the previous year. If you are only providing an unduplicsted count, please er (specil
o feave el et s ok
1 co vher 2 nt poesile toprvide an undlctad count o gven delvery method, i » dlcated coust of the anli =
numbar of individuals that listened to, viewed. read, and/or used this deliverable. 1f you ara only providing a duplicated count, plazse
e o s vk
Click hare for the AISL dafinition of duplicated counts.
Vou oty e o srvide a undulcted count o  dupliatd coun.nek bt Havavar o should prvide bt you it
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9] |povmloaded to computer or other device
AISL Online Project Monitoring System lovo or co-rROM
[Video game
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i [Mobile/vireless device (e.g., GPS, iFad)
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Test public audeince deliverable (2)
[—Aud Count PY-
Question Guide
D21h. In the table below, plesse select the method or methods that were used to deliver this product, program, or experience to your public [—Aud Count PY-
[ audiences hetwaen January 15t and Dacember 310t of the previous year. Question Guide
CEr—
For each selacted delivery method, provide the number of individusls that you reached with this deliverable in the previous year. |
— Devecsblatypel D21g. In the table below, please select the method or methods that were used to deliver: product, program, or experience to your public
[raroetcrowe ] If possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, view, read, and/or [Websitetofo | audiences between January 15t and December 315t of the previous year.
) e rvrene | use thiz deliverable betueen January 1st and December 315t of the previous year. If you are only providing an unduplicated count, plesse
| [t e it [Rodioncecome |
- For each selacted defivery method, provide the number of individuals that you reached with this deliverable in the previous year.
Click here for the AISL definition of unduplicated counts. Project Info
1 Geographic Reach 1f possible, provide an unduplicated count of the number of individuals that used a given delivery method to listen, view, read, and/or B
In cases vhers it is not possible to provide an unduplicated count for 2 given delivary method, provide 2 duplicated count of the [Toroctarowe | use this deliverable between January 1st and December 31st of the previous year. If you are only providing an unduplicated count, please
nlmber of ndiidual the stened t, viewed, resd, and/or uasd i delerable. I yau re anty prowdng = Suplested oun, plesse e e ot
e el e T
Glc here forthe ATSL defintion of duplicated counts Click here for the AISL definition of unduplicated counts.
Er— .
You anly nesd to provids an unduplicated count or = duplicatad count, not bath. Hovever, you should provida both if your projact In cases vhere it is not possible to provide an unduplicated count for a given delivery method, provide  duplicated count of the
collects both unduplicated and duplicated participation data. [Prevvear(e) | number of individuals that listened to, viewed, read, and/or used this deliverable. If you are only providing a duplicated count, please
leave the unduplicated count field blank.
Unduplicated Count  Duplicated Count U0=ble 10 determine Click here for the AISL dafinition of duplicated counts.
You only need to provide an unduplicated count or 2 duplicated count, not both. However, you should provide both if your project
. collects both unduplicated and duplicated participation data.
Save & Corire
Unable to determine
I ] [project website
‘ Save & Continue o
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D22.

D23.

Which of the following best describes the actual geographic reach of the public audiences that accessed or used this deliverable
between January 1st and December 31st of the previous year? (Check one.)

Single community or metropolitan region
Select even if the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Select if the deliverable reached public audiences in two o more communities or metropolitan regions within a single state (e.g., a radio program
that will be broadcast in Los Angeles and San Francisco).

Multiple states and or U.S. territories
Do not select if the deliverable only reached a public audience in 2 single metropolitan area that spans multiple states (e.g., the Washington,
D.C., metropolitan area—which includes the District of Columbia, Maryland, and Virginia).

‘Specify in how many states and/ or ter
of the previous year:

tories this deliverable reached public audiences between January 1st and December 31st

Did this deliverable TARGET international public audiences outside of the United States and U.S. territories between January 1st and
December 315t of the previous year?

DO NOT select "Yes"

ternational audiences were passive observers/consumers of the deliverable.
« For example, a website is not targeting intemnational audiences merely because it is accessible to an international audience via the

internet. A website only TARGETS international audiences if it is specifically designed for or is marketed to a speific international audience.
Click here to show examples of how a deliverable is targeted to international public audiences.

