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Introduction
The U.S. Energy Information Administration (EIA) is the statistical and analytical agency within the U.S. Department of Energy (DOE). It collects, analyzes, and disseminates independent and impartial energy information to promote sound policymaking, efficient markets, and public understanding regarding energy and its interaction with the economy and the environment. EIA is required to publish, and otherwise make available independent, high-quality statistical data to federal government agencies, state and local governments, the energy industry, researchers, and the general public. 
EIA requests a three-year extension with changes for EIA-882T, “Generic Clearance for Questionnaire Testing and Research.”  The EIA-882T allows EIA to conduct field testing of pilot surveys, cognitive interviews, respondent debriefings, usability interviews, field tests, focus groups, pretesting of questionnaires, and the validation of quality data that is collected on EIA survey forms. Through the use of these methodologies, EIA will improve the quality of data being collected, reduce or minimize respondent burden, increase agency efficiency, and improve responsiveness to the public’s need for relevant energy data. 
Changes made:
EIA will add several other methodologies or techniques to improve survey design, pretest questionnaires and validate the quality of the data that are collected on EIA and DOE survey forms. The following are the new methodologies or techniques:
a. Field Techniques 
b. Behavior Coding
c. Split Panel Test (or A/B testing) 
Research reports, research publications, peer-reviewed journal articles, peer-reviewed book chapters, and informational white papers
d. From the collected data, EIA will have the ability to write research papers, research publications, peer-reviewed journal articles, peer-reviewed book chapters, and informational white papers.  Summarized results may be released or discussed as experimental research in the types of publications. However, the information collected from these methodologies will not be released as official statistics and will explicitly note the experimental nature of the information.
Professional conferences
e. EIA may present data collected from this research at various professional conferences. Professional conferences provide great opportunities to communicate EIA’s research to the broader energy, statistical and survey methodology communities and get feedback on completed research. This will help innovate not only EIA’s research and survey practices, but also that of these broader communities.
Audio and Video Recordings
f. For qualitative interviews, EIA will ask potential respondents if they would be willing to be audio or video recorded. If potential respondents agree, EIA will provide them with an informed consent form, which respondents will sign to signify compliance. A copy of the signed consent will be given to the potential respondents and kept on file at EIA.  Audio or video recording will only be used for data analysis, and only those researchers at EIA that are involved in the research will have access to these recordings. If potential respondents are not willing to be audio/video recorded, interviewer will bypass recording and take notes. 
[bookmark: _Toc503969434]A.1. Legal Justification
The authority for this information collection is provided by the following general provisions:
1. Title 15 U.S. Code §772, which established the mandatory requirement of owners and operators of businesses in the U.S. to report energy supply and consumption data to the EIA Administrator.

2. Title 15 U.S. Code §764, which established the EIA Administrator’s powers to plan, direct, and conduct mandatory and voluntary energy programs that are designed and implemented in a fair and efficient manner.  These powers include duties to collect, evaluate, assemble, and analyze energy information on U.S. reserves, production, demand, and related economic data, while obtaining the cooperation of business, labor, consumer, and other interests.

3. Title 15 U.S. Code §790a, which established the National Energy Information System (NEIS) that is the enclave containing the energy data collected by EIA, which allows EIA to describe and analyze energy supply and consumption in the U.S.  NEIS allows EIA to perform statistical and forecasting activities to meet the needs of the U.S. Department of Energy and Congress, as well as the needs of the States to the extent required by the Natural Gas Act [Title 15 U.S. Code §717 et seq.] and the Federal Power Act [Title 16 U.S. Code §791a et seq.].

