Supporting Statement – Part B
Collections of information employing statistical methods


Section B must be completed if the information collected from covered members of the public will be used to statistical purposes.   
If the collection owner does not feel this question applies, a possible response would be: “This information collection does not employ statistical methods.” If this is the case Section B can be deleted in your final submission of the supporting statement.

1. Describe (including a numerical estimate) the potential respondent universe and any sampling or other respondent selection method to be used.

The potential respondent universe will consist of 1500 U.S. citizens that are participants in AmeriSpeak®, a large probability-based panel funded and operated by NORC at the University of Chicago. AmeriSpeak is designed to be representative of the U.S. household population, including all 50 states and the District of Columbia. U.S. households are randomly selected with a known, non-zero probability from the NORC National Frame as well as address-based sample (ABS) frames, and then recruited by mail, telephone, and by field interviewers face to face. AmeriSpeak panelists participate in NORC studies or studies conducted by NORC on behalf of governmental agencies, academic institutions, the media, and commercial organizations.

Below is a table that summarizes demographic and socioeconomic characteristics for the demographic segments in the sample of 1,500 individuals, comparing percentages in the national population to their representation in the sample. It also provides the margin of error (MOE) for each subgroup.

Key dimensions include:
· Gender: Proportions of males and females.
· Age Groups: Breakdown into 18-34, 35-44, 45-64, and 65+.
· Race/Ethnicity: Representation of Non-Hispanic (NH) Whites, NH Blacks, NH Asians, Hispanics, and NH Others.
· Household Income: Income categories from less than $25,000 to $100,000+.
· Education Levels: Ranging from less than high school to college and beyond.
· Parental Status: Differentiates between parents of children under 18 and non-parents




	Group 
	 Segment 
	% in National Pop.
	~ # in Sample of 1,500 
	 MOE (+/-)

	ALL SURVEY
	 
	                                 
	 
	2.5%

	 Gender 
	 Male 
	49%
	735
	2.8%

	       
	 Female 
	51%
	765
	2.8%

	 Age   
	 18-34 
	29%
	435
	3.7%

	       
	 35-44 
	17%
	255
	4.9%

	       
	 45-64 
	32%
	480
	3.6%

	       
	 65+ 
	22%
	330
	4.3%

	 Race/Ethnicity 
	 NH White 
	58%
	870
	2.6%

	       
	 NH Black 
	12%
	180
	5.8%

	       
	 NH Asian 
	6%
	90
	8.2%

	       
	 Hispanic 
	19%
	285
	4.6%

	       
	 NH Other 
	5%
	75
	9.1%

	 Household Income 
	 Less than $25,000 
	17%
	255
	4.9%

	       
	 $25,000-$49,999 
	19%
	285
	4.6%

	       
	 $50,000-$99,999 
	30%
	450
	3.7%

	       
	 $100,000+ 
	34%
	510
	3.5%

	 Education 
	 Less than HS 
	11%
	165
	6.1%

	       
	 High School 
	27%
	405
	3.9%

	       
	 Some College 
	30%
	450
	3.7%

	       
	 College + 
	32%
	480
	3.6%

	 Parental Status 
	Parents (children aged <18 in HH) 
	35%
	525
	3.6%

	       
	Non-parents / no children aged <18  in HH
	65%
	975
	2.5%




The construction of the AmeriSpeak panel started in 2014 with pilot samples. In 2015, about 7,000 households were recruited from a sample of around 60,000 addresses. In 2016, about 128,000 addresses were sampled to expand the panel to around 20,000 recruited households. About 51,000 addresses were selected for the 2017 recruitment, which led to the expansion of the regular AmeriSpeak panel to 23,000 recruited households. The AmeriSpeak Panel expanded to approximately 30,000 households in 2018 and 35,000 households in 2019 through further recruitment efforts. The current panel size is 54,001 panel members aged 13 and over residing in over 43,000 households.

The primary sampling frame for AmeriSpeak is the 2010 NORC National Frame, a multistage probability sample that fully represents the U.S. household population. For panel sample selection between 2014 and 2018 and in 2020, National Frame segments were stratified into six sampling strata based on the race/ethnicity and age composition of each segment, as below:
· Hispanic, high youth segments
· Hispanic, not high youth segments
· Non-Hispanic Black, high youth segments
· Non-Hispanic Black, not high youth segments
· Other, high youth segments
· Other, not high youth segments

Hispanic segments are those where Hispanics make up at least a third of the population and the Hispanic share in the population is greater than that of non-Hispanic Black. Similarly, non-Hispanic Black segments are those where non-Hispanic Black make up at least a third of the population and the non-Hispanic Black share in the population is greater than that of Hispanics. Finally, High Youth refers to segments in which 18-24-year-old adults are at least 12% of the total adult population. The above stratification is used to oversample housing units in areas with a higher concentration of young adults, Hispanics, and non-Hispanic African Americans. The resulting household sample is referred to as the initial AmeriSpeak sample or sample for initial panel recruitment.