No
Yes

If Yes, please describe the EXACT steps that were taken to TARGET intemational public audiences with tt
nd December 315t of the previous vear:

deliverable between January 1st
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D24.  Which of the following best describes the publ
315t of the previous year? (Check one.)

audience(s) that were targeted by this deliverable between January 1st and December

 For the purposes of this item, target group refers to (1) a specific age group (e.g., youth, age 5-10), (2) caregivers interacting with their
children, and/or (3) public audiences traditionally underrepresented in STEM.

The general public only (i.e., there were NO efforts to direct this deliverable toward 2 specific target group)

The general public AND specific target groups (.e., the deliverable targeted BOTH the general public AND one or more specific target groups)

*) A specific target group only (i.e., the deliverable is intended for a specific target group(s)—but NOT the general public)
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Which of the following age groups and/or publi

audiences underrepresented in STEM did this deliverable TARGET between January

1st and December 31st of the previous year? (Check all that apply.)

+ DO NOT select a public audience type unless there is a specific effort to reach that audience through targeted outreach and/or the
deliverable is specifically designed for a specific group. For example, even though an exhibit is accessible to all public audience types, an
exhibit only TARGETS a public audience type if it is specifically designed for or marketed to that audience.

Age Groups

[ children, age 0-4

[ children, age 5-10

[ Youth, age 11-14

[ Youth, age 15-18

[ adults, age 19-54

[ seniors, age 55 and over

Public Audiences Traditionally Underrepresented in STEM
[ English language learners

] Racial groups

[ Ethnic groups

[ Persons with disabilities

[ Low income individuals/families

[ Residents in an inner city

[ Residents in a rural community

[ women/girls

Other

[ Families (i.e., parents or other caregivers interacting with children)

[ other (specify)

Please describe the EXACT steps that were taken between January 1st and December 31st of the previous year to TARGET this
deliverable to EACH of the age groups and/or public audiences underrepresented in STEM selected in D24a.

Click here to show examples of how deliverables target public audiences.

(Sove & Coninue)
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[ Deliverable List:

Use the tables below to review and update information about previously entered public audience deliverables and, if necessary, add
information for new public audience deliverables.

« The information collected for each deliverable s very important, and you should carsfully consider your response to sach item. The
information you provide vill maximize the AISL program’s capacity to report on spaific trends and accomplishments at the program,
project, and deliverable levels.

STEP 1: In the first table below, review and update previously entered deliverables.

* To review and update information on a deliverable, click on the deliverable name in the column titled Previously Entered Deliverable
Name.

* Clicking on the daliverable name will bring you to a set of questions about deliverable accomplishments betveen January 1st and
Dacamber 31st of the pravious year.

STEP 2: In the second table below, add new public audience deliverables.

«To 2dd 2 deliverable, enter the daliverable name in the text box in the New Deliverable Name column. Then, click the Add button in the
right-hand column of the table.

« Your project vil likely have multiple deliverables (e.g.,  museum exhibit and 2 website). You should enter the name of sach
dalivarabla that ves not entered in  pravious report. Click here to review the OPMS lst of public audienca deliverable types. If your
dalivarabls type iz not included on this list, you can enter it in an "Other” category vhen you provids information about the delivarable
tpe.

« After you add 3 deliverable, click on the deliverable name in the New Deliverable Name column.

* Clicking on the daliverable name vill bring you to a sat of questions about the expected deliverable accomplishments over the course.
of the AISL grant as well as actual deliverable accomplishments batween January 1st and Decamber 31st of the pravious year.