[bookmark: _Toc503969435]A.2. Needs and Uses of Data
EIA-882T, Generic Clearance for Questionnaire Testing and Research, allows EIA to adopt, and use state-of-the-art and multi-disciplinary research methods and software tools to improve and enhance the quality of EIA and DOE data collections. This clearance will also be used to aid in the development of new surveys. In addition, it will help ensure that requested data can be provided in the desired format, reporting burden (time and financial resources) is minimized, collection instruments are clearly understood, and the impact of collection requirements on respondents can be properly assessed. This authority would also allow EIA to improve data collection in order to meet the needs of EIA’s customers while also staying current in the evolving nature of the energy industry.
EIA will use a variety of survey improvement techniques as appropriate to the individual project being researched. These include pilot surveys, pretests/field tests, usability testing, cognitive interviews and focus groups. 
The following methods are included in this clearance:
Pilot Surveys Pilot surveys conducted under this clearance will generally be methodological studies and will use statistically representative samples when appropriate. Pilot surveys will normally be utilized when EIA undertakes a complete redesign of a particular data collection methodology or when EIA undertakes data collection in new energy areas, such as Hydrocarbon Gas Liquids production, alternative fueled motor vehicles, battery storage for electric power production, and other emerging areas of the energy sector where data collection would provide utility to EIA. The pilot surveys may replicate all or some components of the methodological design, sampling procedures (where possible), and questionnaires of the full-scale survey. There may be circumstances when the full survey and all components of the methodological design are not needed for the pilot test and an abbreviated form may be substituted for conducting a pilot test. This occurs when EIA is testing the mode of reporting information such as a new online reporting system or utilizing new software. A pilot test may also be conducted before a large-scale collection in order to test and refine the implementation procedures for the full-scale survey. Another example is when EIA is conducting qualitative research and seeks to test a research protocol or the effectiveness of an approach for contacting potential volunteers and inviting them to participate. 
Pretests/Field Tests EIA conducts pretests when developing new questions or new survey questionnaires to see how respondents answer questions, interpret terminology, and identify potential data quality problems. EIA may also conduct pretests to gather data to refine questionnaire items, response categories and scales, and assess reliability or validity of responses. In addition, EIA may use a field test or experiment (a study to compare the effects of two or more procedures or questionnaires) when planning a change in methodology, mode of data collection, or questions in an ongoing survey. This enables comparisons and often provides quantifiable data to decide among the different methods or questions to use. EIA may consider conducting a field test experiment on a representative sample to measure the effect of changing the sample design, the sampling frame, or any other change in methods or questions that impact the resulting estimates. 
Qualitative Studies EIA uses qualitative studies for exploratory investigations in order to decide on the appropriate data collection mode, interview contact approach, or any other issue when little is known about a problem or the best approach to implement a data collection program. A qualitative study uses unstructured interviews, notes, or observations that are typically difficult to quantify. A variety of methods may be used in a qualitative study, including focus groups, unstructured interviews, or semi-structured interviews with “experts,” stakeholders, or other participants. Case studies may also be conducted. Typically, these methods attempt to obtain insights through the intensive study of a relatively small number of people, institutions, or establishments. Respondents are usually purposively chosen because of their knowledge, experience, or status. In a qualitative study different persons or entities may be chosen because they “represent” a particular kind of person, entity, or building establishment, but the sample is usually not representative—in a statistical sense—of any larger population. However, the obtained information may be very useful in generating hypotheses that can be tested more systematically with other methods such as quantitative surveys. 
Cognitive Interviews Cognitive interviews are typically one-on-one interviews in which respondents are asked to "think aloud" or asked “retrospective questions” as they answer questions, read survey materials, define terminology, or complete other activities as part of a typical survey process. A number of different techniques may be involved including, asking respondents what specific words or phrases mean or asking respondents probing questions to determine how they estimate, calculate, or determine specific data elements on a survey. The objectives of these cognitive interviews are to identify problems of ambiguity or misunderstanding, explain their process for reporting information, or to identify other difficulties respondents have answering survey questions in order to reduce measurement error from estimates based on a survey. Respondent debriefings conducted under this clearance will generally be methodological or cognitive research studies. The debriefing form is administered after a respondent completes a questionnaire either in paper format, electronically, or through in-person interviews. The debriefings contain probing questions to determine how respondents interpret the survey questions, how much time and effort was spent completing the questionnaire, and whether they have problems in completing the survey/questionnaire. Respondent debriefings also are useful in determining potential issues with data quality and in estimating respondent burden. 
Usability Testing Usability tests are similar to cognitive interviews in which a respondent is typically asked to “think aloud” or asked “retrospective questions” as he or she reviews an electronic questionnaire, website, visual aid, or hard copy survey form. The objective of usability testing is to check that respondents can easily and intuitively navigate electronic survey collection programs, websites, and other survey instruments/materials to submit their data to EIA. 
Focus Groups Focus groups, involve group sessions guided by a moderator who follows a topic guide containing questions or subjects focused on a particular issue rather than adhering to a standardized protocol. Focus groups are useful for exploring issues with from a specific group of respondents, data users, or other stakeholders of EIA data.
Field Techniques Field techniques described in survey research and survey methodology literature will be employed as appropriate.  These include follow-up probing, memory cue tasks, paraphrasing, confidence rating, response latency measurements, free and dimensional sort classification tasks, and vignette classifications.  The objective of all of these techniques is to aid in the development of surveys that work with respondents’ thought processes, thus reducing response error and burden.  These techniques have also proven useful for studying and revising pre-existing questionnaires.  
Behavior Coding Behavior coding is a quantitative technique in which a standard set of codes is systematically applied to respondent / interviewer interactions in interviewer-administered surveys or respondent / questionnaire interactions in self-administered surveys.  The advantage of this technique is that it can identify and quantify problems with the wording or ordering of questions, but the disadvantage is that it does not necessarily illuminate the underlying causes.  
Split Panel Tests (A/B Testing) Split panel tests, or A/B testing, refer to controlled experimental testing of alternative hypotheses.  Thus, they allow one to choose from among competing questions, questionnaires, definitions, error messages or survey improvement methodologies with greater confidence than any of the other methods.  Split panel tests conducted during the fielding of the survey are superior in that they can support both internal validity (controlled comparisons of the variable(s) under investigation) and external validity (represent the population under study). Most of the previously mentioned survey improvement methods can be strengthened when teamed with this method.  
The information gathered will be used to modify and develop better questionnaires and data collection procedures. The end result will be improvements in the quality of data being collected by EIA, reduction or minimization of respondent burden, increased agency efficiency, and improved responsiveness to the public. Additionally, the information collected may be used to develop research reports, research publications, peer-reviewed journal articles, peer-reviewed book chapters, and informational white papers.  The results of this research may also be prepared for presentation at professional conferences, internally at DOE and to other federal agencies.
During the past three years, EIA has used this clearance for a variety of studies including:
Coal Survey Program (Forms EIA-3, EIA-7A, and EIA-8A) 
June 2019

The Office of Energy Production, Conversion and Delivery sought to determine if operators of surface coal mines were able to report the annual stripping ratio of a mine on Form EIA-7A Annual Survey of Coal Production and Preparation. The stripping ratio is one measure of the productivity of a mining operation. Furthermore, EIA was interested in validating the reporting burden per response for Form EIA-7A. EIA interviewed 16 participants that filed a total of 108 Form EIA-7A reports in 2018 from Pennsylvania, Texas, West Virginia, Virginia, Alabama, Kentucky, Wyoming, Montana, Maryland, Alaska, and New Mexico. The findings showed that participants were able to report the annual stripping ratio of a mine. Participants stated that they track the ratio of the amount of soil and rock removed to the amount of coal recovered. The term stripping ratio did not have a common meaning among participants when describing this productivity measure. Participants were familiar with the term stripping ratio but also used other terms such as, mining ratio, overburden ratio, and strip ratio in their regular course of business. Even though the cognitive study provided useful and insightful information, EIA is not proposing a change to Form EIA-7A at this time. 

Natural Gas Data Collection Program (Forms EIA-176, EIA-191, EIA-191L, EIA-757, EIA-857, EIA-910, EIA-912)
November 2019

EIA conducted a cognitive research project during October through December 2019 involving eight participants to collect feedback on the proposed changes to Form EIA-191, Monthly Underground Gas Storage Survey. The participants of this cognitive research project included several LNG peak shaving facilities and marine terminals, and included several phone interviews and two in-person interviews. This research project confirmed the viability of monthly data collection of storage stocks from LNG facilities, as all facilities confirmed ability to reasonably report requested storage data, and with a burden estimate close to that of the current EIA-191.

Residential Energy Consumption Surveys (Forms EIA-457A, EIA-457D, EIA-457E, EIA-457F, EIA-457G)
March 2020

EIA’s survey contractor conducted cognitive interviews and online pretesting for the 2020 RECS Household Survey. This pretesting took place across two rounds during February and March 2020. In total, 30 in-person cognitive interviews and 720 online pretests were completed. The focus of this pretesting effort was on potential new and revised questions. A variety of topical areas were covered in the pretests, including square footage, cooking appliances, heating and cooling equipment, TVs and computers, and lighting. Several questions or series of questions were revised and/or reordered including square footage, air conditioning, and lighting. Questions and series of questions also added to instrument including EV charging, TV and peripheral viewing habits, and vacancy. Graphics were also tested and eventually added to the instruments to help respondents identify main heating equipment.

