

Supporting Statement Part B

ORGANIC SURVEY 
OMB No. 0535 – 0249 

B.	COLLECTION OF INFORMATION EMPLOYING STATISTICAL METHODS

1.	Describe (including a numerical estimate) the potential respondent universe and any sampling or other respondent selection method to be used.  Data on the number of entities (e.g., establishments, State and local government units, households, or persons) in the universe covered by the collection and in the corresponding sample are to be provided in tabular form for the universe as a whole and for each of the strata in the proposed sample.  Indicate expected response rates for the collection as a whole.  If the collection has been conducted previously, include the actual response rate achieved during the last collection.

The target population for the Organic Survey is all certified organic farms, farms exempt from certification, and transitioning farms.  Certified organic farms must meet the qualifications set out by the Agricultural Marketing Service (AMS) of the USDA and be certified compliant by an approved agent of AMS.  Farms employing organic practices but selling less than $5,000 of organic products are exempt from certification.  Transitioning farms have filed a plan and begun the process of becoming certified organic.  The Organic Survey is a census of all entities that meet the criteria described above.  

The estimated sample size for the organic survey is estimated to be less than 27,000 and the target response rate is estimated at 80 percent or higher.





									
2.	Describe the procedures for the collection of information including:
	•	statistical methodology for stratification and sample selection,
	•	estimation procedure, 
	•	degree of accuracy needed for the purpose described in the justification,
	•	unusual problems requiring specialized sampling procedures.

Data Collection: Extensive efforts will be used to maximize response, and thus reduce the extent of non-response adjustment to the survey.  Approximately 27,000 questionnaires will be mailed in December with a second mailing for non-respondents in February.  All questionnaires will be keyed from image at the National Operations Center (NOC) in Olivette, Missouri.  The initial mailing to respondents will consist of a folded post card that will contain information on how the respondents can go online and complete the questionnaire through our Computer-Aided Self-Administered Interview (CASI) system. This will be followed up with a second mailing to non-respondents which will contain a blank questionnaire, a cover letter, return envelope and an Computer-Aided Self-Administered Interview (CASI) instruction sheet.  For non-respondents, the third mailing will be a reminder postcard.  The fourth mailing will contain another copy of the questionnaire, a cover letter, and an CASI instruction sheet and a return envelope.  E-mail reminders may be used for respondents who opted-in to receiving E-Mail reminders.  There will be phone follow up for those who do not respond to the mail requests. There will also be a limited number of face-to-face interviews conducted. 

Stratification:  All operations will be stratified based on their organic total value of sales or their organic acres under production.  Due to the influence on published totals, extremely large operations will be made “must” records and will be classified in an extreme operator (EO) stratum.  Operations in an EO stratum that do not respond to the survey will be estimated by Regional Field Office personnel.  Due to the diversity of organic farming operations from state-to-state, the EO definitions will vary by state.  Approximately 5% of the total sample size will be targeted for an EO stratum within each State.  For all other non-EO strata, there will be a non-response weight applied to the responding operations, in order to account for the non-respondents.   This non-response weight will be a simple factor derived by taking the stratum size and dividing by the number of responding operations within the stratum population.

Item Imputation:  For individual questions that go un-answered, but are determined to be necessary for a completed report, an imputation algorithm will be utilized.  An analyst in a Regional Field Office can trigger imputation by coding a cell value with a “-1”.  Single imputation of missing values is done using sequential regression also known as chained equations based on a fully conditionally specified methodology. 

Weighting:  For non-EO strata’s each record’s weight will include a non-response adjustment and a coverage adjustment. The record’s weight for EO strata’s will include a coverage adjustment. This will become the final weight used to generate all published estimates.

3.	Describe methods to maximize response rates and to deal with issues of non-response.  The accuracy and reliability of information collected must be shown to be adequate for intended uses.  For collections based on sampling a special justification must be provided for any collection that will not yield "reliable" data that can be generalized to the universe studied.

A public information campaign will be used by NASS for the Organic Survey.  The objective is to make organic producers aware of the survey, its importance to them and the Nation, and to encourage their response.  This campaign will work through farm organizations, radio broadcasters, farm press, agribusinesses, and the NASS Regional Field Offices.

To ensure a high response rate and to reduce the non-response bias in the final Organic Survey estimates, NASS will attempt to collect data from non-respondents by telephone.  A limited number of interviews will be completed by personal enumeration. The telephone and personal enumeration activities will begin in May, and extend through much of June.