Previously Entered Deliverable Name [ ———

‘Test public sudience deliverable: Websits Complete

toformatonstatis__|___________]

‘Test public sudsincs deliverable (2] Complete

| |

1f you have complated adding and updating the public audience deliverables, plaase dlick the Submit button.
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Deliverable List
Use the tables below to review and update information about previously entered public audience deliverables and, if necessary, add
information for new public audience deliverables.
+ The information collected for each deliverable is very important, and you should carefully consider your response to each item. The information
you provide will maximize the AISL program's capacity to report on specific trends and accomplishments at the program, project, and deliverable
levels.
STEP 1: In the first table below, review and update previously entered deliverables.
* To review and update information on a deliverable, click on the deliverable name in the column titled Previously Entered Deliverable Name.
« Clicking on the deliverable name will bring you to a set of questions about deliverable accomplishments between January 1st and December
31st of the previous year. B
STEP 2: In the second table below, add new public audience deliverables.
* To add a deliverable, enter the deliverable name in the text box in the New Deliverable Name column. Then, click the Add button in the right-hand
column of the table.
+ Your project will likely have multiple deliverables (e.g., a museum exhibit and a website). You should enter the name of each deliverable that
was not entered in a previous report. Click here to review the OPMS list of public audience deliverable types. If your deliverable type is not
included on this list, you can enter it in an “Other” category when you provide information about the deliverable type.
+ After you add a deliverable, click on the deliverable name in the New Deliverable Name column.
« Clicking on the deliverable name will bring you to a set of questions about the expected deliverable accomplishments over the course of the
AISL grant as well as actual deliverable accomplishments between January 1st and December 31st of the previous year.
Information Status o
IEEES 164% (O ®
w0 [
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AISL Online Project Monitoring System

Section Menu| Print| Glossary | Survey Naviaation

el Materisls | Sian out

This annual update has been authorized by the Nitional Sciance Foundation. While you are not raquired to respond, your cooperation will ansure that the results of this
monitoring system ara comprehensive, sccurate, and timely.
INSTRUCTIONS FOR COMPLETING THE AISL ANNUAL UPDATE

Project ID: Test201
Award Type: Test

The Nistional Sciance Foundation (NSF) i collacting information annually from all of its Advancing Informal STEM Learning (AISL) projects. The purpose is to obtain data
that can be used to evaluate the collactive impact of the AISL portfolio of funded projects, to monitor particpants’ activities and accomplishmants, and to obtain
information that can inform the design of future AISL efforts.

You should call your Westat contact parsan or mail is=help@westst.com i you have any questions about how to respond to 2 particular item.

Links are available at the top and bottom of the screen to assist you. For guidance on how to navigate the system, dlick on the Survey Navigation link. For information on
the itams contained in the survey and how to sddress them, dlick on tha Help Materials link.

each of the following sections of the Update as they pertain to your ATSL project. More than one. can log into the and
i You may the sections in any order. When you have started a section, the will to 10 you have ced 3 section,
the status will change to Complete. Once all sections are. a Final il at the bottom of the page. Select the Final o

complete and submit your survey.

[ 1l Status |
[Section A1 Project snd the Lead Oraanization I complete |
[Section o1 Key Personnel for the Project Team T complete |
[Section C; Organizationsl Fariners T complete |
[Section D Products, Proarams. or Experiences for Public Audiences T complete |
Section £ Products, Proarams, or Experiences for Professionsl Audiences [ Norsmmed ]
[Section F: Formative and Summative Evaluation Questions [ Norsmmed |
[Section G Proiect Accomplishments snd Lessons Learned I vorsmmed |

]

I Aol SubrissIon Status ot complets
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Use the tables below to review and update information about previously entered professional audience deliverables and, if necessary, add
information for new professional audience deliverables.

 The information collected for each deliverable is very important, and you should carefully consider your response to each item. The information

you provide will maximize the AISL program’s capacity to report on specific trends and accomplishments at the program, project, and deliverable
levels.

STEP 1: In the first table below, review and update previously entered deliverables.
 To review and update information on a deliverable, click on the deliverable name in the column titled Previously Entered Deliverable Name.

« Clicking on the deliverable name will bring you to a set of questions about deliverable accomplishments between January 1st and December
31st of the previous year.

STEP.

: In the second table below, add new professional audience deliverables.

 To add a deliverable, enter the deliverable name in the text box in the New Deliverable Name column. Then, dlick the Add button in the right-hand
column of the table.

Your project wil likely have multiple deliverables (e.g., a museum exhibit and a website). You should enter the name of each deliverable that
was not entered in a previous report. Click here to review the OPMS list of professional audience deliverable types. If your deliverable type is
not included on this list, you can enter it in an “Other” category when you provide information about the deliverable type.

