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1. INTRODUCTION

In 2017, the U.S. Census Bureau began the Strategic Framework Project—a long-term, multi-
phase project to update the messaging in the American Community Survey (ACS) mail
materials. The goals of the project are to improve communication with potential respondents,
increase self-response to the survey, reduce program costs, and reduce respondent burden.
The project includes research of best practices in messaging to gain survey cooperation,
development of new materials based on the research, and testing (qualitative and quantitative)
of the new materials.

After conducting research on best practices in communications in a variety of disciplines, the
Census Bureau'’s Strategic Framework Project team made recommendations for messaging in
ACS mail materials in two reports (Oliver, Heimel, and Schreiner, 2017; Schreiner, Oliver, and
Poehler, 2020). Following the recommendations, new materials were designed holistically
resulting in four sets of materials. The Census Bureau’s Center for Behavioral Science Methods
(CBSM) tested the materials in three rounds of cognitive testing. The materials are now ready
to be field-tested.

The purpose of the 2021 Strategic Framework Mail Materials Test is to identify which treatment
is most successful at increasing self-response. This test will not be able to isolate the
effectiveness of individual messages or ideas incorporated into the overall design of any given
treatment.

2. BACKGROUND

21 Strategic Framework Project

The Census Bureau began the Strategic Framework Project following a 2016 workshop where a
panel of experts offered advice on how to improve the ACS mail materials (NAS, 2016). Panelist
Nancy Mathiowetz suggested that the Census Bureau develop a strategic plan—grounded in
communication theory as well as theories from survey methodology—for messaging in the ACS
materials (Mathiowetz, 2016). Mathiowetz thought that having a strategic plan would allow the
Census Bureau to judge how expert recommendations fit with the strategic plan. Her
suggestion led to the creation of the multi-phase Strategic Framework Project that began in
2017. The five phases of this project are depicted in Figure 1.
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Figure 1. Phases of the Strategic Framework Project

Phase 1 Phase 2 Phase 3 Phase 4 Phase 5
Research best Analyze W Develop Conduct ( Conduct
practices in survey current new cognitive testing field testin
communications messaging J mail materials (3 Rounds) e

Strategic Assessment of Four sets of Cognitive Testing
Framework Current Messaging mailing Findings and

Report Report materials Recommendations
Report

2.1.1 Phase 1—Research Best Practices

The first phase involved research of best practices for messaging to increase survey
cooperation. To guide the research, we focused on answering the following questions: (1) What
are the demographics of the target audience of the ACS mail materials? (2) What are the best
practices in survey messaging to use in the materials to obtain a survey response? (3) What are
the best ways to convey those messages? The research and the resulting recommendations for
ACS mail messaging are recorded in “Strategic Framework for Messaging in the American
Community Survey Mail Materials,” referred to as the Strategic Framework Report in this
document (Oliver, Heimel, and Schreiner, 2017).

2.1.2 Phase 2—Assess Current Materials

The second phase of the project involved reviewing and assessing messaging in the ACS mail
materials considering the best practices outlined in the Strategic Framework Report. For this
phase, we sought to answer the following questions: (1) Do the messages in the current
materials meet the recommendations? (2) If so, in what ways? (3) If not, how can the
messaging be improved? The findings from the current messaging assessment are recorded in
the report, “Assessment of Messaging in the 2018 American Community Survey Mail Contact
Materials,” referred to as the Messaging Assessment Report in this document (Schreiner,
Oliver, and Poehler, 2020).*

2.1.3 Phase 3—Develop New Materials

For the third phase, we developed mail materials, incorporating the recommended messaging
and design ideas from the first two phases of the project. While the designs of the materials are
new, they adhere to the current ACS mail contact strategy (see Section 2.2), which includes the
type of mailers (package, pressure seal, or postcard) and the number and timing of mailings
that are sent. Each set of materials was designed holistically so that the messaging and look-
and-feel within and across the five mailings are interconnected. The Census Bureau designed

! The 2018 production materials were used for the assessment. For this test, the experimental treatments will be
tested against new materials that went into production starting in 2020.
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three sets of updated ACS mail materials and a team of researchers outside of the Census
Bureau designed a fourth set.

2.1.4 Phase 4—Cognitively Test New Materials

The fourth phase involved cognitive testing and an expert review of the newly designed
materials. The materials were cognitively tested in three iterative rounds by Census Bureau
researchers in CBSM (Martinez et al., forthcoming). We also received feedback from a panel of
survey methodology experts at a National Academy of Sciences (NAS) meeting in 2019 before
the third round of testing. Suggestions for improvements from the NAS meeting experts were
incorporated into the materials for the third round of cognitive testing. After the third round,
the materials were modified according to suggestions from CBSM researchers. The resulting
materials are now ready for field testing.

2.2 2021 American Community Survey Mail Contact Strategy

The current ACS mail contact strategy is detailed below to provide context for the field test. The
test materials were designed using the types of mailers and the timing of the mailings in the
current strategy. We will compare the test materials to production materials.

2021 ACS Mail Contact Strategy

All Mailable Sample Addresses

MNonrespondents Remaining Nonrespondents

Third  Fourth Fifth Start of
Mailing Mailing Mailing CAPI

.

The first two mailings are sent to all mailable addresses in the monthly sample. The first mailing
is a package that includes a letter, a multilingual brochure, and a card with instructions on how
to respond via the internet. The letter contains an invitation to participate in the ACS online and
more information in a frequently asked questions format on the back of the letter. A week later,
the same addresses are sent a second mailing (reminder letter in a pressure seal mailer).

First Second
Mailing Mailing

*

7 days 14 days 4 days ~ 18 days ~ 17-24 days

Responding addresses are removed from the address file after the second mailing to create a
new mailing universe of nonrespondents; these addresses are sent the third and fourth
mailings.? The third mailing is a package that includes a letter, a paper questionnaire, and a
business reply envelope. Four days later, these addresses are sent a fourth mailing (reminder
postcard) which encourages them to respond.

2 Addresses deemed “undeliverable as addressed” (UAA) by the United States Postal Service are also removed from
the address files for subsequent mailings.
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After the fourth mailing, responding addresses are again removed from the address file to
create a new mailing universe of nonrespondents. The remaining sample addresses are sent the
fifth mailing (a more urgent final reminder letter with a due date in a pressure seal mailer).

Two to three weeks later, responding addresses are removed and the unmailable and
undeliverable addresses (from the initial sample) are added to create the universe of addresses
eligible for the Computer-Assisted Personal Interview (CAPI) nonresponse followup operation.®
Of this universe, a subsample is chosen to be included in the CAPI operation. Census Bureau
field representatives (FR) first attempt to interview those selected for CAPI by phone.* If the FR
is unable to complete a phone interview, they visit the address to conduct an in-person
interview.

Additional information can be found in the ACS Design and Methodology Report (U.S. Census
Bureau 2014).

3. RESEARCH-BASED DEVELOPMENT OF MATERIALS

The complete literature review for the concepts used to design the mail materials in this test is
contained in two reports: “Strategic Framework for Messaging in the American Community
Survey Mail Materials” and “Assessment of Messaging in the 2018 American Community Survey
Mail Contact Materials (Oliver, Heimel, and Schreiner, 2017; Schreiner, Oliver, and Poehler,
2020).

High-level recommendations from the two reports were to limit the number of messages in
each mailing; reduce repetitious messaging; use new appeals; use messages justified by
research; and make a clear connection to the well-known Census Bureau brand, in a more
prominent way.” However, the reports also recognized that, for those recommendations to be
successful, we had to use plain language writing to lower the reading level of the letters and
plain language design principles (such as white space, organization of letter text, graphics, and
color) to make the letters easier to read. (See Section 6 of the Messaging Assessment Report for
more details.)

While the test materials strongly adhere to the high-level recommendations in general, this
section highlights some specific ways those recommendations were implemented.
31 Themes of Messages in Each Mailing

The Strategic Framework Report (Section 5) recommended using messages designed to
resonate with the cynical and distrusting segments of the population, as an increase in their

% CAPI interviews start at the beginning of the month following the fifth mailing.

4 A pressure seal reminder letter, which includes a user ID needed for an internet response, is also sent to all
mailable addresses sampled in CAPI at the start of the interviewing month. This began in October of 2020.

* The recommendations were at the forefront of the design process for all test treatments materials, except the
Minimalist Treatment. This treatment was designed to keep text to a minimum while maintaining a “governmental
feel” to the materials.
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self-response has the most potential to increase overall self-response (Oliver, Heimel, and
Schreiner, 2017).° The report recommended thematic messages for the first four mailings only.
The elements for the fifth mailing were developed after we conducted subsequent research to
learn about the demographics of ACS nonrespondents receiving the fifth mailing (Berkley,
2018).

3.1.1  First Mailing - Establish Legitimacy and Trust

The first mailing focuses on building trust with the respondent through messages that legitimize
the survey and connect the survey to the Census Bureau, a known and trusted organization. In
social exchange theory, building trust is the most important aspect of survey messaging (Groves
et al., 2012; Dillman, Smyth, and Christian, 2014). With increased trust, subsequent statements
such as the benefits of survey participation are more likely to be believed.

3.1.2 Second Mailing - Convey Local, Tangible Benefits

The second mailing focuses on communicating how ACS data has tangible benefits to
communities (Reingold, 2014b). This mailing communicates local-level survey benefits because
research has shown that prospective respondents are more interested in potential benefits for
his or her own neighborhood than for the nation, state, or city (Reingold, 2014b).

This mailing also uses some benefits to show that responding to the survey may directly help
other people.” Some people feel a sense of accomplishment when completing a task for
someone else and generally feel a sense of reward when they feel they have helped others. For
some, this sense of accomplishment is heightened when the action provides no personal
benefit aside from helping someone else (Homans, 1961; Blau, 1964; Dillman, Smyth, and
Christian, 2014).

3.1.3  Third Mailing - Reduce the Sense of Burden of Responding

The third mailing focuses on messages that reduce the sense of burden associated with
responding to the ACS. The three main burden-reducing messages used are:

® Providing a choice in response mode—This mailing reduces the burden for respondents
who are unwilling or unable to respond by internet. Offering a choice of response mode can
have a positive effect on response (Gentry and Good, 2008; Smyth et al., 2010; Millar and
Dillman, 2011; Olson, Smyth, and Wood, 2012).

e Explaining that response to the ACS is a normal activity regularly completed by others in the
community—Knowing others have responded may help make it more comfortable to
respond for those who are hesitant to do so (Cialdini, 1984; Hallsworth et al., 2014).

¢ One of the treatments, the Minimalist Treatment, does not use the recommended themes for each mailing.
’ For example, one benefit mentioned is “services to help the elderly, veterans, and the disabled.”
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¢ Linking ACS response to civic duty or responsibility—Some feel a sense of pride as they fulfill
their civic obligations and feel a sense of reward when they fulfill a patriotic duty that helps
their country (Groves, Singer, and Corning, 2000; Reingold, 2014b).

3.1.4  Fourth Mailing - Restate Appeals and Express Gratitude

The fourth mailing primarily summarizes messages from the first three mailings by restating the
appeals to trust, benefits, and burden reduction in a different way. We did not want to
introduce new concepts in this mailing and overwhelm the recipients of our mailings. So, we
repackaged the previous important messages in one mailing using different wording, to avoid
repetition (Dillman, Smyth, and Christian, 2014).

This mailing also prominently includes a “thank you” statement which is good communication
practice when you ask someone to complete a task. It is natural to thank people for their time
and effort.

3.1.5 Fifth Mailing - Heighten the Sense of Urgency

The fifth mailing is the last opportunity to obtain a self-response through mail contact before
the start of the CAPI nonresponse followup operation. Thus, we used the following strategies to
heighten the sense of urgency and to make it even easier to self-respond:

¢ The tone of the letter is more formal and urgent than the previous mailings. The opening
salutation “An important message from the U.S. Census Bureau:” replaces the salutation
used in the previous mailings, “Dear Resident.” The opening sentence “Time is running out.”
is short and direct. The letter contains only one paragraph, and then presents the response
options—much shorter and to the point than previous mailings.

¢ A due date is prominently displayed three times in the mailing to convey a sense of urgency.
Providing a deadline or a due date reduces burden on the respondent by giving clear
instructions on when a task is due, which fits into a respondent’s mail prioritization process
(Dillman, 2016). A recent ACS mail messaging test showed an increase in self-response
when a due date was used on the outside and the inside of the fifth mailing pressure seal
mailer (Risley and Oliver, forthcoming in 2021).

* A new response option is provided (phone response) to increase the likelihood of a
participant being able to respond in their preferred mode. We know that a substantial
portion of individuals who have not yet responded have lower reading levels. These
individuals may be more likely to respond via a telephone interview. We also know that a
good portion of individuals who receive the fifth mailing do not speak English proficiently.
So, we also added Spanish text to the bottom of the letter to highlight that respondents
have the option to complete the survey by phone in Spanish.

e A commitment device is used in this mailing to get recipients to commit to responding. This
commitment device asks the potential respondent which response option he or she will use
to respond to the survey by the due date. Asking for a potential respondent’s commitment
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to an action can increase the chance that an action is taken (Milkman et al., 2011; Feygina,
Foster, and Hopkins, 2015; Shephard and Bowers, 2016).

3.2 Plain Language Principles Used in the Materials

In addition to the above recommended messaging themes and strategies, the Messaging
Assessment Report also recommended applying plain language principles when developing the
new mail materials. Plain language involves wording choices and visual design techniques to
make things easier to read.

Section 6.5 of the Messaging Assessment Report outlines the reading level assessment of the
current ACS materials. Both the choice of text and the amount of text on each mailing piece
caused the materials to rank at high reading levels. The new designs reduce text and use words
that are easier to read and understand. The visual design elements mentioned in this section
were ideas that developed during the design process through cognitive testing observations,
further research, and expert recommendations for improving the materials.

