[bookmark: _GoBack]“Hookah Purchase Journey: Online Hookah User Survey”

(OMB Control Number 0910-0810)

Change Request

The Food and Drug Administration is submitting this nonmaterial/non-substantive change request to account for changes for previously approved individual generic requests.

The change is requested for the “Hookah Purchase Journey: Online Hookah User Survey.” The current study has been approved but has not yet gone in the field for data collection. 

Part One: Screener
Minor changes are being requested to the screener to improve the description of the compensation offered to the consumer for participation and to clarify the language in one question. 

The following modifications more accurately reflect the compensation approach being used: 
· Adjust the language in the description to read:
· “Your compensation will be the equivalent of a minimum of $1.80”
· Clarify the language in question S6, adding the words below that have been bolded:
· Have you, yourself, purchased any hookah tobacco or herbal (non-tobacco) shisha in the last 12 months either for use in-home or use at a hookah bar/lounge?

Part Two: Questionnaire
We are requesting updates to the questionnaire for the following reasons:

· To strengthen the learnings around the following project objectives:
· Estimate tobacco and charcoal shisha consumption at the hookah bars/lounges (water pipe establishments)
· Determine the prices consumers pay to smoke shisha at a hookah bar/lounge
· Estimate the amount of tobacco smoked, specifically the grams per participant

· To confirm respondents are actively paying attention to the questions
· Two “dummy” questions have been added (Q16.1 and Q33) 

· Specifically, 
· Q19 has been reworded to focus more specifically on dollars spent in the hookah lounge on a monthly basis
· Q20-23 have been added to provide a deeper understanding of individual vs group smoking sessions so that we are able to determine how many grams per participant are smoked at a hookah lounge
· Q 24-25 will strengthen our understanding of prices consumers pay per session
· Q26-27 have been revised to provide greater clarity on the proportion of herbal shisha vs. tobacco shisha and quick light vs regular charcoal



Tracked Documents 

1. Screener



2. Questionnaire
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[bookmark: _Toc532297166]Appendix II: Screener and Consent Document 



Participants will be screened and consented online. Participants will have access to the online survey (Appendix III) if participants qualify and consent. 

[bookmark: _Toc532297167]Screener



Thank you for being willing to be screened for this research study conducted by SmartAnalyst, a research and consulting company. We would like to understand the waterpipe/hookah market. All responses will be kept confidential and will only be used for this research to understand waterpipe/hookah market. There are no risks nor benefits that would accrue to you by your participation, however if you complete the survey, your compensation will be compensated $6.00 the equivalent of a minimum of $1,80..



SmartAnalyst conforms to all national and international laws on data protection and complies with all Market Research Codes of Conduct, and we will not provide any personally identifying details to any other party. This study is covered by a special protection, called a Certificate of Confidentiality. This special protection requires that researchers involved in this study protect your privacy. This means researchers cannot provide any information that could identify you, to anyone who is not connected with the research. Researchers cannot share this information in court or during other legal proceedings, unless you agree, even if there is a court order for the information. However, in other settings, researchers may share study information that could identify you if:



• you agree to share information (for example, to get medical treatment);

• the study information is used for other scientific research that follows federal law;

• a law requires sharing information (for example, if researchers hear threats of harm to others). 



The Certificate of Confidentiality does not prevent you from sharing any personal information or information about your involvement in this study with others. For example, you can share that you are in this research study. 





