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A. 	JUSTIFICATION

0. 	Overview of Information Collection
The key changes from the previous OMB package are listed below:
1. The annual STOP Act Survey of State Underage Drinking Prevention Policies, Programs, and Practices (State Survey) has been minimally revised since approval in August of 2024. 
2. Data collection measures to evaluate the Alcohol Policy Academy have been minimally revised since approval in August 2024. 
3. The “Talk. They Hear You.”® section of this package has been revised to include all data collection and evaluation activities related to the campaign. These activities include surveys to facilitate the dissemination of products, satisfaction surveys, requests for campaign feedback, and product evaluation surveys. Additionally, this section has been edited to incorporate content from OMB packages 0930-0390 and 0990-0459. 
1. 	Circumstances of Information Collection
The Substance Abuse and Mental Health Services Administration (SAMHSA) is requesting an extension with revisions from the Office of Management and Budget (OMB) for the Programs to Reduce Underage Drinking, under OMB No. 0930-0316.
In recognition of the need for a coordinated approach to address the problem of underage drinking in the U.S., the Sober Truth on Preventing Underage Drinking Act (STOP Act) was passed by Congress in 2006, reauthorized in December 2016 as part of the 21st Century Cures Act (Pub. L. 114-255) and the Consolidated Appropriations Act, 2023 (Pub. L.117-328), and codified into law in 42 U.S.C. 290bb-25b: Programs to reduce underage drinking. 
The STOP Act expresses the sense of Congress as follows: 
A multi-faceted effort is needed to more successfully address the problem of underage drinking in the United States. A coordinated approach to prevention, intervention, treatment, enforcement, and research is key to making progress.
As Figure 1 illustrates, this coordinated approach requires engagement at all levels of society, from the individual and family to the community, state, and federal level. Prevention, intervention, treatment, enforcement, and research are each a necessary complement to one another. Consequently, the data collection methods described in this package demonstrate efforts to collect critical information at each level, from alcohol and substance use disorder prevention; to promotion of health, wellness, and well-being; to enforcement to reduce access to alcohol for those who are underage. 
Figure 1: Coordinated Approach 
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The STOP Act contains four primary elements:
1. The award of community-based coalition enhancement grants for underage drinking prevention activities to eligible entities currently receiving funds under the Drug-Free Communities Act of 1997.
2. A national adult-oriented media public service campaign to prevent underage drinking, “Talk. They Hear You.”, and an annual report to Congress evaluating the campaign.
3. An annual report to Congress summarizing federal prevention activities and the extent of progress in reducing underage drinking nationally, including data from national surveys conducted by federal agencies.
4. An annual report to Congress “on each State’s performance in enacting, enforcing, and creating laws, regulations, and programs to prevent or reduce underage drinking.” The survey that is the subject of this request gathers data used to develop the state-by-state report on prevention and enforcement activities related to underage drinking. 
The data collection activities described in this package serve to assess the outputs and outcomes of efforts to align public health messaging with interventions. In addition to the annual State Survey and formative evaluation of the Interagency Coordinating Committee for the Prevention of Underage Drinking’s (ICCPUD) Alcohol Policy Academy, and data collection activities associated the “Talk. They Hear You.” national media campaign will be reviewed (see Figure 2). 
Figure 2: Aligning Public Health Messaging and Interventions through the STOP Act and “Talk. They Hear You.”
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Underage Drinking and Its Consequences
Underage drinking not only impacts the health and well-being of those who consume alcohol but also extends its repercussions to their families, communities, and society at large. [footnoteRef:3]  [3:  2024 Report to Congress on the Prevention and Reduction of Underage Drinking, page 18.] 

Alcohol is a factor in the deaths of approximately 3,900 youths in the U.S., shortening their lives by an average of 57 years.[footnoteRef:4] Data also reveal the wide-ranging health (including substance use disorders and chronic illnesses), social, and fiscal consequences associated with underage drinking.[footnoteRef:5] [4:  Centers for Disease Control (CDC), Alcohol-Related Disease Impact (ARDI), 2022.]  [5:  2024 Report to Congress on the Prevention and Reduction of Underage Drinking,
] 

Alcohol is still the most widely consumed substance among America’s youth—used more often than cannabis or tobacco.[footnoteRef:6] Further, underage youth who drink tend to binge drink and consume more on a single drinking occasion than adults do. Approximately nine percent of individuals ages 12–20 reported binge drinking in the last month.[footnoteRef:7] [6:  National Survey on Drug Use and Health (NSDUH), conducted by the Center for Behavioral Health Statistics and Quality (CBHSQ) of the Substance Abuse and Mental Health Services Administration (SAMHSA), 2023 data]  [7:  NSDUH, 2023] 

Meaningful progress has been made in reducing underage drinking prevalence and related problems, such as traffic fatalities, over the past several years. Current efforts include changes in alcohol policies, enforcement strategies, primary prevention activities, training and technical assistance programs, and national campaign efforts focused on family cohesion and community connectedness to prevent underage drinking.
The Annual Report to Congress, State Reports, and the State Survey
To monitor progress toward effective responses to underage drinking, the STOP Act directs the U.S. Department of Health and Human Services (HHS) to develop a state-by-state report on prevention and enforcement activities related to underage drinking.[footnoteRef:8] More specifically, the STOP Act requires HHS to report on each state’s performance in “enacting, enforcing, and creating laws, regulations, and programs to prevent or reduce underage drinking.” The annual State Reports–Underage Drinking Prevention and Enforcement (State Reports) include data provided in each state’s State Survey response, which have each been reviewed and approved by a Governor-designated representative. [8:  As noted above, HHS has delegated this responsibility to SAMHSA.] 

In response to the health risks associated with underage drinking, the 50 states and the District of Columbia have adopted numerous policies, programs, and practices to alter the individual and environmental factors that contribute to underage drinking and its consequences. These efforts can potentially reduce underage drinking and its consequences and change norms that support underage drinking in American communities. Currently, there are no state or federally sponsored data sources, other than the State Survey, that gather information on state-level underage drinking policies, programs, and practices in a uniform and meaningful way.
The STOP Act lists nine categories of information to be included in the State Reports. These have been collapsed into three categories for data collection purposes. Several of the items listed are publicly available and are collected independently to reduce the burden on the states. The three collapsed categories are:
· Category #1: Enacting laws and regulations. The 50 states and the District of Columbia have enacted a number of laws and regulations that affect underage drinking. The STOP Act lists 16 specific underage drinking laws/regulations enacted at the state level, and 11 additional policies have been added pursuant to Congressional appropriations language or the Secretary’s authority under the STOP Act. SAMHSA uses existing sources of data to track the states’ performance in enacting these 27 legal policies through statute or regulation. Data regarding these policies are collected from the National Institute of Alcohol Abuse and Alcoholism’s (NIAAA’s) Alcohol Policy Information System (APIS), an authoritative collection of state alcohol-related laws. The APIS data are augmented with original legal research.
· Category #2: Enforcement and educational programs to promote compliance with these laws/regulations. The STOP Act states that information shall be included on whether each state “encourages and conducts comprehensive enforcement efforts to prevent underage access to alcohol at retail outlets, such as random compliance checks and shoulder tap programs, and the number of compliance checks within alcohol retail outlets measured against the number of total alcohol retail outlets in each State, and the result of such checks.” While the states’ laws and regulations are publicly available, data regarding the states’ performance in enforcing those laws and regulations, particularly the specific data described above, are not readily available.
· Category #3: Programs targeted to youth, parents, and caregivers to deter underage drinking and the number of individuals served by these programs, and interagency and tribal collaborations. — Each of the 50 states and the District of Columbia has created state-level programs aimed at preventing or reducing underage drinking. However, information about these programs is not available in a comprehensive way. 
SAMHSA has found that the most efficient and effective way to seek “input and collaboration” from the states, as the STOP Act requires, is through an annual survey that combines data from existing state databases and other data sources available to the states. The State Survey is further described in Section 2. 
In addition to understanding how states are engaged in efforts to prevent underage alcohol consumption, SAMHSA’s national youth substance use prevention campaign, “Talk. They Hear You.”, helps parents and caregivers, families, educators, and community members:
1. Get Informed: Increase their awareness of the prevalence and risks of underage drinking and other substance use;
2. Be Prepared: Equip them with the knowledge, skills, and confidence to prevent underage drinking and other substance use, and promote health, wellness, and well-being; and
3. Take Action: Encourage and increase their actions to prevent underage drinking and other substance use.
[bookmark: _Hlk195612817]SAMHSA is tasked with both implementing and evaluating the campaign as required by the STOP Act. This package seeks to collect data relating to the “Parents' Night Out” educational series, “Talk. They Hear You.” mobile app, “Talk. They Hear You.” community partners, and Screen4Success. All data collection activities serve to do the following:
· Inform campaign refinement and improvement to ensure materials are updated and aligned with best practices;
· Provide technical assistance support and resources to campaign partners; and
· Support alcohol and substance use prevention, screening, and early intervention efforts for youth.