3.2.1 Elements that Improve Readability

According to the Plain Writing Act of 2010, all government documents issued to the public must
be written clearly so that people can find the information they need, understand what they
find, and use the information they find to meet their needs. In general, the text and layout in
the new materials adhere to the official writing guidelines proposed on plainlanguage.gov. Here
are a few other specific ways that we implemented plain language principles in the
experimental treatments:

e Instruction Card: We redesigned the front of the instruction card in the first mailing with a
simpler design and more precise text about how to respond to the survey online. We also
changed the font size and style of the user ID (embedded in the address label) to make it
easier to locate on the card (Martinez et al., forthcoming).

e All mail pieces, where applicable: We eliminated the “https://” from the URL for the online
response website (https://respond.census.gov/acs) to ease the burden of typing too many
characters. A simplified URL is also more visually pleasing and created more white space.®

e Questionnaire: We redesigned the front cover of the questionnaire by reducing text and
updating the icons for a cleaner appearance and ease of reading. (See Attachment A for an
image of the front cover.)

e |etters: We moved the Census Bureau address to the upper right-hand corner, instead of
beneath the logo, to allow more space for the body of the letter.

8 participants in cognitive testing were able to successfully navigate to the ACS response landing page using the
abbreviated URL.
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3.2.2 Elements that Improve Visual Appeal

Research has shown that, for government surveys, some color and graphic elements can be
used in the letters to catch the eye and draw attention to important information, as long as the
letters still appear official and “governmental” (Dillman et al., 1996; Leslie, 1997; Whitcomb and
Porter, 2004; Hagedorn, Panek, and Green, 2014; Reingold, 2014a). Where possible, all
treatments developed by the Census Bureau incorporated the color of the ACS stateside
housing unit questionnaire (“ACS green”) into the redesigned mail pieces.

The treatments use different visual design elements to test which design best resonates with
mail recipients. Since we do not know which visual appeal will work the best at increasing
overall response, we are experimenting with different designs.

The Icon Treatment uses icons, or symbolic pictures, to quickly convey messages
through pictures rather than with text. Icons, which are signs or images that represent
the objects that they signify, are known to draw attention and increase readability
(Mertz, 2012). Icons could be beneficial for visual learners, readers with low literacy
levels, or for those who are not fluent in English.

The Column and Header Treatment organizes text in a way that makes the letters easier
to navigate and thus easier to read. Plain language principles suggest using headers,
columns, and short sentences and paragraphs.’ For people who prefer scanning text to
obtain information quickly, this may be the most beneficial letter design.

The Sidebar Treatment uses a graphic element to draw attention to details not found in
the letter. Research has shown that we remember visual images much easier and better
than words (Kouyoumdjian, 2012). This design style may appeal to readers who desire
more details before responding to the survey.

Within each treatment, the same visual “look and feel” of the design is used throughout the
mailings to maintain the cohesive nature of the continuing conversation concept. Research
suggests that messages sent across multiple mail contacts, as well as the overall design of
graphics, need to look and feel as if they came from the same place and should feel like a
continuous conversation (Whitcomb and Porter, 2004; Dillman, Smyth, and Christian, 2014;
Hagedorn, Panek, and Green, 2014; Reingold, 2014a).

3.3  Other Researched-Based Design Elements

This section describes some design features that came about through recommendations from
the two reports and some design features that came about from ideas that surfaced during the
design phase.

? See plainlanguage.gov for more ideas on visual design and text layout to improve readability.
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Multi-Lingual Brochure: We eliminated the multilingual brochure in the first mailing to
reduce the volume of messages as suggested in the Messaging Assessment Report.

The multilingual brochure is written in six languages: English, Spanish, Chinese, Vietnamese,
Korean, and Russian. The brochure informs people that they can respond to the ACS via
telephone in the languages other than English and Spanish.™ A 2010 study showed that
including the brochure in a mailing significantly increased response for the five non-English
languages in the brochures (Joshipura, 2010).

In the past five years, an FAQ brochure and an Instruction Booklet and an instruction card
have been removed from ACS mailing packages, due to positive results from field tests
(Clark, 2015a; Clark, 2015b; Risley and Berkley, forthcoming). Removing the materials
reduced costs and reduced respondent burden and did not negatively affect survey
response.

Because of past test results with brochures, we feel confident that removing the
multilingual brochure will not decrease overall survey response. However, to mitigate the
possibility of losing response in non-English languages, we included a sentence in the non-
English languages on the back of the Instruction Card sent in the first mailing. The sentence
instructs the household that the survey can be answered by phone in Chinese, Vietnamese,
Korean, and Russian. A different phone number for each language is given.™ Spanish
speakers can also respond to the survey by internet, so the Spanish text on the instruction
card mentions responding by internet or calling a number to speak to a representative in
Spanish.

Letters: We included Spanish language text on the back of the third letter and the bottom of
the fifth letter to remove language barriers that may impede response. One of the
recommendations from previous focus group testing of ACS materials was to tailor the
materials to acknowledge cultural nuances and make response options readily apparent in
Spanish and other languages (Reingold, Inc., 2014b).

In past ACS production materials, the paper questionnaire mailing included more Spanish
text to help people respond in Spanish. We have eliminated the instruction card in that
mailing that had Spanish text on the back of it. Also, an older design of the front cover of
the paper questionnaire included more Spanish text than is currently found on the cover.
We hope that including Spanish on the letters, something new for ACS materials, will
increase response for Spanish speakers.

1% |n English and Spanish, a number is given to call if a respondent has questions about the survey, but the text
does not directly state that the survey can be completed over the phone.

' We acknowledge the risk we are taking with respect to survey response in non-English languages, and we will
monitor the situation, possibly isolating the experimental change in a future test. We may, however, see an
increase in response since the text is easier to see on the instruction card than inside of the trifold brochure.
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e |etters: Wherever text in the mail materials refers to responding online, we added the
words “using your computer, smartphone, or tablet.” In some of the materials, we used an
icon with the three computing devices as a visual reminder.

One of the researchers at the NAS conference said that his study found that if people start a
survey on a smartphone, they are more likely to finish it, whether it be on the same device
or on a different one. In short, once you get started you are more likely to finish, and most
people have their smartphones with them all the time.

Participants in cognitive testing noticed that they could respond on a smartphone, and they
acknowledged that this was helpful and good to know (Martinez et. al, forthcoming).

¢ Envelopes: To increase the likelihood that the recipient would recognize that the letter
came from the government and to increase the likelihood of the enveloped being opened,
we included the phrase “Official U.S. Government Mail” on the outside of the first and third
mailing envelopes. A study mentioned in the Messaging Analysis Report (6.4.2) showed that
people first look at their own address on an envelope. Thus, we placed “Official U.S.
Government Mail” directly above the recipient’s mailing address, so that it could be readily
seen. We were also building on the fact that government-sponsored survey requests
receive the highest response rates among all types of surveys (Presser, Blair, and Triplett,
1992).

4. METHODOLOGY AND RESEARCH QUESTIONS

41 Sample Design

The 2021 Strategic Framework Mail Materials Test will be conducted using the September 2021
ACS production sample. The monthly ACS production sample consists of approximately 295,000
housing unit addresses and is divided into 24 nationally representative groups (referred to as
methods panel groups) of approximately 12,000 addresses each. The sample for each of the
four experimental treatments in this test will consist of two randomly assigned methods panel
groups (approximately 24,000 mailing addresses per treatment). The sample for the control
treatment will also consist of two randomly assigned methods panel groups. The control
treatment will receive production ACS materials, but will be sorted and mailed separately from
production.” All remaining methods panel groups will receive production ACS materials.

4.2 Experimental Design

The treatments will adhere to the current ACS mailing strategy (the number of mailings, types
of mailings, and timing of mailings) detailed in Section 2.2 of this report. Images of each mailing
piece can be found in Appendix A.

12 5ee Appendix B for dates of the mailout schedule for the September 2021 panel.
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The Strategic Framework Report did not make recommendations of a specific messaging theme
for the fifth mailing. [We conducted research for the fifth mailing universe to identify
characteristics of nonrespondents with the current mailing strategy, to use messaging
appropriate for the target audience; however, those characteristics may change when the first
four mailings are changed (Berkley, 2018).%] For this reason, while each treatment employs a
distinctive design for the first four mailings, the designs and messaging of the fifth mailing
letters vary only slightly among the four experimental treatments.

A brief description of each of the five treatments in this test are provided below.

4.2.1 Treatment 1 (Icon Treatment):

Treatment 1 uses icons as its distinctive design feature. Icons are symbols used to replace
words or to draw attention to key text. The icons break the monotony of text, segment the
letter content into different parts, and make the content more interesting to read. Effective use
of icons improves content readability. The letters in this treatment are written in a traditional
letter format but incorporate icons in the body of the letter. The “ACS green” color, found on
the paper questionnaire, is used throughout the five mailings to create visual appeal and to
build cohesiveness among the mail pieces and mailings.

4.2.2 Treatment 2 (Column and Header Treatment):

Treatment 2 uses columns and headers in green font as distinctive design features. Using
columns and headers to segment the content makes it easier to read and navigate to the most
important information on the page. The letters in this treatment minimize text and get to the
point in a more direct way than a traditional letter format. Like the Icon Treatment, the “ACS
green” color is used throughout this treatment.

4.2.3 Treatment 3 (Sidebar Treatment):

Treatment 3 uses images as its distinctive design feature. The images are imbedded in a sidebar
that is either green or grey in color, depending on the mailing.** Response option icons are used
in some of the letters. The sidebar look is common among flyers and infographics, so it is a
recognized look. The sidebar also provides a unique space to add more information about the
survey that is not found in the letter. The “ACS green” color is also used throughout this
treatment.

4.2.4 Treatment 4 (Minimalist Treatment):

This treatment was designed with a minimalist approach, using as few words as possible to
convey the most important information needed to respond to the survey. This treatment
maintains more of a “governmental” look and feel than the other treatments; no color or
graphics are used in the letters. While this treatment does not include the recommended

We are hopeful that the results from this test will give us insight into the best design to use for the first four
mailings and insight into the likely (perhaps new) target audience for the fifth mailing.
" The pressure seal mailers are only printed with black and grey ink.
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thematic messaging from the Strategic Framework Report, it does employ some plain language
principles to make the letters easier to read.

4.2.5 Treatment 5 (Production, Sorted Separately):

Treatment 5 will have materials identical to production, but the mailings will be sorted
separately from production. Previous ACS testing found that smaller volumes of mail arrive
later than larger volumes of mail. Thus, we sort the control treatment separately to ensure mail
delivery timing consistency with the experimental treatments (Heimel, 2016).

4.3 Research Questions

1. How do the treatments affect self-response to the survey before CAPI?

2. If a treatment affects self-response before CAPI, how does it affect overall response to

the survey?

How do the treatments affect Spanish language self-responses?

How do the treatments affect hard-to-count areas?

5. How does adding visual design elements and messaging affect self-response to the
survey before CAPI, compared to the minimalist approach?

6. How does the redesigned front cover of the questionnaire affect item nonresponse for
the questions on the front cover?

7. How do the treatments affect overall form completeness?

8. How do the treatments affect the demographics of early respondents? Late
respondents? Overall respondents before CAPI?

9. How would the treatments affect the costs of data collection if implemented in
production ACS?

»w

44  Analysis Metrics

All self-response analyses, except for the cost analysis, will be weighted using the ACS base
sampling weight (the inverse of the probability of selection). Cases in the CAPI subsample will
have their weight multiplied by a CAPI subsampling factor unless they are self-responses. The
sample size will be able to detect differences of approximately 1.25 percentage points between
the self-response return rates of the experimental treatments (with 80 percent power and
a=0.1). Detectable differences for the analysis of item-level data (such as item nonresponse
rates) vary depending on the item, with housing-level items having minimum detectable
differences up to 1.6 percentage points. We will use a significance level of a=0.1 when
determining significant differences between treatments. For analysis that involves multiple
comparisons, we will adjust for the Type | familywise error rate using the Hochberg method
(Hochberg, 1988).

4.4.1 Unit Response Analysis

To determine the effect of each treatment on self-response, we will calculate the self-response
return rates at selected points in time in the data collection cycle. The selected points in time
reflect the dates of additional mailings or the end of the self-response data collection period.
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An increase in self-response presents a cost savings for each subsequent phase of the mailing
process by decreasing the number of mailing pieces that need to be sent out. A significant
increase in self-response before CAPI decreases the number of costly interviews that need to be
conducted. Calculating the self-response return rates at different points in the data collection
cycle gives us an idea of how the experimental treatments would affect operational and mailing
costs if they were implemented into a full ACS production year.

To determine whether the experimental changes affect the final self-response and CAPI
response by the end of the data collection period, we will calculate final response rates and
how each response mode contributes to the total final response.

4.4.1.1 Self-Response Return Rates

Self-response return rates will be calculated for total self-response combined and separately for
internet, mail, and TQA responses. If no significant differences in TQA rates are detected, we
may combine mail and TQA rates.

The return rates will be calculated using the following formula:

Number of mailable and deliverable sample addresses that
Self-Response provided a response by mail, Telephone Questionnaire
Return Rate = Assistance (TQA), or internet
Total number of mailable and deliverable sample addresses®

* 100

4.4.1.2 Final Response Rates

To determine the effect of the experimental treatments on overall response to the survey, we
will calculate final overall response rates and how each response mode contributes to the
overall final response rate. The final response rates will be calculated using the following
formula:

Number of mailable and deliverable sample addresses that
provided a response by mail, Telephone Questionnaire
= Assistance (TQA), internet, or CAPI *100
Total number of mailable and deliverable sample addresses® in
the universe that were eligible to respond to the survey

Final Response
Rate

> We will remove addresses deemed to be Undeliverable as Addressed by the U.S. Postal Service if no response is
received.
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4.4.2 Item Response Analysis
4.4.2.1 Item Nonresponse

Although the questionnaire cover redesign proposed in this test does not differ substantially
from the production design, we would still like to see if the redesign influences response to the
questions on the cover.