« After you add a deliverable, click on the deliverable name in the New Deliverable Name column.

Clicking on the deliverable name will bring you to a set of questions about the expected deliverable accomplishments over the course of the
AISL grant as well as actual deliverable accomplishments between January 1st and December 31st of the previous year.

Previously Entered Deliverable Name Information Status
TesT Not Started
New Deliverable Name Information Status
Test professional audience deliverable: workshop Not Started (&)

1f you have completed adding and updating the professional audience deliverables, please diick the Submit button.

Don't have Adobe® Acrobat® Reader®? Download it free!
Adobe® Acrobat® Reader®

[E=)
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€2, Wore there any ignfcan changes t th scop, conten, and/r Stictu of this delvrable btwesn January 15t and acember
S5t of the revions vear?

No
Yes, the deliverable has been suspended or cancelled

lease describe the factors that contributed to the decision to suspend o cancel this deliverable:

212000 characters left

Yes, other

lease describe the changes to the scope, content and/or structure of this deliverable in the previous year:

212000 characters left

E3.  Did this deliverable reach any professional audiences between January 1st and December 31st of the previous year?

Yes
No

Save & Continue
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E4.

ES.

‘Which of the following best describes the actual geographic reach of the professional audiences that accessed or used this deliverable
between January 1st and December 31st of the previous year? (Check one.)

Single community or metropolitan region
‘Select even if the community or metropolitan region spans multiple states (e.g., the Washington, D.C., metropolitan area—which includes the
District of Columbia, Maryland, and Virginia).

Multiple communities within a single state or U.S. territory
Select if the deliverable reached professional audiences in two or more communities or metropolitan regions within a single state (e.., a radio
program that will be broadcast in Los Angeles and San Francisco).

Multiple states and or U.S. territories
Do not select if the deliverable only reached a professional audience in a single metropolitan area that spans multiple states (e.q., the
Washington, D.C., metropolitan area—which includes the District of Columbia, Maryland, and Virginia).

‘Specify in how many states and
31st of the previous yea

tories this deliverable reached professional audiences between January 1st and December

Did this deliverable TARGET international professional audiences outside of the United States and U.S. terri
and December 31st of the previous yea

between January 1st

nces were passive observers/consumers of the deliverable.

« For example, a website is not targeting international audiences merely because it is accessible to an intenational audience via the.
internet. A website only TARGETS international audiences if it is specifically designed for or is marketed to a speific international audience.

Click here to show examples of how a deliverable is targeted to international professional audiences.

No
Yes

If Yes, please describe the EXACT steps that were taken to TARGET intemational professional audiences with this deliverable between
january 1st and December 31st of the previous vear.

212000 characters left
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E6.

—Target Group PY

In the table below, please select each professional audience that this deliverable reached between January 1st and December 31st of
the previous year. (Check all that apply.)

For each professional audience that you select, please provide your best estimate of the number of professionals that you reached with
deliverable in the previous year.

1f possible, provide an unduplicated count of individuals who were reached during the previous year. If you are only providing an unduplicated
count, please leave the duplicated count field blank.

Click here for the AISL definition of unduplicated counts.

In cases where it is not possible to provide an unduplicated count, provide a duplicated count of individuals who were reached during the
previous year. If you are only providing 3 duplicated count, please leave the unduplicated count field blank.

Click here for the AISL definition of duplicated counts.

You only need to provide an unduplicated count or a duplicated count, not both. However, you should provide both if your project collects
both unduplicated and duplicated participation data.

Number of participants between January 1st and December
315t of the previous year

Professional Audiences

" Unable to determine|
Unduplicated Count ted Count e e e

[Pre- - 12 teachers

[Post-secondary instructors

|informal educators

[staff at after-school and youth programs

[staff at community programs

[Exhibit designers

[Media producers and/or disseminators

|science writers/journalists

[scientists, engineers, and/or mathematicians

[Board members

[pirectors, presidents, and/or CEOs

[Funders

[Policymakers

[Researchers/evaluators

0| 0| 0| 0| 0| O O 0| 0| 0| 0] 0| 0] O 0

0| 0| 0| 0| 0| O O 0| 0| 0| 0] 0| 0] O 0

|other (specify)
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E7.  Please review and update each impact for this deliverable and, if necessary, add new impacts this deliverable is designed to achieve

with your professional audiences.

