SUPPORTING STATEMENT - PARTS A & B

Title of information collection:  NASA Communications Research
Type of information collection:  Survey of the general population
Abstract:  This survey is to understand the penetration and performance of NASAs communication methods and messages. To achieve this goal, we will measure the knowledge citizens have of the agency, activities NASA does, the overall industry, and the government’s role in the industry.

1. Explain the circumstances that make the collection of information necessary. 
Identify any legal or administrative requirements that necessitate the collection. Where applicable, attach a copy of the appropriate section of each statute and regulation mandating or authorizing the collection of information.

This information collection supports NASA’s efforts to implement the National Aeronautics and Space Act, as amended, 51 U.S.C. § 20112(a)(3) to better understand and inform strategies to improve the outcomes in how the agency fulfills its function to “provide for the widest practicable and appropriate dissemination of information concerning its activities and the results thereof.”  Through this effort, NASA seeks to collect information that will help best understand the current results of its communications to the American public, and how to apply designated resources to fulfill that foundational function of NASA most efficiently and effectively. This data collection is part of an effort to have an audience-oriented and data-driven approach to assessing NASA's performance against this mandate in a manner that is objective, standardized, and repeatable.   

This information will be used by NASA to measure the American public’s knowledge of the agency’s activities, understanding of the government's role in the types of work NASA does, and how those factors vary across demographics. NASA will use the information to adjust its communication strategies and methods, widen dissemination, better reach demographics with low awareness or misinformation, and tailor information to specific appropriate audiences, ensuring more effective and equitable dissemination.

The Office of Communications is charged with providing information as a governmental service to members of the public as customers. This research is done pursuant to OMB Circular A-11, Section 280, where on behalf of NASA, the Office of Communications is trying to provide better customer experience for people seeking and receiving information about and from the agency. It is with this background that NASA is prioritizing an audience-oriented and data-driven approach to assessing its performance in a manner that is objective, standardized, actionable, and repeatable.  

2. Indicate how, by whom, and for what purpose the information is to be used. 
Except for a new collection, indicate the actual use the agency has made of the information received from the current collection.

The information collected will be used to improve communications and communications strategy of the Agency. Participation is voluntary.

The Office of Communications serves as NASA's authority and responsible office for developing and executing an Agency-wide communications plan that provides for the widest practicable and appropriate dissemination of information concerning the Agency's activities and results thereof, consistent with the Space Act. To that end, the office is responsible for developing a strategic communications plan that recognizes a diverse range of audiences and stakeholders, embraces an evolving set of communication tools and methods, and analyzes its efforts to ensure that the methods are being effective, and the Agency is demonstrating good stewardship of information and resources. 

Under its authority, the office is responsible for planning, organizing, directing, and coordinating Agency-wide non-scientific/technical and non-procurement communications activities for all facets of NASA's mission, programs, activities, and functions. The scope of Agency communications entails a broad, diverse, and integrated set of efforts including news and media engagement, digital services, and products (including web, multimedia, and social media), engagement activities, development of communications collateral and non-technical publications, exhibits development, as well as other ancillary activities to share the results of NASA's work. 

This information collection is key to the Office of Communications assessing NASA’s communications to the American public, and how to apply resources to fulfill that foundational function of NASA most efficiently and effectively. 

· Effectiveness means that the communications achieve their intended purpose by delivering a clear message that resonates with audiences. The focus is on the quality and appropriateness of the message and asks the question, “How well are we communicating?” Effectiveness ensures that the communication fulfills its intended purpose. The survey includes key questions that will help NASA assess the effectiveness of its communications activities. 
· Efficiency refers to time, budget, effort, and communications channels used to achieve communications goals. The Agency will demonstrate good stewardship of its resources by using data to ensure we are communicating to the American public in the mediums and channels they are in and expect us to be in, as widely and equitably as is achievable with designated resources. 