· [Check box] I consent to take this survey 



· [Check box] I do not want to take this survey 





S1. How old are you? (SELECT ONE)

1. Under 18 [TERMINATE]

1. 18-24

1. 25-34

1. 35-44

1. 45-54

1. 55-64

1. 65+

S2. Please indicate your gender. (SELECT ONE)

1. Male

1. Female	

S3. From the drop-down list provided, please select the state in which you live. [INSERT U.S. DROP-DOWN LIST. RESPONDENT MUST LIVE IN THE U.S. SEND-OUT: U.S. CENSUS REPRESENTATIVE. NO QUOTAS ON RETURNS.]. (SELECT ONE)

S4. We are interested in talking with people about their smoking habits. Which of the following, have you smoked in the last 12 months? (SELECT ALL THAT APPLY)

1. Cigars

1. E-cigarettes

1. Regular cigarettes

1. Hookah [MUST BE SELECTED TO CONTINUE]

1. Pipe

1. Other

S5. You indicated that you have smoked hookah in the last 12 months. Have you smoked hookah…? [YES/NO FOR EACH]

1. In your home or someone else’s home in the last 12 months [IF SELECTED, ASK QUESTIONS FOR IN-HOME USE. CREATE HIDDEN PUNCH.]

1. At a hookah lounge, bar, or restaurant in the last 12 months [IF SELECTED, ASK QUESTIONS FOR ON-PREMISE USE. CREATE HIDDEN PUNCH.]

[bookmark: _GoBack]S6. Have you, yourself, purchased any hookah tobacco or herbal (non-tobacco) shisha in the last 12 months either for use in-home or use at a hookah bar/lounge?

1. Yes [MUST BE SELECTED TO CONTINUE]

1. No [TERMINATE]



[bookmark: _Toc532297168]Consent 



Thank you for taking the time to participate in this research study. We are working on a project to understand how hookah/waterpipe market  in the U.S. The study is government funded.



The survey  will take up to 20 minutes and you will receive the equivalent of up to $1.80 for your time.  Your participation is voluntary. You may choose to not answer any question and you can stop this survey at any time. If you choose to end this survey, you will not receive compensation. 



There are no known risks to taking part of the study. All the information that we collect will be kept private and we will never use your name in our reports. There are also no direct benefits to taking part, but your answers will help us improve the survey.



Do you have any questions before we get started? Please contact: jgeorge@smartanalyst.com





· [Check box] I consent to participate in this survey 



· [Check box] I do not consent to participate in this survey 
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QUESTIONNAIRE

[bookmark: _Hlk521939235]The following questions are about your hookah use and purchases as they relate to your in-home use only. There are additional questions related to hookah use outside the home, e.g., at a hookah bar, restaurant, or lounge, later in the survey, if they apply to you.

We are interested in the purchases you make each year. Disregarding the brands of hookah tobacco or herbal (non-tobacco) shisha, please provide the following information.

1. Which do you normally buy, hookah tobacco or herbal (non-tobacco) shisha? (SELECT ALL THAT APPLY)

1. Tobacco

2. Herbal (non-tobacco) shisha

		[bookmark: _Hlk521934592]2. For in-home use

		a. How often do you purchase hookah shisha?

		b. Each time you make a purchase, how many packs of shisha do you buy?

		c. What is the typical pack size you buy? (SELECT ONE)

		d. How much do you spend per pack, on average? (This should be the cost per pack, not the total expenditure)



		[bookmark: _Hlk522175808][ASK IF CODE Q.1=12/1]

Tobacco shisha

		_____times per year

		______ packs of tobacco each time

		1. 50g

2. 100g

3. 200g

4. 250g

5. 1,000g

		$________.00



		[ASK IF Q.1=2/2]

Herbal (non-tobacco) shisha

		_____times per year

		______ packs of herbal (non-tobacco) shisha each time

		6. 50g

7. 100g

8. 200g

9. 250g

10. 1,000g

		$________.00










[ASK IF Q.2/11=1]

3. Based on the information you just provided, your total annual expenditure per year for hookah tobacco is $ (INSERT CALCULATED AMOUNT). Please think about where you spend this money on hookah tobacco purchases for in-home use, and provide the approximate percentages below, based on your normal purchasing behavior. NOTE: The percentages must equal 100%.

		Purchase Outlets

		Allocate Percentage of Dollars Spent on Hookah Tobacco



		Chain Convenience Stores (such as 7-11, Circle K, Wawa, etc.)