At the end of 2020, a major assessment of panel representativeness was conducted to inform the 2021 sampling strategy. This analysis again explored representativity by state, but as well explored a full range of demographic variables. This analysis was conducted both with the full panelist dataset as well as by assessing “effective panelists,” a measure of the likely demographic distributions that would occur among complete cases in any typical AmeriSpeak survey. This analysis found that AmeriSpeak could benefit from additional panelists in seven groups: households earning over $200,000, household with children, Hispanics, Hispanics that specifically speak Spanish, African Americans, persons ages 18 to 24, and persons with less than a High School education. As such, the sample was stratified using NORC Big Data Classifiers (Dutwin et al, 2022), a technique utilizing available consumer and other public Big Data to make predictions on a range of household attributes during survey sampling. Households predicted to be one of these seven attributes were oversampled, while households predicted only hold persons aged 50 and older, or otherwise not predicted hold someone with one of the seven attributes, were under sampled. This sampling method was tested in the first sampling replicate, and given very positive results, was continued in all other 2021 replicates.

AmeriSpeak Panel recruitment is a two-stage process: (i) initial recruitment using USPS mailings, telephone contact, and modest incentives, and (ii) a more elaborate NRFU recruitment using FedEx mailings, enhanced incentives, and in-person visits by NORC field interviewers. For the initial recruitment, sample households are invited to join AmeriSpeak online by visiting the panel website AmeriSpeak.org or by calling a toll-free telephone line (inbound/outbound supported). Both English and Spanish languages are supported for online and telephone recruitment. The initial recruitment data collection protocol features the following: an over-sized pre-notification postcard, a USPS recruitment package in a 9”x12” envelope (containing a cover letter, a summary of the privacy policy, FAQs, and a study brochure), two follow-up postcards, and contact by NORC’s telephone research center for sample units with a matched telephone number.

For the second stage NRFU recruitment, a stratified random sample is selected from the nonrespondents of the initial recruitment. Units sampled for NRFU are sent a new recruitment package by Federal Express with an enhanced incentive offer. Shortly thereafter, NORC field interviewers make personal, face-to-face visits to the pending cases to encourage participation. Once the households are located, the field interviewers administer the recruitment survey in-person using CAPI or else encourage the respondents to register online or by telephone.


2. Describe the procedures for the collection of information.

For this study, we will be employing a probability survey, drawing from a carefully curated pool of possible respondents designed to be representative of the U.S. public. Probability surveys use random sampling methods to ensure that the sample is representative of the population being studied without using sampling quotas. Since probability surveys using representative samples as their base pool of participants, they are more statistically accurate than non-probability surveys. The information will be collected via the AmeriSpeak panel developed specifically for general population studies as described in question 1. The panel will be surveyed via mixed-mode data collection (web and telephone) to improve response rate and the representativeness of the complete surveys and take 10-15 minutes to complete. Potential participants will be initially invited via email and receive 5 reminder emails. The survey will be conducted in both English and Spanish to ensure a respondent can participate in their preferred. During recruitment, panelists are offered an opportunity to choose their preferred mode – web or phone – for future participation. Panelists predominantly prefer web over phone mode. The telephone mode encompasses panelists without internet access, panelists whose only internet access is via smartphone, and panelists with internet access but are unwilling to share an email address. These panelists will complete the survey over the telephone. The survey is also ADA compliant. Respondents will be incentivized for their participation commensurate with their effort. 

3. Describe methods to maximize response rates and to deal with issues of non-response.  

NORC’s AmeriSpeak panel has three stages of response, which comprise “response rate”. The first stage is the recruiting stage. This is the stage where the panel recruits people into their panel. Second, is the profiling stage. The profiling stage is the stage during which someone who joins the panel is given an initial test of their true willingness to be a panel member. They are immediately sent at least one “profile survey” so the panel provider understands them better. If they do not respond to the profiling survey, they are not counted as a panelist and are dropped from the panel. The third stage is the survey stage. This is when a panelist is invited to participate in a specific survey and will or will not respond to that. This rate at which panelists participate is the “survey cooperation rate”. AmeriSpeak considers response rate in a transparent and holistic way that includes recruitment rate, profiling rate, retention rate, and survey completion rate. 