The ultimate goal of the audience research is to prove and improve accountability to NASA’s function “to provide for the widest practicable and appropriate dissemination of information concerning its activities and the results thereof.” This includes:
· Data about how effectively NASA is communicating with the general population that will help define measurable objectives for reaching wider audiences. These objectives will drive communications planning decisions at all levels.
· Data about the familiarity with NASA topics, perception of NASA’s role and its benefits the American public invests in, and resonance of messages that will inform communications planning to ensure limited resources are prioritized for the most important and effective means to reach wide and appropriate audiences. The rigorous and repeatable nature of the data collection will enable time-over-time measurement of improvement, or lack thereof, and adjustment of strategies accordingly.
· Data about various demographic characteristics will provide information to set audience-based agency objectives for reaching audiences that are not being served equitably. 

3. Describe whether, and to what extent, the collection of information involves the use of automated, electronic, mechanical, or other technological collection techniques or other forms of information technology, e.g. permitting electronic submission of responses, and the basis for the decision for adopting this means of collection. 
Also describe any consideration of using information technology to reduce burden.

The information will be collected via the AmeriSpeak panel developed specifically for general population studies. The panel will be surveyed via mixed-mode data collection to improve response rate and the representativeness of the complete surveys. During recruitment, panelists are offered an opportunity to choose their preferred mode – web or phone – for future participation. Panelists predominantly prefer web over phone mode. 

The telephone mode encompasses panelists without internet access, panelists whose only internet access is via smartphone, and panelists with internet access but are unwilling to share an email address. 

To the extent that non-internet households or “net averse” persons are different from the rest of the population, mixed-mode surveys have better population coverage and produce more accurate population estimates. Telephone interviewers administer the telephone surveys using a data collection system supporting both the phone and web modes, providing an integrated sample management and data collection platform. For panelists using smartphones for web-mode surveys, the survey system renders an optimized presentation of the survey questions for all mobile users.

4. Describe efforts to identify duplication. 
Show specifically why any similar, already available, information cannot be used or modified.

Note: If you are aware that information is collected elsewhere by NASA (e.g., SSN) then the response should include a description of why it would be necessary to collect it from a respondent again. If another Federal agency collects similar or same information available to NASA, then explain how NASA will use their information.

Note: If the information being collected is unique to NASA, then an appropriate response might be “There is no duplication as there are no other sources available to collect this information.”

There is no duplication. The Office of Communications diligently takes advantage of existing public opinion surveys from Pew Research Center, Gallup, and NORC’s General Social Survey when it comes to understanding public understanding of NASA at a very high level. However, there are no other sources available to collect this information at the level NASA is seeking. 

5. If the collection of information impacts small businesses or other small entities, describe the methods used to minimize burden.
If the collection does not have a significant impact on small business, you may state something to the effect that “Collection of this information does not have a significant impact on small businesses.”
	
	Collection of this information does not have a significant impact on small businesses. 

6. Describe the consequence to federal program or policy activities if the collection is not conducted or is conducted less frequently, as well as any technical or legal obstacles to reducing burden.

Collecting this information is essential for NASA to develop data-driven, targeted communication strategies that can increase engagement, efficiently use resources, and effectively convey its mission to diverse audiences. Not conducting the survey could lead to ineffective outreach, wasted resources, and diminished public realization of the benefits of the agency—ultimately weakening NASA’s ability to fulfill its mission. Failure to collect this information would limit the objectives, strategies, and dissemination of relevant information to the American public, including underserved populations. 