The table below should list impact statements that depict EACH of the professional audience outcomes that are expected to occur as a result
of THIS deliverable.

Each impact statement should be a single sentence that describes how a target audience will change as a result of exposure to this
deliverable. A well-written impact statement will include the following information:

« The professional audience that will change as result of exposure to this deliverable (e.g., instructors at STEM after school programs);
« The type of change that will be observed (e.g., an increase in knowledge or awareness); and
+ The subject or content area that is the focus of the impact.

A deliverable can have multiple impacts—e.g., one for increased knowledge AND another for enhanced interest. You should NOT combine two

impacts into a single statement.

Click here to hide examples of impact statements for professional audiences.
 Instructors at STEM after school programs will learn about the scientific research process.
 Instructors at STEM after school programs will be interested in providing instruction about the scientific research process.
« Instructors at STEM after school programs will have more positive attitudes towards using the scientific research process with teenagers.
 Instructors at STEM after school programs will conduct scientific research with teenagers.

« Instructors at STEM after school programs will demonstrate mastery of the specific skills needed to teach teenagers about how to carry
out scientific research.

Once you have updatedjcreated this list, you will answer a set of questions for each impact statement. You should consult with your evaluator
when updating/generating the list of impact statements and answering the corresponding questions.
STEP 1: Review and update previously entered impacts.
 To review and update the impact(s) for this deliverable, click on the impact statement in the Impact Statement column. Each impact.
statement is a link to a set of questions for that particular impact.
STEP 2: Add new impacts.

 To add an impact, enter the impact statement in the text box in the Impact Statement column. Then, dlick the Add button in the right-
hand column of the table.

 After you add an impact, the impact statement becomes a link to a set of questions for that particular impact. Click on the impact
statement in the Impact Statement column to access and complete the questions for that impact.

 Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection methods.

Information | Impact No Longer

Status
Impact prof Not Started
Instructors at STEM after school programs will conduct scientific research with (&)
teenagers, Not Started

(Sove & Coninue )
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Impact Statement: Impact prof

E7a.  Is this impact still applicable

to this deliverable?

« 1f you select "No," you will no longer be able to access or update this impact.

Yes
No

1f no, please describe why thi

impact no longer pertains to this deliverable.

212000 characters left

(Save & Continue |
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Impact Statement: Impact prof
Indicators:

ind 1

Er

E8a. Please review and, if necessary, update the evaluation design(s) that will be used to assess whether t
dicators have been attained. (Check al that apply.)

pact and the corresponding

« If your evaluation design uses mixed methods, please check af of the study designs that apply.

Click here to show definitions for the study designs.

Qualitative, no comparison group
Quantitative, no comparison group
Quasi-experimental

Experimental
Other (specify)
None (impact will not be measured during the life of the grant award)

o
o
o
[m]
[m]

Save & Continue
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—Data Collection

Impact Statement: Impact prof
Indicators:

1. ind1

E8b.  Please review and, if necessary, update the data collection methods that your project
correspon icators have been attained. (Check al that apply.)

In responding to this item, please indicate whether each data collection activity will occur:

(dat collected at any point in time before 2 participant engages in the AISL activity)

« During/at the end of the AISL activity (data collected while/ immediately after the participant engages in the AISL activity—e.g., an exit
interview when leaving an exhibit)

+ At some point after the AISL activity (data collected at some point after the participant has ended engagement with the activity)

At some point

lafter the AIS|
deliverable/ deliverable/
activity “activity

[Museum attendance (e.g., for specific exhibits) 5] 5]

[Administrative/participation data

[Program attendance (e.q., number participating in youth programs/professional development sessions)

[Number of viewers (e.g. for a movie, radio program, or television show)

[Readership/citation/usage records

[Number of requests for deliverable

[Number of published or completed products by audience members

|website downloads

Website submissions

|website hits

[school records (e.q., grades, test scores, course enroliment)

