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[bookmark: _GoBack]Former and current SNAP E&T participants who complete an interview for this study will receive a token of appreciation in the form of a generic $30 gift card. The tokens of appreciation for interview respondents are an essential component of the multiple methods that will be used to ensure the necessary sample sizes are met, improve data quality, and reduce nonresponse bias. A primary objective of this study (as noted in appendix B: Research Objectives and Questions by Data Source) is to conduct in-depth participant interviews to understand client perceptions of job search outcomes. Because individuals may come to job search with different backgrounds, skills, and expectations, and as a result may have a range of experiences with and outcomes from job search, a sufficiently large sample of completed interviews is required to collect information on the range of participant experiences with job search in a given State. 
Factors Supporting the Use of Tokens of Appreciation
In this section, we provide more detail on the decision to provide a token of appreciation and the amount of the token of appreciation. 
Improve data quality
A token of appreciation is essential to obtain the sample sizes needed to understand the full range of various participants’ experiences with job search. Response rates for research have declined in recent years (Brick & Williams, 2013; Curtin, Presser, & Singer, 2005). Offering tokens of appreciation is an effective method for improving response rates without compromising the quality of the data (Singer & Ye, 2013). The knowledge that respondents will receive a monetary incentive to complete a survey is expected to increase their likelihood of spending the time to respond. In a recent study, Mercer and colleagues (2015) conducted a meta-analysis of the dose-response association between tokens of appreciation and response and found a positive relationship between tokens of appreciation with a greater monetary value and response rates for household telephone surveys offering tokens of appreciation. Respondent incentives are particularly effective at increasing response rates for populations similar to SNAP participants, which include people with low income and lower educational levels.
Improve coverage of hard-to-reach or specialized respondents 
The target populations for the interviews are socially disadvantaged groups, namely low-income SNAP participants and former SNAP participants, who are considered hard to reach (Bonevski et al., 2014). Moreover, households in the study are specialized respondents because they are limited in number and difficult to recruit, and their lack of participation jeopardizes the outcomes evaluation. These groups may also have work and childcare schedules that make it difficult to reach SNAP participants. Tokens of appreciation may encourage greater participation among these groups. According to the Paperwork Reduction Act of 1995, an agency may not conduct or sponsor, and a person is not required to respond to, a collection of information unless it displays a valid OMB control number. The valid OMB control number for this information collection is 0584-xxxx.  This is a reference document and no burden is associated with this document; it will not be sent to respondents. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden, to the following address: U.S. Department of Agriculture, Food and Nutrition Services, Office of Policy Support, 1320 Braddock Place, Alexandria, VA 22314, ATTN: PRA (0584-xxxx*).  Do not return the completed form to this address.


Reduce respondent burden 
The tokens of appreciation will reduce respondent burden because they can help offset the costs associated with participation, including childcare that may be needed while respondents complete the interview, cell phone and data usage costs associated with calls and texts needed to set up appointments as well as the telephone interviews themselves, and potential lost wages (assuming a minimum wage of $7.25 per hour). SNAP agencies have indicated that their low-income populations often use “pay-as-you-go” cell phones, which incur costs at a standard rate of $0.10 per minute. Others face limits on data usage and may incur fees for exceeding those limits. Finally, some low-income SNAP participants without a telephone may have to travel to a location with telephone service. Tokens of appreciation will help cover these costs of participating.
Reduce nonresponse bias and improve sample representativeness
Low response rates are problematic because they can lead to increased nonresponse bias (Groves et al., 2006). Tokens of appreciation reduce efforts to recruit low-income study participants and lower overall survey costs and time to achieve completion rates without affecting data quality (Dillman, 2000; Singer, 2006). In a meta-analysis, Mercer and colleagues (2015) estimated that surveys that promised $10 generated response rates 5 percentage points greater than surveys that offered no token of appreciation. Frederickson and colleagues (2005) found a $10 contingent token of appreciation increased responses by 20 percentage points among Medicaid recipients, a similar population to those being recruited for this study. (Children’s income eligibility for Medicaid is at least 133 percent of the Federal Poverty Level (FPL) but is higher in many States, and SNAP income eligibility is set at 130 percent of the FPL for the household size.) 