· Ineffective Messaging and Engagement
· Failure to Reach Key Demographics: NASA may not be able to effectively identify emerging or underserved groups. This can result in a communication gap, where certain populations are not adequately engaged.
· Inability to Tailor Messages: Without knowing what different audiences care about or how they prefer to receive information, NASA risks sending out generic messages that fail to be received, leading to lower public knowledge, engagement, and interest.
·  Resources
· Budget: NASA may spend resources on communication strategies that are not data-driven, leading to lower returns on investment. This could mean wasting funds on communicating to the same limited audiences repeatedly rather than widening audiences and creating new familiarity with the agency’s work or spending on messaging that doesn't align with intended audiences’ needs or preferences.
· Less Effective Campaigns: NASA’s public outreach or educational campaigns may not be as effective as appropriate for the level of potential public interest if the content and channels are not optimized for intended audiences, leading to low participation or interest high-potential initiatives, such as space exploration missions.
· Decreased Positive Public Perception
Public Trust: A lack of targeted communication could erode public trust if audiences feel disconnected or uninformed about NASA’s activities. Positive public perception drives appreciation of government investment in STEM, STEM fields and professionals in general, motivation for students to pursue STEM fields in advanced schooling and careers, enthusiasm for American accomplishment, and realization of the practical benefits of research such as data that can inform policy and public understanding, inventions, and discoveries with applications to business and academia. 
· Lack of Data-Driven Decision-Making
· Subjective Decision-Making: Without empirical data from a communications survey, decisions about messaging, outreach, and content strategy may be based on assumptions or incomplete/outdated information, leading to less effective communication strategies.
· Inability to Measure Success: If NASA does not conduct a survey, it may lack the benchmarks necessary to measure the effectiveness of its communications over time. This can lead to an inability to inform future communication resource allocations or strategies and may weaken the agency’s ability to provide adequate information during audits or performance evaluations.

7. Explain any special circumstances that would cause an information collection to be conducted in an exceptional manner: 
Exceptions/special circumstances must be explained if the collection of information is not conducted in a manner consistent with the guidelines for PRA in 5 CFR 1320.6. 

Common examples of a collection conducted in an exceptional manner include requiring respondents to:
· Report information to the agency more often than quarterly
· Prepare a written response to a collection of information in fewer than 30 days after receipt of it
· Submit more than an original and two copies of any document
· Retain records, other than health, medical, government contract, grant-in-aid, or tax records for more than 3 years in connection with a statistical survey that is not designed to produce valid and reliable results that can be generalized to the universe of study
· Use a statistical data classification that has not be reviewed and approved by OMB
· Swear a pledge of confidentiality that is not supported by authority established in statue or regulation, that is not supported by disclosure and date security policies that are consistent with the pledge, or which unnecessarily impedes sharing of data with other agencies for compatible confidential use
· Submit proprietary trade secret(s) or other confidential information unless the agency can demonstrate that it has instituted procedures to protect the information’s confidentiality to the extent permitted by law

All answers are “No”.  There are no special circumstances.

8. Provide the date and page number of publication in the Federal Register for the 60-day and 30-day FNRs, soliciting comments on the information collection prior to submission to OMB.  

60-day FRN: 89 FR 62804 on 8/1/2024. No comments were received.
30-day FRN: 89 FR 81950 on 10/9/2024. 

9. Explain any decision to provide any payment or gift to respondents, other than remuneration of contractors or grantees.  

For this survey, the incentive the National Opinion Research Center (NORC) is providing participants is equivalent to $2. The $2 equivalent incentive for this study is typical for this length of survey and their panelists are used to seeing this amount for this length of survey.

10. Describe any assurance of confidentiality provided to respondents and the basis for the assurance in statute, regulation, or agency policy.
Note: The information collection sponsor must confer with their Privacy Manager/Officer regarding the proposed information collection instrument/form/survey, etc. If NASA has unique confidentiality policies or other privacy policies apply, they should be cited and discussed in terms of what protections will be provided to respondents.

NORC meticulously safeguards respondents’ information during data collection. This also ensures that the resulting statistics protect each person’s identity. NORC has developed its own cell suppression algorithms and uses other available software to limit the risk of disclosure. NORC’s experienced staff creates releasable files that maximize utility while minimizing the risk of disclosing individual respondents’ information.