We will calculate item nonresponse rates for each item on the front cover individually and for
all the items combined to determine the effect of the redesigned questionnaire cover on the
survey questions that appear on the front cover of the paper questionnaire. We want to
determine if the new design of the cover affects response to the questions for Last Name, First
Name, Middle Initial, Phone Number, and the number of people living or staying at the address.

The formula for the item nonresponse rate is:

Number of nonresponses to the
Iltem Nonresponse Rate = guestions on the front cover *100
Number of nonblank mail responses

4.4.2.2 Form Completeness

While we have no reason to believe that any part of this experiment will affect overall form
completeness, and we assume that there will be no effect, we would like to verify this
assumption.

To determine the effect of the treatments on the quantity of survey questions answered by
each household, we will calculate and compare form completeness rates. Form completeness
measures the number of questions on the form that were answered among those that should
have been answered, based on questionnaire skip patterns and respondent answers.

We will only calculate and compare form completeness rates for mail and internet responses,
because with phone or in-person interviews form completeness can vary depending on the
interviewer. For internet responses, the “form” is the internet instrument; for mail responses,
the “form” is the paper questionnaire. The following formula will be used:

Number of questions answered
Number of questions that should
have been answered

Overall Form Completeness Rate *100

4.4.2.3 Response Distributions of Respondent Demographics

This analysis will not be conducted for treatments that have lower self-response return rates or
lower final response rates than the production treatment. Any treatment that performs worse
than current production will not be considered as a candidate for replacing production
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materials. This analysis is only concerned with the success of any treatment that may be used in
production to increase self-response with populations that are considered hard-to count.

The letters being tested were designed to have a broad appeal, but they were also designed
with a lower reading level and with added Spanish text. Part of the reason these features were
used was to gain more self-response from demographic groups that typically respond by
personal interview in the CAPI phase of data collection. We hope to convert late CAPI
respondents to earlier self-respondents. To see if we were successful in reaching the target
audience, we will compare respondent demographics before the third and fifth mailings and
before CAPI.

We will calculate and compare the distributions of all non-blank self-responses for the following
demographic and housing categories: age, educational attainment, Hispanic origin, race, sex,
building type, and tenure.

Proportion estimates will be calculated using the following formula:

weighted count of valid responses in category
weighted count of all valid responses

Category proportion =

Valid in-scope responses will be included in the analysis. The demographic characteristics will
be for the respondent, or Person 1, in the survey. We will use uncoded data for the race and
Hispanic origin analysis.

This analysis will only use self-responses. In our calculations, we will calculate combined self-
response and separate the distributions by mode: mail, internet, and TQA.* We will use Rao-
Scott chi-squared tests of independence to determine whether the response distributions are
statistically different at the a=0.1 level (Rao & Scott, 1987). If the distributions are significantly
different, we will perform t-tests on the differences for each subcategory.

To control for the overall Type | error rate for a set of hypotheses tested simultaneously, we will
perform multiple-comparison procedures using the Hochberg method (Hochberg, 1988). The
overall Type | error rate is called the familywise error rate and is the probability of making one
or more Type | errors among all hypotheses tested simultaneously. A family for our analysis will
be the list of p-values obtained from comparisons of the overall characteristic categories (age,
educational attainment, Hispanic origin, race, sex, building type, and tenure). If the response
distributions differ significantly for a specific topic, the list of p-values for subcategory
comparisons will be used as a family for multiple comparisons.

4.4.3 Cost Analysis

Excluding the multilingual brochure from the first mailing presents a cost savings. Aside from
that savings, we will use estimated workloads to determine any other effects on the cost of

6 We may combine mail and TQA responses if there is no significant difference in TQA responses.
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implementing any of the experimental treatments into a full production. We will only perform
cost analysis for treatments that show significant increases or decreases in self-response before
CAPI. We will compare each experimental treatment to Treatment 5 (production materials)
before the file creation for the second mailout phase (third and fourth mailings), before the file
creation of the third mailout phase (the fifth mailing), and before the creation of the CAPI
sample.

In addition to changes in workloads for each mailing, the cost analysis will consider any
differences associated with the mailing materials including printing, assembly, and postage
costs for potential cost savings if we reduce the mailing workload for the paper questionnaire
package mailing. Cost differences associated with CAPI will account for any significant changes
in the CAPI workload due to a significant increase or decrease in self-response before CAPI for
each experimental treatment compared to production.

45 Research Question Analysis
4.5.1 Questions Involving Unit-level Response Analysis

RQ1. How do the treatments affect self-response to the survey before CAPI? This analysis will
evaluate the effect of each treatment on self-response to the survey. We will calculate and
compare self-response return rates of the initial mailing universe for all treatments vs.
production materials (Treatment 5). Since an increase in self-response will decrease the cost of
subsequent phases of the data collection cycle targeting nonresponders, we will compare self-
response return rates just before the third mailing, before the fifth mailing, and before the start
of CAPI. We will compare return rates by response mode and overall (modes combined). We
will make each comparison using a two-tailed hypothesis test, for a total of four comparisons.
Each null hypothesis will be Ho: Ts = T; and each alternative hypothesis will be Ha. T5 # T;
wherei=1, 2, 3, and 4 and Ts = control treatment.

RQ2. If a treatment affects self-response before CAPI, how does it affect overall response to the
survey? This analysis will be performed if a treatment is statistically different from the
production treatment before the start of CAPI. To evaluate the effect of an experimental
treatment on overall response to the survey, we will calculate final overall response rates and
how each response mode contributed to the overall final response rate. These rates will be
compared with the production treatment. We will make each comparison using a two-tailed
hypothesis test, for up to four comparisons. Each null hypothesis will be Ho: Ts = T; and each
alternative hypothesis will be Ha. Ts # T;where i = 1, 2, 3, and 4 and Ts = control treatment.

RQ3. How do the treatments affect Spanish language self-response? We will calculate and
compare final self-response rates for Spanish self-responses.”” We will calculate a combined
rate for all experimental treatments and compare the rate with production using a two-tailed

7 We do not expect there to be enough phone responses in Chinese, Korean, and Russian to detect significant
differences, but we will monitor the number of responses in those languages to see if the text on the new
Instruction Card appears to have an effect on response in those languages.
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hypothesis test. The null hypothesis will be Hy: Ts+ Production =T, + T,+ T3+ T, and each
alternative hypothesis will be Ha. Ts+ Production # Ty + To+ T+ T

RQ4. How do the treatments affect areas with hard-to-count populations? We will calculate
and compare final self-response rates and final overall response rates by designated high and
low response areas. The areas will be defined at the tract level using the low response score
(LRS) on the Census Bureau’s planning database.*® The LRS is a modeled variable derived from
ACS data for “hard to count” populations and 2010 Census mail response. Some characteristics
of “hard to count” populations used to create the LRS are the following: ages 5 and under, ages
18-24, don’t speak English very well, foreign born, renters, low education level, below poverty
level, and no internet access.

Defining high and low response areas: A low LRS means a tract is in a high response tract. The
75 percent lowest LRS scores will determine the high response area in our analysis. The
remaining tracts will be the low response areas.”

The rates will be compared with the production treatment. We will make each comparison
using a two-tailed hypothesis test, for up to four comparisons. Each null hypothesis will be Hy:
Ts = T; and each alternative hypothesis will be Ha. Ts # T;where i = 1, 2, 3, and 4 and Ts = control
treatment.

RQ5. How does adding visual design elements and strategic messaging affect self-response
before CAPI, compared to the minimalist approach? The visual design elements refer to the
layout or how things are arranged on a page and the colors and imagery. Strategic messaging
refers to the words chosen to convey the thematic messages used in the letters suggested by
the Strategic Framework Report. Treatment 4 did not use color, graphics, or any of the
recommended thematic messaging from the Strategic Framework Report. However, most other
elements found in Treatments 1, 2, and 3 are also in Treatment 4. By comparing the first three
treatments separately to the minimalist treatment, we can see how the layout, visual design
elements, and strategic messaging of the Icon, Column and Header, and Sidebar Treatments
affect self-response as compared to a treatment that does not use the targeted themes, color,
or images and only uses minimal wording throughout. We will calculate and compare self-
response return rates for treatments 1, 2, and 3 versus treatment 4. We will make each
comparison using a two-tailed hypothesis test, for a total of three comparisons. Each null
hypothesis will be Ho: T4 = T; and each alternative hypothesis will be Ha. T4 # Tiwhere i = 1, 2, and
3 and T, = Minimalist Treatment.

8 The Census Bureau Planning Database can be found at
https://www.census.gov/topics/research/guidance/planning-databases.html

¥ For the ACS tracts that do not appear on the Census Planning Database, we will create county level LRS scores
based on the weighted averages of the low response scores at the tract-levels.
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4.5.2 Questions Involving Item-level Response Analysis

Iltem-level response analysis is for occupied housing units only.

RQ6. How does the redesigned front cover of the questionnaire affect item nonresponse for the
questions on the front cover? We will calculate and compare item nonresponse rates for each
qguestion individually and for the front cover overall. We will make each comparison using a
two-tailed hypothesis test, for a total of four comparisons. Each null hypothesis will be

Ho: T5s = T; and each alternative hypothesis will be Ha. Ts # Tiwhere i = 1, 2, 3, and 4 and

Ts = control treatment. The universe for calculations will be all mail responses to the survey.

RQ7. How do the treatments affect overall form completeness? We will calculate and compare
form completeness rates. We will make each comparison using a two-tailed hypothesis test, for
a total of four comparisons. Each null hypothesis will be Ho: Ts = T; and each alternative
hypothesis will be Ha. Ts # T;where i = 1, 2, 3, and 4 and Ts = control treatment.

The universe for calculations will be all internet and mail responses.

RQ8. How do the treatments affect the demographics of early respondents? Late respondents?
Overall respondents before CAPI? We will calculate and compare distributions of responses to
guestions about the following demographic and housing categories: age, educational
attainment, Hispanic origin, race, sex, building type, and tenure. We will compare each
treatment to the production treatment (T1, T2, T3, T4 vs. T5). For early respondents we will use
internet, mail, and TQA responses received before the third mailing is sent. For late
respondents we will use internet, mail, and TQA responses received before the fifth mailing is
sent. For the overall calculations, we will use all self-responses received before the CAPI sample
is created.

4.5.3 Question involving Cost Analysis

RQ9. How would the treatments affect the costs of data collection? Apart from the cost savings
from the removal of the multilingual brochure, we will only assess cost impacts on treatments
that perform better than the production treatment. To assess impacts on costs we will calculate
the annual expected cost of implementing each experimental treatment into a full ACS
production year and compare it to the production costs. A confidence interval for the cost that
accounts for sampling error in the workload estimates will also be calculated. Cost differences
will be calculated as described in Section 4.4.3.

An abbreviated version of the cost analysis will appear in the final report. We will prepare a
separate, more detailed, cost report for internal use, if necessary.

5. DECISION CRITERIA FOR PICKING A “WINNING” TREATMENT

Each treatment in this test exhibits clear benefits when compared to current production
materials. Those benefits are: (1) reduction in costs from eliminating the multilingual brochure
and (2) reduction in respondent burden by improving the visual appeal and readability of the

U.S. Census Bureau



letters. Having said that, the goal of this test is to choose one experimental treatment as the
best among all treatments. To do that we will adhere to the following decision criteria, listed in
Table 1 by order of importance.

Table 1. Decision Criteria for “Winning” Treatment

zr:g;ty Decision Criteria
1 Self-Response Return Rates
2 Response in Low Response vs High Response Areas
3 Response Distributions
4 Form Completeness Rates
5 Final Response Rates

As stated in the introduction, the purpose of this field test is to identify which experimental
treatment is most successful at increasing self-response when compared to the control
treatment (production materials). Self-response is the most important metric, because
increasing self-response reduces data collection costs. We will look at self-response throughout
the data collection period. The earlier we receive self-response, the more money we save. If we
do not see a “winner” in the self-response category, or if some of the treatments are not
statistically different, we will continue with the list of decision criteria to determine a “winner”.

We have also stated that a very important goal of the new materials is to convert households
with characteristics of those that typically respond in CAPI to be households that self-respond.
We have implemented many new features in the materials that we hope will reach this goal.
We expect this strategy to increase overall self-response, but if it does not, the next best metric
to look at will be response in Low Response Areas. If we don't see any differences in this
category, we will look for changes in the demographic makeup of early responders, which we
hope to see with our response distribution analysis.

Not that we will consider magnitude of differences as we make comparisons. For example, if
Treatment 1 performs nominally better than Treatment 2 in self-response but significantly
worse than Treatment 2 in response in low response areas, we will take that into consideration.

We hope to come to a decision without having to use #4 and #5 on the list. These are extremely
low priority. We don’t expect these categories to be significantly different for any of the
treatments, but if two treatments are tied for #1 - #3 and one of them performs extremely well
for #4 and #5, we will take that into consideration when making a decision on the winning
treatment.

If, using the above criteria, a single treatment cannot be identified as the “best” among all
treatments, then additional field testing will be conducted. The additional field testing may
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include a subset of treatments, updated materials, or a combination of the current treatments.
(See Appendix C for some ideas for future testing.)

6. ASSUMPTIONS AND LIMITATIONS
6.1Assumptions

1. Asingle ACS monthly sample is representative of an entire year (twelve panels) and the
entire frame sample, with respect to both response rates and cost, as designed.

2. A single methods panel group (1/24 of the full monthly sample) is representative of the
full monthly sample, as designed.

3. We assume that there is no difference between treatments in mail delivery timing or
subsequent response time. The treatments had the same sample size and used the
same postal sort and mailout procedures. Previous research indicated that postal
procedures alone could cause a difference in response rates at a given point in time
between experimental treatments of different sizes, with response for the smaller
treatments lagging (Heimel, 2016).

