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[bookmark: _Toc170296827][bookmark: _Toc201770057]NOTE: Demographic data on respondents will be provided by the panel. Accordingly, demographic questions are omitted from this survey to decrease survey length and avoid increasing respondent burden. Demographic information that will be provided by the panel includes age, gender, state, region, race/ethnicity, income, employment, education and marital status. 
All invited respondents will align with the target audience of U.S. resident males and females 18 to 34 years old.
[bookmark: _Toc201853174][bookmark: _Toc201935634][bookmark: _Toc211006501]SECTION 100: SCREENER
[THROUGHTOUT PROGRAM, DO NOT ALLOW RESPONDENTS TO COPY/PASTE TEXT INTO OPEN-END RESPONSES. DO NOT USE GRAY HIGHLIGHT TO INDICATE PROGRAMMING UPDATES.]
Hello and welcome! Thank you for agreeing to participate in this study that is being conducted on behalf of the National Highway Traffic Safety Administration (NHTSA). This collection of information is voluntary and will be used for communications campaigns and programs to help reduce the number of fatal crashes on roads and highways. We will not collect any personal information that would allow anyone to identify you. A federal agency may not conduct or sponsor, and a person is not required to respond to, nor shall a person be subject to a penalty for failure to comply with, a collection of information subject to the requirements of the Paperwork Reduction Act unless that collection of information displays a current valid OMB Control Number. The OMB Control Number for this information collection is 2127-0682.
Completion of this survey is estimated to take an average of eight minutes, including the time for reviewing instructions, completing and reviewing the collection of information. All responses to this collection of information are voluntary. If you have comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden, send them to: Information Collection Clearance Officer, National Highway Traffic Safety Administration, 1200 New Jersey Ave SE, Washington, D.C., 20590.
If you are completing this study using a mobile device, some questions may require you to turn your device horizontally for an optimal experience.
[image: ]   
   
    
Please remember that all your responses are completely confidential and anonymous. Please take your time to answer each question thoughtfully.

BASE: ALL QUALIFIED RESPONDENTS
Q101.  	Do you currently have a valid driver’s license?

	[SINGLE RESPONSE]
1. Yes
2. No						THANK & TERMINATE








BASE: ALL QUALIFIED RESPONDENTS
Q102.	On average, how many miles do you drive in a week?

1. Fewer than 10 miles						
2. Between 10 and 29 miles					
3. Between 30 and 50 miles
4. More than 50 miles


BASE: ALL QUALIFIED RESPONDENTS
Q103.  	Which of the following have you done while driving in the past 30 days? Please select Yes or No for each.

1. Yes
2. No

[RANDOMIZE]
a. Looked at and handled your mobile phone while driving (e.g., checking notifications, reading messages or tapping the screen)
b. Ate or drank something while driving
c. Used Apple CarPlay or Android Auto while driving
d. Adjusted climate controls (A/C, heat, defrost, etc.) while driving
e. Taken something out of the glove box or center console while driving
f. Reached into the back seat to get something while driving


[bookmark: _Toc201853175]

NOTE: To minimize bias, top-of-mind recall will be asked first (after screening). This will help provide a cleaner read. Behaviors and aided recall questions will be asked in subsequent sections.
[bookmark: _Toc201935635][bookmark: _Toc211006502]SECTION 200: TOP-OF-MIND RECALL

BASE: ALL QUALIFIED RESPONDENTS
Q201. 	What makes you feel unsafe when you are driving?  
[OPEN-END]


BASE: ALL QUALIFIED RESPONDENTS
Q202. 	In the last 30 days, have you seen, read or heard any public safety advertising related to traffic safety? 

1. Yes
2. No


BASE: SEEN MESSAGING (Q202=1)
Q203. 	Please describe the ad(s) you saw, and its main message.
[OPEN-END]


BASE: SEEN MESSAGING (Q202=1)
Q204. 	Do you recall a tagline from the ad?

1. Yes
2. No


BASE: RECALL TAGLINE (Q204=1)
Q205. 	What was the tagline?
[OPEN-END]




[bookmark: _Toc201770058]
[bookmark: _Toc201935636][bookmark: _Toc211006503][bookmark: _Toc201853176]NOTE: We’ve included a mix of different driving attitudes and behaviors to have control groups for pre/post comparison. Our analysis will examine how attitudes related to the campaign change compared to other driving attitudes and behaviors.
[bookmark: _Toc201935637][bookmark: _Toc211006504]SECTION 300: ATTITUDES AND BEHAVIORS

BASE: ALL QUALIFIED RESPONDENTS
Q301.  	Using a scale from 1 to 5, where 1 means “not at all severe” and 5 means “extremely severe,” how severe are the potential legal and physical consequences of the following driving behaviors?

[INSERT NUMERIC SCORE 1–10]
A. Driving 10 mph over the speed limit on a residential road
B. Driving without wearing a seat belt
C. Driving within two hours of drinking alcohol
D. Driving after using marijuana or any other cannabis product
E. Looking at and handling your mobile phone while driving (e.g., checking notifications, reading messages or tapping the screen)


BASE: ALL QUALIFIED RESPONDENTS
Q302.	How likely are you to do any of the following?

1. Not at all likely
2. Not too likely
3. Somewhat likely
4. Very likely
5. Extremely likely

[SHOW IN SAME ORDER AS Q301]
A. Drive within two hours of drinking alcohol
B. Drive 10 mph over the speed limit on a residential road
C. Drive without wearing a seat belt
D. Drive after using marijuana or any other cannabis product
E. Look at and handle your mobile phone while driving (e.g., checking notifications, reading messages or tapping the screen)


BASE: ALL QUALIFIED RESPONDENTS
Q303.	Approximately how often do you personally look at and handle your mobile phone while driving (e.g., checking notifications, reading messages or tapping the screen)? ACCEPT ONE

1. Never
2. Rarely
3. Sometimes
4. Often




BASE: ALL QUALIFIED RESPONDENTS
Q304.	In your experience, approximately how often would you say that your friends look at and handle their mobile phones while driving (e.g., checking notifications, reading messages or tapping the screen? 