11. Provide additional justification for any questions of a sensitive nature, such as sexual behavior and attitudes, religious beliefs, and other matters that are commonly considered private. 
This justification should include the reasons why the agency considers the questions necessary, the specific uses to be made of the information, the explanation to be given to persons from whom the information is requested, and any steps to be taken to obtain their consent.

Note: It is not impossible to obtain OMB approval to collect this type of information, but the reason why is needed and how it will be used must be very sound.  For information collections involving questions of race/ethnicity, the agency should ensure that the OMB classifications and two-question format found on page 20 of the 1997 “Revisions to the Standards for the Classification of Federal Data on Race and Ethnicity” are reviewed and applied as applicable. Furthermore, reflecting back to the response provided in question 4, an explanation of why the agency cannot obtain the desired information from another source should be included.

Note: If this question does not apply, a possible response would be “Questions of a sensitive nature are not found in this information collection.”

We are asking respondents whether they are parents or legal guardians of children under the age of 18 to better understand the communication needs and preferences of households with minors. Understanding whether respondents have children helps us:

- Tailor communication efforts: Their responses can inform how to communicate effectively with family-centric households.
- Identify differences in communication preferences: Families may have unique information sources, channels, or formats that differ from those without children. Knowing whether respondents have children allows us to identify distinct patterns in communication preferences.
- Ensure equitable outreach: Households with minors may face different challenges in accessing and understanding information. Collecting this demographic information helps us ensure that our communications reach all audiences.


12. Provide estimates of the hour burden of the collection of information.
Indicate the number of respondents, frequency of response, annual hour burden, and an
explanation of how the burden was estimated. If the hour burden on respondents is expected to vary widely because of differences in activity, size, or complexity, show the range of estimated hour burden, and explain the reasons for the variance.

	Respondent category
	Number of respondents
	Estimated completion time
	Annual burden

	Public
	1500
	15 minutes
	375 hours


(Example: 20 x 30 = 600   600 minutes/60 = 10 hours)

13. Provide an estimate of the total annual cost burden to respondents or record keepers resulting from the collection of information.
Do not include the cost of any hour burden shown in Items 12 and 14.

(Example: Respondent wage $30/hr
Labor burden per response 30 min=0.5 hours, so $30 x 0.5 = $15/hour
Total labor burden $15 x 10 = $150)

Respondent wage $30/hr
Labor burden per response = 10 min = .17 hours, $30 x 0.17 = $5.10/hour
$5.10 x 250 = $1,275

		* Average hourly rate as of June 2024 = $29

No annual cost burden to respondents or record keepers resulting from the collection of information. 

14. Provide estimates of annualized costs to the Federal government. 
Also, provide a description of the method used to estimate cost, which should include quantification of hours, operational expenses, and any other expense that would not have been incurred without this collection of information.

· Government civil servant labor: $13,000 (cost of 10% of Office of Communications Research and Analytics Lead for one year which covers oversite of project, after-action reporting, and leadership presentations) 
· Procurement dollars to buy contractor services, cost to design, formulate and run the survey:
· Costs for agency time and sample: $106,360
· Labor: $35,000 
· Hard costs/sample: $71,360 
· Total: $225,720

15. Explain the reasons for any major program changes or adjustments to burden hours or annualized costs to respondents.
Not applicable.   The information collection is requesting OMB approval.

16. For collections of information whose results will be published, outline plans for tabulation and publication.  
Address any complex analytical techniques that will be used. Provide the time schedule for the entire project, including beginning and ending dates of the collection of information, completion of report, publication dates, and other actions.

Research is for internal use only. 

17. If seeking approval to not display the expiration date for OMB approval of the information collection, explain the reasons that display would be inappropriate.
NASA must display the expiration date within the required PRA Statement for all electronically collected collections and should display the expiration date on collections collected via paper submission as well. However, if you believe there would be exceptional burden to reprint paper collection devices with new expiration dates every three years, state this here along with a compelling argument as to why.