Uranium Data Program (Forms EIA-851A, EIA-851Q, EIA-858)
March 2020

The Survey Development and Administration Team (SDAT) conducted cognitive interviews to assess respondents’ understanding of the current data protection pledge and test their reactions to changing the confidentiality pledge. EIA sent email invitations to active respondents reporting on Form EIA-851A and requested their participation in a 15-minute telephone interview. The email invitations to participate in the cognitive interviews resulted in five interviews and one email response. The research objectives were:
· Assess respondents’ concerns regarding a change in the data protection policy from CIPSEA protection to FOIA exemptions for respondents reporting on Form EIA-851A and Form EIA-851Q.
· Assess whether respondents have concerns with no data protection and EIA publishing company level data. 
· Provide an updated estimate of the burden for respondents that report on Form EIA-851A and Form EIA-851Q.  
Results of the study showed that five participants did not have concerns for EIA changing the data protection policy from CIPSEA to FOIA exemptions. These participants report for publicly traded companies that also report to the Securities and Exchange Commission (SEC). One participant, who represents a privately-owned company, expressed concerns about changing the data protection policy.  This participant was concerned that even though the industry is shrinking, there is competition in the market and therefore they did not want their information publicly disclosed. 
Regarding burden for respondents, participants on average took 88 minutes to complete Form EIA-851A and 66 minutes to complete Form EIA-851Q. Furthermore, the majority of participants indicated that the information reported to EIA is being monitored as part of their regular course of business.

Petroleum Marketing Information Collection (Forms EIA-182, EIA-856, EIA-782, EIA-821, EIA-877, EIA-878) 
June 2020

The Survey Development and Administration Team (SDAT) contacted 2,400 organizations for cognitive interviews. The invitations to participate in the cognitive interviews resulted in 18 interviews, 3 co-ops were included in the 18 interviews. The purpose for the cognitive research study was to understand and assess the perceptions of retailers of on-highway diesel fuel and understand their criteria for defining a truck stop, identify attributes of a truck stop and the differences between a truck stop and a gas station. Another objective was to identify any unique marketing practices of retailers, farm cooperatives (co-op), or hyper-marketers that affect the retail price of the fuel. The research findings show that there is no consensus among retailers of on-highway diesel fuel for defining a truck stop. Some retailers based their perception on whether the outlet location provided services that met the special needs of truckers. The most common attributes and amenities that participants mentioned were large lot sizes and space for trucks to move, ability for trucks to enter and exit the outlet location with ease, provide a place for truckers to rest and relax, and other amenities or services such as showers, restaurant, fast fill pumps, saddle pumps, CAT scale, and large canopy areas for the trucks to drive under for filling their tanks. Some retailers had a different retail price depending on whether the customer paid by cash or credit. Sixty-seven percent of participants have pricing arrangements with corporate cards or fuel management cards. Eleven out of these 12 participants reported a price discount associated with these corporate cards which was approximately 10 cents per gallon less than the cash price. All participants stated that they are able to report annual retail sales volumes of on-highway diesel fuel. The average burden to report annual sales volumes was approximately 5 hours. This would add approximately 5.75 minutes to the reporting burden for Form EIA-888. Nine participants reported that they have separate bay areas for large trucks to purchase fuel. The average burden to report annual sales from these separate bay areas was approximately 3 hours. This would add approximately 3.5 minutes to the reporting burden for Form EIA-888 to report the annual sales from these separate areas.

Residential Energy Consumption Surveys (Forms EIA-457A, EIA-457D, EIA-457E, EIA-457F, EIA-457G)
April 2021

EIA conducted a RECS non-response follow-up (NRFU) qualitative study in April 2021. The goal of the research was to collect a subset of RECS Household Survey data on 2020 RECS non-respondents in support of a comprehensive nonresponse bias study and data quality analysis task. EIA contacted 
30,100 respondents to participate in the non-response follow-up questionnaire. A total 	of 2,345 respondents participated in the questionnaire. Responses to NRFU were lower than anticipated. Based on a similar NRFU study conducted in 2015 we expected 15-20% response, but realized less than 10% response for 2021. 