		



		Independent Convenience Stores (such as small neighborhood shops)

		



		Specialty Tobacco Stores

		



		Online

		



		From a restaurant, hookah bar, or lounge (for in-home use)

		



		Mass merchandisers (such as Wal-Mart, K-Mart, Sam’s Club, etc.)

		



		Drug Stores (such as Walgreens, Rite-Aid, etc.)

		



		Grocery Stores

		



		Other (PLEASE SPECIFY)

		



		Total (CALCULATED)

		100%










[ASK IF Q.1=22/2]

4. Based on the information you just provided, your total annual expenditure per year for hookah herbal (non-tobacco) shisha is $ (INSERT CALCULATED AMOUNT). Please think about where you spend this money on herbal (non-tobacco) shisha purchases for in-home use, and provide the approximate percentages below, based on your normal purchasing behavior. NOTE: The percentages must equal 100%.

		Purchase Outlets

		Allocate Percentage of Dollars Spent on Hookah Herbal (non-tobacco) Shisha



		Chain Convenience Stores (such as 7-11, Circle K, Wawa, etc.)

		



		Independent Convenience Stores (such as small neighborhood shops)

		



		Specialty Tobacco Stores

		



		Online

		



		From a restaurant, hookah bar, or lounge (for in-home use)

		



		Mass merchandisers (such as Wal-Mart, K-Mart, Sam’s Club, etc.)

		



		Drug Stores (such as Walgreens, Rite-Aid, etc.)

		



		Grocery Stores

		



		Other (PLEASE SPECIFY)

		



		Total (CALCULATED)

		100%







5. Do you also purchase charcoal for your hookah? (SELECT ONE)

1. Yes [CONTINUE]

2. No [SKIP TO Q.9]

6. Do you normally buy quick-light charcoal, regular/natural charcoal, or both? (SELECT ONE)

1. Quick-light

2. Regular/natural

3. Both [IF SELECTED, ASK A-H IN Q.7]















7. Thinking about your in-home use only, please tell us about your hookah charcoal purchases. Disregarding the brands, please provide the following information:

		For in-home use

		a. How often do you purchase hookah quick-light charcoal?

		b. Each time you purchase hookah charcoal, how many packs of quick-light charcoal do you buy?

		c. How many pieces are normally in a pack of quick-light charcoal that you buy? (SELECT ONE)

		d. How much do you spend per pack of quick-light charcoal, on average? (This should be the cost per pack, not the total expenditure)



		[ASK IF Q.6=1/QUICK-LIGHT IN Q.6]

Hookah quick-light charcoal

		_____times per year 

		______ packs of quick-light charcoal each time

		1. 10

2. 18

3. 24

4. 48

5. 60

6. 64

7. 72

8. 96

9. 100 or more

10. Other (specify number per pack)

		$________.00



		

		e. How often do you purchase hookah regular charcoal?

		f. Each time you purchase hookah charcoal, how many packs of regular charcoal do you buy?

		g. How many pieces are normally in a pack of regular charcoal that you buy? (SELECT ONE)

		h. How much do you spend per pack of regular charcoal, on average? (This should be the cost per pack, not the total expenditure)



		[ASK IF Q6=2/REGULAR IN Q.6]

Hookah regular charcoal

		_____times per year

		______ packs of regular charcoal each time

		1. 10

2. 18

3. 24

4. 48

5. 60

6. 64

7. 72

8. 96

9. 100 or more

10. Other (specify number per pack)

		$________.00







8. Based on the information you just provided, your total annual expenditure per year for charcoal is $ (INSERT CALCULATED AMOUNT). Please think about where you spend this money on hookah charcoal purchases for in-home use, and provide the approximate percentages below, based on your normal purchasing behavior. NOTE: The percentages must equal 100%.

		Purchase Outlets

		Allocate Percentage of Dollars Spent on Charcoal



		Chain Convenience Stores (such as 7-11, Circle K, Wawa, etc.)