6.2 Limitations

1. Group quarters and sample housing unit addresses from remote Alaska and Puerto Rico
are not included in the sample for the test. Any conclusions from the test can only be
made for housing units like those in the test sample.

2. The cost analysis uses estimates to make cost projections. These estimates do not
account for monthly variability in production costs such as changes in staffing,
production rates, or printing price adjustments.

3. Each treatment was designed holistically and, as such, if differences in response are
detected we will not be able to identify the specific elements in each treatment that
caused differences to occur.
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7. TABLE SHELLS
71 Self-Response Returns Rates

Table 1. Sample Table for Total Self-Response Return Rates: Comparison of Treatment vs.
Control

Point in Data Collection Cycle Treatment Control Difference P-Value
Before the Third Mailing NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Before the Fifth Mailing NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Before CAPI NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN

Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>
Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Significance was tested based on a two tailed t-test at the a=0.1 level.

Table 2. Sample Table for Mail and TQA Return Rates: Comparison of Treatment vs. Control

Point in Data Collection Cycle Treatment Control Difference P-Value
Before the Third Mailing NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Before the Fifth Mailing NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Before CAPI NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN

Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>
Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Significance was tested based on a two tailed t-test at the a=0.1 level.

NOTE 1: If significant differences in TQA rates are detected we will report Mail and TQA rates separately.
NOTE 2: There is hidden text (in white 1-point font) in the tables that were there for 508 compliance
when the tables by mode were combined into one table. Fine to leave it for now, but that’s what that
strange underline is.

Table 3. Sample Table for Internet Return Rates: Comparison of Treatment vs. Control

Point in Data Collection Cycle Treatment Control Difference P-Value
Before the Third Mailing NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Before the Fifth Mailing NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Before CAPI NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN

Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>
Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Significance was tested based on a two tailed t-test at the a=0.1 level.
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7.2 Final Response Rates

Table 4. Sample Table for Final Response Rates and Response Distributions by Mode

Response Mode Treatment Control Difference P-Value
Overall Self-Response NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Internet NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Mail and TQA NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
CAPI NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN

Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>
Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Significance was tested based on a two tailed t-test at the a=0.1 level.

Table 6. Sample Table for Final Overall Response Rates by Designated High and Low Response

Areas

Test Minus

Response Area Test Control P-Value
Control

High Response Area
Low Response Area
Difference
Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>

Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Significance was tested based on a two tailed t-test at the a=0.1 level.

7.3 Item and Section Nonresponse

Table 7. Sample Table for Item and Section Nonresponse Rates for Mail Responses -
Treatment X vs. Treatment Y
Treatment Treatment

Item X Y Difference P-Value
Section Nonresponse NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Name NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Telephone Number NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Number of Persons in Household NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN

Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>
Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Significance was tested based on a two tailed t-test at the a=0.1 level.
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7.4

Form Completeness

Table 8. Sample Table for Form Completeness by Response Mode, Treatment vs. Control

Response Mode Treatment Control Difference P-Value
All Self-Response NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Mail NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN
Internet NN.N (N.N) NN.N (N.N) N.N (N.N) N.NN

Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>
Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Significance was tested based on a two tailed t-test at the a=0.1 level.

7.5

Response Distributions of Respondent Demographics

Table 9. Sample Table for Response Distributions for <insert characteristic> by Response

Mode and Treatment, Treatment vs. Control

Characteristic Group and

Response Mode Treatment Control P-Value
Total Self-Response 100.0 100.0 N.NN
Category 1 NN.N (N.N) NN.N (N.N)
Category 2 NN.N (N.N) NN.N (N.N)
Category 3 NN.N (N.N) NN.N (N.N)
Mail 100.0 100.0 N.NN
Category 1 NN.N (N.N) NN.N (N.N)
Category 2 NN.N (N.N) NN.N (N.N)
Category 3 NN.N (N.N) NN.N (N.N)
Internet 100.0 100.0 N.NN
Category 1 NN.N (N.N) NN.N (N.N)
Category 2 NN.N (N.N) NN.N (N.N)
Category 3 NN.N (N.N) NN.N (N.N)

Source: U.S. Census Bureau, American Community Survey, <Insert Test Name>; DRB Approval Number: <insert approval #>
Note: Minor additive discrepancies are due to rounding. Standard errors are in parentheses. An asterisk (*) indicates a
statistically significant result. Statistical significance was determined by comparing distributions using a Rao-Scott chi-square
test at the a=0.1 level.

Note: To be 508 Compliant the Categories in this table are preceded by words not seen, in white text.

Before each category group you will have to type “All Modes”, “Mail”, “Internet”, etc.

8. POTENTIAL CHANGES TO ACS

Based on the results of this research, the Census Bureau may consider revising the ACS
production mail materials.
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Appendix A. Materials for the Experiment

Materials in Each Mailing

First Mailing Letter: ACS-13(L)

Instruction Card: ACS-34IM (same for all experimental treatments)
Envelope: ACS-46IM (same for all experimental treatments)
Multilingual Brochure: ACS-9 (production only)

Second Mailing Pressure Seal Mailer: ACS-20

Third Mailing Letter: ACS-14(L) (back of letter same for all experimental treatments)
Return Envelope: 6385-47 (same for all experimental treatments)
Questionnaire: ACS-1 (same for all experimental treatments)
Envelope: ACS-46 (same for all experimental treatments)

Fourth Mailing Postcard: ACS-29

Fifth Mailing Pressure Seal Mailer: ACS-23
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Icon Treatment: ACS-13(L) (Front of Letter)

American Community Survey Office
e n S u S Washington, DC 20000

Bureau

fﬁw\ ‘ cUI’litE‘d States _ u.s. an:u: Bureau

Dear Resident:

Your household has been selected to participate in the American Community Survey.

Since 2005, the U.S. Census Bureau has been conducting this survey to provide our nation with
an up-to-date picture of how we live. This survey helps determine the needs of communities like
yours, covering topics like education, employment, and housing.

Follow the steps below to complete the survey:

1) Go to respond.census.gov/acs

2) Log in with your 10-digit user ID found on the enclosed card.

I Use your computer, smartphone, or tablet to log in to
:-:D our secure website and respond today.

your response is required by law (Title 13, U.5. Code,

@ The information that you provide is so important that
Sections 141, 193, and 221).

® Questions? Please call 1-800-354-7271 if you have

questions or if you need help completing the survey.

We appreciate your prompt online response. If you are unable to respond online, we will send
you a paper questionnaire in a few weeks. Thank you for your participation.

Sincerely,

s B

Donna Daily
Chief, American Community Survey Office

The Census Bureau serves as the leading source of
quality data about the nation's people and economy.

ACSTHLOSF-IC D4-21-2021) CE]‘.ISHS.SDV.(-B.L'S

U.S. Census Bureau



Icon and Sidebar Treatments: ACS-13(L) (Back of Letter)

Frequently Asked Questions

What is the American Community Survey?

The American Community Survey is an official survey from the U.S. Census Bureau. This survey
was created to provide up-to-date, accurate information about the country every year, not just
census years. Governments, businesses, and nonprofit organizations use the information to make
decisions about how to meet the changing needs of communities.

Is this a legitimate survey?

Yes. The Census Bureau has been conducting this survey since 2005. Only government agencies
can use an internet address with the “.gov” extension. You can verify that this is an official
governmeant survey by going to census.gow/acs or by calling 1-800-354-7271. Call
Monday—Friday: 9 am. to 9 p.m., Saturday: ¥ am. to 7 p.m., or Sunday: 11 am. to 9 p.m.

Why was | selected?

Your address was selected through scientific sampling and represents thousands of other
househalds like yours. The Census Bureau randomly selects about 3.5 million addresses
throughout the country each year to respond to this survey.

Am | required to fill out the survey?

Yes. Your response to this survey is required by law (Title 13, U.5. Code, Sections 141, 193, and
221). Title 13, as changed by Title 18, imposes a penalty for not responding. To create an
accurate picture of your community, it is critical that you respend.

Will my response be confidential?

Yes. The Census Bureau is required by law to protect this information. The Census Bureau is not
permitted to publidy release your responses in a way that could identify you. We are conducting
this survey under the authority of Title 13, U.S. Code, Sections 141 and 193. Federal law
protects your privacy and keeps your answers confidential (Title 13, U.5. Code, Section 7). Per
the Federal Cybersecurity Enhancement Act of 2015, your data are protected from cybersecurity
risks through screening of the systems that transmit your data.

How will the Census Bureau use the information | provide?

By law, the Census Bureau can only use your responses to produce statistics. Your information
will be used in combination with information from other houssholds to produce data for your
community. Similar data will be produced for communities across the United States and Puerto
Rica. We may combine your answers with information that you gave to other agencies to
enhance the statistical uses of these data. This information will be given the same protections as
your survey information. Based on the information that you provide, you may be asked to
participate in other Census Bureau surveys that are voluntary.

U.S. Census Bureau



All Treatments: ACS-34IM (Front and Back of Instruction Card)

United States®

Census The American Community Survey

Bureau

HOW TO RESPOND: (1) Go to respond.census.gov/acs (2) Log in with the user ID found in bold below.

Mailing address
printed here

Please respond now on your computer, smartphone, or tablet.
Need help completing the survey or have questions? Call 1-800-354-7271

Translation of languages below:

Spanish: HOW TO RESPOND: Go to respond.census.gov/acs to complete the survey in Spanish by
computer, smartphone, or laptop. Need help or have questions? Call 1-877-833-5625.

Chinese (simplified), Vietnamese, Russian, and Korean: If you have questions about the survey call
[number] to speak to one of our employees who speaks [language]. The employee can answer your
questions, or you can complete the survey over the phone.

United States*® . .
C I The American Community Survey

COMO RESPONDER: Vaya a respond.census.gov/acs para completar la encuesta en espafiol por
computadora, smartphone, o tableta. ¢ Necesita ayuda o tiene preguntas? Llame al 1-877-833-5625.

IR EMI0EESEED, FRE 1-800-638-5945 SHMNSHPUNRTHR. BRI ILEZESN G8, Etholleas FRfoEREsE.

Né&u quy vi cé thac méc vé cude khao sat nay, vui long goi 1 877-221-9436 dé ndi chuyén veéi mét trong cac nhin vién biét ndi tiéng Viét clia
chiing t6i. Nhan vién dé ¢ thé tra 1&i cAu hoi cla quy vi hodc quy vi cé thé hoan thanh khdo st ndy qua dién thoai.

Ecnu y Bac ecTb BONPOCH NO NOBOAY ONPOCA, NO3BOHMUTE NO TenedoHy 1-866-225-2297, uTobbl NOrOBOPMTL C OAHWMM M3 HALWX COTPYAHUWKOB,
rOBOPALMX Ha PyccKOmM Azbike. COTPYAHWK MOKET OTBETUTL Ha BALIW BONPOCHI MAW Bbl MOMKETE 33BEPLUIMTL ONPOC NO TenedoHy.

2 A thet 20| Rl A% 1-800-772-6728 2 Foioj0] B0 & TASIE FAWA S2stuAl2. siS H2A0| Hote| Z=0| ot L #4517t
Moo HEZAE Ba® - g

ACS-34 IM{X)SF (04-12-2021)

U.S. Census Bureau



All Treatments: ACS-46IM (Initial Mailing Envelope)

‘f’"\ United States PRESCATED
:i.‘éj cens us ARSTCLASS MAL

— i1 POSTACE & FEES PAID

Famit Mo. G-58

U.5. Consus Bureau
Martioral Precossing Cantor
1201 E. 10th S
JaFarorila, I 47132

CFFICIAL GLUSIRESS
Funaky ke Frivais U 5330

OFFICIAL U5, GOVERNMENT MAIL

THE AMERICAMN COMMUNITY SURVEY

YOUR RESPONSE IS
REQUIRED BY LAW

United States

Census

-e— 1A

SRR (RT3

U.S. Census Bureau



Icon Treatment: ACS-20 (Inside of Mailer)

American Community Survey Office
e n s u S Washington, DC 20000

Bureau

wa\ ‘ CUHitEd States ~ US. Census Bureau

Reminder: Please complete the American Community Survey

| 1 Respond now at respond.census.gov/acs

D-.-'.'D Log in with this user ID:

Why should you respond to the American Community Survey? Responses to this survey help
your local government, businesses, and nonprofit organizations understand the needs of your
community. Your community may need new or improved:

III Roads to help Services for dizabled
1 your work commute (_J veterans and the elderly

=

Opportunities for # o Access to high-speed
local businesses T internet service

This survey is so important that your response is required by U.S. law.

Respond now to save taxpayers' money and conserve natural resources. If you are unable to
respond online, we will send you a paper questionnaire in about two weeks. If you have
questions or need help completing the survey, please call 1-800-354-7271.

Thank you for helping your community.
Sincerely,

Donna Daily

Chief, American Community Survey Office

Census.gov,/acs

U.S. Census Bureau




All Treatments: ACS-20 (Outside of Mailer) [The only difference between all treatments is the
form number found in the lower right-hand corner.]

o FEMOVE S0 E OGBS FRS
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L HOLEVHJo Tl 12 T LYALL OO BV ‘04 ...-"I
155§ 200 0 o REd

f*’:h;}’\ﬁ CUnited States e

FIRST-CLASS MAIL
k%j POSTAGE & FEES PAID
T raygs o

U.S. Census Bureau
Bureau Permit Mo, G-56

U.5. Census Bureau

Mational Processing Center

1201 E 10th Street

Jeftersonville M 47132

OFFICIAL BUFSINESS
Penalty for Private Use $300

THE AMERICAN COMMUMNITY SURVEY

YOUR RESPONSE IS Maﬂlﬂg address
REQUIRED BY LAW :
printed here

RO S
B 558 H3E0 31

ACSXLEF-IC (12-04-2020)
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Icon Treatment: ACS-14(L) (Front of Letter)

American Community Survey Office
e n S u S Washington, DC 20000

Bureau

fv\ ‘ cUnited States _ US Census Bureau

Dear Resident:

Recently, we contacted you about participating in the American Community Survey. If you
have already responded, thank you. if not, we appreciate your response at this time.