Parents’ Night Out
[bookmark: _Hlk195614241]The “Parents’ Night Out” toolkit was developed for community implementation of interactive, facilitator-led, virtual and in-person, educational sessions designed to inform parents, caregivers, and families about the realities of underage drinking and other substance use. “Parents’ Night Out” identifies parental involvement as a crucial part in encouraging positive lifestyle changes by equipping parents with knowledge and skills to engage in frequent dialogue with their children about underage drinking. The curriculum is rooted in motivational interviewing techniques, an evidence-based intervention supported by decades of research. 
“Parents’ Night Out” materials will be available through a landing page on the “Talk. They Hear You.” website, where organizations can submit their contact information to be sent a file with  ready-to-use content. This submission will also allow the campaign and evaluation teams to offer additional technical assistance and support to presenters. The “Parents’ Night Out” presentations serve as an introduction to the campaign’s resource library consisting of public service announcements, infographics, discussion-starter guides, a mobile app, and a podcast. These materials show parents and caregivers using everyday opportunities to talk with their children about alcohol and other substances while providing age-appropriate materials to underscore the importance of starting the prevention conversation at an early age. 
The current OMB application package focuses on extending the evaluation of the campaign to measure how the “Parents’ Night Out” educational sessions impact parent and caregiver knowledge, awareness, attitudes, and behavior regarding talking to their children about underage drinking and other substances while promoting family connectedness. Message testing during the development of the media campaign materials coupled with case studies examining the influence of the campaign products on increasing awareness and knowledge about the risks of underage alcohol use as well as reported motivation to engage in conversation with youth was reported by parents. Additionally, the “Parents’ Night Out” evaluation will include a presenter-focused portion to allow implementers to provide feedback on content, needs for support, and meeting metrics (e.g., attendance). Presenter feedback will inform future material development and technical support options provided by the campaign team. 
The “Parents’ Night Out” series currently exists in multiple formats, including both an in-person and virtual delivery model as well as a shortened (1-hour duration) and extended (3-hour duration) versions. The 3-hour version includes exposure to a variety of “Talk. They Hear You.” campaign tools, including introduction to, and use of, the “Talk. They Hear You.” mobile app as well as opportunities to practice applying motivational interviewing–based conversation tools. Use of the component approach (e.g., adding, removing, or updating “Talk. They Hear You.” products/materials based on feedback and evolution of the campaign in response to a changing landscape) allows for continuous improvement in response to ongoing feedback, enabling the campaign to utilize a community-engaged approach as well as remain current in an ever-evolving substance use landscape. The evaluation team will assess whether greater exposure to the materials results in increased knowledge, awareness, and behavior change. Embedding evaluation into the larger campaign approach is also consistent with best practices in monitoring and evaluation research. 
In addition to the ongoing “Parents’ Night Out” Evaluation, the “Talk. They Hear You.” team will conduct a series of four focus groups—two with parents and two with campaign partners—to gather feedback on campaign materials, messaging, and needs. Each group will include eight participants and be facilitated by two campaign evaluators. Parent groups will explore effective messaging strategies, preferred media channels, and desired resources. Partner groups will provide input on the usefulness of campaign materials and offer recommendations for training and technical assistance. Evaluators will analyze the discussions for key themes to inform ongoing campaign improvements. 
Mobile App
[bookmark: _Hlk195614065]This package seeks to evaluate parent perceptions and user satisfaction of the “Talk. They Hear You.” mobile app. The mobile app provides families, parents, and caregivers access to resources, conversation practice sessions, and Screen4Success. The objective of the user surveys is to incorporate parental feedback into refinement and development and to determine overall satisfaction with the ease of use and content of the app. The surveys will inform SAMHSA on how the mobile app resonates with the intended users and determine whether the app is effective at conveying the importance of talking with kids early and often about underage drinking and other substances use through guided conversations.
Community Partners
“Talk. They Hear You.” community partners are engaged through the campaign newsletter, licensing, and attendance at community engagement events. As of December 31, 2024, “Talk. They Hear You.” brand licenses have been assigned to 1,827 campaign partners. These partners include national and state organizations, health care organizations, health departments, and local coalitions. The campaign works with local, state, and national partners to support “Talk. They Hear You.” implementation, materials outreach, and dissemination efforts across the U.S. 
This package includes four surveys to facilitate campaign and partner interactions: the Newsletter Survey, the License Survey, the Partner Feedback Survey, and the Product Design Request Survey. The newsletter is designed for individuals who are members of a “Talk. They Hear You.” licensed partner organization or those who are interested in learning more about “Talk. They Hear You.” The newsletter includes ready-to-use social media content, invitations to virtual events, licensed partner spotlights, and other campaign updates. The License Survey will collect information about organizations interested in partnering with the campaign. Partnership includes additional technical assistance from the campaign team and allows organizations to customize and co-brand “Talk. They Hear You.” materials to fit their needs. The Partner Feedback Survey is designed for active partners to complete after each community engagement meeting. Community engagement meetings are held quarterly and focus on topics related to community implementation of “Talk. They Hear You.”, new products, and topic-specific trainings (e.g., policy, evaluation). The survey will allow partners to provide feedback on the meeting and the campaign as a whole. The Product Design Request Survey allows partners to submit technical assistance inquiries to the campaign team. The campaign team will review and respond to the request within 3 to 5 business days of submission. The survey will only be opened to licensed partners of the campaign. 
Screen4Success
Screen4Success is a critical tool to help families, parents, and caregivers better understand their children’s health, wellness, and well-being. Screen4Success provides a quick and easy way to identify areas in which youths might benefit from more support and then access helpful resources to address those needs. Through a series of screening questions on substance use, mental and physical health, general well-being, and family life, Screen4Success helps concerned parents and caregivers identify whether their child has an elevated risk of potential problems in these areas. Screen4Success is a free tool that exists as a stand-alone site and is promoted through a linked page in the “Talk. They Hear You.” mobile app, website, and other materials. Screen4Success can be accessed at https://screen4success.org. 
In 2024, Screen4Success Professional launched, allowing public health agencies to deploy Screen4Success within the communities they serve. School administrators, community behavioral health organization leaders, and other group users can manage multiple participants and view a de-identified data dashboard of their results. Professional accounts allow administrators to track referrals for their participants and curate resource lists specific to their community. In 2025, the campaign team will develop an implementation guide and other resources to support users of Screen4Success. 
In addition to the screener, this package seeks approval of the Informed Consent and Assent Surveys for the parent and participant as well as the new pre-screener. The Consent and Assent Surveys provide users with information regarding the use of data for research purposes and how their information will be stored. These surveys are designed to be comprehensive yet easy to read and understand. A participant or parent can review, complete, and change their response to the Informed Consent and Assent Surveys at any time. 
The pre-screener is a condensed version of the full Screen4Success screener, allowing organizations to utilize a quicker, first-line method of screening. The Screen4Success screener is designed to follow the pre-screener if any responses suggest a need for additional support for the participant. 
2. 	Purpose and Use of Information
The data collection efforts included in this package will provide SAMHSA and the ICCPUD with a comprehensive understanding of state and national underage drinking prevention and reduction activities. The data collected through these mechanisms will be used to better inform and align public health messaging with intervention. The findings will be shared with Congress, states, and the broader public through reports, briefings, a national campaign, and school and health care settings. States will be able to utilize the information collected to inform decision-making around underage drinking and substance use prevention. 
Specifics for each data collection activity are described within the sections of this submission: the State Survey, the Policy Academy formative evaluation, and the “Talk. They Hear You.” campaign. 
State Survey
The State Survey has been distributed to all 50 states and the District of Columbia since 2011 and has maintained a 96 percent or higher response rate each year. This response rate over the entirety of the survey’s existence is an indication of the states’ dedication to the task of preventing underage drinking, particularly given the challenges of gathering data from multiple state agencies, including behavioral health, enforcement, and other divisions of state government. It is also an indication that the data gathered and reported in the State Reports and the State Performance & Best Practice for the Prevention and Reduction of Underage Drinking Report (State Performance & Best Practices Report) are useful to the states. In recent years, SAMHSA has hosted multiple virtual meetings to introduce the State Survey to the state contacts responsible for completing it. These have been well attended, and attendees have expressed a strong interest in learning more about how they can utilize both their own state’s data and the aggregate State Survey data found in the State Performance & Best Practices Report to further their underage drinking prevention goals.
The purpose of the data collection through the State Survey is to create a compendium of the states’ best practices and performances in enacting, enforcing, and creating laws, regulations, and programs to prevent or reduce underage drinking. Congress mandated the collection of these data to provide policymakers and the public with otherwise unavailable but much-needed information regarding state underage drinking prevention policies and programs. 
SAMHSA and other federal agencies that have underage drinking prevention as part of their mandate currently use the results of the State Survey to inform federal programmatic priorities and to track progress in the national effort to reduce underage drinking. The information gathered by the State Survey is an ongoing resource for state agencies and the general public that describes enforcement activities and funding priorities; assesses policies, programs, and practices in their own state; and familiarizes them with practices in other states. The survey results may also be used as a first step in research to develop states’ best practices guidelines for future reports to Congress.
States are asked to complete the annual State Survey, which comprises the following four sections:
1. Enforcement of underage drinking laws including but not limited to:
a. The number of compliance checks (random and non-random) measured against the total number of alcohol retail outlets in each state.
b. The result of these checks.
c. Implementation of Shoulder Tap and Party Patrol operations.
d. The number of sanctions (fines, suspensions, and revocations) imposed on retailers for violations of underage drinking laws.
2. Underage drinking prevention programs targeted toward youth, parents, and caregivers, including data on the approximate number of persons served by these programs.
3. States’ best practices standards and collaborations with tribal governments and state interagency collaborations used to implement the above programs; state participation in social marketing media campaigns intended to reduce underage drinking.
4. Workforce development activities, including strategies and funds expended on recruiting and retaining a behavioral health workforce. 
Alcohol Policy Academy Evaluation 
The ICCPUD Alcohol Policy Academy strives to prevent and reduce underage and excessive drinking by increasing the capacity of community coalitions to modify the community context through the policy process. The Alcohol Policy Academy includes 14 coalitions from across the U.S., with two individuals from each coalition serving as the participants. The Alcohol Policy Academy formative evaluation is designed to measure changes in a coalition’s capacity to implement policy campaigns and progress through each of the 10 policy steps included in the curriculum. 
As part of the Alcohol Policy Academy, coalitions receive training and technical assistance from alcohol policy experts, referred to as “coaches” in the program. Each cohort will have a set of experienced coaches leading the work with the coalitions and will also include a set of mentees who will learn the policy process and gain experience training the coalition participants. As such, this evaluation will measure the increase in the policy training workforce through a coach and mentee development pipeline. 
This evaluation is designed to assess the implementation components of the Alcohol Policy Academy. While there is not an expectation to see policy change due to time constraints, the process evaluation will focus on components that are critical for policy change. 
The evaluation comprises seven surveys and one focus group. The focus group will collect qualitative data from the coalition participants on their experience. The surveys and corresponding audiences are outlined below in Table 1. 
Table 1: Alcohol Policy Academy Data Collection Activities
	Data Collection Tool
	Audience
	Timeframe

	Policy Academy Baseline 
	Participants
	Start of Policy Academy

	Post-Policy Academy Follow-Up 
	Participants
	End of Policy Academy

	Six-Month Post-Policy Academy Follow-Up 
	Participants
	Six months after the end of Policy Academy

	Policy Academy Participant Post-Training Call 
	Participants
	After each training call

