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A. Background and Privacy Policy	3 minutes

· Thank you for speaking with me today. My name is NAME. I’m an independent interviewer with KRC Research. I’ll be leading our conversation today, which will last 60 minutes.

· Your participation is voluntary, and you can end your participation at any time.

· The sole sponsor of this interview is the Centers for Disease Control and Prevention, or CDC. Our conversation will focus on a health topic. However, I’m not a CDC employee or a subject matter expert on the topics we’ll be discussing.

· There are no wrong answers, I am simply interested in your honest opinions. You may choose not to answer any question for any reason.

· Because privacy is important, I’m going to share our Privacy Policy. 

· We will protect your privacy for today’s discussion, and nothing you say will be reported in association with your name or other personally identifiable information. 
· Your name will not be included in any reports. Comments from everyone will be compiled into a single report for the project sponsor and will be for internal use only.
· So that I don’t have to take notes, I’ll be audio and video recording our conversation, so we have an accurate record for reporting. Once the recording has been transcribed and checked and the project is complete, we will destroy the recording. 
· We ask that you not share any information from today’s discussion with others. 

· Do you have any questions about what I’ve shared so far?

· Do you agree to these policies and still want to participate? 

B. Introductions	2 minutes

1. Your first or preferred name.
2. Where you are located.
3. What you like to do in your free time.

C. Infectious Diseases Introduction	2 minutes

Today we’re going to discuss infectious disease outbreaks and urgent health communication. 

When I talk about infectious disease outbreaks, this could include diseases spread by ticks or mosquitoes or new viruses. Infectious diseases can be caused by bacteria, viruses, fungi, or parasites, and they can spread in many ways, depending on the outbreak. Examples of some infectious disease outbreaks in recent years include… SHOW ON SCREEN

· COVID-19, mpox, Zika (virus)
· Cholera, Lyme, Vibrio (bacteria)
· Malaria (parasite)
· Valley fever (fungi)

4. Do you understand what infectious diseases are, and how they can cause outbreaks?  

D. Information Sources and Trust	8 minutes

5. Where do you typically get information about disease outbreaks and how you can get sick during them? 
· How are you first made aware of these outbreaks?
· What do you do if you want to find information?
· How has this changed since the COVID-19 pandemic?

6. How would you most like to get updates during an outbreak?
· Would any of these be preferable? PROBE ON DETAILS FOR ANY YES
· Social media posts
· Text notifications on your phone
· Infographics
· Videos
· Testimonials
· Fact sheets 
· Outbreak updates on the web

7. Which sources do you trust most for general health information? Why?

8. During an outbreak, who are you most likely to listen to or trust for health information? 
· PROBE: public health organizations, social media influencers, family, friends
· Are there specific platforms, organizations, or individuals you trust most? Why?

9. During an outbreak, what makes a public health recommendation feel credible? 
· PROBE: Expertise, transparency, tone, clarity, etc.
· Specifically, what makes a source feel credible to you?

10. Have you ever lost trust in an information source during an outbreak (e.g., COVID-19)? What happened?
· What has or what would make you lose trust in a health message or messenger?

E. Outbreak Reactions and Urgency	8 minutes

11. Think of the last time you heard about an infectious disease outbreak. What’s memorable about what you heard or saw?
· PROVIDE EXAMPLES AS NEEDED: COVID-19, mpox, measles, Zika, etc.
· IF SOLELY FOCUSED ON COVID, PROBE ON ANOTHER, TIME PERMITTING

12. How do you feel when you first hear about a new outbreak?
· What concerns surface when you hear about a new virus or disease spreading?
· What emotions or feelings do you have, if any? PROBE: Worry, frustration, urgency, etc.
· Is there anything particularly serious or concerning about infectious diseases these days? 

13. Here are a few infectious disease topics. Have you heard about each of these, and how urgent does each feel to you? PROBE: Extremely urgent, fairly urgent, not too urgent, etc.
· Antimicrobial resistance – when bacteria or viruses start to survive and defeat the drugs designed to kill them
· Zoonotic spillover – when a disease jumps from an animal host to humans and begins to infect people
· Foodborne outbreaks – when multiple people get sick after consuming contaminated food or drink 
· Travel-related illness – when people are infected outside their home community and may unintentionally bring the infection back with them 
· Vector-borne diseases – when carriers (vectors) like mosquitoes and ticks transmit a disease to a person through their bites 

F. Tailoring Emergency Response Communication	8 minutes

Now I’d like to talk about how you receive and share information during an outbreak. 

14. What kind of information would you want to see first during an emerging outbreak? 
· PROBE: Details about symptoms, how it spreads, what to do, who is affected, how to prevent it, etc.
· Would you prefer to get all the details at once, or just the main points followed by more details later? Why?
· Would you like to learn just what’s known for sure? Or both of what’s known and unknown? Why?

15. Here’s two hypothetical situations:
· Imagine a new virus emerges tomorrow. What would you want to know in the first few days?
· Imagine an outbreak alert appears on your phone. What would you want it to look or sound like?

16. What would make you feel that a health message is meant specifically for you? PROBE: hearing from people in your community, messages made specifically for you and your community, certain formats or language
· Is it important to see or hear from people who look like you or come from your community? Why?