Please choose ONE way to complete the survey.

’m Respond online at respond.census.gov/acs
[ with your computer, smartphone, or tablet.

OR
= Fill out the questionnaire and mail it back in the
2] enclosed postage-paid return envelope.

Many households across the nation have already responded to this survey. We need your
response too. Your response helps provide the most accurate picture possible of your
community. Together we can help prepare for a better future.

Your response is required by U.5. law. Just as the law requires people to report for jury duty,
file taxes, or earn a license to drive, it also requires people to respond to this survey. Please call
1-800-354-7271 if you have questions or need help with the survey.

We very much appreciate the effort taken to respond to this survey. Thank you for your time.

Sincerely,

s 5

Donna Daily
Chief, American Community Survey Office

Mota: Vea al otro lado para responder en espaniol.

AT VALLNEFAC (04-21-2021) census.g ov/acs

U.S. Census Bureau



All Treatments: ACS-14(L) (Back of Letter)

Para completar la encuesta en espanol:

Hay dos maneras para completar la Encuesta sobre la Comunidad Estadounidense.
Escoja solamente UNA manera de responder.

Opcién 1 - Por internat: Vaya a respond.census.gov/acs para completar
la encuesta en espariol por computadora, smariphone, o tableta. Haga clic en
"Para completar en espanol, oprima aqui.”

Opcién 2 - Por teléfonco: Llame al 1-877-833-5625 para hablar con un empleado
de la Oficina del Censo que hable aspanol. Usted puede completar la encuesta
por teléfono o pedirnos que le enviemaos un cuestionario en espaniol.

U.S. Census Bureau
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All Treatments: 6385-47 (Front of Postage Paid Return Envelope for Questionnaire

|| | | H HO POSTAGE
NECESSARY

IF MAILED
OFFICIAL BUSINESS IN THE
Penalty for Private Use $300 UNITED STATES

BUSINESS REPLY MAIL

FIRST-CLASS MAIL  PERMIT NO. 16061 WASHINGTON DC

POSTAGE WILL BE PAID BY THE U.5. CENSUS BUREAU

NATIONAL PROCESSING CENTER
U.5. CENSUS BUREAU

PO BOX 5240

JEFFERSONVILLE IN 47198-5240
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All Treatments: ACS-1 (Front Cover of Questionnaire)

T TN T T T 0T T T

/-\ Uinited Statae
i‘é ) ‘Censgg

The American Community Survey

Mailing address
printed here

You have two ways to respond:

Respond on your computer,
smartphone, or tablet at
= respond.census.gov/acs

OR

Efj’ Complete this form and mail it
back in the enclosed envelope.

=4

The American Community Survey is
conducted by the U.5. Census Bureau.

Your response to this survey is
required by U.S. law. Federal law
protects your confidentiality (Title 13,

U.5. Code, Sections 9, 141, 193, and 221).

Need help completing the survey?

I you nead halp or have quastions
about completing this survey, please
call 1-800-354-7271.

RTTITTY:
Call 1-800-582-8330.

(NECESITA AYUDA? Si desea
responder en espanol, llame al
1-877-833-5625.

RTT/TTY (para espanol):
Llame al 1-800-726-9448.

For more information about this survey, visit our
website at census.gow/acs

Please print the name and telephone number of the
person who is filling out this form. We will only
contact you if needed for official Census Bureau business.

Last Mama

First Mama M

|

Area Code + Mumber

o How many people ara living or staying at this address?

* INCLUDE everyone who is living or staying here for more
than 2 months.

® INCLUDE yourself if you are living here for more than 2
months.

» INCLUDE anyone else staying here who does not hawve
another place to stay, even if they are here for 2 months or
less.

= DO NOT INCLUDE anyone whao is living somewhers else for
more than 2 months, such as a college student living away or
someone in the Armed Forces on deployment.

Number of people

O Fill out pages 2-7 for everyoneg, including yoursalf,
whao is living or staying at this address for more than
2 months. Then complete the rest of the form.

OMB No. 0607-0E10

rorm ACS-1(X)SF
M8 No. 0607-0936

§03-10-2021} Draft 4

U.S. Census Bureau




All Treatments: ACS-1 (Back Cover of Questionnaire)

Instructions

Q Please make sure you have:
® Listed all names and answered the guestions on pages 2-7.

* Answered all Housing questions.

* Answered all Person questions for each person.

e Then:

* Put the completed questionnaire into the enclosed postage-paid
return envelope.

* Make sure the barcode above your address shows in the window
of the return envelope.

* Mail the envelope.

If you misplace the return envelope, then please mail the questionnaire to:

Mational Processing Center
U.S. Census Bureau

P.O. Box 5240
Jeffersonville, IN 47199-5240

Thank you for participating in the American Community Survey.

The Census Bureau estimates that, for the average
household, this form will take 40 minutes to complete,

including the time for reviewing the instructions and
For Census Bureau Use snswers. Send comments regarding this burden
estimate or any other aspect of this collection of

information, induding suggestions for reducing this
P T C1 burden, to: Paperwork Project, .S, Census Bureau,
PO =D PHONE - Jicz 4600 Silver Hill Road, ADDC - 4H277,
Washington, D.C. 20233. You may e-mail comments to
acso.pral@ census.gov; use "Paperwork Project” as the
subject. Please DO NOT RETURN your guestionnaire

. . . to this sddress. Use the enclosed preaddressad
EDIT CLERK TELEPHONE CLERK JIcz Jica envelope to return your completed questionnaine.

Respondents are not required to respond to any
information collection unless it displays a valid
approval number from the Office of Management
and Budget. This B-digit numbser appears in the
battom right on the front cover of this form.

Form ACS-1{X)SF {12-01-2020)

LU L as

U.S. Census Bureau



All Treatments: ACS-46(EX) (Front of Envelope - Paper Questionnaire Mailing)

Bureau Permit Ma. G-58

PN | oteasiaes e
:_%% %j;‘_ ce n S u s U5, Census Bureau
ey ot

U.5. Census Bureau OFFICIAL U.5. GOVERNMENT MAIL

Mational Processing Cemter

1200 E. 1inh St P ",
Jafferscendlla, 1M 47132

DFFICIAL BUSINESS
Panaty for Privabe Uss $300

AMERICAN COMMUNITY SURVEY
FORM EMCLOSED
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All Treatments: ACS-46(EX) (Back of Envelope - Paper Questionnaire Mailing)

United States
Census
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Icon Treatment: ACS-29 (Front and Back of Postcard)

Please respond to the
American Community Survey

Respond online at respond.census.gov/acs
@ - OR - Fill out the questionnaire we recently sent you and
mail it back. If you need help, call 1-800-354-7271.
Respond now. A U.S. Census Bureau interviewer may
@ call or visit your home to help you complete the survey
if we don't receive your response soon.

Your response is required by U.S. law. Our nation
depends on accurate information to prepare for the
future. Your response can help your community.

United States®
census Thank you for your participation.
— 512 Census.gov,/acs
United States PRESORTED
%-I Census (SISTEAS AL
%m.“vf Bureau U.S. Census Bureau
Permit No. G-58

U.5. Census Bureau
Mational Processing Center
1201 E. 10th St
Jeffersonville, IN 47132

OFFICIAL BUSIMESS
Penalty for Private Use %300

Mailing address
printed here

YOUR RESPONSE IS
REQUIRED BY LAW

ACS-2904)SF-IC (12-04-2020)

U.S. Census Bureau



Icon Treatment: ACS-23 (Inside Pressure Seal Mailer) [The sample variable data: the date, the
phrase “Wednesday, September 30, 2020?”, and the user ID.]

American Community Survey Office
e n S u S Washington, DC 20000

Bureau

fw\ ‘ CUl'litE.‘d States : u.s. l:qnnus Bureau
‘ﬂu-m :I'

Due Date:
September 30, 2020

An important message from the U.S. Census Bureau:

Time is running out. We have sent you several requests to complete the American Community
Survey, and we have not received your response. You are required by U.5. law to respond to
this survey. If you do not respond by the due date, a U.S. Census Bureau interviewer may visit
your home to help you complete the survey.

How will you complete the survey by Wednesday, September 30, 20207
Choose ONE way to respond:

D' ONLINE:  Go to respond.census.gov/acs
1, Log in with this user ID: 12345 - 12345

i

BY MAIL: Fill out and return the survey form in the postage-paid
envelope you received in the mail a few weeks ago.

BY PHOME: Call 1-800-354-7271 to complete a phone interview.
Monday-Friday: 2 a.m. to 9 p.m.
Saturday: 9 am. to 7 p.m., Sunday: 11 am. to 9 p.m.

¢ &

Thank you for your time. Your response is greatly appreciated.

Sincerely,

Donna Daily
Chief, American Community Survey Office

Menszje importante: 5i tiene preguntas o necesita ayuda para completar la encuestz, [lamenos al
1-877-833-5625 para hablar con un empleado de |z Oficinag del Censo gue hable espafol.

CENSUS.E0 v/acs

U.S. Census Bureau



All Treatments: ACS-23 (Outside Pressure Seal Mailer) [The only difference between all
treatments is the form number found in the lower right-hand corner. Sample variable data: the
due date.]

™ TOUILCREARE el LW PRI —

SEE JTHER DI FOA
AT R B 7 FRTR

Bureau

’.e"” "\ United States
a% y Census
I.F.;:-a:sus Bureau

Mational Processing Center

1201 E 10th Street
Jeffersonville IN 47132

OFFICLAL BUSIMESS
Penalty for Privata Usa $300

FEMOVE S0 E EDG B FIE
THEN FOLD AND TEAN THES STLE ALONG PRI 0N ATION _‘+

A ooy va o sevae st
15§ 000 M g A

PRESCRTED
ARST-CLASS MAIL
POSTAGE & FEES PAID
U.5. Census Buraau
Parmit Mo G-58

FINAL NOTICE
RESPONMNSE DUE:
September 30, 2020

APALEn] S0
B 5 IR0 1

Mailing address
printed here

ACS INIQEFAC (12112020

U.S. Census Bureau



Sidebar Treatment: ACS-13(L) (Front of Letter)

fy\ United States ~ U.S. Census Bureau

American Community Survey Office

Ce n S u S Washington, DC 20000
Bureau

Dear Resident:

Your household has been selected to participate in the
American Community Survey. The Census Bureau has conducted this

*. survey since 2005. This survey provides an up-to-date picture of how
T o we live, and it helps local leaders determine the needs of your
community.

| | Please respond now at respond.census.gov/acs

THE AMERICAN S B

COMMUNITY D . Log in with your 10-digit user ID found on the enclosed card.

SURVEY
When you respond to this survey, you are doing your part to ensure

Ther Ao that decisions about your community can be made using the best
Community Survey data available. The information that you provide is so important that
(ACS) is the your response is required by law (Title 13, U.S. Code, Sections 141,
premier source for 193, and 221)
detailed population d i
and housing

Pl S If you are unable to complete the survey online, we will send you a
our nation. paper questionnaire in a few weeks. If you need help or have
questions, please call us at 1-800-354-7271.

The ACS helps

ek it Thank you for your participation.
community leaders, 2
e e Sincerely,
understand the .
changes taking A/M
place in their %
coOmmunities. 7
Donna Daily
Chief, American Community Survey Office
ACS-13GSF-58 [a2-21-202 1) census.gl:l'.-‘.-’a.l:s

U.S. Census Bureau




Sidebar Treatment: ACS-20 (Inside of Pressure Seal Mailer)

e n S u S Washington, DC 20000

Bureau

f"w\ ‘ cUHiiEd States Ameﬁun?;:mfzgi:ws:m:

Dear Resident:

WL "™

& few days ago, you should have received a notice to complete the
? American Community Survey online. If you have already responded,
thank you. If not, please do so now.

THE AMERICAN
COMMUNITY Respond now at respond.census.gov/acs
IRNEY O=lJ Log in with this user ID:
Did you know?
Your answers help identify local needs such as job training, highway
UN;M et construction, and health care services.
Community Survey to
plan and build parks Your response is so important that it is required by U.5. law.

and playgrounds in
ST S IR If you are unable to answer online, you will receive a paper

th :
ooy questionnaire in about two weeks. If you need help completing the
S survey or have questions, please call 1-800-354-7271.
Community Survey 5 )
helps direct more Thank you for helping your community.
than $4675 billion in
federal funding every Sincerely,

year to communities
You can help your
N Donna Daily
nding today!
i s Chief, American Community Survey Office

CENSUS.ZOv/acs

U.S. Census Bureau



Sidebar Treatment: ACS-14(L) (Front of Letter)

American Community Survey Office
e n S u S Washington, DC 20000

Bureau

f y\ ‘ cUnited States ~ U.S. Census Bureau

American Community Survey Form Enclosed

About two weeks ago, you should have received a letter asking you
to respond to the American Community Survey. As promised, we
are sending you a survey form.

If you have already responded, thank you. f not, you now have two
ways to respond—please choose the one that works best for you:

Did you know?

D’ Respond today at respond.census.gov/acs

e Millions of
LU= on your computer, smartphone, or tablet. i
participate in the
OR Amnrr;:f:'l
Community Survey
m_:' Fill out the survey form and mail it back in the every year.
3 ﬁ postage-paid envelope.
When you respond
Your response to the American Community Survey is required to this survay, you
by U.S. law. Just as the law requires us to report for jury duty, pay are helping your
taxes, and earn a license to drive, it also requires us to respond to ;ﬁ;‘;g;zsﬁ;k?he
this survey. best data available.
If you need help completing the survey or have questions, please
call 1-800-354-7271. Tk st Sor
being the voice of
We look forward to receiving your response. O RIARY
Sincerely,
Donna Daily

Chief, American Community Survey Office

Nota: Vea al otro lado para responder en espaniol.