	Policy Academy Participant Post-Coaching Call 
	Participants
	After each coaching call

	Policy Academy Coach 
Post-Coaching Call 
	Coaches and mentees
	After each coaching call

	Focus Group
	Participants
	One time, during in-person training



“Talk. They Hear You.”
The “Talk They Hear You” campaign comprises a variety of tools and resources designed to decrease underage drinking by encouraging parents and caregivers, educators, and community members/organizations to proactively engage youth in conversations about alcohol. Research has demonstrated that active and engaged adults can reduce underage drinking.[footnoteRef:9] The “Talk. They Hear You.” campaign works to engage adults through “Parents’ Night Out”, the mobile app, community engagement meetings, and Screen4Success.  [9:  Glenn, S.D., Turrisi, R., Mallett, K.A., Waldron, M.S., Lenker, L.K. (2024). Examination of Brief Parent-Based Interventions to Reduce Drinking Outcomes on a Nationally Representative Sample of Teenagers. Journal of Adolescent Health, 74(3) 449-457. https://doi.org/10.1016/j.jadohealth.2023.09.010] 

The results of the “Talk. They Hear You.” data collection and evaluation activities will be reported in an annual report to Congress. Section 2(d) of the STOP Act requires the Secretary of HHS to annually report on the production, broadcasting, and evaluation of the “Talk. They Hear You.” campaign. Since the STOP Act went into effect, SAMHSA has reported annually on the progress of the campaign, including related components such as “Parents’ Night Out”, the mobile app, and campaign evaluation in fulfillment of this act.
“Parents’ Night Out” Materials Download Survey
The Materials Download Survey will facilitate the download of materials by interested organizations. The survey will ask questions relevant to providing training and technical assistance for implementation and contact information for automated delivery of the materials. 
“Parents’ Night Out” Evaluation
The evaluation will assess changes in knowledge, skills, and confidence of parents and caregivers after receiving the training and materials for “Parents’ Night Out” and “Talk. They Hear You.” products. This evaluation will be delivered in partnership with community partners, who will be exposed to varying combinations of “Parents’ Night Out” and materials to determine change before and after exposure. The information gleaned in surveys of participants and presenters of the sessions will allow the evaluation team to assess if “Parents’ Night Out” is being implemented as intended and which products are most useful in increasing parents’ and caregivers’ capacity and intentions. The results will be shared with the implementation team for “Parents’ Night Out” curriculum modifications and for updating “Talk. They Hear You.” materials. Similarly, information collected regarding technical assistance from the Presenter Survey will be used to continuously improve the materials to best serve the needs of the users. Themes extracted from the Evaluation Focus Group conversations will be combined with the feedback from the “Parents’ Night Out” evaluation to make recommendations to the campaign team. 
Mobile App Parent Survey
The Parent Survey will be linked within the “Talk. They Hear You.” mobile app for parents and caregivers of youth ages 12–20 to complete. Parents and caregivers will be able to provide their insight on campaign materials, general demographic information, and details on their conversations with youth regarding underage drinking and substance use. This feedback will help the campaign team better serve parents and caregivers by tailoring resources to meet the age range of youth and parental areas of interest. 
Mobile App Satisfaction Survey
The Satisfaction Survey will be embedded at the bottom of each page of the mobile app and will appear in pop-up boxes as users navigate through the app. The information derived from the survey will help improve the information available on the mobile app and guide developers in making the app more useful, relevant, and appealing to families, parents, and caregivers. 
Community Partner Newsletter Survey
The Newsletter Survey will be a brief survey designed for interested individuals to sign up to receive regular campaign communications via email. The newsletter is developed for organization members to engage with campaign materials, receive updates when new products are released, and participate in “Talk. They Hear You.” events. The newsletter also provides free pre-made social media content related to underage drinking prevention for organizations to share or customize. 
Community Partner License Survey
The License Survey is designed for organizations to register and partner with the “Talk. They Hear You.” campaign. In contrast to the Newsletter Survey, the License Survey is designed to be filled out once per organization. Partners will receive regular communication from the campaign outreach team and will be able to access technical assistance as needed. Partners help facilitate the campaign at the local level by engaging their community, parents and caregivers, families, and educators. The campaign will highlight the work of partners periodically in the newsletters to share their successes and valuable efforts to disseminate “Talk. They Hear You.” products. 
Community Partner Feedback Survey
The Partner Feedback Survey will provide an opportunity for partners to share feedback on community engagement meetings and evaluate how current community partners are engaging with “Talk. They Hear You.”. Partners who attend the community engagement meetings will be asked to complete the survey after each quarterly meeting. The survey will gather both qualitative and quantitative evaluation data to be used for campaign refinement and to improve technical assistance to licensed partners. The data gathered through the Partner Feedback Survey will be used to continuously enhance the materials and community engagement provided by “Talk. They Hear You.”
Product Design Request Survey
The Product Design Request Survey will allow partners to submit technical assistance requests for product customization, co-branding, resizing, or social media graphic development of existing “Talk. They Hear You.” materials. The survey is exclusively designed for licensed partners of the “Talk. They Hear You.” campaign, and will be distributed on the campaign website, through email newsletters, and during virtual campaign events. 
Screen4Success
Screen4Success is designed for individuals and organizations to access free health, wellness, and well-being screening tools; collect consent/assent from parents and the participant; navigate to resources; and track referrals to services. Information collected at the consent of the participant will be shared with researchers to better inform prevention efforts and support services of the “Talk. They Hear You.” campaign. Additionally, organizations who use Screen4Success can utilize their aggregated, de-identified participant result data to inform local interventions, shape policy, and supplement applications to secure funding. 
3. 	Use of Information Technology
Information technology will ease the burden of those completing surveys as well as standardize and streamline data analysis and reporting. Qualtrics© Survey Suite (Qualtrics) will be used to develop and disseminate the electronic version of several of the surveys. The use of the Qualtrics will enable SAMHSA to use branching logic in the electronic survey that provides respondents with different questions based on their responses to previous questions (and effectively enables respondents to skip over the questions that do not apply to them). Such branching logic will reduce the average time of the survey for respondents, thereby reducing overall burden. The use of Qualtrics also provides SAMHSA with the ability to randomize response options in order to mitigate response option bias. Qualtrics also includes built-in Section 508 compliance systems to accommodate respondents with vision impairments and built-in mobile accessibility to accommodate respondents using a range of electronic devices. SAMHSA owns and controls all data collected using Qualtrics, and the data maintained in the Qualtrics database will be kept confidential. Qualtrics uses industry best practices to maintain data security and privacy and has devised proprietary methods to prevent disclosing data to the wrong requester due to programming errors. 
Monday.com will be used in combination with Qualtrics for the “Talk. They Hear You.” campaign community partner surveys. The Monday.com platform allows integration between surveys, contact lists, newsletters, and technical assistance logs. 
State Survey
As required by the STOP Act, the unit of analysis for the State Survey is the state. Accordingly, there are 51 total respondents (50 states and the District of Columbia). However, data to complete the survey reside in various state agencies, and multiple staff may be called on to provide specific data elements. 
To ensure that the State Survey obtains the necessary data while minimizing the burden on the states, SAMHSA conducted a lengthy and comprehensive planning process. SAMHSA sought advice from key stakeholders (as mandated by the STOP Act) by hosting multiple stakeholder meetings, conducted two field tests with state officials likely to be responsible for completing the State Survey, and investigated and tested various State Survey formats, online delivery systems, and data collection methodologies. As noted above, SAMHSA continues to gather feedback on the State Survey through virtual meetings held to introduce the survey each year and to provide fora for discussing the data collected and its usefulness to the states.
Based on these investigations, SAMHSA decided to collect the required data electronically, using an online survey data collection platform (Qualtrics). Links to the four sections of the survey are distributed to states via email. The electronic format allows agencies to distribute copies of relevant sections to the appropriate offices for completion at their convenience. States have indicated the electronic format facilitates efficiency and coordination and reduces burden.
Once a state completes the survey in Qualtrics, their answers can be provided back to them for future years, only requiring them to respond to the question if there are changes to be made. This will reduce the response burden and allow for more consistent tracking of data longitudinally. 
Alcohol Policy Academy Evaluation
The Policy Academy evaluation surveys are distributed to coalition participants and coaches/mentees via email and administered through Qualtrics. Collecting data through Qualtrics improves response rates through its ease of use and ability to quickly provide feedback. 
“Talk. They Hear You.”
“Parents’ Night Out” Materials Download Survey 
The Materials Download Survey will be developed and deployed in Monday.com. Data will be stored within the Monday.com system and monitored for opportunities to provide technical assistance. Data will then be downloaded in Excel sheets to aggregate for analysis, including descriptive statistics.
Parents’ Night Out Evaluation
“Parents’ Night Out” data will be collected from participants and presenters through a survey delivered via email using Qualtrics. Completing the survey is not a requirement of the event but an option to provide feedback to the campaign team. Collecting data through Qualtrics will improve the respondent experience and allow them to quickly provide feedback. The Evaluation Focus Groups will be conducted on a virtual meeting platform.
Mobile App Parent Survey
The link to the Parent Survey will be embedded into the mobile app and will link to a Qualtrics web-based survey. To ensure proper deployment of the survey, the campaign team will test the survey in Test Flight. Test Flight allows the campaign team to enter the in-development version of the mobile app, navigate to different pages, and test functionality. Survey responses will be stored in Qualtrics, where they can be exported for analysis and reporting. 
Mobile App Satisfaction Survey
The Satisfaction Survey will be embedded into the mobile app using the Contentful platform. To ensure proper deployment of the survey, developers will test the survey in Test Flight. Survey responses will be securely sent to SAMHSA’s AWS QuickSight metrics dashboard for data visualization, analysis, and export capability. 
Community Partner Newsletter Survey 
The Newsletter Survey will be developed and deployed in Monday.com. Data will be stored within the Monday.com system and monitored for opportunities to provide technical assistance. Data will then be downloaded in Excel sheets to aggregate for analysis, including descriptive statistics.
Community Partner License Survey 
The License Survey will be developed and deployed in Monday.com. Data will be stored within the Monday.com system and monitored for opportunities to provide technical assistance. Data will then be downloaded in Excel sheets to aggregate for analysis, including descriptive statistics.
Community Partner Feedback Survey
Community engagement meeting follow-up and campaign feedback data will be collected from participants through the Campaign Partner Feedback Survey delivered via email using Qualtrics. The survey will be delivered to participants during the meeting via a QR code and link as well as in a follow-up email after the meeting. Collecting data through Qualtrics will improve the participant experience, allow them to quickly provide feedback and easily connect partners with the campaign if they have any requests for assistance.
Product Design Request Survey
The Product Design Request Survey will be collected from partners through Monday.com Forms. The survey will be accessible to participants on the campaign website, through email newsletters, and will be distributed during online campaign events. Partners who directly contact the campaign team with design requests will be asked to complete the survey, and the campaign team will respond within 5 business days. 
Screen4Success
Screen4Success is a web-based cloud application that provides self-screening resource referral management process to people and organizations through the site and the “Talk. They Hear You.” mobile app. The system allows for collection of consent/assent surveys, administration of the screening tool, data aggregation and visualization for organizations, geocoded resource lists, and tracking of access of services. 
4. 	Efforts to Identify Duplication
State Survey
The STOP Act requires an assessment of the four categories of information discussed in Sections A.1 and A.2 for each of the 50 states plus the District of Columbia. SAMHSA is relying on existing data sources where they exist. 
As noted on page 4, SAMHSA uses data on state underage drinking policies (Category #1 of the three categories included in the STOP Act) from APIS. APIS data are augmented by SAMHSA with original legal research on state laws and policies addressing underage drinking to include all the STOP Act’s requested laws and regulations.
In contrast, state enforcement data (Category #2) are not publicly available. NIAAA comprehensively analyzed alcohol policy enforcement databases in 2005[footnoteRef:10] and found that: [10: https://alcoholpolicy.niaaa.nih.gov/sites/default/files/file-page/enforcement_and_compliance_data_sources_12_18_07.pdf
] 