NASA will display the expiration date on the electronic version of the survey within the required PRA Statement.

18. Explain any exception to the below certification statement.
The NASA Sponsor to this information collection must address the certification below and enter their name and position title. The NASA Office of the Chief Information Officer must concur on any exceptions requested by the information collection sponsor, or the package will not be forwarded to OMB.

The proposed collection of information – 
(a) is necessary for the proper performance of the functions of NASA, including that the information to be collected will have practical utility; 
(b) is not unnecessarily duplicative of information that is reasonably accessible to the agency; 
(c) reduces to the extent practicable and appropriate the burden on persons who shall provide information to or for the agency, including with respect to small entities, as defined in the Regulatory Flexibility Act (5 U.S.C. 601(6)), the use of such techniques as: 
(1) establishing differing compliance or reporting requirements or timelines that take into account the resources available to those who are to respond; 
(2) the clarification, consolidation, or simplification of compliance and reporting requirements; or 
(3) an exemption from coverage of the collection of information, or any part thereof; 
(d) is written using plain, coherent, and unambiguous terminology and is understandable to those who are targeted to respond; 
(e) indicates for each recordkeeping requirement the length of time persons are required to maintain the records specified; 
(f) has been developed by an office that has planned and allocated resources for the efficient and effective management and use of the information to be collected, including the processing of the information in a manner which shall enhance, where appropriate, the utility of the information to agencies and the public; 
(g) when applicable, uses effective and efficient statistical survey methodology appropriate to the purpose for which the information is to be collected; and 
(h) to the maximum extent practicable, uses appropriate information technology to reduce burden and improve data quality, agency efficiency and responsiveness to the public; and 
(i) will display the required PRA statement with the active OMB control number, as validated on www.reginfo.gov 

There are no exceptions to the certification statement. 
		
The NASA office conducting or sponsoring this information collection certifies compliance with all provisions listed above. Certifying individual must be a civil service employee.

Name: Janel Kasper-Wolfe
Title: Research & Analytics Lead | Strategic Planning & Integration
Email address: janel.c.kasper-wolfe@nasa.gov
Phone number: 256-583-1721
Date: September 30, 2024






SUPPORTING STATEMENT – PART B
COLLECTIONS OF INFORMATION 
EMPLOYING STATISTICAL METHODS


Section B must be completed if the information collected from covered members of the public will be used to statistical purposes.   
If the collection owner does not feel this question applies, a possible response would be: “This information collection does not employ statistical methods.” If this is the case Section B can be deleted in your final submission of the supporting statement.

1. Describe (including a numerical estimate) the potential respondent universe and any sampling or other respondent selection method to be used.

The potential respondent universe will consist of 1500 U.S. citizens that are participants in AmeriSpeak®, a large probability-based panel funded and operated by NORC at the University of Chicago. AmeriSpeak is designed to be representative of the U.S. household population, including all 50 states and the District of Columbia. U.S. households are randomly selected with a known, non-zero probability from the NORC National Frame as well as address-based sample (ABS) frames, and then recruited by mail, telephone, and by field interviewers face to face. AmeriSpeak panelists participate in NORC studies or studies conducted by NORC on behalf of governmental agencies, academic institutions, the media, and commercial organizations.

The construction of the AmeriSpeak panel started in 2014 with pilot samples. In 2015, about 7,000 households were recruited from a sample of around 60,000 addresses. In 2016, about 128,000 addresses were sampled to expand the panel to around 20,000 recruited households. About 51,000 addresses were selected for the 2017 recruitment, which led to the expansion of the regular AmeriSpeak panel to 23,000 recruited households. The AmeriSpeak Panel expanded to approximately 30,000 households in 2018 and 35,000 households in 2019 through further recruitment efforts. The current panel size is 54,001 panel members aged 13 and over residing in over 43,000 households.