The AmeriSpeak Panel response rate – a key measure of survey quality – is substantially higher than the response rate obtainable from any other available household panel. How? AmeriSpeak is the only consumer panel available that relies on Federal Express mailings, high incentives for participation, and in person, face-to-face interviewing for the panel recruitment. Our AmeriSpeak probability based sample has an all-inclusive response rate of approximately 5% to 10% (considering the respective stages of panel recruitment, panel retention, and the survey cooperation rate), compared to approximately 1 percent other U.S. consumer probability-based panels. The table below summarizes and compares key features of AmeriSpeak vis-à-vis other probability panels, and additional details can be found in this white paper (https://amerispeak.norc.org/content/dam/amerispeak/supporting-documents/response-rate-transparency-in-panels.pdf) provided by NORC. Because of the high response rate obtained by AmeriSpeak and our use of in-person, face-to-face interviewing for the panel recruitment, we can provide an interviewed sample that is representative of the U.S. population, including hard-to-reach lower income households, residents of rural areas, lesser educated persons, and those who are infrequent users of the internet. This is a data-quality benefit that is unique to AmeriSpeak. 
[image: ]
Non-response follow-up (NRFU) is instrumental in producing the industry-leading response rate for AmeriSpeak Panel recruitment. Moreover, due to the more intensive effort, NRFU recruitments better represent hard-to-reach groups and are therefore more representative of the target population. For example, initial recruitment tends to underrepresent young adults 18-34 years of age. NRFU recruitment corrects for this bias by bringing the age distribution of the panel closer to ACS benchmarks.

Overall, NRFU recruitment significantly improves the representation of the panel with respect to demographic segments that are under-represented among the respondents to the initial recruitment, including young adults (persons 18 to 34 years of age), Africa Americans, Hispanics, lower-income households, renters, cellphone-only households, and persons with lower educational attainment (e.g., no college degree). To the extent that these demographic characteristics are correlated with substantive survey variables, NRFU helps to reduce potential non-response bias in the sample estimates. NORC’s research indicates that NRFU respondents are indeed somewhat different from initial respondents for many common survey variables. For example, compared to the panelists recruited during the initial stage, NRFU panelists tend to be more conservative politically, more likely to attend church, less interested in current events or topics in the news report, less knowledgeable about science less likely to be in favor of gun control policies, less likely to read a print newspaper (more likely to read the news online and use social media), more likely to eat at fast-food restaurants, and so on. These observations illustrate that NRFU recruitment is critical for achieving a more balanced panel and for making the substantive estimates in AmeriSpeak studies more accurate. Even though NRFU panelists are more reluctant to complete surveys, the addition of NRFU panelists reduced total absolute bias on average 5 to 21 percentage points when compared to the initial stage recruits (among examined surveys).

4. Describe any tests of procedures or methods to be undertaken.

A soft launch of the survey will take place. Typically, a soft launch is performed by sending the survey out to 10% of the total n-size that is needed for the survey. This helps to ensure the survey is working properly (e.g., question logic is working correctly, respondents are able to fully complete the survey, and all questions are being asked of the right people). It also helps to gauge the length it takes participants to complete the survey to ensure time requirements aren’t being exceeded and to ensure there aren't any technical issues with the survey that need correction. The respondents collected in a soft launch will come from the same panel sample as the rest of the respondent universe and will be included in the final data. NORC will perform the soft launch and then full launch of the survey will take place after the list of checks have been completed.
 
Although a soft launch can likely be considered an example of “testing procedures”, the soft launch will not be used as an opportunity to test question language or make major changes to the overall survey as this wastes a portion of the sample and can impact results if changes are made after the fact, since the first 10% would experience a different survey than the remaining 90% of the sample after full launch.

5. Provide the name and email, or telephone number, of individuals consulted on statistical aspects of the design and the name of the agency unit, contractor(s), grantee(s), or other person(s) who will actually collect and/or analyze the information for the agency.  

NASA/Government POC: Name: Janel Kasper-Wolfe, NASA, Office of Communications –  janel.c.kasper-wolfe@nasa.gov 
Main study partner, VML – Kelcey Curtis – kelcey.curtis@vml.com
Sample and analysis partner, NORC: Statistical questions: Kanru Xia  - xia-kanru@norc.org
Survey administration/data collection aspects: Jessica Torres – torres-jessica@norc.org, or Mark Watts – watts-mark@norc.org Research agency, PSB – Amy Crosby – acrosby@psbinsights.com
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