1. Data tend to be aggregated, making it difficult to differentiate between measures of enforcement that pertain to different alcohol policies and/or to different target populations, including those defined by factors such as age, which may be relevant to understanding the impact of enforcement on underage drinking;
2. Data collection may be limited to one or two years;
3. Sources used are not always consistent across years, raising issues of year-to-year comparability in longitudinal studies;
4. There are large gaps in the availability of data on significant measures. The available data are focused primarily on the actions of individual consumers (or violators of the law) whereas data on enforcement and compliance by alcohol merchants and retailers, institutions, or other corporate entities are much less available;
5. Data on enforcement resources (e.g., budgets, staffing levels, numbers of compliance checks conducted) are not readily available; and
6. Databases often do not contain data from all 50 states and the District of Columbia, or data coverage varies from year to year.
In preparing this Supporting Statement, SAMHSA conducted extensive online research and expert consultation to determine whether any new sources of state underage alcohol enforcement data exist that could be used to prepare the state reports in lieu of conducting the survey. In addition, SAMHSA reviewed the databases described in the NIAAA 2005 document. SAMHSA determined that the conclusions drawn by NIAAA are still valid. No available sources exist for the enforcement data required by the STOP Act.
SAMHSA also searched for sources of data on state underage drinking prevention programs (Category #3) and reviewed numerous state government websites to determine if data on the states’ underage drinking programs was available. Some data are available piecemeal, covering some topics for some states. Few of these data have been systematically collected, and they do not provide the longitudinal data required by the STOP Act. Most of the state websites did not provide data on all the prevention programs the states reported in the survey in the previous year. For those states that do compile some of the data elements that are requested, they can transcribe the data directly into the survey instrument.
In conclusion, no data sources were identified that approach meeting the requirements of the STOP Act. Thus, the State Survey is not duplicative of any current data collections.
Policy Academy
Data collected as part of the Policy Academy evaluations are unique to this effort and are not duplicated elsewhere. The surveys and focus group were reviewed to ensure no unnecessary duplication between surveys. 
“Talk. They Hear You.” 
The data collection efforts outlined in this document are specific to the campaign and evaluation and are not duplicated elsewhere. 
5. 	Involvement of Small Entities
State Survey
This data collection will have no impact on small entities.
Alcohol Policy Academy Evaluation
The evaluation surveys that participants and coaches/mentees will complete will require approximately five minutes twice per month (once after each training and once after each coaching call); the time to complete these surveys is considered part of their Academy activities. Additionally, the focus group will take place during the in-person component of the Alcohol Policy Academy and will take approximately one hour. 
The coaches’ evaluation surveys will have no impact on small entities. 
“Talk. They Hear You.” 
“Parents’ Night Out” Materials Download Survey
The Materials Download Survey is designed for small entities, such as local health departments and coalitions, to access the materials. The survey is short to reduce the time burden on small entities. The purpose of the survey is to provide ready-to-use, free resources for organizations to reduce the burden of prevention material research and development on their staff.
“Parents’ Night Out” Evaluation
The “Talk. They Hear You.” campaign relies on partnerships with community organizations and will utilize their support in parts of the data collection. The distribution of the Participant Survey will be facilitated by local organizations who host a “Parents’ Night Out” event. Presenters will be provided with the link to the survey and will be asked to spend a few moments of the presentation to share the link. The completion of the Participant Survey has no burden on small entities. 
The Presenter Survey asks presenters who are part of small entities to complete the brief survey after each presentation. The questions were reviewed for conciseness so as to avoid any unnecessary burden. All data collection material creation and preparation, including programming and links, will be handled by the “Talk. They Hear You.” campaign team, minimizing the burden for small entities. 
The Campaign Partner Evaluation Focus Groups are designed for small entities, such as local health departments and coalitions, to provide feedback on the campaign. Licensed campaign partners will provide a unique perspective on materials, technical assistance, and resources that could not be obtained elsewhere. Focus Groups are limited to one hour to minimize burden on small entities. 
The Parent Evaluation Focus Groups will have no impact on small entities. 
Mobile App
Both the Parent Survey and the Satisfaction Survey will have no impact on small entities. 
Community Partner Newsletter Survey
The Newsletter Survey will have no impact on small entities. 
Community Partner License Survey
The License Survey is designed for small entities, such as local health departments and coalitions, to register for a “Talk. They Hear You.” license. The survey is short to reduce the time burden on small entities. The purpose of the survey and the license is to provide ready-to-use, free resources for organizations to reduce the burden of prevention material development on their staff. 
Community Partner Feedback Survey
The “Talk. They Hear You.” evaluation team will be responsible for the distribution of the Partner Feedback Survey. Participants from each community engagement meeting, including small entities such as coalitions and health departments, will be provided with the link to the survey. The survey allows participants to provide feedback on both the community engagement meeting they attended and the entire “Talk. They Hear You.” campaign. All data collection material creation and preparation, including programming and links, will be handled by the “Talk. They Hear You.” campaign team, minimizing the burden for small entities. The survey is designed to collect information to better support small entities connected with the “Talk. They Hear You.” campaign. 
Product Design Request Survey
The Product Design Request Survey is designed for small entities, such as state and local health departments, coalitions, community groups, schools, and other organizations to request technical assistance from the campaign team. The survey is short to reduce the time burden on small entities. The purpose of the survey is to streamline the request process and provide timely responses to licensed partners. 
Screen4Success
Data will be collected from adults and minors using standardized measures from the Global Appraisal of Individual Needs (Dennis et al., 2006; 2021), Mental Health Continuum Model (Keyes et al., 2007; 2009), and Family Engagement Measure (McCreary et al., 2013). Every effort has been made to minimize the number of data items collected from all user types (participants, parents, and professionals) down to the least number of items necessary to accomplish the objectives of the program. There is no burden on small entities to complete the data collection tools; however, organizations who use Screen4Success Professional must set up their organizational structure within the system to administer screeners. The “Talk. They Hear You.” campaign staff are available to provide technical assistance to reduce the burden of the initial set up of Professional accounts. 
6. 	Consequences if Information is Collected Less Frequently
State Survey
Each respondent must respond once, annually, in accordance with the STOP Act.
Alcohol Policy Academy Evaluation
The Policy Academy evaluation surveys and focus group are administered at different frequencies. The focus group will only occur once to provide qualitative insights that predominantly quantitative surveys alone cannot. Surveys used to assess the coaching and training calls are distributed after each call. Without this information, the coaches and staff are not able to make regular and rapid improvements to the Policy Academy. Additionally, the baseline, follow-up, and six-month follow-up surveys are only administered to coalition participants once—these data are most useful for helping inform future Policy Academy activities. However, participants and coaches/mentees are not required to complete any data collection activities and are not penalized if they do not. 
“Talk. They Hear You.” 
“Parents’ Night Out” Materials Download Survey
Each respondent only needs to respond once to access materials at their discretion. 
“Parents’ Night Out” Evaluation
The Participant Survey will be administered before and after participation in “Parents’ Night Out” and exposure to the campaign. This allows evaluators to understand the impact of materials on participant knowledge, confidence, and skills related to underage drinking and other substance use prevention. Presenters are asked to fill out the survey once after each event to provide ongoing feedback on different formats and versions of “Parents’ Night Out” events. 
The Evaluation Focus Groups will provide critical feedback not available through other data collection methods and are necessary to campaign success.
Mobile App Parent Survey
The Parent Survey will always be available within the app for users to complete; however, the user must initiate completing the survey. Having the survey readily available to users will allow them to complete it when they have feedback, at their discretion. If this information is not collected, vital feedback regarding parents' perceptions on conversations around underage drinking and information contained therein will be unavailable. This missed opportunity will hinder the ability of “Talk. They Hear You.” to develop, implement, and refine materials and content in a manner best tailored for families, parents, and caregivers’ needs.
Mobile App Satisfaction Survey
The Satisfaction Survey will always be available at the bottom of app pages for users to complete; however, the user must initiate completing the survey. Having the survey readily available to users will allow them to complete it when they have feedback, at their discretion. If this information is not collected, vital feedback regarding participants’ perception of the value of the app and the information contained therein will be unavailable. This missed opportunity will hinder the ability of “Talk. They Hear You.” to develop, implement, and refine materials and content in a manner best tailored for families, parents, and caregivers’ needs. 
Community Partner Newsletter Survey
Each respondent only needs to respond one time to register for the newsletter at their discretion. 
Community Partner License Survey
Each organization only needs to respond one time to register for a “Talk. They Hear You.” license at their discretion. 
Community Partner Feedback Survey 
The Partner Feedback Survey will only be shared with participants following each community engagement meeting held by the “Talk. They Hear You.” team. The community members will be requested to complete the survey, but it is not required for meeting participation. If this information is not collected, vital feedback regarding participants’ perception of the value of the “Talk. They Hear You.” campaign and the community engagement meetings will be unavailable. This missed opportunity will hinder the ability of the “Talk. They Hear You.” team to continuously improve the meetings and overall campaign materials to ensure they are best tailored for families, parents, and caregivers’ needs.
Product Design Request Survey
Each organization only needs to respond when they are interested in new product design edits to current campaign products. 
Screen4Success
Screen4Success will always be available for individuals and organizations to complete; however, the user/organization must initiate completing the survey. Having the screener readily available will allow users to complete it when needed, at their discretion. Providing this free resource is vital to supporting the health, wellness, and well-being of youth ages 12–20. The information collected is a byproduct of participants being directed to relevant resources they may need. Information shared at the discretion of participants will be used to better inform prevention and early intervention materials for youth around underage drinking and other substance use. 
7. 	Consistency with the Guidelines in 5 CFR 1320.5(d)(2)
All information proposed under this OMB package fully complies with 5 CFR 1320.5(d)(2).
8. 	Consultation Outside the Agency
a. 	Federal Register Notice 
The notice required in 5 CFR 1320.8(d) was published in the Federal Register on April 22, 2024 (Vol. 89, page 29345). SAMHSA did not receive any comments.
b. 	Consultations Outside of the Agency
State Survey
SAMHSA consulted with the ICCPUD and several experts in the revision of the State Survey. In addition, SAMHSA incorporated feedback obtained from respondents over the course of administering the survey under the current OMB approval. Based on these consultations, SAMHSA ensured that the data to be collected did not exist in another survey, the survey instrument was clearly written, and the survey was easy to complete. 
Consultants
Cheryl McDonnell, Ph.D.
Senior Research Scientist 
Synergy Enterprises, Inc.
Alicia Sparks, Ph.D., M.P.H.
Senior Principal
Synergy Enterprises, Inc.
Pamela Trangenstein, Ph.D., M.P.H.
Scientist
Alcohol Research Group
Public Health Institute
Carol Cannon, M.A.
Research Scientist
Synergy Enterprises, Inc.
Carrie Cristofes
Executive Director
National Liquor Law Enforcement Association
Kedar Dange, M.P.H.
Public Policy Analyst
National Alcohol Beverage Control Association
Alcohol Policy Academy Evaluation
The Policy Academy evaluation requires the expertise of a team of evaluators to ensure that the questions support a rapid cycle feedback model that will allow real-time improvements to the content and process of the Policy Academy These consultants include experts in alcohol policy as well as evaluation methodology.
Consultants
Alicia Sparks, Ph.D., M.P.H.
Senior Principal
Synergy Enterprises, Inc.
Erin Burns, Ph.D.
Senior Principal, Research and Evaluation Division
Synergy Enterprises, Inc. 
Rachel Edsall, M.P.H.
Associate, Research and Evaluation Division
Synergy Enterprises, Inc.
Dana Vasers, J.D., M.P.H.
Senior Associate
Synergy Enterprises, Inc.
Jennifer Wood
Implementation Specialist
Synergy Enterprises, Inc.
Michael Sparks, M.A.
President
SparksInitiatives
“Talk. They Hear You.”
“Parents’ Night Out” Materials Download Survey 
To create, monitor, and analyze data from the Materials Download Survey, SAMHSA will partner with a team of evaluation and communications experts. 
Consultants 
Erin Burns, Ph.D. 
Senior Principal, Research and Evaluation Division 
Synergy Enterprises, Inc. 
Rachel Edsall, M.P.H 
Associate, Research and Evaluation Division 
Synergy Enterprises, Inc. 
“Parents’ Night Out” Evaluation
To complete the “Parents’ Night Out” evaluation, SAMHSA will collaborate with community organizations to distribute “Parents’ Night Out” and other “Talk. They Hear You.” materials. To ensure proper implementation, SAMHSA will also engage an external expert to provide training and support.
Consultants
Erin Burns, Ph.D.
Senior Principal, Research and Evaluation Division
Synergy Enterprises, Inc. 
Rachel Edsall, M.P.H.
Associate, Research and Evaluation Division
Synergy Enterprises, Inc.
Debbie Berndt
Founder
Parent Movement 2.0
Pinkston.
Focus Group Consultant