The primary sampling frame for AmeriSpeak is the 2010 NORC National Frame, a multistage probability sample that fully represents the U.S. household population. For panel sample selection between 2014 and 2018 and in 2020, National Frame segments were stratified into six sampling strata based on the race/ethnicity and age composition of each segment, as below:
· Hispanic, high youth segments
· Hispanic, not high youth segments
· Non-Hispanic Black, high youth segments
· Non-Hispanic Black, not high youth segments
· Other, high youth segments
· Other, not high youth segments

Hispanic segments are those where Hispanics make up at least a third of the population and the Hispanic share in the population is greater than that of non-Hispanic Black. Similarly, non-Hispanic Black segments are those where non-Hispanic Black make up at least a third of the population and the non-Hispanic Black share in the population is greater than that of Hispanics. Finally, High Youth refers to segments in which 18-24-year-old adults are at least 12% of the total adult population. The above stratification is used to oversample housing units in areas with a higher concentration of young adults, Hispanics, and non-Hispanic African Americans. The resulting household sample is referred to as the initial AmeriSpeak sample or sample for initial panel recruitment.

At the end of 2020, a major assessment of panel representativeness was conducted to inform the 2021 sampling strategy. This analysis again explored representativity by state, but as well explored a full range of demographic variables. This analysis was conducted both with the full panelist dataset as well as by assessing “effective panelists,” a measure of the likely demographic distributions that would occur among complete cases in any typical AmeriSpeak survey. This analysis found that AmeriSpeak could benefit from additional panelists in seven groups: households earning over $200,000, household with children, Hispanics, Hispanics that specifically speak Spanish, African Americans, persons ages 18 to 24, and persons with less than a High School education. As such, the sample was stratified using NORC Big Data Classifiers (Dutwin et al, 2022), a technique utilizing available consumer and other public Big Data to make predictions on a range of household attributes during survey sampling. Households predicted to be one of these seven attributes were oversampled, while households predicted only hold persons aged 50 and older, or otherwise not predicted hold someone with one of the seven attributes, were under sampled. This sampling method was tested in the first sampling replicate, and given very positive results, was continued in all other 2021 replicates.

AmeriSpeak Panel recruitment is a two-stage process: (i) initial recruitment using USPS mailings, telephone contact, and modest incentives, and (ii) a more elaborate NRFU recruitment using FedEx mailings, enhanced incentives, and in-person visits by NORC field interviewers. For the initial recruitment, sample households are invited to join AmeriSpeak online by visiting the panel website AmeriSpeak.org or by calling a toll-free telephone line (inbound/outbound supported). Both English and Spanish languages are supported for online and telephone recruitment. The initial recruitment data collection protocol features the following: an over-sized pre-notification postcard, a USPS recruitment package in a 9”x12” envelope (containing a cover letter, a summary of the privacy policy, FAQs, and a study brochure), two follow-up postcards, and contact by NORC’s telephone research center for sample units with a matched telephone number.

For the second stage NRFU recruitment, a stratified random sample is selected from the nonrespondents of the initial recruitment. Units sampled for NRFU are sent a new recruitment package by Federal Express with an enhanced incentive offer. Shortly thereafter, NORC field interviewers make personal, face-to-face visits to the pending cases to encourage participation. Once the households are located, the field interviewers administer the recruitment survey in-person using CAPI or else encourage the respondents to register online or by telephone.