ACSVALXEF-SE (D8-21-202 1) CEI'ISIJS.ED\',."BCS

U.S. Census Bureau



Sidebar Treatment: ACS-29 (Front and Back of Postcard)

We ffgou are one of the thousands of people
o have already responded to the
h Iread ded h
d American Community Survey, we thank you.
Nee
yo u r » You z:anr;| complete th::; survey online at
respond.census.gov/acs
response. g

The American Community Survey Fill out and retumn the form we sent you a
few days ago.

If you have not completed the survey,
please do so right away:

Your response is so important that it is
required by U.5. law.

U.5. Census Bureau staff may call or visit you to
help you complete the survey if we don't receive
your response. If you have guestions or need
’ { help completing the survey, call 1-800-354-7271.
4

cUﬂifEd States® Your participation helps ensure that community

en Sus leaders have the information they need to make
Bureay decisions that affect our lives. CENsus.gov,/acs

United States
PRESORTED
f ‘EIE'&\ c ensus FIRST-CLASS MAIL
% f POSTAGE & FEES PAID
E E” Bureau U.5. Census Bureau
Permit Mo. G-58

' U.5. Census Bureau

. Mational Processing Center
- 1201 E. 10th 5t.

| Jeffersonville, IN 47132

OFFICIAL BUSINESS
| Penalty for Private Use $300

Mailing address
printed here

YOUR RESPONSE IS
REQUIRED BY LAW

ACS-290(SF-SB (12-04-2020)

U.S. Census Bureau



Sidebar Treatment: ACS-23 (Inside Pressure Seal Mailer) [The sample variable data: the date,
the phrase “Wednesday, September 30, 2020?”, and the user ID.]

fﬁ\ c UnltEd ot American flgjn;:mfﬁ:';;:\g:g:ﬁiz
%‘@j enng Washington, DC 20000
Due Date:
September 30, 2020

An important message from the U.S. Census Bureau:

Time is running out. We have sent you several requests to complete the American Community
Survey, and we have not received your response. You are required by U.5. law to respond to
this survey. If you do not respond by the due date, a U.S. Census Bureau interviewer may visit
your home to help you complete the survey.

How will you complete the survey by Wednesday, September 30, 20207

Choose OME way to respond:

ONLINE:  Go to respond.census.gov/acs
Log in with this user ID: 12345 - 12345

BY MAIL: Fill cut and return the survey form in the postage-paid
envelope you received in the mail a few weeks ago.

BY PHOMNE: Call 1-800-354-7271 to complets a phone interview.
Monday—Friday: ? a.m. to 9 p.m.
Saturday: ¢ a.m. to 7 p.m., Sunday: 11 a.m. to ¥ p.m.

Thank you. Your response is greatly appreciated.
Sincerely,

Donna Daily
Chief, American Community Survey Office

Mensaje importante: 5i tiene preguntas o necesita ayuda para completar |a encuests, llamenos 3l
1-877-833-5625 para hablar con un empleado de la Oficing del Censo que hable espafiol.

census.gc-\'.-‘a cs

U.S. Census Bureau



Column and Header Treatment: ACS-13(L) (Front of Letter)

American Community Survey Cffice
e n S u S Washington, DC 20000

Bureau

f y\ ‘ cUnited States ~ U.S. Census Bureau

Dear Resident:

Your household has been selected to participate in the American Community Survey. Every
year, the U.S. Census Bureau contacts households across the country to participate in this
important, mandatory survey. Follow the two steps below to respond online with your computer,
smartphone, or tablet.

1) Go to respond.census.gov/acs

2) Log in with your 10-digit user ID found on the enclosed card.

ABOUT THE SURVEY Your response to the American Community Survey helps
your community plan for projects such as new schools,
health clinics, and playgrounds as well as services for the
elderly and veterans.

DO | HAVE TO RESPOND? Yes. This survey is so important to your community and
the nation that your response is required by law (Title
13, U.5. Code, Sections 141, 193, and 221).

MEED A PAPER FORM? If you are unable to respond online, we will send you a
paper questionnaire in about three weeks.

If you need help filling out the survey or have any questions, please call us at 1-800-354-7271.
We are available to answer any questions or concerns you have.

Thank you for helping your community.
Sincerely,

Donna Daily
Chief, American Community Survey Office

ACE1HLGSF-CH (4-21-20210) CEELSUS.SDV.'"&L'S

U.S. Census Bureau



Column and Header Treatment: ACS-13(L) (Back of Letter)

Additional information about the American Community Survey

Is this a legitimate survey? Yes. The U.5. Census Bureau has been conducting this
survey since 2005. Only government agencies can use an
internet address with the “.gov" extension. You can
verify that this is an official gevernment survey by calling
1-800-354-7271 (Mon-Fri: 9 am. to 9 p.m., Sat: ¥ am. to
7 p.m., Sun: 11 am. to 9 pum.) or by visiting us at
census.gov/acs.

Why was | selected? Your address was selected through scientific sampling
and represents thousands of other households like yours.
The Census Bureau randomly selects about 3.5 million
addresses throughout the country each year to respond
to this survey.

Am | required to fill out Yes. Your response to this survey is required by law (Title

the survey? 13, U.5. Code, Sections 141, 193, and 221). Title 13, as
changed by Title 18, imposes a penalty for not
responding. To create an accurate picture of your
community, it is eritical that you respond.

Will my response be Yes. The Census Bureau is required by law to protect

kept confidential? this information. The Census Bureau is not permitted to
publicly release your responses in a way that could
identify you. We are conducting this survey under the
authority of Title 13, U.S. Code, Sections 141 and 193.
Federal law protects your privacy and keeps your
answers confidential (Title 13, U.5. Code, Section 9). Per
the Federal Cybersecurity Enhancement Act of 2015,
your data are protected from cybersecurity risks through
sereening of the systems that transmit your data.

How will the Census Bureau By law, the Census Bureau can only use your respenses

use the information | provide? to produce statistics. Your information will be used in
combination with information from other househalds to
produce data for your community. Similar data will be
produced for communities across the United States and
Puerto Rico. We may combine your answers with
information that you gave to other agencies to enhance
the statistical uses of these data. This information will be
given the same protections as your survey information.
Based on the information that you provide, you may be
asked to participate in other Census Bureau surveys that
are voluntary.

U.S. Census Bureau



Column and Header Treatment: ACS-20 (Inside of Pressure Seal Mailer)

e n S u S Washington, DC 20000

f wg\ ‘ United States U.S. Census Bureau
c American Community Survey Cffice

Reminder: Please complete the American Community Survey
Dear Resident:

Did you know that the American Community Survey helps your local government, businesses,
and nenprofit organizations determine the needs of your community? These might include:

B Services to help the elderly, ®  Opportunities for new
veterans, and the disabled businesses in your area

" Parks and playgrounds for " Access to high-speed
enjoyment and recreation internet service

If you've already responded to our recent request to complete this survey online, thank you. If
not, please respond now using your computer, smartphone, or tablet.

Respond now at respond.census.gov/acs

Log in with this user ID:

Your response is so important that it is required by U.5. law. If you are waiting to respond by
paper questionnaire, you will receive one in about two weeks. If you need help with this survey
or have questions, call us at 1-800-354-7271.

Thank you for helping your community.
Sincerely,

Do B

Donna Daily
Chief, American Community Survey Office

CENSUS.Z0V,/aCcs

U.S. Census Bureau




Column and Header Treatment: ACS-14(L) (Front of Letter)

American Community Survey Office
e n S u S Washington, DC 20000

Bureau

f y\ ‘ cUnited States ~ US. Census Bureau

Dear Resident:

As we promised in an earlier letter, a paper questionnaire for the American Community Survey
is enclosed. If you've already answered the survey online, thank you. If not, we greatly
appreciate your response at this time.

Please choose ONE way to respond:
Option 1: Go to respond.census.gov/acs and respond on
your computer, smartphone, or tablet today.
Option 2: Fill out the paper questionnaire and mail it back

in the postage-paid envelope.

YOUR RESPONSE COUNTS Your response, along with others in your area, represents
your community. Many households have already responded.
We need your response too.

WE NEED YOUR RESPONSE This survey is so important to your community and our nation
that your response is required by U.5. law. Just as we are
required to report for jury duty, file taxes, and earn a license
to drive, we are also required to respond to this survey.

GET STARTED NOW It's easy to get started. You can even use your smartphone.

If you need help filling out the survey or have any questions, please call us at 1-800-354-7271.
Thank you for helping your community.

Sincerely,

s 1.

Donna Daily
Chief, American Community Survey Office

Nota: Vea al otro lado para responder en espariol.

AT ANLXEFCH (04-21-2021) CE]‘.I'SIJ'S.S,I:I‘.-'_."’-B.EE

U.S. Census Bureau



Column and Header Treatment: ACS-29 (Front and Back of Postcard)

The American Community Survey
Helping Communities
Make Informed Decisions

Dear Resident:

If you've already responded to the American Community Survey, thank you.
If not, please:

Respond now using your Fill out the questionnaire that we
computer, smartphone, or tablet @ sent you and mail it back in the
at respond.census.gov/acs postage-paid return envelope.
Your response is required by U.S. law. Census Bureau staff may call or visit ﬁou to help
you complete the survey if we don't receive your response soon. If you need help filling
out the survey or have questions, call 1-800-354-7271. We are happy to help you.

Sincerely,
Donna Daily
Chief, American Community Survey Office Census.gov,/acs
"""" ,ww\u
: nited States PRESORTED
f‘if ’ Cen Sus FIRST-CLASS MAIL
1,5 &[}T B POSTAGE & FEES PAID
P o ureau U.S. Census Bureau
Permit Mo. G-58

U.S. Census Bureau
Mational Processing Center
1201 E. 10th 5t
Jeffersonville, IM 47132

OFFICIAL BUSIMESS
Penalty for Private Use $300

Mailing address
printed here

YOUR RESPONSE IS
REQUIRED BY LAW

ACS-29D0OSF-CH (12-04-2020) |

U.S. Census Bureau



Column and Header Treatment: ACS-23 (Inside of Pressure Seal Mailer) [The sample variable
data: the date, the phrase “Wednesday, September 30, 2020?”, and the user ID.]

f *& United States ~ U.s. Census Bureau
g@} Census e
Trarpy of

Bureau

Due Date:
September 30, 2020

An important message from the U.S. Census Bureau:

Time is running out. We have sent you several requests to complete the American Community

Survey, and we have not received your response. You are required by U.5. law to respond to
this survey. If you do not respond by the due date, a U.S. Census Bureau interviewer may visit
your home to help you complete the survey.

How will you complete the survey by Wednesday, September 30, 20207

Choose OME way and respond:

0O ONUNE:  Go to respond.census.gov/acs
Log in with this user ID: 12345 - 12345

O BY MAIL: Fill out and return the survey form in the postage-paid
envelope you received in the mail a few weeks ago.

O BY PHOMNE: Call 1-800-354-7271 to complete a phone interview.
Monday—Friday:  am. to ¥ p.m.
Saturday: 9 a.m. to 7 p.m., Sunday: 11 a.m. to ¢ p.m.

Thank you. Your response is greatly appreciated.

Sincerely,

Donna Daily
Chief, American Community Survey Office

Menszje importante: 5i tiene preguntas o necesita ayuda para completar la encuesta, llamenos al
1-877-833-5425 para hablar con un empleado de |z Oficina del Censo que hable espafiol.

CENSUs. gm'.-‘a s

U.S. Census Bureau



Minimalist Treatment: ACS-13(L) (Front of Letter)

American Community Survey Office
e n S u S Washington, DC 20000

Bureau

f" y\ ‘ cUnited States U, Census Bureau

Dear Resident:

Your household has been selected to participate in the American Community Survey, which is a
survey conducted by the U.5. Census Bureau.

Your response matters. The survey helps your local government, businesses, and nonprofit
organizations meet the needs of your community. As a representative of your community, you
are the voice that informs us about these needs.

You are required by law to complete this survey (Title 13, U.S. Code, Sections 141, 193, and
221). Follow the two steps below to provide your response to this survey:

1) Go to respond.census.gov/acs to respond.
2) Log in with your 10-digit user ID found on the enclosed card.

You can complete the survey online using a computer, smartphone, or tablet. f you are unable
to respond online, we will send you a paper questionnaire in a few weeks.

If you have questions or need help completing the survey, please call 1-800-354-7271.
Thank you. Your response is greatly appreciated.

Sincerely,

Donna Daily

Chief, American Community Survey Office

The Census Bureau serves as the leading source of
quality data about the nation's people and economy.

ACS-TALMSF-MIN 04-21-2021) rensus.gcw.-"acs

U.S. Census Bureau



Minimalist Treatment: ACS-13(L) (Back of Letter)

Frequently Asked Questions

What is the American Community Surwey?

The American Community Survey s an -:{'E:iﬂ survey from the US. Census Bureau. As a
randomly selected repressntative of your community, you are the woice of your neighbors and
pe=rs. To creats an accurate understanding of your community and its needs, your response will
be used in combination with responses from other howseholds to produce data for youwr
community. Similar data will be produced for communities across the United States.

Am | required to fill out the survey?
¥es. Your response to this survey is required by baw [Title 13, US. Code, Sections 141, 193, and
Z2). Title 13, 2= changed by Title 18, imposes a penalty for not responding.

Will my response be confidential?

Yes. The Censwes Bureau is required by law to protect this information. The Census Bureau is not
permitted to publicly relez=e your respons=s in 2 way that could identify you. We are conducting
this survey under the authority of Titde 13, U5, Code, Sections 141 and 193. Federal lxw protects
your privacy and keeps your anseers confidential (Title 13, U5, Code, Section 9. Per the Federal
Cybersecurity Enhancement Act of 2015, your data are protected from cybersecurity risks
through screening of the systems that transmit your data.

How will the Census Buresu use the information | provide?

