Study of Multiple Indications in Direct-to-Consumer Television Advertisements

[bookmark: _Hlk81228572]OMB Control Number 0910-0897


Change Request (83C)

September 16, 2021


Based on cognitive interviews and pretesting, we made several revisions to the study materials. 

1. We added a “What is this research about” section to the consent form (see revised Appendix A). 

2. We revised the questionnaire by deleting three items (Q13, Q26, and Q34) and revising the wording for the instructions and several items (Q2-Q12, Q14, Q27RA; see revised Appendix C). 






