		



		Independent Convenience Stores (such as small neighborhood shops)

		



		Specialty Tobacco Stores

		



		Online

		



		From a restaurant, hookah bar, or lounge (for in-home use)

		



		Mass merchandisers (such as Wal-Mart, K-Mart, Sam’s Club, etc.)

		



		Drug Stores (such as Walgreens, Rite-Aid, etc.)

		



		Grocery Stores

		



		Other (PLEASE SPECIFY)

		



		Total (CALCULATED)

		100%





9. Do you ever buy hookah additives, like nicotine or flavor enhancers?

1. Yes [CONTINUE]

2. No [SKIP TO Q.12]











10. Thinking just about the hookah additives like nicotine or flavor enhancers you buy for in-home use:

		For in-home use

		a. How often do you purchase hookah additives?

		b. Each time you purchase hookah additives, how many bottles do you buy?

		c. How much do you spend per bottle, on average? (This should be the cost per bottle, not the total expenditure)



		Hookah additives (like nicotine or flavor enhancers)

		_____times per year

		______ bottles of hookah additives each time

		$________.00







11. Based on the information you just provided, your total annual expenditure per year for hookah additives is $ (INSERT CALCULATED AMOUNT). Please think about where you spend this money on hookah additives for in-home use, and provide the approximate percentages below, based on your normal purchasing behavior. NOTE: The percentages must equal 100%.

		Purchase Outlets

		Allocate Percentage of Dollars Spent on Hookah Additives



		Chain Convenience Stores (such as 7-11, Circle K, Wawa, etc.)

		



		Independent Convenience Stores (such as small neighborhood shops)

		



		Specialty Tobacco Stores

		



		Online

		



		From a restaurant, hookah bar, or lounge (for in-home use)

		



		Mass merchandisers (such as Wal-Mart, K-Mart, Sam’s Club, etc.)

		



		Drug Stores (such as Walgreens, Rite-Aid, etc.)

		



		Grocery Stores

		



		Other (PLEASE SPECIFY)

		



		Total (CALCULATED)

		100%





12. Do you ever buy hookah pipes (entire unit)?

1. Yes [(CONTINUE])

2. No [(SKIP TO Q.15])



13. Thinking just about the hookah pipes (entire unit) you buy for in-home use:

		For in-home use

		a. How often do you purchase hookah pipes (entire unit)?

		b. Each time you purchase a hookah pipe (entire unit), how many do you normally buy?

		c. How much do you spend per pipe (entire unit), on average? (This should be the cost per pipe (entire unit))



		Hookah pipes (entire unit)

		_____times per year

		______ hookah pipes each time

		$________.00







14. Based on the information you just provided, your total annual expenditure per year on hookah pipes (entire unit) is $ (INSERT CALCULATED AMOUNT). Please think about where you spend this money on hookah pipe (entire unit) purchases for in-home use, and provide the approximate percentages below, based on your normal purchasing behavior. NOTE: The percentages must equal 100%.

		Purchase Outlets

		Allocate Percentage of Dollars Spent on Hookah Pipes (entire unit)



		Chain Convenience Stores (such as 7-11, Circle K, Wawa, etc.)

		



		Independent Convenience Stores (such as small neighborhood shops)

		



		Specialty Tobacco Stores

		



		Online

		



		From a restaurant, hookah bar, or lounge (for in-home use)

		



		Mass merchandisers (such as Wal-Mart, K-Mart, Sam’s Club, etc.)

		



		Drug Stores (such as Walgreens, Rite-Aid, etc.)