0|0|0|0|0| 0|0 O|@| 0|
0|0|O|0|O|0|o|O| 0|
0| 0| 00| 0| 0] 0| 0|=| 0|

[other administrative/participation data (specify)

lQuestionnaire/survey

Data collected via the web/email

[Formal assessment/test

[Focus groups

|[web logs by study subjects

O|o|o|O|g|
O|o|o|O|g|
O|o|o|O|g|

[other data collected via the web/email (specify)

lQuestionnaire/survey

Data collected via telephone

[Formal assessment/test

[Focus groups

linterviews

[Other data collected via telephone (speciy)

[ | | | |
[ | | | |
[ | | | |

Data collected AT informal science education venues/programs

|lQuestionnaire/survey [m] [m] [m]
[Formal assessment/test [m] [m] [m]
[Focus groups [m] [m] [m]
|Interviews (e.g., exit interviews) [m] [m] [m]
[Tracking and timing studies 5] 5] 5]
[Direct observations of visitors'/participants’/ educators’ conversations and/or behavior [m] 5] 5]
[Recording visitors'/participants/educators’ conversations and/or behavior [m] 5] 5]
[Diaries/journals/records maintained by study subjects while at the informal science education = = =
\venue/program

[Problem-solving tasks/sorting tasks/drawing tasks/concept maps 5] 5] 5]
|Learner artifacts [m] [m] [m]
[Think-aloud techniques/protocols 5] 5] 5]
[Other data collected AT informal science education venues/programs (peci’) ] ] ]

DE of informal science education venues/other educational settings (e.

|lQuestionnaire/survey [m] [m] [m]
[Formal assessment/test [m] [m] [m]
[Focus groups [m] [m] [m]
|Interviews [m] [m] [m]
[Direct observations of study subjects’ conversations/behavior outside of the informal stience = = =
\venue/program

[Diaries/journals/records maintained by study subjects outside of the informal science education = = =
\venue/program

[Other data collected OUTSIDE of informal sience venues/other educational settings (speciy) ] ] ]
Othe

|Other (specify) [m] [m] [m]
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E7.  Please review and update each impact for this deliverable and, if necessary, add new impacts this deliverable is designed to achieve
with your professional audiences.

The table below should list impact statements that depict EACH of the professional audience outcomes that are expected to occur as a result
of THIS deliverable.

Each impact statement should be a single sentence that describes how a target audience will change as a result of exposure to this
deliverable. A well-written impact statement will include the following information:

« The professional audience that will change as result of exposure to this deliverable (e.g., instructors at STEM after school programs);
« The type of change that will be observed (e.g., an increase in knowledge or awareness); and

+ The subject or content area that is the focus of the impact.

A deliverable can have multiple impacts—
impacts into a single statement.

., one for increased knowledge AND another for enhanced interest. You should NOT combine two

Click here to show examples of impact statements for professional audiences.

Once you have updatedjcreated this list, you will answer a set of questions for each impact statement. You should consult with your evaluator
when updating/generating the list of impact statements and answering the corresponding questions.
STEP 1: Review and update previously entered impacts.

 To review and update the impact(s) for this deliverable, click on the impact statement in the Impact Statement column. Each impact.
statement is a link to a set of questions for that particular impact.

STEP 2: Add new impacts.

 To add an impact, enter the impact statement in the text box in the Impact Statement column. Then, dlick the Add button in the right-
hand column of the table.

 After you add an impact, the impact statement becomes a link to a set of questions for that particular impact. Click on the impact
statement in the Impact Statement column to access and complete the questions for that impact.

 Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection methods.

Impact Statement (see examples above) L) s

tus Applicable
Impact prof Complete
Instructors at STEM after school proarams will conduct scientific research with
Not started (Est)

‘teenagers.
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Impact Statement: Instructors at STEM after school programs will conduct scientific research with teenagers.

E8c.  Please indicate the appropriate category for this impact statement. (Check one.)