Multifamily Building Energy Use Pilot Survey
October 2021
The U.S. Energy Information Administration (EIA) implemented a new study of energy use in multifamily residential and mixed-use buildings, the Multifamily Building Energy Use Survey (MBS). This study focused on addressing data gaps in EIA’s energy demand data collection program. The Residential Energy Consumption Survey (RECS) only captures energy use characteristics and consumption within individual apartment units in multifamily buildings. EIA’s Commercial Buildings Energy Consumption Survey (CBECS) captures data on a variety of commercial structures, but excludes multifamily buildings where 50% or more of the space is residential. The Multifamily Building Energy Use Pilot Survey focused on energy use at the building level, taking into account all energy consumed in the building, including within units, common areas, and commercial spaces. Building-level data for multifamily buildings has been frequently requested from the consumption program by key stakeholders, including the Environmental Protection Agency (EPA), other government agencies, industry groups, and other non-governmental organizations.  EIA contacted 750 respondents, which resulted in 270 respondents participating in the study. 
[bookmark: _Toc503969436]A.3. Use of Technology
EIA utilizes different forms of technology when conducting its pretesting. 
Internet data collection will continue to be a primary collection mode for EIA when conducting its research proposals approved under EIA-882T. EIA utilizes online surveys to answer research questions ranging from respondents’ cognitive understanding of terminology used on our surveys to EIA data users’ preferences on our data. In addition to online based surveys, EIA also uses internet-based video interviews with respondents and data users. This provides EIA with a cost-efficient system to collect information from respondents to improve EIA’s surveys. Additionally, EIA plans to hold online focus groups to gather respondents’ opinions and perceptions through an easy to use, online focus group platform. Similar to online surveys, online focus groups provide a more efficient mechanism to gather respondents’ preferences and opinion relative to traditional, in person focus groups. 
EIA uses a scheduling software to schedule interviews with participants. Participants are able to follow the link sent in their invitation letter and choose which time works best with their schedule, it then adds the interview to their calendar so they are less likely to forget the interview. This has saved EIA staff time by eliminating scheduling phone calls and numerous emails back and forth. Implementing the use of this website has led to participants becoming more willing to schedule interviews.
EIA uses a qualitative software program when compiling research notes. This tool helps categorize and classify data. Automatically sort sentiment, themes, and attributes, and can quickly exchange data with SAS for further statistical analysis. This tool allows staff to easily cross-tabulate mixed methods data and visualize the results to brainstorm and map ideas, explore connections between project items and discover new paths of investigation. 
[bookmark: _Toc503969437] A.4. Efforts to Identify Duplication
These tasks will not duplicate any other survey/questionnaire design or pretest work being done by EIA or other Federal agencies. One of the purposes of this request is to stimulate additional research that would not otherwise be performed due to time and cost constraints. This research may involve collaboration with other agencies, especially the Office of Management and Budget, Bureau of Labor Statistics, Census Bureau, and the National Science Foundation.
EIA will use existing information to the maximum extent possible by reviewing results of earlier evaluations of survey data before attempting to revise existing questionnaires or design new ones. 
[bookmark: _Toc503969438]A.5. Provisions for Reducing Burden on Small Businesses 
One purpose of these research efforts is to accurately measure the reporting burden, develop survey methodologies and questionnaires that are consistent with the information that respondents maintain in their data systems during the ordinary course of business in order to minimize burden. These methods also provide small establishments a vehicle to inform EIA of the impacts of data collection activities have on establishments of their size could face as a result of changes to the different EIA information collections. 
[bookmark: _Toc503969439]A.6. Consequences of Less-Frequent Reporting
Because this clearance is an on-going effort, it has the potential to have an immediate impact on all of EIA’s data collections. If this project were not carried out, the quality of the data collected in the surveys would decline, EIA would be hindered in is ability to modify survey forms to collect information relevant to the energy market and it would limit EIA from meeting its mission of providing and disseminates independent and impartial energy information to promote sound policymaking, efficient markets, and public understanding regarding energy and its interaction with the economy and the environment.
[bookmark: _Toc503969440]A.7. Compliance with 5 CFR 1320.5
All the guidelines listed in the OMB guidelines are met. There are no special circumstances.
[bookmark: _Toc503969441]A.8. Summary of Consultations Outside of the Agency
Consultations with staff from other Federal agencies that sponsor surveys conducted by EIA will occur in conjunction with the testing program for each survey. These consultations include discussions concerning potential response problems, clarity of questions and instructions, and other aspects of respondent burden. EIA staff are active members of both government organizations and private organizations focused on the survey data collection and survey operations. As part of their memberships, EIA staff frequently attend annual conferences and regularly present research and chair panels at these events.  
All EIA staff who preform cognitive research are members of the Interagency Response Error Group (IREG). This group is composed of employees across principal federal statistical agencies and meets quarterly to discuss current cognitive research projects and confer about common issues affecting cognitive research. On January 13th, 2021 EIA staff presented at the IREG meeting hosted by NCHS on understanding better ways to conduct and recruit usability interviews through video conferencing during the COVID-19 pandemic. This collaboration led to improving our usability/cognitive protocols as well as improving our recruiting strategies. 
[bookmark: _Toc503969442]A.9. Payments or Gifts to Respondents 
Respondents for activities conducted in the laboratory (e.g. cognitive interviews and focus groups) under this clearance may receive compensation for travel and participation. This practice has proven necessary and effective in recruiting subjects to participate in such research, and is also employed by the other Federal cognitive laboratories. Research on incentives that may be conducted under this clearance may also involve nonmonetary incentives. The Office of Management and Budget (OMB) has noted that effectiveness of such incentives is a worthwhile research topic. If incentives need to be proposed for any research activity under this clearance, justification will be provided and we will work closely with OMB on the incentive strategy to be employed. 
[bookmark: _Toc503969443]A.10. Provisions for Protection of Information 
For qualitative interviews, EIA will ask potential respondents if they would be willing to be audio or video recorded. If potential respondents agree, EIA will provide them with an informed consent form, which respondents will sign to signify compliance. A copy of the signed consent will be given to the potential respondents, with the original signed consent form kept on file at EIA.  Audio or video recording will only be used for data analysis, and only those researchers at EIA that are involved in the research will have access to these recordings. If potential respondents are not willing to be audio/video recorded, interviewer will bypass recording and take notes.  The following language will be included in the informed consent:

The U.S. Energy Information Administration (EIA) routinely tests forms used for collecting data or disseminating data in order to produce the best forms possible.

You have volunteered to take part in a study to [enter a brief description and purpose of the study].  In order to have a complete record of your comments, your interview will be [audio recorded or video recorded] using a digital device.  We plan to use the recording to supplement our notes.  Only staff involved in this research will have access to the recording. 

[Use the following for CIPSEA protected survey] This study is being conducted under the authority of Confidential Information Protection and Statistical Efficiency Act of 2002 (CIPSEA), Title V of the E-Government Act of 2002 (Public Law 107-347).] 

[Use the following if it is protected by exemptions FOIA] This study will be protected and not disclosed to the public to the extent that it satisfies the criteria for exemption under the Freedom of Information Act (FOIA), 5 U.S.C. §552, the DOE regulations, 10 C.F.R. §1004.11, implementing the FOIA, and the Trade Secrets Act, 18 U.S.C. §1905. 


☐ Check here if: I consent to participate in the study.
☐ Check here if: I consent to audio/video recording
☐ Check here if: I do NOT consent to audio/video recording
If information is protected by exemptions under the Freedom of Information Act (FOIA), then information provided by participants in cognitive research activities will be protected and not disclosed to the public to the extent that it satisfies the criteria for exemption under the Freedom of Information Act (FOIA), 5 U.S.C. §552, the DOE regulations, 10 C.F.R. §1004.11, implementing the FOIA, and the Trade Secrets Act, 18 U.S.C. §1905.   If the survey is protected under the Confidential Information Protection and Statistical Efficiency Act of 2002, then participants are informed that their responses are confidential and will only be used for statistical purposes.  This is useful when the cognitive research involves a survey that already is protected under CIPSEA.
The data collected from respondents are tabulated and analyzed only for the purpose of evaluating the research in question. Information from the study will be de-identified with all direct identifying information removed and reference to the respondent is written in the third person singular and plural tenses. All respondents who participate in research under this clearance will be informed that their participation is voluntary. Results (in aggregate form) may be used to develop research reports, research publications, peer-reviewed journal articles, peer-reviewed book chapters, and informational white papers. The results of this research may also be prepared for presentation at professional conferences, internally at DOE, and to other federal agencies.
[bookmark: _Toc503969444]A.11. Justification for Sensitive Questions 
Most of the questions being asked will not be of a sensitive nature and should not pose a problem to respondents. However, it is possible that in developing studies potentially sensitive questions may be included. One of the purposes of these efforts is to identify such questions, determine sources of sensitivity, and alleviate them insofar as possible before an actual survey is conducted.
[bookmark: _Toc503969445]A.12. Estimate of Respondent Burden Hours and Cost 
The total requested burden is 22,500 hours and 22,500 responses. These hours and responses will be distributed as follows:

Annual:		7,500 hours/7,500 responses
Total:			22,500 hours/22,500 responses

As EIA works to better meet its organizational goals, we anticipate more collaboration with respect to enhanced survey/product development planning. EIA plans to expand research activity for evaluating proposals to modify surveys and to more accurately estimate reporting burden. This estimate is based on recent trends to increase the electronic data collection and processing of survey data, our experience with past clearances, and our anticipation that the research will require approximately one hour per respondent.