By lzre, the Census Bureau can only use your responses to produce statistics. Your information
will be used in combination with information from other households to produce data for your
community. Similar data will be produced for communities across the United States and

Pu=rio Rico. We may combine your ansesrs with information that you gave to other agencies to
enhance the statistical u=es of thess data. This information will be given the =ame protections ==
your survey information. Based on the information that you provide, you may be ashed
participate in other Census Bureau surveys that are woluntary.

Why was | selected?

Youwr address was selected through scientific =ampling and repressnts thowsands of other
households ke yours. The Census Bureau randomly selects about 3.5 million addresses each year
to respond to the survey.

U.S. Census Bureau



Minimalist Treatment: ACS-20 (Inside of Pressure Seal Mailer)

American Community Survey Office
e n S u S Washington, DL 20000

Bureau

f \g\ ‘ CUnited States _ U.S. Census Bureau

Dear Resident:

A few days ago, you should have received a notice from the U.5. Census Bureau asking you to
complete the American Community Survey.

You are required by law to complete this survey (Title 13, U.5. Code, Sections 141, 193, and
221). The survey helps your local government, businesses, and nonprofit organizations meet the
needs of your community.

f you've already responded, thank you. If not, please do seo teday by following these two steps:

1) Go to respond.census.gov/acs

2) Enter your 10-digit user ID:

if you are unable to respond online, we will send you a paper questionnaire in about two wesks.
if you have questions or need help completing the survey, please call 1-800-354-7271.

Thank you. Your response is greatly appreciated.

Sincerely,

Donna Daily

Chief, American Community Survey Office

CENSUS.ZOV/acs

U.S. Census Bureau



Minimalist Treatment: ACS-14(L) (Front of Letter)

American Community Survey Office
e n S u S Washington, DC 20000

Bureau

f y\ ‘ cUnited States ~ US. Census Bureau

Dear Resident:

We are following up with you because we have not received a response to the
American Community Survey from your household.

You are required by law to complete this survey (Title 13, U.5. Code, Sections 141, 193, and
221).

Please respond now. Either:

Fill out the paper survey in this mailing and send it back in the postage-paid envelope

OR

Fill out the online survey by following these two steps:

1} Go to respond.census.gov/acs

2) Log in with the 10-digit user ID printed on the
front of your questionnaire.

if you have questions or need help completing the survey, please call 1-800-354-7271.
Thank you. Your response is greatly appreciated.

Sincerely,

——

Donna Daily
Chief, American Community Survey Office

Nota: Vea al otro lado para responder en espaniol.

ACEVALXEF-MM [02-21-202 § rensus.guv.-"acs

U.S. Census Bureau



Minimalist Treatment: ACS-29 (Front and Back of Postcard)

The American Community Survey

FA"AN United States
‘t% /’ Ce nsus Helping communities make informed decisions
M —— B LrEaU

Dear Resident:

i you've already responded to the American Community Survey, thank you.
i not, please complete it now. Your response is required by U.5. law.

EITHER fill cut the paper survey we sent you a few days ago and
return it in the postage-paid envelope

OR respond online at respond.census.gov/acs with the 10-digit

user |D that appears on the materials we sent you.

i you have any questions or need help filling out the survey, please call us at
1-800-354-7271. We are happy to help you.

Census.gov,/acs

o ;
W United States PRESORTED
.*# 3 ‘:‘\‘_ C en s u s FIRST-CLASS MAIL
LY iﬁ"l 4 . POSTAGE & FEES PAID
g o8 ureau LLS. Census Bureau
Permit Mo. (G3-58

U.5. Census Bureau
Mational Processing Center
1201 E. 10th 5t
Jeffersonville, IN 47132

OFFICIAL BUSIMESS
Penalty for Private Use $300

Mailing address
printed here

YOUR RESPONSE IS
REQUIRED BY LAW

ACS-2900SF-MIN (12-04-2020)

U.S. Census Bureau



Minimalist Treatment: ACS-23 (Inside of Pressure Seal Mailer) [The sample variable data: the
date, the phrase “Wednesday, September 30, 2020?”, and the user ID.]

U.S. Census Bureau

f %} Census hE i e

Mty o Bureau

Due Date:
September 30, 2020

Dear Resident:

Your household has been selected to participate in the American Community Survey, which is a
survey conducted by the U.5. Census Bureau.

You are required by law to complete this survey (Title 13, U.5. Code, Sections 141, 193, and
221).

Please respond now. If you do not respond by the due date, a Census Bureau interviewer may
come to your home to complete the survey in person.

How will you complete the survey by Wednesday, September 30, 20207
Select ONE way to respond:

ONLINE: Go to respond.census.gov/acs and
enter your 10-digit user ID: 492345 . 12345

BY MAIL: Fill out the paper survey you received in the mail a few weeks ago
and send it back.

BY PHOME: Call 1-800-354-7271 to complete a phone interview.
Meon to Fri: @ a.m.—9 p.m.,, Sat: 9 a.m.—7 p.m., Sun: 11 a.m.-2 p.m.

Thank you. Your response is greatly appreciated.
Sincerely,

Donna Daily

Chief, American Community Survey Office

Mensaje importante: Si tiene preguntas o necesita ayuda para completar la encuesta, llamencs al
1-877-833-5525 para hablar con un empleado de la Oficina del Censo que hable espafiol.

CENSUS. 2oV, acs

U.S. Census Bureau



Production: ACS-13(L) (Front of Letter)

if" ﬁ-\ United States
&, | Census

Bureau
U.5. Census Bureau
Washington, DC 20233
Office of the Director

A message from the Director of the U.5. Census Bureau:

Your address has been randomly selected by the U.5. Census Bureau to participate in the
American Community Survey. The Census Bureau conducts this survey each year to give our
country an up-to-date picture of how we live — including our education, housing, and jobs.

Communities across the country rely on information from this survey to decide where important
services are needed, including:

* |mproving roads and reducing traffic

® Building schoals

# Planning for the health care needs of the elderly
P

Respond now at https://respond.census.gov/acs

Your response is required by U.S. law.
Because your household has been asked to participate on behalf of your community, it is vital
that you complete this survey to help meet critical needs in your area.

If you are unable to complete the survey online, we will send you a paper questionnaire in a
few weeks. The Census Bureau is using the internet to collect this information to conserve natural
resources, save taxpayers’ money, and process data more efficiently.

If you need help completing the survey or have questions, please call our toll-free number
(1-800-354—-7271).

Thank you in advance for your prompt response.

Enclosures

American Community Survey data help determine the annual distribution of
more than $675 billion in federal funds to communities nationwide.

ACSAILK202T) (02-12-2021) CENSUS. OV
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Production: ACS-13(L) (Back of Letter)

Will my response be confidential?

Yes. The U.5. Census Bureau is required by law to protect this information. The Census Bureau is
not permitted to publicly release your responses in a way that could identify you. We are
eondueting this survey under the authority of Title 13, United States Code, Sections 141 and
193. Federal law protects your privacy and keeps your answers confidential (Title 13, United
States Code, Section 9). Per the Federal Cybersecurity Enhancement Act of 2015, your data are
protected from cybersecurity risks through screening of the systems that transmit your data.

Am | required to fill out the survey?

Yes. Your response to this survey is required by law (Title 13, U.S. Code, Sections 141, 193, and
221). Title 13, as changed by Title 18, imposes a penalty for not responding. As a randomly
selected representative of your community, you are the voice of your neighbers and peers. Te
create an accurate picture of your community, it is eritical that you respond.

How will the Census Bureau use the information | provide?

By law, the Census Bureau can only use your responses to produce statistics. Yeur infermation
will be used in combination with infarmation from other households to produce data for your
eammunity. Similar data will be produced for communities across Puerto Rico and the United
States.

We may combine your answers with information that you gave to other agencies to enhance the
statistical uses of these data. This information will be given the same protections as your survey
information. Based on the information that you provide, you may be asked to participate in
other Census Bureau surveys that are veluntary.

U.S. Census Bureau



Production: ACS-34IM (Front and Back of Instruction Card)

United States”

Census American Community Survey

Bureau

Go to https://frespond.census.gov/acs to complete the American Community Survey online.

Mailing address
° (Vea el orromfado
prlntEd here para espafiol.)

IMPORTANT: You will need information from the address label on this card to log in. If you need help or have
questions about the American Community Survey, call the toll-free number 1-800-354-7271.

United States® _ . V. i s
Census = American Community Survey

Bureau

Vaya a https://respond.census.gov/acs para completar la Encuesta sobre la Comunidad Estadounidense por
Internet en espanol.

ATENCION: Necesitara informacion que aparece en la etiqueta en el otro lado de esta tarjeta para iniciar la sesion.
Si usted necesita ayuda para llenar la encuesta o tiene preguntas acerca de la Encuesta sobre la Comunidad
Estadounidense, llame sin cargo al 1-877-833-5625.

See other side for English.

ACS-34 IM (2-13-2019)

U.S. Census Bureau



Production: ACS-46IM (Front and Back of Envelope)
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U.S. Census Bureau
National Processing Center
1201 E. 10th St.
Jeffersonville, IN 47132
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OPEN IMMEDIATELY

The American Community Survey

YOUR RESPONSE IS
REQUIRED BY LAW

CUnited States®

ensus

Bureau

ACS-446IM{2020) (02-07-2019)
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Production: ACS-9 (Multilingual Brochure)

The U.S. Census Bureau is conducting
the American Community Survey

In a few weeks you will receive

an American Community Survey
questionnaire in the mail. Because you
are living in the United States, you are
required by law to respond to this survey.
If you have questions about the form,
please call us at 1-B0O0-354-7271

‘What is the American Community
Survey?

The American Community Survey is

an important survey conducted by the
Census Bureau. It is designed to give
communities current information about
its people and housing. In order to make
well-informed decisions, a community
needs accurate and reliable information.
By responding to this survey, you are
helping your community to get this kind
of information.

Will my answers to this survey be kept
confidential?

Yes. The U.S. Census Bureau is required
by law to keep your information
confidential. The Census Bureau is

not permitted to publicly release your
responses in a way that could identify
wou. Per the Federal Cybersecurity
Enhancement Act of 2015, your data
are protected from cybersecurity risks
through screening of the systems that
transmit your data.

La Oficina del Censo de los Estados
Unidos esta realizando la Encuesta
sobre la Comunidad Estadounidense

En unas semanas, usted recibira por
correo un cuestionario de la Encuesta
sobre la Comunidad Estadounidense.
Come usted esta viviendo en los
Estados Unidos, la ley exige que
usted responda a esta encuesta. Si
tiene preguntas sobre el cuestionario,
llamenos al 1-877-833-5625.

<Qué es la Encuesta sobre la
Comunidad Estadounidense?

La encuesta sobre la Comunidad
Estadounidense es una encuesta
importante realizada por la Oficina
del Censo de los Estados Unidos. Esta
disefiada para brindar informacion
actual a las comunidades sobra

las personas y las viviendas. Para
poder tomar buenas decisiones, una
comunidad necesita informacion
precisa y confiable. Al responder a
esta encuesta, usted esta ayudando a
su comunidad a obtener este tipo de
informacian.

iSeran confidenciales mis respuestas a
esta encuesta?

5i. La Oficina del Censo de los EE.UU.
esta obligada por ley a mantener
confidencial su informacidn. A la
Oficina del Censo no se le permite
divulgar sus respuestas de manera que
este hogar pudiera ser identificado.

En conformidad con la Ley para el
Fortalecimiento de la Seguridad
Cibernética Federal del 2015, sus datos
estan protegidos contra los riesgos

de seguridad cibernética mediante los
controles aplicados a los sistemas que
transmiten su informacion.
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Van phong Théng ké Dan s6 Hoa Ky dang
thyie hien cuge Khéo sat Cong dong tai My

Mt vl tulin nira quy vi sé nhan ban cAu hii Khao
Sat Cong Déng tai My dugre giv qua buu dign. Vi
quy vi dang sbng & Hoa Ky, phap luat quy dinh
quy vi phii 1ra 1 khdo sat nay. Néu quy vi oo thic
miéc vé miu don ndy, vui lbng goi cho ching tai
theo sb 1-877-221-9436.

Cugc Ehao sat Cong dang tal My la g1?

Cute Khdo sat Cong dong tal My 1a mot
cude khao sat quan trong duge Van phong
Thdng ke Dan s6 Hoa Ky thuc hign. No
duge thigt ké dé cung cdp cho cong dong
thong tin hién tal vé ngudl dan va nha cia.
Nham cd dude nhung quyét dinh thaic thét
co Ich 101 truc tiép cho nhing nhu ciu cua
oong doéng quy vi, nhang thong tin can
duge chinh xac va dang tin cay. Bang cach
tra 181 cugc khao sat nay, quy vi dang glap

cong déng minh lay dudc loai théng tin nay.

Ligu cac cau tra 10f khao sat cia toi co duge
gl bi mat khong?

Cé. Cuc Théng Ké Dan Sé Hoa Ky durgc phap
ludt yéu chu bdo mat théng tin clia quy vi. Cyc
Théng ké khéng duge phép edng bd cing khai
céc phan héi ciia quy vi theo cach co thé nhan
dién quy vi. Theo Lult Tang Cuwéng An Ninh
Mang cia Lién Bang 2015, sé lidu cia qui vj sé
diroc bao vié dé tranh khoi cdc nguy cor vt an
ninh mang qua cach kidm duyét cac hé thdng
chuyén sb ligu ca qui vi.