Mobile App Surveys
To create, monitor, and analyze the survey data, SAMHSA will partner with a team of evaluation experts. Additionally, to develop and maintain the “Talk. They Hear You.” mobile app and both surveys, SAMHSA will partner with a team of IT experts and campaign product development associates.
Consultants
Erin Burns, Ph.D.
Senior Principal, Research and Evaluation Division
Synergy Enterprises, Inc. 
Rachel Edsall, M.P.H
Associate, Research and Evaluation Division
Synergy Enterprises, Inc.
Caitlin Conrad
Senior Communications Specialist
Synergy Enterprises, Inc.
Godfrey Majwega
Senior Associate, Information Technology
Synergy Enterprises, Inc.
Community Partners Surveys
To create, monitor, and analyze data from the three partner-focused surveys, SAMHSA will partner with a team of evaluation and communications experts. 
Consultants 
Erin Burns, Ph.D. 
Senior Principal, Research and Evaluation Division 
Synergy Enterprises, Inc. 
Rachel Edsall, M.P.H 
Associate, Research and Evaluation Division 
Synergy Enterprises, Inc. 
Akua Appiah-Kubi
Administrative Coordinator
Synergy Enterprises, Inc.
Screen4Success
To maintain, monitor, and analyze the Screen4Success data, SAMHSA will partner with a team of developers, subject matter experts, and evaluation experts. 
Consultants
Craig PoVey, MSW
Principal, Communications
Synergy Enterprises, Inc.

Jennifer Wood
Principal, Communications
Synergy Enterprises, Inc.

Erin Burns, Ph.D. 
Senior Principal, Research and Evaluation Division 
Synergy Enterprises, Inc.
Rachel Edsall, M.P.H 
Associate, Research and Evaluation Division 
Synergy Enterprises, Inc.
Michael Dennis, Ph.D.
Chief Research Officer and Senior Research Psychologist 
Chestnut Health Systems

Barbara Estrada, MS
Director, GAIN Coordinating Center and Software Development 
Chestnut Health Systems