[bookmark: _MON_1576654004][bookmark: _Toc459210197]A variety of forms will be used in conducting the research under this clearance, and the exact number of different forms, length of each form, and number of subject/ respondents per form are unknown at this time. Additional capital, start-up, or operation and maintenance costs for respondents should not be necessary for any data collections under this clearance. There is typically no cost to respondents for participating in the research being conducted under this clearance, except for their time to complete the questionnaire.

[bookmark: _Toc503969446]A.13. Annual Cost to the Federal Government
Additional cost to the Federal Government is not anticipated. Expenses (equipment, overhead, printing, and support staff) will be incurred by EIA components as part of their normal operating budgets. We will include information about costs in the individual submissions to OMB. 

[bookmark: _Toc503969447]A.14. Changes in Burden 


In the previous clearance, EIA requested 6,660 hours and 5,400 responses across the three year period (2,220 hours and 1,800 responses annually). In this current clearance EIA is requesting 22,500 hours and 22,500 responses across the three year period (7,500 hours and 7,500 responses annually). The increase in burden hours and number of responses requested in this clearance is based on EIA’s upcoming pilot studies and other research initiatives. EIA is planning to launch two large pilot studies for the Residential Energy Consumption Surveys (RECS) and for the Commercial Buildings Energy Consumption Surveys (CBECS). For the RECS pilot study, an estimated 4,200 responses and 850 burden hours will be requested. For the CBECS pilot study, an estimated 4,275 responses and 1,758 burden hours will be requested. In addition to these two large pilot studies, EIA is expecting to conduct more research and pretesting methodologies for continual improvement of EIA’s data collection initiatives, which is in accordance with EIA’s strategic plan. 

	[bookmark: _GoBack]
Table A2. ICR Summary of Annual Burden

	 
	Requested
	Program Change Due to Agency Discretion
	Change Due to Adjustment in Agency Estimate
	Previously Approved

	Total Number of Responses
	7,500
	5,700
	0
	 1,800

	Total Time Burden (Hr.)
	7,500
	5,280
	0
	 2,220


[bookmark: _Toc503969448]A.16. Collection, Tabulation, and Publication Plans 
Feedback collected under this generic clearance provides useful information and will be used for general service improvement and to explore new data products. Research findings can be used to develop conference papers/presentations, internal stakeholder presentations, present to DOE and other agencies in seminars, and develop white papers. Furthermore, EIA will have the ability to write research reports, research publications, peer-reviewed journal articles, peer-reviewed book chapters, and informational white papers.
[bookmark: _Toc503969449]A.17. OMB Number and Expiration Date 
The OMB Number (1905-0186) and expiration date will be displayed on all the data collection forms and instructions.
[bookmark: _Toc503969450]A.18. Certification Statement 
There are no exceptions to the certification statement identified in Item 19, "Certification for Paperwork Reduction Act Submissions," of OMB Form 83-I. This information collection request complies with 5 CFR 1320.9. 
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Sheet1

		name		Station		number		Answered		Date		time 		contact 		email 

		CYNTHIA CULLEY(no longer works)		1560@breweroil.com		575-437-4077				29		9:a		Mandy 

		KEVIN ANDERSON		Kevin.Anderson@sunoco.com				na

		RACHELLE POGORZELSKI		STORE066@SUNRISESTORES.COM		989-345-4177		NO

		ZACH SHEFFER		zsheffer@shipleyenergy.com		717-771-8481		not in service

		JEFF VAIRA		marcusa@townpump.com				na

		JOHN KRUEPKE		jmkapetro@gmail.com		262-677-4901 or 262-673-9150		no 

		LISA		lparrish@stinker.com		208-991-5718, 208-375-0942, or 208-436-2438		vm

		MARK FLETCHER, WAYNE CUMMINGS		fletcher@suddenlinkmail.com		479-968-4629		No, since its no mandatory









		DAN		wyomingholiday@gmail.com		651-485-6890		Did not pick up 										Good Morning,
Am I speaking with____________. Oh great. My name is Gerson Morales and I work for the US Energy Information Administration. The reason for this call is to ask you if you were willing to participate in an interview with EIA regarding a new form that we are currently creating. We want to get your feedback in this new form as you are an expert in the field and we want to make sure the form is not confusing to you.  The interview will only take about 30 minutes and anything you say will be confidential. Would you like to schedule a date and time for an interview?


		JOANNA MCFADDEN OR SUSAN BOSWORTH		sbosworth@petroleumwholesale.com		281-681-7505 or 928-927-6568		Contact, waiting to hear from R.



		BRAD RUNOWICZ/HEATHER PAQUETTE		brunowicz@globalp.com		7813984197  (Boston)		Did not pick up 

		JOHN FULBRIGHT/JIM SCOTT		jfulbrig@circlek.com		6027286505  (Arizona)		Did not pick up 

		AMY YBARRA/JACOB HORSLEY		LHORWELL@ENGLEFIELDOIL.COM		7409288215  (Ohio)		Scheduled		18-Mar		9am		7409288215		amy.ybarra@ENGLEFIELDOIL.COM

		CARTER SHAW, DEANDREA DURAN/EMILY LUND		judy.sokol@maverik.com		8016833234 (Utah, salt lake)		Did not pick up 

		Samantha Manzanares; Allie Seagreaves/WENDY THOMPSON		SAMANTHA.MANZANARES@LOVES.COM		4053026500  (Oklahoma)		did not pick up 								btc@FMPC.com

		PAM, JOANNA, JASON COLLER, ANY CASHIER		na		5415233952 (oregon)		Did not want to participate as they were short staff atm. 

