
Appendix B: Focus group flyer



This page intentionally left blank for double sided copying



APPENDIX B: FOCUS GROUP FLYER MATHEMATICA

OMB Control Number:  [FILL]
Expiration Date: [FILL] 

Are you a father or relative of a dad
who has worked with [AGENCY]?

If so, Mathematica invites you to attend an upcoming focus group discussion.
We want to hear about your experience with [AGENCY].

 What kind of activities did you participate in with [AGENCY]?

 Did those activities help you and your family?

 Was working with [AGENCY] what you expected?

 Do you  have  any  recommendations  for  how [AGENCY]  could
improve how it works with fathers and their families?

Your thoughts will help us learn how [AGENCY] can be more helpful to
fathers and their families!

A private focus group discussion lasting about 90 minutes will be held at:
[LOCATION NAME]

[ADDRESS]
On [DATE]
At [TIME]

To offset any costs related to attending, you will receive a $35 gift card.

If you are interested in participating or would like more information, please call
[PROGRAM] at [NUMBER], no later than [CUTOFF DATE]. When calling,
please mention that you are interested in the “FCL Participant Discussion

Group” on [DATE].

Space is limited, so contact us immediately!
Participants will be selected on a first come, first served basis.

Public Burden Statement: An agency may not conduct or sponsor, and a person is not required to respond to, a collection of information unless it displays a currently valid OMB
control number. The OMB control number for this project is xxxx-xxxx. Public reporting burden for the described collection of information is estimated to average 90 minutes per
response, including the time for reviewing instructions, searching existing data sources, and completing and reviewing the collection of information. Send comments regarding this
burden estimate or any other aspect of this described collection of information, including suggestions for reducing this burden, to Matthew Stagner, MStagner@Mathematica-mpr.com
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