Awareness, knowledge, or understanding of a concept or topic (e.g., instructors at STEM after school programs will learn about the
scientific research process)

©  Engagement or interest in a concept or topic (e.g., instructors at STEM after school programs will be interested in providing instruction
about the scientiic research process)

Attitude regarding a concept or topic (e.g., instructors at STEM after school programs will have more positive attitudes towards using the
scientific research process with teenagers)

Behavior regarding a concept or topic (e.0., instructors at STEM after school programs will conduct scientific research with teenagers)

Skills regarding a concept or topic (e.g., instructors at STEM after school programs will demonstrate mastery of the specific skills needed to
teach teenagers about how to carry out scientific research)

Other (specify)

E8d.  What indicators will you use to determine whether this impact was achieved?

« Indicators are the evidence that will be used to measure progress towards  given impact. An indicator answers the question: How will
you know it when you see it?

« Effective indicators align directly to impacts and are dlear, measurable, unbiased, and sensitive to change. For instance, if an outcome.
relates to knowledge gains, the indicator should measure knowledge gains as opposed to, say, participant interest.

 While indicators are measurable, they do not always need to be quantifiable. Indicators can also be qualitative and descriptive, i.e.,
“Participants will describe that they _."

Click here to show examples of indicators that might be used to measure progress towards the following impact: Instructors at STEM after
‘school programs will demonstrate mastery of the specific skills needed to teach teenagers about how to carry out scientific research.
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E8e.  Which of the following evaluation designs will be used to assess whether this impact and the correspondir
attained? (Check al that apply.)

« If your evaluation design uses mixed methods, please check a/l of the study designs that apply.

Click here to show definitions for the study designs.

[ Qualitative, no comparison group
7] Quantitative, no comparison group
[ quasi-experimental

[ Experimental
[7] other (specify)
[7] None (impact will not be measured during the life of the grant award)
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Data Collection

—Data Collection

Impact Statement: Instructors at STEM after school programs will conduct scientific research with teenagers.

ESf.  Which of the following data collection methods.
attained? (Check all that apply.)

In responding to this item, please indicate whether each data collection activity will occur:

be used to assess whether this impact and the corresponding

 Prior to the ATSL activity (data collected at any point in time before 2 participant engages in the AISL activity)
« During/at the end of the AISL activity (data collected while/ immediately after the participant engages in the AISL activity—e.g., an exit

interview when leaving an exhibit)

+ At some point after the AISL activity (data collected at some point after the participant has ended engagement with the activity)

When data will be collected

lQuestionnaire/survey

During/at the]
Data Collection Activity o e end of the ahter e oL
deliverable/ | gopoioty e, | deliverable/
activity activity activity
[Museum attendance (e.g., for specific exhibits) 5] 5] 5]
[Program attendance (e.g., number participating in youth programs/professional development sessions) [m] 5] 5]
[Number of viewers (e.g., for a movie, radio program, or television show) 5] 5] 5]
[Readership/citation/usage records 5] 5] 5]
[Number of requests for deliverable 5] 5] 5]
[Number of published or completed products by audience members 5] 5] 5]
|Website downloads 5] 5] 5]
|Website submissions [m] [m] [m]
|Website hits [m] [m] [m]
|school records (e.g., grades, test scores, course enroliment) 5] 5] 5]
[Other administrative/participation data (specify) =) =) =)

Data collected via the web/email

[Formal assessment/test

[Focus groups

|[web logs by study subjects

[other data collected via the web/email (specify)

lQuestionnaire/survey

O|o|o|O|g|

O|o|o|O|g|

Data collected via telephone

O|o|o|O|g|

[Formal assessment/test

[Focus groups

linterviews

[Other data collected via telephone (speciy)

lQuestionnaire/survey

[ | | | |

[ | | | |

Data collected AT informal science education venues/programs

[ | | | |

[Formal assessment/test

[Focus groups

[interviews (e.g., exit interviews)

[Tracking and timing studies

[pirect observations of visitors'/participants’/ educators’ conversations and/or behavior

[Recording visitors /participants /educators’ conversations and/or behavior

[Diaries/journals/records maintained by study subjects while at the informal science education
\venue/program