						541-481-9235; 541-481-9391 (oregon)		Don’t want to participate 

						541-276-8080 (Oregon)		waiting to hear on response 

		Brenda				541-686-2900 (Oregon)		Scheduled		April 6th 		7am 		541-686-2900 (Oregon)		brendafashaw@yahoo.com

						541-523-7812		Not willing





		CODY MOORE, TONY CASTRO		TONY.CASTRO@CIRCLEK.COM		210-692-2744		vm/email

		TRUITT KEY		Truitt.Key@murphyusa.com		870-881-6863		vm/email

		JAKE COMER		JAKE.COMER@CASEYS.COM		515-446-6646		vm/email

		RON SAUMUR, LEE METAXES		LMETAXAS@CUMBERLANDFARMS.COM		800-225-9702    1595		vm/email										Good Morning,
Am I speaking with____________. Oh great. My name is Gerson Morales and I work for the US Energy Information Administration. The reason for this call is to ask you if you were willing to participate in an interview with EIA regarding a form that we are currently using. We received feedback from our participants that the form is confusing so we have improved it. We want to get your feedback in this redisigned version ensure the form is not confusing.  The interview will only take about 30 minutes and anything you say will be confidential. Would you like to schedule a date and time for an interview?


		JASON GILBERTS		PetroleumRetailPrice@kwiktrip.com		608-793-6403		vm/email

		Tara Stegall, Christopher Stewart		Tara.Stegall@walmart.com		479-204-6698		vm/email

		DEVIN REHM		drehm@racetrac.com		770-431-7600     1227		vm/email

		Tammy Halbritter, Kathy Watson		gasteam@sheetz.com 		814-941-5295		vm/email

		CHRIS, SUSIE, OWNER ,		RRINEHART@ROYALFARMS.COM		302-875-5135		email

		Jason Bucci		jason.bucci@wawa.com		610-324-1169		vm/email

		MANAGER		brandon.krueger@buc-ees.com		979-238-6390		email

		TROY,  STORE, TROY (OWNER)		TROY@QUIKMARTSTORES.COM		520-906-3275		Refused 

		RAJESH SHAH,  RAJASH SHAH (STORE #), RAJASH'S CELL #		RAJALSHAH1963@YAHOO.COM		412-715-6097 Pittsburg		vm/email

		KATHERINE BAHR		SS0063TN@tristarenergy.com		931-232-5260 		Refused 

		JOYCE OR RICK		Leroy.Boyer@ziptronenergyinc.com		423-345-3005 Tennessee		Refused 

		Andrew Mitchell		amitchell@tootntotum.com		806-803-8007 Texas		vm/email

		JUSTIN PIERCE, TED JUDY ,		JUSTIN.PIERCE@FREDMEYER.COM		253-720-2079 Washington		vm/email

		ANY CLERK		TERRI.PEKAU@FRYSFOOD.COM		480-483-0262 Arizona		vm/email

		Michael Upole		muphole@bfscompanies.com		724-635-0625 Pennsylvania		scheduled		20-Apr		11am 		Vickie Wildey-724-635-0625 		vickiewildey1@gmail.com

		KAMARSHA RYAN		KRYAN@PREMIERSTORESINC.COM		336-617-5412 NC		vm/email

		MANAGER		AL.LISHMAN@IRVINGOIL.COM		781-826-1000 Boston		vm/email

		MANAGER		juliec@gaslandpetroleum.com		845-202-7303 New York 		vm/email

		MANAGER		BIJAL006@YAHOO.COM		912-988-1511 Georgia		Refused 

		MANAGER		JANDERSON@TITLETOWNOIL.COM		920-336-8983 Wisconsin		vm/email

		MANAGER		AWILLIAMS@JIFFYTRIP.COM		580-453-3199 Oklahoma		Refused 

		MANAGER		CCOCKERILL@AURORACOOP.COM		308-352-4233 Nebraska 		Not in service		emailed

		Brian Jones, Michael Potvin		BJS WHOLESALE CLUB #112		774-512-7462 NY		Refused 

		JENNI CHADDUCK		PETRO SERVE USA #050		218-287-2208 MN (7012823201)		VM

		SARAH FERULLO		XTRA MART #10026		603-329-4144 NH		Refused 

		STARLA JARRELL (x1101), GERRI BARRETT (x1124)		GO MART FOOD STORE #107		304-364-8000 WV		Refused 

		DONDI FRAILING		KRIST OIL #33		906-563-9396 MI		Not in service

		Cristy		PARKERS ALTAMA #202		912-267-1889 GA		Not interested 

		JOHN PHELPS JR		HIGHS DAIRY STORE #62		410-799-8702 MD		Not interested 

		EMILY SMITH		ENMARKET #830		912-964-1593 GA		"call corporate"

		MANAGER		YATCO FOOD MART		508-762-9414 MA		"call corporate"										Good Morning,
Am I speaking with____________. Oh great. My name is Gerson Morales and I work for the US Energy Information Administration. The reason for this call is to ask you if you were willing to participate in an interview with EIA regarding a form that we are currently using. We received feedback from our participants that the form is confusing so we have improved it. We want to get your feedback in this redisigned version ensure the form is not confusing.  The interview will only take about 30 minutes and anything you say will be confidential. Would you like to schedule a date and time for an interview?


		MANAGER		COBORNS EXPRESS		320-632-2367 MN		scheduled		5/10/21		2pm Central 		Maggie		guestsrvmgr.2006@cobornsinc.com

		MANAGER		FLEET FARM		262-468-5642 WI		Not interested 

		RHONDA BOUCHARD		STEWARTS SHOP #344		518-581-1201 NY		VM								Steve@PETROLEUMCARRIERS.COM

		MANAGER		CHECK IN EXPRESS #1		804-230-3725 VA		Emailed.. Waiting

		TODD BOSTIAN (#5693) VAL (MANAGER)		LOWES FOODS #268		803-785-6510 SC		Must go through corporate

		ERIK KREISSLER		KUM and GO #961		515-457-6095 WY		hang up everytime

		KRAIG THOMASON		SAFEWAY #1131		925-226-5715 CO		no answer

		GEORGE WARREN		COSTCO #0061		425-427-7287 WA		not working

		RACHELLE POGORZELSKI		Sunrise Store #66 / Marathon		989-345-4177 MI		go through corp

		MANAGER		BENS SUPERCENTER FUEL		810-346-2835 MI		Store 

		MANAGER		SHELL		901-308-2560 TN		too busy no employees 
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June calls

		name		Station		number		Answered		Date		time 		contact 		email 		invite version

		Terri Murray 		Golf Oil		 508-868-4302 				6/14/21		10AM				terrim@gulfoil.com 		A

		 WILLIS HONEYCUTT		Fast Mart		804-572-9001 				6/16/21		10:00 AM				whoneycutt@gpminvestments.com 		A
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Sheet2