1. Never
2. Rarely
3. Sometimes
4. Often


BASE: ALL QUALIFIED RESPONDENTS
Q305.	In the last seven days, have you looked at and used your mobile phone while driving (e.g., checking notifications, reading messages or tapping the screen)?

1. Yes
2. No

[PROGRAMMING NOTE: IF Q305=2 AND Q103a=2, THEN AUTOMATICALLY CHANGE Q103a to EQUAL 1 AND FLAG RESPONSE]

BASE: ALL QUALIFIED RESPONDENTS
Q306.	How likely are you to look at and handle your mobile phone while driving in the future (e.g., checking notifications, reading messages or tapping the screen)?

1. Very unlikely
2. Somewhat unlikely
3. Somewhat likely
4. Very likely


BASE: ALL QUALIFIED RESPONDENTS
Q307.	Which of the following statements best describes how you feel about looking at handling your mobile phone while driving (e.g., checking notifications, reading messages or tapping the screen):

1. It is okay to sometimes look at and handle your mobile phone while you are driving.
2. It is okay to look at and handle your mobile phone when you are stopped at a stop light or in traffic, but not while driving.
3. It is never okay to look at and handle your mobile phone when you are behind the wheel.


BASE: ALL QUALIFIED RESPONDENTS
Q308.	How likely do you think it is that someone will be stopped by law enforcement if they are looking at and handling their mobile phone while driving (e.g., checking notifications, reading messages or tapping the screen)?

1. Not at all likely
2. Not too likely
3. Somewhat likely
4. Very likely
5. Extremely likely
6. I’m not sure



BASE: ALL QUALIFIED RESPONDENTS
Q309.	Please indicate how much you agree with the following statement: “Law enforcement in my area      actively enforces distracted driving laws.” 

1. Do not agree at all
2. Slightly agree
3. Moderately agree
4. Strongly agree
5. Completely agree
6. I’m not sure


BASE: ALL QUALIFIED RESPONDENTS
Q310.	In the past 30 days, how often have you personally seen the presence of law enforcement officers or vehicles (e.g., police cars, state troopers, sheriff’s deputies) on roadways while driving or riding in a vehicle?

1. Not at all
2. Once
3. A few times
4. Frequently
5. Daily or almost daily


BASE: ALL QUALIFIED RESPONDENTS
Q311.	In the past 30 days, how visible would you say law enforcement has been in your area?

1. Not at all visible
2. Somewhat visible
3. Very visible
4. Extremely visible


[bookmark: nextsect][bookmark: _Toc201770059][bookmark: _Toc201853177][bookmark: _Toc201935638][bookmark: _Toc211006505]SECTION 400: AD RECALL + AWARENESS
BASE: ALL QUALIFIED RESPONDENTS
Q401. 	Have you seen or heard any ads or public safety messages recently about the dangers of distracted driving (i.e., looking at and handling your mobile phone while driving)?

1. Yes
2. No
3. Not sure


BASE: SEEN ADS (Q401=1)
Q402. 	In the past month, where have you seen or heard messages about distracted driving? Please select all that apply.

1. Television program (e.g., news report, TV show, etc.)
2. Television ad
3. Radio program (e.g., news report, radio show, etc.)
4. Radio ad
5. Magazine article
6. Magazine ad
7. Newspaper article
8. Newspaper ad
9. Online or social media ad (e.g., on Instagram, X, YouTube)
10. Influencers and social media personalities (e.g., on Instagram, X, YouTube)
11. Outdoor billboards or posters 
12. Advertising sign or poster on a bus or other public transit vehicle
13. From family or friends
14. Other, please specify: _____			[ANCHOR]
15. None of the above				[ANCHOR; EXCLUSIVE]


BASE: SEEN ADS (Q401=1)
Q403. 	Please indicate if the ad communicated the following messages.

1. Yes, it did communicate this message
2. No, it did not communicate this message

[RANDOMIZE] 
A. Law enforcement is active in my community to make the roadways safer
B. Law enforcement writes tickets to save lives
C. Law enforcement is on the lookout for distracted drivers
D. Distracted driving can affect your whole family
E. You can seriously hurt or kill yourself when driving distracted
F. You can seriously hurt or kill someone else when driving distracted
G. Distracted driving is not worth the lasting legal and life-altering consequences 






BASE: ALL QUALIFIED RESPONDENTS
Q404. 	Can you recall any slogans or taglines from ads about distracted driving?
[OPEN-END]


BASE: ALL QUALIFIED RESPONDENTS
Q405. 	In the last month, have you seen or heard any of the following taglines related to driver safety?

1. Yes
2. No
3. I’m not sure

[RANDOMIZE] 
A. “Put the Phone Away or Pay”
B. “Eyes Forward. Don’t Drive Distracted.”


BASE: ALL QUALIFIED RESPONDENTS
Q406. 	Thinking about public safety campaigns related to distracted driving in general, please indicate how much you agree or disagree with the following statements:

1. Strongly disagree
2. Somewhat disagree
3. Somewhat agree
4. Strongly agree
5. Not sure

[RANDOMIZE] 
A. They make me think differently about distracted driving 
B. They make me more likely to talk to family and loved ones about the dangers of distracted driving
C. They help save lives
D. They help educate people about the dangers of distracted driving
E. They address an issue that is relevant for my community
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