[Problem-solving tasks/sorting tasks/drawing tasks/concept maps

|Learner artifacts

[Think-aloud techniques/protocols

O|o|o| O |O)O|O|0|o(o|E

[Other data collected AT informal science education venues/programs (specify)

n venues/ other educational settings (e

lQuestionnaire/survey

[}

o | | | | o

o | | | | o

[Formal assessment/test

[Focus groups

linterviews

[Direct observations of study subjects' conversations/behavior outside of the informal science
\venue/program

[Diaries/journals/records maintained by study subjects outside of the informal science education
\venue/program

[Other data collected OUTSIDE of informal science venues/other educational settings (specify)

Othe:
|other (specify)

O|O0|Oo|O0o0nmE

[m]

O|O0|Oo|O0o0nmE

[m]

O|O0|Oo|O0o0nmE

[m]
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E7.

—Impact List:

Please review and update each impact for this deliverable and, if necessary, add new impacts this deliverable is designed to achieve
with your professional audiences.

The table below should list impact statements that depict EACH of the professional audience outcomes that are expected to occur as a result
of THIS deliverable.

Each impact statement should be a single sentence that describes how a target audience will change as a result of exposure to this
deliverable. A well-written impact statement will include the following information:

« The professional audience that will change as result of exposure to this deliverable (e.g., instructors at STEM after school programs);
« The type of change that will be observed (e.g., an increase in knowledge or awareness); and

+ The subject or content area that is the focus of the impact.

A deliverable can have multiple impacts—e.g., one for increased knowledge AND another for enhanced interest. You should NOT combine two
impacts into a single statement.

Click here to show examples of impact statements for professional audiences.

Once you have updatedjcreated this list, you will answer a set of questions for each impact statement. You should consult with your evaluator
when updating/generating the list of impact statements and answering the corresponding questions.

STEP 1: Review and update previously entered impacts.

 To review and update the impact(s) for this deliverable, click on the impact statement in the Impact Statement column. Each impact.
statement is a link to a set of questions for that particular impact.

STEP 2: Add new impacts.

 To add an impact, enter the impact statement in the text box in the Impact Statement column. Then, dlick the Add button in the right-
hand column of the table.

 After you add an impact, the impact statement becomes a link to a set of questions for that particular impact. Click on the impact
statement in the Impact Statement column to access and complete the questions for that impact.

 Click here to obtain background information about impacts, indicators, impact categories, study designs, and data collection methods.

Information | Impact No Longer

tement (see examples above)

Status Applicable
Impact prof Complete
Instructors at STEM after school programs will conduct scientific research with (&)
teenagers. Complete
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Use the tables below to review and update information about previously entered professional audience deliverables and, if necessary, add
information for new professional audience deliverables.

 The information collected for each deliverable is very important, and you should carefully consider your response to each item. The information

you provide will maximize the AISL program’s capacity to report on specific trends and accomplishments at the program, project, and deliverable
levels.

STEP 1: In the first table below, review and update previously entered deliverables.
 To review and update information on a deliverable, click on the deliverable name in the column titled Previously Entered Deliverable Name.
« Clicking on the deliverable name will bring you to a set of questions about deliverable accomplishments between January 1st and December
31st of the previous year.
STEP 2: In the second table below, add new professional audience deliverables.

 To add a deliverable, enter the deliverable name in the text box in the New Deliverable Name column. Then, dlick the Add button in the right-hand
column of the table.

Your project wil likely have multiple deliverables (e.g., a museum exhibit and a website). You should enter the name of each deliverable that
was not entered in a previous report. Click here to review the OPMS list of professional audience deliverable types. If your deliverable type is
not included on this list, you can enter it in an “Other” category when you provide information about the deliverable type.

« After you add a deliverable, click on the deliverable name in the New Deliverable Name column.

Clicking on the deliverable name will bring you to a set of questions about the expected deliverable accomplishments over the course of the
AISL grant as well as actual deliverable accomplishments between January 1st and December 31st of the previous year.

Previously Entered Deliverable Name Information Status
TesT Complete
New Deliverable Name Information Status
Test professional audience deliverable: workshop Not Started (&)

1f you have completed adding and updating the professional audience deliverables, please diick the Submit button.
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