		Table A1. Changes in Burden

		EIA Form Number/Title		Annual Reporting Frequency		Annual Number of Respondents (Previously Approved)		Annual Number of Respondents (Requested)		Annual Number of Responses (Previously Approved)		Annual Number of Responses (Requested)		Burden Hours Per Response (Previously Approved)		Burden Hours Per Response (Requested)		Annual Burden Hours (Previously Approved)		Annual Burden Hours (Requested)		Annual Number of Responses						Annual Burden Hours

																						Change Due to Agency Discretion		Change Due to Adjustment in Agency Estimate		Adjustment		Change Due to Agency Discretion		Change Due to Adjustment in Agency Estimate		Adjustment

		EIA-882T		1		1,800		7,500		1,800		7,500		1.20		1.00		2,220		7,500		5,700		0		5,700		5,280		0		5,280





















		TOTAL				1,800		7,500		1,800		7,500						2,220		7,500		5,700		0		5,700		5,280		0		5,280





Control

		P_SUIDN		TEL01		TELEXT01		TEL02		TELEXT02		TEL03		TELEXT03		TEL04		TELEXT04		P_MULTST		P_MODE		P_PNAME		P_PCONT		P_PADD1		P_PADD2		P_PCITY		P_PSTAT		P_PZIP		P_SCONT		P_EMAIL1		P_EMAIL2		P_EMAIL3		Random

		10000836		9728286023				9728285786				9728285635				9728287612		44300		1061		8		7-ELEVEN #30025		NED AZAD (6023), KAMERON STRINGHAM (5786)		6700 MILLER DR / 6700 SW 56TH ST				MIAMI		FL		33155		NED AZAD (6023), KAMERON STRINGHAM (5786)		Ned.Azad@7-11.com		Kameron.stringham@7-11.com		Anna.Holmes@7-11.com		1

		10000904		5023398385		283		5025721315												1013		8		THORNTONS #21		SHAUN BOLGER		2700 FERN VALLEY RD				LOUISVILLE		KY		40213		SHAUN BOLGER		Shaun.Bolger@mythorntons.com						1

		30000015		9512705187																4021		8		CIRCLE K #9446		STEPHANIE FRY		411 S MOUNTAIN AVE				UPLAND		CA		91786		STEPHANIE FRY		sfry@circlek.com		smoody2@circlek.com		amartin@circlek.com		1

		30000016		8123799227		1055														1966		2		CIRCLE K #3325		Tim Caddell		9737 OLD 3RD STREET RD				LOUISVILLE		KY		40272		Tim Caddell		tcaddell@circlek.com						1

		30000020		6039987919																1042		8		CIRCLE K #7101		TARA VALLIERE OR LOUIS DIAB		255 SHAKER RD				GRAY		ME		04039		TARA VALLIERE OR LOUIS DIAB		tvalliere@circlek.com		LDiab2@circlek.com		Shoffman@circlek.com		1

		30000022		8139174130				9196560580												4012		8		CIRCLE K		JANE DIAL, KRISTEN SHERMAN		2634 WINKLER AVE				FORT MYERS		FL		33901		JANE DIAL, KRISTEN SHERMAN		JDIAL@CIRCLEK.COM		ksherman@circlek.com		krandolp@circlek.com		1

		30000029		8505492877																4030		8		CIRCLE K		SAUNDRA INGRAM		1910 BRIGHTSIDE LN				BATON ROUGE		LA		70803		SAUNDRA INGRAM		SINGRAM@CIRCLEK.COM						1

		30000032		3312517300		7328														1069		8		CIRCLE K #6735		RYAN BISCOPINK		1160 W DIVERSEY PKWY				CHICAGO		IL		60614		RYAN BISCOPINK		rbiscopink@circlek.com						1

		30000054		5757692311																4058		2		ALLSUPS CONVENIENCE STORE #79		Amy Keefee-baize, Linda Wilhite		410 W FRONT ST				GROOM		TX		79039		Amy Keefee-baize, Linda Wilhite		amy.kb@allsups.com		linda.wilhite@allsups.com				1

		30000098		5088684302																1064		8		GULF OIL LP #5015		TERRI MURRAY		MILE MARKER 8 MA TPKE WEST				LEE		MA		01238		TERRI MURRAY		TMurray@gulfoil.com		terrim@gulfoil.com				1

		30000436		8047301568		1141		8047301568		1254										2028		8		FAS  MART #304		MAX LOPER, WILLIS HONEYCUTT		245 ELLA GRASSO TPKE				WINDSOR LOCKS		CT		06096		MAX LOPER, WILLIS HONEYCUTT		MLOPER@GPMINVESTMENTS.COM		WHONEYCUTT@GPMINVESTMENTS.COM				1

		30000459		9528308711																1060		2		HOLIDAY STATIONSTORE #177		JAMES DUCHARME		650 50TH AVE W				ALEXANDRIA		MN		56308		JAMES DUCHARME		james.ducharme@holidaycompanies.com		scott.safgren@holidaycompanies.com				1

		30000531		4054638280				4052543432				4054638652								1056		2		LOVE'S TRAVEL STOP #628		SAMANTHA LOVES, TOM GAFFNER		1021 DALE EVANS DR				ITALY		TX		76651		SAMANTHA LOVES, TOM GAFFNER		SAMANTHA.MANZANARES@LOVES.COM		THOMAS.GAFFNER@LOVES.COM				1

		30000569		8013353829				8016833786				8013353838								1039		2		MAVERIK COUNTRY STORE #538		CARTER SHAW, DEANDREA DURAN		965 S HIGHWAY 99				FILLMORE		UT		84631		CARTER SHAW, DEANDREA DURAN		carter.shaw@maverik.com						1

		30000585		6073522905				6073522967												1023		8		QUICKWAY #2		KEVIN CLINTON		15503 ST HWY 8				MASONVILLE		NY		13804		KEVIN CLINTON		KELLY.LUCE@MIRABITO.COM		JennyJo.Dunlap@mirabito.com		SheriAnne.Mitchell@mirabito.com		1

		30000847		8148981111		246		8148254314				8147069231								4900		2		COUNTRY FAIR #59		Matt Miller		4526 PINE AVE				ERIE		PA		16504		Matt Miller		MMILLER@COUNTRY-FAIR.COM						1

		30000848		8147268002				8147264832				8147264837								1044		8		KWIK FILL #9		JOAN SCHWANKE, BETH CALDWELL, BRIAN SWANSON		3897 ROME RD				PULASKI		NY		13142		JOAN SCHWANKE, BETH CALDWELL, BRIAN SWANSON		JSCHWANKE@URC.COM		bcaldwell@urc.com		bswanson@urc.com		1