9. 	Payment to Respondents
No incentives are provided for completing any of the data collection activities described within. 
10. 	Assurance of Confidentiality
Data will be kept private to the extent allowed by law.
State Survey
As required by the STOP Act, all data will be gathered by state representatives designated by the Governors. The questionnaire requests the names of contact persons in five places with the following instructions: 
Please provide the name and phone number or email of someone we can contact for additional clarification of the [type of data; e.g., enforcement, state expenditure, etc.] data reported in this section, if needed.
This person will NOT BE IDENTIFIED in any reports that result from this survey.
The sole purpose of requesting these names is to facilitate the process of seeking clarification when submitted data are ambiguous; no names will appear in the reports to Congress. 
State Survey data will be stored in password-protected, encrypted files. Access to these files will be limited to the data analyst and supervisor. The contact persons’ names are maintained in a confidential manner in compliance with contractual and regulatory requirements governing personally identifiable information. 
Alcohol Policy Academy Evaluation
[bookmark: _Int_wsF7DB8Q]For both the participant and coach/mentee data collection activities, personally identifiable information, including name, email, and professional affiliation, will be collected from those who fill out the surveys and participate in the focus groups. This information will only be accessible by Policy Academy staff through a secure SharePoint site. The staff may use this information to reach out to participants or coaches/mentees to discuss the information they submitted. Any information shared with stakeholders will be de-identified.
“Talk. They Hear You.” 
“Parents’ Night Out” Materials Download Survey
The Newsletter Survey will ask for the name and contact email of the respondent for the purpose of providing technical assistance and distributing the “Parents’ Night Out” materials. However, identifying information will not be shared outside of the campaign team.
“Parents’ Night Out” Evaluation
The Participant Survey will not ask for any personally identifiable information. The Presenter Survey will ask the name of the presenter for the purpose of providing technical assistance; however, identifying information will not be shared outside of the campaign team. The Evaluation Focus Groups will ask for the names, role, and organization (partners only) of participants. Identifying information will be removed during analysis and will not be shared with the campaign team or the public. 
Mobile App Parents Survey
The Parents Survey will not ask for any identifying information besides the respondents’ zip code. The zip code will only be used to support campaign activity, outreach, and support in their area. Zip codes will be aggregated for reporting. 
Mobile App Satisfaction Survey
No personally identifiable information will be collected through the Satisfaction Survey. De-identified location data at the time of app download will be shared at the consent of the user; this setting is controlled by each user’s individual operating system. Any information collected through the mobile app will be securely stored in SAMHSA’s AWS QuickSight system. Only aggregated information will be shared with stakeholders. 
Community Partner Newsletter Survey
The Newsletter Survey will ask for the name and contact email of the respondent for the purpose of providing technical assistance and distributing the newsletter; however, identifying information will not be shared outside of the campaign team.
Community Partner License Survey
The License Survey will ask for the name and contact email of the respondent for the purpose of providing technical assistance; however, identifying information will not be shared outside of the campaign team.
Community Partner Feedback Survey
Providing personally identifiable information in the Partner Feedback Survey is optional for respondents and will only be used if they request additional technical assistance while completing the survey. No identifying information will be shared outside of the campaign team. 
Product Design Request Survey
The Product Design Request Survey will ask for the name and contact email of the respondent for the purpose of providing technical assistance; however, identifying information will not be shared outside of the campaign team.
Screen4Success
The information from all individuals will be kept private throughout all points in the data collection and reporting processes. However, the system cannot ensure complete confidentiality of an individual’s data. The following procedures are used to safeguard data:
· The application and data will be stored on a secure server. 
· All data will be replicated for backup in real time and stored in an off-site location. In the event of a disaster or data ransom, the website will point to the backup, so there is no down time. 
· All data is identified by a name or identifier; however, 
· Names are not required (they are for report generation, provided only to the respondent to save and share as they see fit).
· The identifiers provided are not included in any dataset creation or in any reporting.
· Only aggregate data is used for reporting. 
· SAMHSA and its contractors will not receive identifiable records. Individual-level information will be aggregated to, at least, the level of zip code.
· Users can create a password-protected account that keeps their information private. Users can change their password at any time. 
· No one has access to a participant’s data unless they give permission (by consent). Adolescent users are asked for two types of permission: their assent and their parent’s consent. 
· A release of information is required when an adult requests that a minor complete a screener. Once the minor completes the screener, the minor is asked if they give permission to share their identifiable data (containing their answers, name, and ID) with the adult that requested them to complete it. 
· Anyone completing a screener has the option to consent (adult) or assent (minor) or decline to share their de-identified data with SAMHSA for performance monitoring and evaluation purposes. 
The Screen4Success application provides self-screening and self-managed resource referrals as prevention and early intervention service. Sharing of de-identified data with evaluators and for secondary analysis is voluntary and declining to do so in no way limits access to these services. In addition, SAMHSA has statutory authority to collect data under the GPRA (Public Law 1103(a), Title 31) and is subject to the Privacy Act for the protection of data. Federally assisted substance use treatment providers are subject to the federal regulations for alcohol and substance use patient records (42 CFR Part 2; OMB No.0925-0404) that govern the protection of patients’ identifying data but also explicitly allow for the use of de-identified data to help evaluate programs and services. In some cases, these same providers and/or student assistance programs meet the definition of a “covered entity” under the Health Insurance Portability and Accountability Act and are additionally subject to the Privacy Rule (45 CFR Parts 160 and 164) for the protection of individually identifiable data. The proposed approach and software are designed to meet each of these standards. 
11. Questions of a Sensitive Nature
State Survey
No questions of a sensitive nature are included in the State Survey.
Alcohol Policy Academy Evaluation
No questions of a sensitive nature are included in the Policy Academy evaluation surveys or focus group. 
“Talk. They Hear You.” 
“Parents’ Night Out” Materials Download Survey
No questions of a sensitive nature are included in the Materials Download Survey.
“Parents’ Night Out” Evaluation
The “Talk. They Hear You.” campaign discusses underage drinking, substance use, and mental health. Any information about these topics and the participant's personal experience will be delivered with resources for more support for that individual. The Participant Survey will ask about parents’ knowledge of their child’s substance use, including which substances they know or suspect their child is using. The purpose of this information being collected is to better inform future targeted campaign products. “Parents’ Night Out” comprises resources to support parents and caregivers while having these conversations. Responses to these sensitive questions are voluntary.
The Presenter Survey does not include questions of a sensitive nature. 
The Campaign Partner Evaluation Focus Groups do not include questions of a sensitive nature. 
The Parent Evaluation Focus Groups will ask parents for their thoughts on campaign materials and best dissemination methods for the purpose of improving the campaign. If specific questions or comments related to substance use or personal experience arise during discussion, moderators will offer support and guide the conversation back to the questions.  
Mobile App Parent Survey
The Parent Survey will ask parents about their conversations regarding underage drinking and their motivations for initiating these conversations. These questions are designed to better inform the resources delivered within the “Talk. They Hear You.” app, and respondents will be able to exit the survey at any time and access supporting materials within the app. Unlike the “Parents’ Night Out” evaluation, which is designed to be administered during an event with live presenter support, the Parent Survey will not ask about child substance use. 
Mobile App Satisfaction Survey 
No questions of a sensitive nature are included in the Satisfaction Survey. 
Community Partner Newsletter Survey
No questions of a sensitive nature are included in the Newsletter Survey.
Community Partner License Survey
No questions of a sensitive nature are included in the License Survey.
Community Partner Feedback Survey 
No questions of a sensitive nature are included in the Partner Feedback Survey.
Product Design Request Survey
No questions of a sensitive nature are included in the Product Design Request Survey.
Screen4Success
SAMHSA’s mission is to improve the quality and availability of prevention, early intervention, treatment, and rehabilitation services for mental and substance use disorders, including co-occurring disorders, to improve health and reduce chronic illness, death, disability, and cost to society. For the “Talk. They Hear You.” campaign and application, the screening tools are used to collect data and enable the screener response to be utilized to direct the participant and/or parent to available online resources. As part of the screener, data are collected on well-being, family environment, physical health, mental health and substance use. These data are critical to enable Screen4Success to direct the individual to the proper resources. Screen4Success has clear consent and permissions to enable the protection of individual users and to prevent harm to the participant. 
12. Estimates of Annualized Hour Burden
State Survey
Table 3 indicates that the estimated total annual burden on each state for data collection will be 18.5 hours. This estimate includes time for reviewing instructions, searching existing data sources, gathering the necessary data, completing and reviewing the collection of information, and entering the data into the survey. The wage rate was obtained by taking an average of the wages of the types of employees who were responsible for filling out the survey in the pilot states. 
The burden estimate in Table 3 is based on the lengthy and comprehensive planning process and pretesting conducted by SAMHSA. To design the State Survey, advice from key stakeholders (as mandated by the STOP Act) was sought by consulting with experts on specific sections of the survey, engaging the ICCPUD for review and feedback, conducting a pilot test with state officials likely to be responsible for completing the State Survey, and investigating and testing various survey formats, online delivery systems, and data collection methodologies. This draft went through an iterative process of review and revision with input from stakeholders and key informants and was expected to look as close to the final draft as possible. The state agencies responsible for filling out each section of the survey were asked to estimate the amount of time it took to complete the State Survey. These times were averaged, and a burden of 18.5 hours per response was calculated.
In future years, the burden for participants may decrease, as they will have access to their previous responses and will only need to make updates and changes. The exact reduction in estimated burden hours is unknown at this time, but can be reduced for future years after feedback is received on the new approach. 
Table 3: State Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	State Survey
	51
	1
	51
	18.5
	943.50
	$28.07
	$26,484.05



Alcohol Policy Academy Evaluation
Table 4 indicates the estimated total annual burden on the participants and coaches of the Alcohol Policy Academy. The survey estimates include reading the instructions and questions and responding to each question. The focus group is scheduled for one hour and includes introductions, instructions, questions, and open discussion. 
Table 4: Alcohol Policy Academy Evaluation Estimated Burden for Respondents 
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	Focus Group
	28
	1
	28
	1
	28
	$27.10
	$758.80

	Participant Post-Coaching Call Survey
	28
	10
	280
	0.125
	35
	$27.10
	$948.50

	Participant Post-Training Call Survey
	28
	10
	280
	0.125
	35
	$27.10
	$948.50

	Coach Post-Coaching Call Survey
	3
	70
	210
	0.17
	35.7
	$50
	$1,785.00

	Baseline
	28
	1
	28
	0.67
	18.76
	$27.10
	$508.40

	Follow-Up
	28
	1
	28
	1
	28
	$27.10
	$758.80

	Six-Month Follow-Up
	28
	1
	28
	0.67
	18.76
	$27.10
	$508.40



“Talk. They Hear You.”
“Parents’ Night Out” Materials Download Survey
Table 5 indicates the estimated total annual burden on individuals completing the Materials Download Survey. The number of respondents was determined by the number of “Talk. They Hear You.” partners who have already accessed the “Parents’ Night Out” materials since its release. The survey estimates include reading the instructions and questions and responding to each question and totals 3 minutes. The wage rate was obtained by taking an average of the wages of the types of respondents who are expected to complete the survey. 
Table 5: “Parents’ Night Out” Materials Download Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	“Parents’ Night Out” Materials Download Survey
	500
	1
	500
	0.05
	25
	$27.10
	$677.50



“Parents’ Night Out” Evaluation
Table 6 indicates the estimated total annual burden on the participants and presenters of “Parents’ Night Out”. The survey estimates include reading the instructions and questions and responding to each question. Respondent estimates are based on the campaign’s knowledge of current “Parents’ Night Out” implementation and attendance. The time totals 7 minutes for the Participant Survey and 5 minutes for the Presenter Survey. The wage rate for the Participant Survey was determined based on the highest state minimum wage, and the wage rate for the Presenter Survey was obtained by taking an average of the wages of the types of respondents who are expected to complete the survey.
Table 6: Parents’ Night Out Evaluation Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	“Parents’ Night Out” Participant Survey
	1,000
	1
	1,000
	0.12
	120
	$17.50*
	$2,100.00

	“Parents’ Night Out” Presenter Survey
	200
	1
	200
	0.08
	16
	$27.10
	$433.60

	Campaign Partner Evaluation Focus Groups
	16
	1
	16
	1
	16
	$27.10
	$433.60

	Parent Evaluation Focus Group
	16
	1
	16
	1
	16
	$17.50*
	$280.00


* https://www.dol.gov/agencies/whd/minimum-wage/state
Mobile App Parent Survey
Table 7 indicates the estimated total annual burden on the Parent Survey respondents. The user population for the “Talk. They Hear You.” mobile app totaled to roughly 1,200 users in 2024. Based on current industry standard,[footnoteRef:11] 12 percent of users are anticipated to respond to the survey. Accounting for current app users and new app users driven by campaign promotion efforts, 200 surveys are anticipated to be collected each year. The survey time estimate includes reading and responding to each question and totals 7 minutes. The wage rate was determined based on the highest state minimum wage, as respondent location is not known. [11:  Alapini, R. (n.d.) Response Rate for Your In-App Surveys - The Complete Guide. Screeb. https://screeb.app/blog/how-to-get-a-great-response-rate-for-your-in-app-surveys-the-complete-guide#:~:text=Our%20data%20show%20that%2C%20in,great%20risk%20of%20being%20wrong.] 

Table 7: Mobile App Parent Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	Mobile App Parent Survey
	200
	1
	200
	0.12
	24
	$17.50*
	$420.00


* https://www.dol.gov/agencies/whd/minimum-wage/state
Mobile App Satisfaction Survey
Table 8 indicates the estimated total annual burden on the Satisfaction Survey respondents. The user population for the “Talk. They Hear You.” mobile app totaled to roughly 1,200 users in 2024. Based on current industry standard,[footnoteRef:12] 12 percent of users are anticipated to respond to the survey. Accounting for current app users and new app users driven by campaign promotion efforts, 200 surveys are anticipated to be collected each year. The survey time estimate includes reading and responding to each question and totals 3 minutes. The wage rate was determined based on the highest state minimum wage, as respondent location is not known.  [12:  Alapini, R. (n.d.) Response Rate for Your In-App Surveys - The Complete Guide. Screeb. https://screeb.app/blog/how-to-get-a-great-response-rate-for-your-in-app-surveys-the-complete-guide#:~:text=Our%20data%20show%20that%2C%20in,great%20risk%20of%20being%20wrong.] 