2. Describe the procedures for the collection of information.

For this study, we will be employing a probability survey, drawing from a carefully curated pool of possible respondents designed to be representative of the U.S. public. Probability surveys use random sampling methods to ensure that the sample is representative of the population being studied without using sampling quotas. Since probability surveys using representative samples as their base pool of participants, they are more statistically accurate than non-probability surveys. The information will be collected via the AmeriSpeak panel developed specifically for general population studies as described in question 1. The panel will be surveyed via mixed-mode data collection (web and telephone) to improve response rate and the representativeness of the complete surveys and take 10-15 minutes to complete. Potential participants will be initially invited via email and receive 5 reminder emails. The survey will be conducted in both English and Spanish to ensure a respondent can participate in their preferred. During recruitment, panelists are offered an opportunity to choose their preferred mode – web or phone – for future participation. Panelists predominantly prefer web over phone mode. The telephone mode encompasses panelists without internet access, panelists whose only internet access is via smartphone, and panelists with internet access but are unwilling to share an email address. These panelists will complete the survey over the telephone. The survey is also ADA compliant. Respondents will be incentivized for their participation commensurate with their effort. 

3. Describe methods to maximize response rates and to deal with issues of non-response.  

Non-response follow-up (NRFU) is instrumental in producing the industry-leading response rate for AmeriSpeak Panel recruitment. Moreover, due to the more intensive effort, NRFU recruitments better represent hard-to-reach groups and are therefore more representative of the target population. For example, initial recruitment tends to underrepresent young adults 18-34 years of age. NRFU recruitment corrects for this bias by bringing the age distribution of the panel closer to ACS benchmarks.

Overall, NRFU recruitment significantly improves the representation of the panel with respect to demographic segments that are under-represented among the respondents to the initial recruitment, including young adults (persons 18 to 34 years of age), Africa Americans, Hispanics, lower-income households, renters, cellphone-only households, and persons with lower educational attainment (e.g., no college degree). To the extent that these demographic characteristics are correlated with substantive survey variables, NRFU helps to reduce potential non-response bias in the sample estimates. NORC’s research indicates that NRFU respondents are indeed somewhat different from initial respondents for many common survey variables. For example, compared to the panelists recruited during the initial stage, NRFU panelists tend to be more conservative politically, more likely to attend church, less interested in current events or topics in the news report, less knowledgeable about science less likely to be in favor of gun control policies, less likely to read a print newspaper (more likely to read the news online and use social media), more likely to eat at fast-food restaurants, and so on. These observations illustrate that NRFU recruitment is critical for achieving a more balanced panel and for making the substantive estimates in AmeriSpeak studies more accurate. Even though NRFU panelists are more reluctant to complete surveys, the addition of NRFU panelists reduced total absolute bias on average 5 to 21 percentage points when compared to the initial stage recruits (among examined surveys).

4. Describe any tests of procedures or methods to be undertaken.

A soft launch of the survey will take place. Typically, a soft launch is performed by sending the survey out to 10% of the total n-size that is needed for the survey. This helps to ensure the survey is working properly (e.g., question logic is working correctly, respondents are able to fully complete the survey, and all questions are being asked of the right people). It also helps to gauge the length it takes participants to complete the survey to ensure time requirements aren’t being exceeded and to ensure there aren't any technical issues with the survey that need correction. The respondents collected in a soft launch will come from the same panel sample as the rest of the respondent universe and will be included in the final data. NORC will perform the soft launch and then full launch of the survey will take place after the list of checks have been completed.
 
Although a soft launch can likely be considered an example of “testing procedures”, the soft launch will not be used as an opportunity to test question language or make major changes to the overall survey as this wastes a portion of the sample and can impact results if changes are made after the fact, since the first 10% would experience a different survey than the remaining 90% of the sample after full launch.

5. Provide the name and email, or telephone number, of individuals consulted on statistical aspects of the design and the name of the agency unit, contractor(s), grantee(s), or other person(s) who will actually collect and/or analyze the information for the agency.  

· Agency, VML – Kelcey Curtis – kelcey.curtis@vml.com
· Sample and analysis partner, NORC: Statistical questions: Kanru Xia  - xia-kanru@norc.org
· Survey administration/data collection aspects: Jessica Torres – torres-jessica@norc.org, or Mark Watts – watts-mark@norc.org Research agency, PSB – Amy Crosby – acrosby@psbinsights.com