Providing interview participants with a monetary token of appreciation reduces nonresponse bias and ensures a full range of job search experiences are reflected in the data, especially in populations defined as being in poverty; monetary tokens of appreciation are particularly effective relative to other types (Singer, 2002; James, 1997; Groves et al., 2009; Singer & Ye, 2013). Tokens of appreciation can improve sample representativeness and reduce nonresponse bias (Groves et al., 2000; Messer & Dillman, 2011) by encouraging those less interested in research to participate, including low-income respondents (Groves et al., 2006; Singer & Kulka, 2002). Several studies have shown offering tokens of appreciation may improve representation for low-education, low-income, and ethnic minority subgroups. Response rates among minorities and those with low education are generally lower for all types of surveys, especially those conducted by mail. For example, in a survey for the National Cancer Institute, the sample was divided into two strata: (1) one with a greater percentage of minority individuals, and (2) one with a smaller percentage. The response rate to the strata with a greater proportion of minority individuals was 12 percentage points lower than the rate for the strata with a smaller proportion (23 percent versus 35 percent; Westat, 2017). Similarly, when testing within household selection procedures, Olson and colleagues (2014) found all procedures led to underrepresenting non-Whites, Hispanics, individuals with less education, and individuals in the lowest income groups. The population of interest in the current study is comparable to the populations discussed earlier in this section. The current study will be recruiting participants who currently participate or previously participated in SNAP E&T. 
Past Experience Using Tokens of Appreciation in Telephone Interviews With Similar Low-Income Populations
The study team is proposing that respondents who complete the 30-minute telephone interview (see appendix M: Participant Protocol) receive a $30 token of appreciation, an amount based on tokens of appreciation that were approved for similar data collections in other recent studies with similar burden among low-income populations. For example, the WIC Cost Containment Study (Office of Management and Budget [OMB] Control Number 0584-0627; expiration date September 30, 2020) provided a $30 token of appreciation to Special Supplemental Nutrition Program for Women, Infants, and Children (WIC) participants to complete a 30-minute telephone survey and a $30 token of appreciation to former WIC participants to complete a 20-minute telephone survey. For the Evaluation of the Pilot Project for Canned, Frozen, or Dried Fruits and Vegetables in the Fresh Fruit and Vegetable Program for FNS (OMB Control Number 0584-0598; expiration date September 30, 2017), $50 tokens of appreciation were offered to community members, including low-income parents, who completed 1-hour telephone interviews. The Evaluation of the Summer Food Service Program Participant Characteristics used $25 prepaid gift cards to increase the participation of parents/caregivers of participants and eligible nonparticipants in 30-minute telephone interviews (OMB Control Number 0584-0595; expiration date April 30, 2016). 
The National Survey of WIC Participants II (NSWP-II) obtained complete data for approximately 81 percent of participants for the in-person interviews; respondents who completed the interview received a $20 token of appreciation. However, such tokens of appreciation were not provided for NSWP-II interviews conducted over the telephone; those surveys generated an overall response rate of only 51.3 percent (Huang et al., 2012a). A nonresponse bias analysis conducted for NSWP-II showed nonresponse did lead to some potential bias in the telephone survey results (Huang et al., 2012b). Therefore, the study’s research team advised caution when interpreting the results from the telephone survey. Respondents for the USDA Healthy Incentive Pilot (HIP), which surveyed SNAP participants in Massachusetts, were provided monetary tokens of appreciation (Bartlett, Klerman, Olsho, et al., 2014). Respondents were provided a $20 token of appreciation for the baseline telephone interview, which achieved a 63-percent response rate; $30 for the round 2 interview (3–6 months after baseline), which achieved an 83-percent response rate; and $40 for the round 3 interview (11–13 months after baseline), which achieved an 81-percent response rate (OMB Control Number 0584-0584; expiration date August 31, 2014). 
The tokens of appreciation for the current study will be offered equally to all potential interview participants. The tokens of appreciation will not be targeted to specific subgroups, nor will they be used to convert refusals. If tokens of appreciation were to be offered only to the most disadvantaged households or those incurring the highest participation costs, the differing motivations to participate used would limit and bias the responses. Based on the evidence discussed earlier in this section, the contractor plans to offer all respondents to the interview a $30 token of appreciation, which will be mailed to the respondents after they complete the interview. As discussed in the pretest memorandum (see appendix P), pretest respondents were sent a $30 gift card for participating in the pretest. Furthermore, pretest respondents are not part of the study and cannot receive the token of appreciation again.
In summary, the planned tokens of appreciation for the current and former SNAP E&T participant interviews are designed to promote cooperation and improve data quality by minimizing nonresponse bias and improving sample representativeness. If all the other strategies to achieve high response rates are used without also offering the planned tokens of appreciation, the nonresponse bias will be higher, resulting in poor data quality. The likelihood of detecting the full range of job search experiences and client perceptions of job search outcomes will be significantly compromised.
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