Bropo meperici Haceme s NpoEoIHT
Anxernpopanie nacenenya CLIA no mecty
KIMTELCTES

Hepes HecKoILED Helelh Bl NOMyaHTE 0o
NOYTE AHKETY AHKETHPOBAHHA HACEICHHA
CIIIA no mecty #itenterea. Tockoacky

Bt wusere 8 Coepnnennr HlTarax, sakon
Tpeyer. yToOsl Bel 0TRETILIN HA 9TOT ONpOC.
Eenn y Bae nMelorcea Bonpockl o 5Tof dopaie,
NoKATYHCTa, IBOHHTE HaM 1o Tenedony
1-866-225-2297

Yro npeacrasnset coboil AHKeTHPOBaHIE
macenerna CULA no mecTy sumenscmsal

Askernpopanie nacenenus CIIA no mecry
KHTEBETES — 3TO BUKHEIIEE HOCTENOBARNE,
npoBsoaymMoe Biopo neperics Hacenerms CILIA.
Ero ens — ofecniedsers ofiectno aktyatshoi
MH(POPMALNET O HACCIEHHN 1 AHTHIIHBLS
YeoBIAX. [Y1% PHHATHA OGOCHOBAHHBIX
PEUICHI HA MECTAX HCODXONMMO HMETL TO4HYI
H IOCTOREPHY T WHopaamie. OTreuad Ha
BONPOCH AAHHOTO HocnenoBanma, Bel nomoraere
CHOSMY PAFOHY TOMYHNTE TAKYI) MEOPMALII0.

By/ieT /4 COXpaeHa KOHGIICHIMANLHOCTS
MOMX OTBETOBT

Ja. To sakouy Biopo nepennci
uacenennd CHIA obgaano cobmotars
KOR(HICHUIMATEHOC TS BANX AaHHEX. Exy
aanpeltieno myGiaHo paariamars Bamy
OTBETHL TakHM 0Dpason, YToBkL o HUM
MOEHD GELIO YCTAHOBHTE Bamy 1HYHOCTE.
Faury Bamux JaHHLX o kubep-pickon
peryaipyeT denepatsibii sakon «O
NOBLIIEHHN KHGEPBEIOIACHOCTHY OT 2015
TOAL, B COOTRETCTRHN ¢ KOTOPLIM PETyIApHO
NPOBOIHTCA NPOBEPES CHCTEM NEPELaH
JAHHEX.

Important
Information From th
S.Ce

Informacién
Importante de la
Oficina del Censo de
los Estados Unidos
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Production: ACS-20 (Inside of Pressure Seal Mailer)

f’y wﬁ-\ United States
.=, | Census

Bureau
U.5. Census Bureau
Washington, DC 20233
CHffice of the Director

A message from the Director of the U.S. Census Bureau:

A few days ago, you should have received instructions for completing the American Community
Survey online. Local communities depend on information from this survey to decide where schools,
highways, hospitals, and other important services are needed. If you have not already responded,
please do so now.

Respond now at https://respond.census.gov/acs
Log in using this user ID:

if we do not receive your response online, we will mail a paper questionnaire to your address.
Your response to this survey is required by law.

Your response is critically important to your local community and your country. Responding
promptly will prevent you from receiving additional reminder mailings, phone calls, or personal visits

from Census Bureau interviewers.

i you need help completing the survey or have questions, please call our toll-free number

(1-800-354-7271).

Thank you in advance for your prompt response.

CEnsus. gy

U.S. Census Bureau



Production: ACS-20 (Outside of Pressure Seal Mailer)
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Production: ACS-14(L) (Front of Letter)

f"’“ \E'\ United States
.=, | Census

Bureau
U.5. Census Bureau
Washington, DC 20233
Crffice of the Director

A message from the Director of the U.S. Census Bureaw:

The U.S. Census Bureau recently sent you a request to complete the American Community Survey
online. f you have not already responded to this important survey, please do so now.

Complete the survey using ONLY ONE of the following options:

® Respond online at https://respond.census.gov/acs

e |f you are unable to respond online, please fill out and
mail back the enclosed questionnaire.

You are required by U.5. law to respond to this survey.

The Census Bureau has randomly selected your address to receive this survey as part of a nationally
representative sample. Because you will be providing important information on behalf of your
community, it is vital that you complete this survey to help meet critical needs in your area — including
determining where to locate new schools, hospitals, and fire stations.

If you do not respond promptly, a Census Bureau interviewer may contact you to complete the survey.

The Census Bureau is required by law to keep your information confidential.
The Census Bureau is not permitted to publicly release your responses in a way that could identify
you or your household.

If you need help completing the survey or have questions, please call our toll-free number
(1-800-354-7271).

Thank you for your prompt response.

Enclosures

ACSA4LK2021) (02-12-2021) CENSUS.EOV

U.S. Census Bureau



Production: ACS-14(L) (Back of Letter)

Will my response be confidential?

Yes. The U.S. Census Bureau is required by law to protect this information. The Census Bureau is
not permitted to publicly release your responses in a way that could identify you. We are
conducting this survey under the authority of Title 13, United States Code, Sections 141 and
193. Federal law protects your privacy and keeps your answers confidential (Title 13, United
States Code, Section 9). Per the Federal Cybersecurity Enhancement Act of 2015, your data are
protected from cybersecurity risks through screening of the systems that transmit your data.

Am | required to fill out the survey?

Yes. Your response to this survey is required by law (Title 13, U.5. Code, Sections 141, 193, and
221). Title 13, as changed by Title 18, imposes a penalty for not responding. As a randomly
selected representative of your community, you are the voice of your neighbors and peers. To
create an accurate picture of your community, it is critical that you respond.

How will the Census Bureau use the information | provide?

By law, the Census Bureau can only use your responses to produce statistics. Your information
will be used in combination with information from other households to produce data for your

community. Similar data will be produced for communities across Puerto Rico and the United

States.

We may combine your answers with information that you gave to other agendes to enhance the
statistical uses of these data. This information will be given the same protections as your survey
information. Based on the information that you provide, you may be asked to participate in
other Census Bureau surveys that are woluntary.

U.S. Census Bureau



Production: 6385-47 (Front of Postage Paid Return Envelope for the Questionniare
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Panalty for Privaie Lise £300
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Production: ACS-1 (Front Page of the Questionnaire)

fi‘\, United Etates®
&, Census

The American Community Survey

Mailing address
printed here

M

Please print the name and telephone number of the
person who is filling out this form. We will only
contact you if needed for official Census Bureau business.

¥ou have two ways to respond:

Respond online today at: Last Mame
https:/respond.census.gov/acs
OR
First Mame nal

Complete this form and mail it
back as soon as possible.

i 2 Area Cod Mumb
Your response is required by law. : s

The American Community Survey is
conducted by the U.5. Census Bureau.

This survey is one of only a few
surveys for which all recipients are
required by law to respond. The
.5, Census Bureau is required by
law to protect vour information.

If you need help or have
questions about completing
this form, please call
1-800-354-7271.

..

Text Telephone (TTY):
Call 1-800-582-8330.

JNECESITA AYUDA? Llame sin cargo
alguno al 1-877-833-5625.

For more information about the American
Community Survey, vigit our website at:
https:sfiwww. census.gowiacs

<

rorn ACS-1(2021)

05182020

How many people are living or staying at this address?

* [INCLUDE sveryone wha i living or staying here for more
than 2 months.

* INCLUDE voursell if you are living here for more than 2
months.

* INCLUDE anyone élse staying here wiho doss nol have
another place 1o stay, even il they are here for 2 months or
less.

= DO NOT INCLUDE anyone who is living somewhere else for
more than 2 manths, such as a college student living away or
sormeone in the Armed Forces on deployment.

Number of people

Fill out pages 2 - 7 for everyone, including yourself,
whao is living or staying at this address for more
than 2 months. Then complete the rest of the form.

OMB Mo, 0807-0B10
OMB Mo, 0607-0836

U.S. Census Bureau




Production: ACS-1 (Back Page of the Questionnaire)

Mailing

Instructions

O Please make sure you have...

# |isted all names and answered the
questions on pages 2 - 7

#* answered all Housing questions

# answered all Person gquestions for each
person

o Then...

# put the completed questionnaire into the
postage-paid return envelope. If the
envelope has been misplaced, please
mail the guestionnaire to:

U.S. Census Bureau
P.0. Box 5240
Jeffersonville, IN 47199-5240

#* make sure the barcode above your
address shows in the window of the
return envelope

Thank you for participating in
the American Community Survey.

For Census Bureau Use

POP EDIT PHONE JIC1 JIC2

EDIT CLERK TELEPHOMNE CLERK JiC3 JIC4

AR LI LT R L]

The Census Bureau estimates that, for the average
household, this form will take 40 minules 1o comiplabs,
including the tima for reviewing the instructions amnd
answers. Send comments regarding this burden
estimate or any other aspect of this collection of
information, including suggestions for reducing this
burden, 1o: Paperwork Project, U5, Census Bureau,
4600 Silver Hill Rosd, ADDC - 4H3Z77,

Washington, DLC. 20233, You may &-mail comments 1o
#es0.prafcensus.gow; use "Paparsark Project” as the
subject. Please 00 NOT RETURN your questionnaire
to this address. Use the enclosed preaddressad
envelopa 1o return your complated questio nnaine.

Respondents are nol required 1o respond to any
infarmation collsction unless it displays a valid
approval number from the Office of Managernent
and Budget. This B-digit number appaars in the
battam right an the frant cowver of this Form.

Farm ACE-1(2021) {05-18-2020)

U.S. Census Bureau



Production: ACS-46 (Front of the Envelope)
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The American Community Survey
Form Enclosed

YOUR RESPONSE IS
REQUIRED BY LAW

U.S. Census Bureau



Production: ACS-46 (Back of the Envelope)
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Production: ACS-29 (Front and Back of Postcard)

f"‘\f}?\ United States®
.=, | Census

Bureay
The U.S. Census Bureau has sent you repeated requests to complete the
American Community Survey. If you have not already responded, it is
imperative that you complete this survey now.

Complete and mail back your paper questionnaire now.
Or respond at https://respond.census.gov/acs

You are required by U.5. law to respond to this survey (Title 13, U.5. Code,
Sections 141, 193, and 221).

If you do not respond now, a Census Bureau interviewer may contact you to
complete the survey.

If you need help completing the survey or have gquestions, please call our
tumree number I[‘I—ESD—EE%—?ETI]_

Thank you.
ACE-29(202100 {05-21-201%)

United States PRESORTED

Y\
=, | Census BRI
kﬁk-:f:&j ok 5. Census Bureau

Permit Mo. G-58

U.5. Census Bureau
Mational Processing Center
1201 E. 10th 5t.
Jeffersonville, IN 47132

OFFICIAL BUSINESS
Penalty for Private Use $300

Mailing address
printed here

YOUR RESPONSE IS
REQUIRED BY LAW

U.S. Census Bureau



Production: ACS-23 (Inside of Pressure Seal Mailer) [Sample variable data: The due date, the
user ID, and the sentence “Respond by <insert date> to be removed from our schedule for a

visit.”]

f“”‘ ﬁ-\ United States
.=, | Census

Bureau
U.5. Census Bureau
Washington, DC 20233
Ofice of the Director

A message from the Director of the U.5. Census Bureau:

The U.5. Census Bureau has sent you several requests to complete the American
Community Survey. If you have not already done so, now is the time to respond.

Due: September 30, 2020
Respond now at https://respond.census.gov/acs

Log in with this user ID: 12345 - 12345
OR complete and mail back your paper questionnaire.

Your response is required by law.

Because your response is critically important to your local community and to your country,
a Census Bureau interviewer may come to your home to complete the survey in person.
Respond by September 30, 2020 to be removed from our schedule for a visit.

If you would like to complete the survey by telephone or need assistance, please call our
toll-free number (1-800-354—-7271).

Thank you.

Mensaje Importants: 5i tiene preguntas o necesita ayuda para completar la encuesta, llamenos al
1-877-833-5525 para hablar con un empleado de la Oficina del Censo que hable espafiol.

CENSUS. OV

U.S. Census Bureau



Production: ACS-23 (Outside of Pressure Seal Mailer) [Sample variable data: the date]
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Appendix B. 2021 Mailing Descriptions and Schedule for the 2021 September
Production Panel

Mailing

Description of Materials

Mailout Date

Initial Mailing Package

A package of materials containing the following:
Introduction Letter, Frequently Asked Questions
(FAQ) Brochure, Multi-Lingual Informational
Brochure, and Internet Instruction Card. This mailing
urges housing units to respond via the internet.

8/26/2021

Reminder Letter

A reminder letter sent to all addresses that were
sent the Initial Mailing Package, reiterating the
request to respond. [Pressure seal mailer]

9/2/2021

Paper Questionnaire
Package

A package of materials sent to addresses that have
not responded. Contains the following: Introduction
Letter, Paper Questionnaire, Return Envelope,
Internet Instruction Card, and FAQ Brochure.

9/16/2021

Reminder Postcard

A reminder postcard sent to all addresses that were
also sent the Paper Questionnaire Package,
reiterating the request to respond.

9/20/2021

Additional Postcard

An additional reminder postcard sent to addresses
that have not yet responded and are ineligible for
telephone follow-up. [Pressure seal mailer]

10/13/2021

CAPI Letter!

A letter sent to all mailable addresses in the CAPI
sample that includes an internet user ID. This letter
informs households that a Census Bureau
interviewer will contact them soon if they don’t
respond to the survey.

11/3/2021

INPC mails the CAPI Internet Letter on a flow basis. The 'Mailout Date' is the date all CAPI Internet
Letters have been mailed from NPC.

U.S. Census Bureau



Appendix C. Future Testing Ideas

Some ideas we have for possible future testing are listed below.

e Testing a due date in the second mailing (“Responding by avoids additional
mailings.”)

e Using a date on the letters

e Testing different types of benefit messages

¢ Testing to understand the effect of specific messaging or design elements of the winning
treatment

Test ideas for the fifth mailing:

¢ Different messaging on the outside of the pressure seal mailer

e Pressure seal mailer with tailored messaging targeted for specific areas

¢ Aninfographic type letter in place of a pressure seal mailer

e A letter with a card stock graphical insert in place of a pressure seal mailer
e Bilingual mailer or letter for targeted geographical areas

U.S. Census Bureau
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