Table 8: Mobile App Satisfaction Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	Mobile App Satisfaction Survey
	200
	1
	200
	0.05
	10
	$17.50*
	$175.00


* https://www.dol.gov/agencies/whd/minimum-wage/state
Community Partner Newsletter Survey
Table 9 indicates the estimated total annual burden on the Newsletter Survey respondents. In 2024, an average of approximately 20 people were added to the “Talk. They Hear You.” newsletter each month. Using this value as a guide for future submissions, an estimated 240 submissions are expected each year. The survey time estimate includes reading and responding to each question and totals 3 minutes. The wage rate was determined based on the highest state minimum wage, as respondent location is not known. 
Table 9: Newsletter Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	Newsletter Survey
	240
	1
	240
	0.05
	12
	$17.50*
	$210.00


* https://www.dol.gov/agencies/whd/minimum-wage/state
Community Partner License Survey
Table 10 indicates the estimated total annual burden on the License Survey respondents. In 2024, approximately 260 new partners were registered to receive a “Talk. They Hear You.” license. Using this value as a guide for future submissions, an estimated 260 submissions are expected each year. The survey time estimate includes reading and responding to each question and totals 5 minutes. The wage rate was obtained by taking an average of the wages of the types of respondents who are expected to complete the survey.
Table 10: License Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	License Survey
	260
	1
	260
	0.08
	20.8
	$27.10
	$563.68



Community Partner Feedback Survey
Table 11 indicates the estimated total annual burden on the Partner Feedback Survey respondents. In 2024, on average, 86 individuals attended each community engagement meeting. Based on current industry standard,[footnoteRef:13] 25 percent of users are anticipated to respond to the survey for each of the four annual sessions. This totals approximately 86 surveys a year. The survey time estimate includes reading and responding to each question and totals 10 minutes. The wage rate was obtained by taking an average of the wages of the types of respondents who are expected to complete the survey. [13:  Zuddl. (2024). 5 Tips to Increase Your Post-Event Survey Response Rate. Joyn Experiences Inc. https://www.zuddl.com/blog/tips-to-increase-your-post-event-survey-response-rate#:~:text=A%20good%20response%20rate%20for%20post%2Devent%20surveys%20is%20typically,demographics%2C%20and%20survey%20distribution%20method.] 

Table 11: Partner Feedback Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	Partner Feedback Survey
	86
	1
	86
	0.17
	14.62
	$27.10
	$396.20



Product Design Request Survey
Table 12 indicates the estimated total annual burden on the Product Design Request Survey respondents. Based on past request volume from partners, the campaign team estimates approximately 100 organizations will request technical assistance using this survey. The survey time estimate includes reading and responding to each question and totals 10 minutes. The wage rate was obtained by taking an average of the wages of the types of respondents who are expected to complete the survey.
Table 12: Product Design Request Survey Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	Product Design Request Survey
	100
	1
	100
	0.17
	17
	$27.10 
	 $460.70 



Screen4Success
Table 13 indicates the estimated total annual burden on the Screen4Success pre-screener, screener, and consent/assent respondents. The annual anticipated response totals are based on previous screener usage, accounting for an increase in use with the launch and promotion of the Screen4Success Professional site in late 2024. The survey time estimates include reading and responding to each question. The wage rate was determined based on the highest state minimum wage, as respondents may take the survey without the assistance of a skilled professional.
Table 13: Screen4Success Estimated Burden for Respondents
	Instrument
	Number of Respondents
	Responses/ Respondent
	Total Responses
	Hours per Response
	Total Hour Burden
	Wage Rate
	Total Hour Cost

	Pre-Screener
	1,000
	1
	1,000
	0.08
	80
	$17.50*
	$1,400.00

	Screener
	1,000
	1
	1,000
	0.3
	300
	$17.50*
	$5,250.00

	Parental Consent/Assent
	1,000
	1
	1,000
	0.04
	40
	$17.50*
	$700.00

	Participant Consent/Assent
	1,000
	1
	1,000
	0.04
	40
	$17.50*
	$700.00


* https://www.dol.gov/agencies/whd/minimum-wage/state
STOP Act and “Talk. They Hear You.”
Table 14 combines each of the total annual burden estimates for all of the data collection tools outlined in this package. 
Table 14: Combined Estimated Burden for Respondents 
	Instrument 
	Number of Respondents 
	Responses/ Respondent 
	Total Responses 
	Hours per Response 
	Total Hour Burden 
	Wage Rate 
	Total Hour Cost 
	

	State Survey 
	51
	1
	51
	18.5
	943.5
	$28.07 
	 $26,484.05 
	

	Focus Group 
	28
	1
	28
	1
	28
	$27.10 
	 $758.80 
	

	Participant Post-Coaching Call Survey 
	28
	10
	280
	0.125
	35
	$27.10 
	 $948.50 
	

	Participant Post-Training Call Survey 
	28
	10
	280
	0.125
	35
	$27.10 
	 $948.50 
	

	Coach Post-Coaching Call Survey 
	3
	70
	210
	0.17
	35.7
	$50 
	 $1,785.00 
	

	Baseline 
	28
	1
	28
	0.67
	18.76
	$27.10 
	 $508.40 
	

	Follow-Up 
	28
	1
	28
	1
	28
	$27.10 
	 $758.80 
	

	Six-Month Follow-Up 
	28
	1
	28
	0.67
	18.76
	$27.10 
	 $508.40 
	

	“Parents’ Night Out” Materials Download Survey 
	500
	1
	500
	0.05
	25
	$27.10 
	 $677.50 
	

	“Parents’ Night Out” Participant Survey 
	1000
	1
	1000
	0.12
	120
	$17.50* 
	 $2,100.00 
	

	“Parents’ Night Out” Presenter Survey 
	200
	1
	200
	0.08
	16
	$27.10 
	 $433.60 
	

	Campaign Partner Evaluation Focus Groups 
	16
	1
	16
	1
	16
	$27.10 
	$433.60 
	

	Parent Evaluation Focus Group 
	16
	1
	16
	1
	16
	$17.50* 
	$280.00 
	

	Mobile App Parent Survey 
	200
	1
	200
	0.12
	24
	$17.50* 
	 $420.00 
	

	Mobile App Satisfaction Survey 
	200
	1
	200
	0.05
	10
	$17.50* 
	 $175.00 
	

	Newsletter Survey 
	240
	1
	240
	0.05
	12
	$17.50* 
	 $210.00 
	

	License Survey 
	260
	1
	260
	0.08
	20.8
	$27.10* 
	 $563.68 
	

	Partner Feedback Survey 
	86
	1
	86
	0.17
	14.62
	$27.10 
	 $396.20 
	

	Product Design Request Survey
	100
	1
	100
	0.17
	17
	$27.10 
	 $460.70 
	

	Pre-Screener 
	1,000
	1
	1,000
	0.08
	80
	$17.50* 
	 $1,400.00 
	

	Screener 
	1,000
	1
	1,000
	0.3
	300
	$17.50* 
	 $5,250.00 
	

	Parental Consent/Assent 
	1,000
	1
	1,000
	0.04
	40
	$17.50* 
	 $700.00 
	

	Participant Consent/Assent 
	1,000
	1
	1,000
	0.04
	40
	$17.50* 
	 $700.00 
	

	TOTAL
	7,040 
	 5 
	 7,751 
	 1.11 
	 1,894.14 
	$24.38
	$46,900.73
	























* https://www.dol.gov/agencies/whd/minimum-wage/state
Table 15. Total Burden on Respondents for All Data Collection Tools
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Instrument 
	Number of Respondents 
	Responses/ Respondent (Average)
	Total Responses 
	Hours per Response (Average)
	Total Hour Burden 
	Wage Rate (Average)
	Total Hour Cost 

