Request for Approval under the “Fast Track Generic Clearance for the Collection of Routine Customer Feedback” (OMB Control Number: 0704-0553)
[bookmark: _Hlk223621273]TITLE OF INFORMATION COLLECTION: Office of Spouse Employment Human Centered Design Discussions

PURPOSE:  The purpose of these discussions is to collect qualitative insights on the military spouse career journey and their experiences leveraging career resources to help identify targeted solutions based on specific factors (such as PCS status, Service member rank, employment status, etc). We would also garner insights from employers on how to best motivate industry to hire and retain military spouses and gather insights on what talent recruitment tools and talent managements strategies they use to inform where we can provide support/incentives. This is part of a larger effort to reduce spouse employment by 5%, a directive received by the Department of War. 

DESCRIPTION OF RESPONDENTS: We are looking to conduct discussions with both spouses and employers. Discussions with spouses will be conducted 1:1 to ensure a clear understanding of each spouse’s experience and journey with employment. Discussions with employers will be split into two discussion groups – one group with employers (2-3 representatives) currently part of the Military Spouse Employment Partnership (MSEP) and another group (2-3 representatives) with employers not currently part of MSEP. 


TYPE OF COLLECTION: (Check one)

[ ] Customer Comment Card/Complaint Form 	[ ] Customer Satisfaction Survey    
[ ] Usability Testing (e.g., Website or Software	[ ] Small Discussion Group
[X]  Focus Group: with employers 			[X] Other: 1:1 discussions with spouses 

CERTIFICATION:

I certify the following to be true: 
1. The collection is voluntary. 
2. The collection is low-burden for respondents and low-cost for the Federal Government.
3. The collection is non-controversial and does not raise issues of concern to other federal agencies.									
4. The results are not intended to be disseminated to the public.		
5. Information gathered will not be used for the purpose of substantially informing influential policy decisions. 
6. The collection is targeted to the solicitation of opinions from respondents who have experience with the program or may have experience with the program in the future.

Name:__Eryn Wagnon___________________________________

To assist review, please provide answers to the following question:

Personally Identifiable Information:
1. Is personally identifiable information (PII) collected?  [X] Yes  [ ]  No – Name and Email address are being collected through an interest form solely for scheduling purposes. Names or emails will not be attached to any insights used or shared.
2. If Yes, will any information that is collected be included in records that are subject to the Privacy Act of 1974?   [  ] Yes [X] No   
3. If Yes, has an up-to-date System of Records Notice (SORN) been published?  [  ] Yes  [X] No

Gifts or Payments:
Is an incentive (e.g., money or reimbursement of expenses, token of appreciation) provided to participants?  [  ] Yes [X] No  


BURDEN HOURS 

	Category of Respondent 
	No. of Respondents
	Participation Time
	Burden

	Military Spouses
	30
	0.75 (45 min)
	22.5

	Private Sector Employers
	6
	0.75 (45 min)
	4.5

	Totals
	36
	0.75 (45 min)
	27



PUBLIC COST:  The estimated annual cost to the public is $882.

The respondent’s mean hourly wage was determined by using all occupations ($32.66) from the BLS website https://data.bls.gov/oes/#/industry/000000 

If you are conducting a focus group, survey, or plan to employ statistical methods, please  provide answers to the following questions:

The selection of your targeted respondents
1. Do you have a customer list or something similar that defines the universe of potential respondents and do you have a sampling plan for selecting from this universe?											[ ] Yes	[X] No 

Active-duty spouses will be contacted through social media (LinkedIn) and existing email channels with an interest form to participate in these discussions. Participants can elect to participate by filling out the form. Following outreach, the research team will identify the final set of participants and send communications via email to schedule 1:1 sessions using the scheduling tool Calendly.

Employers will be contacted through existing relationships (MSEP partner channels, alliance networks, SHRM, etc.) across a variety of industries relevant to MSEP. Based on the interest indicated, the final list of participant groupings will be defined and reached out to via email to indicate their availability using the scheduling tool Doodle. Sessions will be scheduled based on the availability indicated. 


Administration of the Instrument
1. How will you collect the information? (Check all that apply)
[  ] Web-based or other forms of Social Media 
[  ] Telephone	
[X] In-person	
[  ] Mail 
[X] Other, Explain – Video Call (video optional)

2. Will interviewers or facilitators be used?  [X] Yes [  ] No
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