4.	Describe any tests of procedures or methods to be undertaken.

The main validation of current procedures is to remain in contact with organic growers, processors, and industry leaders and solicit their expert advice.  Included in this request is an annual fifty interviews for cognitive testing to, as necessary, improve how the respondents provide data.   

5.	Provide the name and telephone number of individuals consulted on statistical aspects of the design and the name of the agency unit, contractor(s), or other person(s) who will actually collect and/or analyze the information for the agency.

Sample size for each State is determined by the Sampling Branch, Census and Survey Division; Branch Chief is Mark Apodaca, (202) 690-8141.  

Summary programs are prepared by the Agency's Statistical Methods Branch; Branch Chief is Jeff Bailey, (202) 690-8141. 

Data collection operations are carried out by NASS Regional Field Offices; Western Field Operation’s Director is Troy Joshua, (202) 720-8220.  Eastern Field Operation’s Director is Jody McDaniel, (202) 720-3638.  

The survey will be administered by the Census and Survey Division.  The Branch Chief is Donald Buysse (202) 690-8747.

The NASS commodity statisticians in Headquarters in the Crops and Livestock Branches located in the Statistics Division are responsible for reviewing the data and are responsible for looking at the summary and publication.  The Crops Branch Chief is Lance Honig (202) 720-2127, the Livestock Branch Chief is Travis Averill (202) 692-0069, and the Environmental, Economics and Demographics Branch Chief is Tony Dorn (202) 720-6146.
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2019 Organic 

Production Census

     22,279              1         15,934           11,101  69.7%

2016 Organic 

Production Survey

18,424                   1         15,845             8,787  55.5%

* The 2021 response rate will be available after publication of the Certified Organic Survey, 

2021 Summary in December 2022

Response Rates

* In 2016, the sample consisted of operations that were classified as certified organic.  We 

excluded operations that were either transitional organic, or exempt from certification (organic 

sales of less than $5,000).

* The 2016 survey was voluntary.
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* In 2019, the sample consisted of operations that were classified as either certified organic, 

transitional organic, or exempt from certification (organic sales of less than $5,000).
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* The 2019 survey was mandatory.
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Projected Burden - FRN

		Estimated Annual Respondent Burden for Organic Surveys (0535-0249)

		Survey		Sample Size		Freq.		Responses								Non-response								Total Burden Hours

								Resp. Count		Freq x Count		Min./ Resp.		Burden Hours		Nonresp Count		Freq. x Count		Min./ Nonr.		Burden Hours

		Mandatory Survey (planned for 2025 - enumerated in 2026)

		Questionnaires

		Organic Survey 1st Mailing		- 0		1		0		0		45		0		0		0		2		- 0		0

		Organic Survey 2nd Mailing		- 0		1		0		0		45		0		0		0		2		- 0		0

		Organic Survey Follow-Up Enumeration		0		1		0		0		45		0		0		0		2		- 0		0

		Sub-Total		0				0		0				0		0		0				0		0

		Publicity Materials for ALL surveys

		Pre-Survey Postcard 3/		0		1		0		0		46		0		0		0		1		- 0		0

		Reminder Postcard 2/ 3/ 4/		0		1		0		0		46		0		0		0		1		- 0		0

		1st Mailing 1/  2/ 		0		1		0		0		8		0		0		0		2		- 0		0

		2nd Mailing   1/  2/ 		0		1		0		0		8		0		0		0		2		- 0		0

		Sub-Total		0				0		0				0		0		0				- 0		0

		Total for Mandatory Survey		0				0		0				0		0		0				0		0

		Annual Total for Mandatory Survey																												Annual total is the total of mandatory divided by three since the mandatory survey is done once in the three year approval

		Voluntary Surveys 1/ (2022 - 2024) - enumerated in 2023 - 2025

		Questionnaires

		Organic Survey 1st Mailing		22,950		1		4,131		4,131		40		2,754		18,819		18,819		2		627		3,381

		Organic Survey 2nd Mailing		18,819		1		3,764		3,764		40		2,509		15,055		15,055		2		502		3,011

		Organic Survey Follow-Up Enumeration		13,862		1		8,462		8,462		40		5,641		5,400		5,400		2		180		5,821

		Sub-Total		22,950				16,357		16,357				10,904		39,274		39,274				1,309		12,213

		Publicity Materials for ALL surveys

		Pre-Survey Postcard 4/		27,000		1		4,050		4,050		41		2,768		22,950		22,950		1		383		3,151

		Reminder Postcard 3/ 4/ 5/		15,055		1		1,193		1,193		41		815		13,862		13,862		1		231		1,046