		30000928		4356459595				4356357529												4993		8		7-ELEVEN		MELODY GUERRERO		1180 W STATE ST				HURRICANE		UT		84737		MELODY GUERRERO		MGUERRERO@RESORTRETAILERS.COM						1

		30002066		6167915602																4999		8		MEIJER GAS STATION #302		JULIE DEMAY		3630 U.S. 41 W		3730 US HIGHWAY 41 W		MARQUETTE		MI		49855		JULIE DEMAY		JULIE.DEMAY@MEIJER.COM						1

		30003215		3525417001				3867527344												9535		8		#357 SUNSTOP		PAM EDENFIELD		15726 SE HIGHWAY 19				CROSS CITY		FL		32628		PAM EDENFIELD		PAM@INLAND-STORES.COM						1
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B emails

		30000007		4196567023		4196		4194995120				4144991120		32						4815		2		MICKEY MART #65		Peter Batch		101 S BROADWAY ST				GREEN SPRINGS		OH		44836		Peter Batch		pbatch@colesenergyinc.com						2

		30000017		6027283504																1021		8		CIRCLE K #1631		RHONDA SMITH, JULIE THRUSH, BLANE ANDERSON		2 W VALENCIA RD				TUCSON		AZ		85706		RHONDA SMITH, JULIE THRUSH, BLANE ANDERSON		JThrush@CircleK.com		RSmith13@circlek.com		BANDERS2@CIRCLEK.COM		2

		30000027		8438932571		5947		9197746700		7817		9197746700				9195661326				1008		8		KANGAROO EXPRESS		MARK HOLMES, SUSAN TUCKER/ CIRCLE K		16273 ACE BASIN PKWY				ROUND O		SC		29474		MARK HOLMES, SUSAN TUCKER/ CIRCLE K		MHOLMES@CIRCLEK.COM		tragan@circlek.com				2

		30000056		4324386241				9723673713				6723673717								4060		8		7-Eleven #143		CAROLINE SMITH		4809 S 14TH ST				ABILENE		TX		79605		CAROLINE SMITH		CAROLINE.SMITH@DELEKUS.COM		ALEX.BRAN@DELEKUS.COM				2

		30000121		8654742525				8654742581												1058		6		PILOT TRAVEL CENTERS #46		WES THOMAS		2929 SCOTTSVILLE RD				FRANKLIN		KY		42134		WES THOMAS								2

		30000220		7544007279																4860		2		Chevron 508		ATTENDENT		5611 HOLLYWOOD BLVD				HOLLYWOOD		FL		33021		ATTENDENT		SANDY@SUNSHINEGASOLINE.COM						2

		30000273		2033726312				8884063466				7813984469								1038		8		CT SERVICE PLAZA EAST MOBIL		BRAD RUNOWICZ		MERRIT PARKWAY EAST: RT-15				FAIRFIELD		CT		06825		BRAD RUNOWICZ		brunowicz@globalp.com		Jeffrey.goldberg@globalp.com				2

		30000469		2014612629																4488		8		J AND M EXXON		RICK THEILIG		1549 ROUTE 46				FORT LEE		NJ		07024		RICK THEILIG		RTHEILIG@CPDGROUP.COM		mbhatti@cpdgroup.com				2

		30000511		7704963091				7704963195												4533		8		KROGER FUEL CENTER		Robin Castille, Tonia Chaney		3240 S COBB DR SE				SMYRNA		GA		30080		Robin Castille, Tonia Chaney		ROBIN.CASTILLE@KROGER.COM		tonia.chaney@kroger.com				2

		30000518		7132433417																4548		8		TIMEWISE FOOD STORE #277		TOM GRAFF		16760 HIGHWAY 3				WEBSTER		TX		77598		TOM GRAFF		tgraff@landmarkindustries.com						2

		30000644		4137376992				4135270571												1067		8		PRIDE CONVENIENCE STORE		MANAGER, BRIAN		60 UNION ST				EASTHAMPTON		MA		01027		MANAGER, BRIAN		bsmith@pridestores.com						2

		30000843		5136155218				5135808721				5138138563				5133668618				4896		2		UNITED DAIRY FARMERS #112		PAULA POWELL, PATRICIA BILLINGSLEY ,		11886 HAMILTON AVE				CINCINNATI		OH		45231		PAULA POWELL, PATRICIA BILLINGSLEY ,								2

		30000950		3039036980																4540		2		KING SOOPERS STORE #06		Ty Scott		1750 W UINTAH ST				COLORADO SPRINGS		CO		80904		Ty Scott		ty.scott@kingsoopers.com						2

		30002022		3346361138				2547910009												5001		1		CEFCO #0485		GREG GRIFFIN		31821 US-43				THOMASVILLE		AL		36784		GREG GRIFFIN		GGRIFFIN@CEFCOSTORES.COM						2

		30002035		2194620144		1285		2193094430				2194627823								5024		2		FAMILY EXPRESS #70		MANAGER, THOMAS NAVARRE		2605 CALUMET AVE				VALPARAISO		IN		46383		MANAGER, THOMAS NAVARRE		TNAVARRE@FAMILYEXPRESS.COM						2

		30002045		9103710466				7048443963				7048443167								5031		8		HARRIS TEETER #225		DEREK RABUCK, JOHN KIGER		2012 OLDE REGENT WAY				LELAND		NC		28451		DEREK RABUCK, JOHN KIGER		drabuck@harristeeter.com		jkiger@harristeeter.com				2

		30000182		6022903538																1006		8		CORNER STORE #1237		JORDAN KINGERY		4420 ZUNI RD SE				ALBUQUERQUE		NM		87108		JORDAN KINGERY		jkinger@Circlek.com		sjacir@circlek.com				2

		30000370		5162408658				5162408656												4382		8		KINGS BROADWAY C-STORE		BJ MUGHUJANTI, JANICE LIPARI ,		274 N BROADWAY				HICKSVILLE		NY		11801		BJ MUGHUJANTI, JANICE LIPARI ,		JLIPARI@BOLLAOIL.COM						2

		30000389		9378637820				8013991566												1059		8		EXXON		AIMEE HOSKINS, KATIE DANIELS		1055 W RIVERDALE RD				Riverdale		UT		84405		AIMEE HOSKINS, KATIE DANIELS		ARHOSKINS@SPEEDWAYCONNECT.COM		DBaer@speedwayconnect.com				2
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