		



		Grocery Stores

		



		Other (PLEASE SPECIFY)

		



		Total (CALCULATED)

		100%





15. Do you ever buy hookah replacements parts, like hoses and/or mouth pieces?

1. Yes [CONTINUE]

2. No [SKIP TO Q.18]

16. 
Thinking just about the hookah replacement parts you buy for in-home use:

		For in-home use

		a. How often do you purchase hookah hoses?

		b. Each time you purchase hookah hoses, how many do you buy at one time?

		c. How much do you spend per hose, on average? (This should be the cost per item, not the total expenditure)



		Hookah hoses

		_____times per year

		______ hoses

		$________.00



		

		d. How often do you purchase hookah mouth pieces or tips?

		e. Each time you purchase mouth pieces or tips, how many packs do you buy?

		f. How many mouth pieces or tips are in each pack?

		g. How much do you spend per pack, on average? (This should be the cost per item, not the total expenditure)



		Hookah mouth pieces and/or tips

		_____times per year

		____ packs



		_____mouth pieces or tips per pack

		$______.00







16.1 PLEASE SELECT #3 ON THE SCALE BELOW. (SELECT ONE) [RANDOMIZE ORDER]

1. #5

2. #3

3. #8

4. #10


17. Based on the information you just provided, your total annual expenditure per year for replacement parts is $ (INSERT CALCULATED AMOUNT). Please think about where you spend this money on hookah replacement parts for in-home use, and provide the approximate percentages below, based on your normal purchasing behavior. NOTE: The percentages must equal 100%.

		Purchase Outlets

		Allocate Percentage of Dollars Spent on Replacement Parts



		Chain Convenience Stores (such as 7-11, Circle K, Wawa, etc.)

		



		Independent Convenience Stores (such as small neighborhood shops)

		



		Specialty Tobacco Stores

		



		Online

		



		From a restaurant, hookah bar, or lounge (for in-home use)

		



		Mass merchandisers (such as Wal-Mart, K-Mart, Sam’s Club, etc.)

		



		Drug Stores (such as Walgreens, Rite-Aid, etc.)

		



		Grocery Stores

		



		Other (PLEASE SPECIFY)

		



		Total (CALCULATED)

		100%










The following questions are about your hookah use and purchases when you are smoking hookah in hookah lounges, bars, or restaurants – excluding your in-home use. For this series of questions, we want you to think about MONTHLY expenditures, not yearly. 



18. First, how many times PER MONTH do you typically visit a hookah lounge to smoke hookah?

(RECORD NUMBER) ______________



19. How much money do you typically spend, in total, PER MONTH in hookah lounges to smoke hookah?

(RECORD AMOUNT) $____________



20. Approximately what percentage of all your hookah visits involve you smoking a hookah pipe by yourself (i.e. not sharing a pipe with other people) vs. sharing a pipe with others as part of a group? (RECORD PERCENTAGES)



		Type of Visit

		% of Visits



		a. Smoking hookah by self

		



		b. Sharing a hookah pipe as part of a group

		



		Must Equal 100%

		







[If Q.20A>0, THEN ASK Q.21. IF Q.20B>, THEN ASK Q.22]



21. When smoking a pipe by yourself (i.e., not sharing a pipe with other people), how many loads do you normally buy during a visit to a hookah lounge? (RECORD NUMBER) ________





22. When smoking as part of a group (i.e., sharing a pipe with other people), how many loads do you normally buy during a visit? (RECORD NUMBER) ________



[IF Q.20B>0, THEN ASK Q.23]



23. On average, how many people are in your group when smoking hookah as a group on one pipe?

(RECORD NUMBER) _________



24. What do you normally pay for your first load in a hookah lounge (including pipe, shisha, and charcoal)? (RECORD AMOUNT) $________



[IF 2+ IN Q.21, THEN ASK Q.25]



25. What do you normally pay for a refill or second load in a hookah lounge? (RECORD AMOUNT) $_________





[bookmark: _GoBack]

26. Thinking about all visits to a hookah lounge in an average month, what percentage of the visits do you smoke hookah tobacco vs. herbal (non-tobacco) shisha? (RECORD PERCENTAGES BELOW)



		Type of Shisha Smoked

		% OF VISITS



		Hookah tobacco

		