17. What recommendations do you have to make health information more noticeable (images, short messages) to you?

G. Negative Communication Experiences	8 minutes

18. Have you ever felt overwhelmed or overloaded by messages about public health? Tell me about that.
· What made it overwhelming?
· What could communicators do to make you feel informed, but not overwhelmed, in an outbreak?

19. Have you ever come across conflicting information about a public health topic?
· What did you do, or would you do, in response to conflicting information?
· How do you determine what information to believe when information conflicts?

20. Sometimes during an outbreak, new information means health recommendations for the public have to change. What do you think when recommendations or guidelines change during an outbreak? 
· How does that make you feel? Why? PROBE: Newly informed, confused, frustrated, etc. 
· What would you do to understand and adapt to these changes, if anything?
· What would help you trust such new information?

H. Motivators and Barriers for Action	10 minutes

21. How important does it feel to follow public health recommendations (such as washing hands, staying home when sick, covering your cough) during an outbreak? Why?

22. What role do friends, family, or people around you play in your decisions about taking health precautions?
· How do you handle conflicting opinions? 

23. Have you ever changed your mind about a health recommendation? Tell me about that. 
· PROBE: started running, stopped smoking, decided to stop using repellent because of concern about ingredients, changed diet

24. Many public health messages ask you to take action or change some behaviors to protect yourself or others, especially during an outbreak. Depending on the topic, a message might urge you to use insect repellent, get vaccinated, or stay home when sick, for example.
· What must a message say or show to cause you to take action?
· What must it say or show to cause you to feel some urgency or seriousness?

25. Can you share an example of when a message motivated you to act?
· What was it about the message that made you want to act?
· Would it be effective for public health messages to do something similar, or to reference the concerns or emotions you shared earlier?

26. What information would you need to act on recommended precautions during an outbreak? 

27. On the other hand, what factors make it harder or less likely to follow public health recommendations during an outbreak?  
· Have you experienced any of the following challenges preventing you from following public health recommendations?
· Time & Job Flexibility: Not having enough time, paid leave, or job flexibility to stay home and isolate, take a test, or vaccinate
· Healthcare Affordability: Unable to afford medical appointments from lacking health insurance or coverage, a fear of medical debt, or avoiding appointments deemed less necessary for financial reasons
· Access to Health Information: Lack of access health information or trusted sources, difficulty understanding medical terminology, language barriers
· Is there anything else that makes it difficult to follow health recommendations?

28. I’m going to read you a list of potential responses to an outbreak. Please let me know if you’ve ever identified with any of these. SHOW ON SCREEN.
· “I’m young and healthy, so I’m not as at risk.”
· “I’m not located in or traveling to an affected area, so it doesn’t concern me.”
· “I got vaccinated against it in the past, so I’m not worried about this outbreak.”
· “Most people recover from it, so it’s not that serious.”
· “It’s going to spread everywhere, so I’ll inevitably get it eventually.”

29. INTERVIEWER SUMMARIZE MOTIVATORS ALREADY MENTIONED. Is there anything else that would make you more likely to change your behavior in order to follow a public health recommendation in response to an outbreak?

I. CDC Evaluation	8 minutes

For our final topic, let’s talk about public health authorities such as your local health department or federal health agencies like the Centers for Disease Control and Prevention (CDC).

30. What do you expect from public health authorities during an outbreak?

31. Briefly, what are your feelings about the Centers for Disease Control or Prevention, or CDC?
· What words or feelings come to mind?
· Do you have different feelings about other public health organizations? Tell me about that.

32. In your own words, please describe what you think CDC does.
· Do you feel like you have a good understanding of what CDC does, or not so much?

33. Do you feel CDC messaging is relevant to you and your community? Why or why not?

34. Do you trust CDC more on certain topics than on other topics?
· On what topics do you trust CDC more? Less? 
· PROBE ON PRIORITY EXAMPLES: food-borne illness readiness and response; wastewater surveillance; travel health information; port health protection; antimicrobial resistance reduction; emerging infectious disease readiness and response; detecting new and emerging health threats; promoting healthy and safe behaviors, communities, and environment; etc.
· Why the difference in trust?

35. What do you think CDC does well about how it communicates during emergencies?
· Is information clear?
· Is information useful?
· Is information easy to act on?

36. Are there examples where you felt CDC didn’t communicate clearly enough or quickly enough? 
· What happened?
· What could be better?
· IF STRAYING FROM COMMUNICATIONS, REFOCUS

37. If you got health information from a person you trust that contradicts CDC information, what would you think? What would make you trust CDC information? 

38. CDC aims to explain its guidance, share the science behind it, and provide updates as new information becomes available. 
· Have you heard of these goals?
· Do you believe them? 
· Why do you think some people still may not trust CDC health recommendations? 

39. What would help you better trust CDC health recommendations during an outbreak?  
· PROBE: Simpler language, explaining science behind the message, sharing what’s known and unknown, hearing from CDC scientists directly, etc.
· IF STRAYING FROM COMMUNICATIONS, REFOCUS

J. Wrap-Up	3 minutes

We’ve reached the end of our discussion. Thank you for your thoughtful contributions to this conversation. Before we wrap up, a couple final questions: 

40. If CDC could change one thing about how it communicates during a disease outbreak tomorrow, what should it be and why?

41. TIME PERMITTING: What is the single most important point you think CDC should remember from our conversation today?

42. TIME PERMITTING: Is there anything we didn’t ask that you think is critical for CDC to hear?

Thank you for your time!

INTERVIEWER CONCLUDES.
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