	Total
	7,040 
	 5 
	 7,751 
	 1.11 
	 1,894.14 
	$24.38
	$46,900.73



13. 	Estimates of Annualized Cost Burden to Respondents
There will be no capital, startup, operation, or maintenance of services costs to respondents. 
14. 	Estimates of Annualized Cost to the Government
State Survey
The estimated cost to the government for data collection is approximately $582,000. This includes approximately $578,300 for a 5-year contract for sampling, data collection, processing, reports, and other relevant activities and approximately $3,706 per year for SAMHSA costs to manage/administrate the survey for 2 percent of one employee’s time (GS-15). The total annualized cost is approximately $116,400.
Alcohol Policy Academy Evaluation
The estimated cost to the government per 12-month Policy Academy plus a six-month follow-up is approximately $20,000 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $21,853.
“Talk. They Hear You.” 
“Parents’ Night Out” Materials Survey
The estimated cost to the government is approximately $1,229 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $3,082. 
“Parents’ Night Out” Evaluation
The estimated cost to the government is approximately $3,455 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $5,308.
Mobile App Parent Survey
The estimated cost to the government is approximately $3,455 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $5,308.
Mobile App Satisfaction Survey
The estimated cost to the government is approximately $11,275 for data instrument development, related app maintenance, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $13,128.
Community Partner Newsletter Survey
The estimated cost to the government is approximately $1,229 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $3,082.
Community Partner License Survey
The estimated cost to the government is approximately $1,229 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $3,082.
Community Partner Feedback Survey 
The estimated cost to the government is approximately $3,455 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $5,308.
Product Design Request Survey
The estimated cost to the government is approximately $3,455 for data instrument development, analysis, and reporting and approximately $1,853 for SAMHSA to manage and oversee the evaluation, a total of 1 percent of one employee’s time (GS-15). The total annualized cost is approximately $5,308.
Screen4Success
The estimated cost to the government is approximately $63,565 for data instrument development, site maintenance, analysis, and reporting and approximately $3,706 for SAMHSA to manage and oversee the evaluation, a total of 2 percent of one employee’s time (GS-15). The total annualized cost is approximately $67,271.
15. 	Changes in Burden
The burden estimates provided in this section include substantial changes from the previous package given the additional data collection activities proposed under this revision. The burden change for the previously included data collection activity, the State Survey, is minimal—a change of less than one hour per survey participant for a total of fewer than 41 additional burden hours added. 
However, with the inclusion of the ICCPUD Alcohol Policy Academy’s numerous data collection activities and the “Parents’ Night Out” surveys, additional responses and burden hours have been included below.
STOP Act State Survey
There has been no change in burden of the State Survey since the previous OMB approval in August 2024. 
Alcohol Policy Academy
[bookmark: _Int_NLNzLb7T]There has not been a change in burden in the Policy Academy. 
“Talk. They Hear You.”
“Parents’ Night Out” Materials Download Survey
As the data collection tool is new, there is no change in burden. The estimates provided herein are new estimates that have been added to the overall package.
“Parents’ Night Out” Evaluation
There is an increase in burden to the “Parents’ Night Out” evaluation of 48 hours, due to the addition of the post-event presenter survey and Evaluation Focus Groups.
Mobile App Parent Survey
As the data collection tool is new, there is no change in burden. The estimates provided herein are new estimates that have been added to the overall package.
Mobile App Satisfaction Survey 
The estimate of respondents has decreased from the last OMB package submission. This value has been updated in alignment with the most recent mobile app usage data.
Community Partner Newsletter Survey
As the data collection tool is new, there is no change in burden. The estimates provided herein are new estimates that have been added to the overall package.
Community Partner License Survey
As the data collection tool is new, there is no change in burden. The estimates provided herein are new estimates that have been added to the overall package.
Community Partner Feedback Survey
[bookmark: _Int_eDUHNC9R]As the data collection tool is new, there is no change in burden. The estimates provided herein are new estimates that are added to the overall package.
Product Design Request Survey
As the data collection tool is new, there is no change in burden. The estimates provided herein are new estimates that have been added to the overall package. 

Screen4Success
The last OMB package included Screen4Success and was submitted before the tool launched. The campaign team is able to more accurately predict future usage based on the past year's figures. The burden has adjusted to align with the previous year's metrics. 
16. Time Schedule, Publication, and Analysis Plans
State Survey
· [bookmark: _Int_haNrr02M]Time Schedule: The State Survey is administered to the states in the spring of each year. Each state has 45 days from the receipt of the instructions to complete and submit the survey. 
· Analysis Plan: The analysis plan for the State Survey is designed to meet two goals:
1. Present each state’s data in a clear, concise, and easily assessable fashion.
2. Allow each state to speak for itself by including unedited text responses.
All data from the State Survey are descriptive, and each response will constitute a separate entry in the proposed data tables (see publication plan). No data reduction is required, and no comparisons across states are appropriate to the purposes of the reports to Congress.
As discussed earlier, the State Survey instrument requests a contact person for each section. These individuals will be contacted if data are missing or if potential problems with text entries are identified (e.g., ambiguities, grammatical problems). States will be invited to rewrite these entries. However, consistent with the goal of allowing states to speak for themselves the state respondents, including the Governor-designated survey representative, will have the final say concerning text entries.
· Publication Plan: Analysis of data obtained through the State Survey will be part of the State Performance & Best Practices Report, published annually. Individual state survey data will also be presented in tables within each State Report) (Attachment 3), corresponding to the four major sections of the report. The attached tables present actual data collected during the 11th State Survey year.
Alcohol Policy Academy Evaluation
· Time Schedule: Data collection will occur at the start of and throughout the Policy Academy, ending six months after Academy completion. During this time, baseline, follow-up, and six-month follow-up surveys will be administered to each coalition participant once. The focus groups will occur during the in-person training. Post-coaching and post-training call surveys for the participants and coaches/mentees will be administered after each policy step and meeting. 
· Analysis Plan: Process data from the post-coaching call and post-training call surveys will be reviewed monthly to provide de-identified feedback to the coaches and staff. This ensures that staff can make improvements during each cohort. Three summative reports will be created using qualitative and quantitative analysis methods. Quantitative data will be analyzed using descriptive statistics, including crosstabs and potentially chi-square tests. Qualitative data, including open-ended questions and focus group data, will include team coding and thematic analyses. 
· Publication Plan: The Policy Academy Evaluation will produce process evaluation reports, outcome evaluation reports, and potentially a peer-reviewed manuscript. 
“Talk. They Hear You.” 
“Parents’ Night Out” Materials Download Survey
· Time Schedule: The Materials Download Survey will be readily available to interested organizations on the “Talk. They Hear You.” website, where they may complete it at their discretion.
· Analysis Plan: Data collected will be stored in Monday.com and monitored for opportunities to provide technical assistance. Data will then be downloaded in Excel sheets to aggregate for analysis, including descriptive statistics. 
· Publication Plan: Aggregated, de-identified results from the survey will be shared in Chapter 5 of the Report to Congress on the Prevention and Reduction of Underage Drinking (Report to Congress), the “Talk. They Hear You.” annual report, and other campaign presentations. 
Parents’ Night Out Evaluation
· Time Schedule: The evaluation surveys for “Parents’ Night Out” will be administered following each “Parents’ Night Out” event held with one of the partner sites. Data will be pulled from the surveys each month for analysis and reporting. Focus Groups will be held after package approval to provide timely feedback to the campaign team. 
· Analysis Plan: Evaluators will export the responses to both surveys into Excel, where they will run descriptive statistics and qualitatively analyze response themes. This information, along with feedback on the structure and information delivered during the session, will guide any future iterations of “Parents’ Night Out” or other materials created. Evaluators will conduct thematic analysis on the Focus Group scripts to develop recommendations.  Publication Plan: Data collection from the “Parents’ Night Out” evaluation surveys and Focus Groups will not be shared publicly. Reports developed will only be shared with the “Talk. They Hear You.” campaign team and SAMHSA.
Mobile App Parent Survey
· Time Schedule: The Parent Survey will be readily available to parents and caregivers on the “Talk. They Hear You.” mobile app, where they may complete it at their discretion.
· Analysis Plan: Data will be collected from the survey in Qualtrics, where evaluators can export and analyze the data, including running descriptive statistics, in Excel spreadsheets monthly.
· Publication Plan: Parent and caregiver perspectives on “Talk. They Hear You.” materials and other resources they are interested in will be shared internally with the campaign team. Aggregated results from the survey will be shared in Chapter 5 of the Report to Congress, the “Talk. They Hear You.” annual report, and other campaign presentations.
Mobile App Satisfaction Survey
· Time Schedule: The Satisfaction Survey will be readily available to participants at the bottom of each app page, where they may complete it at their discretion. 
· Analysis Plan: Data will be exported from SAMHSA’s QuickSight dashboard into Excel format. Evaluators will review the information collected, aggregate quantitative data points, and summarize qualitative data. Information will be shared internally, within the campaign team, to inform future campaign refinement. 
· Publication Plan: Data collection from the Satisfaction Survey will be aggregated and shared in Chapter 5 of the Report to Congress.
Community Partner Newsletter Survey
· Time Schedule: The Newsletter Survey will be readily available to interested individuals on the “Talk. They Hear You.” website, where they may complete it at their discretion.
· Analysis Plan: Data collected will be stored in Monday.com and monitored for opportunities to provide technical assistance. Data will be downloaded in Excel sheets to aggregate for analysis, including descriptive statistics.
· Publication Plan: Data collection from the Newsletter Survey will be aggregated and shared in Chapter 5 of the Report to Congress.
Community Partner License Survey
· Time Schedule: The License Survey will be readily available to interested organizations on the “Talk. They Hear You.” website, where they may complete it at their discretion.
· Analysis Plan: Data collected will be stored in Monday.com and monitored for opportunities to provide technical assistance. Data will be downloaded in Excel sheets to aggregate for analysis, including descriptive statistics.
· Publication Plan: Data collection from the License Survey will be aggregated and shared in Chapter 5 of the Report to Congress.
Community Partner Feedback Survey
· Time Schedule: The Partner Feedback Survey will be readily available to participants following each “Talk. They Hear You.” community engagement meeting, where they may complete it at their discretion. 
· Analysis Plan: Data will be stored within Qualtrics and exported into Excel format. Evaluators will review the data collected, aggregate quantitative data points, and analyze qualitative data. Information will be shared internally, within the campaign team, to inform future community engagement meetings and aid in any campaign material updates or changes. 
· Publication Plan: Data collection from the Partner Feedback Survey will be aggregated and shared in Chapter 5 of the Report to Congress. 

Product Design Request Survey
· Time Schedule: The Product Design Request Survey will be readily available to participants on the campaign website, and will be distributed through the campaign newsletter and during virtual events. Partners may complete the survey at their discretion. 
· Analysis Plan: Data collected will be stored in Monday.com and monitored for opportunities to provide technical assistance. Data will be downloaded in Excel sheets to aggregate for analysis, including descriptive statistics.
· Publication Plan: Data collection from the Product Design Request Survey will be aggregated and shared in Chapter 5 of the Report to Congress.

Screen4Success
· Time Schedule: Screen4Success will be available for individual and professional use at the discretion of interested parties. Individuals may self-screen or screen with their child at any time. Similarly, the Screen4Success Professional site allows organizations to screen their youth at a cadence most conducive to their organization. However, the consent/assent surveys must be completed before the pre-screener or screener may be administered. 
· Analysis Plan: Screen4Success data will be de-identified, aggregated, and available to researchers only if the participant consents/assents to share their responses. Additionally, site monitoring metrics will be collected for all activity occurring on the Screen4Success and Screen4Succes Professional sites (e.g., counts of site visits, resources viewed, accounts made, screeners completed). This information will be used to run descriptive statistics for reporting purposes. 
· Publication Plan: Screen4Success data will be featured in annual reporting, included Chapter 5 of the Report to Congress, the “Talk. They Hear You.” annual report, and other presentations on Screen4Success at conferences and meetings. 
17. 	Display of Expiration Date
The expiration date will be displayed on all data collection tools distributed to participants.
18. 	Exceptions to Certification Statement
This collection of information involves no exceptions to the Certification for Paperwork Reduction Act Submissions.
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