		Herbal (non-tobacco) shisha

		



		MUST EQUAL 100%

		







27. Again, thinking about all visits to a hookah lounge in an average month, what percentage of your visits do you use quick-light vs. regular charcoal? (RECORD PERCENTAGES BELOW OR SELECT DON’T KNOW/DON’T CHOOSE)



		TYPE OF CHARCOAL

		% OF VISITS



		Quick-light

		



		Regular Charcoal

		



		MUST EQUAL 100%

		







		Don’t know/Don’t Choose (X)

		







Please answer the next series of questions as if you were purchasing hookah for one person to use alone with one pipe.

		For use in hookah lounges, bars, or restaurants

		How much do you spend on your first round, on average? (This should be the cost per one person)

		If you were to purchase a second round, how much would you expect to spend on your second round, on average? (This should be the cost per one person)



		For one person, everything included (pipe, shisha, and charcoal)

		$________.00

		$________.00



I don’t know/do not purchase a second round 





28. Now, if you were going into a hookah lounge with a group of people, please record your expenditures below.

		For use in hookah lounges, bars, or restaurants

		How much do you spend on your first round, as a part of a group, on average? (This should be the cost per one person)

		If you were to purchase a second round, how much would you  expect to spend on your second round, as a part of a group, on average? (This should be the cost per one person)



		For your share, everything included (pipe, shisha, and charcoal), when in a group

		$________.00

		$________.00



I don’t know/do not purchase a second round







29. How many times per month do you typically visit a hookah lounge to smoke hookah? (RECORD NUMBER)

___________________ times/month

30. When smoking in hookah lounges, do you normally smoke hookah tobacco or herbal (non-tobacco) shisha? (SELECT ONE)

1. Tobacco

2. Herbal (non-tobacco)

31. When smoking in hookah lounges, do you normally choose quick-light or regular charcoal? (SELECT ONE)

1. Quick-light

2. Regular

3. 


DEMOGRAPHIC QUESTIONS [DO NOT SHOW TEXT]

Now we have a few more questions so we may combine your answers with those of others participating in this study.

32. What is the last grade in school you had the opportunity to complete? (SELECT ONE)

1. Some elementary school

2. Elementary school

3. Some high school

4. High school degree (or equivalent)

5. Some technical school

6. Technical school certificate

7. Some college

8. College degree

9. Some post-graduate work

10. Graduate degree

33. What is your current employment status? (SELECT ALL THAT APPLY)

1. Employed full-time for wages

2. Employed part-time for wages

3. Self-employed

4. Out of work and looking for work

5. Out of work but not currently looking for work

6. A homemaker

7. A student

8. Military

9. Retired

10. Unable to work

34. Are you of Hispanic or Latino descent? (SELECT ONE)

1. Yes 

2. No 

35. Which of these categories describes you? (SELECT ALL THAT APPLY)

1. White/Caucasian

2. Black/African-American 

3. Asian

4. Native American/Alaskan Native

5. Other (Specify)




36. Which of the following categories includes your total, annual household income in 2018, before taxes?  (SELECT ONE)

37. 

1. Under $15,000

2. $15,000 to under $30,000

3. $30,000 to under $50,000

4. $50,000 to under $75,000

5. $75,000 to under $100,000

6. $100,000 to under $200,000

7. $200,000 or more

8. Prefer not to say

33. Please select choice B on the scale below. (SELECT ONE) [RANDOMIZE ORDER]

1. B

2. F

3. D

4. A





Thank you. That is all the questions we have for you today.



[FLAG ANYONE WHO GETS EITHER Q.33 OR Q.16.1 INCORRECT. MONITOR LENGTH OF INTERVIEW AND FLAG SPEEDERS.]



[In addition to these questions, up to two some computer-generated questions to verify participants are paying attention will be added. Such as: 

This question is to verify you are paying attention to the questionnaire. Please select choice B. 



1. B

2. F

3. D

4. A

]
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