		1st Mailing 2/  3/ 		22,950		1		4,131		4,131		8		551		18,819		18,819		2		627		1,178

		2nd Mailing   2/  3/ 		18,819		1		3,764		3,764		8		502		15,055		15,055		2		502		1,004

		Sub-Total		27,000				13,138		13,138				4,636		15,055		70,686				1,743		6,379

		Annual Total for Voluntary Survey		27,000				21,600		21,600				15,540		5,400		76,086				3,052		18,592		18,592

		Annual Quality Control

		Quality Control Worksheet (phone only)		500		1		500		500		5		42		0		0				- 0		42

		Cognitive Testing

		Annual Cognitive Testing		50		1		50		50		60		50		0		0				- 0		50

		Overall Annual Totals		27,550				22,150		22,150				15,632		5,400		76,086				3,052		18,684

		1/ Data Collection plan is 1) Pre-Survey postcard, 2) 1st Mailing, 3) Reminder Postcard, 4) 2nd Mailing, 5) Follow-Up Enumeration.

		2/ The 1st and 2nd mailings will consist of the questionnaire, cover letter, EDR instruction sheet and return envelope.

		3/ The response rate for the: postcard are 15%, 1st mailing combined with a postcard reminder is estimated at 30%, the 2nd mailing is estimated at 20%, the phone and field enumeration is estimated at 61%; resulting in an overall response rate of 80% for the survey.

		4/ Pre-Survey & Reminder post card burden minutes allows for 45 minutes to complete the questionnaire by internet after 1 minute to read the post card message.

		5/ The postcard reminder will be mailed between the 1st and 2nd mailing of the questionnaire.





Response Rate

		Response Rates

		Survey		Sample Size		Freq.		Total Contacts		Total Responses		Response Rates







		2019 Organic Production Census		22,279		1		15,934		11,101		69.7%								73.6 % response rate for 2019 (reference Year) 

		2016 Organic Production Survey		18,424		1		15,845		8,787		55.5%

		* The 2019 survey was mandatory.

		* The 2016 survey was voluntary.

		* In 2019, the sample consisted of operations that were classified as either certified organic, transitional organic, or exempt from certification (organic sales of less than $5,000).

		* In 2016, the sample consisted of operations that were classified as certified organic.  We excluded operations that were either transitional organic, or exempt from certification (organic sales of less than $5,000).

		* The 2021 response rate will be available after publication of the Certified Organic Survey, 2021 Summary in December 2022





Size Categories

		Organic Operations Based on the 2017 Census of Agriculture

		Total Value of Products Sold		Number of Operations		Percentage

		$99,999 or less		9,580		52.7%

		$100,000 to $249,999		3,267		18.0%

		$250,000 to $499,999		2,000		11.0%

		$500,000 to $999,999		1,304		7.2%

		$1,000,000 or more		2,015		11.1%

		Totals		18,166		100.0%



		Operations with less than $750,000 in Sales - 15,500 or 85.3% of total sample.



























Follow On Years

		Estimated Annual Respondent Burden for Organic Survey

		Survey		Sample Size		Freq.		Responses								Non-response								Total Burden Hours

								Resp. Count		Freq x Count		Min./ Resp.		Burden Hours		Nonresp Count		Freq. x Count		Min./ Nonr.		Burden Hours

		Voluntary Surveys (2020 - 2021)

		Questionnaires

		Organic Survey 1st Mailing		17,000		1		5,100		5,100		45		3,825		11,900		11,900		2		397		4,222

		Organic Survey 2nd Mailing		11,900		1		2,380		2,380		45		1,785		9,520		9,520		2		317		2,102

		Organic Survey Follow-Up Enumeration		9,520		1		5,712		5,712		45		4,284		3,808		3,808		2		127		4,411

		Sub-Total		17,000				13,192		13,192				9,894		25,228		25,228				841		10,735

		Publicity Materials for ALL surveys

		Pre-Survey Post Card 3/		20,000		1		3,000		3,000		46		2,300		17,000		17,000		0		- 0		2,300

		Initial Mailing 1/  2/ 		17,000		1		5,100		5,100		8		680		11,900		11,900		2		397		1,077

		Follow-up Mailing   1/  2/ 		11,900		1		2,380		2,380		8		317		9,520		9,520		2		317		634

		Sub-Total		17,000				10,480		10,480				3,297		38,420		38,420				714		4,011

		Quality Control Worksheet (phone only)		500		1		500		500		5		42		0		0				- 0		42

		Total		20,000				16,692		16,692				12,236		3,308		42,228				841		13,077






